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Going beyond just entertainment, international cricket has |-;.;-;.;_¢;-| N
become a significant industry with both local and global brands apartments
sponsoring events. These brands invest billions of dollars to b Vi
promote their products and services through promotional
advertisements. In a recently concluded event, India defeated
New Zealand to win the T20 World Cup title for the third time,

capturing the hearts of the Indian people and earning billions of Zubair Kasuri Editor-in-Chief 0321519 7777
dollars in foreign exchange.
After victory in the T20 tournament, the Indian cricket board Matin Haider Resident Editor Islamabad ~ 0333-525 2553

announced a $14.24 million bonus for its players in addition to
the $2.34 million they got from the ICC. Pakistan received Rs
4.80 crore of the Indian currency from the ICC, which is much
less than the amount estimated for our national team in case it
had lifted the Cup. The ICC Men’s T20 World Cup 2026, hosted
by India and Sri Lanka, generated over $1 billion in total revenue, Zafar Khan Afridi Senior Graphic Designer
marking a record for an ICC event. From Pakistan’s perspective,
it is a huge amount that came to the ICC from broadcast rights,

Usman Yaqoob Director Marketing 0321-466 4602
Abdullah Marketing Manager 0320-804 0814

advertisements, and other sources besides gate money. But this Azhar Javed General Manager

could have been reality for Pakistan had its team stood atop

the victory stand. But the Pakistan team performed miserably, Mohammad Rehan Chopra Senior Advocate 0300-4304905

failing to get a place among the leading four. Ahmed Shaheryar Khan  Senior Advocate 0345-8350915
India is the world’s most populous country, with a population Mirza Nabeel Tahir Senior Advocate 0321-5207551

exceeding 1.47 billion, having surpassed China in 2023. India

presents a lucrative market for foreign companies looking to Umar Shafqat Tax Consultant 0323.496 2291

introduce their products and services. So, positive vibes from
this country always benefit it economically. Before the matches Haider Chohan Admin Manager 0333-4132462
started, Pakistan had decided to boycott matches with India to
stand with the Bangladeshi team when the latter refused to play
on Indian soil showing security concerns. The step taken by
Pakistan created a huge flurry in the cricket world, and mostly
in India, as it always has the biggest encounter with Pakistan

Lahore Office
Flat# 200/14, First Floor, Tariq Block Market, New Garden Town,
Lahore 042-32112351
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both in terms of thrill and money. India budged to pressure and Ali Hassan Manager Social Media 0323-497 2029
included the Bangladesh team in the tournament and played Ahmed Ali Manager Marketing Mix FM 100 0301-800 6300
Pakistan to gain the benefit of providing entertainment to its
people and earning the highest amount of from the biggest Registration No. PCPB/106
sho.wdowr%. It was all about the Worth and skill of the game in (Vol. 38 Issue: 90) Price Rs: 1500
which India eaSﬂy took over Pakistan. Discount on one-year subscription Rs 3,000
In contrast, the Pakistan cricket team appeared in a total Rs 15,000
developmental stage, with the Pakistan Cricket Board (PCB) www.flare.pk | Email: flare mag@gmail com

failing to implement effective strategies to prepare the team to
compete against India and other top teams. There may be various

reasons, but one is the focus that has shifted to local-level cricket Z;ﬁ?:;;‘;;:?::;gmcess
and playing matches in the Pakistan Super League (PSL), which, Ph- 042_371119(;& 37234042
experts say, has damaged the image of the Pakistan cricket team
internationally and led to losses against stronger opponents.

Printed at UOB Printer

Zubair Ahmed Kasuri, (Editor-in-Chief) publisher of FLARE Business
News Magazine published from House No. 46, Block J, Gulberg
Ill, Lahore.
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Inflation spikes during special
events

Through your esteemed magazine, I wish to highlight

the growing financial strain faced by ordinary citizens as
inflation continues to rise during occasions like Ramadan
and Eids. A time meant for reflection, generosity, and
community spirit has increasingly become a period of
stress for many families struggling to manage basic
household expenses.

For countless households, procuring simple food has
become a challenge as the prices of essential food items
continue to surge. Many parents are forced to compromise
on necessities, while daily wagers feel the pressure
intensely. The rising cost of living not only affects physical
well-being but also takes an emotional toll, diminishing the
joy special events are meant to bring.

There 1s an urgent need for authorities to ensure strict price
monitoring, take action against hoarding, and adopt relief
measures so that people can buy their food with dignity
and peace of mind.

Igra Haris, Lahore

Alarming adult literacy rate

Education is crucial for the development of any nation,

yet Pakistan’s education system continues to disappoint
millions of its children. According to the Federal Education
and Professional Training Sector, the adult literacy rate

in Pakistan stands at a mere 62%. With over 44% of the
population living below the poverty line, many children
are forced to forego education, preferring work. Inadequate
funding is another significant issue. Pakistan only allocates
1.5-2% of its budget to education, falling well short of
UNESCO’s recommended 4-5%.

This results in subpar infrastructure, a lack of laboratories,
and outdated curricula, hindering students’ ability to
acquire practical knowledge.

The government must prioritise education by increasing
funding, enhancing infrastructure, training teachers, and
ensuring universal access for all children. Education

1s not just a sector—it is the cornerstone of national
development.

Shaheryar Ahmad Khan, Rahim Yar Khan

Dignity of human mind

At the heart of human existence lies a remarkable gift: the
capacity to think, question and seek truth. The human mind
1s not merely a tool for survival; it is a profound faculty

for reflection, discovery, imagination and understanding.
Across millennia, this faculty has enabled humanity to
explore the mysteries of the universe, build civilisations,
develop sciences and create philosophy, literature and art
that speak to the deepest parts of the human soul.

This intellectual capacity is central to human dignity. To
think critically, to learn continuously, and to pursue truth
sincerely 1s to honour the gift embedded within our nature.
Yet possessing this capacity does not guarantee that we will
use it well.

Write us at: flare.mag@gmail.com

The greatest barriers to truth often arise from within. In
politics, bias and ego lead individuals to defend their
preferred leaders or ideologies even when evidence exposes
their flaws. In religion, devotion can sometimes turn

into rigidity, where followers reject sincere questioning

in order to protect inherited interpretations. In research

and academia, scholars may cling to theories upon which
they have built their careers, resisting new findings that
challenge their conclusions.

In everyday life, people often seek information that
confirms what they already believe rather than what is
actually true.

Overcoming these barriers requires humility, courage and
openness. By questioning honestly and remaining willing to
revise our views, we honour the dignity of the human mind
and participate in humanity’s enduring search for truth.

Muhammad Asif Amin, Islamabad

Local opportunities

There is currently immense responsibility resting upon

the leadership of Pakistan at this critical juncture, where
countless talented, educated and skilled citizens are
compelled to seek employment abroad not out of choice but
out of necessity.

The persistent lack of sustainable economic planning,
transparent governance, industrial expansion, merit-based
recruitment and meaningful youth empowerment has
created an environment where our brightest minds see their
future in foreign lands rather than in their own homeland.
This results in a troubling brain drain that vitiates national
growth and collective morale.

Our leadership must recognise that providing dignified
employment, encouraging entrepreneurship through
practical financial support, investing in technical education
aligned with global standards, ensuring political stability
and restoring investor confidence are not optional reforms
but obligations, calling for urgent attention. When
opportunities flourish at home, patriotism strengthens
naturally. The time has come for decisive, accountable

and visionary leadership that transforms potential into
prosperity and restores faith among the people that their
homeland values, protects and uplifts them.

Mumpraiz Khan, Karachi

Global dedollarisation

The global trend of dedollarisation, reducing reliance on

the US dollar, is accelerating in 2025 due to geopolitical
tensions, sanctions, and economic diversification. Recent
IMF data shows a decline in the dollar’s share of global
reserves to 56.92%. Central banks are turning to alternatives
like the euro, yuan, and gold.

Bilateral trade settlements in local currencies are increasing,
with Russia and China trading in roubles and yuan.

The weakening dollar index, down over 9% in 2025,
reflects these shifts. While the dollar remains dominant,
diversification pressures could impact US borrowing costs
and geopolitical influence. Policymakers need to address
these changes for long-term stability

Aamir Khan Wagan, Larkana

We receive too many letters from our valued readers every month through mail and e-mail, however, due to shortage of space,

we are publishing only few selected letters.
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KU retains GSP+

concessions on
Pakistani goods despite

I

pressure from India

Despite pressure from India, the European Union has
continued to grant Pakistan the GSP+ status, maintaining
the current arrangement valid until 2027 The EU
monitors Pakistan’s progress, noted some improvements
in women’s rights and environmental protection, while
expressing concerns about issues like missing persons

and freedom of speech

he European Union (EU) has maintained

the GSP+ status for Pakistani goods, dis-

missing pressure from India to deny it this

facility. The Indian government consistently
attempts to disrupt and undermine Pakistan’s econ-
omy across various platforms, from the Gulf to the
USA. However, Pakistan has established itself as a re-
liable exporter of quality textile products worldwide,
leading to the European Union granting the country
GSP+ status. This means that the India-European
Union Free Trade Agreement (FTA) is unlikely to
impact Pakistan’s favourable position in the EU mar-
ket, as it will continue to benefit from zero-duty ac-
cess under the GSP+ framework.

There is an ongoing, complex situation involving
India, Pakistan, and the European Union’s Gener-
alised Scheme of Preferences (GSP+) status. India
has consistently called on the European Union to re-
assess and withdraw Pakistan’s GSP+ status due to
concerns about regional security and allegations of
Pakistan using terrorism as a tool of foreign policy,
which India blames for disqualifying it from receiving
special trade benefits.

The appeals for revocation often point to Paki-
stan’s alleged failure to uphold commitments related
to human rights, religious freedom, and the increase
in extremist violence linked to blasphemy, which were
baseless. This impression was developed from certain
reports, which highlighted Pakistan among the states

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

where the human rights situation was questionable,
and the proper measures were awaited to address it.

A key source of recent tension in Pakistan is the
impending EU-India trade agreement, which is an-
ticipated to eliminate many tariffs, making Indian
goods more competitive and reducing Pakistan’s rela-
tive advantage under GSP+.

The GSP+ is a special incentive
arrangement for Sustainable
Development and Good Govern-
nce that supports vulnerable
developing countries

Pakistan has vehemently defended its GSP+ sta-
tus, dismissing claims of its potential withdrawal as
“malicious propaganda” and “fabricated”. Pakistan
maintains that it has fulfilled the 27 international con-
ventions required to maintain the status.

Despite pressure from India, the European Union
has continued to grant Pakistan the GSP+ status,
maintaining the current arrangement valid until
2027. The EU monitors Pakistan’s progress, noted
some improvements in women'’s rights and environ-
mental protection, while expressing concerns about
issues like missing persons and freedom of speech.

India’s efforts to have Pakistan’s GSP+ status re-

X.COM/FLAREMAGAZINEPK

ECONOMY | FLARE REPORT .

voked are primarily driven by geopolitical and securi-
ty considerations, gaining momentum as the EU-In-
dia trade agreement nears implementation and is
expected to impact the competitiveness of Pakistani
exports. The EU remains Pakistan’s primary export
destination, representing 28% of the country’s total
exports. In the fiscal year 2024-25, Pakistan’s exports
to the EU reached $9.01 billion, with over 90% of
shipments entering at zero tariff under the GSP+ ar-
rangement.

The majority of Pakistan’s exports to the EU are
concentrated in textiles and apparel. In comparison
to India, Pakistan and India export similar volumes
to the EU in the textile segment, each averaging
around $7 billion annually. However,Pakistan bene-
fits from zero-duty access under GSP+, while Indian
textile exports face average Most Favoured Nation
(MFN) tariffs of approximately 11%. These tariffs are
expected to be phased out once the India-EU FTA is
implemented.

Despite India securing preferential access on
97% of tariff lines in the EU market through trade
negotiations, certain agricultural products will not re-
ceive tariff concessions. The EU will not grant tariff
concessions on products such as sugar, ethanol, rice,
wheat, beef, poultry, milk powders, and other com-
modities.

Additionally, the EU will not extend tariff con-
cessions beyond the scope of GSP+ for products like
rice and ethanol.

Pakistan’s preferential position in textiles and ap-
parel is expected to remain intact even after the In-
dia-EU agreement is enforced and tariffs on Indian
goods are gradually reduced. Pakistan will continue
to enjoy zero-duty access in its core export sectors un-
der the GSP+ scheme.

The importance of ongoing compliance with
GSP+ conventions and efforts to reduce exporters’
input costs to enhance competitiveness. are highlight-
ed in the analysis.

‘While the competitive dynamics in the EU market
may shift with the implementation of the India-EU
trade deal, Pakistan’s GSP+ status provides tariff
certainty and stable market access in its key export
sectors. The deal between India and the EU, granting
expanded and duty-free access to European markets
for Indian goods, has raised concerns among govern-
ments and exporters in Pakistan and Bangladesh, as
it could potentially impact their competitive edge in
the European market.

Pakistan noted that it had demonstrated strong po-
litical ownership of the GSP+ process at the highest
levels of government. Ministry of Commerce, being
the Secretariat of Treaty Implementation Cell (TIC)
headed by the Attorney General for Pakistan, deputes
a dedicated team collaborating with stakeholders to
identify and address cluster-wise gaps within the do-
mestic legal framework. The Prime Minister of Paki-
stan personally chaired high-level review meetings on
GSP+ and issued strategic directions on EU-identi-
fied priority areas. Besides his personal supervision,
PM had established various Implementation Com-
mittees chaired by the Deputy Prime Minister/For-
eign Minister and Minister for Commerce that have
been meeting regularly to review progress and expe-
dite implementation of the Conventions. The Deputy
Prime Minister subsequently led a follow-up meeting
to accelerate implementation and provided further
directives in line with the Prime Minister’s guidance.
A Sub-Committee chaired by the Minister for Law &
Justice and Human Rights has also been constituted
to monitor and fast-track progress on pending legisla-
tion, reaffirming Pakistan’s commitment to meeting
all GSP+ obligations.

The GSP+ is a special incentive arrangement for
Sustainable Development and Good Governance
that supports vulnerable developing countries. Next
to fulfilling the eligibility requirements of the Stan-
dard GSP, GSP+ countries are required to ratify 27
international conventions on human rights, labour
rights, environmental protection and climate change,
and good governance. In order to ensure effective
implementation of the conventions as well as com-
pliance with reporting obligations, the EU engages
in monitoring activities with the GSP+ countries.
GSP+ beneficiaries can benefit from complete duty
suspensions for products across approximately 66%
of all EU tariff lines.

| MARCH, 2026
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Parliament legislates
to regulate crypto

trade .

Rttt s AEES

The Billreadsthatitisnecessarytoprovide acomprehensive
legal framework toempower the Authority to combat money
laundering, terrorist financing, proliferation financing, and
other illicit activities involving Virtual Assets, in accordance
with international standards, and to provide for matters
connected therewith or ancillary thereto

he National Assembly has passed the “Vir-

tual Assets Bill, 2026,” to regulate digital

currencies and virtual asset services in Pa-

kistan. Federal Minister for Parliamentary
Affairs Dr Tariq Fazal Chaudhry presented the Bill
before the House, which passed it with a majority
vote.

Under this law, an authority would be estab-
lished for the licensing, regulation, and supervision
of virtual assets and virtual assets service provid-
ers. The Bill reads that it is necessary to provide a
comprehensive legal framework to empower the
Authority to combat money laundering, terrorist fi-
nancing, proliferation financing, and other illicit ac-
tivities involving Virtual Assets, in accordance with
international standards, and to provide for matters
connected therewith or ancillary thereto.

According to clause 06 of the Bill, “after the
commencement of this Act, an authority shall be
established to be known as the Pakistan Virtual As-
sets Regulatory Authority, which shall carry out the
purposes of this Act.”

The clause 7 of the Bill states that “the Authority
shall consist of the following, namely:-(a) Chairper-
son, to be appointed by the Federal Government,
(b) the Secretary, Ministry of Finance, (c) the Secre-
tary, Ministry of Law and Justice, (d) the Governor,
State Bank of Pakistan, (€) the Chairperson, Securi-
ties and Exchange Commission of Pakistan, (f) the
Chairman, National AML-CFT Authority, (g) the
Chairperson, Pakistan Digital Authority; and(h)
two independent directors with proven expertise
and a strong track record possessing expertise rel-
evant to Virtual Asset markets, digital technology,

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

digital finance, appointed by the Federal Govern-
ment in the manner Prescribed. The Authority shall
determine its own policy and strategic direction and
approve its budget and regulations.”

In the section of objects and reasons of the Bill,
it stated, “this authority will create an enabling en-
vironment for safe trading, prevent illegal activities
like money laundering and fraud, and enhance
global competitiveness.

Therefore, a corresponding legal framework,
empowering the authority, is also required to com-
bat money laundering, terrorist financing, and
other illicit activities while promoting innovation,
financial inclusion, economic growth, and devel-

INSIGHT |

Waleed Akhtar .
line with international standards. It empowers the
Authority to combat money laundering, terrorist fi-
nancing, and other illicit activities involving digital
assets.

The Bill also promotes safe trading practices,
transparency, innovation, financial inclusion, and
Pakistan’s competitiveness in the global digital
economy.

With parliamentary approval secured, Pakistan
is one step closer to integrating virtual assets into
its regulated financial system, pending presidential
assent.

The Bill ensures continuity of the regulatory
mandate of the Pakistan Virtual Assets Regula-
tory Authority, which was established through an
ordinance last year. The Bill covers cryptocurren-
cies, stablecoins, digital tokens, and other block-
chain-based instruments that can be traded or used
for payments and investments, The Pakistan Virtual
Assets Regulatory Authority will have the power to
issue licenses, set standards, and impose penalties
to ensure compliance with regulations.

The Bill also includes provisions for penalties
for operating without a licence, conducting unau-
thorised virtual asset offerings, market manipu-
lation, and insider trading. It establishes a Virtual
Assets Appellate Tribunal to hear appeals against
decisions of the regulatory authority.

Virtual assets are digital representations of val-
ue that can be traded, transferred, or used for pay-
ment, typically based on blockchain technology.
They encompass cryptocurrencies (such as Bitcoin
and Ether), stablecoins, and tokens, serving as in-
vestment opportunities or mediums of exchange.
These assets are considered high-risk, often lacking
regulation, and are subject to scrutiny regarding an-
ti-money laundering (AML) and terrorism financ-
ing concerns. Virtual assets are distinct from digital
representations of fiat currencies and are primari-
ly built on distributed ledger technology (DLT) or
blockchain. They are susceptible to cyberattacks,
fraud, and significant price fluctuations. Interna-
tional organisations like the FATF establish guide-
lines for Virtual Asset Service Providers (VASPs).

Across the globe, countries are increasingly im-
plementing regulations to oversee virtual assets,
aiming to safeguard investors, promote transparen-
cy, and ensure adherence to regulatory standards.

The credibility of the virtual assets (cryptocur-
rency and digital assets) industry is undergoing a
shift from an unregulated, high-risk environment to
a more structured and regulated sector.

