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Digitisation
precedes
other sectors
in govt plans

There are numerous opportunities in various sectors across the
country, but a large number of young people are drawn to ICT because
it offers an easy way to earn money with minimal effort. Working
from home and call centre jobs are vital for remittances. In wealthy
areas, nearly every family has a member abroad who secures IT and
ICT projects and assigns them to other family members and friends
for completion, receiving payments in foreign currencies that, when
converted to Pakistani rupees, amount to a substantial sum. This
trend has led people to prefer ICT over other sectors such as finance,
accounting, engineering, medicine, technicians, mechanics, and even
chartered accountants.

This trend is, however, not bad given the fact that IT through Al
is playing a big role in helping these sectors with minimal human
effort and accuracy of results. This is a challenge to human ability to
catch up with the digital information, and the present academia shows
that human worth to meet the AT challenges would need the same
information technology in future. The government is awakened to the
facts and the future needs of IT and its allied components.

Pakistan has a young population that is increasingly pursuing
higher education and shows a growing interest in Information
and Communications Technology (ICT), setting the stage for a
digital transformation. The government is endeavouring to embrace
digitisation by improving infrastructure, mainly through three national
policies: Digital Pakistan Policy, Cyber Security Policy, and Cloud First
Policy. A major challenge is data governance, with 85% of surveyed
local government bodies stating they have no active data policy.

Pakistan is emphasising digital assets as a key part of its digital
transformation by establishing the Pakistan Virtual Assets Regulatory
Authority (PVARA), welcoming international exchanges into the
market, and contemplating the creation of a strategic reserve of digital
assets.

The country boasts a young, tech-savvy population and a rapidly
expanding education sector, along with a lively gig economy, ranking
as the fifth-largest freelancer market globally. However, the existing
system is ripe for digital disruption. A large portion of the population,
around 100 million out of 250 million, remains unbanked, and
many sectors operate solely on cash. While broadband connectivity
is increasing, traditional government record-keeping remains paper-
based, hindering a full shift to digital or blockchain-based governance.

Despite these challenges, Pakistan has significant potential for a
digital future, and the country appears ready for a change after restricting
digital assets in 2018. With a series of digital transformation policies
and the creation of a digital asset regulator, Pakistan is progressing
towards embracing digital innovation. National digitisation involves
various aspects, from payment infrastructure to civic engagement.

According to a report by GSMA, current figures on higher
education enrolment in Pakistan are relatively low but are expected
to rise over time due to the country’s young population and efforts to
improve human capital.

The growth in universities and student enrollment reflects this
trend, with a significant increase in educational institutions and
student numbers over the years. The interest in technology among
students is promising for the digital transformation initiative, with
a substantial portion of the student population enrolled in science,
technology, engineering, or mathematics courses. Efforts are being
made to improve digital skills in university education, but there are still
gaps in curriculum modernisation and access to advanced technology,
highlighting the need for stronger industry-academia linkages and
targeted investments to drive digital change effectively.
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Degrees in higher
educationwithout knowledge

The increase in the number of graduates in Pakistan and
other countries indicates an enhanced trend to pursue higher
education. However, the quality of education hardly matches
the number of students and their zeal to acquire higher
education. Many graduates lack critical thinking, technical
skills, and practical knowledge needed in the workforce.
Higher education is now often seen as a means to get a
certificate rather than to grow intellectually and professionally.
Degrees are becoming less valuable, leading to credential
inflation where higher qualifications are needed even for basic
jobs. This undermines trust in the education system and the true
purpose of learning. To address this issue, policymakers and
institutions need to prioritise quality over quantity by updating
curricula, enhancing teaching standards, and promoting skill-
based education. Without these reformative measures, the
increasing number of degree holders will mean crisis rather
than progress in the education sector.

Dr Nabeela Gul, Swabi

The positive use of Al in Pakistan

Artificial Intelligence (AT) is a modern technology that enables
machines to respond with human thinking and behaviour. In
Pakistan, Al is increasingly integrated into various sectors
such as health, education, farming, and banking, offering
numerous benefits and presenting new challenges.

In the healthcare sector, Al assists doctors in interpreting
medical tests like X-rays with greater speed and accuracy. It
also helps in the early diagnosis of diseases, such as cancer,
for their timely treatment. Additionally, chatbots are utilised in
some hospitals to address basic health inquiries, particularly
beneficial in rural areas with limited access to healthcare
professionals. Al is enhancing education in Pakistan by
providing personalised learning experiences through adaptive
learning apps. These apps can tailor lessons to individual
students’ needs, offering additional practice for slower learners
and advanced content for faster learners. Furthermore, Al
streamlines administrative tasks for teachers, allowing them
to focus more on actual teaching.

Basim Rizwan, Lahore

Need to address negative
behaviours in youth

Youth are a significant part of society in every country,
influencing all aspects, from basic to advanced levels.
Unfortunately, in our country, societal factors do not support
positive outcomes among the youngsters. Thus, many young
individuals drift to harmful practices such as smoking, drinking
alcohol, using sheesha, gutka, and safeena, and wasting time
aimlessly. This is detrimental to the nation.

Consequently, various diseases like mouth and blood cancer,
heart and kidney failure, and skin conditions are becoming
common among the youth. To address these issues, the
government must implement effective strategies to control
these harmful habits. This can be achieved by organising
youth sports festivals at all levels, from local to national,
to promote physical and mental well-being. Additionally,
providing interest-free loans to young entrepreneurs can

Write us at: flare.mag@gmail.com

empower them to start businesses, become leaders, and secure
a stable income.

Ghulam Shabir Sival, Dadu

Phishing attacks

Phishing is an online scam where fraudsters trick people into
giving away sensitive information like passwords, credit card
numbers, or personal details through fake emails, websites, or
messages. They often impersonate trusted entities like friends,
banks, online stores, or delivery companies. Typical messages
include threats such as “Your account is about to be blocked,
click here to protect it” or promises like “Click here and win
a prize!” When people click these links, they are redirected to
fake pages designed to steal their data.

Phishing is now one of the most widespread online threats,
targeting millions every day. To protect ourselves, we must
avoid clicking suspicious links, keep apps updated, and raise
awareness among those unfamiliar with phishing tactics.
Awareness 1s a powerful tool to stay safe.

Agsa Hashmi, Shal

Future of human skills

The increasing use of artificial intelligence (AI) in education
has led to a lack of trust between students and instructors.
While universities and regulators are developing policies,
students often find ways to circumvent them, with many
expressing concerns about faculty relying too heavily on Al
for grading and feedback. Some students have even resorted
to legal action, arguing that automated feedback lacks
depth and personal connection. The impact of Al extends
beyond the classroom, as it is reshaping the job market by
automating certain professions and phasing out others. This
raises important questions about how universities can prepare
graduates for an economy where machines are replacing both
manual and knowledge-based jobs.

The way forward is clear: Pakistan should embrace Al in
higher education with caution. Universities need to establish
policies that allow for AI integration without compromising
cognitive development, emphasise prompt engineering
education for students, and ensure that social sciences are
integrated into technical curricula. Only then can we prepare
a new generation that not only masters cutting-edge tools but
also possesses the critical thinking skills necessary to succeed
in an Al-driven world.

Swaira Irfan, Rawalpindi

Obsession with reels in Pakistan is
a growing concern

The obsession with reels in Pakistan is increasing, with
short videos on platforms like TikTok, Instagram, and
YouTube consuming the attention of the youth. Initially
seen as harmless entertainment, reels now pose a serious
threat to productivity and focus, with reports showing high
usage rates among young people. This trend i1s diverting
students from their studies and career goals, highlighting the
need for a balanced approach to entertainment and personal
development. Parents, teachers, and young individuals must
recognise the value of time and prioritise activities that
contribute to their growth and future success.

Junaid Ahmad, Karachi

We receive too many letters from our valued readers every month through mail and e-mail, however, due to shortage of space,

we are publishing only few selected letters.
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HIMALAYAN PINK SALT
PAKISTAN

The Embassy of Pakistan in Brazil has recognised the
international acclaim given to a pioneering Brazilian
innovation that combines Amazonian biodiversity with
Pakistan’s renowned Himalayan Pink Salt

he Global Innovation Award in Belgium,

won by a Brazilian soap infused with Pa-

kistani Himalayan pink salt, is more than

a feel-good story. It is a roadmap for how
Pakistan can harness its natural resources to com-
pete in the global economy. By combining value
addition, international collaboration, and strong
branding, Pakistan can transform pink salt from a
raw commodity into a symbol of innovation, sus-
tainability, and cultural pride.

It demonstrates that when local treasures meet
global innovation, recognition and opportunities
arise. For Pakistan, the Himalayan pink salt suc-
cess story is merely the beginning.

The Embassy of Pakistan in Brazil has rec-
ognised the international acclaim given to a pio-
neering Brazilian innovation that combines Am-
azonian biodiversity with Pakistan’s renowned
Himalayan Pink Salt.

The product, a handcrafted soap made under
the Savana Amazo6nica brand in Boa Vista, Ror-
aima, was recently awarded an innovation prize
at the Women in Agritech — Global Summit of
Women in Agribusiness and Biotechnology held
in Belgium.

This award not only highlights the increasing
synergy between Pakistan and Brazil but also em-
phasises the potential of cross-border collabora-
tions that merge natural resources with entrepre-
neurial excellence.

The soap’s distinctive formula utilises the ther-
apeutic properties of Amazonian plant extracts
and the mineral-rich purity of Himalayan Pink
Salt, a valued natural resource from Pakistan’s
mountainous north.

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

Minister of Commerce of Pakistan, Jam Ka-
mal Khan, also praised this achievement. “Paki-
stan’s Himalayan Pink Salt is a natural treasure,
symbolising both our cultural heritage and our
economic potential,” he stated.

“Its inclusion in an award-winning product
in Belgium demonstrates how Pakistan’s resourc-
es can make meaningful contributions to global
innovation. We see this recognition as an oppor-
tunity to strengthen partnerships with Brazil and
beyond,” the Minister added.

Dr. Muhammad Babar Chohan, Trade and In-
vestment Counsellor at the Embassy of Pakistan in
Brazil, remarked: “This achievement shows how
collaborations between Pakistan’s unique mineral
resources and Brazil’s biodiversity can produce
world-class products with international appeal.”

The award was presented in the presence of
international dignitaries, investors, and innova-
tors, further affirming Pakistan’s strategic vision
to incorporate its natural resources into high-val-
ue global industries such as health, wellness, and
cosmetics.

The Embassy of Pakistan in Brazil, in an of-
ficial statement, reaffirmed its commitment to
fostering such innovative collaborations, viewing
them as a pathway to not only boost bilateral trade
but also elevate Pakistan’s profile in global value
chains.

With its growing application in skincare, food,
and wellness products, Himalayan Pink Salt con-
tinues to attract strong international demand.
Experts believe this recent recognition reinforces
Pakistan’s role as a key global supplier of miner-
al-rich natural products.

ECONOMY |
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Azhar Javed .

In the Western world, the rising appeal of Hi-
malayan salt as a gourmet product has led to signif-
icant consumption. The increasing awareness of
the health benefits of Himalayan salt, supporting
adrenal and thyroid functions, as well as contain-
ing over 80 trace minerals vital for metabolism,
has caused a surge in demand worldwide. The
use of Himalayan salt, also known as pink salt, in
manufacturing salt inhalers, salt lamps, and décor
crystals, among other items, has further increased
demand. The popularity of speleotherapy, or salt
therapy, for treating respiratory conditions such as
asthma, cough, and chest congestion, as well as
improving lung function in cystic fibrosis patients,
is expected to boost demand further.

Khewra salt mines in Pakistan produce Hima-
layan salt, classified as rock salt. Its pink hue is
due to trace minerals including magnesium, phos-
phorus, vanadium, and potassium.

Himalayan salts are commonly used in cook-
ing, flavouring, and preservation. The presence
of trace minerals in Himalayan pink rock salt
has enhanced its appeal among health-conscious
consumers, as it supports electrolytic balance,
hydration, and helps prevent goitre and iodine
deficiency.

’- Vi b ‘.T L gt Tﬁl‘:‘:{ . :l;*
Regrettably, Pakistan has yet to be fully rec-
ognised in the global salt trade, although the local
rock salt of Khewra is on the verge of registering
with international trade organisations.

Once registered, Pakistan will prevent Indian
traders from marketing Pakistani rock salt as Hi-
malayan Pink Salt. The Federal Cabinet recently
approved the Pakistan Minerals Development
Corporation (PMDC) to serve as the registering
agency for domestically produced rock salt. The
PMDC has finalised the requirements for regis-
tration with the Geographical Indications (GI)
registry, managed by the Intellectual Property Or-
ganisation of Pakistan (IPO-Pakistan). After this
registration, Pakistan will seek foreign registra-
tions.

Currently, most of the rock salt is exported in
bulk to the Middle East, as there is no specific sales
policy. A Karachi-based salt trader, Ahmed Khan,
noted that there is substantial global demand for
rock salt, not only for table use but also for healing
purposes at massage centres in Korea and Thai-
land, as well as for industrial applications.

'This award not only highlights the
increasing synergy between
Pakistan and Brazil but also
emphasises the potential of

cross-border collaborations that
merge natural resources with
entrepreneurial excellence

Simultaneously, international marketing by
Indian traders has influenced prices; Khewra salt
sells wholesale in Rawalpindi at around Rs15-20
per kg. After grinding, a one-kilo pack sells for
about Rs25 locally, while branded Khewra salt
in pink packaging costs Rs70 per kg, with some
companies marketing the same product in ornate
containers valued at around Rs800-1,000 per kg.
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Pakistan-Saudi
Arabia enter a new
era of mutual defence
and economic gains
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akistan and Saudi Arabia signed the Strate-
gic Mutual Defence Agreement (SMDA),
with both nations declaring that any aggres-
sion against either country will be regarded
as aggression against both. This marks a watershed
moment that prominent business leader Omar Butt
describes as “the foundation for unprecedented eco-
nomic integration between our nations.” The securi-
ty agreement positions Pakistan to safeguard a larger
share of Saudi Arabia’s Vision 2030 infrastructure
spending. Building on what Crown Prince Moham-
med bin Salman and Prime Minister Shehbaz Shar-
if described as “a historic partnership extending for
nearly eight decades,” he added. Speaking to the
business community, Omar Butt, President of Paki-
stan Business Network, said that formalised defence
ties create the trust framework needed for significant
commercial partnerships, with Field Marshal Asim
Munir playing a historic role in the national interest.
The accord arrives as Arab states grow increasingly
wary of US security guarantees, creating space for
Pakistan’s nuclear deterrent to complement Saudi
regional security calculations. Butt sees immediate
opportunities in defence manufacturing, cybersecu-
rity systems, and dual-use technologies where Paki-
stani firms can partner with Saudi counterparts on
joint development projects. The agreement, signed at
Al-Yamamah Palace with full royal protocol includ-
ing F-15 fighter jet escort and horse-mounted guard
ceremonies, expands defence cooperation to encom-
pass comprehensive military means across training,
exercises, and intelligence sharing. Pakistani defence
contractors are already positioning for contracts in
radar systems, surveillance technology, and border
security infrastructure as Saudi Arabia modernises its
military capabilities. Omar Butt expects the strategic
partnership to accelerate Pakistani participation in |
NEOM and other megaprojects under Saudi Vision ==X
2030. The kingdom’s $500 billion commitment to B = - L ol b S
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The Saudi defence partnership is the most significant

sultancies, and specialised manufacturers currently
facing domestic market constraints. The timing coin-
cides with Pakistan’s ongoing economic stabilisation
under its IMF programme, where Riyadh has been
a significant source of financial aid and oil supplies.
Army Chief Field Marshal Syed Asim Munir played
a key role in the agreement’s success, signalling mil-
itary institutional support for deeper Saudi commer-
cial engagement. He noted that enhanced security
cooperation strengthens the foundation for expanded
energy partnerships, potentially including Pakistani
involvement in Saudi renewable energy initiatives
and petrochemical joint ventures. This also creates
opportunities for Pakistani firms in sectors previous-
ly dominated by Western contractors, particularly
In security systems, communications infrastructure,
and industrial technology. However, the partnership
carries implementation risks. Pakistan’s regulatory
capacity remains limited, and previous Saudi com-
mitments have faced delays due to bureaucratic inef-
ficiencies and policy reversals. The CPEC experience
demonstrates how security concerns can complicate
major projects.

Omar Butt noted that the alliance indicates Sau-
di Arabia has alternative anchors of deterrence, re-
shaping regional investment flows and supply chain
calculations. Pakistani exporters in textiles, pharma-
ceuticals, and agricultural products expect preferen-
tial access to Saudi markets as economic integration
deepens alongside security cooperation. The success
of the defence pact will ultimately depend on trans-
lating strategic alignment into measurable commer-
cial outcomes. Early indicators include joint military
procurement agreements, technology transfer ar-
rangements, and coordinated responses to regional
security challenges that create business opportunities
for firms in both countries. For Pakistan’s business
community, the Saudi defence partnership represents
the most significant strategic realignment since the
Chinese flagship CPEC, with the potential to diver-
sify economic dependencies and access Gulf capital
markets previously difficult to penetrate without for-
mal security guarantees. If effectively implemented,
Pakistan could gain new opportunities in other Gulf
Cooperation Council countries as well.

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

strategic realignment since the Chinese flagship CPEC,

with the potential to diversify

economic dependencies

and access Gulf capital markets previously difficult to
penetrate without formal security guarantees. If effectively
implemented, Pakistan could gain new opportunities in
other Gulf Cooperation Council countries as well

Pakistani state television showed Prime Minister
Shehbaz Sharif and Saudi Crown Prince Moham-
med bin Salman, the kingdom’s de facto ruler, em-
bracing after signing the agreement. Also, there was
Pakistan’s army chief, Field Marshal Asim Munir, re-
garded as the country’s most powerful person. “The
agreement states that any aggression against either
country shall be considered an aggression against
both,” a statement from the Pakistani prime minis-
ter’s office said. Pakistan’s longstanding alliance with
Saudi Arabia, the site of Islam’s holiest sites, is root-
ed in shared faith, strategic interests, and economic
interdependence.

The kingdom’s $500 billion
commitment to new cities and
industrial zones creates opportu-
nities for Pakistani construction
firms, engineering consultancies,
and specialised manufacturers
that are currently facing domestic
market constraints

Pakistan has long had soldiers deployed in Sau-
di Arabia, currently estimated at between 1,500 and
2,000 troops, providing operational, technical, and
training support to the Saudi military. This includes
assistance to the Saudi air and land forces. Saudi Ara-
bia has lent Pakistan $3 billion, a deal extended in De-
cember, to bolster its foreign exchange reserves. The
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Saudi deal comes months after Pakistan had a brief
military conflict with India in May. India’s Ministry
of External Affairs spokesperson, Randhir Jaiswal,
said in a post on X that India was aware of the de-
velopment and that it would study its implications
for New Delhi's security and regional stability. The
senior Saudi official, who spoke under condition of
anonymity, acknowledged the need to balance rela-
tions with Pakistan and India, also a nuclear power.
“Qur relationship with India is more robust than
it has ever been. We will continue to grow this re-
lationship and seek to contribute to regional peace
whichever way we can.”

Since 1947, Pakistan and India have fought
three major wars. After acquiring nuclear weapons
in the late 1990s, their conflicts have been more
limited in scale due to the danger of nuclear assets
coming into play.

India urges Saudi Arabia to mind ‘sensitivities’
after Pakistan deal. India said it hoped Saudi Ara-
bia would consider mutual interests and sensitivi-
ties between the two countries, after Riyadh signed
a mutual defence pact with Pakistan. Saudi Arabia
is one of the top exporters of petroleum to India,
and both nations agreed this year to enhance coop-
eration in crude and liquefied petroleum gas sup-
plies.

As global alliances shift, nuclear-armed Paki-
stan and oil-rich Saudi Arabia have vowed to de-
fend one another in the event of an attack. Saudi
Arabia and nuclear-armed Pakistan inked a mutual
defence agreement, marking a significant strength-
ening of their security partnership.
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Mazhar-ul-Haq

akistan’s debt burden has risen to worry-

ing levels, with each citizen now owing Rs

318,252, according to the latest estimates

from the Economic Policy & Business
Development Think Tank. The per-person debt in-
creased from Rs 90,047 in 2014 to Rs 318,252 in
2024, reflecting an average annual growth rate of
13 percent. The country’s public debt-to-GDP ra-
tio has exceeded the legal limit of 60 percent set by
the Fiscal Responsibility and Debt Limitation Act,
2005, reaching 70.2 percent. Compared to neigh-
bouring countries, Pakistan ranks second after Sri
Lanka (96.8 percent) in terms of debt-to-GDP ra-
tio, surpassing Thailand (61.1 percent), India (57.1
percent), Indonesia (40.2 percent), and Bangladesh
(36.4 percent). The report raises concerns about
several alarming indicators, including a 71 percent
devaluation of the rupee since 2020, peak interest
rates hitting 22 percent in FY2023-24, and frequent
breaches of debt sustainability limits. Experts warn
that Pakistan is trapped in a “debt trap,” where high
interest rates contribute to currency devaluation,
leading to a continuous increase in the debt burden,
creating a vicious cycle. Urgent fiscal reforms, focus
on export growth, and debt restructuring measures
are recommended to prevent a crisis similar to Sri
Lanka’s.

It is noted that successive governments have used
IMF loans without transparency, claiming these
loans aim to prevent default, stabilise the economy,
address balance of payments issues, and promote
structural reforms. However, a cycle of dependency
persists due to the failure to implement comprehen-
sive reforms, resulting in economic vulnerabilities
and socio-economic repercussions from austerity
measures. Citizens have the right to demand ac-
countability for external and internal loans borrowed
by the government, ensuring they are used for the
country’s benefit. Facts have emerged showing that
Pakistan’s debt burden is a critical constraint on its
fiscal and economic prospects. Data from the State
Bank of Pakistan reveals a significant rise in govern-
ment debt, excluding IMF debt, from Rs69 trillion
in June 2024 to Rs78 trillion in June 2025. Including
IMF debt, the total public debt increased to Rs80.5
trillion from Rs71.2 trillion in June 2024. These fig-
ures do not fully capture the extent of government
indebtedness. The federal debt stood at Rs80.5 tril-
lion in June 2025, a 13 per cent increase from the
previous year. When additional obligations such as
external deposits, foreign currency swaps, Special
Drawing Rights allocations, non-resident rupee de-
posits, and debts of public sector enterprises are in-
cluded, the total debt amount reaches around Rs88
trillion, equivalent to 77 percent of GDP. Including

arrears from the power and gas sectors, the effective
public debt reaches roughly Rs93 trillion, about 81
percent of GDP. The rapid growth of debt is evi-
dent, with public debt increasing by Rs9.4 trillion in
FY25 alone, driven by domestic borrowing reaching
Rs56.48 trillion and external debt rising by $5.2 bil-
lion. The government’s external debt and liabilities
now total around $111 billion, highlighting reliance
on foreign lenders. Servicing these obligations cost
Rs8.9 trillion in FY25, exceeding half of the total
federal revenues and a large part of net federal rev-
enues after provincial transfers. Despite expenditure
cuts, the fiscal deficit remains high at 5.9 percent of
GDP. The debt-to-GDP ratio of 81 percent (includ-
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legal limit of 60 percent set by the Fiscal Responsibility and
Debt Limitation Act, 2005, reaching 70.2 percent. Compared
to neighbouring countries, Pakistan ranks second after

Sri Lanka (96.8 percent) in terms of debt-to-GDP ratio,
surpassing Thailand (61.1 percent), India (57.1 percent),
Indonesia (40.2 percent), and Bangladesh (36.4 percent)

ing circular debt) places Pakistan above the emerging
market average of 60-65 percent, but the real chal-
lenge is debt servicing. The budget for debt repay-
ment in FY26 is nearly half of

projected expenditures, leaving little room for es-
sential spending such as defence, pensions, develop-
ment, and social welfare. With external repayments

Citizens have the right to demand
accountability for external and
internal loans borrowed by the
government, ensuring they are

used for the country’s benefit

of $23 billion this year, the government’s fiscal sover-
eignty is increasingly constrained by its debt obliga-
tions. International comparisons highlight Pakistan’s
severe debt situation, with its debt-servicing burden
exceeding that of many peers. The high costs of debt
servicing, combined with structural weaknesses in
the economy, pose major challenges to sustainable
growth and development. Addressing these issues
will require comprehensive reforms, including wid-
ening the tax base, cutting government spending, re-
structuring public enterprises, and improving fiscal
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transparency. Failure to act decisively risks perpetu-
ating a cycle of debt accumulation that threatens Pa-
kistan's economic stability and social progress. IMF
bailout packages have played a crucial role in keeping
Pakistan’s fragile $350 billion economy afloat, as the
country faces tough conditions that have triggered a
balance of payments crisis and weakened its curren-
cy. Pakistan has implemented painful measures in
the past, such as removing subsidies, which led to
higher food and fuel prices and soaring inflation.

Pakistani financial experts told Arab News that
they expect the global lender to grant concessions to
Islamabad regarding its programme targets, consid-
ering the damage caused by recent floods. Pakistan
and the IMF are set to hold talks at the Ministry of Fi-
nance as part of the second review tied to the release
of the third tranche of the IMF loan programme. To
offset revenue shortfalls, proposals under consider-
ation include cuts to the Public Sector Development
Programme (PSDP) and the introduction of a flood
levy, sources added. An IMF mission has begun dis-
cussions with Pakistani officials for the second re-
view of its $7 billion External Fund Facility (EFF)
and the first review of its $1.4 billion Resilience and
Sustainability Facility (RSF) loan programmes. The
meeting, chaired by Pakistan’s Finance Minister, fo-
cused on programme targets and was influenced by
the recent devastating floods in Punjab.
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Airlink Communication and
1l Samsung officials inaugurate
A the Samsunﬁ Flagship Store at
Imen Mall

officially opened the Samsung Flagship Store at Dolmen Mall in Lahore. The event
attracted a large crowd from diverse backgrounds, who were excited and delighted
during the opening ceremony.

Under the leadership of Muzzaffar Piracha, backgrounds, all thrilled during the opening cere- smart solutions within an engaging and immersive
Chief Executive Officer & Executive Director of mony. Dolmen Mall Lahore is situated in the pres- environment, enabling visitors to explore and in-
Airlink Communication Limited, the team of Air- tigious DHA Phase VI neighbourhood of Lahore. teract with cutting-edge technology. This store not
link Communication, along with representatives The new Samsung Flagship Store at Dolmen only highlights Samsung’s commitment to excel-
from Samsung, officially inaugurated the Sam- Mall represents a significant step forward in pro- lence but also aims to elevate customer engage-
sung Flagship Store at Dolmen Mall in Lahore. viding exceptional retail experiences for our cus- ment through unique experiences that go beyond
The event drew a substantial crowd from diverse tomers. It showcases the latest innovations and traditional retail offerings.
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/'l nubia launches
“Price kam, feature

zyada” nubia AS6
smartphone in Pakistan

nubia A36

Noah, General Manager of nubia Pakistan, emphasised
that the nubia A36 provides performance, durability,
and elegance at a reasonable price, making advanced
technology accessible to all

TE’s sub-brand nubia is thrilled to an-
nounce the launch of the nubia A36,
their newest budget-friendly smartphone,
in Pakistan. The nubia A36 aims to pro-

vide high-quality features at a reasonable price,

everyday use.
Featuring a 6.75-inch HD+ display, the nubia

combining performance, style, and practicality for
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A36 provides an immersive viewing experience
ideal for various activities like video streaming,
gaming, and browsing.

With 12GB of Dynamic RAM, users can en-
joy seamless multitasking and smooth app per-

In terms of design, the nubia A36
boasts a sleek and modern look,
appealing to younger users
seeking a stylish and functional
smartphone for everyday use

formance, even with prolonged use. The device
is powered by a S000mAh battery that ensures
long-lasting performance for work and entertain-
ment needs.

nubia

Ysiccotel

nubiaA36 | e

Price Kam, Featres Zyada |

PKR 18.999/- |/

1 nubia Al .

675" HD+ 90Hz Large Display

12GB Dynamic RAM up Lo 44GE ROM
5000 mAh* Massive Battery

13 MP Al Dual Camera

N
- A ey

Powered by Z2TE

The nubia A36 has received SGS certification
for up to 50 months of reliable performance, guar-
anteeing durability. Its 13MP AI dual camera sys-
tem enhances mobile photography with improved
clarity and intelligent scene recognition.

6.75" 90Hz HD+ Display 5000mAR

300nits High Briohrecs

Class A Green
Product Meeting
EU Energy

Test Standards

Parday, ATE
WUIGA ALY

Amazing Al
Experiences

13MP Al Dual Camera

Al Sky!

50 Months Smooth
Experience*

Face Unlock

In terms of design, the nubia A36 boasts a
sleek and modern look, appealing to younger us-
ers seeking a stylish and functional smartphone for
everyday use.

nubia, which means “cloud,” promotes a brand
identity focused on beauty and freedom, encour-
aging users to express themselves and pursue their
passions. With a presence in more than 30 coun-
tries, nubia is committed to offering affordable and
stylish devices that do not compromise on perfor-
mance or design.

Noah, General Manager of nubia Pakistan,
emphasised that the nubia A36 provides perfor-
mance, durability, and elegance at a reasonable
price, making advanced technology accessible to
all.

The nubia A36 is now available for purchase
through official retailers and online platforms in
Pakistan, supported by Siccotel Trading, nubia’s
authorised distribution partner in the country.
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Flare: Can you tell us about yourself and your
vision for Xiaomi?

Sufian Ahmad: I am Sufian Ahmad, currently
leading Marketing for Xiaomi in Pakistan. With over
nine years in the marketing industry, I've had the
privilege of being involved since Xiaomi Pakistan’s
inception. My vision for Xiaomi is both straight-
forward and ambitious: to reinforce our position as
Pakistan’s most loved and trusted technology brand.
We are dedicated to making innovation accessible to
all by consistently delivering state-of-the-art smart-
phones, AloT devices, and ecosystem products at
honest prices without ever sacrificing quality or user
experience.

Flare: Why did you choose this profession?

Sufian Ahmad: Marketing has always intrigued
me because it is central to connecting people with
brands and shaping consumer experiences. The
power to tell compelling stories, build vibrant com-
munities, and create impactful change is what mo-
tivated me to pursue this career. In the technology
sector, especially, marketing entails more than just
selling products; it’s about fostering an entire eco-
system that genuinely enhances people’s lives. That
excites me every day.

Flare: What are your thoughts on the future of
the telecom sector and mobile phone industry in
Pakistan?

Sufian Ahmad: Pakistan possesses substantial
yet largely untapped potential. With a youthful,
tech-savvy population and one of the fastest-grow-
ing digital adoption rates in the region, the mobile
industry is set for rapid expansion. Rising smart-
phone adoption, the rollout of 4G and upcoming
5G infrastructure, along with the growth of digital
financial services, will accelerate this development.
The future looks very promising, provided that the
ecosystem government policies, telecom operators,
and manufacturers collaborates to ensure affordabil-
ity and accessibility.

Flare: Are you optimistic about the customer
response to the newly launched Xiaomi 15T Se-
ries?

Sufian Ahmad: Absolutely. The Xiaomi 15T Se-
ries stand out as one of our most exciting launches
to date. It seamlessly combines flagship-level per-
formance with innovative Al features, a premium
design, and an ecosystem-centric approach. Paki-
stani consumers are well-informed and aspirational;
they actively seek out value-driven innovation. We
are confident that the Xiaomi 15T Series will strike
a chord, continuing Xiaomi’s legacy of popular T
Series models.

Flare: Do you believe that Xiaomi, current-
ly ranked as the third largest smartphone vendor
globally, can overtake Samsung and Apple to be-
come the market leader in the future?

Sufian Ahmad: Yes, I believe so strongly. Xiao-
mi’s growth trajectory has been remarkable, achiev-
ing significant milestones swiftly. Our core strengths
are relentless innovation, community-focused brand-
ing, and competitive pricing without compromises.
With deep Al integration, expanding ecosystems,

Absolutely. The Xiaomi 15T
Series stands out as one of our
most exciting launches to date. It
seamlessly combines flagship-level
performance with cutting-edge Al
features, a premium design, and an
ecosystem-centric approach

and ongoing R&D investment, Xiaomi is well-po-
sitioned to challenge the duopoly of Samsung and
Apple. It’s not just about leading; it’s about redefin-
ing what leadership means in technology.

Flare: Given the rising popularity of Al-en-
abled smartphones, can you share details about the
Al features in Xiaomi’s upcoming devices?

Sufian Ahmad: Al is the future of smartphones,
and Xiaomi is heavily invested in this area. Qur
upcoming devices, including the 15T Series, will
showcase groundbreaking Al-powered photography
enhancements, truly personalised user experienc-
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Sufian Ahmad
Head of Marketing
for Xiaomi in Pakistan

INTERVIEW |

My passion is to make
Xiaomi smartphones the
most loved and trusted
brand in Pakistan

FLARE REPORT

Flare interviewed Sufian Ahmad, the Head of Marketing for
Xiaomi in Pakistan, who shared his successful journey with
Xiaomi spanning over nine years in the marketing industry.
He has been with Xiaomi Pakistan since its inception, with

an aim to solidify

the brand’s position as the most beloved

and reliable technology brand in the country. He expressed
his enduring fascination with marketing and the crucial role
it plays in connecting people with brands and influencing

consuimner experiences

es, and smarter battery management. Additionally,
we're exploring Al-driven productivity tools and
seamless ecosystem integration—making sure your
phone anticipates and adapts to your needs.

Flare: In a market with many brands offering
competitively priced smartphones, how do you
navigate this environment?

Sufian Ahmad: Competition motivates us to
stay innovative and customer-centric. Xiaomi ad-
heres to our core mission: innovation for everyone.
Instead of focusing on short-term tactics, we aim to
build trust through superior product quality, reliable
after-sales service, and a comprehensive ecosystem.
Our loyal Xiaomi Fans are proof that consistent val-
ue and innovation foster customer loyalty.

Flare: What are the main challenges facing the
development of the mobile phone industry?

Sufian Ahmad: Major challenges include high
taxation, import restrictions, and resulting afford-
ability barriers. While demand for smartphones re-
mains strong, high costs can severely limit access.
Another key issue is consumer awareness regarding
counterfeit and grey market products, which under-
mine industry integrity. At Xiaomi, we are commit-
ted to working with regulators and partners to foster
a healthier, more sustainable tech ecosystem.

Flare: Do you think smartphone taxes in Paki-
stan are excessively high compared to other coun-
tries? What steps is the government taking to sup-
port this sector?

X.COM/FLAREMAGAZINEPK

Sufian Ahmad: Yes, taxes in Pakistan are notably
higher than in many regional markets, which affects
affordability and slows digital adoption. However,
the government has taken positive steps through
initiatives like local assembly incentives and Digital
Pakistan policies. We believe that ongoing collabo-
ration between the private sector and policymakers
can create an environment where advanced technol-
ogy becomes more accessible to more Pakistanis.

Flare: Do you see the mobile industry in Pa-
kistan attracting more foreign direct investment?

Sufian Ahmad: Absolutely. Pakistan’s mobile
sector has already attracted global players to estab-
lish local assembly facilities, signalling strong con-
fidence. As smartphone penetration continues to
grow, the industry has the potential to become a
significant driver of FDI, employment, and techno-
logical progress. Xiaomi is actively exploring oppor-
tunities to expand its presence and contribute further
to the country’s digital ecosystem.

Flare: Any message you wish to share with the
readers of Flare?

Sufian Ahmad: My message is simple: stay cu-
rious, stay connected, and never stop exploring in-
novation. At Xiaomi, we believe technology should
empower and inspire people and not create compli-
cations in their lives. We’re committed to bringing
the best of global innovation to Pakistan and invite
our community to grow with us on this exciting
journey.
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itel holds grand launch of Super
26 Ultra smartphone graced by

its Brand Ambassador Sajal Aly

i
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On the occasion, Mr. Ri(;hard, Cuhtry Head of itel Pakistan, said the Super 26 Ultra
exemplifies our dedication to bringing cutting-edge innovation to a wider audience. With
its curved AMOLED display and powerful performance, we are redefining expectations

in this segment

® te] Pakistan, a globally recognised empowerment
brand and the top-ranked smartphone provid-
1er in its segment, held a grand launch event at
Nishat Hotel, Lahore, to unveil its latest premi-
um device, the itel Super 26 Ultra. With over 200
media friends, TV channels, and esteemed clients

po/ s/ v/«

i

in attendance, the event brought together industry
professionals, influencers, distributors, and channel
partners for a night of innovation and style. The
presence of Sajal Aly, itel’s Brand Ambassador and a
renowned star, added a special touch to the evening,
making it a memorable occasion. The launch show-
cased the itel Super 26 Ultra, priced at PKR 49,999,
setting new standards for performance and design
in its category by offering flagship features at ex-
ceptional value. The device boasts the No. 1 curved
AMOLED display in its segment, as recognised by
ProPakistani, making it a standout choice in the mid-
range market. Experience the itel Super 26 Ultra—a
blend of durability and performance excellence craft-
ed to provide a premium user experience, the Super
26 Ultra features an immersive 6.78-inch 3D curved
AMOLED display with 1.5K resolution, a 144Hz
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refresh rate, and 4500 nits peak brightness. Protect-
ed by Corning® Gorilla® Glass 7i and housed in
a sturdy TitanShield Architecture body, the device
includes an Al-powered rain-proof touchscreen and
is IP65 splash resistant for everyday durability. Pow-
ered by a 6nm Unisoc T7300 chipset, the Super 26

The launch showcased the itel
Super 26 Ultra priced at PKR
49,999, setting new standards for
performance and design in its
category by offering flagship
features at an exceptional value

Ultra delivers high performance with an AnTuTu
score exceeding 510,000, ensuring up to 6 years of
stable usage. With a 6000mAh battery, slim 6.8mm
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profile, NFC, 1.2KM Ultra-Link, and an infrared re-
mote, the device offers smart everyday convenience.
Enhanced living with Al integration: Al features
such as smart photo editing, vlog creation, object
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eraset, Circle to Search, and the Sola Al assistant en-
hance productivity, creativity, and daily life support
for users. The event, hosted by the dynamic Dino Alj,
captivated the audience with his energy and humour,
setting a lively atmosphere for the night. The launch
was a resounding success, attracting top influencers,

media personalities, tech enthusiasts, and industry
stakeholders. Guests had the exclusive opportunity
to explore the Super 26 Ultra firsthand, experienc-
ing its standout features through interactive displays
and live demonstrations. Sajal Aly’s presence add-
ed glamour to the event, embodying the essence of
the itel brand. “The Super 26 Ultra exemplifies our
dedication to bringing cutting-edge innovation to a
wider audience. With its curved AMOLED display
and powerful performance, we are redefining expec-
tations in this segment,” said Mr. Richard, Country
Head of itel Pakistan.

The itel Super 26 Ultra is now available nation-
wide in Pakistan through leading retail outlets, of-
fering flagship features, rugged design, and AI ad-
vancements to redefine the mid-range smartphone
experience.
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Aamir Ibrahim

Cashless by design, digital
by destiny: Pakistan’s leap to
inclusive progress

Policymakers must monitor implementation, adjust incentives, and ensure that
regulations do not stifle innovation. Private firms must invest in customer education and
secure systems, while NGOs and community groups should also necessarily promote
digital literacy, especially among women and rural populations

or years, the vision of a Digital Pakistan

often felt more like an aspirational slogan

than a coherent strategy. Announcements

of ‘game-changing’ projects would flare
briefly but only to fade away amid bureaucratic in-
ertia.

However, the situation at present is different
from the past. The government has now put for-
ward a genuinely transformative agenda that moves
beyond rhetoric. Under Prime Minister Shehbaz
Sharif’s personal stewardship, the cashless economy
initiative signals a decisive pivot toward execution.
It recognises that digitalisation is not merely a
technical upgrade but a structural shift requiring
coordinated policy, robust infrastructure, and ad-
ministrative process reengineering to address tan-
gible socio-economic inclusion.

Accelerating digital payments adoption

The foundational pillar of this initiative is
the acceleration of widespread adoption and
usage of digital payments. The Prime Minister
has called for increasing the number of digital
payment users to 120 million, expanding QR-en-
abled merchants to two million, and increasing
volumes to 15 billion transactions — all by the end
of FY 2026. These targets highlight the scale of
behavioural change sought among citizens and
businesses.

To complement adoption goals, the govern-
ment is digitising federal salaries, pensions, and §
vendor payments via Raast; discontinuing pa- |
per tokens for SAP-based billing; and extending
Raast integration to state-owned enterprises and
autonomous bodies.

Moreover, digital invoicing and vendor pay-
ment systems will be standardised across feder-
al procurement, with dashboards tracking per-
son-to-government payments across provinces.
Utility bills—electricity, gas, telephone—will
carry QR codes, and fee counters at Excise and
NADRA offices will link directly to Raast.

India provides a successful case study in this
respect, with more than 350 million QR codes de-
ployed and increasing at a 50%+ compound annu-
al growth rate. Crucially, India’s integrated digital
payment platform UPI's take-off came when QR
acceptance was mandated across government ser-
vices, utilities, tolls, and retail outlets, making digital
payments the default rather than the exception.

For Pakistan, the lesson is clear: only by rapidly
scaling QR deployment and requiring acceptance at
every government and retail touchpoint can we un-
lock the same transformative effects.

Creating a sustainable digital payments
ecosystem

Recognising that adoption requires commercial
viability, a subsidy offsets merchant discount rates
on QR-code transactions, aiming to digitise about
Rs 700 billion of retail spending annually. This fi-
nancial commitment signals the state’s willingness
to share transition costs. Regulatory mandates, such
as the directive of the Oil and Gas Regulatory Au-
thority (OGRA) to all fuel and energy businesses to
accept Raast QR payments by late 2025, reinforce
these efforts. While cash remains an option, refusing
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digital payments will no longer be permitted. Such
regulations generate the network effects that make
digital wallets practical and valuable for everyday
commerce.

Unlocking social inclusion through digital wal-
lets

From an inclusion perspective, the digitalisation
of the Benazir Income Support Programme (BISP)
is a critical third pillar. To execute this, ten million
digital wallets are being issued to beneficiaries, each
linked to the recipient’s CNIC and biometric verifi-
cation.

Furthermore, telecom operators are providing
ten million free SIM cards to ensure that even the
poorest households have access to mobile money.
This will have positive spillovers for female financial
inclusion, as linking benefits to CNICs gives women
recognition in the national database and opens fur-
ther opportunities to them for availing additional ser-
vices. Equally critical is preparing Pakistan’s youth
for this transition. For young Pakistanis, financial
inclusion must go hand in hand with digital skills
and entrepreneurial pathways. A cashless economy
will only be sustainable if tomorrow’s workforce is
equipped to innovate, create, and thrive within it.

Pakistan’s first cashless city

The plan to make Islamabad Pakistan’s first cash-
less city shows how policy can be translated into
practice on the ground. The Capital Development
Authority (CDA) will require all businesses and
civic services—retailers, markets, restaurants, taxis,
and clinics—to accept Raast QR payments. Prop-
erty taxes, utility bills, land transfers, and parking
fees will be payable via mobile apps or QR codes.
If the Islamabad experiment succeeds, it could serve
as a template for Lahore, Karachi, and other cities,
demonstrating that behavioural change is possible
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when infrastructure, regulation, and outreach move
in tandem.

Extending connectivity and creating an en-
abling environment

However, digital payments will remain aspira-
tional without affordable and reliable broadband.
To address this pivot need, the Cashless Economy
roadmap calls for reducing right-of-way charges to
zero across all federal entities—including Pakistan
Railways and the National Highway Authority—to
accelerate fibre rollout.

These measures need to be mirrored by provin-
cial governments to make the digital landscape
truly future-ready.

However, a systemic issue threatens to under-
mine all these efforts and falls outside the scope
of the Cashless Pakistan masterplan: any citi-
zen-centric digital transformation initiative hing-
es on reliable broadband connectivity primarily
delivered through mobile. This is a direct function
of the amount of frequency spectrum sustainably
available to the mobile industry.