Countries are swiftly enacting these regulations,
with Pakistan passing the “Virtual Assets Ordi-
nance, 2025” to establish a regulator and legitimise
crypto trading. Reputable virtual asset providers are
increasingly required to obtain licenses, similar to
traditional financial institutions, in locations like
Hong Kong, the Cayman Islands, and Dubai, en-
hancing transparency and consumer protection.

Despite regulatory efforts, virtual assets are still
utilised in illicit activities such as scams, ransom-
ware, and money laundering, with an estimated $51
billion in illicit on-chain activity in 2024. High-pro-
file security breaches, like the $1.46 billion stolen
from VASP ByBit in 2025, underscore the signifi-
cant security risks in the industry. There are discrep-
ancies in global regulation implementation, as not
all countries have adopted

opment of Shariah-com-

pliant virtual asset services  Desgpite regulatory efforts, virtu- FATF standards uniformly.

aligned with international
standards.”

al assets are still utilised in illicit

Trusted businesses adhere
to customer due diligence,

Earlier the Bill was activities such as scams, ransom- maintain records, and re-
adopted by the Senate onyyare, and money laundering, with Pt suspicious - fransac-

February 27, 2026, and
it will now be sent to the
President for final approv-

an estimated $51 billion in illicit
on-chain activity in 2024

Service providers regis-
tered with national author-

al. Once signed, it will be-
come law. The Bill establishes the Pakistan Virtual
Assets Regulatory Authority (PVARA) to oversee
the licensing, regulation, and supervision of virtual
assets and service providers in the country.

The authority to be constituted under the Bill
will comprise various government officials and in-
dependent directors with expertise in virtual asset
markets, digital technology, or digital finance.

The legislation aims to provide a comprehen-
sive legal framework to regulate virtual assets in

X.COM/FLAREMAGAZINEPK |

ities (e.g., SEC in the US,
SFC in Hong Kong, PVARA in Pakistan) are gener-
ally more reliable than unregulated entities.

Trusted platforms utilise secure, audited, and
compliant storagesolutions for assets.

The virtual assets industry is increasingly gain-
ing legitimacy and trustworthiness when operating
within a regulated framework. However, the sector
still faces risks from criminal activities, emphasising
the importance of engaging only with licensed and
compliant entities.
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This payment structure strains the financial resources of
the power sector, leading to inefficiencies and increased
costs. The remaining 39% of expenditures were related to
Energy Purchase Price (EPP) based on actual electricity

supplied to the grid

n the fiscal year 2024-25, Pakistan’s power
sector incurred a total expenditure of Rs2.94
trillion on electricity, with a significant portion
attributed to fixed capacity payments despite
low plant utilisation rates, as per a report by the Na-
tional Electric Power Regulatory Authority (Nepra).
The report reveals that thermal power plants oper-
ated at an average utilisationrate of 42.5%, while
renewable energy facilities performed even lower at
36.6%. This raises concerns about the efficiency and
management of electricity generation in the country.

The report highlights that 61% of the total pow-
er purchase cost, excluding imports from Iran, was
allocated to Capacity Purchase Price (CPP), repre-
senting fixed payments to power producers irrespec-
tive of their actual electricity generation. This pay-
ment structure strains the financial resources of the
power sector, leading to inefficiencies and increased
costs. The remaining 39% of expenditures were re-
lated to Energy Purchase Price (EPP) based on actu-
al electricity supplied to the grid.

On a per-unit basis, capacity payments averaged
Rs14.3 per kilowatt-hour, significantly higher than
the Rs9.0 per kWh for energy costs, indicating an
imbalance in compensating energy producers. This
imbalance could have long-term implications for Pa-
kistan’s energy sector sustainability. The dominance
of fixed payments discourages power generation
companies from optimising output or investing in
efficient technology.

The low utilisation rates also raise concerns

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL

about potential overcapacity in the energy market,
leading to unnecessary financial strain. Without a
re-evaluation of pricing mechanisms and payment
structures, the power sector may continue to face
economic challenges affecting consumers and busi-
nesses.

Stakeholders must engage in a comprehensive
review to explore alternative pricing models and en-
hance plant efficiency for a more sustainable energy
landscape in Pakistan.

The report also highlights the impact of import-
ed fuels on energy costs, with lower-cost domestic
options underutilised.

Additional costs were incurred through Part
Load Adjustment Charges (PLAC) and Non-Project
Missed Volume (NPMYV) payments due to renew-
able energy curtailments. K-Electric’s heavy reliance
on imported fuels and part-load charges affected its
generation mix despite interconnection with the na-
tional grid. Some lower-cost plants operated below
capacity, while transmission constraints and plant
outages further reduced efficiency. Nepra’s findings
underscore the financial implications of excess in-
stalled capacity, rigid contracts, and system ineffi-
ciencies on tariffs and public finances.

Pakistan imports petroleum products worth
roughly $16 billion every year. Simultaneously, it
pays domestic power producers billions of rupees
for electricity that goes unused. Imported fuel is
burned daily as power plants sit idle, compensated
through guaranteed capacity payments regardless of

| X.COM/FLAREMAGAZINEPK
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actual output or consumption.

Few contradictions can better capture Pakistan’s
structural economic dysfunction. Addressing this
paradox requires looking beyond familiar remedies,
and electric vehicles (EVs) offer one such underex-
plored opportunity.

Globally, the shift towards mass electric mobility
has moved decisively from aspiration to reality. In
2025, China sold more than 16.5 million new ener-
gy vehicles, accounting for over half of all domestic
automobile sales. The United States is planning to
ensure that EVs comprise 50 per cent of new vehicle
sales by 2030, and the European Union has embed-
ded transport electrification into its broader climate
and industrial strategy. The direction of commute is
unmistakable.

Pakistan has also articulated similar ambitions
through the National Electric Vehicle Policy 2025-
30 (NEVP), which targets 30 percent of new ve-
hicle sales to be electric by 2030, rising to 90pc by
2040. Significantly, it prioritises motorcycles and
three-wheelers, proposes around 40 fast-charging
stations along all the major motorways, and signals
support for local manufacturing.

The scepticism that followed was predictable.
Critics wonder how Pakistan can promote EVs
when the electricity supply itself remains unreliable.
Loadshedding remains routine, and adding millions
of EVs would surely strain an already fragile sys-
tem. This critique, while intuitively appealing, mis-
diagnoses the problem.

The power crisis in Pakistan is not one of inad-
equate generation. It is actually a crisis of chronic
underutilisation. The country has significant sur-
plus generation capacity. Yet, under long-term con-
tracts with independent power producers (IPPs), the
government has to make fixed capacity payments re-
gardless of consumption. These payments are then
passed on to consumers through higher tariffs, even
as power plants operate well below potential.

EVs offer a solution to this imbalance. Wide-
spread adoption of electric motor-cycles, rickshaws,
and eventually cars would create a steady new de-
mand for electricity. Crucially, most charging would
occur during off-peak hours, particularly at night
when industrial demand falls. By utilising electricity
already paid for but wasted, EVs can spread fixed
costs over higher consumption, reducing pressure
on per-unit tariffs. At the household level, the eco-
nomics are compelling.

Over time, better power system utilisation could
moderate electricity costs. Households would bene-
fit as capacity payments will be distributed across a
larger consumer base. Add to it the environmental
factor, and you would see that few policy interven-
tions, if any at all, align household incentives with
national interests so precisely.

None of this suggests an easy transition. Paki-
stan’s distribution network will require upgrades to
manage new demand patterns. Charging infrastruc-

The low utilisation rates also raise
concerns about potential
overcapacity in the energy market,
leading to unnecessary financial
strain. Without a reevaluation of
pricing mechanisms and payment
structures, the power sector may
continue to face economic
challenges affecting consumers
and businesses

ture must be deployed at scale, particularly in dense
urban areas. Above all, policy credibility is essen-
tial. Investors will not commit capital unless poli-
Cy commitments survive governmental transitions.
The NEVP could truly become a success story if
persistent financing and infrastructure challenges
are addressed.

Pakistan’s choice going forward is clear: inte-
grate electric mobility to stabilise the power sector,
ease foreign-exchange pressure, and improve pub-
lic health — or let another strategic opportunity
slip away.
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espite reports
of investors
leaving, re-

cent data
shows a net increase in
foreign registrations,

with 1,157 firms current-
ly operating in Pakistan.
This influx of compa-
nies is a positive sign for
the economy, indicating
that foreign investors
are still optimistic about
the country’s market po-
tential, especially in the
current global economic
situation. Moreover, sig-
nificant investments in
various sectors like en-
ergy, technology, logis-
tics, and CPEC-related
projects show continued
global confidence in
Pakistan’s growth pros-
pects. The ongoing finan-
cial support from inter-
national companies not
only demonstrates faith
in the country’s long-
term economic prospects
but also highlights the
potential for job cre-
ation and infrastructure
development that could
improve local economies
and living standards. This
active foreign presence
contributes to a dynam-
ic business environment,
promoting competition
and innovation, crucial
for sustainable growth.
The government is
making significant ef-
forts to boost foreign
investment in Pakistan.
The Board of Invest-
ment is actively working
to streamline regulations
and eliminate bureau-

it easier for foreign in-
vestors to operate in the
country. It is important
to emphasise the role of
export-led growth and
Foreign Direct Invest-
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er transferred its Karachi
manufacturing plant and
related assets to Lucky
Core Industries to ensure
continuity of local pro-
duction. France’s Sanofi
sold its majority stake
to a local investor con-
sortium, after which the
company was renamed
Hoechst Pakistan Limit-

In agriculture, Ita-
ly’s Euricom S.p.A. ac-
quired a 50 percent stake
in Fatima Euricom Rice
Mills. Netherlands-based

Many of these transactions resulted from global
corporate restructuring among multinational
companies. Saudi Arabia’s Wafi Energy acquired Shell
Pakistan’s operations as part of Shell’s global portfolio
cratic obstacles, making eorganisation, while Dubai-based PTA Global Holdings

obtained a majority stake in Lotte Chemical Pakistan
following an international agreement between Lotte

Chemical and TotalkEnergies

Berkeley Square Holding
B.V. obtained 50 percent
shareholding in Ogilvy &
Mather Pakistan, Mind-
share Pakistan, and Soho
Square Pakistan.

In energy, companies
such as Saudi Aramco,
Wafi Energy, Gunvor
Group, Turkish Petro-
leum, and SOCAR have
expanded their presence.
4 The mining and miner-
als sector has attracted
investment from Barrick
Gold, Strategic Metals
U.SS., and Nova Minerals
us.

The electric vehicle
industry has seen new
entrants, including BYD,
Chery Automobile, and
NWTN Motors. In tech-
nology and telecommu-
nications, companies
such as Google, Sam-
sung, Relational, Ice-
Warp, Pro Device, and
Russoft Synercon are
expanding  operations,
while infrastructure proj-
ects are being supported
by Abu Dhabi Ports and
Portugal’s Mota Engil
Group. Existing inves-
tors have also strength-
ened their commitments.
Mashreq Bank has
launched and is expand-
ing Pakistan’s first digi-

ment in building a strong
and sustainable econ-
omy. By attracting more foreign capital, Pakistan
can strengthen its industrial sector and generate
more employment opportunities, which will bene-
fit the economy as a whole. Pakistan is attracting
substantial foreign investment across a wide range
of sectors, particularly energy, logistics, information
technology, and agriculture, largely through part-
nerships with Pakistani companies. Foreign inves-
tors are entering the market through new business
establishments, joint ventures, acquisitions, and the
expansion of existing operations, reflecting grow-
ing economic activity and investor interest, said in
a statement.

In this context, 79 new foreign companies com-
menced operations in Pakistan over the past three
years, while foreign firms invested Rs 40.7 billion
in key sectors during the same period. A total of
61 foreign companies also carried out sharehold-
ing transactions involving local entities. Of the 61
shareholding transactions, 29 involved transfers to
other foreign companies, four to foreign individual
investors, 20 to local individual investors, and eight
to local corporate entities.

Many of these transactions resulted from global
corporate restructuring among multinational com-
panies. Saudi Arabia’s Wafi Energy acquired Shell
Pakistan’s operations as part of Shell’s global portfo-
lio reorganisation, while Dubai-based PTA Global
Holdings obtained a majority stake in Lotte Chem-
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ical Pakistan following an international agreement
between Lotte Chemical and TotalEnergies.

Switzerland’s Gunvor Group and Total Parco
Limited acquired equal stakes in TotalEnergies Pa-
kistan, while Saudi Aramco purchased a 40 percent
equity stake in Gas & Oil Pakistan Limited (GO Pe-
troleum).

In telecommunications, PTCIL.
acquired Telenor Pakistan’s
operations following regional con-
solidation in the telecom sector.
In pharmaceuticals, Pfizer trans-
ferred its Karachi manufacturing
plant and related assets to Lucky
Core Industries to ensure continu-
ity of local production

In the logistics sector, UAE-based DP World en-
tered into a joint venture with the National Logistics
Corporation. In the digital sector, Bazaar Technolo-
gies acquired Wemsol, and Saudi Arabia’s Waqub
Data Company secured an 80 percent stake in Paki-
stani technology firm Woot Tech.

In telecommunications, PTCL acquired Telenor
Pakistan’s operations following regional consolida-
tion in the telecom sector. In pharmaceuticals, Pfiz-

X.COM/FLAREMAGAZINEPK

tal bank. Kuwait-backed
Ragami Digital Bank
plans to invest 100 million dollars. UAE telecom
group e& has acquired Telenor Pakistan. Nestlé is
investing an additional 60 million dollars. VEON
Group has increased investment in Mobilink Bank,
and the Engro Jazz consortium is investing more
than 550 million dollars in digital infrastructure.

Moreover, CPEC Phase II has further accelerat-
ed industrial cooperation, with 24 business-to-busi-
ness agreements worth more than 1.5 billion dol-
lars and memoranda of understanding exceeding 7
billion dollars across agriculture, renewable energy,
information technology, minerals, and industrial re-
location.

Additional major investments include a 1 bil-
lion dollar commitment from the UAE government
through a local partner, a 160 million dollar expan-
sion in cement capacity by the Mansha Group, the
entry of global logistics firm Nippon Express into
TCS, and renewed investments in the mining and
minerals sector. There are several additional in-
ternational partnership transactions currently in
the pipeline. As per SECP’s records, 1,157 foreign
companies are currently registered and operation-
al in Pakistan. Only 19 foreign companies exited
the market during the past three years. In 2023, 31
companies entered Pakistan while six ceased opera-
tions. In 2024, 21 entered and nine exited. In 2025,
27 new companies registered while only four closed
operations.
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partners

with GSMA innova-
tion fund to acceler-

11

JazzWorld made a significant impact at the GSMA’’s Mobile

ate digjtal innovation
Pakistan

World Congress 2026 with a delegation representing
Pakistan’s evolving digital ecosystem, highlighting the
company’s shift to an integrated digital ServiceCo and its
increasing influence in global discussions on Al and fintech

azzWorld has announced a partnership with

the GSMA'’s Mobile for Development Founda-

tion (“GSMA Foundation”) to co-fund digital

innovation projects in Pakistan that are sup-
ported by the GSMA Innovation Fund.

The partnership was formalized with a Memo-
randum of Understanding (MoU) signed in Barcelo-
na during Mobile World Congress, in the presence of
Aamir Ibrahim, CEO of JazzWorld, and John Gius-
ti, Chief Regulatory Officer of GSMA and President
of the GSMA Foundation.

Under the terms of the MoU, JazzWorld will
collaborate with the GSMA Innovation Fund to co-
fund the Pakistani start-ups selected as grantees in the
GSMA Innovation Fund’s 2026 funding rounds. In
addition to financial support, JazzWorld may also
provide in-kind contributions including ecosystem
visibility and capacity building support to help select-
ed projects scale.

“JazzWorld has a strong track record of working
with the Pakistan’s entrepreneurs to accelerate digital
innovation in Pakistan. We look forward to collabo-
rating further with the GSMA Foundation to support
the next generation of entrepreneurs who are building
locally-relevant digital solutions that generate growth
for Pakistani communities across various service ver-
ticals,” said Aamir Ibrahim, CEQ, JazzWorld.

“As part of VEON Group, JazzWorld is an es-
sential player in shaping the digital landscape in Pa-
kistan. We are delighted to collaborate with them to
enhance the support of the GSMA Innovation Fund
for entrepreneurs who drive positive social impact
in Pakistan.” John Giusti, Chief Regulatory Officer,
GSMA and President of the GSMA Foundation.

The GSMA Innovation identifies and supports
start-ups with models that drive positive social, eco-
nomic, and climate impact through mobile technol-
ogy in developing countries. Projects are selected by
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the GSMA Foundation transparently and on a com-
petitive basis through a rigorous evaluation process
following publicly-announced funding rounds.

JazzWorld also has reinforced its commitment
to closing Pakistan’s gender digital divide through
targeted interventions under the GSMA Connected
‘Women initiative — shifting the focus from access to
meaningful, everyday usage.

While nearly half of women in Pakistan are now
connected, their participation across digital services
remains significantly lower, highlighting that the
real challenge is no longer connectivity alone, but
relevance, trust, and usability. As part of this com-
mitment, JazzWorld will increase the proportion of
women actively and confidently using its services
by 2028, with measurable growth targets across key
platforms including GSM, Tamasha, SIMOSA,
FikrFree, Apna Clinic, and Zarr. To drive this shift,
JazzWorld is focusing on practical, use-case driven
interventions that directly impact women’s daily lives:

This approach is anchored in JazzWorld’s pur-
pose of delivering a Better Life for All — ensuring
that women are not just connected, but are able to
use digital services in ways that improve their lives
and livelihoods.

“Closing the gender gap requires us to design for

EVENT |
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real lives, not just provide access,” said Aamir Ibra-
him, CEQ, JazzWorld. “When digital services solve
everyday problems — from managing money to ac-
cessing healthcare — adoption follows. That is how
we deliver a better life for all.”

JazzWorld will report progress every six months,
tracking both growth in female users and the effec-
tiveness of these targeted interventions.

Through this commitment, JazzWorld contin-
ues to lead the shift from connectivity to capability
— building a more inclusive digital ecosystem where
access translates into opportunity for women across
Pakistan. JazzWorld made a significant impact at the
GSMA’s Mobile World Congress 2026 with a dele-
gation representing Pakistan’s evolving digital ecosys-
tem, highlighting the company’s shift to an integrat-
ed digital ServiceCo and its increasing influence in
global discussions on Artificial Intelligence (AI) and
fintech. Led by CEQ Aamir Ibrahim, the JazzWorld
delegation included senior leaders from various de-
partments, showcasing the company'’s integrated
model and platform-led approach.

During the event, Aamir Ibrahim participated in
fintech-focused sessions organised by the GSMA,
discussing the intersection of Al and fintech in the
context of intelligent finance. He emphasised the
importance of Al in expanding financial inclusion,
particularly in markets with a large population out-
side the formal financial system. Ibrahim stressed the
need for Al to reach and benefit individuals who lack
traditional credit histories. In his remarks, Ibrahim
highlighted the role of technology, transparency, and
trust in building sustainable financial solutions.