Unfortunately, Pakistan’s mobile operators
currently work with just 274 MHz of spectrum,
far below the 700 MHz average used in many
Asia-Pacific countries. For instance, telecom
operators in Bangladesh have around 500 MHz
available to them, while those in Malaysia have
over 750 MHz. Without additional spectrum, op-
erators struggle to handle growing traffic driven
by increasing Internet and digital services use.
This shortage has degraded user experiences; or-
dinary citizens already suffer from poor internet
quality, and congestion is expected to worsen if
spectrum allocations do not increase.

Without urgent spectrum reform, Pakistan
risks building a cashless economy on weak digital
rails. Connectivity is the oxygen that sustains fi-
nancial inclusion — and spectrum is its lifeblood.

Now is the time to consolidate the digital
foundations of the country through meaningful dig-
ital infrastructure support measures, including struc-
tural changes in the spectrum assignment process.

Looking ahead

After years of advocating that digital connectivi-
ty paired with financial inclusion is the only sustain-
able means to unlocking Pakistan’s demographic
dividend and entrepreneurial vigour, this coherence
in policy and execution fills me with cautious opti-
mism. For too long, digital conversation was domi-
nated by lofty visions without structural backing.

Policymakers must monitor implementation,
adjust incentives, and ensure that regulations do not
stifle innovation. Private firms must invest in cus-
tomer education and secure systems, while NGOs
and community groups should also necessarily pro-
mote digital literacy, especially among women and
rural populations. We now have a roadmap that
brackets technology with inclusion, policy with exe-
cution, and vision with action. The task before us is
to stay the course and turn this moment of promise
into a lasting reality. The writer is the CEO of Jazz,
Chairman of Mobilink Microfinance Bank, and
member of the Prime Minister’s Cashless Economy
Committee.
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VIVO u1:1vei.ls the V60 in Pakistan:
Ushering in a new era of
portrait mastery

I\ \/A0D (56G)

Co-engineered with ﬁ

ZEISS Portrait So Pro

Comes weh

The V60 offers improved imaging and a more user-friendly experience tailored to
modern mobile users. In addition, vivo has teamed up with popular artist Atif Aslam as
the brand ambassador for the V series, enhancing its appeal to consumers with a blend
of innovation, style, and creativity

ivo has officially unveiled the all-new V60,

e latest flagship in its acclaimed V series,

‘} designed to deliver powerful portrait pho-

tography, refined design, and smooth every-

day performance. Co-engineered with ZEISS, the

V60 brings upgraded imaging and a streamlined

experience that meets the needs of today’s mobile

users. Strengthening its connection with audiences,

vivo has also partnered with renowned artist Atif

Aslam as the brand ambassador for the V series, re-

flecting the phone’s fusion of innovation, style, and
creativity.

Mr. Muhammad Zohair Chohan, Director Brand
Strategy at vivo, said: “With a renewed focus on the
details, the V60 reimagines smartphone imaging as
a tool to reveal the story behind every glance, and
to give voice to the emotions that words and visuals
alone often leave unspoken.”

Imaging mastery that captures more than just
moments

The V60 proudly upholds ZEISS Optical Stan-
dards across every lens, ushering in a new era of
portrait photography where emotion, detail, and at-
mosphere come vividly to life. At the heart of the
imaging setup is the 50 MP ZEISS Super Telepho-
to Camera, that enables clear, well-lit portraits from
a distance—ideal for concerts, festivals, or public
events. The new 10x Telephoto Stage Portrait han-
dles spotlights and stage lighting with ease, preserv-
ing natural skin tones and fine details for profession-
al-looking results.

With five versatile focal lengths ranging from
23mm to 100mm, the V60 offers a full portrait tool-
kit in your pocket for more intimate moments, the 85
mm ZEISS Portrait delivers emotional clarity with
natural background separation, perfect for weddings,
milestones, or candid shots.

Creativity gets an even broader canvas with the AT
Image Studio. With Al Four-Season Portrait , users
can instantly reimagine their surroundings in spring,
summer, autumn, or winter. Additional Al-powered
tools bring studio-level retouching to your fingertips
with intuitive precision.
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Beyond portraiture, the V60 features a 50 MP-
ZEISS OIS Main Camera, an 8 MP Ultra Wide-An-
gle Camera, and a 50 MP ZEISS Group Selfie
Camera ready to handle your everyday photography
needs. The upgraded Aura Light Portrait ensures
soft, even lighting in low-light environments, while
Ultra-Clear 4K Video is supported on both the front
and rear cameras. For added creative flair, Film
Camera introduces a vintage aesthetic with classic
filters that bring warmth and emotion to every frame.

With five versatile focal lengths
ranging from 23mm to 100mm,
the V60 offers a full portrait toolkit
in your pocket for more intimate
moments, the 85 mm ZEISS
Portrait delivers emotional clarity
with natural background
separation, perfect for weddings,
milestones, or candid shots

Design that meets
innovation

The V60 showcases vivo's design excellence with
its Equal-Depth Quad Curved Screen, featuring
ultra-slim bezels and smooth curvature on all four
sides for a visually immersive, comfortable in-hand
experience. Each corner is precisely curved at a 41°
golden angle, while vivo's anti-mistouch algorithm
helps reduce accidental taps during gaming or scroll-
ing. Despite its advanced hardware, the V60 main-
tains a sleek profile, enabled by vivo’s ultra-slim
stacking architecture. On the back, the minimalist
Star Trail camera module occupies less than 9% of
the rear panel, offering a clean and cohesive look that
reflects vivo’s signature craftsmanship.

The V60 arrives in two nature-inspired shades:
Mist Gray, and Desert Gold. Mist Gray exudes calm
and clarity; Desert Gold channels the serene vastness
of sunlit dunes that balances playfulness with under-
stated elegance.

delights, elegance
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Durability that defends. performance that
powers

Built for life’s unexpected moments, the vivo V60
is reinforced with Diamond Shield Glass and a com-
prehensive cushioning structure, making it the most
drop-resistant screen in V Series history. WithIP68
and IP69 ratings for Dust and Water resistance it
performs reliably through spills, rain, and even sub-
mersion in up to 1.5 meters of fresh water for up to
120 minutes. The new One-Tap Water Ejection and
Dust Removal use sound wave vibration to clear out
moisture or particles with a single tap.

Powering this resilience is a 6500 mAh BlueVolt
Battery paired with90W FlashCharge delivering all-
day power and fast, efficient recharging. Smart bat-
tery management features like Battery Life Extender
and Super Battery Saver help maintain long-term
battery health, lasting comfortably over four years of
daily use.

At the core of the V60’s performance is the Snap-
dragon® 7 Gen 4 Mobile Chipset, and up tol2 GB
RAM and 12 GB Extended RAM. Whether mul-
titasking or gaming, users can expect fast, lag-free
responsiveness. The Ultra Large VC Smart Cooling
System ensures consistent performance even during
intensive tasks. With the V60, vivo delivers a power-
house built to keep pace with you, every step of the
way.

Price & availability

The vivo V60 is available across Pakistan in
12GB + 256GB and 12GB + 512GB storage vari-
ants, priced at Rs. 149,999 and Rs. 159,999 respec-
tively.

vivo offers comprehensive after-sales support, in-
cluding a one-year warranty for the V60, a 15 - day
free replacement policy, and a 6-month warranty for
accessories. The device is officially approved by the
Pakistan Telecommunications Authority (PTA) and
is fully compatible with all mobile networks in Pa-
kistan.

As an added benefit, Zong 4G users can enjoy
12GB of free mobile internet by inserting their SIM
card into Slot 1 including 2GB per month for 6
months.
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OPPO launches A6 Pro in
Pakistan with long-lasting power

and multi-year durability

George Long, CEO of OPPO Pakistan, sai

PKR 74,96

B)m)(

OPPO A6 Pro

“PKR 79,999

@,

d Pakistani consumers value reliability

and

performance, and the OPPO A6 Pro delivers both in abundance. From its 5-year
durable 7,000 mAh battery to its reverse-charging feature and cooling system, tested

to perform in 40-degree heat, this device keeps pace with our customers’ energetic
lifestyles while offering the sleek, premium and durable design they expect from OPPO

PPO has introduced the highly antici-
pated OPPO A6 Pro in Pakistan, setting
a new standard for the A-series with its
Pro Power, Pro Smooth performance, and
Pro Waterproof protection features. The device is de-
signed for users seeking long-lasting battery life and
seamless everyday experiences, combining a large
7,000 mAh battery, top-notch 4G+ connectivity, a
120Hz AMOLED display, and an advanced cooling
system. The launch event brought together tech influ-

Mr. George

CEO

encers, OPPO executives, partners, and media for de-
tailed presentations, durability demonstrations, and
hands-on experiences in the experience zone.

Pro Power: 5-year durable 7000 mAh battery

OPPO A6 Pro features the largest 7,000 mAh
battery supported by 80W SUPERVOOC™ Flash
Charge. Whether it’s long commutes, marathon
gaming sessions, or cross-country travel, the A6 Pro
ensures reliable all-day power without compromise.
oppo

OFFO A Fhena

OPPO
A6 Pro

Pro Power | Pro Smcath | Pro Wisterproof

Powerod by
ColorOS

The A6 Pro powers up to 100% in just 61 minutes and
delivers up to two full days of use on a single charge.
Not only this, with OPPO A6 Pro you can “Charge
Everything” With the OTG-connector wired reverse
charging (5V 1.0A) that doubles the device as a pow-
er-bank phone that can share its energy with other
smartphones, tablets, earphones, smartwatches, and
10T gadgets—perfect for road trips, outdoor shoots,
or emergency top-ups.

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

Pro Smooth: 120Hz AMOLED display & best-
in-class 4g+ connectivity

The A6 Pro is engineered for uninterrupted per-
formance. Al LinkBoost 3.0 and built-in 4G+ net-
work support intelligently select and accelerate net-
works, delivering stable connections even in crowded

or weak-signal environments. To sustain smooth
performance, it includes the VC (Vapor Chamber)
Cooling System, designed to keep the device cool

OPPO A6 Pro in Pakistan sets a
new standard for the A-series with
its Pro Power, Pro Smooth perfor-

mance, and Pro Waterproof pro-
tection features

even in Pakistan’s sweltering 40 °C heat. The smooth
120 Hz AMOLED visuals paired with MediaTek
Helio G100 Mobile Platform and ColorOS 15 deliver
flagship-level responsiveness across apps, games, and
streaming.

Pro Waterproof: Rugged yet refined
Continuing the A-series tradition of durability,
the OPPO A6 Pro boasts IP69 water and dust resis-
tance and Military-Grade Shock Resistance. A uni-
body mid-frame, foam-sealed components, safeguard
against everyday spills, sudden downpours, or acci-

X.COM/FLAREMAGAZINEPK

dental drops—delivering true Pro Waterproof confi-
dence without adding bulk.

George Long, CEO of OPPO Pakistan, re-
marked: “Pakistani consumers value reliability and
performance, and the OPPO A6 Pro delivers both in
abundance.

From its 5-year durable 7,000 mAh battery to its
reverse-charging feature and cooling system tested
to perform in 40-degree heat, this device keeps pace
with our customers’ energetic lifestyles while offering

the sleek, premium and durable design they expect
from OPPO.”

Flagship design, premium feel

Despite its robust build, the A6 Pro is sleek and
stylish, measuring just § mm thick and weighing 188
g. A 93% screen-to-body ratio, ultra-thin bezels, and
elegant colourways—Stellar Blue and Rosewood
Red- offer a premium aesthetic that fits comfortably
in any lifestyle.

The OPPO A6 Pro is available in two colours,
Stellar Blue and Rosewood Re,d with 8GB + 128GB
and 8GB + 256 GB storage. It is now available for
Pre-order through official OPPO retailers and OPPO
online stores with exclusive offers.

From sunrise adventures to late-night gaming
marathons, the OPPO A6 Pro is built to power every
moment—~Always be Pro with OPPO A6 Pro.
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SEGO hosts a mega event for
partners to commemorate the
sale of one-million handsets

The highlight of the event was when Zeeshan Yousuf unveiled the SEGO Shark
smartphone. This milestone was celebrated at the Platinum Club event in Thailand,

EGO recently achieved a significant mile-
stone by reaching one million phones in
just 10 months. The company celebrated
this achievement at its Platinum Club event
in Thailand, which was attended by 160 partners.
The event included various activities such as a trip to
Pattaya, Coral Island’s Shark Hunt, and Bangkok,

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |
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creating lasting memories for all participants.

The highlight of the event was the gala dinner,
where partners were honoured for their accomplish-
ments and SEGO’s first milestone was commemo-
rated. The most exciting moment of the event was
the unveiling of the SEGO Shark smartphone by
Zeeshan Yousuf, who highlighted SEGO’s commit-

X.COM/FLAREMAGAZINEPK

ment to becoming fully Al-powered. Introducing
SEGO AI (xAl), he stated, “SEGO is more than just
a brand; it’s a mindset. It’s AI or die.”

The event concluded with the announcement of
the Europe Tour 2025, further solidifying SEGO’s
relationship with its partners. Elevate your life with
SEGO.
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lelenor Pakistan merges
with Ulone to secure digital
independence of country

Following an elaborate 18-month regulatory process, the Competition Commission of Pakistan (CCP)
officially approved the acquisition of Telenor Pakistan by PTCL and its subsidiary, Ufone. The PTCL
Group has stated that the integration will enhance network coverage, drive innovation, and align with
the government's vision of a digitally empowered Pakistan.

This achievement was made possible through the dedicated efforts of President and Group CEO of
PTCL & Ufone, Hatem Bamatraf, whose visionary leadership, strategic foresight, and commitment to
digital transformation brought this significant decision to fruition. The key figures behind the
successful merger were Chief Technical Officer (CTO) Jaffar Khalid, Naveed Khalid Butt, Ms Zahida
Awan, and CFO Nadeem Ahmed, whose dedication and professionalism transformed the
Ufone-Telenor merger into a benchmark for successful corporate integration in Pakistan
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fter an elaborate 18-month regulatory
process, the Competition Commission of
Pakistan (CCP) has officially approved
the acquisition of Telenor Pakistan by
Pakistan Telecommunication Company Limit-
ed (PTCL) and its subsidiary, Ufone. This historic
merger positions Ufone as Pakistan’s second-largest
mobile operator and sets the stage for the country’s
accelerated transition toward 5G technology.
A= The  vision-
3 | ary leadership of
Hatem Bamatraf,
President and
Group CEO of
PTCL & Ufone,
stands at the heart
of this achieve-
ment. His vision,
| far-sightedness,
strategic foresight,
and commitment
to digital transfor-
mation turned this bold decision into reality. Under
his direction, PTCL Group executed one of the most
complex mergers in Pakistan’s telecom history—in-
tegrating infrastructure, networks, and customers
with precision and stability.

Bamatraf’s determination to build a unified,
future-ready telecom ecosystem was driven by a
national goal: strengthening Pakistan’s digital inde-
pendence and enabling a world-class 5G network.
His leadership earned PTCL Group the “Best Busi-
ness Strategy & Expansion” award at the SAMENA
LEAD Awards 2024, a global recognition of his
long-term vision. PTCL Group had also won six
awards at the Pakistan Digital Awards 2025, includ-
ing the top honour of Best Digital Campaign of the
Year for their emotionally resonant and nationally
celebrated campaign, ‘Seenataan’.

Telenor’s decline and Ufone’s
decision

Once a market leader, Telenor Pakistan struggled
with internal mismanagement, delayed network up-
grades, and inconsistent corporate strategy. Mount-
ing operational losses and declining service quality
eventually forced Telenor Group to exit Pakistan.
Seeing an opportunity amid uncertainty, PTCL and
Ufone, under Bamatraf’s guidance, stepped in to ac-

©
Y

strategic

——

SHAZA FATIMA
Federal Minister for IT &
Telecommunieation

(PTCL & Ufone)

quire Telenor’s network, assets, and subscriber base
— transforming crisis into consolidation.

Technical excellence played a pivotal role in the
transformation that marked the success of the merg-

HATEM BAMATRAF
President & CEO PTCL Group

Business Mews Magazine
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team, which was skillfully led by Chief Technical
Officer (CTO) Jaffar Khalid. His team worked dil-

This merger, which is a
significant milestone, establish-
es Ulone as the second-largest

mobile operator in Pakistan and
paves the way for the country’s
rapid adoption of 5G
technology. The CCP is
optimistic that this merger will
expedite the rollout of 5G
technology in Pakistan

igently to ensure a seamless integration of network
systems, precise spectrum alignment, and efficient
data migration, all accomplished without any dis-

| '.I.'. 'L II\. Hf A ‘;‘ i r s y \

ruption to services. These collective efforts signifi-
cantly enhanced network stability, speed, and overall
performance, effectively laying a robust foundation
for Pakistan’s digital future and positioning the com-

JAFAR KHALID
Group Chief Technology and Information
Officer at PTCL Groap

pany to meet the growing demands of an increasing-
ly connected society.

Supporting this monumental process were key
senior leaders, including Naveed Khalid Butt, Ms
Zahida, and CFO Nadeem Ahmed. Naveed Khalid

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL
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Butt expertly managed the complexities of network
unification and technology migration, ensuring that
the integration of systems was conducted smoothly
and efficiently. Meanwhile, Ms Zaida Awan played
an essential role in maintaining operational consis-
tency, diligently overseeing processes to guarantee an
uninterrupted customer experience throughout the
transition period. Nadeem Ahmed, as CFO, navigat-

’ | ed the intricate fi-
nancial landscape
by  managing
funding, conduct-
ing negotiations
with international
! lenders, and en-
g suring the fiscal
sustainability of
the merger. It was
this cohesive col-
laboration and un-
wavering commit-
ment among the leadership team that transformed
the Ufone-Telenor merger into a shining example of
successful corporate integration in Pakistan, setting
a high standard for future endeavours within the
telecommunications sector.

In a statement, PTCL is grateful to the Com-
petition Commission of Pakistan (CCP) for suc-
cessfully concluding Phase II of the review of its
acquisition of Telenor Pakistan.

“We highly appreciate the Commission’s thor-
oughness in safeguarding the future outlook and
long-term sustainability of Pakistan’s telecom
sector.

We are especially thankful to our customers,
partners, and the wider telecom community who
have been eagerly looking forward to this historic
announcement,” the PTCL stated while extending
its gratitude.

PTCL fully cooperated with the Commission
throughout the review process and remains com-
mitted to advancing the acquisition in complete
alignment with the directions of all regulatory
bodies on this matter, along with necessary com-
pliance with the applicable laws of the land.

This intra-sector consolidation is a pivotal step
forward for Pakistan’s telecom industry, which will
draw strengths from both PTML (Ufone) and Tele-

Asim 1
Chief of Army S

T Field Marshal

_ A

NAVEED KHALID BUTT
Group Chief Repulatory Officer,
PTCL & Ufone at PTCL Group

NADEEM AHMED
CFO at PTC Group

nor to deliver best-in-class customer experience,
enhanced network quality, broader coverage, and
innovative digital services for their customer base,
while enabling the sector to achieve greater effi-
ciency, resilient infrastructure, and a more compet-
itive landscape.

Moreover, the consolidated entity will strength-
en nationwide connectivity, drive innovation, and
support the government’s vision of a digitally em-
powered Pakistan.

It is pertinent to mention here that on Decem-
ber 14, 2023, PTCL Group, a part of e& Group
(e&), announced the signing of a Share Purchase
Agreement with Telenor Pakistan to acquire a
100% stake in Telenor Pakistan (Private) Limited
for an enterprise value of Rs 108 billion on a cash-
free, debt-free basis. In June 2024, PTCL Group
finalised loan agreements with an International Fi-
nance Corporation (IFC)-led consortium to secure
up to $400 million in financing for acquiring Tele-
nor Pakistan and Orion Towers (Private) Limited.

This marked a significant milestone in the ac-
quisition process following the approval of the fi-
nancing deal by the IFC Board of Directors.
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Desh Punjab Radio TV — The
voice of th

e community

SE U<

Desh Punjab Radio TV operates AM and FM stations in five major American cities —
Seattle, Fresno, Sacramento, Dallas, and Atlanta. These stations cater not only to the
Indian diaspora but also to the Pakistani community, offering current affairs, local

news, and entertainment.

esh Punjab Radio has been a leading
Punjabi station since 1994, serving di-
verse audiences. Listeners from over
90 countries tune in through their offi-
cial website and platforms. In the US and Canada,
deshpunjabradiotv.com has become a distinctive
space that unites Punjabi and South Asian com-
munities. Sukhdev Dhillon, the network’s found-
er, has driven its growth with his dedication and
vision, bringing radio and TV into a new chapter
of service and outreach. Desh Punjab Radio TV
operates AM and FM stations in five prominent

Desh Punjab Radio TV runs AM
and M stations in five key
American cities — Seattle, Fresno,
Sacramento, Dallas, and Atlan-
ta. These stations serve both the
Indian diaspora and the Pakistani
community, providing news,
current issues, and entertainment

American cities — Seattle, Fresno, Sacramento,
Dallas, and Atlanta. These stations serve both the
Indian and Pakistani communities, offering cur-
rent affairs, local news, and entertainment.

One station is dedicated to religious content,
broadcasting recitations from the Guru Granth
Sahib Ji and other devotional programmes. The
network also features talk shows, community dis-
cussions, and entertainment segments.

DeshPunjab RadioTV.com has adopted mod-
ern technology by launching online FM radio and
TV broadcasts, expanding its reach beyond North

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

America to audiences in the US, Canada, India,
Pakistan, and worldwide, delivering engaging pro-
gramming 24/7. The platform has become a truly
global Punjabi broadcasting hub.

Dhillon, the owner, is involved in all aspects
of the operation, including marketing, editorial
management, and technical oversight, ensuring
smooth functioning.

His hands-on leadership has contributed to
the success of the venture and earned him great
respect in the community. Known for his warmth
and humility, he is seen as both a businessman and
a mentor.

In an age dominated by digital platforms,
DeshPunjab RadioTV.com, under Sukhdev Dhil-
lon, proves that radio remains a powerful tool for
connecting communities, preserving culture, and
amplifying meaningful voices.

X.COM/FLAREMAGAZINEPK

The station’s programmes include cultural
shows, religious content, music, and community
news, catering to the Punjabi-speaking diaspora
globally.

While its terrestrial broadcasts are focused on
Surrey, Seattle, Sacramento, Fresno, and Dallas,
Desh Punjab Radio reaches a worldwide audience
through online streaming.

Desh Punjab Radio serves the Indian and Sikh
communities with Punjabi-language programmes-
centred on music, cultural shows, news, and com-
munity events, aiming to unite the diaspora and
safeguard Punjabi heritage in North America,
especially in California, Texas, and Washington.
As a collective of notable Punjabi radio stations, it
functions as a unified voice for the Punjabi-speak-
ing community across the United States and
Canada.

| SEPTEMBER - OCTOBER, 2025
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ConnectHear & Ufone 4G launch
world’s first Al-based early warning

system for the deaf community

Hatem Bamatraf, President and Group CEO of PTCL & Ufone 4G, reiterated his dedication
to leveraging technology for social good through the ‘Dil Se’ platform. He emphasized the
importance of digital inclusion for all and highlighted the collaboration with ConnectHear
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as a means to create meaningful impact using purpose-driven technology

onnectHear, Pakistan’s leading social enter-

prise working for disability inclusion in the

country using technology, in collaboration

with Ufone 4G (part of the PTCL Group)
unveiled first of its kind Al-powered Early Warning
System ‘SUNO’ designed to deliver life-saving alerts
in sign language for the deaf and hard-of-hearing
community.

SUNO, supported and funded by GSMA Mobile
for Humanitarian Innovation Fund, addresses a crit-
ical gap in emergency communication, ensuring that
deaf individuals receive timely alerts during natural
disasters such as floods and earthquakes. Through
the system, sign language video alerts are instantly
broadcast via Ufone’s WhatsApp bot, reaching at-risk
individuals across Pakistan free of cost. ConnectHear
creates the sign language content using state-of-the-
art Al-powered technology, while Ufone provides the
robust nationwide distribution infrastructure.

Hatem Bamatraf, President and Group CEO,
PTCL & Ufone 4G, reaffirmed his commitment un-
der the ‘Dil Se’ platform to harnessing technology for
social good, saying, “Our collaboration with Con-
nectHear reflects our belief that true digital inclusion
leaves no one behind. Through our partner Connect-
Hear, we are using technology with purpose to create
impact that truly matters.”

Speaking at the launch, Azima Dhanjee,
Co-founder of ConnectHear, said: “In an emergen-
Cy, communication isn't just important, it's a matter
of life and death. For far too long, deaf individuals
which also includes my parents have been cut off from
urgent alerts, and they must rely on others during a di-

saster. With this project, we're finally changing that.
Today’s demonstration proves that accessibility is not

|
|
|

a privilege, but it’s a fundamental human necessity to
survive during any emergency. We are deeply grateful
to Ufone 4G for its partnership and commitment to
making this vision a reality for the deaf community.”

Kimberly Brown, Head of Mobile for Humanitar-
ian Innovation, GSMA, said: “Inclusive innovation
is key to ensuring that mobile technology delivers
meaningful impact where it’s needed most. Through

adl

MOROCCO

QWJM

MOROCCO TOGETHER

the GSMA Innovation Fund for Humanitarian Chal-
lenges, supported by the UK Foreign, Common-

& Hptel | ufone®
v ‘Q | :onnecthear
. | |
ﬁ .
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wealth and Development Office, we are proud to back
ConnectHear’s Al-powered platform, which brings
life-saving information to deaf communities in Paki-
stan. We are pleased to see the partnership between
ConnectHear and GSMA mobile network operator
member Ufone 4G, who are enabling the accessibility
of this solution with their support and network. By
harnessing mobile voice services and low-bandwidth
tools, this initiative shows how mobile can break
barriers in disaster preparedness - ensuring that even
those historically excluded from emergency commu-
nication are informed, empowered, and protected.”

The launch event, held in Islamabad, demonstrat-
ed how technology and social innovation can come
together to ensure that no one is left behind during
times of crisis. It marks the beginning of a new chap-
ter for inclusive technology in Pakistan, with the Al
Early Warning System setting a new benchmark for
how critical services can be designed to protect every
citizen equally.
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Jazz. and VIEON executives pledge
to assist NDMA in saving lives and

AITUNAL WATH
ALPLR

livelihoods in calamity-hit areas

NATIONAL EMERGENCIES OPERATION CENTER

'E-T‘

The visit highlighted Jazz’s crucial role as a partner in early warning systems, emergency
communications, and disaster response. The discussions centred on technology-driven
solutions, such as predictive Al models, real-time alerts, and resilient communication
networks, aimed at enhancing Pakistan’s national preparedness and citizen readiness
for climate-related and natural disasters

high-level delegation from VEON

and Jazz leadership visited the Na-

tional Emergencies Operation Center

(NEOC) at NDMA HQs. The delega-
tion was led by Kaan Terzio(]lu, CEO of VEON
Group, and Aamir Ibrahim, CEO of Jazz. Chair-
man NDMA, Lieutenant General Inam Haider
Malik, and the NDMA team provided a briefing
on the NEOC’s capabilities for disaster monitor-
ing, preparedness, and response.

The visit highlighted Jazz’s crucial role as a
partner in early warning systems, emergency com-
munications, and disaster response. The discus-
sions centred on technology-driven solutions, such
as predictive AI models, real-time alerts, and resil-
ient communication networks, aimed at enhancing
Pakistan’s national preparedness and citizen readi-
ness for climate-related and natural disasters.

The partnership between NDMA and Jazz
has already issued over 300 million early warning
alerts for heatwaves, rains, and floods, along with
providing active relief support during major calam-
ities. The delegation praised NDMA'’s proactive di-
saster management approach and emphasised the
importance of private sector support in improving
disaster resilience.

This collaboration demonstrates the shared
commitment of NDMA and Jazz-VEON to lever-
age digital infrastructure and innovation to protect
lives and livelihoods and strengthen national resil-
ience against increasing climate and disaster risks.

In a separate meeting, the leadership delega-
tion from VEON and Jazz, led by Kaan Terziol lu,
CEO of VEON Group, and Aamir Ibrahim, CEO
of Jazz, met with Major General (R) Hafeez Ur
Rehman, Chairman of the Pakistan Telecommu-
nication Authority (PTA). The discussion focused
on unlocking Pakistan’s digital potential through
progressive reforms, spectrum management, and
investment-friendly policies in the digital sector.

The VEON CEO highlighted Pakistan’s strate-
gic importance as a growth engine for VEON, with
Jazz leading the way in driving digital adoption na-
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tionwide. They emphasised their goals to expand
broadband penetration, prepare for 5G, and scale
digital platforms that empower citizens and busi-
nesses. Jazz’s expertise in digital enablement and
service delivery, supported by robust mobile broad-
band connectivity, was showcased as a foundation
for enhancing digital sovereignty and fostering in-
novation.

During the talks, Jazz and VEON reiterated
their support for industry-wide reforms, advocat-
ing for fair spectrum pricing, timely spectrum re-
lease, and addressing issues hindering further spec-
trum allocations. They also discussed the need for
rationalised taxation, delinking telecom costs from
dollar indexation, and creating an enabling envi-
ronment through simplified licensing and predict-
able policies to encourage additional investments.

They emphasised their goals to

expand broadband penetration,

prepare for 5G, and scale digital

platforms that empower citizens
and businesses

The delegation commended the recent waiver
of Right of Way (RoW) charges in Islamabad as a
positive step towards accelerating fiberization and
digital infrastructure deployment. They encour-
aged the extension of this reform nationwide to
establish a consistent ROW environment.

This strategic engagement reflects Jazz and VE-
ON’s ongoing commitment to advancing the Gov-
ernment of Pakistan’s Digital Pakistan agenda. By
advocating for progressive reforms and investing
in next-generation platforms, the companies aim
to drive inclusive socio-economic impact and po-
sition Pakistan as a leading digital economy in the
region.

At Money20/20 Riyadh, JazzCash showcased
Pakistan’s progress towards a cashless economy,
with its Chief Product Officer, Aamir Aftab, par-
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ticipating in discussions on The Evolution of Con-
tactless Payments alongside global leaders. Aftab
emphasised the benefits of transitioning from cash
to digital transactions, highlighting the importance
of financial histories for citizens, businesses’ inte-
gration into the documented economy, and societal
benefits from increased inclusion. He also under-
scored JazzCash’s commitment to women’s finan-
cial empowerment, noting that women now make
up around 33 percent of JazzCash’s customer base,
up from 17 per cent three years ago.

JazzCash aims to further increase this share to
50 percent by expanding access, designing inclu-
sive products, and building confidence in digital
finance for women across Pakistan. Aamir Aftab
pointed out that Pakistan currently has nearly 57
million payment cards and around 179,000 POS
machines, with JazzCash Tap converting mobile
phones into ‘POS machines’ for retailers, bridg-
ing the payment infrastructure gap and enabling
broader acceptance of digital transactions.

He highlighted the future of digital payments,
emphasising convergence with embedded credit,
loyalty, and personalisation. JazzCashRaast QR
promotes interoperability by accepting payments
from all banking apps, expanding access for under-
served communities. NFC-based JazzCash Tap is
set to enhance urban experiences, while wearables
will embed payments seamlessly into daily life.

Aamir stated that smarter transactions are the
next phase of Pakistan’s cashless journey, unlock-
ing growth for all segments of society. Digital pay-
ments play a central role in documenting Pakistan’s
economy, promoting inclusion, and empowering
underserved communities. JazzCash boasts Paki-
stan’s largest payment acceptance network, serving
nearly 600,000 merchants and holding close to an
80 percent share of Raast P2M and QR transac-
tions.

The company processes one in every three
e-commerce payments in Pakistan and serves 53
million customers, highlighting its pivotal role in
fostering a cashless economy.
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¢ Science-backed beauty treatments
M help clients confidence on

R ClearCanvas Clinic

—

DR. MAIMOONA MUMTAZ ‘CWCM,

L LR e L

Owner of ClearCanvas Clinic

Flare Panel conducted an exclusive interview with Dr. Maimoona Mumtaz, a
UK-certified skin and aesthetic specialist. She specialises in skin rejuvenation,
injectables, and advanced laser technology, aiming to enhance clients’ natural
beauty and confidence. With a focus on science-backed beauty treatments, she
helps individuals reach their aesthetic goals and educates them on skincare.
Dr. Mumtaz’s approach integrates cutting-edge cosmetic procedures with personalised
attention, offering a comprehensive experience for every client.

w

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL | X.COM/FLAREMAGAZINEFPK | SEPTEMBER - OCTOBER, 2025

It # 00000 L LRI



INTERVIEW | FLARE REPORT

Flare: Can you share a bit about your back-
ground and how you started in the field of aes-
thetics and skincare?

Dr. Maimoona: I initially trained as a dermatol-
ogist but recognised a growing demand for profes-
sional aesthetic services in Pakistan. After obtaining
advanced certifications from the UK, I specialised
in skin rejuvenation, injectables, and laser technol-
ogy to provide clients with confidence-boosting
beauty treatments backed by science.

Flare: What sets ClearCanvas Clinic apart
from other aesthetic centres in Islamabad?

Dr. Maimoona: ClearCanvas prioritises pre-
cision, safety, and natural-looking results. Each
client undergoes a personalised consultation to
ensure they achieve a subtle enhancement that
enhances their natural features. Our goal is to de-
liver visible improvements in a safe and welcom-
ing environment. Our clinic is currently located
at ClearCanvas Clinic, 3rd Floor, Pakland Trade
Centre, F-7 Markaz, Islamabad. I have an MBBS
and MCPS in Dermatology, aiming to help clients
enhance their beauty.

Clients often experience a
significant boost in confidence
after seeing the positive chang-

es in their skin. Witnessing

healthy, radiant skin in the
mirror can be truly uplifting,
especially for those who have
struggled with skin issues like
acne or pigmentation

Flare: What services do you offer at Clear-
Canvas Clinic?

Dr. Maimoona: Qur services include laser hair
removal, hydrafacials, pigmentation correction,
acne and scar treatments, anti-ageing injectables
(Botox & Fillers), skin tightening, face sculpt-
ing procedures, and hair restoration treatments.
We also provide thread lift procedures and both
non-surgical and surgical rejuvenation options for
clients seeking natural enhancements.

Flare: How do clients typically respond to
your treatments?

Dr. Maimoona: Clients often experience a sig-
nificant boost in confidence after seeing the positive
changes in their skin. Witnessing healthy, radiant
skin in the mirror can be truly uplifting, especially
for those who have struggled with skin issues like
acne or pigmentation.

Flare: Is aesthetic treatment still considered a
luxury in Pakistan?

Dr. Maimoona: The perception is changing as
awareness about skin health and wellness is grow-
ing. At ClearCanvas, we offer affordable treatment
plans and loyalty programs to make quality skin-
care accessible to a wider audience.

Flare: What advice do you have for clients be-
fore and after treatment?

Dr. Maimoona: Before treatment, a thorough
consultation is essential to understand each client’s
unique skin needs. After treatment, clients should
prioritise sunscreen use, hydration, sun protection
and follow the post-treatment care plan provided by
our clinic. Consistency and proper care are key to
achieving and maintaining healthy skin.

Flare: How do you envision the future of aes-
thetic medicine in Pakistan?

Dr. Maimoona: The field is rapidly expanding,
with both men and women increasingly embracing
aesthetic treatments. With advancements in train-
ing, technology, and professionalism, aesthetic
medicine has the potential to become a significant
sector in Pakistan’s healthcare industry.

Flare: What message would you like to convey
to aspiring doctors interested in entering the field
of aesthetics?

Dr. Maimoona: My advice is to prioritise eth-
ics, education, and continuous learning. Seek train-
ing from reputable institutions, develop a strong un-
derstanding of anatomy, and always value the trust
your clients place in you. Aesthetic medicine is not
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just about enhancing beauty; it’s about empowering enhancing your natural confidence through the
individuals to feel confident in their own skin.

-

Dr. Maimoona’s Message: “Beauty is about
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art of science, skill, and care, not about altering
who you are.”
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Govt acts to tap

1l valuable tourism
potential through
digitech, social media

Pakistan’s tourism treasures worldwide. He suggested
leveraging technological advancements such as GPS and
artificial intelligence to effectively showcase Pakistan’s
tourism sites. The One Belt One Road initiative,
particularly the China-Pakistan Economic Corridor
(CPEC), was cited as a game-changer for promoting
tourism in Pakistan, especially in Gilgit-Baltistan and

Khyber Pakhtunkhwa

INSIGHT |

akistan’s tourism sector has experienced a

resurgence since 2010, largely due to gov-

ernment backing, improved security mea-

sures, and the growth of social media plat-
forms. The sector has the potential to drive economic
growth, but it also presents challenges that must be
carefully addressed. Issues such as over-tourism, en-
vironmental degradation, and cultural erosion pose
significant threats to sustainable tourism-led econo-
mies in the long term. It is essential to ensure that the
benefits of tourism are equitably distributed among
regions and communities to effectively integrate this
sector into the economy.

Tourism is a crucial contributor to any economy,
playing a significant role in GDP, employment, and
overall economic progress. In recent years, Pakistan
has been gaining recognition as an international
tourist destination. Rather than targeting all 63 types
of tourism, Pakistan should focus on developing spe-
cific sectors, such as adventure, cultural, religious,
halal, and medical tourism, to increase its market
share in these areas. This report outlines a structured
plan to position Pakistan as a global tourism hub.

Prime Minister Shehbaz Sharif has called for
an ambitious action plan to unlock Pakistan’s vast
tourism potential by establishing 20 new tourist
destinations nationwide. Emphasising the country’s
natural beauty, rich heritage, and diverse landscapes,
the Prime Minister highlighted the need for rapid
development of high-quality infrastructure to attract
both domestic and international travellers. During
a high-level meeting at the Prime Minister’s Office,
Shehbaz Sharif directed authorities to prioritise ac-
tionable projects, particularly in key regions like Is-
lamabad, Gilgit-Baltistan, and Kashmir. He stressed
the importance of climate-resilient developments
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to ensure sustainable growth while preserving Pa-
kistan’s natural environment. Tourism Coordinator
Sardar Yasir Ilyas presented a comprehensive plan to
expand the sector’s contribution to Pakistan's GDP
by promoting emerging destinations and enhancing
religious and medical tourism.

Pakistan’s tourism treasures worldwide. He sug-
gested leveraging technological advancements such
as GPS and Artificial Intelligence to effectively
showcase Pakistan’s tourism sites. The One Belt One
Road initiative, particularly the China-Pakistan Eco-
nomic Corridor (CPEC), was cited as a game-chang-
er for promoting tourism in Pakistan, especially in
Gilgit-Baltistan and Khyber Pakhtunkhwa.

The government is also focusing on online book-
ing platforms, digital marketing campaigns, and
collaborations with international vloggers to attract
foreign tourists.

In Khyber Pakhtunkhwa, digital tourism is being
promoted through short video packages, showcasing
events like the Kalam snow sports and car rally on
digital media.

Initiatives like the host tourism project aim to em-
power local communities in tourism areas by provid-
ing interest-free loans for accommodation facilities.
Social media is playing a crucial role in promoting
Pakistan’s lesser-known travel destinations, with dig-
ital ambassadors like Faraz showcasing the country’s
diverse landscapes to a global audience. This digital
sharing culture is not only fostering a sense of global
community but also boosting local economies and
promoting sustainable tourism. Famous tourist at-
tractions in Pakistan include the Hunza Valley, Skar-
du, Fairy Meadows, Swat Valley, Lahore Fort, Bad-
shahi Mosque, Mohenjo-Daro, Karimabad, Neelum
Valley, Murree, Cholistan Desert, Makran Coastal

Farwa Rauf .
Highway, Taxila, Ranikot Fort, Sheikhupura Fort,
Islamabad, Hingol National Park, Neolithic site of
Mehrgarh, Lal Suhanra National Park, Khewra Salt
Mines, including many other.

Pakistan possesses immense potential for sus-
tainable tourism development, thanks to its diverse
landscapes, rich cultural heritage, and historical
landmarks. However, several factors impact the
growth and sustainability of the tourism industry in
the country. Understanding these factors and imple-
menting strategic measures are crucial for unlocking
Pakistan’s tourism potential and fostering sustain-
able growth in the sector.

One of the key factors influencing tourism in Pa-
kistan is infrastructure development. Adequate infra-
structure, including transportation networks, accom-
modation options, and tourist facilities, is essential for
attracting and accommodating visitors. Improving
road connectivity, upgrading airports, and enhanc-
ing public transportation systems can significantly
improve accessibility to tourist destinations and fa-
cilitate seamless travel experiences. Another critical
aspect is promoting cultural heritage and preserving
natural environments. Pakistan boasts a wealth of
cultural sites, archaeological treasures, and natural
wonders that attract tourists from around the world.
Implementing conservation measures, promoting re-
sponsible tourism practices, and showcasing cultural
diversity can help preserve these assets while creating
unique and authentic experiences for visitors.

Furthermore, marketing and promotion play
vital roles in showcasing Pakistan’s tourism offer-
ings globally. Effective marketing campaigns, digital
promotion strategies, and collaborations with travel
agencies and online platforms can increase visibility
and attract a diverse range of tourists. Highlighting
unique selling points such as adventure tourism op-
portunities, religious heritage sites, culinary experi-
ences, and eco-tourism initiatives can attract niche
markets and diversify the tourism sector. Investment
in human capital and hospitality training is vital for
delivering high-quality tourism services and enhanc-
ing visitor experiences. Developing a skilled work-
force in areas such as hospitality management, tour
guiding, and customer service can elevate the overall
tourism experience and generate positive reviews
and recommendations from tourists.

Additionally, ensuring safety and security for
tourists is crucial for sustainable tourism devel-
opment. Implementing robust safety measures,
strengthening law enforcement in tourist areas, and
promoting traveller safety awareness can build confi-
dence among tourists and reduce travel risks. Com-
munity engagement and empowerment are also key
to sustainable tourism. Involving local communities
in tourism initiatives, promoting cultural exchange
programmes, and supporting community-based
tourism enterprises can foster economic opportuni-
ties, preserve cultural heritage, and create a sense of
ownership and pride among residents. Environmen-
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'Tourism is a crucial contributor
to any economy, playing a signif-
icant role in GDP, employment,
and overall economic progress. In
recent years, Pakistan has begun
to be acknowledged as an interna-
tional tourist destination

tal sustainability is a vital consideration in tourism
growth. Implementing eco-friendly practices, reduc-
ing carbon footprints, promoting responsible waste
management, and protecting natural habitats and
wildlife are essential for conserving Pakistan’s nat-
ural beauty and biodiversity for future generations.
Moreover, fostering public-private partnerships, in-
centivising investment in tourism infrastructure, and
creating a supportive policy environment can stimu-
late growth and innovation. Offering incentives such
as tax breaks, subsidies, and streamlined regulations
can attract private investment and promote develop-
ment in sectors such as hospitality, transportation,
and tourism services.
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vivo launches Y400 in Pakistan with
Khushhal Khan as Brand Ambassador

The vivo Y400 is made for those who want it all durability, style, entertainment, and powerful
battery life without compromise. Partnering with Khushhal Khan, a true style icon for
the youth, we want to show how Y400 complements the energy and passion of the next
generation,” said Mr Muhammad Zohair Chohan, Director Brand Strategy at vivo

ivo, a leading global smartphone brand,
roudly announces the launch of its latest

‘} vivo Y400 in Pakistan. Bringing together
style, strength, and smart technology, the

Y400 is designed to power the bold lifestyles of
today’s youth. Adding star power to this exciting

launch, vivo has partnered with Khushhal Khan,
one of Pakistan’s most celebrated young actors and

Vivo Y400

« IP&9 Underwater Photography

* Flat-Frame Unibody Design

* 120 Hz Bezel-less AMOLED Display
- 5000 mAh BlueVolt Battery

Ysoccol

youth icon as the official brand ambassador for the
Y400. “The vivo Y400 is made for those who want
it all durability, style, entertainment, and powerful
battery life without compromise. Partnering with
Khushhal Khan, a true style icon for the youth, we
want to show how Y400 complements the energy
and passion of the next generation,” said Mr. Mu-
hammad Zohair Chohan, Director Brand Strategy
at vivo.
Underwater photography with IP69 rating

Taking smartphone durability to the next level,
the Y400 is IP68 and IP69 rated, meaning it can
withstand dust, spills, rain, and even underwater
shots of up to 2 meters for 30 minutes. Whether it’s
poolside fun or beach adventures, users can capture
breathtaking moments with the dedicated Under-
water Photography Mode, while One-Tap Water
Ejection ensures the device stays ready for action.