He underscored the importance of responsible
Al adoption to prevent exclusion and ensure cus-

EShA,
Ministerial
Jrogramme

NS T \
tomer trust. Ibrahim also addressed the challenges
of fraud and cybersecurity risks in digital ecosystems,
emphasising the need for proactive measures and
customer education to maintain trust and resilience.
JazzWorld’s participation at MWC 2026 reflects Pa-
kistan’s growing presence in global digital conversa-
tions and the company’s commitment to contributing
insights from emerging markets to the future of intel-
ligent finance.

Aamir Ibrahim highlighted the pivotal role of
JazzCash in Pakistan’s economy, noting that a signif-
icant chunk of Pakistan’s population, including mil-
lions of customers and businesses, relies on the plat-
form for digital transactions. The platform processed
a substantial amount of transaction value in 2025,
demonstrating its impact on the national economy.

Ibrahim emphasised the diverse user base of
JazzCash, including individuals from various back-

The partnership was formalized
with a MoU signed in the
presence of Aamir [brahim, CEO
of JazzWorld, and John Giusti,
Chief Regulatory Officer of GSMA
and President of the GSMA
Foundation

grounds and professions who depend on the platform
for their financial needs. He credited Pakistan’s mo-
bile penetration and government policies for enabling
JazzCash to reach its current scale. The CEQ also dis-
cussed the government’s Cashless Economy Initiative
2025, which aims to promote digital payments and
decrease cash dependency in the country. JazzCash
plays a crucial role in implementing this initiative
through its services and partnerships. Ibrahim high-
lighted the platform’s achievements in disbursing wel-
fare payments, providing digital loans, and offering
insurance policies to users.
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Airlink Communication prioritises convenience, reliability, and seamless delivery to
provide customers with a comprehensive experience. Airlink introduces a Buy Now, Pay
Later option specifically for Samsung smartphones, offering customers an innovative way
to access premium technology without immediate financial strain

hrough a partnership with EDUFI,
Airlink Communication customers re-
ceived their smartphones with flexible
Buy Now, Pay Later (BNPL) options,
making technology more accessible and afford-
able. Airlink Communication prioritises conve-
nience, reliability, and seamless delivery to pro-
vide customers with a comprehensive experience.
Airlink introduces a Buy Now, Pay Later option
specifically for Samsung smartphones, offering
customers an innovative way to access premium
technology without immediate financial strain.

This initiative underscores the resolve of Ai-
rilink Communication to expand access to the
latest devices.

In a rapidly advancing smartphone landscape,
it is crucial to ensure that everyone can benefit
from these technological advancements. The
company’s collaboration with EDUFI enables it
to offer customers financial flexibility while en-
joying the benefits of modern technology. This is

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

especially important in today’s fast-paced world,
where connectivity often hinges on having reli-
able devices.

The process of acquiring a smartphone
through the BNPL program of Airlink Commu-
nication is designed to be simple and stress-free.

'This initiative underscores the
resolve of the company to expand
access to the latest devices. In a
rapidly advancing smartphone
landscape, it is crucial to ensure
that everyone can benefit from
these technological advancements

Customers can select the device that best fits their
needs and take advantage of flexible payment op-
tions, allowing them to pay at their own pace. This

X.COM/FLAREMAGAZINEPK

feature not only eases the financial burden asso-
ciated with purchasing high-end smartphones but
also empowers customers to make informed deci-
sions about their technology investments.

Airlink recognises the importance of reliabili-
ty for technology users. Its trusted retail network
ensures that every smartphone purchase is sup-
ported by exceptional customer service and a
commitment to quality.

Whether customers have inquiries about their
new device or need assistance with payment
plans, the dedicated team of Airlink Communi-
cation is ready to assist. The company values the
trust of and strives to deliver an experience that
exceeds their expectations.

As technology advances, it is increasingly im-
portant for individuals and families to keep up
with these changes. With our Buy Now, Pay Lat-
er options, we provide customers with the oppor-
tunity to access the latest Samsung innovations,
enhancing their daily lives.
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PTML (Ufone) enters 5G race
armed with the largest share of the

¢lobal standard 3.0 GHz spectrum

Commenting on this milestone, President & CEO, PTCL & Ufone, Hatem Bamatraf
said, “PTML now controls the largest share of the global standard 3.5 GHz spectrum,
twice as much as any competitor, giving us the ability to set the benchmark for speed
and performance in Pakistan. Especially post Telenor Pakistan integration, we will
become the largest spectrum holder in the market, which will put us in a position to
take digital services to the next level, delivering faster speeds, broader coverage, and
experiences that truly matter to our customers

ing as Ufone, has formally entered Pa-

kistan’s 5G landscape armed with the
largest share of the critical 3500 MHz frequency
band, a global standard in 5G connectivity. Sub-
ject to regulatory approvals, the planned amalga-
mation of Telenor Pakistan into Ufone is expected
to position the combined entity, MergeCo, as the
largest spectrum holder in Pakistan’s telecom in-
dustry.

MergeCo will hold the largest and most diver-
sified spectrum portfolio of 292.4 MHz, 8 MHz
more than the closest competitor, spanning low,
mid, and high frequency bands. This will position
the company to deliver top quality digital services
to both individual and enterprise customers.

PTML (Ufone) followed an aggressive 5G ac-
quisition strategy to secure the largest share in the
3500 MHz band, which is the global benchmark
for 5G, alongside an additional 60 MHz in the
2600 MHz band to deliver blazing fast data speeds
and a consistently superior user experience.

Moreover, PTML’s 120 MHz contiguous spec-
trum will support wider 5G channels in line with
global standards, translating into higher peak
speeds, faster and more stable data throughput,
and the ability to serve a significantly larger num-
ber of concurrent users, particularly in high-de-
mand urban environments.

Post amalgamation, the MergeCo’s enhanced
capacity will unlock a new generation of digital
experiences, including seamless ultra-high-defi-
nition streaming, immersive cloud gaming, aug-
mented and virtual reality applications, and faster
access to a growing ecosystem of digital platforms

akistani telecom operator, Pak Tele-
com Mobile Limited (PTML), operat-

PTML (Ufone) followed an ag-
gressive 5G acquisition strategy
to secure the largest share in the

3500 MHz band, which is the
global benchmark for 5G, along-
side an additional 60 MHz in the

2600 MHz band to deliver blazing
fast data speeds and a consistently
superior user experience

and services serving both Individual and Corpo-
rate customers.

Apart from clocking blistering speeds, Merge-
Co will lead in nationwide coverage. With 44.8
MHz of spectrum, the largest in industry, in
low-frequency bands such as 850 MHz and 900
MHz, the company is well-positioned to extend
reliable internet services across rural and semi-ur-
ban areas. The MergeCo will leverage the indus-
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try’s largest telecom footprint to deliver consistent
coverage, improved quality, and enhanced user
experience across Pakistan. This integration will
also uplift the overall 4G experience for customers
nationwide.

Commenting on this milestone, President
& CEO, PTCL & Ufone, Hatem Bamatraf said,
“PTML now controls the largest share of the glob-
al standard 3.5 GHz spectrum, twice as much as
any competitor, giving us the ability to set the
benchmark for speed and performance in Paki-
stan. Especially post Telenor Pakistan integration,
we will become the largest spectrum holder in the

market, which will put us in a position to take
digital services to the next level, delivering faster
speeds, broader coverage, and experiences that tru-
ly matter to our customers. Our goal has always
been to build a network that empowers individu-
als, businesses, and communities across the coun-
try, and today we are closer than ever to making
that a reality.”

With its matchless spectrum assets and nation-
wide footprint, the MergeCo will deliver a seam-
less, inclusive, and high-quality 5G experience,
while continuing Ufone’s legacy as a proudly Paki-
stani brand committed to connecting and empow-
ering communities.

CELEBRATING
5G DIGITAL NATION PAKISTAN
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Fatima combines |
creative talent
with strategic
PR acumen

Fatima Atta

PR and Communication Fxpert

Fatima Atta, Director of Public Relations )
at Movenpick Hotel Islamabad, is a
seasoned professional in the
communications field, boasting more than
twenty years of experience across radio,
television, and digital media platforms.
Prior to her current role, she served as the
Public Relations Manager at the Hashoo
Group, which owns Pearl Continental and
Marriott Hotels, and has held various
prominent positions within Pakistan's
media and hospitality industries.
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From pioneering English radio
broadcasting in Pakistan to leading media
teams for over 15 years, Fatima has
established herself as a seasoned media
professional known for her keen news
sense, confident delivery, and engaging
presentation style. As a multimedia
journalist, she has created compelling
digital content incorporating text,
podcasts, and videos, contributing to
platforms like Samaa Digital while
mentoring aspiring storytellers through
digital bootcamps. Additionally, she has
excelled as a digital host for Samaa
Digital, bringing stories to life with her
captivating on-camera presence.

She did Masters in Fine Arts from the
University of the Punjab. Fatima
combines creative talent with strategic PR
acumen. She specialises in crafting
effective communication plans that build
media credibility, enhance brand
recognition, and engage diverse audiences
across various platforms. A skilled
communicator with a passion for
storytelling, Fatima is not just a media
strategist but a purpose-driven storyteller.
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Flare: You embarked on your journey at a time
when English radio broadcasting in Pakistan was
still in its early stages of development. What ob-
stacles did you encounter during those formative
years, and how did they influence your profession-
al perspective?

Fatima Atta: Radio presents more challenges
compared to TV as it relies solely on your voice and
words, leaving no room for errors. This is where you
demonstrate your value. Within a short span of time,
you must capture attention and engage your audi-
ence purely through your expressions. As a young
student at that time, it was a valuable experience to
be part of the industry. With the absence of smart-
phones and multiple media platforms, radio person-
alities were viewed as celebrities, making it a truly
unique and remarkable era.

Flare: Having experience with Samaa FM and
Samaa TV, how did your leadership roles in the
newsroom prepare you for the corporate PR land-
scape?

Fatima Atta: Leadership transcends boundaries
and is not confined to a single domain. Growth is a
gradual process that is nurtured in silence, fortified
through patience, and rewarded at the right moment.
Every challenge imparts a lesson, every delay im-
parts wisdom, and every trial makes us a stronger
version of ourselves.

Patience is not a sign of weakness but a manifes-
tation of faith in action. It is the belief that behind ev-
ery hardship, there is ease, as beautifully articulated
in Surah Ash-Sharh (94:6): “Indeed, with hardship
comes ease.”

Flare: Balancing authenticity with corporate
messaging is crucial in your role managing editori-
al content and brand communication. How do you
keep this balance effectively?

Fatima Atta: Authenticity is paramount in com-
munication. I believe in being truthful, transparent,
and genuine with the audience. Simultaneously, ev-
ery message must resonate with the core values of
the brand. The equilibrium lies in delivering genuine,
relatable communication while maintaining consis-
tency with the brand’s identity.

\[ | o L

Flare: Your transition from journalism to stra-
tegic public relations was more of a natural pro-
gression than a deliberate decision. How did your
skill set evolve to facilitate this shift?

Fatima Atta: My transition from journalism to
strategic public relations was a gradual evolution
rather than a premeditated move. I have always been
eager to learn, and I firmly believe that growth is a
gradual process that unfolds over time. By consis-
tently adding to my knowledge, adapting to new
challenges, and enhancing my skill set, I organically
transitioned into the field of PR. Alhamdulillah, this
journey has led me to where I am today, and I con-
sider myself a people person.

Flare: In the current digital-centric era, what
common misconception do you believe brands hold
about social media engagement?

Fatima Atta: The prevalent misconception is
that any influencer or celebrity can create a signifi-
cant impact. In reality, success hinges on transparen-
cy and selecting the right individual who genuinely
aligns with the brand’s values, as not everyone can
elevate your brand effectively.

Flare: Across text, podcasting, and video,
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which medium do you believe holds the most influ-
ence in Pakistan today, and why?

Fatima Atta: Radio has always held a special
place in my heart, and I view it as a medium that
brings a smile to my face. In today’s landscape, the
strength of impact lies in the content itself, and how
effectively it resonates across all platforms.

Flare: What key distinctions do you notice in
managing public perception between media organ-
isations and the hospitality sector?

Fatima Atta: In the hospitality industry, we are
not just managing buildings, systems, or schedules;
we are nurturing emotions, handling pressure, and
crafting experiences for both our guests and the
teams that strive to deliver them daily. The most cru-
cial KPI today is not merely a metric on a dashboard;
it is human. Do people feel empowered to voice their

Media and corporate communi-
cation fields are predominantly
male-dominated, presenting chal-
lenges for women to carve out
their space. Despite the
difficulties, I've found that self-be-
lief, hard work, and proactive
efforts are essential

opinions? Do they feel trusted to take risks, even if
they may fail? Do they feel acknowledged not just
for outcomes but for effort, growth, and intentions?

Flare: At Hashoo Group, what was your core
communication strategy in enhancing media rela-
tions?

Fatima Atta: Utilising social media platforms
and digital channels to engage the audience and pro-
mote offerings.

Flare: As the Director of PR at Mévenpick Ho-
tel Islamabad, what are your primary objectives
when devising a communication plan?

Fatima Atta: It is crucial to ensure that all com-
munication reflects the core values of the Mdven-
pick brand. Emphasising guest satisfaction, fostering
strong relationships with the media, and establishing
clear goals inspired by events such as media cover-
age, engagement rates, guest feedback scores, and
RO are essential to evaluate the efficacy of commu-
nication endeavours.

Flare: How vital is crisis communication in the
hospitality sector, and could you share your ap-
proach to managing delicate situations?

Fatima Atta: Crisis communication is of utmost
importance in the hospitality sector. It is imperative
to have a well-defined plan to handle unforeseen
circumstances professionally, ensuring transparency
while safeguarding the brand’s image.

Flare: You have conducted digital bootcamps
to train aspiring storytellers. What fundamental
skills should emerging media professionals focus
on today?

Fatima Atta: Aspiring media professionals
should prioritise honing strong storytelling abilities,
digital literacy, adaptability, and a deep understand-
ing of their audience. Creativity, ethical communica-
tion, and the capacity to convey authentic messages
across various platforms are indispensable in today’s
rapidly evolving media landscape. Authenticity is
key in the news you share on platforms.
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Flare: With almost two decades in the industry,
how have you observed the evolution of Pakistan’s
media landscape?

Fatima Atta: The shift to digital media has
been significant. Previously, without mobile phones
or Google, Pakistan's media was dominated by
state-controlled print and radio (1947-1980s), fol-

lowed by partial liberalisation in the 1990s, a private
TV boom in the 2000s, and now a focus on digital
and social media expansion since the 2010s. It’s en-
couraging to see young individuals embracing this
field as a profession.

Flare: What is the significance of storytelling
in establishing enduring brand credibility?

Fatima Atta: Storytelling plays a crucial role in
humanising a brand, giving it a unique voice and per-
sonality. By connecting with audiences on an emo-
tional level, storytelling helps build credibility over
time. When a brand consistently shares stories that
reflect its values, mission,and real-world impact, it
fosters trust, loyalty, and sustained engagement.

Flare: As a female leader in media and cor-
porate communications, what obstacles have you
faced, and how have you overcome them?

Fatima Atta: The media and corporate com-
munication fields are predominantly male-dominat-
ed, presenting challenges for women to carve out
their space. Despite the difficulties, I've found that
self-belief, hard work, and proactive efforts are es-
sential. By showcasing your skills, taking initiative,
and approaching problems with solutions, you can
overcome barriers and earn recognition. Challenges
can be turned into opportunities by maintaining per-
sistence, confidence, and a dedication to excellence.

Flare:How do you ensure that communication
strategies respect both local cultural sensitivities
and global brand standards?

Fatima Atta: In my role as a PR professional, I
ensure that communication strategies honour local
cultural sensitivities while upholding global brand
standards. While adhering to the overarching guide-
lines of a global brand, it’s crucial to adapt them
thoughtfully to the local context. By understanding
local traditions, values, and preferences, we can craft
messages that resonate authentically with the audi-
ence. This balance allows the brand to maintain its
global identity while establishing meaningful and re-
spectful connections with the local community.

Flare: What qualities characterise an effective
PR leader in today’s competitive landscape?

Fatima Atta: An effective PR leader is defined by
the impact they leave on others. Success in PR is not
Just about motivation but also about discipline and a
proactive approach. Consistency, commitment, and
daily dedication are key to achieving lasting success.

Flare: What advice would you offer to organi-
sations seeking to cultivate stronger relationships
with journalists and digital influencers?

Fatima Atta: Build genuine relationships.

Flare: Looking forward, what is your vision for
achieving communication excellence in Pakistan’s
hospitality industry in the long term?

Fatima Atta: The long-term vision for commu-
nication excellence in Pakistan’s hospitality indus-
try involves integrating digital innovation, skilled
human interaction, cultural storytelling, and trans-
parency to deliver a top-tier guest experience and
position Pakistan as a competitive global tourism
destination.
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Pakistan completes
milestone 5G spectrum
auction with telcos

securing key bands
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Naveed Khalid Butt, representing the PT
the event that the 5G technology
Pakistan’s

emphasised during
will  significantly boost
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CL Group,

digital economy,

enable advanced services, and enhance the country’s
telecommunications infrastructure

verseen by the Pakistan Telecommuni-

cation Authority (PTA), the auction of

the 5G Spectrum has been completed

in Pakistan, marking a significant mile-
stone in advancing next-generation connectivity.
Leading telecom operators in the country were al-
located key frequency bands through the auction
process. The auction was held in the Federal Cap-
ital on March 10.

Jazz (PMCL) secured a total of 190 MHz
spectrum across various bands for a total sum of
$239.375 million, reinforcing its long-term com-
mitment to strengthening the country’s digital in-
frastructure, while Ufone (PTML) acquired 180
MHz and Zong (CMPak) obtained 110 MHz spec-
trum during the auction.

The spectrum was distributed among different
bands such as 700 MHz, 2300 MHz, 2600 MHz,
and 3500 MHz, which are essential for delivering
high-speed 5G services, enhancing network capac-
ity, and improving nationwide connectivity.

Naveed Khalid Butt, representing the PTCL
Group, emphasised during the event that the 5G
technology will significantly boost Pakistan’s
digital economy, enable advanced services, and
enhance the country’s telecommunications infra-
structure.

Authorities mentioned that the rollout of 5G
services will be implemented in phases, with ma-
jor cities expected to have the initial deployments
in the near future.

Pak Telecom Mobile Limited (PTML), oper-
ating under the brand name Ufone, alongside its
digital telecom brand onic, and a wholly owned
subsidiary of Pakistan Telecommunication Com-
pany Limited (PTCL), has successfully acquired
5G spectrum in the Pakistan Telecommunication
Authority’s (PTA) 5G spectrum auction.
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This milestone marks a significant step toward
unlocking the next phase of Pakistan's digital
transformation by enabling faster connectivity,
ultra-low latency services, and the creation of en-
tirely new digital experiences for consumers, busi-
nesses, and industries.

The spectrum acquired by PTML (Ufone)
will also be utilised by Telenor Pakistan once its
merger with PTML (Ufone) is completed, subject
to the necessary regulatory approvals. Following
the completion of the merger, the combined entity
(MergeCo) will leverage the acquired spectrum to
deliver advanced digital services to more than 70
million customers nationwide, creating one of the
most powerful digital platforms in the country.