Flat-frame unibody design
with iconic style

The Y400 stands out with
its sleek Flat-Frame Unibody
Design, giving it a modern, re-
fined look that is as comfortable
| to hold as it is stylish to flaunt.
| Available in Pearl White and
Dynamic Green, its layered
nacre-inspired textures and ul-
tra-slim 7.9mmMetallic Frame
make it a true fashion statement.
Expressing his thoughts, Khush-
hal Khan shared: “What excites
me most about the Y400 is its
underwater photography feature it gives me the
freedom to explore and capture moments in a com-
pletely new way.”

120Hz bezel-less AMOLED Display for im-
mersive entertainment

Entertainment lovers can enjoy a truly immer-
sive viewing experience with the 6.67-inch 120Hz
High-Brightness Ultra Vision AMOLED Display.
With ultra-slim bezels, vibrant colors, and SGS Eye
Protection certification, the Y400 transforms your

palm into a cinematic screen ideal for streaming,
gaming, or scrolling through social media with
smooth precision.

Powerful 6000mAh BlueVolt battery

Keeping up with non-stop lifestyles, the Y400
packs a massive 6000mAh BlueVolt Battery that
offers longer usage times from binge-watching
dramas to long gaming sessions. Backed by 44W
FlashCharge, the phone powers up to 50% in just 30
minutes, ensuring users spend more time on the go
and less time plugged in.

The vivo Y400 is made for those
who want it all durability, style,
entertainment, and powerful bat-
tery life without compromise. Part-
nering with Khushhal Khan, a true
style icon for the youth, we want
to show how Y400 complements
the energy and passion of the next
generation,” said Mr Muhammad
Z.ohair Chohan, Director Brand
Strategy at vivo

Price & availability

The vivo Y400 is available in Pakistan with 8GB
RAM and 256GB storage for Rs. 64,999. It comes
with a one-year warranty, 15-day replacement poli-
cy, and PTA approval. Zong 4G users get 12GB free
internet by inserting their SIM card in Slot 1

vivo V60: Where every click tells

your story

rom the quiet smile at a wedding altar to

the glow of a stadium concert, the vivo V60

transforms fleeting moments into timeless

portraits. Co-engineered with ZEISS, its
imaging system blends professional-grade optics
with intelligent Al, capturing people exactly as you
see them — vibrant, natural, unforgettable. Whether
in a bustling city or on a serene mountaintop, your
portraits carry the clarity, depth, and emotion of pro-
fessional photography.

This year, the V60 brings new sincerity to smart-
phone imaging. Every lens meets the ZEISS optical
standard, delivering lifelike detail and exceptional
fidelity. The lineup includes a 50 MP ZEISS Super
Telephoto Camera, 50 MP ZEISS OIS Main Cam-
era, 50 MP ZEISS Group Selfie Camera, and an 8
MP ZEISS Ultra-Wide Angle Camera— a complete
suite designed to preserve the moments that matter
most.

At its heart, the 50 MP ZEISS Super Telephoto
Camera uses the flagship-grade Sony IMX882 sen-
sor with a large 1/1.953” size and wide f/2.65 aper-
ture. Optical Image Stabilization, 3x Optical Zoom,
and Al-powered enhancement keep shots sharp up
to 100x zoom, make it equally adept at golden-hour
portraits and dimly lit concerts. With vivo's self-de-
veloped algorithms, the 10x Telephoto Stage Portrait
ensures natural skin tones and vivid details even
from a distance. Can’t make it to the front row? The
V60 brings the front row to you.

Five professional-grade focal lengths work hand
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in hand with ZEISS bokeh effects and master-level
color tuning. The 85 mm ZEISS Portrait Lens, a fa-
vorite in professional photography delivers intimate,
true-to-life portraits from a comfortable distance.
Imagine a wedding where the bride and groom make
their grand entrance, the ZEISS Sonnar Bokeh keeps
them perfectly framed against a softblur. Wedding
Style Frame— your instant personalized touch, lets
you complete the names, date, and icons, ready to
share instantly on Instagram or WhatsApp. Vlog

Vivo V60 69

Compoginesard with m

EN MDD

ZEISS Super Telephoto Camera
IMX882 Sensor | 1/195° | 0I5 3x Optical Zoom |
Up to 100x Teleghoto Zoom

Movie Creator — your effortless video editor, offers
new Wedding Ceremony and Pre-Wedding Ceremo-
ny templates that automatically add music, effects,
and transitions. For scenic portraits, Landscape Por-
trait balances subjects with sweeping backgrounds,
whether snow-capped peaks or glowing sunsets. Su-
per Telephoto Enhancement, powered by Al, cap-
tures distant textures in remarkable clarity.

The 50 MP ZEISS Group Selfie Camera isn't
just about fitting more people into the frame with
its 92° wide-angle lens — it’s about capturing shared
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moments at their best. Al Facial Contouring refines
beauty, while Al Professional Portrait preserves de-
tail. The upgraded Aura Light Portrait now offers
more accurate colors and better consistency between
subject and background, ensuring night portraits feel
as authentic as they look. For video, flagship-level 50
MP cameras record in Ultra-Clear 4K, preserving ev-
ery nuance of motion and emotion.

Your personal photo editor now fits in your pock-
et. With Al Image Studio, creativity knows no lim-
its. Shift seasons in a heartbeat with Al Four-Season
Portrait, transforming a summer day into a snowy
wonderland or autumn scene. Al Erase, Magic
Move, Image Expander, and Enhance let you clean,
reframe, expand, and sharpen in seconds.

Vivo V6O 6o &

Telephoto Wedding Portrait

With the vivo V60, every click becomes a story
preserved in its truest form. Whether you're chas-
ing fleeting moments or creating keepsakes, the V60
turns your vision into reality, so your most meaning-
ful memories are never just remembered, but vividly
relived.
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Pakistan’s startu
market growing fast
despite no strategic

planmng

PAKISTAN
STARTUP,
. BOOMING | _
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The startup ecosystem in Pakistan faced multlple
challenges in the year 2024. The speed of their growth
was severely affected due to the global economic
slowdown, rising inflation, political instability, and a
decrease in venture capital funding

akistan has over 17,667 startups across the

country. Of these, 902 are funded compa-

nies that have collectively raised $4.33 bil-

lion in venture capital and private equity.
Additionally, 223 companies have been founded by
women. Pakistan’s startup ecosystem is experienc-
ing growth, with e-commerce, particularly online
marketplaces like Daraz, being a major driver of
this trend.

While Daraz is a leading player, other sectors
like fintech, IT, and digital marketing also offer
significant opportunities for startups. However, the
success rate for startups in Pakistan remains rela-
tively low, highlighting the need for strategic plan-
ning and execution. PriceOye, the second-largest
online marketplace after Daraz, offers authentic
consumer electronics at competitive prices. They
eliminate counterfeits, build trust, and provide de-
tailed product information and reviews to assist
users in making informed purchasing decisions.
Dawaai is third; it is a digital health platform con-
necting users to an online network of pharmacies
and offering a variety of generic medicines. Ac-
cess convenient healthcare services and affordable
medication all in one place. PostEx ranks fourth;
it streamlines e-commerce by merging factoring
and courier services, enabling businesses that offer
Cash on Delivery to receive upfront payments.

This innovative solution accelerates cash flow,
allowing merchants to get paid faster and focus
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on growth. Sastaticket.pk, Rozee.pk, Health-
wire, SadaPay, Kings International Seafood, and
Bookme.pk follow in the top ten. Yango Group,
a UAE-based tech company, has acquired a stake
in Trukkr, a fintech platform in Pakistan, marking
its first investment in the country through Yango
Ventures, according to a statement. The invest-
ment aims to help Trukkr expand its operations,
strengthen its credit-scoring tools, and improve ac-

Startups in Pakistan have
witnessed 97 acquisitions and
40 IPOs, while 4,054 startups
wrapped up their operations.

Additionally, 223 companies have
been founded by women

cess to financial services for thousands of trucking
businesses across Pakistan, the statement said. “In
addition to capital, Yango will support Trukkr with
product expertise and insights from over 30 global
markets — helping the company scale faster and
build stronger foundations for growth. The deal
marks the company’s entry into the Pakistani start-
up ecosystem and reflects Yango'’s commitment to
supporting long-term digital growth across its mar-
kets.” Yango, inDrive, and GoEasy: Who will ben-
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efit from Careem’s exit? Yango Ventures is a $20
million corporate venture fund of Yango Group
aimed at supporting startups in MENAP (Middle
East, North Africa, Afghanistan, and Pakistan re-
gion), Sub-Saharan Africa, and Latin America.

Through Yango Ventures, the company pro-
vides early-stage companies not only with cap-
ital but also with global expertise in ride-hailing,
e-commerce, fintech, and artificial intelligence (AI)
— helping them scale effectively and sustainably.
“Pakistan’s logistics sector is full of potential, and
Trukkr is helping move it forward — by giving op-
erators the financial tools they need to scale and
succeed in a competitive market. We're here to
support that transformation with our experience
and technology. This is the kind of local innova-
tion we want to help grow, and it’s just the start of
our work in Pakistan,” said Daniil Shuleyko, CEO
of Yango Group. “We are excited to partner with
Yango Group; in addition to their strategic equity
investment, we find that their experience in build-
ing state-of-the-art logistics tech and deploying it
in over 30 countries will allow us to strengthen our
offerings in Pakistan and beyond,” said Sheryar
Bawany, CEO of Trukkr.

In 2023, Trukkr raised $6.4 million in a funding
round and also received a non-banking financial
company (NBFC) licence. According to the infor-
mation available on its website, Trukkr is a digital
logistics platform that offers SaaS (Software-as-a-
Service) solutions with embedded finance capabil-
ities to drive efficiency for all stakeholders across
the logistics spectrum. Food delivery platform
Foodpanda plans to increase its gross merchandise
value in Pakistan by 100% by 2028, as reported by
Bloomberg. Foodpanda Pakistan head Muntaga
Peracha noted that the anticipated economic
growth in the nation is expected to support the
company'’s efforts to attract additional users and
boost order volumes across the 35 cities in which
it operates. The food delivery platform, a subsidi-
ary of Germany’s Delivery Hero SE, has a strong
presence in Asia.

Foodpanda faces competition from companies
such as Grab Holdings in Southeast Asia and Mei-
tuan in China. Although Delivery Hero does not
provide detailed financial figures for its operations
in Pakistan, Peracha states that the country is a
promising growth market.

The company has withstood Pakistan’s chal-
lenging economic environment, marked by high
inflation, which has led to the closure of compet-
itors such as Uber Technologies’ Careem and Air-
lift Technologies. The economic situation is now
improving, aided by loans from the International
Monetary Fund, which enhanced financial stabil-
ity and positively impacted the nation’s credit rat-
ing. Peracha was quoted by the news agency: “We
have enough people who think digital first — when
they think about food, they don’t think about call-
ing up a restaurant. You need to have a bit of pa-
tience to go through the peaks and the troughs and
just survive. So we are figuring out what we can do
as an organisation to show that Pakistan still has
potential.”

In December 2024, Taiwan’s Fair Trade Com-
mission blocked Uber Technologies’ $950 million
acquisition of Delivery Hero’s Foodpanda, citing
concerns over potential anti-competitive effects.
The startup ecosystem in Pakistan faced numer-
ous challenges in 2024. Their growth trajectory
was severely affected by the global economic slow-
down, rising inflation, political instability, and a
decrease in venture capital funding. Despite this,
invest2innovate reported that “Pakistani startups
raised $26.5 million in Q4 and contributed 62% of
the total funding raised in 2024,” ending the year
on a positive note. In 2025, Pakistan is expected to
witness promising economic development, accord-
ing to a UN report. The World Economic Situation
and Prospects suggested that “modest expansion in
economic activity is projected for Pakistan, with
GDP expected to increase by 3.4% in 2025.” A
rising GDP indicates stability and potential profit-
ability, making the ecosystem attractive for venture
capitalists and other investors.
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PIA shows Rs9.43

billion halt-year profit
but govt committed to

privatise it

The profit marks the first time since 2004 that the state-

run airline has posted a pre-tax profit for the first half of
the year. The disclosure came as the government is going
ahead with plans to privatise PIA, featuring the interest of
several domestic business groups, including Airblue, Fauji

Fertiliser, and Lucky Cement

akistan International Airlines (PIA) has

reported a pre-tax profit of Rs11.5 billion

($40.64 million) for the first half of 2025,

marking its first such profit in nearly two
decades. This news came as the Airline had been
planned for sale later this year as a key element of
Pakistan’s $7 billion IMF bailout.

In comparison, PIA had posted a loss before
taxes in the same period last year, only manag-
ing a rare annual profit through deferred tax ad-
justments. The net profit for the current half-year
stood at Rs6.8 billion.

The profit marks the first time since 2004 that
the state-run airline has posted a pre-tax profit for
the first half of the year. The disclosure came as
the government is going ahead with plans to priva-
tise PIA, featuring the interest of several domestic
business groups, including Airblue, Fauji Fertilis-
er, and Lucky Cement.

Despite high fuel and service costs, a signifi-
cant reduction in finance costs—following the
government assumption of about 80% of PIA’s
legacy debt last year—has played a crucial role in
the airline’s turnaround. However, PIA’s equity
remains negative, reflecting the challenges in its
recovery.

The privatisation effort, which marks Paki-
stan’s first major privatisation in two decades, had
faced setbacks previously, with a failed attempt last
year owing to a single lowball offer. Still, the gov-
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ernment is optimistic with final bids expected later
this year. PIA’s recent profit came as the airline re-
opened access to lucrative UK routes following the
lifting of a five-year ban on Pakistani airlines in
July, after a fatal crash and a pilot licensing scan-
dal. This move, along with the European Union’s
similar action last year, is expected to boost reve-
nue of the national airline, particularly from key
routes to London, Manchester, and Birmingham,
where PIA had previously faced a loss of around
Rs40 billion annually.

The AGP had also presented shocking reve-
lations about PIA discounts and free tickets. The
Auditor General of Pakistan (AGP) disclosed
shocking revelations regarding Pakistan Interna-
tional Airlines (PIA). According to a recent au-
dit, the airline caused a staggering loss of Rs9.43
billion to the national exchequer between 2011
and 2016. This massive deficit was primarily due
to the indiscriminate issuance of free and heavily
discounted tickets, which questioned both the gov-
ernance and accountability within the struggling
national carrier.

The audit findings detailed that PIA distribut-
ed more than 258,000 free tickets during the five
years under review. Such largesse not only de-
prived the airline of substantial revenue but also
reflected weak internal controls. Many recipients
of these complimentary tickets had no official or
professional connection with PIA, indicating that
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the policy was widely misused. The practice added
immense financial strain to an already struggling
Airline.

In addition to free tickets, the audit revealed
that PIA sold approximately 116,000 tickets at dis-
counts ranging from 50% to as high as 95% in dis-
count. These discounted fares were issued without
proper oversight or justification. The report noted
that approvals were bypassed, as neither the chair-
man nor the managing director sanctioned these
concessions. This lack of authorisation highlight-
ed serious procedural lapses, further eroding trans-
parency and institutional credibility.

The AGP emphasised that despite repeated
reminders, no meaningful steps were taken to
address these irregularities until 2023. No board
meeting or internal inquiry was held during the
years of financial leakage. The audit recommend-
ed that PIA immediately discontinue its free ticket
policy to safeguard national resources. Such gov-
ernance failures have long been cited as reasons
for the airline’s mounting losses and declining rep-
utation.

In response, a PIA spokesperson clarified that
the practice of distributing free and discount-
ed tickets had already been dispensed with since
2018. This decision followed a Supreme Court
directive aimed at curbing misuse. The spokesper-
son explained that these concessions were initially
introduced under an agent incentive program de-
signed to enhance ticket sales. However, over time,
the policy was exploited in ways that harmed the
Airline’s financial stability.

The PIA representative also stressed that the
audit observations are nearly a decade old and are
currently under review by the Departmental Ac-
counts Committee within the relevant ministry.
The spokesperson felt that renewed attention to
this issue may stem from pressure exerted by cer-
tain interest groups. Nonetheless, the audit under-
scores the need for PIA to reinforce accountability
measures and ensure that taxpayer resources are
safeguarded against mismanagement in the future.

Pakistan is likely to complete long-delayed pri-
vatisation of its loss-making national carrier, the
Pakistan International Airlines (PIA), by Novem-
ber this year, as a key government reform to revive
the struggling economy, officials said.

Cash-strapped Pakistan is looking to privatise
the debt-ridden PIA to raise funds and reform
state-owned enterprises as envisaged under a §7
billion International Monetary Fund (IMF) pro-
gram secured last year.

In July, Pakistan prequalified four investors for
the sale of PIA. Among the bidding groups, one
is a consortium of major industrial firms, Lucky
Cement, Hub Power Holdings, Kohat Cement and

The Auditor General of Pakistan
(AGP) has come up with shocking
revelations regarding Pakistan
International Airlines (PIA).
According to a recent audit, the
Airline inflicted a staggering loss
of Rs 9.43 billion on the national
exchequer between 2011 and 2016

Metro Ventures. Another is led by investment firm
Arif Habib Corp. and includes fertiliser produc-
er Fatima Fertiliser, private education operator
The City School, and real estate firm Lake City
Holdings. Additionally, Fauji Fertiliser Company,
a military-backed conglomerate, and Pakistani air-
line Airblue have been approved to bid for PIA.

Pakistan has been seeking to sell a 51-100 per-
cent stake in the struggling national Airline to
raise funds and reform cash-draining, state-owned
enterprises as envisaged under a $7 billion Interna-
tional Monetary Fund program.

The airline has been one of the government’s
most heavy liabilities, which has accumulated
over $2.5 billion in losses in roughly a decade and
has been surviving on repeated bailouts that have
weighed heavily on Pakistan’s strained budget.
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rocter & Gam-

ble’s decision to

abandon business

in Pakistan un-
derscores the challenges
of operating in the coun-
try, which has become in-
creasingly difficult for both
multinational corporations
and local investors. High
taxes, utility costs, and reg-
ulatory uncertainties are
pushing companies away,
indicating a lack of invest-
ment protection. To foster
growth and attract capital,
Pakistan must establish
a stable policy environ-
ment, reduce tax rates, and
boost investor confidence.
Procter & Gamble (P&G),
a global consumer goods
powerhouse, is shutting
down its operations in Pa-
kistan, including Gillette
Pakistan Limited, as part
of a global restructuring g
effort. The company will
shift to a third-party distri-
bution model to continue £
offering its popular brands
in the Pakistani market. E
While this marks the end =
of P&G’s direct presence '
in Pakistan, consumers &
will still have access to :
their products through re-
gional operations and lo-
cal distributors.

In a significant corpo-
rate move, Gillette Paki-
stan Limited announced
that its parent company,
Procter & Gamble (P&G),
will cease its business op-
erations in Pakistan as part
of a global restructuring
plan. The listed company
revealed the decision in
its notice to the Pakistan
Stock Exchange (PSX).

“The Gillette Com-
pany LLC has informed
Gillette Pakistan Limited,
including its Board of Di-
rectors, of Procter & Gam-
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Market conditions

also make Procter

& Gamble wrap up
business in Pakistan
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competition, and global
capital allocation making
it difficult to justify the in-
vestment levels needed to
provide a safe and reliable
service.” Around the same
period, tech giant Micro-
soft also announced the
closure of all its operations
in Pakistan. According to
Bloomberg, between 2021
and 2024, over 55 funded
startups either shut down
or underwent significant
pivots. Responding to the
news, former president of
the Institute of Chartered
* Accountants of Pakistan
(ICAP), Asad Ali Shah,
described P&G’s with-
. drawal as “another red
flag” for Pakistan’s invest-
ment climate.
P&G’s decision to exit
. Pakistan is part of a wid-
er trend of multinational
4 firms scaling back their
" presence in the country.
"~ Despite being the fifth
> most populous nation
globally, Pakistan faces
y various challenges that
) discourage foreign invest-
ment. P&G’s move fol-
lows similar decisions by
companies like Telenor
ASA, highlighting con-
cerns about the country’s
business environment. Gil-
lette Pakistan, a subsidiary
of P&G, is considering
delisting from the Pakistan
Stock Exchange follow-
ing the parent company’s
decision to wind down
its operations. Affected
employees will be offered
alternative roles or sepa-

In recent years, several multinational companies, including o pacages i com-
Shell, Pfizer, Careem, Microsoft and Telenor, have left
Pakistan or downsized their operations in this country due
to regulatory challenges and market conditions

pliance with local laws.
The shift to a third-par-
ty distribution model is
viewed as a strategic move
to sustain brand visibility
while aligning with P&G’s
global strategy. Recently,

ble Company’s decision
to discontinue its business in Pakistan as part of its
global restructuring program, including portfolio,
supply chain, and organisational choices to acceler-
ate growth and value creation,” the notice stated.
Gillette Pakistan Limited announced that a
Board of Directors meeting will be convened soon
to evaluate the necessary steps for discontinuing the
business. This may include, if applicable, the poten-
tial delisting of Gillette Pakistan Limited from the
Pakistan Stock Exchange, in accordance with all
relevant legal and regulatory requirements. P&G, an
American multinational consumer goods corpora-
tion founded in 1837, is renowned for brands such
as Pampers, Tide, Gillette, and Head & Shoulders.
In a separate statement, P&G revealed that it would
cease manufacturing and commercial activities in
Pakistan, instead relying on third-party distributors
to continue serving customers in the country. “As
part of P&G's global efforts to accelerate growth and
value creation, the company has chosen to shift our
business and operating model in Pakistan and tran-
sition to a third-party distributor model to continue
serving consumers. This means we will phase out the
manufacturing and commercial activities of P&G
Pakistan and Gillette Pakistan Ltd., serving consum-
ers through our other regional operations,” P&G
explained. The FMCG giant noted that it would
continue normal operations until the transition pro-
cess is completed, which could take several months.
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“In support of this decision, P&G Pakistan and the
regional teams will start transition planning imme-
diately, focusing first on P&G personnel. Employ-
ees affected will be considered for roles elsewhere
within P&G or provided with separation packages in
line with local laws, company policies, and our core
values,” it added. Earlier in June, P&G announced
plans to cut 7,000 jobs—about 15% of its non-man-
ufacturing roles globally—over the next two years as
part of its restructuring programme targeting non-
core assets. The company also indicated intentions
to exit certain categories, brands, and product lines

In a significant corporate move,
Gillette Pakistan Limited
announced that its parent
company, Procter & Gamble
(P&G), will cease business opera-
tions in Pakistan as part of a global
restructuring pla

in specific markets, possibly involving some brand
divestitures, as shared by executives at a Deutsche
Bank conference in Paris.

Concurrently, this development follows recent ex-
its from Pakistan by prominent companies. Ride-hail-
ing platform Careem suspended its services, citing a
“challenging macroeconomic reality, intensifying

X.COM/FLAREMAGAZINEFPK

several multinationals,
including Shell, Pfizer, Careem, Microsoft, and
Telenor, have exited or scaled back operations due
to regulatory issues and market conditions. These
developments highlight the urgency for a more busi-
ness-friendly environment to attract and retain for-
eign investment. Over the past three years, nine large
corporations with multibillion-dollar assets have
divested holdings in Pakistan, signalling a notable
change in the country’s economic landscape. The ex-
its span various sectors, reflecting broader concerns
and strategic reassessments by international firms.
Pharmaceutical giant Pfizer (USA) sold its manu-
facturing business in Pakistan to the Lucky Group in
May 2024, marking a significant withdrawal after a
longstanding presence.

Netherlands-based Shell divested its retail and
lubricants operations to Wafi Energy Group, indi-
cating a strategic realignment. Ride-hailing service
Uber (USA) discontinued operations in Pakistan,
including its subsidiary Careem’s food delivery ser-
vice, highlighting local market challenges such as
regulatory hurdles and competition pressures.

These exits represent a substantial outflow of for-
eign investment, with companies capable of further
investments or expansions opting to withdraw. The
divestments raise questions about Pakistan’s invest-
ment climate and economic policies, posing chal-
lenges for the government in attracting and retaining
foreign direct investment.
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Minister claims near
launch of 5G amid
missing spectrum
auction, advanced
infrastructure

e

[tis important to note that the deployment of 5G in

Pakistan requires a spectrum auction and significant
infrastructure upgrades. Without these essential steps,
operators cannot launch 5G services, leading to poor
connectivity and hindering Pakistan’s competitiveness in

the digital economy

nce again, Federal Minister for Infor-

mation Technology and Telecommuni-

cation Shaza Fatima Khawaja has an-

nounced that Pakistan is preparing to
launch 5G services in seven major cities across the
country in the near future. It is important to note
that the deployment of 5G in Pakistan requires
a spectrum auction and significant infrastructure
upgrades. Without these essential steps, operators
cannot launch 5G services, leading to poor con-
nectivity and hindering Pakistan’s competitiveness
in the digital economy.

The recent promise of 5G services follows the
Pakistan Telecommunication Authority (PTA) re-
port in 2024, which highlighted the challenges in
transitioning to 5G despite increasing broadband
penetration. Concerns about the financial impli-
cations of transitioning to 5G technology persist,
even as Pakistan’s use of wireless telecommunica-
tion services continues to grow.

Addressing the inauguration ceremony of the
26th ITCN Asia Expo at Expo Centre Karachi,
she noted that measures were also being taken to
ensure more reliable internet access nationwide.

The Minister underlined that information tech-
nology would serve as the “core element” of the
recently signed Pakistan-Saudi agreement. She
said the agreement would strengthen Pakistan’s
digital infrastructure and accelerate economic
growth.

Highlighting economic progress, the IT minis-
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ter said the country had moved away from fears of
default, inflation had come down, and macroeco-
nomic conditions were now stabilising. “Karachi
carries the weight of the country’s economic de-
velopment,” she remarked.

She added that Pakistan was receiving global
recognition due to its resilience, while its technol-
ogy rankings were steadily improving under the
“Digital Pakistan” initiative. She stressed that the
Special Investment Facilitation Council (SIFC)
had played a vital role in improving the ease of
doing business and attracting investment.
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dah, affecting network performance. She assured
that her ministry was working on increasing sub-
marine cable capacity and enhancing fibreisation
to ensure internet reliability.

She also revealed that Pakistan had success-
fully thwarted recent hacking attempts from India
during a period of conflict, ensuring no govern-
ment websites were compromised.

The latest Federal Spectrum Advisory meeting
evaluated the prolonged delay in the induction of
the latest means amid serious consequences for the
national economy.

The delay in 5G rollout is estimated to cost
Pakistan between $1.8 billion and $4.3 billion in
economic benefits over the next five years. High
spectrum costs, accounting for 20% of operators’
revenues, limit coverage and quality. The country’s
average revenue per user (ARPU) is among the
lowest globally, making it challenging for operators
to invest in network expansion. Experts opine that
broadband reinforces every pillar of a “Digitally
Enabled Economy.” Despite surging data demand,
which has nearly doubled in three years, Pakistan
still ranks 98th out of 104 countries in data speeds
and 95th globally in digital quality of life.

Pakistan's 5G launch is facing significant hur-
dles, primarily due to legal disputes, economic
constraints and regional competition. The coun-
try’s digital future is being held hostage by a single
company, Southern Networks Ltd. (SNL), which
has blocked a crucial 5G band for nearly three de-
cades. This legal issue has prevented the allocation
of a clean and contiguous block of spectrum, es-
sential for 5G rollout. Pakistan has one of the low-
est spectrum allocations in the region, with only
274 MHz allocated to mobile operators, compared
to the recommended 840 MHz by the Internation-
al Telecommunication Union (ITU). This severe-
ly limits the capacity for 5G rollout. The dispute
over the 2600 MHz frequency band, vital for 5G
deployment, is a major roadblock. The litigation
has been ongoing for years, with courts repeatedly
entertaining petitions and granting stays, further
delaying the 5G launch.

In 1995, MolB granted SNL'’s predecessors a
15-year TV licence, but the frequency allocation
board (FAB) only approved spectrum for 1 year.
Since then, SNL has exploited multiple court stays
and kept using the spectrum without approval.
PEMRA still issued 3 licences in 2004, despite
litigation and no frequency clearance. Settlement
talks could not end the deadlock due to SNL'’s ex-
cessive demands. SHC granted fresh stay orders to
SNL in 2024. New laws in Sindh province allowed
the shifting of such cases to lower courts, thus hin-
dering the swift resolution of prolonged disputes.
Ironically, the Supreme Court also refused to fast-
track FAB'’s plea. Resultantly, the unresolved liti-
gation continues to drag on, whereas SNL is still
exploiting the regulatory and judicial loopholes.

Countries like India, Bangladesh and Gulf na-
tions are already advancing 5G deployment, while
Pakistan’s 5G roadmap remains stalled. The ques-
tion rightly arises as to why the Sindh High Court
repeatedly entertained stay orders for nearly three
decades, which is no less than shielding SNL and
undermining judicial credibility.

In the past, lack of

Ms Khawaja noted
that the Cabinet had ap-
proved Pakistan's Arti-
ficial Intelligence (AI)

Addressing the inauguration
ceremony of the 26th I'TCN Asia idence of unauthorised

political will in pursuing
the case, despite clear ev-

policy, and work on its im- .Xpo at Expo Centre Karachi, she spectrum use, played a key

plementation was under-
way. She said between 0.5
million to 1 million youth
would be trained in Al and
cybersecurity by the end

noted that measures were also
being taken to ensure more
reliable internet access
nationwide

role in worsening the pre-
vailing digital crisis. Fail-
ure of PEMRA and FAB
to enforce compliance also
contributed negatively and
actually played in favour

of this year.

“Those who know the right use of technolo-
gy will replace traditional positions,” she added,
urging young people to use their time effectively
and embrace the opportunities offered by the dig-
ital era.

Responding to a question about poor mobile
and data services, the Minister said two submarine
cables had been damaged in the Red Sea near Jed-
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of the elite class, which
has been denting the national interests.

The government must prioritise 5G rollout,
adopting global best practices and policies that
encourage investment and innovation. With the
right reforms, Pakistan can deliver faster networks,
stronger exports, and meaningful digital transfor-
mation.
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Industrial icon Aamir Allawala aims
to lead Pakistan’s shift towards
electric vehicles

He underscored the significance of embracing modern, eco-friendly energy solutions
for the economy and the environment. He pointed out the potential benefits of adopting
electric vehicles in Pakistan, including reducing import dependence, creating green jobs,

and establishing the country as a clean mobility hub

enowned industrialist, business leader,
and former Pakistan Association of Au-
tomotive Parts & Accessories Manufac-
rers (PAAPAM) chairman, Aamir All-
awala, has once again showcased his
forward-thinking approach in the
automotive and industrial sectors.
During the launch of the Electric
Vehicle Market Report, he outlined
a bold vision for Pakistan’s transition
towards sustainable mobility.
Allawala emphasized the global
trend towards cleaner energy sys-
tems and stressed the importance
of Pakistan aligning itself with this |
shift. He highlighted that the locali-
sation of parts for new energy vehi-
cles is crucial for the success of the
green transition. Allawala also raised
concerns about the future challenges
related to the disposal of EV batter-
ies. He underscored the significance
of embracing modern, eco-friendly
energy solutions for the economy
and the environment. He pointed out the potential
benefits of adopting electric vehicles in Pakistan, in-
cluding reducing import dependence, creating green

jobs, and establishing the country as a clean mobil-
ity hub. He emphasized the need for collaboration
among the government, industry, and private sector
to ensure the success of Pakistan’s EV ecosystem.
Allawala proposed key measures to expedite this

transition, such as providing tax incentives for EV
manufacturers and consumers, expanding charging
infrastructure, and increasing public awareness about

Aamir Allawala
Ex-chairman PAAPAM

EV technology. He stressed the importance of robust
public-private partnerships and consistent policies.

Allawala urged Pakistan to seize the opportunity
to invest in electric mobility, highlighting the poten-
tial for building a sustainable industrial
base through innovation. Known for
his efforts in strengthening Pakistan’s
manufacturing sector and promoting
technology transfer through interna-
tional partnerships, Allawala called
for a sustainable and coherent EV
policy to support local manufacturing,
battery production, and the expansion
of charging networks. While caution-
ing that delays could impact Paki-
stan’s competitiveness in the regional
market, Allawala expressed optimism
about Pakistan leading South Asia
in electric mobility and clean energy
technology.

His vision for Pakistan’s electric
vehicle future signifies a shift towards
innovation and strategic planning.
With leaders like Allawala driving the
transition towards sustainable technology, Pakistan’s
economic rejuvenation could be anchored in this
transformation

Implications of the new IV policy

for users

Despite contributing less than one percent to global carbon emissions, Pakistan is highly
vulnerable to climate change, experiencing floods, heavy monsoons, and extreme weather
that have caused significant damages. Shifting towards electric vehicles is not only an
environmental necessity but also an economic imperative for the country

akistan has officially launched its first Na-

tional Electric Vehicle (EV) Policy 2025-

30, signaling a green transformation in

the country’s automobile industry and the
government’s commitment to a cleaner environ-
ment. This policy has the potential to reshape the
future of mobility in Pakistan for vehicle enthusiasts,
manufacturers, and everyday road users. Despite
contributing less than one percent to global carbon
emissions, Pakistan is highly vulnerable to climate
change, experiencing floods, heavy monsoons, and
extreme weather that have caused significant dam-
ages. Shifting towards electric vehicles is not only an
environmental necessity but also an economic im-
perative for the country.

It aims to reduce dependency on imported fossil
fuels, promote affordable electric motorcycles and
cars, create job opportunities in the EV and green
technology sector, encourage investment in the local
automotive industry, and support international envi-
ronmental commitments.

The government has introduced incentives and
support under this policy to make the transition prac-
tical for the people of Pakistan.

Subsidies will be provided on electric motorcycles
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to make them accessible to the masses. Additionally,
the government has announced the distribution of
laptops with a quota for Balochistan students, to
encourage skill development for a digital and green
economy. This initiative is expected to reduce petro-
leum imports, boost renewable technology adoption,
and support long-term savings while creating thou-
sands of jobs in various sectors related to EVs.

The policy has been developed with international
cooperation to ensure Pakistan remains aligned with
global environmental standards.

For the local automobile sector, this policy pres-
ents new opportunities to move away from conven-
tional vehicles and reduce strain on the economy
from imports.

The transition to electric vehicles in Pakistan will
result in lower running costs, cleaner air, healthier
cities, and the chance to upgrade to new technology
that is popular worldwide. It also offers opportuni-
ties for Pakistani drivers and car buyers to participate
in the growing EV market with locally available op-
tions.

While the policy is ambitious, the real challenge
lies in setting up sufficient EV charging infrastructure
across major cities and highways, ensuring affordable
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EV options for middle-class families, training local
mechanics and workshops in EV technology, and at-
tracting private investors for sustainable EV growth.
The National Electric Vehicle Policy 2025-30 marks
the beginning of a green industrial revolution in Pa-
kistan. This transition can not only clean Pakistan’s
roads but also fuel economic growth, create jobs, and
bring new technology to the automobile industry.

What are your thoughts on Pakistan’s EV future?
Would you consider switching to an electric car or
bike once it becomes affordable?

Automobile industry holds strategic significance
for Pakistan due to its potential to attract investment,
drive growth, support technology transfer and create
employment opportunities. In Pakistan, the automo-
bile sector has grown rapidly over the past decade.

Worldwide, there is a significant movement to-
wards decarbonizing the road transport sector. The
main driver of this transformation are the Electric Ve-
hicles (EVs). However, hydrogen fuel cells and other
zero emission-based technologies are also catching
up. Both the Electric Vehicles (EVs) and other tech-
nologies are witnessing rapid advancement with the
aim of achieving reliability, greater range and reduc-
tion in the life cycle cost of vehicles.
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akistan is facing a serious crisis following a
major data breach that leaked the personal
information of countless citizens, including
federal ministers and high-ranking officials.
An investigation at the federal level has been initiat-
ed on this serious issue. Lawmakers have expressed
deep concern over reports indicating that sensitive
data of hundreds of thousands of Pakistanis, includ-
ing Hajj applicants, has been found on the dark web,
with personal information sold for as little as Rs500.

The issue was discussed during a meeting of the
National Assembly’s Standing Committee on In-
formation Technology, chaired by Palwasha Khan.
Representatives from the Pakistan Telecommunica-
tion Authority (PTA), the Ministry of Information
Technology, and other relevant agencies were sum-
moned to give explanations on the breaches and the
status of pending legislation on data protection. Sen-
ator Afnanullah warned of the potential disaster if
NADRA data had been compromised, revealing that
around 350,000 records were already available on the
dark web, including copies of national identity cards,
travel histories, and SIM details. The PTA chairman,
Hafeez ur Rehman, realised the seriousness of the
situation, particularly the leakage of the data about
Hajj applicants, and highlighted the ongoing inquiry
into the matter by the FIA’s National Cyber Crime
Investigation Agency (NCCIA).

The Committee criticised the government for its
failure to introduce a comprehensive data protection
law, with Palwasha Khan emphasising the need for
urgent action to safeguard citizens’ data. The meet-
ing noted the absence of the IT minister and raised
concerns about the government’s commitment to
addressing data security issues. Lawmakers stressed
implementing legislative measures to prevent further
breaches and protect national databases from ex-
ploitation. The lack of a general personal data pro-
tection law in Pakistan underscores the urgency of
enacting the proposed Personal Data Protection Bill
2023 to establish a legal framework for data privacy
and security.

In March 2024, a Joint Investigation Team re-
viewing a breach at the National Database and Reg-
istration Authority told the Interior Ministry that the
personal credentials of nearly 2.7 million people had
been exposed between 2019 and 2023.

This latest breach comes alongside a corruption
scandal in Pakistan’s biometric welfare program.
An audit of the Benazir Income Support Program
(BISP), which provides cash aid to nearly a quarter of
the population, revealed that over 300 officials were
implicated for misappropriation under the cloak of
this program. Pakistan’s Auditor General found that
324 BISP officials siphoned more than 37 million ru-
pees (around $130,000) through fraudulent methods,
including manipulated biometric verification.

At the same time, Amnesty International accused
Pakistan of widespread surveillance. In its “Shadows
of Control” report, Amnesty said Pakistan uses a
Chinese-made firewall and phone-tapping system,
supplemented by technology from the US, Germany,
France, Canada, and the UAE.

Pakistan’s Web Monitoring System and Lawful
Intercept Management System function like digital
watchtowers, keeping a constant eye on the daily
lives of ordinary citizens. Agnes Callamard, Amnes-
ty International Security General, said: “In Pakistan,
texts, emails, calls, and internet activity are under
constant, hidden surveillance, severely restricting
freedom of expression and access to information.”

To observe the situation, Jazz and NADRA
Technologies Limited (NTL) have recently signed a
Memorandum of Understanding (MoU) to explore
collaboration on digital services, identity verifica-
tion, and customer facilitation. While the agreement
outlines ambitious plans for service integration, data
privacy concerns emerge.

Pakistan is already grappling with a major data
leak crisis, with the Pakistan Telecommunication
Authority (PTA) recently informing the Senate
Standing Committee on IT and Telecom that mas-
sive amounts of citizens’ data are being sold on the
Dark Web. Against this backdrop, questions are be-
ing raised over new collaborations involving sensitive
databases.
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Data to innumerable
Pakistanis leaked

on dark webs due to
absence of law

The PTA chairman, Hafeez ur Rehman, realised the
seriousness of the situation, particularly the leakage of
data about the Hajj applicants, and highlighted the ongoing
inquiry into the matter by the FIA’s National Cyber Crime
Investigation Agency (NCCIA)

Jazz and NADRA Technologies Limited (NTL)
have signed a Memorandum of Understanding
(MoU) to integrate digital services and identity veri-
fication. The proposed arrangement includes linking
Jazz apps with NADRA's Pak ID system, enabling
SIM and wallet issuance at NADRA centres, and
incorporating biometric verification through NAD-
RA’s IRIS technology. However, no final agreement
has been reached thus far.

Lawmakers have expressed deep
concern over reports indicating
that sensitive data of hundreds of
thousands of Pakistanis, including
Hajj applicants, has been found on
the dark web, with personal infor-
mation sold for as little as Rs500

Additionally, the two organisations will explore
Single Sign-On (SSO) for JazzCash and other dig-
ital platforms using Pak ID credentials, as well as
potential B2B cooperation in cloud hosting, disaster
recovery, and cybersecurity. A joint steering com-
mittee has been proposed to oversee progress, with
both sides committing to strict compliance with data
protection laws and secure handling of identity data.

Adding to the unease, Jazz itself has been flagged
for poor handling of customer data in the past, rais-
ing doubts about whether the company can secure-
ly manage an arrangement involving NADRA's
systems. Experts caution that without strong safe-
guards, such partnerships could intensify risks rather
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than solve existing challenges. With NADRA hold-
ing the sensitive biometric and personal data of mil-
lions of Pakistanis, experts fear that closer commer-
cial collaboration with a private telecom operator
could create new vulnerabilities in an already fragile
cybersecurity environment.

They warned that without robust legal safe-
guards and independent oversight, the integration of
NADRA's national identity systems with commer-
cial platforms could further expose citizens’ personal
information to cyberattacks and illicit trade on the
Dark Web. On the orders of Federal Interior Minis-
ter Syed Mohsin Naqvi, a special team from the Na-
tional Cyber Crime Investigation Agency has been
tasked with investigating the matter. A report on the
findings is expected within 14 days.

According to a press release of the Interior Min-
istry, the team will conduct a full assessment of the
breach, identify those responsible, and ensure ac-
countability through legal action.

Sensitive personal data, including national ID
copies, call records, SIM ownership details, and in-
ternational travel information, is reportedly being
sold online at very low prices. The breach not only
violates individual privacy but also poses a grave
threat to national security and the credibility of state
institutions.

Reports suggest that even Interior Minister
Nagvi’s data was advertised for sale on Google. Re-
cords range from federal ministers to Pakistan Tele-
communication Authority (PTA) spokespeople and
employees of various government agencies.

Dozens of websites are offering sensitive data,
including mobile location information, call records,
and overseas travel histories.

| SEPTEMBER - OCTOBER, 2025

M
E
R
|
S
U
P
E
R
P
o
W
E
R
©
)
o




Business News Magazine

Free download: flare.pk

Aik by Banklslami and PTCL strengthen Pak-
istan’s digital banking ecosystem with cloud-
based solutions

Islamabad: Aik, Pak-
istan’s first Islamic digital
banking platform, has en-
tered into a strategic partner-
ship with Pakistan
Telecommunication Com-
pany Limited (PTCL) to bol-
ster its infrastructure with
secure and reliable services
using PTCL Smart Cloud.

Through this collabora-
tion, PTCL will deliver se-
cure and reliable cloud
infrastructure, ensuring busi-
ness continuity and resilience
for Aik, enhancing its digital
capabilities. As part of
Banklslami's digital-first ini-
tiative, Aik aims to provide
end-to-end financial services
that are convenient and seam-
less. The platform aims to
contribute to a more accessi-
ble and efficient digital bank-
ing ecosystem in Pakistan.

The agreement was for-
malised at a signing cere-
mony held at Aik's
headquarters in Islamabad,
in the presence of key leader-
ship from both companies,
including Ashfaque Ahmed,
Chief Officer, Aik, Wagar Ul
Hassan, CIO Aik Digital,
and Asif Ahmad, Group
Chief Business Solutions Of-
ficer, PTCL & Ufone 4G.

“At Aik, we are driven by
our purpose of expanding ac-
cess to Islamic banking
across the country and ad-
vancing our overarching mis-
sion of Saving Humanity
from Riba. Achieving this re-
quires systems and networks
that are robust and scalable
enough to meet the growing
demand for Shariah-compli-
ant banking,” commented

Ashfaque Ahmed, Chief Of-
ficer of Aik. “This partner-
ship brings us closer to our
goal, making banking simpler
for customers while con-
tributing to broader eco-
nomic upliftment”, he added.