The federal government raised
$507 million in the much-awaited
5G spectrum auction, selling 480

MH?z of spectrum against a
target of 597 MHz, as three
telecom operators secured
frequencies to roll out next-gener-
ation mobile services

5G represents far more than faster mobile
speeds. It enables a fundamentally different level
of digital capability that will support the growing
needs of Pakistan’s digital economy.

For consumers, 5G will deliver seamless ul-
tra-high-definition video streaming, immersive
cloud gaming, augmented and virtual reality ex-
periences, and faster access to digital services and
entertainment,

For businesses and enterprises, 5G will unlock
transformative capabilities such as smart factories,
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connected logistics, Al-powered analytics, and
highly reliable cloud connectivity that supports
mission-critical operations.

In sectors such as healthcare, education, ag-
riculture, and public services, 5G can enable in-
novations including remote diagnostics, virtual
classrooms, smart farming technologies, intelli-
gent traffic systems, and next-generation financial
services.

The acquisition of 5G spectrum reflects PT-
ML's continued commitment to strengthening the
quality, reliability, and reach of digital connectiv-
ity for both individual and enterprise customers.

Following the planned merger with Telenor
Pakistan, the integrated network will enable more
efficient spectrum utilisation, stronger nationwide
coverage, and increased investment capacity to
accelerate the deployment of advanced network
technologies.

The company will now begin preparations for
a phased yet accelerated rollout of 5G services,
starting with major urban centres and gradually
expanding across other regions. Significant invest-
ment will be made towards network modernisa-
tion, site densification, and digital infrastructure
development to ensure consistent performance
and superior customer experience as 5G scales na-
tionwide.

Celebrating the milestone, HatemBamatraf,
President and Group CEO, PTCL & Ufone, said:
“5G represents a transformational leap in how
people, businesses, and societies connect and inno-
vate. It is not simply about faster speeds, but about
enabling entirely new digital experiences and eco-
nomic opportunities.

The federal government raised $507 million
in the much-awaited 5G spectrum auction, sell-
ing 480 MHz of spectrum against a target of 597
MHz, as three telecom operators secured frequen-
cies to roll out next-generation mobile services.

The auction concluded after three rounds, with
the results announced by Pakistan Telecommu-
nication Authority (PTA) Chairman Hafeez Ur
Rehman, flanked by Federal Minister for Informa-
tion Technology and Telecommunication Shaza
Fatima.

P;'A PAKISTAN 5G SPECTRUM AU ‘r
( FINAL SPECTRUM ALLOCATH & AUCTION CONCLUSION

SUMMARY OF ACQUIRED SPECTRUM
BY WINNING OPERATORS

Operator  700MHz 2300MHz 2600 MHz 3500 MHz T"“"_a;‘;‘]”'""
&% Pvoy) | 20mHz | SOMHz | 0MHz | SOMHz | Totak: 190 Miz
fone ey | - ~ | 60MHz | 120 MHz | Total: 180 MHz
OlIC (cvPak) | - B 60MHz | S0MHz | Total: 110 MHz

_»% OPERATOR
STRATEGIES & IMPACT  am

= JAZZ: Diversified portfolio across
ALL bands (Low, Mid, High) for
ultimate coverage & capacity.

= UFONE: Dominant 3500 MHz

@ AUCTION CONCLUSION
& NEXT STEPS
= CONCLUSION of a Transparent
Process, supervised by PTA & NERA.
= SIGNIFICANT Capacity Increase to
power Digital Pakistan vision,

= STAGE SET for phased 56 Rollout,
starting Mid-2026 in major cities:

ition, securing massive 120 MHz

'or high-speed w 56.
= ZONG: Focused on Mid-Band (2600
& 3500) effickency and capacity.

: Smsr_‘e'._mﬁn:ial PTA Fimal Auetion Report | STAGE SET FOR DIGITAL PAKIS) _H
NERA X

The PTA chairman described the day as “a
historic and joyous milestone” for Pakistan, high-
lighting the country’s progress in digital transfor-
mation. He also emphasised the collaboration of
telecom operators, who actively participated and
ensured competitive pricing. The chairman said
the next stage of the auction involved assigning
specific lots within each band.

Operators will internally decide which fre-
quencies to take in the upper, middle, or lower seg-
ments of each band.

On the occasion, the IT Minister said the auc-
tion marked a major milestone in Pakistan’s tele-
communications history. She emphasised that the
event was conducted with full transparency, with
all bidding processes broadcast live from the con-
trol room established by the PTA.

“Prime Minister Shehbaz Sharif instructed
that every detail of the auction be live and trans-
parent, ensuring public trust,” she said.

The Minister praised the contributions of the
PTA, industry partners, international consultants,
and the Ministry of IT for their roles in facilitating
the auction.
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vivo V70 5G officially debuts in

Pakistan with 50 MP ZEISS super
telephoto camera

“Reunitingwith ourtrusted partner ZEISS, the vivo V70 5G s designed to be your professional
portrait and stage companion, seamlessly bringing professional imaging and refined design
into everyday life,” said Muhammad Zohair Chohan, Director Brand Strategy at vivo

ivo officially unveiled the vivo V70 5G, the
atest evolution of its V Series portrait line-
up. Co-engineered with long-standing partner
ZEISS, the V70 5G is built around the phi-
losophy of “ZEISS Portrait So Pro,” bringing pro-
fessional telephoto precision and stage-ready clarity
into everyday moments of expression. Beyond its
standout portrait capabilities and sophisticated aes-
thetics, hallmarks of the V Series, the V70 5G also
delivers dependable performance and a smarter,
more secure software experience designed to meet
the evolving demands of modern users.
Strengthening this vision of creativity and self-ex-
pression, vivo’s brand ambassador Atif Aslam per-
fectly reflects the essence of the V70 5G. Known
for his powerful stage presence and timeless voice,
Atif represents confidence, artistry, and authentic-
ity qualities that align seamlessly with the device’s
ability to capture every emotion with striking clarity
and professional finesse. “Reuniting with our trust-
ed partner ZEISS, the vivo V70 5G is designed to
be your professional portrait and stage companion,
seamlessly bringing professional imaging and refined
design into everyday life,” said Muhammad Zohair
Chohan, Director Brand Strategy at vivo.
Engineered for the spotlight: Where ZEISS
Telephoto Captures Every Performance
Imaging is at the core of the vivo V70 5G, co-en-
gineered with ZEISS. The phone features a power-
ful 50 MP ZEISS Super Telephoto Camera with the
IMX882 Ultra-Sensing Sensor and a large 1/1.95”
sensor, ensuring excellent low-light performance
and precise telephoto capabilities in a sleek design.
Whether capturing distant stage performances or
vast landscapes, subjects appear sharp, detailed, and
lifelike. The V70 5G introduces 4K 60 fps Video to
the V Series for the first time, offering high-resolution
detail and smooth motion capture for realistic live
performances and dynamic scenes. With Al Stage
Mode, the phone excels at handling complex concert
lighting and long-range shooting, providing a profes-
sional 1x to 10x to 20x zoom range for wide compo-
sitions and close-up shots, even from a distance.

Elevated Aesthetics, Engineered Strength

The V Series continues to prioritize design, and
the V70 5G from vivo showcases a refined and con-
fident aesthetic. The Aerospace-Grade 6-Series Alu-
minum Alloy Frame is at the heart of this design
evolution, offering a blend of elegance and strength.
This frame is not only resistant to corrosion but also
boasts a high yield strength of 360 MPa, ensuring
durability and a premium look. The V70 5G features

\/\ /7

ZEISS Portrait So Pro 't" '

a sleek silhouette with a Flat Display and Rounded
Corners for a modern and comfortable feel. Thin Be-
zels enhance the immersive experience by allowing
the display to stand out without distractions. The
Flagship Metallic Camera Module adds a touch of
sophistication with its polished metallic finish. The
V70 5G is available in Dune Gray and Aesthetic
Black, colors chosen to convey both timeless sophis-
tication and contemporary style. These design ele-
ments position the vivo V70 5G as more than just a
device, but as a meticulously crafted object of mod-
ern elegance.

Performance Without
Demanding Moments

The vivo V70 5G is designed for consistent per-
formance in imaging and everyday use. It features
a 4,200 mm Ultra Large VC Cooling System to

Compromise for

manage heat during extended 4K 60 fps video and
high-resolution telephoto shooting, ensuring stable
frame rates and clear images. The device boasts a
1.5K Ultra Clear OLED Display with a 120 Hz re-
fresh rate for sharp detail and smooth motion. Se-
curity is enhanced with 3D Ultrasonic Fingerprint
Scanning 2.0 for fast enrollment and reliable unlock-
ing, even with wet hands. The phone is powered by a
6500 mAh BlueVolt Battery with 90W FlashCharge

Pt
onginos

for long-lasting power and quick charging. It also has
IP68 and IP69 ratings for dust and water resistance,
making it durable against immersion and high-pres-
sure water exposure.

Intelligent Experience by OriginOS 6: Smarter,
Smoother, More Secure

The vivo V70 5G comes with OriginOS 6, a re-
fined operating system focused on fluidity, respon-
siveness, and long-term reliability. The system is
powered by the Origin Smooth Engine, ensuring
smooth responsiveness and stability for everyday
interactions. The V70 5G supports 6 Years of Secu-
rity Updates, emphasizing vivo’s dedication to pri-
vacy and reliability. Connectivity is enhanced with
features like One-Tap Transfer for easy file sharing
and vivo Office Kit for seamless collaboration across
devices.

vivo introduces the all-new Y0o:
Power, protection, and performance

ivo proudly announces the launch of the all-
ew vivo Y05, a feature-packed smartphone
‘ } designed to deliver exceptional battery life,
reliable durability, and ultra-smooth perfor-
mance at an accessible price point. Built for users
who demand more from their everyday device, the
vivo Y05 combines power, style, and innovation in
one sleek design.
Massive 6500mAh BlueVolt Battery — Power
That Lasts
The vivo Y05 features a powerful 6500mAh Blue-
Volt Battery built for long-lasting performance and
reliability. It offers up to 5 years of battery health,
extended standby time, and dependable all-day us-
age for streaming, gaming, and multitasking. With
BlueVolt technology, users get longer power backup
with fewer charging interruptions.
IP65 Dust & Water Resistance — Built for Ev-
eryday Life
The vivo Y05 is designed to handle daily challeng-
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es with confidence, Featuring IP65 Dust and Water
Resistance, the device offers: Protection against dust
and water splashes, Reliable performance in every-
day environments,and added durability with an An-
ti-Drop Design. Whether caught in unexpected rain
or navigating busy days on the go, the Y05 is built to
endure.
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Vivo YO5

= 6500 mah BlueViolt Battery

« IP&5 Dust and Water Resistance

- Anti-Drop Design

+ 120Hz Smooth Display & -
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Anti-Drop Design Meets Smart Engineering
Crafted with a sleek, modern aesthetic, the vivo
Y05 blends premium looks with practical durability.
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Its refined finish and ergonomic design make it both
eye-catching, durable and comfortable to hold.

120Hz Smooth Display — See the Difference
Yourself

Experience fluid scrolling and seamless visuals
with the 120Hz Smooth Display. From social media
browsing to gaming, the enhanced refresh rate en-
sures smoother animations, more responsive touch
interactions, and a more immersive Viewer experi-
ence.

Capture Every Detail with 50MP Ultra Clear
Camera

The vivo Y05 features a 50MP Ultra Clear
Main Camera designed to capture sharp details
and vibrant colors in every shot. High resolution
photography for stunning clarity, enhanced image
brightness for better visibility, and a high-brightness
flashlight for low-light scenarios. From everyday
moments to special memories, the Y05 ensures ev-
ery shot stands out.
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VGO TEL and the
PSL.: A partnership

\
VGO TEL

built over seasons

The partnership continued to evolve in 2026, with VGO
TELCEONaveed Gabaparticipatinginthe PSL 2026 team
auction recently, showcasing the company’s deepening
engagement with the league’s commercial aspects

he Pakistan Super League (PSL) is one of

the most influential platforms in Pakistan

with a wide reach, high visibility, and sig-

nificant cultural importance. Over time,
the league has become the most prominent sporting
event in the country, drawing in millions of viewers
and uniting franchises, sponsors, and fans in their
love for cricket. For brands, being consistently linked
with the PSL is not just about gaining exposure; it
demonstrates a lasting dedication to a national trea-
sure.

VGO TEL has steadily increased its presence in
the PSL ecosystem over the past few seasons through
collaborations with franchises and league-level spon-
sorships. This progression demonstrates how ongo-
ing involvement with the PSL can transition from
team partnerships to a more significant role within
the tournament.

The company’s journey with the league began in
2023 during PSL Season 8 when VGO TEL became
the Official Telecommunication Partner for Quet-
ta Gladiators. This initial partnership marked the
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brand’s entry into the PSL and aligned it with one of
the tournament’s prominent franchises.

The following year, in 2024 during PSL Sea-
son 9, VGO TEL expanded its reach by partnering
with Karachi Kings as the Official Platinum Mo-
bile Phone Partner. This collaboration with Karachi
Kings, representing a key market in Pakistan, pro-
vided a substantial platform for the brand to engage
with a wider cricket audience. The partnership was
solidified through a signing ceremony between Kara-
chi Kings owner Salman Igbal and VGO TEL CEO
Naveed Gaba, with the VGO TEL logo prominently
displayed on the players’ jerseys throughout the sea-
son.

This partnership also served as a strategic oppor-
tunity for VGO TEL to launch its smartphone, Note
24, by integrating product visibility with the popu-
lar sporting event. Through various campaigns and
branding efforts, the device was introduced to audi-
ences already invested in the league.

In 2025, during PSL Season 10, VGO TEL re-
newed its partnership with Quetta Gladiators, for-
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malizing the agreement through an MOU with fran-
chise owner Nadeem Omar.

The season also featured fan-centric initiatives
such as the VGO TEL Selfie Moment and the VGO
TEL Bhangra Cam, enhancing the spectator experi-
ence and digital engagement during matches. This
shift towards enhancing fan experience and digital
interaction reflects a broader trend in sports sponsor-
ship within major tournaments.
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In the same year, VGO TEL took a significant
step by partnering directly with the Pakistan Cricket
Board (PCB) as the Smartphone Category Sponsor
for PSL X 2025, solidifying its position within the
league’s commercial structure and expanding its
reach across all participating teams.

r PARTH NN CEREMEINAS
IQUETTA GLADIATORS AND VGO TEL
OFFICIAL MO HONE PARTNER

The partnership continued to evolve in 2026,
with VGO TEL CEO Naveed Gaba participating in
the PSL 2026 team auction recently, showcasing the
company’s deepening engagement with the league’s
commercial aspects. Currently, VGO TEL remains
the Smartphone Category Sponsor for PSL Season
11, maintaining a consistent relationship that has
developed over multiple seasons. In a league where

BSLOK | veoxmrr

M vGo Tel Bhangra Can’_\_’
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brand visibility is crucial, VGO TEL'’s approach has
been gradual, focusing on building visibility through
team partnerships, enhancing fan engagement, and
establishing a significant presence within the PSL
framework.
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Renowned palmist M.A. Shehzad
Advocate hosts iftar dinner to

honour dignitaries in Pakistan

A9 ”'aL

—

M.A. Shehzad Khan is well-known for his legal acumen and his reputation as a leading
palmist sought after by individuals from diverse backgrounds. His professional standing
in the legal realm, coupled with his spiritual insights, has garnered him recognition

throughout Pakistan

enowned lawyer and globally respect-

ed palmist M.A. Shehzad Khan host-

ed a sumptuous and spiritually enrich-

ing Iftar dinner at his home in Lahore,
bringing together prominent figures from political,
judicial, military, religious, business, and media
sectors.

The event exuded a dignified and welcoming
ambience, reflecting unity, mutual respect, and a
common dedication to the stability and long-term
growth of Pakistan. Guests from various fields
engaged in meaningful conversations on national
development, institutional harmony, and collabo-
rative efforts to enhance governance.

M.A. Shehzad Khan is well-known for his le-
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gal acumen and his reputation as a leading palm-
ist sought after by individuals from diverse back-
grounds. His professional standing in the legal
realm, coupled with his spiritual insights, has gar-
nered him recognition throughout Pakistan.

The gathering was graced by members of na-
tional and provincial assemblies, senior analysts,-
judiciary members, law enforcement officials,
business magnates, and revered religious leaders.
Participants underscored the significance of na-
tional unity, inter-institutional coordination, and
constructive dialogue in tackling contemporary
challenges.

The gathering was graced by
members of national and
provincial assemblies, senior
analysts,judiciary members, law
enforcement officials, business
magnates, and revered religious
leaders

Notable among the attendees was Hanif Gul,
Divisional Superintendent (DS) Multan from
Pakistan Railways, who engaged in a lively dis-
cussion with guests about ongoing reforms and

X.COM/FLAREMAGAZINEPK

development initiatives in the railway sector. He
highlighted efforts in modernisation, operation-
al enhancements, improved passenger amenities,
and infrastructure upgrades. He reassured attend-
ees of substantial measures being implemented to
bolster Pakistan Railways and elevate service stan-
dards nationwide.

Senior judicial officers and security personnel
also shared insights on governance reforms and
the necessity of institutional collaboration for sus-
tainable national advancement. The event

concluded with a collective prayer for the
peace, prosperity, and continued progress of Pa-
kistan. The evening concluded on a note of unity
and shared national responsibility.
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Pakistan O'l'l' industry
poised to open new
avenues for digital
entertainment,
business

The future of Over-the-Top (OTT) platforms in Pakistan looks promising, with significant
growth expected due to a young, tech-savvy population, increasing smartphone usage, and the
widespread availability of high-speed internet. The shift from traditional media to on-demand
digital content is evident, with platforms like Tamasha, Tapmad, ARY Zap, and SHOQ
gaining popularity. International services such as Netflix, Amazon Prime Video, and Disney+
are also widely used in Pakistan.

Competition in the market is intense, with both local and global players vying for market share.
The key to future success lies in the development of a strong digital infrastructure. Economic
factors like disposable income and overall economic growth can impact the growth of
subscription-based services.

The OTT industry in Pakistan 1s expected to focus on a "digital-first" strategy, with local
platforms leveraging content and technology to compete with international giants. This
industry is poised to revitalise Pakistani media and create new opportunities for filmmakers
and content creators
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akistan’s media regulation framework, es-
tablished when cinema screens dominated,
requires all films, whether locally produced
or imported, to undergo certification by
film censor boards before being publicly screened
in cinemas, as per the Motion Pictures Ordinance,
1979. This regulation ensures content aligns with
social, cultural, and religious values. The Pakistan
Electronic Media Regulatory Authority (PEMRA)
7 supervises  and
regulates all prm-
vate  broadcast
media and distri-
bution services,
including  satel-
lite TV, foreign
channel landing
rights, and ca-
ble TV, to ensure
compliance with
established codes
of conduct. Films
must be certified before release, television channels
operate under defined codes, and cable networks are
subject to oversight.

However, the rapid growth of Over-the-Top
(OTT) streaming platforms has altered the media
landscape. Content now reaches smartphones di-
rectly via subscription-based platforms that operate
outside traditional broadcast models.