During the signing cere-
mony, Asif Ahmad, Group
Chief Business Solutions Of-
ficer, PTCL & Ufone 4G,
said, “We are pleased to sign

an agreement with Aik to
support them in fulfilling
their business needs. PTCL,
being a national company, is
leading digitalisation efforts
across the country. Through
such partnerships, PTCL
continues to play its key role
in the development of tele-
com infrastructure by provid-
ing innovative and secure
solutions to the corporate
sector that will further con-
tribute towards the overall
economic growth of the
country.”

This partnership marks a
key step toward building a se-
cure and scalable infrastruc-
ture that supports Aik’s
digital banking ambitions
while leveraging PTCL'’s ex-
pertise in cloud solutions and
its longstanding legacy in the
telecom industry.m

Mobilink Bank, TPL Life collaborate to
provide healthcare at flood affected areas

Islamabad: Mobilink Bank
has collaborated with TPL Life
to extend much-needed health-
care support to flood-affected
communities across Punjab.
The partnering institutions set
up medical camps across Pak-
pattan, Sialkot, and Minchin-

abad to deliver essential
healthcare to people who had
lost access to medical facilities.

The day long camps offered
comprehensive medical serv-
ices completely free of charge,
including medical check-ups,
consultations, distribution of
medicines and tetanus vaccina-
tions. The initiative was met

with an overwhelming re-
sponse, serving over 300 pa-
tients across all locations,
highlighting both the critical
need for accessible healthcare
in flood-affected areas and the
effectiveness of the outreach.
Commenting on the initia-
tive, Atta Ur Rehman, Chief
Business Officer, Mobilink
Bank said, "In the wake of the
recent floods, we recognized
the urgent need to restore ac-
cess to healthcare where infra-
structure had been most
affected. By bringing essential
medical facilities directly to our
affected customers in rural and
suburban areas, we reaffirmed
our commitment to standing by
those who need us the most."
Sharing thoughts on the ini-
tiative, Saad Nissar, CEO of
TPL Life Insurance Limited,

TECNO

Lahore: TECNO has offi-
cially launched the Spark 40C
smartphone in Pakistan, cater-
ing to the needs of young con-
sumers who seek long-lasting
power, smooth performance,
and stylish durability at an af-
fordable price. The Spark 40C
features a 6000mAh battery,
128GB storage, 120Hz refresh
rate, and a sleek design, provid-
ing reliability, entertainment,
and convenience for everyday
use. The device's standout fea-
ture is its long -lasting battery,
allowing for extended usage
without frequent recharging.

stated, “This initiative stands as
a testament to the impact that
can be created when like-
minded institutions unite for a
greater cause. Through our
partnership with Mobilink
Bank, we were able to provide
essential healthcare services to
communities during their most
vulnerable moments.”

Mobilink Bank's opera-
tional support and grassroots
connectivity, combined with
TPL Life’s medical expertise
and resources, ensured that
quality care was delivered effi-
ciently. The collaboration un-
derscores the power of
partnerships in driving positive
social impact and reinforces
Mobilink Bank’s role as a re-
sponsible financial institution
that places people at the heart
of its operations.m

Pakistan approves Wi-Fi 7
for faster internet

Islamabad: Pakistan has of-
ficially approved the use of Wi-
Fi7, a significant advancement
in the country's digital develop-
ment. The Pakistan Telecom-
munication Authority (PTA)
confirmed that Wi-Fi 7 will op-
erate in the 6 GHz band (5925-
6425 MHz) with the same
specifications as Wi-Fi 6E.

Wi-Fi 7 is designed to de-
liver faster internet speeds, re-
duced latency, and more
reliable connections, enabling
advanced technologies such as
8K video streaming, aug-
mented and virtual reality
(AR/VR), and smart industrial
processes. By alleviating con-
gestion in older frequency
bands, Wi-Fi 7 is expected to
enhance the overall user expe-
rience and support next-gener-
ation services.

The adoption of Wi-Fi 7 is
projected to lower broadband
deployment costs and enhance
connectivity in households,
small and medium-sized busi-
nesses (SMEs), educational in-
stitutions, hospitals, and smart
cities. This move aims to accel-
erate digital transformation
and improve nationwide access
to high-speed internet.

PTA stressed the impor-
tance of this development, re-
iterating its goal of bridging
the digital divide and promot-
ing inclusive growth. The au-
thority affirmed its
commitment to developing
progressive policies and regu-
latory frameworks to encour-
age the adoption of advanced
technologies and elevate Pak-
istan's position in the global
digital landscape.n

launches Spark 40C to cater to all user needs

Additionally, it supports 18W
fast charging for quick power
ups throughout the day. With
128GB storage and 4GB +

TECNO

SPARK 40

Slim Ever, Strong Forever

dix

4GB extended RAM, users can
enjoy seamless multitasking
and efficient performance.
Powered by the MediaTek

Helio G81 processor, the Spark
40C offers reliable speed and
enhanced gaming experiences.

The Spark 40C is designed

SPARK 40

with IP64 dust and water resist-
ance and can withstand drops
of up to 1.5 meters. It features
wet touch control for respon-

sive use even when the screen is
damp. Available in titanium
grey, veil white, ripple blue, and
ink black, the Spark 40C boasts
a 6.67” HD+ display with a
120Hz refresh rate for smooth
visuals. The phone also comes
with dual speakers enhanced
with DTS certification and Vol-
ume Plus 2.0 for immersive
sound quality.

Equipped with Freelink
connectivity and an infrared re-
mote control, the Spark 40C al-
lows users to manage home
devices from their phone. It
also features TECNO's Al

suite, including ELLA Al, Hi
Translate, Al Writing, and Al
Call Noise Reduction, enhanc-
ing communication and pro-
ductivity.

TECNO guarantees up to
four years of smooth perform-
ance with the Spark 40C. The
TECNO Spark 40C is priced at
Rs26,999 and is available na-
tionwide with PTA approval
and support for all mobile net-
works. Customers can pur-
chase the device from
authorized retailers and receive
a 12+1 month official warranty
with their purchase.m
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Amazon Kuiper is set to launch high-
speed satellite internet in Pakistan

Islamabad: Amazon's
Project Kuiper has officially
announced its plan to launch
satellite-based  broadband
services in Pakistan by the
end of 2026, a move ex-
pected to revolutionize digi-
tal connectivity across the
country’s remote and under-
served areas. This initiative
follows a high-level meeting
between the Ministry of IT &
Telecommunication (MoITT)
and Amazon’s Project Kuiper
delegation, signaling growing
collaboration between Pak-
istan and global tech leaders.

Project Kuiper, a multi-
billion-dollar Low Earth
Orbit (LEQO) satellite net-
work, aims to deploy more
than 3,200 satellites to pro-
vide high-speed, low-latency
internet worldwide. In Pak-
istan, Amazon plans to estab-

lish ground infrastructure, in-
cluding gateways and Points
of Presence (PoPs), to ensure
stable connectivity and inte-
gration with the national dig-
ital ecosystem.

hance digital inclusion, em-
power rural communities,
and support our vision for a
modern, connected nation.”
The ministry confirmed
that this collaboration aligns

Federal Minister for IT

and Telecommunication
Shaza Fatima Khawaja wel-
comed Amazon's initiative,
stating, “Project Kuiper’s
entry into Pakistan will en-

with Pakistan’s Digital Na-
tion 2030 Vision. Once oper-
ational, Kuiper could offer
speeds of up to 400 Mbps
through affordable user ter-
minals, making it a strong

competitor to other satellite
internet providers such as
Starlink.

The company has part-
nered with telecom operators
in the UK and Europe,
launched service agreements
in Latin America, and is re-
portedly in talks to begin op-
erations in India and Saudi
Arabia soon. The initiative
aims to deliver high-speed, af-
fordable satellite internet to
underserved areas globally in-
cluding South Asia, where
Pakistan’s inclusion marks a
major step toward regional
digital connectivity.

Industry experts believe it
will create new scope in Pak-
istan’s IT and telecom sectors,
fostering job creation, inno-
vation, and improved access
to online education, e-com-
merce, and remote work.ms

Bank Alfalah and NCCPL
sigh MoU to enhance banks’
role in capital markets

Karachi: Bank Alfalah and
the National Clearing Com-

coming a custodian clearing
member, exploring profes-

pany of Pakistan Limited
(NCCPL) have signed a MoU
to explore opportunities that
will enhance commercial
banks’ participation in Pak-
istan’s capital markets, increase
liquidity, and help in broaden-
ing the investor base.

Under the MoU, BAFL
will evaluate multiple avenues,
including serving as a financier
for Margin Trading System, be-

sional clearing membership,

utilizing NCCPL’s capital
gains tax system, and collabo-
rating on Shariah-compliant fi-
nancial solutions. The
partnership also opens oppor-
tunities to further facilitate
non-resident Pakistanis
through Roshan Digital Ac-
counts (RDAs) by connecting
them to Pakistan's capital mar-
kets.m

Google offers free one-
year Gemini Al Pro plan
to students in Pakistan

Karachi: Google has an-
nounced that students aged 18
and above in Pakistan can
now avail a free one-year sub-
scription to its Gemini Al Pro
Plan. This offer will enable
students to utilize advanced
Al tools to enhance their
learning, research, and cre-
ativity at no cost. The plan in-
cludes access to Gemini 2.5
Pro, Google's most powerful
Al model, which offers tools
like Deep Research to support
academic assignments, re-
search, and creative projects.

Additionally, students can
benefit from Al assistance in-
tegrated into Google Apps
such as Gmail, Docs, Sheets,
Slides, and Meet, making
tasks like  summarizing
emails, creating study presen-

tations, and analyzing data
more efficient. The plan also
includes NotebookLM, a per-
sonalized Al-powered re-
search and writing tool with
increased Audio Overviews
and Notebooks.

Students can now use up-
graded tools like Veo 3 in
Gemini and Flow to create
dynamic videos from text or
photos. They will also receive
2 TB of cloud storage across
Google Drive, Gmail, and
Photos for secure storage of
notes, projects, and academic
materials.

This initiative aligns with
Google's commitment to pro-
viding students worldwide
with the necessary Al tools to
enhance their education and
foster creativity.m

Airlink profit increased to Rs4.75 billion in FY25

Lahore: Airlink Communi-
cation Limited has announced
a consolidated profit of Rs4.75
billion for the fiscal year end-
ing on June 30, 2025, showing
a slight 3% increase compared
to the previous year. The com-
pany's financial results, dis-
closed to the Pakistan Stock
Exchange (PSX), revealed an
earnings per share (EPS) of
Rs12.01 for FY25, up from
Rs11.70 in FY24. Airlink also
declared a final cash dividend
of Rs4.5 per share, equivalent
to 45%, in addition to the in-
terim dividends of Rs2.5 per
share, or 25%. Despite a rev-
enue decline of over 20% to

Rs104.4 billion in FY25 from
Rs129.7 billion in the previous
year, Airlink Communication
Limited saw its gross profit
rise to Rs11.01 billion, a 14%
increase from FY24. This in-
crease was primarily driven by
a significant reduction in the

AIRLINK

cost of sales, which decreased
by 22%. However, the com-
pany faced challenges as oper-

ating and administrative ex-
penses surged by 25% to
Rs1.47 billion in FY25. Never-
theless, Airlink achieved an
operating profit of Rs9.54 bil-
lion, higher than the Rs8.49
billion recorded in the previ-
ous year. The company in-
curred a finance cost of
Rs3.94 billion in FY25, a 33%
increase from the previous fis-
cal year. The profit before tax
for Airlink Communication
stood at Rs6.21 billion, up
from Rs5.6 billion in the previ-
ous period. After deducting an
income tax charge of Rsl.46
billion, the company's profit
after tax settled at Rs4.75 bil-

lion.

Established as a private
limited company in Pakistan
in January 2014, Airlink Com-
munication Limited transi-
tioned to a public limited
company in April 2019. The
company specializes in the im-
port, export, distribution,
wholesale, and retail of com-
munication and IT-related
products and services, includ-
ing smartphones, tablets, lap-
top accessories, and other
technologies. Airlink contin-
ues to be a key player in Pak-
istan's evolving
communication landscape.=
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Instagram
launches gold ring
award

Lahore: Instagram has

launched a new “Ring” awards
program to honor creators
who are shaping digital cul-
ture. The initiative will recog-
nize 25 top  creators
worldwide, giving each a cus-
tom designed gold ring by
British designer Grace Wales
Bonner. Winners will also get
a digital golden ring displayed
around their Instagram profile,
showing their status as influen-
tial creators.

The judging panel features
big names including Instagram
Head Adam Mosseri, film-
maker Spike Lee, fashion de-
signer Marc Jacobs, tech
YouTuber Marques Brownlee,
actress Yara Shahidi, and
makeup artist Pat McGrath.
Instagram says the award cele-
brates creators who take risks,
think creatively, and connect
communities through their
content. Although the award
is prestigious, it does not come
with any cash prize. Instead,
winners will get special cre-
ative tools, such as a custom
“Like” button for their posts. =

SBP aims to steer
clear of extensive for-
eign borrowing

Karachi: State Bank of Pak-
istan (SBP) Governor Jameel
Ahmad highlighted the impor-
tance of timely US dollar pur-
chases from the inter-bank
market in avoiding excessive
foreign borrowing at high inter-
est rates. This strategy helped
the country meet its external
debt obligations on time and in-
crease foreign exchange reserves
five-fold in two-and-a-half
years. Without these reserve-
building measures, the govern-
ment would have had to borrow
larger amounts at higher interest
rates for debt repayments. The
SBP purchased $7.8 billion
from the market between June
2024 and May 2025, signifi-
cantly boosting foreign ex-
change reserves. SBP Governor
emphasized the central bank's
strategic interbank foreign ex-
change purchases as a key factor
in this achievement.s

FPCCI-UNDP set up
business & human
rights desk

Karachi: President FPCCI
Atif Tkram Sheikh, has apprised
Federation of Pakistan Cham-
bers of Commerce and Industry
(FPCCI), the apex body repre-
senting the business, industry
and traders of Pakistan, has set
up a dedicated Business &
Human Rights (BHR) desk in
Karachi with support of United
Nations Development Pro-
gramme (UNDP).=
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Jazz unveils Sustainable Supply Chain Program to ad-
vance ESG excellence

Islamabad: As part of its
progressive ESG vision, Jazz
has launched the Sustainable
Supply Chain Program, a new
initiative aimed at strengthen-
ing collaboration with its sup-
plier base on sustainability and
responsible business practices.

Through this initiative,
Jazz will engage with suppliers
to enhance transparency, build
capacity for reducing environ-
mental impacts including
Scope 3 emissions, and iden-
tify opportunities for innova-
tion and joint action on
sustainability — marking an
important milestone in the
company’s broader ESG
agenda.

Drawing on insights from
the GSMA Climate Action
Task Force, Jazz developed
the Sustainable Supply Chain
Program to further strengthen

its ESG activities and play a
meaningful role in tackling
global climate challenges. This

commitment to advancing cli-
mate action and equity across
its operations and supply

Jazz Sustainable Supply
Chain Program

Head of Corporate Commu-
nications & ESG at Jazz,
said:“At Jazz, sustainability is

value chain. Our Sustainable
Supply Chain Program is en-
abling suppliers to adopt re-
sponsible  practices that
protect both communities and
the environment. Beyond re-
ducing Scope 3 emissions, it is
setting a higher bar for collab-
oration and climate action,

| demonstrating what it means

to be a responsible, future-

B ready business.”

Since initiating its ESG

| journey, Jazz has consistently
| followed climate and sustain-

;' [| ability goals in alignment

program is part of our [FC &
PBC Climate2Equal Pledge,
reinforcing the company’s

chain.
Commenting on the devel-
opment, Fatima Akhtar,

not just about how we oper-
ate, but how we extend re-
sponsibility across our entire

with global best practices. The
Sustainable Supply Chain
Program builds on these ef-
forts and underscores Jazz's

| commitment to driving sus-

tainability throughout its op-
erations and supplier
network, setting a new bench-
mark in its ESG journey.m

vivo announces Brand Ambassador for upcoming V Series

most celebrated artists, Atif next big launch.

Lahore: vivo, a leading
global smartphone brand, has
officially announced Atif
Aslam as the Brand Ambassa-
dor for its upcoming V series
in Pakistan. Known for his
soulful voice and charismatic
personality, Atif Aslam per-
fectly embodies the superstar
essence and style that vivo’s V
series represents.

The collaboration aims to
highlight the V series sleek de-
sign, next level camera, and
powerful performance, align-
ing seamlessly with Atif
Aslam’s vibrant persona and
strong influence among the
audience. As one of Pakistan’s

Aslam brings an unmatched

Commenting on the part-

connection with fans, making nership, Mr. Muhammad Zo-

him the ideal face for vivo’s

hair Chohan, Director Brand

journey
with our brand values and our

Strategy at vivo said: “We are
delighted to welcome Atif

Aslam to vivo as the ambassa-

dor for our V series. His en-
ergy, talent, and inspiring
resonate strongly

vision of empowering users

with innovation and style.”

Sharing his excitement,

Atif Aslam said: “vivo is a
globally

renowned brand
known for innovation and
style. Partnering with vivo for
the V series truly resonates

with my persona, as I believe

in constantly evolving and in-
spiring the youth. I am
thrilled to be part of this jour-

ney and to represent a brand
that connects so strongly with
young audiences.”

With this announcement,
vivo builds anticipation for
the much-awaited V60
launch, promising a smart-
phone experience that blends
cutting-edge imaging technol-
ogy with premium aesthetics.
Featuring the groundbreaking
50 MP ZEISS Super Tele-
photo Camera, the partner-
ship sets the tone for an
exciting chapter in the V se-
ries journey, further strength-
ening vivo’s connection with
Pakistan's dynamic audi-
ence.m

Descon Oxy-
chem, LUMS
collaborate to
advance R&D
ecosystem

Lahore: Descon Oxychem
Ltd, one of Pakistan’s leading
chemical companies, has
signed a strategic agreement
with LUMS’ Department of
Chemistry and Chemical En-
gineering to launch a fully
funded R&D initiative. The
collaboration will focus on de-
veloping advanced materials
for DOL’s future industrial ap-
plications, marking a mile-
stone in industry—academia
partnership and local innova-
tion. The ceremony was at-
tended by LUMS leadership,
including VC Ali Cheema,
Provost Tariq Jadoon and
Dean Dr Walther
Schwarzacher, alongside fac-
ulty members from Chemical
Engineering Department.ms

German Embassy celebrates German Unity Day

Islamabad: The Embassy
of the Federal Republic of Ger-
many in Islamabad celebrated
German Unity Day with a gar-
den reception. This day marks
the reunification of East and
West Germany on 3rd October
1990, ending 41 years of sepa-
ration and uniting Germans
into one nation. During her
speech, German Ambassador
H. E. Ina Lepel emphasized
the historical importance of
German reunification and the
progress made since then.

The Ambassador high-
lighted Germany's efforts to
strengthen relationships with

global partners, including Pak-
istan. She referenced Allama
Igbal's poem "Aik sham" about
his time in Heidelberg, Ger-
many, to underscore the poten-
tial of German-Pakistani
relations.

The event, hosted by Ger-
man Ambassador, was at-

tended by guests from Pakistan
and global community, includ-
ing representatives from Ger-
man businesses, foundations,
and organizations in Pakistan.
Dignitaries from various sec-
tors, such as diplomatic, mili-
tary, political, economic,
humanitarian, and media,
were also present, showcasing
the strong bond between Ger-
many and Pakistan. The Em-
bassy of the Federal Republic
of Germany thanks all atten-
dees for their participation,
making the German Unity Day
celebration a memorable occa-
sion.m

Wateen agrees to settle Rs2.2 for LDI licenses

Islamabad: Wateen Tele-
com has agreed to pay Rs2.2
billion in principal dues within
a month, despite ongoing dis-
putes over penalties and li-
cense renewals. This has
caused tension between the

PTA and LDI operators, lead-
ing to uncertainty in the sec-
tor. During a meeting of the
National Assembly's Stand-
ing Committee on IT and
Telecommunication, it was
discussed that Wateen has

agreed to settle its dues but
prefers court decisions on
penalties. Out of nine LDI
operators, seven have pro-
posed settlements, while
three are awaiting court deci-
sions.m

PTCL Group &
Mercantile offer
iPhone 17

Islamabad: PTCL Group
(Pakistan Telecommunication
Company Limited & Ufone
4G) in collaboration with
Mercantile is offering the
highly anticipated iPhone 17
nationwide. The rollout brings
customers an unparalleled
blend of the most famous
gadget with cutting-edge tech-
nology and unmatched value.

Every iPhone 17 pur-
chased through this collabo-
ration comes with an
industry-leading  two-year
warranty, comprising one
year from Apple and an addi-
tional year from Mercantile,
along with instant theft and
damage insurance worth up
to PKR 400,000. All war-
ranty related claims will be
facilitated seamlessly
through Apple’s authorized
service centers & Mercantile
service centers across Pak-
istan.m
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vivo X200 Pro

Display 6.53" & 8.03"
Front Camera:20+20MP
Rear Camera:50+50+50MP
Battery 6000mAh
Memory 16GB+512GB
vivo X200 FE
Display 6.31"
Front 50MP

Camera

Rear Camera 50+50+8MP

Display 6.78"
Front 32MP
Rear Camera 50+50+200MP

-

RAM & ROM
MeImon) 16GB+512GB
Charging 90w

vivo V60 5G

Display 6.77"

Camera

Front Camera:50MP
Rear Camera:50+50+8MP

Battery 6500mAh
: RAM & ROM
Memory 12GB+256GB
12GB+512GB
Charging 20w

vivo V50 Lite 5G

Battery 6500mAh
RAM & ROM
Memory 12GB+512GB
Charging 90w
vivo V50 5G
Display 6.77"
Front 50MP
Rear Camera 50+50MP
-
RAM & ROM
12GB+256GB
12GB+512GB
Charging 90W FlashCharge

Display 6.77"
Front Camera:32MP
Rear Camera:50+8MP
Battery 6500mAh
M emo RAM & ROM
ry 12GB+256GB
Charging 90W FlashCharge
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vivo Y29

6.68"

Front Camera:8MP
Rear Camera:50+2MP
6500mAh
25668
«w

vivo Y400

Front Camera:8MP
Rear Camera:50+2MP
6000mAh
soB+25668
"

MOBILE

NETTETI

3 Lep =T ei; %
Powerful Torch Smart Camera Bluetooth Dialer Wireless FM Radio

vivo Y19s

Display 6.68"
Front Camera:5MP
atliara Rear Camera:50+0.08MP
Battery 5500mAh
: RAM & ROM
Memory 4GB+128GB
6GB+128GB
Charging 15W Fast Charge

Display 6.74"
Front Camera:5MP
afmicra Rear Camera:13+0.08MP

Battery 5500mAh
_ RAM & ROM
Memory 4GB+64GB
4GB+128GB

Charging 15W

g5

-

.