' With over 150
million  mobile
broadband users
and expanding
fibre and Wi-Fi
coverage, digital
growth has driven
a surge in stream-
ing consumption
nationwide. In-
ternational plat-
forms like Netflix,
Amazon Prime
Video, and Disney+ are widely accessible in Paki-
stan, operating under global content classification
systems rather than local pre-release certification.

The OTT video sector in Pakistan is estimated
to be worth around $450 million annually, with
approximately 5 to 6 million Pakistani subscribers
paying for various streaming services. Payments
are typically made via credit cards, debit cards, and
Pakistan OTT Market — Data Visualization Report

Estimated Paid OTT Subscribers in Pakistan (Millions)

Shaza Fatima
Minister for IT & Telecommunications
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international digital gateways, indicating that a sig-
nificant amount of digital revenue goes out of the
country each year. Though some digital service tax-
es are collected, there is limited public reporting on
total digital outflows.

As Pakistan moves towards 5G deployment, reg-
vlating high-resolution streaming, immersive me-
dia, and interactive digital experiences is expected
to become more challenging. The current regulatory
frameworks may find it difficult to keep pace with
the evolving digital environment. Policy experts
suggest potential solutions such as local registra-
tion requirements for international OTT platforms,
structured age classification systems, transparent
consumer complaint procedures, and clearer annu-
al reports on digital financial flows to address these
issues.

Adapting regulatory mechanisms to the digital
age is essential for Pakistan to bridge the gap be-
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tween law, technology, and market realities. The
global media and entertainment industry is under-
going profound change, with OTT platforms like
Netflix, Disney+, and Hotstar disrupting traditional
distribution models and redefining viewer expecta-
tions through on-demand and personalised content.

India’s OTT market is a rapidly expanding in-
dustry worth $7 billion, with more than 57 providers
offering a wide range of content, including region-
al and original programming. Key players in the

With over 150 million mobile
broadband users in Pakistan and
expanding fibre connectivity and
Wi-Fi penetration, digital growth

has boosted streaming
consumption across the country

market include Netflix, Amazon Prime, Disney+
Hotstar, JioCinema, and Zee5. The growth of the
industry is fueled by affordable data and widespread
smartphone usage, leading to a variety of subscrip-
tion models such as SVOD, AVOD, and TVoD.

These models dominate the market, attracting
audiences with regional content, sports, and origi-
nal productions. With around 45% of viewers con-
suming regional content, the sector caters to diverse
language preferences.

In Pakistan, the OTT streaming market is evolv-
ing rapidly, driven by high smartphone penetration
and demand for localised content. Major players
include global giants such as Netflix and Amazon
Prime, as well as prominent local platforms like
Tamasha (Jazz), SHOQ (PTCL), and specialised
services like PCB LIVE. These platforms offer a
blend of live TV, sports, and original content.

Media companies are now focusing on devel-
oping their own OTT platforms to engage directly
with viewers, analyse user data, and explore various
revenue models. OTT platforms enable personalised
viewing experiences, data-driven content recom-
mendations, and flexible monetisation options,
helping media businesses reach diverse audiences
and develop new revenue streams.

Building and scaling an OTT platform requires
strategic business transformation, prioritising per-
formance, stability, and user experience. Partnering
with experienced OTT app development firms like
XongoLab Technologies can help create high-per-
forming, scalable platforms aligned with user expec-
tations and business objectives.

The lower entry barriers for new media brands
in the OTT space have created opportunities for
regional broadcasters, independent studios, sports
leagues, and educational content creators to estab-
lish their presence and engage targeted audiences.

Niche platforms focused on specific content
genres or cultural themes are achieving success by
serving dedicated audiences. The wealth of user
data generated by OTT platforms allows media
companies to make informed decisions and enhance
the viewer experience.

Estimated Annual OTT Revenue Outflow by Platform (USD Millions)
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The future of the media and entertainment
sector lies in delivering outstanding experiences
through OTT platforms.

Companies that fail to adapt risk falling behind
competitors who leverage technology to connect
with viewers and grow their businesses. Evolving
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with changing media consumption habits is vital for
long-term success.

The Pakistan Telecommunication Authority
(PTA) had suggested a new regulatory framework
that would necessitate Over-the-Top (OTT) plat-
forms like WhatsApp, Netflix, YouTube, and Face-
book to register within the country and acquire a 15-
year license. The objective of this framework was to
oversee Commu-
nication, applica-
tion, and media
services, requiring
local data storage,
adherence within
| a year, and super-
vision of content
by government

A \\ entities.
"D and COAS Field Marshal Recently, Be-
CDF and COAS Field Marshal -
Asim Munir g, the UAE-
based oTT

platform, acquired the global streaming rights for
Pakistan Idol, one of South Asia’s most celebrated
music reality formats. The move marks a major step
in Begin’s strategy to bring South Asian entertain-
ment to international audiences while amplifying
local talent on a global stage.

Produced under license from Fremantle, the
global entertainment powerhouse behind the Idol
franchise, Pakistan Idol continues the legacy of

- one of the world’s
most  successful
television formats.
The show has
been instrumen-
tal in discovering
new voices and
spotlighting  the
remarkable depth
of musical talent

across Pakistan.
Maj. Gen. Hafeez Ur Rehman (R) Airin
Chairman PTA g Every
Saturday and

Sunday across seven major television channels, Pa-
kistan Idol has become a weekly national television
event, drawing strong audience engagement and so-
cial media buzz.

While Pakistan Idol has already been available
for streaming in Pakistan, it will now be accessible
globally through the Begin app in the United States,
Canada, Saudi Arabia, and the United Arab Emir-

Mobile Broadband Users vs Paid OTT Users (2025}

Users (Millions)
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ates. Viewers in other regions, including the United
Kingdom, Germany, India, Australia, South Africa,
and Nigeria, can stream the show directly on begin.
watch, expanding its reach to audiences across mul-
tiple continents.

Over-the-Top (OTT) is a means of providing
television and film content over the internet at the
request and to suit the requirements of the individ-
ual consumer. The term itself stands for “over-the-
top”, which implies that a content provider is going
over the top of existing internet services.

Since the mid-1990’s, digital television content
delivery via Internet Protocol (IPTV) has been the
common way for TV service providers to distribute
content to customers. Reception typically requires
a TV subscription, a contract, a set-top box, and a
technician to connect the array of hardware to high-
speed internet services in each customer’s home or
office.
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PTCL & Utone host Iftar dinners
for media across major cities

These Iftar dinners are a longstandmg tfadltlon of PTCL and Ufone aimed at
strengthening their relationship with media professionals who play a crucial role in
bridging the gap between the companies and the public

akistan Telecommunication Company
Limited (PTCL) and Ufone recently hosted
a series of Iftar dinners for media profes-
sionals in various cities including Karachi,
Lahore, Islamabad, Peshawar, Muzaffarabad, Fais-
alabad, and Quetta. The events brought together
journalists, editors, marketing teams, and members
of the media fraternity to foster meaningful engage-
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ment and interaction during the holy month of Ra-
madan.

The gatherings were well-attended by a diverse
group of tech and telecom beat reporters, editors,
marketing professionals, and media personnel, high-
lighting the importance of the media community in
keeping the public informed about developments
in the telecommunications, technology, and digital

X.COM/FLAREMAGAZINEPK

sectors. These Iftar dinners are a longstanding tra-
dition of PTCL and Ufone, aimed at strengthening
their relationship with media professionals who play
a crucial role in bridging the gap between the com-
panies and the public.

As a token of appreciation, gifts were distributed
to the journalists and dignitaries who participated
in the Iftar dinners organised by PTCL and Ufone.
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he Pakistan Telecommunication Authority

(PTA) came under scrutiny during a Sen-

ate question and answer session, where the

government claimed significant telecom
growth, content blocking, child online protection
measures, and plans for a nationwide 5G rollout.
Senators sought clarification on service quality, ru-
ral connectivity gaps, enforcement penalties, and the
regulator’s performance, as the sector reported over
Rs 1 trillion in revenues and nearly 200 million mo-
bile subscribers.

The Minister Incharge of the Cabinet Division
outlined PTA’s statutory mandate during the ses-
sion, describing it as the primary telecom regulator
responsible for licensing, spectrum allocation, com-
petition oversight, consumer protection, dispute
resolution, revenue sharing regulation, and enforce-
ment of Universal Service Fund (USF) obligations.
The Authority was also highlighted as the central
body to ensure the modernisation of telecom infra-
structure, protecting user rights, and regulating mar-
ket competition.

The Senate was informed that under PTA’s reg-
ulatory framework, Pakistan’s telecom sector wit-
nessed significant growth over the past three years.
Broadband penetration reportedly increased from
53.6 percent to 60.6 percent, with broadband sub-
scribers reaching 150 million. The number of 4G
subscribers rose from 111.9 million to 141.4 million,
indicating a shift towards data-driven connectivity.
Total mobile subscribers reached 197.8 million, and
mobile data consumption increased from 10,850
petabytes to 14,153 petabytes.

Financial indicators presented during the ses-
sion reflected accelerated sectoral growth. Telecom
revenues reportedly increased by 31.6 percent, sur-
passing Rs 1,075 billion. Foreign Direct Investment
inflows into the sector rose by 67.2 percent, while
overall telecom investment grew by 8.8 percent. Mo-
bile Average Revenue Per User (ARPU) increased
from Rs 229 to Rs 306, indicating improved service
monetisation. The fiscal contribution of the telecom
sector to the national exchequer reached Rs 402 bil-
lion, marking a 17.9 percent increase. Lawmakers
were also informed that local mobile device assem-
bly grew by over 100 percent, signalling a push to-
wards domestic manufacturing.

Despite these positive figures, concerns were
raised about service delivery, particularly regard-
ing signal disruptions during load-shedding in the
Swabi district. The government responded by stat-
ing that PTA conducted a Comprehensive Quality
of Service survey in the area, confirming that op-
erators met Key Performance Indicators. However,
it was revealed that over the past five years, PTA
had issued 39 Show Cause Notices to operators for
non-compliance, imposing cumulative penalties of
Rs 68.9 million. In Swabi specifically, a service pro-
vider received a notice that led to the installation of
a new site.

Looking ahead, the Senate was informed that
the 5G spectrum auction is expected in the first
quarter of 2026, signalling a new phase in Pakistan’s
digital transformation. Annual rollout obligations
include 455 new telecom sites nationwide, with 65
allocated to Khyber Pakhtunkhwa. The regulator
also confirmed plans to phase out 3G, upgrade leg-
acy 2G infrastructure to 4G, and expand Voice over
LTE (VoLTE) services.

Child online protection was another key focus of
the session. It was told to the Senate on behalf of the
government that PTA had blocked or removed over
one million URLs containing immoral or indecent
content. Additionally, 5,175 websites containing
child sexual abuse material were blocked following
identification by the NCCIA Interpol desk. Sena-
tors were informed that PTA has collaborated with
UNICEF, TikTok, GSMA, and the Higher Educa-
tion Commission to enhance digital safety initia-
tives.

Training and awareness initiatives were also
highlighted. Under a “Train the Trainer” program,
15 master trainers and 210 facilitators were trained,
followed by outreach programmes in 100 govern-
ment schools benefiting over 12,500 participants.
PTA has also introduced digital safety resources
such as a Children’s Toolkit, a Digital Hifazat Work-
book, a comic book for students, and parental guide-
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Telecom sector
grows fast to

generate revenue of
Rs 1,075 billion

The telecom sector has seen remarkable growth, with

revenues reaching up

to Rs 1,075 billion and 4G users
reaching 141.4 million. Broadband

enetration rose to

60.6%, and mobile subscribers hit the number of 197.8
million, reflecting a strong shift towards digital services

lines. A toll-free child protection helpline, 1121, has
been assigned to the National Commission on the
Rights of the Child.

The regulator’s Complaint Management System
was emphasised as a crucial accountability mecha-
nism. Citizens can lodge complaints via a toll-free
number operating daily from morning to evening,
an online portal, or a mobile application. The Sen-
ate session stressed that consumer redress remains a
central aspect of PTA’s regulatory oversight.

The discussion highlighted the dual challenge
facing Pakistan’s telecom regulator: managing rapid
digital growth while ensuring consumer protection,
improving rural connectivity, maintaining enforce-

The report highlights the sector’s
impressive performance, with FDI
inflows surging by 67.2%. ARPU
improved from Rs 229 to Rs 306,
reflecting enhanced service
monetisation. The sector
contributed Rs 402 billion to the
national exchequer, registering an
increase of 17.9%

ment discipline, and enhancing online safety in an
increasingly data-driven economy. As the 5G auc-
tion approaches and mobile penetration nears sat-
vration, lawmakers indicated that oversight of the
telecom sector is likely to intensify in the coming
months.
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The response also outlined PTA’s regulatory and
supervisory responsibilities, which include oversee-
ing the establishment, operation, and maintenance
of telecommunication systems and services in the
country. PTA manages radio frequency spectrum
allocation, promotes fair competition, safeguards
consumer interests, ensures compliance with licens-
ing obligations, and supports the modernisation of
telecom infrastructure. The Authority is also respon-
sible for resolving disputes among licensees, regu-
lating revenue-sharing arrangements, monitoring
universal service obligations, and providing policy
recommendations to the federal government on
international telecommunications matters. In ad-
dition to service expansion, local device assembly
recorded growth of 101.5 percent during the period,
indicating progress towards strengthening domestic
manufacturing capacity within Pakistan’s broader
digital economy framework.

The telecommunications industry is a key play-
er in the global connectivity landscape, providing
essential services that link people and businesses
across the world. From traditional voice calls to cut-
ting-edge internet technologies, this industry is the
backbone of modern communication.

The telecommunications industry is constantly
adapting to new demands and technological ad-
vancements. One of the most significant trends is
the rollout of 5G technology, which promises ul-
tra-fast speeds and low latency. This opens up new
possibilities for applications such as smart cities and
autonomous vehicles. As networks expand, 5G is
shaping a more connected world, transforming in-
dustries and enhancing mobile experiences.
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TECNO Spark Go o
launches in Pakistan

with a sleek design,
strong performance,
and reliable durability

SPARK GO 3

NOW AVAILABLE
PKR.29,999 /- REiaeict:

Powered by TECNO Al the TECNO Spark Go 3 integrates
intelligent system enhancements designed to simpli

daily tasks and improve overall user experience. The Al-
driven optimisations support smoother navigation and
enhanced usability, aligning with the evolving needs of

modern smartphone users

ECNO Mobile has launched the new

TECNO Spark Go 3 in Pakistan, target-

ing the youth market. This smartphone

is designed to provide 4-Year Lag-Free
Performance and durability, along with a unique
and bold design. This release further solidifies
TECNO'’s presence in the entry-level market in
Pakistan, delivering innovative features at an af-
fordable price point.

Bold premium design in four unique colours

The TECNO Spark Go 3 offers a refreshed,
modern aesthetic crafted to stand out in the current
smartphone landscape in Pakistan. The device is
available in four eye-catching colours — InkBlack,
TitaniumGrey, AuroraPurple, and GalaxyBlue —
each reflecting individuality and youthful energy.

With refined finishing and a sleek build, the
TECNO Spark Go 3 elevates expectations for
what a budget smartphone can offer in Pakistan.

4-year lag-free performance for long-term
reliability

The all-new TECNO Spark Go 3 is officially
optimised for 4-Year Lag-Free Performance, engi-
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neered to ensure sustained smoothness over time.
Backed by system-level enhancements, the device
is built to maintain consistent speed across every-
day applications.

From social media browsing and video stream-
ing to multitasking between essential apps, the
TECNO Spark Go 3 is designed to provide stable,
dependable performance across social media, vid-
eo streaming, and everyday apps.

Reliable performance all day

Powered by a 5000mAhLargeBattery and
15WFastCharging, Spark Go 3 is built to keep
up with even the busiest days. With 4GB + 4GB
Extended RAM and 128GB internal storage, it
delivers smooth multitasking and provides ample
space for apps, photos, and videos, ensuring a con-
sistently reliable experience.

120Hz refresh rate for ultra-smooth viewing

Setting itself apart in its category, the TECNO
Spark Go 3 features a 120HzRefreshRate, deliv-
ering ultra-smooth scrolling and enhanced touch
responsiveness. Whether navigating apps or con-
suming digital content, users can experience a no-

X.COM/FLAREMAGAZINEPFPK |

EVENT |

Usman Yaqoob

ticeably enhanced visual performance.

IP64 water & dust resistance for everyday
protection

Engineered for everyday resilience, the Spark
Go 3 features IP64 Water & Dust Resistance —
ready to withstand splashes, rain, and dusty envi-
ronments with ease.

Its reinforced body also offers up to 1.2m Drop
Resistance, making it ideal for users who need a
smartphone that can keep up with real-world chal-
lenges. With Spark Go 3, durability comes built-in
— so users can go further, worry-free.

Smarter experience with TECNO Al

Powered by TECNO AI, the TECNO Spark
Go 3 integrates intelligent system enhancements
designed to simplify daily tasks and improve over-
all user experience. The Al-driven optimisations
support smoother navigation and enhanced us-
ability, aligning with the evolving needs of mod-
ern smartphone users.

Free link now available with flash call fea-
ture

The TECNO Spark Go 3 introduces Free Link
Now Available with Flash Call Feature, deliver-
ing smarter connectivity when it matters most.
Designed to cater to the need for areas with weak
or no network coverage, Free Link enables direct
communication between two Spark Series devices,
allowing users to make two-way voice calls and
send or receive text and voice messages without
relying on a mobile signal.

Whether in remote locations, basements, or
low-signal environments, this feature ensures com-
munication remains accessible and dependable.

Smart control with built-in IR function

In addition, the built-in IR functionality en-
hances everyday convenience by transforming
the TECNO Spark Go 3 into a practical remote
control for compatible home appliances — add-
ing greater utility beyond traditional smartphone
usage.

Designed to cater to the need for
areas with weak or no network
coverage, Free Link enables
direct communication between
two Spark Series devices, allowing
users to make two-way voice calls
and send or receive text and voice
messages without relying on a
mobile signal

The TECNO Spark Go 3 (4GB + 128GB) is
now available across Pakistan at PKR 29,999. The
device is duly approved by PTA and supports all
mobile networks across Pakistan, ensuring seam-
less and reliable connectivity. TECNO also offers
a 12+1-month official warranty, providing added
peace of mind with every purchase.
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Hospitality sector in
Pakistan is shifting towards
serviced hotel apartments

The Flare panel had the

opportunity to interview Rao
t Faizan, Director of Sales &
Marketing at The Rich Hotel. In
his interaction with Flare, he
described his role as a combination
of strategic vision and the
traditional values of Pakistani
hospitality. In the competitive city
of Lahore, he emphasised the
importance of positioning their
brand as a welcoming environment
for both corporate guests and
families, aiming to be a 'home
away from home'

Rao Faizan i
Director Sales & Marketing at The Rich Hotel
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ao Faizan began his professional jour-
ney in 2012 after completing his BBA.
He entered the hospitality industry to
ain experience in guest services and
sales. Starting as a Sales Officer at the Ambassador
Hotel on Davis Road, Lahore, he believed in the
importance of results over words. His dedication
to driving revenue and building client relationships
quickly led to promotions. Within six months, he
progressed from Senior Sales Executive to Sales
Manager and then Senior Sales Manager, a signif-
icant achievement in his early career. Transition-
ing into core operations, he became the Front Of-
fice Manager at the Crown Plaza Hotel, where he
mastered the first point of guest contact. He then
moved to Faletti’s Grand Hotel Murree, where he
managed luxury standards as both Front Office
Manager and Operations Manager. In 2024, he
came back to Lahore to assume his current role as
Director of Sales & Marketing at The Rich Hotel
& Apartments in Johar Town. In this position, he
focuses on enhancing the luxury apartment experi-
ence in Lahore by combining sales expertise with
operational excellence.

For Rao Faizan, hospitality is more than just
a business; it's about the balance between strategy
and service. His journey from a recent graduate to
a Director has taught him that consistency, adapt-
ability, and a guest-centric approach are essential
for building a top-tier brand.

Flare: Could you briefly share your profes-
sional journey and what inspired you to pursue a
career in the hospitality industry?

Rao Faizan: Growing up in a culture where
‘Mehmaan-nawazi’ is ingrained, I was inspired
by the warmth and hospitality shown to guests at
home. This led me to pursue a career in the hospi-
tality industry, starting from the basics and learn-
ing that true hospitality is about making guests feel
at home, even when they are away from home.

Transitioning from operations to my current
role as Director of Sales at The Rich Hotel, I have
found success in building personal relationships
and trust in the Pakistani market, representing the
best of Lahore’s hospitality to the world.
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Flare: As Director Sales & Marketing at The
Rich Hotel & Apartments, what are your key re-
sponsibilities and priorities?

Rao Faizan: As the Director of Sales & Mar-
keting at The Rich Hotel & Apartments, my role
involves blending strategic vision with the tradi-
tional values of Pakistani hospitality. In a compet-
itive city like Lahore, my focus is on positioning
our brand as a ‘home away from home’ for both
corporate guests and families.

Key Responsibilities

Driving Revenue Growth: Identifying new
market segments and maintaining a healthy occu-
pancy rate year-round.

Brand Stewardship: Overseeing our digital and
physical presence to reflect the premium experi-
ence guests receive.

Strategic Partnerships: Building relationships
with travel partners, corporate entities, and event
planners to make The Rich Hotel the top choice in
Johar Town.

Current Priorities

Elevating the Guest Experience: Focusing on
‘Service Excellence’ to provide honour and hospi-
tality to our guests.

Digital Transformation: Enhancing our online
booking ecosystem and social media engagement
to connect with tech-savvy travellers.
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Market Expansion: Innovating service offer-
ings like luxury apartments to cater to long-term
stay guests seeking five-star comfort with a local
touch.

My ultimate goal is to set a new standard for
luxury living in Lahore, ensuring every guest leaves
as a friend of The Rich Hotel family.

Flare: How would you describe the vision and
unique positioning of The Rich Hotel in Lahore’s
competitive hotel market?

Rao Faizan: The vision of The Rich Hotel &
Apartments is to redefine ‘Executive Comfort’ by
blending global sophistication with the warmth of
a private residence.

Our unique positioning lies in offering a versa-
tile mix of high-end rooms and fully serviced apart-
ments in the market, and in positioning ourselves
as the primary gateway for business in New La-
hore. We focus on personalised ‘Mehman-Nawazi’
to provide a hyper-personalised experience for our
guests.

The vision for 2026 and beyond is to establish
The Rich Hotel as a benchmark for Modern Her-
itage, integrating smart-room technologies while
staying rooted in the timeless values of Pakistani
service.

Flare: The hospitality sector in Pakistan has
seen significant growth in recent years. What
major trends are you currently observing in this
industry?

Rao Faizan: The hospitality sector in Pakistan
is shifting towards serviced hotel apartments that
blend home-like comfort with luxury, especially in
growing hubs like Johar Town. At The Rich Ho-
tel & Apartments, we are observing a trend where
guests seek seamless digital services alongside the

I spend a lot of time building
relationships with travel partners,
corporate entities, and event
planners to ensure The Rich Hotel
remains their first choice in
Johar Town

warm Pakistani hospitality they value. Adapting to
modern international standards while maintaining
our local culture of heart-led service is key to stay-
ing relevant in the evolving market.

Flare: What marketing strategies have proven
most effective in attracting both local and inter-
national guests to your hotel?

Rao Faizan: To attract international guests, we
focus on global visibility through OTA optimisa-
tion and digital reputation management. For local
guests, we prioritise relationship-driven sales, tar-
get corporate contracts, and leverage social media
to showcase our event spaces and culinary offer-
ings. Our success lies in a hybrid approach that
combines data-driven digital marketing with per-
sonalised, high-touch service, which is essential in
the Pakistani hospitality market.

Flare: Digital platforms such as Booking.com
and social media are reshaping the hotel business.
How is your team leveraging digital marketing?

Rao Faizan: To stay competitive, we leverage
digital marketing through key strategies:

Dominating OTAs: Maintaining visibility on
platforms like Booking.com and Agoda with opti-
mised listings and discounts.

Social Media Storytelling: Using platforms
like Instagram and TikTok to showcase our suites
and events.

WhatsApp Business: Utilising WhatsApp for
instant bookings and personalised guest relations.

Targeted Ads: Running: Meta and Google Ads
targeting corporate clients and families in major
cities.

Flare: Lahore is a major hub for tourism and
business. How does your hotel cater to both cor-
porate travellers and family tourists?

Rao Faizan: We cater to corporate guests with
high-speed Wi-Fi and executive workspaces for
business productivity. Families enjoy our spacious
serviced apartments, combining privacy with luxu-
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ry and traditional Pakistani hospitality. By blend-
ing digital convenience with personalised service,
we offer an upscale, versatile experience for every
traveller.

Flare: What challenges does the hotel indus-
try in Pakistan face today, particularly in terms
of competition and service standards?

Rao Faizan: The hotel industry in Pakistan
faces challenges from changing operating costs, a
shortage of skilled labour, and intensifying compe-
tition from international brands. Adapting to digital
technologies and Al-driven personalisation to meet
evolving guest expectations is crucial. Maintaining
consistent service standards amidst infrastructural
gaps and regulatory complexities remains a hurdle
in ensuring guest satisfaction.

Flare: In your opinion, how can Pakistan fur-
ther promote tourism and hospitality at an inter-
national level?

Rao Faizan: Pakistan can promote tourism in-
ternationally by expanding its digital visa regime,
showcasing cultural heritage at international expos,
and focusing on sustainable tourism. Public-private
partnerships and investments in eco-friendly prac-
tices position Pakistan as a responsible destination
for global travellers.

Flare: Customer experience is crucial in the
hospitality industry. What steps does your hotel
take to ensure guest satisfaction?

Rao Faizan: We prioritise a seamless digital
check-in, personalised assistance via WhatsApp
Business, and traditional Pakistani hospitality in
our serviced apartments. Real-time monitoring
and response to feedback help us refine our service
standards. continuously.

Flare: What role do innovation and technolo-
gy play in modern hotel management?

Rao Faizan: Innovation and technology drive
operational efficiency through automated systems
and enhance the guest journey with contactless ser-
vices and personalised experiences. Data analytics
help predict guest preferences and optimise energy
consumption, ensuring sustainability and a high-
tech guest experience.

Flare: How do you build and maintain rela-
tionships with corporate clients and travel part-
ners?

Rao Faizan: Building corporate relationships
involves offering personalised rates, direct engage-
ment through dedicated account managers, net-
working events, and post-stay follow-ups

to ensure every corporate guest feels valued.

Flare: As a sales and marketing professional,
what leadership qualities are essential for success
in the hospitality sector?

Rao Faizan: Successful leadership in the hospi-
tality sector requires agility, vision, resilience, and
a guest-first mindset. Balancing high-energy sales
with genuine empathy, blending digital tools with
traditional values, and inspiring a team to deliver
excellence are key qualities for success.

Flare: What advice would you give to young
professionals who want to build a career in hotel
management or hospitality marketing?

Rao Faizan: For young professionals, mastering
networking, digital marketing, gaining hands-on
experience, and cultivating resilience and manners
are essential for success in the hospitality industry.

Flare: What are your plans or expansion strate-
gies for The Rich Hotel brand?

Rao Faizan: Our future expansion strategy
focuses on introducing more premium serviced
apartments, integrating advanced guest services
and sustainable practices, and opening branches in
different cities, to bring our upscale accommoda-
tions and hospitality to major urban hubs.

Flare: How do you see the future of Pakistan’s
hospitality industry in the next five to ten years?

Rao Faizan: The future of Pakistan’s hospitality
industry lies in scaling premium accommodations,
integrating advanced technologies, and promoting
sustainable practices to meet evolving guest expec-
tations. Expanding globally, showcasing cultural
heritage, and focusing on responsible tourism will
position Pakistan as a modern, sought-after desti-
nation for travellers.
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Which operator is at
the forefront of 5G
performance and how
does it benefit users in
terms of connectivity,

I\

5G performance, as

Experts emphasise that spectrum alone does notguarantee
actors like fibre connectivity,

speed, and reliability?

-

infrastructure upgrades, and device adoption are equally
important. While 5G promises faster download speeds,
improved streaming, lower latency, and support for smart
city technologies, nationwide deployment will require
infrastructure upgrades and expanded coverage over time

akistan has taken a step closer to entering

the 5G era after a recent spectrum auction

where major telecom operators secured

valuable bandwidth for launching next-gen-
eration services. This marks a significant milestone in
the country’s technological progress, promising im-
proved connectivity and digital transformation. The
auction highlighted differences in strategy among
operators, showcasing their visions for competing
in this evolving sector. Some operators adopted ag-
gressive bidding strategies to capture a significant
market share in the emerging 5G sector, reflecting
their commitment to securing resources and realising
the transformative potential of 5G networks. With
increased bandwidth, operators can enhance service
offerings, improve user experiences, and meet the
growing demand for high-speed internet access in
urban and rural areas.

The implications of the spectrum auction go be-
yond telecom operators, as the successful rollout of
5G services is expected to stimulate various econom-
ic sectors, drive innovation, and attract investments.
Industries like healthcare, education, and manufac-
turing stand to benefit from faster data speeds and
lower latency offered by 5G, enabling advancements
in telemedicine, remote learning, and other online
services.

Jazz secured the largest share of spectrum in the
auction, followed by Ufone, while Zong acquired a
comparatively smaller bandwidth allocation. This
raised questions in the telecom sector, especially con-
sidering Zong's previous active involvement in 5G
trials in Pakistan. Zong, backed by China Mobile’s
global expertise, has positioned itself as a strategic
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technology partner for Pakistan’s development, in-
vesting in future technological transitions.

Understanding spectrum is crucial for consum-
ers, as it determines network speed, capacity, and
reliability.

Higher spectrum allocation enables operators
to deliver faster speeds, handle more users simulta-
neously, and reduce congestion during peak hours.
The auction results suggest that operators are pre-
paring differently for the future, with Jazz focusing
on maintaining market leadership, Ufone adopting
a balanced strategy, and Zong possibly taking a cau-
tious investment approach.

Experts emphasise that spectrum alone does
not guarantee 5SG performance, as factors like fibre
connectivity, infrastructure upgrades, and device
adoption are equally important. While 5G promises
faster download speeds, improved streaming, lower
latency, and support for smart city technologies, na-
tionwide deployment will require infrastructure up-
grades and expanded coverage over time.

As more devices connect through IoT, the de-
mand for robust 5G infrastructure will grow, en-
abling advancements in smart cities, autonomous ve-
hicles, and industrial automation. The success of 5G
deployment in Pakistan will depend on operators’
investment speed, network upgrades, and service
quality in the coming years, shaping the competitive
landscape in the telecom sector. Operators’ post-auc-
tion positions reflect Jazz’s strong capacity advan-
tage with the largest spectrum allocation, Ufone’s
balanced approach with moderate allocation, and
Zong’s cautious investment strategy with a lower
allocation. The diverse strategies among operators
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will influence the competitive landscape as Pakistan
progresses towards a fully operational 5G network,
driving economic growth and enhancing citizens’
quality of life.

It is a positive sign for Pakistan’s 202 million mo-
bile users that the government has concluded its 5G
spectrum auction, which increased the total spec-
trum available to mobile operators from 274 MHz to
754 MHz, heralding not only the introduction of 5G
services but also better quality 4G connectivity and
digital services.

All of the licences up for grabs in the 2600 MHz
and 2300 MHz bands, regarded as prime 5G fre-
quencies, were sold, while some were surplus to
requirements in the 3500 MHz (also good for 5G
services) and 700 MHz bands. None of the licences
for 1800 MHz or 2100 MHz spectrum were sold. Li-
cence payments for the spectrum will begin in 2027,
allowing operators time to deploy the required net-
work technology, noted Veon in this announcement.

Chairman of the Pakistan Mobile Phone Man-
ufacturers Association (PMPMA), Mian Abdur
Rehman, alongside Senior Vice Chairman Muzzafar
Paracha, Vice Chairman Aamir Allawala, Deputy
Vice-Chairman Zeeshan Mianoor, and other of-
fice-bearers, have congratulated the government for
successfully conducting the recent 5G spectrum auc-
tion. They collectively hailed this landmark initiative
as a pivotal moment for the nation’s technological
advancement. The office-bearers emphasised that
mobile phone manufacturers throughout Pakistan
are well-prepared to meet the anticipated demand for
5G handsets, ensuring that these devices align with
international standards of quality and are offered at
fair and competitive prices.

The mobile assembly industry in Pakistan has
witnessed remarkable growth and development, par-
ticularly evident as the country approaches 2026. In
a strong demonstration of this growth, local manu-
facturing plants produced an impressive 1.69 million
handsets in January 2026 alone, showcasing the in-
dustry’s capacity to scale operations and meet mar-
ket needs. This upward trajectory reflects a signifi-
cant shift from a reliance on imports to a focus on
local production and assembly capabilities.

In fact, over 30 million mobile phone units were
assembled in 2025, marking a notable increase in the
country’s manufacturing capabilities. This surge in
local assembly not only contributes to the economy
by creating jobs but also fosters technological self-suf-
ficiency, reducing the need for imported devices. Ma-
jor global brands such as Infinix, Vivo, Itel, VGO Tel,
Samsung, and Xiaomi have recognised the potential
of Pakistan’s burgeoning handset market and have
expanded their local assembly operations according-
ly. This trend not only highlights the growing interest
of international tech companies in Pakistan but also
underscores the improving infrastructure and talent
pool available for such endeavours.

The auction results suggest that
operators are preparing different-
ly for the future, with Jazz focusing
on maintaining market leadership,

Ufone adopting a balanced strat-

egy, and Zong possibly taking a

cautious investment approach

The PMPMA maintains that this progress will
enable Pakistan to emerge as a competitive player in
the global mobile phone market. The readiness of lo-
cal manufacturers to produce 5G-compatible devic-
es signifies a key step towards integrating advanced
technology in everyday communication and digital
services, which can enhance overall connectivity
within the nation. As 5G technology continues to
roll out, the industry’s ability to provide high-quali-
ty, affordable devices will be paramount in ensuring
that the benefits of this new technology reach con-
sumers across all demographics.

The collaboration between the government and
the manufacturing sector appears to be paving the
way for a technologically advanced future, providing
ample opportunities for growth and innovation in
Pakistan’s mobile communications landscape.
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vivo and UNESCO Man and the

Biosphere Programme partner to launch
“Capture the FFuture” Global Youth Story-
telling Initiative for People and Nature

t the Mobile World Congress (MWQC),

vivo and the UNESCO Man and the

Biosphere (MAB) Programme officially

announced the launch of “Capture the
Future: Global Youth Storytelling Initiative for Peo-
ple and Nature”. This partnership empowers youth
worldwide to utilize mobile imaging to document
the intricate and harmonious relationship between
humanity and nature, fostering a shared commit-
ment to a sustainable global future.

Youth leading the story: Building a shared
global commitment

s mobile imaging technology matures, it has
evolved into a vital medium for public observation
and social engagement. Today’s young creators are
increasingly directing their lenses toward the inter-
section of social and environmental dynamics. As a
pioneer in mobile imaging innovation, vivo has long
been committed to supporting creators in using visu-
al storytelling to reflect on real-world challenges and
bridge the gap between individual perspectives and
community action.

UNESCO Biosphere Reserves serve as “demon-
stration sites” that integrate ecological conservation
with sustainable community development. These
sites require the fresh, innovative expressions of the
young generation to highlight successful models
of sustainable living. Through this initiative, vivo
and UNESCO MAB are systematically empower-
ing youth to become core advocates for ecological
documentation and the advancement of the United
Nations Sustainable Development Goals (SDGs).

Yu Meng, Vice President of Imaging at vivo
emphasized:“Meaningful technology starts with
people and ends with a better society. Through this
collaboration, we aim to translate our professional
expertise in mobile imaging into tangible support
for young creators worldwide as they document eco-
logical biodiversity and community resilience. We
aspire for vivo to be a trusted companion for youth
exploring the world and shaping the future.

Prof. Antonio De Sousa Abreu, Director of the
Division of Ecological and Earth Sciences at UN-
ESCOadded:“Young people are essential drivers of
sustainable development. Their unique outlook and
creative energy are invaluable. Through this partner-

ship with vivo, we are providing a global platform
for them to use the universal language of imagery
to transform stories from Biosphere Reserves into
real-world impact, driving progress in areas such as
human-nature relationship, education and public
science, as well as indigenous and local knowledge.”

A collaborative journey: From observation to
impact

The initiative launches with a global open call
for visual storytelling submissions via UNESCO
MAB youth networks, running from March to

lence and environmental depth, participants will be
guided by a “dual-mentor” team consisting of vivo
imaging specialists and UNESCO sustainability
experts. These immersive experiences, bolstered by
regional capacity-building workshops, are designed
to empower young participants to evolve from ob-
servers into influential storytellers. The journey will
culminate in a global showcase, bringing these am-
plified youth perspectives to the world stage to drive
meaningful impact.
Vision for a resilient future
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Capture the Future

Global Youth Storytelling Initiative for People and Nature

Y, vivo

vivo and UNESCO formalize the partnership at MWC. From left to right: Prof.
Antonio De Sousa Abreu, Director of the Division of Ecological and Earth
Sciences, UNESCO; Yu Meng, Vice President of Imaging at vivo.

May. Centered on the synergy between biodiver-
sity, climate resilience, cultural heritage, and sus-
tainable innovation, the program aims to spotlight
forward-thinking solutions through a youthful lens.
Winners will travel to European biosphere reserves
for the Global Youth Visual Storytelling Co-Cre-
ation Camp, where their narratives will help bridge
the gap between humanity and the natural world,
inspiring global action for a sustainable future. To
ensure these narratives achieve both technical excel-

Looking ahead, vivo and UNESCO MAB re-
main dedicated to mobilizing youth creativity to
translate the complex actions of biosphere reserves
into visually compelling narratives. By blending cut-
ting-edge imaging technology with human-centric
actions, this partnership seeks to transcend regional
and cultural boundaries. Together, these visual sto-
ries will converge into a global movement for sus-
tainable development, helping to build a more resil-
ient, harmonious, and promising future for all.

vivo announces MWC 2026 attendance:
set to showcase new Flagship Xa00 Ultra

ivo announced its attendance at Mobile
World Congress 2026 (MWC 2026), taking
‘ ) place in Barcelona recently. At the event,
vivo will offer the first global preview of
its upcoming flagship, the X300 Ultra, and present
its key conference message for the future of mo-
bile innovation under the theme “Where Vision
Meets.”
vivo's debut at MWC marks a strategic mile-
stone inits evolution as a global technology leader,
reflecting the company’s commitment to deepen-
ing its global presence and advancing its premium
portfolio. As one of the world’s most influential
platforms for mobile technology, MWC offers vivo
a global stage to engage with international media,
industry leaders, operators, and partners, while
demonstrating its long-term commitment to high-
end innovation.
At the center of vivo’'s MWC 2026 showcase
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will be the preview of the X300 Ultra, providing
an early look at vivo’s latest premium design lan-
guage and imaging advancements.