( Sound )

FM Radio

noen

www.memobile.pk

L
Magic Power
MOBILE

e S —
i \
T
W
~

o Torch Light
MEeMOBILE
=
3000mAn

MEMOBILE
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Realme 14 5G
Rs. 99,999

Chipset: Qualcomm Snapdragon
6 Gen 4, GPU: Adreno 810

6.67 Inches, AMOLED
Capacitive Touchscreen

Front: 16 MP, Back: 50 MP

6000 mAh

RAM 12GB ROM 512 GB

Brilliant Performance

"\-.._:__'_;__ —— o

6.7" HD+

Hole Punch Display

128GB ROM

24GE* RAM

50MP Triple Al | 5000mAh

13MP Selfie Camera Battery

Realme 14T 5G
Rs. 79,999

Chipset: Mediatek Dimensity
6300, GPU: Mali-G57 MC2

6.67 Inches, AMOLED
Capacitive Touchscreen

Front: 16 MP, Back: Dual
Camera 50 MP + 2 MP

6000 mAh

RAM 12GB ROM 256 GB

NOTE70

6.8” HD+ .| 1286BROM
lay | 126

Sunlight RAM

13MP Triple Al | Panda Glass
8 era Protection

2ra

AYADVANCE

YT ELECOM

NOKIA

NOKIA
105+

& 1000 man Battery

Q 1.77 inch Display

Q 4 MB RAM

HVD

MAKERS OF NOKIA PHONES

a P X [E@ /ADVANCETELECOM

~ www.advancetelecom.com.pk

AYADVANCE
TELECOM

S ITEL NEO X30+

B 2.8" BIG CLEAR SCREEN
2,5600MAH BIG BATTERY

ﬁ 2,000 CONTACTS SAVING
STORAGE

o X [ ADVANCETELECOM www.advancetelecom.com.pk
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VYGO TEL
Introducing
Smart 12
Al
Live the Upgrade

12BGB + 4GB (8CB Extendable RAM) | 5000 mAh (Built-in Battery) | SOMP (Al Rear Camera)

Rs. 19,750

@ vgotelpk
o vgotelpakistan

e www.vgotel.com

:PHILIPS
PHILIPS

FUN 101

SPECIFICATIONS

Q 2.0 inches
0.08MP

|i| 1500mAh

B P @ /ADVANCETELECOM

VGO TEL

iMusic e

Sabka Pro

iMUSIC PRO

2.8 Inches
Dieplay

VGA
Camera

R Auto Call
h Recorder

BuyNow Rs.3,850

I~ Wireless
3 FM Radlo

Dual Big
LED Torch

PHILIPS

PHILIPS
FUN 100

(u 2.0 inches DIsplaD

( Dual SIm Support)

( 1000mAh Battery)

B8P @ / ADVANCETELECOM

www.advancetelecom.com.pk

~Wg

YOUR FAVORITE
1000

'I._Binches 3500mAh MAGIC AUTO CALL

o
il
aw | 8
= f-l &

VWoOVY N L

AVAILABLE
NOW

uniQueLy

{ THUNDER
i PEAKERS

AMAZING

GAMES

W3Lite

#WintelWw3Lite

2.4inches 3500mAh MAGIC AUTO CALL 1000
SCREEN BATTERY VOICE RECORDING CONTACTS
WWW. WINTELPAKISTAN.COM
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% INnfinix
XPAD
Feel. Enjoy. Together
osiuse || dmniomes, | eleser, | edtesNe.

ERR PN Rs. 49,999/-

LR Rs. 59,999/

Samsung Galaxy A24
Rs. 72,999

Chipset: Mediatek MT8781
Helio G99 (6nm) CPU: Octa-core
(2 x 2.2 GHz Cortex-A76 +
6 x 2.0 GHz Cortex-A55)

Processo

6.5 Inches, Super AMOLED
Capacitive Touchscreen

Display

Front: 13 MP, Main: Triple Camera
50 MP, /1.8, (wide), PDAF, OIS
+5 MP, /2.2, (ultrawide),

1/5" + 2 MP, f/2.4, (macro)

Camera

5000mAh
(Li-Po Non removable),

Battery

RAM 8GB ROM 128GB

Memory

Nnubia

Nnubia V60 Design
CRISTZE CLEGR! SUPER STeri 1St /

6.6" 90Hz | Sky-mirror Glass | 225W | 16GB+256GB

with Live Island Exquisita Design 5000 mAh Large Storage

NOW MORE AFFORDABLE

Before Now

Rs. 27,999 Rs. 24,999

Powered by ZTE

Samsung A36
Rs. 119,999

Chipset: Qualcomm SM6475-AB
Snapdragon & Gen 3, CPU:
Octa-core (4 x 2.4 GHz
Cortex-AT8 + 4 x 1.8 GHz Cortex-A55)

6.7 Inches, Super AMOLED
Capacitive Touchscreen

Display
Front: 12 MP, Main: Triple Camera

50 MP, /1.8, (wide), 1/1.96",
OELEIEN pDAF OIS + 8 MP, f12.2, (ultrawide)

5000 mAh

, 1/4.0" + 5 MP, /2.4, (macro)
Battery

RAM 8GB ROM 256GB

.
Infinix %
ZENITH
HOT60Pro* py
Paper Thin, Power In A
45W 5160mAh i

5-Year Durable Battery

6.78" 144Hz AMOLED
Corning Gorilla Glass 7i

Infinix Al
One-Tap Adaptive

Mediatek Helio G200
Powerful Processor

Available Now

Samsung Galaxy A15
Rs. 52,999

Chipset: Mediatek Helio G99
{6 nm), CPU: Octa-core (2 x 2.2 Ghz
Cortex-A76 + 6 x 2.0 GHz Cortex-A55)

Processor

6.5 Inches, Super
AMOLED Touchscreen

Display

Front: 13 MP, f/2.0, (wide)
Main: Triple Camera: 50 MP,
/1.8, (wide), AF + 5 MP, /2.2,
(ultrawide) + 2 MP, /2.4, (macro)

Camera

5000mAh
(Li-Po Non removable)

Battery

RAM 6GB

Memory ROM 128GB

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL
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6GB+128GB
[BGB Extencied RAM)

VGO TEL

The Rhythm
Never Breaks

6000mAh 4GB+64GB
=! Built-In Battery [BGE Extended RAM)

Rs. 18,750

Powersdby

ovgmelpnkistan . ‘www.vgotel com 9 vgotelpk

NEW16&®

Processor

Xiaomi Store

Authorized Reselier

Redmi 14C

Rounded Design Aesthetic
Glamour at your fingertips

| Charging ‘

18W Fast Charging

Display ‘

688" Dot Drog Display B160mAh

Battery

Redmi 13
Scene hai 13
: _j Rs. 32.299'

Supports 33W Fast Charging

2N/

Xiaomi Store
Authorized Revelier

Standby | Up to 19 days

Mistore 438

Infinix Note 50 Pro

M
E
R
I
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©

P Chipset: MediaTek Helio G100
LB Uitimate, GPU: Mali-G57 MC2

6.78 Inches, AMOLED
Capacitive Touchscreen

Front: 32 MP
Back: 50 MP + & MP

Camera

5200 mAh

(=018l RAM 12GB ROM 256GB

Infinix Hot 60 Pro

Chipset: Mediatek
Helio G200, GPU:
Mali-G57 MC2

Processor

Display

6.78 Inches,AMOLED
Capacitive Touchscreen

Front: 13 MP

Camera Back. 50 MP

Battery 5160mAh

Memory_ RAM 8GB ROM 128GB
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TECNO

TECNO SPARK 40 PRO

6.78"AMOLED144Hz

Front Camera:13MP
Rear Camera:50MP

TECNO

TECNO SPARK 40 PRO PLUS

6.78"AMOLED144Hz

Front Camera:13MP
Rear Camera:50MP

RAM/ROM RAM/ROM
8GB+256GB 8GB+256GB
45W Fast Charging
s o ft;:i\::-ging 30W Wireless Charging
5200 mAh 5200 mAh
TECNO CAMON 40 PRO TECNO CAMON 30 PRO 5G
L4 68" AMOLED 120Hz 6.78" AMOLED 144Hz

Front Camera:50MP Front: 50MP
Rear Camera:50MP+8MP Redir: Fon 06 Sommn
RAM/ROM 12GB Ram+512GB ROM
8GB+256GB (12GB+12GB extended)
45W 70W, Ultra Charge
Fast Charging
5200 mAh 5000mAnh

TECNO CAMON 30 PREMIER 5G

“ 678" AMOLED 144Hz

Front: 50MP

. SOMP Sony IMX890 (O15)
Rear' +50 ZwmeS0 UW-I5P

12GB Ram+512GB ROM
(12GB+12GB extended)

70W, Ultra Charge

TECNO CAMON 30

6.78" AMOLED 120Hz

Front: 50MP
Rear: 50MP

12GB Ram+256GB ROM
(12GB+12GB extended)

70W, Ultra Charge

5000mAh
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Do Da Pho
Importer Name Brand aty Sep-25 o
STRATEGIC LOGISTIC SERVICES (PRIVATE) LIMITED NO NAME 139,400 |
LOGISTICS PROPEL NO NAME [
ACTION MOBILE NO NAME [
ENERCOM TECHNOLOGIES (PRIVATE) LIMITED NO NAME 103,500 [
EDGE CONSULTING SOLUTIONS NO NAME 1,324 [
M/S GREEN GATE GLOBAL NO NAME 4 |
ICONIC STARS ELECTRONICS NO NAME 2,161 [
A.S. TELECOM (PRIVATE) LIMITED NO NAME
AZURE TECH (PRIVATE) LIMITED NO NAME [
EUROTEL TRADING NO NAME [
PICK N SAVE NO NAME |
EXERT TECH (PRIVATE) LIMITED OPPO 599 |
WAPEL TEGH (PRIVATE) UMITED _____ B Nero 418 | 13,031,400
UNITED COMMUNICATION {PVT.) LIMITED Q MOBILE |
EXERT TECH (PRIVATE) LIMITED REALME |
SUNTON MOBILE TECH (PRIVATE) LIMITED REALME 2,675 | 7,830,000
LOGISTICS PROPEL REALME | 423,950
M/S BK TRADERS SAMSUNG 2 [ 1,060
MOBCARRY (PRIVATE) LIMITED SAMSUNG 573,827
CORETECH SAMSUNG 233,481
SICCOTEL TRADING ~ SAMSUNG 59 |
SMART TECHNOLOGIES SAMSUNG 32 [
SMART SOLUTIONS SAMSUNG
M/S AS TRADING SAMSUNG 50,000 | 139,761
SHOPME SAMSUNG | 113,708
PICK N SAVE SAMSUNG I
5.A.Q COMMUNICATION SAMSUNG 325,008 |
AL-BARKAT SYSTEMS ) SAMSUNG I 658,672
SAMSUNG EC PAKISTAN (PRIVATE) LIMITED SAMSUNG [
GREEN ENTERPRISES SAMSUNG | 520
LUCKY MOTOR CORPORATION LIMITED SAMSUNG [
SAHAA TRADERS SAMSUNG 272,400 | 40,969,000
EUROTEL TRADING SAMSUNG 40,012 | 16,727
YOUNG TECH (PRIVATE) LIMITED SD MOBILE ] 7,722
AIR LINK COMMUNICATION LTD TECNO
SAHAA TRADERS TECNO 2 3,429,972
ADVANCE TELECOM (PVT.) LIMITED TECNO 18,000 |
TRANSSION TECNO ELECTRONICS (PRIVATE) LIMITED TECNO 13 ;
CORETECH _____ JECNO, L L 27,931,559
SICCOTEL TRADING TECNO |
CARLCARE SERVICE (PVT.) LIMITED TECNO 9 [
EZEE SOLUTIONS ULEFONE [
COASTAL JADE TECHNOLOGY (PRIVATE) LIMITED VIVO I
SSH TELECOM (SMC-PRIVATE) LIMITED VGOTEL [ 26,870,750
ADVANCE TELECOM (PVT.) LIMITED VILLAON 154,687 1,630,532
CARLCARE SERVICE (PVT.) LIMITED VILLAON |
'M/S.ZENITH ENTERPRISE h i “VILLAON I
INOVI TELECOM (PVT.) LIMITED — - VILLAON T 370
EDGE CONSULTING SOLUTIONS XIAOMI 203,029
CORETECH MIAOMI | 2,995
TECH SIRAT (PRIVATE) LIMITED XIAOMI 90,168 | 18,630
M/S GREEN GATE GLOBAL XIAOMI [
GLOBAL CUSTOMER CARE (PRIVATE) LIMITED HIAOMI I 1,780
STRATEGIC LOGISTIC SERVICES (PRIVATE) LIMITED ¥ XIAOMI |
OPTIMUS. XlAOMI |
SELECT TECHNOLOGIES (PRIVATE) LIMITED XIAOMI |
UNITED COMMUNICATION (PVT.) LIMITED X MOBILE | 8,299,494
DEPLOY (PVT.) LIMITED X MOBILE i
VERIBEST BRANDS PAKISTAN PRIVATE LIMITED X MOBILE [
PREMIER CODE (PRIVATE) LIMITED - ZEEKER I
VERIBEST BRANDS PAKISTAN PRIVATE LIMITED . W ZTE |
SICCOTEL TELECOM (PRIVATE) LIMITED ITE |
AZURE TECH (PRIVATE) LIMITED ZTE | 4,003,423
UNITED COMMUNICATION (PVT.) LIMITED ITE
APPLE 20,172 9,544,262
CALME
MINTT. & 2 = 8 A 8
HMD 10,005 | 398,395
ALLCALL |
MEZU - = I
GFIVE |
GOOGLE 15,767 | 1,207,474
OUKITEL |
FAYWA |
ULEFONE |
| HELLO TECH
| SEGO 16,001 792,187
BLACKVIEW - |
_D CODE — 10,005 | 559,828
DIGIT 4G 3,001 | 156,008
DIGNO |
M-HORSE
ETEL
HONOR 18,901 | 1,241,408
INFINIX 495,203 | 35,171,066
ITEL 86,005 [ 4,402,958
KXD |
MOTOROLA [
NOKIA |
NO NAME 6,526 | 568,008
oPPO 139,400 | 13,031,400
NOTHING _ =>4 _700 I 2120
Q MOBILE |
REALME 104,828 8,255,010
SAMSUNG _ 239,427 | 2,479,280
SD MOBILE [
TECNO 375,008 | 31,361,531
o 272,400 [ 26,870,750
VILLAON 18,002 [ 403,399
VGOTEL 40,012 1,630,532
X MOBILE — | I
XIAOMI 154,809 | 8,322,899
ZEEKER |

ITE

Total 2,116,341 190,613,182
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Import Data Smart Phones (Importer Wise)

Importer Name Brand iy Sep-25 AGHe
FUTURE TECH APPLE 78 | 67,854
INTRO TECHNOLOGY APPLE |
NEXTWAVE DISTRIBUTION (PRIVATE) LIMITED APPLE [
M/S AS TRADING APPLE 47 | 21,065
10T TRADERS (SMC-PRIVATE) LIMITED APPLE |
M/S BK TRADERS APPLE 3,793 | 1,234,052
ROCKERS TRADING APPLE |
AIR LINK COMMUNICATION LTD APPLE
M/S NEXALINK APPLE 100 107,000
SMART FLOW (PRIVATE) LIMITED APPLE
ENABLING SOLUTIONS (SMC-PRIVATE) LIMITED APPLE |
CITI TECHNOLOGIES (PRIVATE) LIMITED APPLE |
IPHONE CITY APPLE |
SELECT TECHNOLOGIES (PRIVATE) LIMITED APPLE [
SMART SOLUTIONS APPLE 2,270 | 810,309
AL NAFEESA ENTERPRISES APPLE [
GNEXT SOLUTIONS (PRIVATE) LIMITED APPLE
GNEXT TECHNOLOGIES (PRIVATE) LIMITED APPLE 899 491,365
SAHAA TRADERS APPLE 333 105,607
"ACTION MOBILE APPLE |
MOBCARRY (PRIVATE) LIMITED APPLE |
MICROTEL TRADING APPLE |
SHOPME APPLE |
DERIMOD ENTERPRISES APPLE |
MOBO MOBILE (PVT.) LIMITED APPLE
“SMART TECHNOLOGIES APPLE
“LEADING EDGE PAKISTAN (PRIVATE] LIMITED APPLE 3,064 3,872,547
“WATAS MOBILES APPLE
“MYSHA ENTERPRISES APPLE
“NAYYAR ENTERPRISES APPLE |
YELLOSTONE TECHNOLOGIES (PRIVATE) LIMITED APPLE |
M/S. C RIGHT MOBILE APPLE |
TRADE BATCH INTERNATIONAL APPLE |
MY REHMANI TRADERS APPLE 1,196 | 347,613
GREEN ENTERPRISES APPLE
CORETECH APPLE
'S.A.Q COMMUNICATION APPLE 7,470 2,177,962
USRA COMMUNICATION APPLE
PICK N SAVE APPLE |
EUROTEL TRADING APPLE 922 | 308,890
AL-BARKAT SYSTEMS APPLE |
HEAVEN TECHNOLOGIES APPLE |
SICCOTEL TRADING APPLE |
UNITED TRADERS APPLE
SWIFT BIZ SOLUTIONS PVT LTD MINTT 1 8
SICCOTEL TELECOM (PRIVATE) LIMITED HMD 10,000 397,995
SICCOTEL TRADING HMD 5 | 400
G' FIVE MOBILE (PRIVATE) LIMITED GFIVE |
INFOCOM GADGETS (PRIVATE) LIMITED CALME |
FAYWA TRADING (PRIVATE) LIMITED EAYWA
M/S AS TRADING GOOGLE 494 28,725
SAHAA TRADERS GOOGLE 200 | 16,362
EUROTEL TRADING GOOGLE |
M/S BK TRADERS GOOGLE 3,912 | 287,788
SHOPME GOOGLE |
SICCOTEL TRADING GOOGLE |
5.A.Q COMMUNICATION GOOGLE 9,808 ]— 773,447
SMART TECHNOLOGIES GOOGLE
‘AL-BARKAT SYSTEMS GOOGLE
SMART SOLUTIONS GOOGLE 1,353 101,152
'POLE COMMUNICATION TECHNOLOGY (PRIVATE) LIMITED HELLO TECH |
EXPERT TECH SOLUTIONS BLACKVIEW |
AZURE TECH (PRIVATE) LIMITED SEGO 16,001 792,187
AS. TELECOM (PRIVATE) LIMITED ALLCALL |
UNITED COMMUNICATION {PVT.) LIMITED D CODE 7,000 | 357,850
PREMIER CODE (PRIVATE) LIMITED D CODE 3,005 201,978
SWIFT BIZ SOLUTIONS PVT LTD DIGIT 4G 3,001 156,008
PICK N SAVE DIGNO
ALPHA ENETWORK (PRIVATE) LIMITED M-HORSE
SICCOTEL TELECOM (PRIVATE) LIMITED MEIZU
A.S. TELECOM (PRIVATE) LIMITED ETEL |
GOLDEN TECHNOLOGICS HONOR 18,901 | 1,241,408
INOVI TECHNOLOGIES HONOR |
INOVI TELECOM (PVT.) LIMITED INFINIX 190,200 | 13,334,634
ZENITH ENTERPRISE INFINIX 3 | 120
CARLCARE SERVICE (PVT.) LIMITED INFINIX
SICCOTEL TRADING INFINIX
ADVANCE TELECOM (PVT.) LIMITED INFINIX
MOBICELL (PRIVATE) LIMITED INFINIX
TRANSSION TECNO ELECTRONICS (PRIVATE) LIMITED INFINIX 305,000 | 21,836,262
AIR LINK COMMUNICATION LTD ITEL 27,000 | 1,127,958
CARLCARE SERVICE (PVT.) LIMITED ITEL |
INOVI TELECOM (PVT.) LIMITED ITEL 14,000 | 1,376,410
ADVANCE TELECOM (PVT.) LIMITED ITEL 5 [ 610
ENERCOM TECHNOLOGIES (PRIVATE) LIMITED ITEL 45,000 1,897,980
TECNO PACK ELECTRONICS (PRIVATE) LIMITED ITEL
TRANSSION TECNO ELECTRONICS (PRIVATE) LIMITED ITEL
SKYLINES INTERNATIONAL ASSOCIATES OUKITEL
YOUNG TECH (PRIVATE) LIMITED KXD |
5.A.Q COMMUNICATION MOTOROLA |
M/S BK TRADERS MOTOROLA |
AL-BARKAT SYSTEMS MOTOROLA [
TECH SIRAT (PRIVATE) LIMITED MOTOROLA |
SMART TECHNOLOGIES MOTOROLA |
FORTLINE (PRIVATE) LIMITED MOTOROLA |
ENERCOM TECHNOLOGIES (PRIVATE) LIMITED NOKIA |
TECNO PACK ELECTRONICS (PRIVATE) LIMITED NOKIA |
SICCOTEL TRADING NOKIA |
UNITED NATION NOKIA |
"YELLOSTONE TECHNOLOGIES (PRIVATE) LIMITED NOTHING 700 | 212,700
S.A.Q COMMUNICATION NO NAME 6,526 | 568,008
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Blazing Fast

Business
Internet

Over Fiber Optics to your Office
Get a Free Quote!

(Whatsapp & SMS) 0300-8451444

Enjoy Blazing-Fast Internet,
Managed Corporate Telephony
& Crystal Clear Digital TV on
Brain Fiber.

Brain FTTx is currently available in most business B ra I n
areas and large tenant buildings of Lahore. Talacommunication L.

Head Office: 730-Nizam Block Allama Igbal Town, Lahore. Email: corpsales@brain.pk Ph: 042 111 222 777
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