The X300 Ultra represents vivo’s most ad-
vanced exploration to date in mobile imaging and
videography, building on the company’s continued
investment in optics engineering, computational
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photography, and system-level optimization.

Visitors to the vivo booth will experience the
uniquely inspired design of the X300 Ultra, drawn
from the company’s professional imaging heritage.
In addition, vivo will showcase a broader lineup
of products at MWC 2026, including the X300
Series, vivo X Fold5, V70 Series, with hands-on
demonstrations to illustrate how advanced tech-
nologies in imaging, Al, and system performance
translate into intuitive, human-centered experienc-
es.

vivo’s presence at MWC 2026 underscores its
steadfast commitment to engaging more deeply
with the global mobile ecosystem and competing
at the forefront of the premium segment. By bring-
ing together product innovation, refined design,
and ecosystem collaboration, vivo aims to demon-
strate how technology can enhance perception,
expression, and connection in everyday life.
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akistan’s electric motorcycle market is ex-

periencing marked growth due to rising

fuel prices, government incentives, and

environmental awareness, encouraging
consumers towards electric mobility. However, a
detailed review of the sector reveals notable dif-
ferences among brands in battery performance,
after-sales services, and overall reliability. After a
highly positive trend in 2024, with sales increasing
by 18.4%, the Pakistani domestic two-wheeler mar-
ket in 2025 has become one of the fastest-growing
globally, with sales reaching 1.8 million (+39.8%).
If government support persists, the number of elec-
tric bikes in Pakistan is projected to increase further.

This trend is expected to reduce environmental
pollution and help save fuel costs, while promoting
sustainable urban transport. The electric bike seg-
ment, once marginal, now records tens of thou-
sands of annual sales in Pakistan, supported by
government policies and rising demand from stu-
dents, delivery riders, and daily commuters seeking
affordable transportation options. The Engineering
Development Board (EDB) of Pakistan plays an es-
sential role in regulating and supporting the nascent
electric vehicle industry, ensuring quality standards,
safety compliance, and industrial growth.

The Punjab Government’s decision to issue con-
trolled driving permits for riders aged 16 to 18 has
been well-received, especially among college stu-
dents who depend on motorcycles for daily travel.
Factors such as actual mileage differing from adver-
tised range, inconsistent after-sales service quality
across cities, availability issues for spare parts of
some brands, high battery replacement costs, and
unclear warranty terms pose challenges within the
electric bike market.

REVOOQO, with its background in automotive
manufacturing, stands out in Pakistan’s electric
bike sector for its technical expertise and reliability.
Battery technology remains a significant factor in
e-bike pricing, with experts emphasising the impor-
tance of assessing battery type, charging cycles, re-
placement expenses, and warranty coverage before
purchasing.

The increasing demand for electric bikes in
Pakistan is driven by rising petrol prices, govern-
ment incentives, and environmental concerns, with
the expansion of local assembly facilities being a
positive development. Consumers are advised to
consider the availability of service centres, battery
warranty policies, replacement costs, spare parts
availability, and customer feedback before buying
an electric bike.

While the e-bike trend in Pakistan offers signif-
icant fuel saving and environmental benefits, chal-
lenges such as limited charging infrastructure, high
upfront costs, and poor road conditions need to be
addressed.

Major brands are expanding their offerings to
provide durable and stylish options tailored to stay
afloat in local conditions. The transition to electric
bikes represents a positive shift towards a sustain-
able future, despite infrastructure challenges in cit-
ies like Karachi. The economic and environmental
advantages make electric bikes a viable alternative
for commuting in Pakistan.

Top electric bike brands in Pakistan, such as Jol-
ta, Evee, Yadea, Okla, Metro, Road Prince, Pakzon,
Revoo, and Crown, are known for their variety of
models. However, customers seek electric bikes that
are reliable, cost-effective, and backed by strong af-
ter-sales support with conveniently situated service
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rapidly increasing in
Pakistan due to
soaring fuel prices
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If government support continues, the number of electric
bikes in Pakistan is expected to grow significantly. This
trend is anticipated to reduce environmental pollution

and help
urban mobility

save fuel costs, while promoting sustainable

in terms of production but also in usage. Millions
of e-bikes are used daily for commuting and com-
mercial deliveries, supported by extensive manu-
facturing capabilities and favourable government
policies. The Chinese government has implement-
ed regulations that encourage ebike usage, making
them a common sight in both urban and rural areas.

Germany showcases a robust e-bike culture,
with a significant number of the population using
e-bikes for both daily commutes and leisure activ-
ities. The country’s well-developed cycling infra-
structure, including dedicated bike lanes and traffic
laws favouring cyclists, makes it an ideal environ-
ment for e-bike adoption. German consumers ap-
preciate the convenience and efficiency of e-bikes,
supported by a wide range

centres.

Electric bikes are trans- With advances in technology anc ©f models suited to differ-

forming wurban mobility
across the globe, offering
an eco-friendly, efficient,

solution. With advances in
technology and increasing
environmental awareness,

increasing environmental aware- 1, e
ness, e-bikes are gaining popu-
and flexible transportation ]arity in various countries, each
showcasing unique trends and
adoption rates

ent biking needs.

Netherlands,
e-bikes have transformed
the cycling landscape, ac-
counting for about half of
all bicycle sales. The flat
terrain and comprehensive

e-bikes are gaining popu-
larity in various countries, each showcasing unique
trends and adoption rates. Top five countries where
ebike usage is most prevalent, delving into the rea-
sons behind their popularity and the implications
for future mobility.

China is the leader in the e-bike market, not just
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network of cycling paths
allow people of all ages to use e-bikes as their pri-
mary mode of transport. The Dutch government’s
proactive approach in integrating e-bikes into pub-
lic transportation and bike-sharing programs fur-
ther encourages their use.

The U.S. is experiencing a surge in e-bike popu-
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larity, with more people turning to electric bikes for
commuting and recreational purposes. Urban cen-
tres are increasingly adapting their infrastructure to
be more e-bike-friendly, which includes expanding
bike lanes and revising traffic laws to accommodate
electric bikes. This trend is driven by the desire for
a healthier lifestyle and the need for more sustain-
able commuting options. At Vvolt, we're working
to encourage moreriding by designing easy-to-own
ebikes built for daily use in the city.

France has witnessed a rapid increase in e-bike
usage, fueled by significant government incentives
such as subsidies for e-bike purchases and bold ac-
tion like Paris’ rapid expansion of their bike lane
network. These actions and incentives make e-bikes
an attractive option for reducing reliance on tradi-
tional vehicles, especially in urban areas where traf-
fic congestion and pollution are major concerns.
e-bikes are also becoming popular in rural regions
for tourism, offering a unique way for visitors to ex-
plore the countryside.

As e-bike technology continues to evolve and
governments around the world increase their sup-
port for sustainable transportation, the popularity
of e-bikes is expected to grow even further. These
top five countries demonstrate the potential of
e-bikes to revolutionise urban mobility, providing a
sustainable, efficient, and enjoyable way to travel.
The continued adoption of e-bikes will play a cru-
cial role in shaping the future of transportation in
cities and rural areas alike.
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Eid Mubarak from all of us at Faletti’s!
Wishing you joy, peace, and cherished moments.
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akistan Railways continues to play a crucial
role in the country’s transportation sector,
serving thousands of passengers and han-
dling significant cargo volumes daily.

However, recent presentations to the Senate
Standing Committee on Railways have raised con-
cerns about safety, financial management, and the
need for structural reforms within the organisation.

The Senate briefing included data on accidents
from 2019 to 2025, financial losses in millions of
rupees, disciplinary actions taken against the delin-
quent employees, and the causes of derailments and
operational failures. A separate review of the period
from 1 January to 25 February 2026 was also pre-
sented.

The official presentation highlighted annual ac-
cident statistics from 2019 to 2025, accident trends,
and financial losses. While the overall accident rate
remained below 0.3% of total trains operated, recur-
ring issues such as ageing infrastructure, funding dis-
crepancies, violations of standard operating proce-
dures (SOPs), human error, unmanned level crossing
incidents, operational failures, and encroachment
along the tracks were identified as persistent chal-
lenges. This raises concerns about whether structural
reforms keep pace with the identified risks. In the
first two months of 2026, the average number of acci-
dents per month decreased to 4.5 from 8.08 in 2025.
However, experts caution that short-term improve-
ments may not indicate sustainable systemic chang-
es. The presentation also addressed financial losses
related to accidents, but questions remain about the
transparency of recovery efforts, insurance claims,
and the disclosure of permanent losses. While rev-
enue growth is often highlighted, a comprehensive
overview of losses and recoveries is missing.

With consistent senior leadership since 2019 and
the appointment of a new CEQ in October 2023, ex-
pectations were raised about measurable structural
reforms. If infrastructure deficiencies and operation-
al challenges persist, policymakers may need to re-
assess the effectiveness of the current administrative
model. The delay in finalising the commercialisation
of the Royal Palm asset in Lahore, following a Su-
preme Court decision in 2019, raises serious ques-
tions about asset management, financial discipline,
and policy implementation. The Senate documents
emphasise operational risks, financial vulnerabilities,
and delayed responses within Pakistan Railways. To
enhance its credibility, Pakistan Railways must fo-
cus on long-term infrastructure planning, transpar-
ent financial reporting, timely investigations, and
accountable asset management. The key challenge
now is ensuring that the pace of reform aligns with
the magnitude of the issues at hand.

Pakistan Railways is taking positive steps by
launching a reform package to transform the depart-
ment into a profitable, modern, and passenger-cen-
tric national transport system. The focus is on re-
vitalising freight operations, expanding passenger
services, and upgrading railway infrastructure across
the country.The measures aim to ensure long-term
financial sustainability by strengthening the freight
sector.

New freight wagons have been added to the fleet,
and dedicated freight corridors are being developed
to speed up cargo movement. Efforts are underway
to improve cargo handling, reduce turnaround time,
and build strategic partnerships with major bulk cli-
ents. Online freight booking has been introduced,
and freight and cargo train operations have been
expanded. Freight wagons have been outsourced to
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Pakistan Railways’
structure needs
improvement to check
mishaps, financial losses

e
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To enhanceits credibility, Pakistan Railways mustfocus on

long-term infrastructure planning, transparent financial
reporting, timely investigations, and accountable asset
management. The key challenge now is to ensure that

the
issues at hand

pace of reform aligns with the magnitude of the

mentary services such as high tea, bedding, newspa-
pers, hygiene kits, and mineral water.

Station facilities have also undergone major up-
grades, with the installation of escalators at key sta-
tions in Karachi and Lahore, information desks, and
free Wi-Fi services at stations handling a significant
portion of passenger traffic. Agreements have been
signed with waste management companies in major
cities to ensure improved cleanliness standards. Wait-
ing halls at major stations have been modernised as
part of a nationwide upgrade plan.

However, a railway driver has expressed dissat-
isfaction with the measures to upgrade the railway
tracks, stating that they are currently unsafe. The
driver warned that if the tracks are not upgraded to
modern standards prompt-

enhance efficiency, leading

to a significant increase in | Ne Senate briefing included dataly, there could be more

the average freight payload. (o gccidents from 2019 to 2025

On the passenger side,
operations are running at
full capacity, with an in-

coaches on key trains and
the launch of new passen-
ger trains. Modern dining
cars and refurbished coach

financial losses in millions of ru-
pees, disciplinary actions taken
crease in the number of 4o4ingt the delinquent employees

~ dangerous accidents in the
* future.

Ali Raza, who operates
the Khyber Mail, expressed
concerns about the lack of

»security fences along the

and the causes of derailments and tracks, allowing people to
operational failures

cross the railway lines with-
out caution. He emphasised

es have been introduced, along with amenities like
LED screens, water dispensers, and enhanced clean-
ing services to improve onboard comfort.

Premium dining cars are now operational on
additional routes, and premium trains offer compli-
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that if train drivers stop us-

ing whistles, there could be a significant risk of 200
to 300 fatalities from train accidents daily.

Raza highlighted the ongoing safety issues, in-

cluding the absence of automated systems at many
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railway crossings in Pakistan. He mentioned that the
responsibility of closing gates falls on one individu-
al, whose negligence could lead to catastrophic ac-
cidents. The year 2019 witnessed over 100 accidents
involving passenger and freight trains, resulting in
the loss of more than 120 lives. In one tragic inci-
dent in October 2019, 73 individuals lost their lives
in a Tezgam train collision near Liaquatpur city. Re-
tired senior driver Malik Rashid criticised the Rail-
way management for penalising drivers who speak
out for prioritising safety. He noted that drivers face
blame for accidents, despite being the most responsi-
ble workers in the department.

Rashid also highlighted the lack of support for
drivers involved in accidents, stating that the depart-
ment fails to provide ambulances for transporting
bodies. He praised the efforts of the Union in arrang-
ing ambulances for colleagues in need.

Nazir Awan, the Patron in Chief of Train Driv-
ers’ Welfare Association, raised concerns about the
meagre daily allowance for train drivers and empha-
sised the need for proper accident investigations to
prevent future incidents. Senator Nauman Wazir
Khattak attributed the inability to repair tracks to
a lack of funds, citing the Railways’ significant fi-
nancial losses. He criticised the management for the
financial mismanagement, leading to a substantial
deficit in the budget. Despite repeated suggestions
from train drivers for improvements, the priority of
ensuring safe and comfortable journeys seems to be
lacking among higher authorities in the department.
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Morocco’s diplomatic
efforts earn it sovereign-
ty over Western Sahara

Morocco’s Sahara poliéy is to solidity

international

recognition of the autonomy plan asa credible and practical
solution to the conflict. Morocco’s diplomatic achievements
have come amid talks facilitated by the US held in Madrid
and Washington, bringing together representatives from
Algeria, Morocco, Mauritania, and the Polisario Front

n a major diplomatic success, a coalition of 40

countries has reiterated and affirmed its back-

ing for Morocco’s complete sovereignty over its

southern territories in Western Sahara. This af-
firmation, announced in Geneva, represents a nota-
ble endorsement of Morocco’s international position
and reflects a growing consensus in support of the
Moroccan autonomy plan as the most feasible reso-
lution to the long-standing conflict.

The statement in this regard was delivered by
Omar Zniber, Morocco’s permanent representative
to the United Nations in Geneva, who emphasised
that the dispute should be addressed as a political is-
sue within the framework of the UN Security Coun-
cil. He underscored that “authentic autonomy under
Moroccan sovereignty is the most practical and re-
alistic solution, “ highlighting the alignment of the
international community with Morocco’s stance.

The group of nations also reiterated its support
for UN Security Council Resolution 2797, which
calls for the resumption of the political process
through negotiations involving the four parties ex-
plicitly mentioned in the resolution.

King Mohammed VI had a series
of phone calls with his fellow
monarchs, and he reaffirmed

Morocco’s firm condemnation of

the aggressive actions targeting
the sovereignty and security of
these friendly nations

This collective endorsement underscores the suc-
cess of Morocco’s diplomatic efforts, which shift-
ed the focus of the Sahara issue from a protracted
conflict to a concentration on development and na-
tion-building under Moroccan governance.

Simultaneously, Morocco has been forging stra-
tegic partnerships beyond the Sahara matter. Foreign
Minister Nasser Bourita and his Belgian counterpart
Maxime Prevost established a comprehensive stra-
tegic partnership encompassing not only traditional
areas like trade and migration but also security and
geopolitical coordination. The agreement includes
measures to protect the Moroccan diaspora in Bel-
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gium from extremist ideologies, strengthen their ties
to Moroccan cultural values, and enhance joint secu-
rity initiatives.

Bourita also emphasised the link between Mo-
rocco’s national stability and the security of the Gulf
region, expressing solidarity with Oman and other
Gulf states against Iranian aggression. He highlight-
ed Morocco’s role as a dependable strategic partner
on the global stage.

=

= x  wil) f = | 33—

This partnership extends to Africa, where Mo-
rocco positions itself as a gateway for European
engagement on the continent. Collaboration with
Belgium, which holds historical influence in Central
Africa, aims to establish a shared security and devel-
opment model addressing migration and terrorism
challenges while bolstering Morocco’s leadership in
African continental development.

Morocco’s diplomatic achievements have come
amid talks facilitated by the US and held in Madrid
and Washington, bringing together representatives
from Algeria, Morocco, Mauritania, and the Polisa-
rio Front. Despite Algeria’s contentious role, Resolu-
tion 2797 has clarified the UN'’s position and firmly
positioned Morocco as the central player in any res-
olution to the Sahara issue.

The Kingdom of Belgium reiterated its steadfast
support for the Autonomy Initiative under Moroccan
sovereignty as the most appropriate, serious, credi-
ble, and realistic foundation for a fair and enduring
political resolution to the Sahara regional dispute.
This stance was reaffirmed by the Deputy Prime
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Minister and Minister of Foreign Affairs, European
Affairs, and Development Cooperation of Belgium,
Maxime Prévot, following his meeting with Moroc-
co’s Minister of Foreign Affairs, African Coopera-
tion, and Moroccan Expatriates, Nasser Bourita, in
Rabat. Prévotemphasised that Belgium’s position
aligns with the Joint Declaration signed in Brussels
on October 23, 2025, recognising the critical impor-
tance of this issue for Morocco and firmly placing
the Sahara region within Morocco’s sovereignty and
national unity.

The Belgian Foreign Minister also outlined plans
to take diplomatic and economic actions in accor-
dance with international law. He announced that the
Belgian Ambassador in Rabat would visit the Saha-
ra region to support economic initiatives, including
visits by Belgian companies and the organisation of
trade fairs by regional agencies.

Regarding consular coverage for Belgian nation-
als in the Sahara, Belgium confirmed that its Consul-
ate General in Rabat covers the entire Kingdom of
Morocco, including the Sahara region.

Prévot’s visit underscores the positive relations
between Morocco and Belgium, characterised by on-
going political dialogue and a shared commitment to
deepen their strategic partnership based on mutual
respect and common interests.

Finland believes that ‘genuine autonomy under
Moroccan sovereignty could offer a viable solution’
to the Moroccan Sahara Issue. This position was
articulated in a Joint Communiqué issued in Rabat
after a meeting between Morocco’s Minister of For-
eign Affairs, African Cooperation, and Moroccan
Expatriates, Nasser Bourita, and Finland’s Minister
for Foreign Affairs, Elina Valtonen, who was on an
official visit to Morocco.

Finland reiterated its support for Morocco’s au-
tonomy plan, viewing it as a significant and credible
contribution to the UN-led political process and a
solid foundation for achieving a definitive and mu-
tually acceptable political solution, as stated in the
Joint Communiqué.
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Meanwhile, His Majesty King Mohammed VI
had a series of phone calls with his brothers, their
majesties and their highnesses. These calls includ-
ed His Highness Sheikh Mohammed Bin Zayed Al
Nahyan, President of the State of the United Arab
Emirates, His Majesty King Hamad Bin Isa Al Khal-
ifa, Sovereign of the Kingdom of Bahrain, His Roy-
al Highness Prince Mohammed bin Salman bin Ab-
dulaziz Al Saud, Crown Prince of the Kingdom of
Saudi Arabia and President of the Council of Min-
isters, and His Highness Sheikh Tamim Bin Hamad
Al Thani, Emir of the State of Qatar.

During these conversations, his majesty the King
reiterated Morocco’s strong condemnation of the ag-
gressive actions against the sovereignty and security
of these brotherly States. He expressed full support
for these countries in taking necessary measures to
protect their security and the well-being of their cit-
izens.

Given the close fraternal ties and solidarity be-
tween Morocco and these brotherly States, his maj-
esty emphasised that the security and stability of the
Arab Gulf countries are crucial for Morocco’s own
security and stability. Any threats to their security are
seen as serious and unacceptable aggressions that di-
rectly impact the region’s stability.
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he escalated tensions resulting in a war be-

tween Iran, Israel, and America have not

only impacted the Middle East but also

posed significant challenges for Pakistan.
As the conflict intensified, Pakistan began to grapple
with economic pressures, security threats, and diplo-
matic hurdles.

The effect of this conflict is the surge in fuel pric-
es. With disruptions in global oil supplies due to
unsafe sea routes in the war-inflicted zones, the gov-
ernment increased petrol and diesel prices overnight.
Prices were raised by PKR 55 per litre, marking the
highest increase in the POL prices in the country’s
history. This abrupt spike has resulted in higher
transportation costs and increased daily expenses for
millions of individuals.

The increase in international oil prices has put a
heavy burden on Pakistan’s economy. Experts esti-
mate that every $10 rise in global oil prices can in-
crease Pakistan’s annual import bill by around $1.5
to $2 billion. Since the country already faces limited
foreign exchange reserves, higher import costs are
creating additional financial pressure on the national
economy.

The situation is also affecting border regions, es-
pecially in Balochistan. Trade activities have slowed
down after the closure of important border cross-
ings, including the Taftan Border Crossing. Many
local businesses depend on cross-border trade, and
the shutdown has badly damaged the local economy.

Another major issue is the sharp drop in the in-
formal fuel trade from Iran. For years, affordable
Iranian fuel has entered Pakistan through informal
channels and helped people in border areas manage
transportation and business costs. However, the on-
going conflict has caused a major decline in this sup-
ply. Daily fuel imports have dropped from around
600,000 barrels to nearly 140,000 barrels.

The coastal city of Gwadar is one of the areas
most affected by this shortage. Here, the fuel prices
have jumped from about PKR 150 to nearly PKR
200 per litre. This increase has created serious prob-
lems for fishermen who rely on boats that consume
large amounts of fuel. Many fishing operations have
slowed down, and local leaders describe the situation
as an economic emergency for the fishing commu-
nity.

Apart from economic challenges, the conflict has
also raised concerns about internal security and re-
gional stability. Given this, Pakistan must carefully
manage its diplomatic relations while avoiding direct
involvement in the conflict. The government is mon-
itoring developments closely and trying to maintain
balanced relations with countries across the region.

In the coming months, the impact of the Iran-Is-
rael conflict could continue to shape Pakistan’s econ-
omy and foreign policy. If global oil prices remain
high and border trade stays limited, the pressure on
Pakistan’s economy may increase further. Experts
say that careful economic planning and diplomatic
efforts will be necessary to manage the situation and
protect the country’s stability.

India gets 80 percent of its oil demand from the
Strait of Hormuz, but the price of oil has not in-
creased there. China gets 40 percent of its oil from
the same route, and the price has not increased there
either, while Japan gets 90 percent of its oil from the
same route, and the same old price remains there. As
much as 75 percent of Pakistan’s oil comes from this
route, and according to the government, still 28 days
of old stock lies in store, but the price of oil in Paki-
stan has been increased sharply twice in a month.
Thus, the 28-day stock that was bought cheaply in-
side Pakistan has become expensive by billions of
rupees, approximately fetching the government an
additional Rs123billion without paying any further
penny on purchasing it in the international market.
The burden of the high petroleum price is on the
common people while those of the privileged class
are still enjoying fuel for their official and private ve-
hicles free of cost.

The government should take some positive steps
and immediately stop the free petrol and electricity
for all beneficiaries inclduing ministers, advisors and
bureaucrats. Don’t put every burden on the helpless
people who already spend miserable lives.

A government employee said that the outstand-
ing fuel prices will affect the quality of the common
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Govt exploits
Iran-US war to fleece
the public by

—

increasing POL prices
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The major effect of the conflict is the surge in fuel prices.
With disruptions in global oil supplies due to the unsafe
sea routes in the war-inflicted zones, the government
increased petrol and diesel prices overnight. Prices were

raised by

55 per litre, marking the highest increase in

the POL prices in the country’s history. This abrupt spike
has resulted in higher transportation costs and increased
daily expenses for millions of individuals

man’s life and increase the costs of production in ag-
riculture, transport and industry.

He complained that flour, vegetables, beef, and
chicken are being sold at ‘revised rates’, and the trans-
porters, taxicabs and rickshaw drivers are charging
more, arguing the petrol prices have increased. He
feared the prices of daily commodities would further
shoot up.

A worker at a private firm said that the govern-
ment claimed to boost the country’s economy, but
the reality is that the financial condition of the com-
mon man has been shattered by consistent inflation.

If global oll prices remain high
and border trade stays limited, the
pressure on Pakistan’s economy
may increase further

“Instead of increasing petroleum prices, rulers
should cut their own expenditures through austeri-
ty”, he said.

Another citizen said that the oil price hike has
exposed hollow claims of the government for sta-
bilising the economy and serving the benefit of the
masses.

Traders have also cast away the incessant upsurg-
es in POL and asked the government to end their
luxurious lifestyle and withdraw the upsurge.

A trader said that the increase in petroleum prices
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had raised the cost of edibles in the wholesale mar-
ket, and it was difficult for the retailers to sell pulses,
sugar and other edibles at official rates.

He proposed that the government should con-
tinue to absorb increasing POL prices in the global
market to prevent local industries from the blowback
impact.

PPP leader Nayyer Hussain Bukhari has con-
demned the recent increase in petroleum prices, stat-
ing that the government should avoid burdening the
people and instead provide relief.

The PPP strongly rejects the petrol price hike,
which will exacerbate inflation and worsen the
economic difficulties faced by the people. Bukhari
emphasised that the party had previously proposed
transferring the savings from reduced government
expenses to the people.

He urged federal and provincial governments to
pass on the benefits of a 60 per cent reduction in pet-
rol and diesel consumption to the people.

The PPP leader stated that the people have made
enough sacrifices, and it’s time for the elite and ad-
ministration to minimise their burden. He proposed
using government buses for transportation in state
institutions and educational facilities.

Former prime minister Raja Pervaiz Ashraf has
expressed serious concern about the increase of Rs
55 per litre in the prices of petroleum products. Call-
ing it the biggest hike in the country’s history, he said
the Pakistan People’s Party rejects this increase and
will raise a strong voice against it in the Parliament.
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akistan’s
deficit with
nine regional
countries in-
creased by 41.37% to
$9.001 billion in the first

trade
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The United States
(US) remained the top
export destination for Pa-
kistani products during
the first seven months
of the fiscal year 2025-

®
=== exports decline due tozzzxs

to January) compared to
$6.367 billion in the same

(UK).
Total exports to the

® ® ®
=== high cost, Inconsistent s

ports to key regional mar-
kets and a rise in imports.
Data from the State Bank
of Pakistan revealed
that exports to the nine
countries decreased by
16.86% to $2.307 billion
in 7mFY26, down from
$2.775 billion in the pre-
vious year. These coun- |
tries include Afghani-
stan, China, Bangladesh,
Sri Lanka, India, Iran,
Nepal, Bhutan, and the
Maldives. %5

Imports from these |
markets increased by
23.69% to $11.31 billion
in 7mFY26, up from
$9.14 billion in the corre-
sponding period last year.
The rise in imports, cou-
pled with lower exports,
widened the overall re-
gional trade gap.

Trade with Afghani-
stan, including exports, $
has been suspended since °
October 10, 2025. Paki-
stan’s exports to Afghani-
stan decreased by 59.07%
to $228.96 million in
7mFY26 from $559.52
million in the previous
year.

Imports from Afghan-
istan also declined, with
a reported value of $6.36
million, down by 58.18%
from $15.21 million. The
decrease in Afghanistan
trade significantly im-
pacted Pakistan’s region-
al exports.

China remained the
largest import source for
Pakistan in the region,
with imports increasing
by 24.58% to $11.097
billion in 7mFY26 from
$8.907 billion in the pre-
vious year. However,

Pakistan’s exports
to China decreased by
1.02% to $1.467 billion

trade polici

Data from the State Bank of Pakistan revealed that
exports to the nine countries decreased by 16.86% to
$2.307 billion in the first seven months of FY26; down
from $2.775 billion in the previous year. These countries
include Afghanistan, China, Bangladesh, Sri Lanka, India,
Iran, Nepal, Bhutan, and the Maldives

CS

at $3.690 billion, show-
ing an increase of 3.47%
from US $3.566 billion in
the same period last year,
B according to the State
L Bank of Pakistan (SBP).
| China ranked second,
- with Pakistan exporting
goods worth $1.467 bil-
lion, a nominal decrease
of 1.01% from the pre-
vious year. The UK was
the third-largest export
destination, with exports
worth $1.272 billion.

The Islamabad Cham-
ber of Commerce and In-
dustry (ICCI) has called
on the government to
develop a comprehensive
. National Export Strategy
~ and engage in proactive
trade diplomacy to en-
hance Pakistan’s global
competitiveness, diversify
e export destinations, and

“¥ strengthen value-added
manufacturing.

ICCI President Sardar
Tahir Mehmood empha-
sised that Pakistan’s ex-
port sector has significant
untapped potential, but
faces challenges such as
structural  bottlenecks,
high production costs,
inconsistent policies, and
limited market access. He
| highlighted the impor-
tance of trade diplomacy
in Pakistan’s economic
policy, urging Pakistani
embassies and commer-
cial attaches to play a
more active role in iden-
tifying market opportuni-
ties, removing non-tariff
barriers, facilitating B2B
linkages, and promot-
ing Pakistani products
abroad.

Mehmood  stressed
the need to align foreign
policy priorities with
economic objectives to

in 7mFY26 from $1.482
billion. China accounted
for the majority of Pakistan’s regional imports,
followed by India and Bangladesh.

Exports to Bangladesh declined by 10.48% to
$417.62 million in 7mFY26 from $466.55 million
in the previous year. Imports from Bangladesh
also decreased to $42.17 million from $49.05 mil-
lion, a drop of 14.02%.

Exports to Sri Lanka dropped by 28.89% to
$184.48 million in 7mFY26 from $259.43 million.
Imports from Sri Lanka increased by 11.63% to
$38.57 million from $34.55 million.

Trade with India remained limited, with im-
ports decreasing by 9.44% to $122.56 million in
7mFY26 from $135.35 million, while exports to
India remained low at $2.926 million, up from
$0.404 million.

The SBP data also indicated that Pakistan’s
regional trade deficit had expanded in FY25, in-
creasing by 29.42% to $12.297 billion from $9.502
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billion in the previous year.

In FY25, exports to the nine regional coun-
tries rose by 1.49% to $4.401 billion from $4.336
billion, while imports increased by 20.66% to
$16.698 billion from $13.838 billion.

Pakistan’s exports to China
decreased by 1.02% to $1.467 bil-
lion in the first seven months of
FY26 from $1.482 billion. China
accounted for the majority of
Pakistan’s regional imports, fol-
lowed by India and Bangladesh

Imports from China in FY25 amounted to
$16.312 billion, up by 20.79% from $13.504 bil-
lion. Imports from India also increased to $220.58
million from $206.89 million.
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secure greater market
access and preferential
trade arrangements.

He noted that regional economies are focusing
on export-led growth models and urged Pakistan
to adopt a similar strategic approach. He also rec-
ommended exploring non-traditional and emerg-
ing markets in Africa, Asean, Central Asia, and
the Middle East while strengthening presence in
traditional markets. Collaboration with chambers
of commerce to organise trade exhibitions, sin-
gle-country exhibitions, and business delegations
was suggested to maximise outreach.

Mehmood highlighted the importance of a sta-
ble and predictable policy environment to restore
investor confidence and enable long-term indus-
trial planning. He expressed readiness for the Is-
lamabad Chamber to work closely with the gov-
ernment, diplomatic missions, and trade bodies to
design and implement a realistic and growth-ori-
ented export strategy.
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The non-bank financial sector saw significant growth in
the second half of 2025, with total assets increasing by
21% to reach Rs6.84 trillion. This growth, up from Rs5.635
trillion, was primarily driven by the strong performance
of fund management and lending segments, as indicated
in the latest report from the regulator. This growth reflects
a higher level of investor involvement and the expansion
of Shariah-compliant assets in the sector

he non-bank financial sector, including

mutual funds, private equity, hedge funds,

and fintech lenders, is rapidly growing

and reshaping the banking industry. This
growth is challenging traditional banks to adapt
to a more technology-driven and fee-based service
model. Non-banks are expanding at a faster rate
than traditional banks, prompting banks to form
strategic partnerships with them to stay competi-
tive.

As non-banks, especially asset management
firms, attract more assets, traditional banks are di-
versifying their revenue streams beyond net interest
margins. They are focusing on fee-based income,
asset management, and financial advisory services
to retain their profitability. Traditional banks are
collaborating with non-banks to enhance custom-
er experience through fintech APIs. A significant
portion of non-bank assets is held by asset man-
agement companies associated with banks. To
compete with speedy digital non-bank lenders and
fintechs, banks are investing in digital upgrades to
improve speed and user interfaces.

The rapid growth of non-banks, operating with
less regulatory oversight, poses systemic risks like
liquidity and leverage, requiring traditional banks
to provide stability and manage risks.
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Non-banks cater to sectors that traditional
banks avoid due to profitability or regulatory con-
straints, making banks more selective in lending.
Non-banks handle higher-risk segments, while tra-
ditional banks focus on stability and compliance.
While some view non-banks as a threat to tradi-
tional banks, the future promises their co-existence.
Traditional banks will leverage their strong balance

While some view non-banks as a
threat to traditional banks, the
future promises their co-exis-

tence. Traditional banks will lever-
age their strong balance sheets
and regulatory compliance, while
non-banks bring innovation and
flexibility to the industry

sheets and regulatory compliance, while non-banks
bring innovation and flexibility to the industry.
Non-bank financial sector expanded in the
second half of 2025, with total assets rising 21%
to Rs6.84 trillion ($24.4 billion) by December 31,
according to the Securities and Exchange Com-
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mission of Pakistan (SECP). The growth, up from
Rs5.635 trillion ($20.1 billion) in June 2025, was
driven by strong performance in fund management
and lending segments, according to the regulator’s
latest report, reflecting increased investor participa-
tion and expansion of Shariah-compliant assets.

“The fund management sector recorded solid
growth of 17% during the period,” the SECP said
in the statement.

“Mutual funds remained the largest sub-sector,
managing assets of Rs. 4.5 trillion [$16.1 billion],
which account for 66.3% of total industry assets.”

“The number of funds and plans increased from
369 to 409,” the statement added. “Mutual fund
investments remained well diversified, with 44%
allocated to money market funds, 23% to income
funds, and 14% to equity funds.” The statement
said investor participation also witnessed an in-
crease, with mutual fund investor accounts reach-
ing 845,000 by the end of December, an 8 percent
rise since June 2025 and double the level recorded
in December 2022, Participation in voluntary pen-
sion schemes rose to 143,154 accounts, marking a
30% increase over six months and a 170% rise com-
pared with December 2022.

The lending segment of non-bank financial
companies (NBFCs) posted particularly strong
growth, with assets climbing 65% over the six
months to Rs824 billion ($2.9 billion).

Shariah-compliant assets totalled Rs2.47 trillion
($8.8 billion), accounting for 36% of overall indus-
try assets, the report said. The number of registered
NBFCs and Modaraba entities rose to 185 from
174 in June 2025, underscoring continued sector
expansion. Pakistan’s non-bank financial sector
plays a growing role in capital formation and sav-
ings mobilisation, complementing the banking sys-
tem in a country where financial inclusion remains
a policy priority.

Number of individuals benefiting from digital
banking surpasses 127 million: PM told

A meeting with Prime Minister Muhammad
Shehbaz Sharif was apprised that the number of
individuals benefiting from digital banking in the
country exceeded 127 million. The Prime Minister
commended the economic team and the State Bank
of Pakistan for shifting salaries, pensions and ven-
dor payments by the federal and provincial govern-
ments to the ‘Raast’ digital payment system. The
Prime Minister chaired a review meeting on the
promotion of a cashless economy in the country.

During the meeting, he was apprised that from
a period of July 2025 to January 2026, payments
amounting to worth Rs 1.6 trillion were made
through Raast by the federal and provincial govern-
ments.

The PM appreciated the Ministry of Finance
team for the achievement.

The meeting was attended by Ministers Mu-
hammad Aurangzeb, Ahad Khan Cheema, At-
taullah Tarar, Shaza Fatima Khawaja, Ali Pervaiz
Malik, Minister of State Bilal Azhar Kayani, Gov-
ernor State Bank Jameel Ahmad, provincial chief
secretaries, and other senior officials, the PM Office
Media Wing said in a press release.

The Prime Minister also appreciated the Bena-
zir Income Support Programme (BISP) team for
the provision of financial assistance to 71 percent
of eligible beneficiaries so far under the PM’s Ra-
mazan Relief Package. The meeting was further
informed that last year, 24 percent of beneficiaries
had received the amount by the 12th day of Ra-
mazan, whereas this year, due to timely measures
taken on the prime minister’s special instructions,
the distribution ratio has surpassed 71 percent. The
Prime Minister directed all government institutions
to provide QR codes on all bills to facilitate citizens
in making payments.

The Ministry of Finance, the State Bank, BISP,
the Ministry of Information Technology and other
relevant institutions briefed the meeting on mea-
sures taken to promote digital payments in the
country.

A briefing was also given on the dashboard re-
lated to the digital payments ecosystem.

The prime minister directed that targets set for
the digital payments system be achieved within the
stipulated time frame.
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Google Maps gets
new 3D navigation &
Al-powered Ask
Maps feature

Lahore: Google has rolled
out the largest update to
Google Maps in more than a
decade, introducing powerful
artificial intelligence tools and
an immersive navigation expe-
rience designed to make travel
planning smarter and more in-
teractive.

At the center of the update
is “Ask Maps,” an Al-powered
feature driven by Gemini,
which allows users to ask com-
plex questions using natural
language instead of simple
keyword searches.

The feature is currently
rolling out in the United States
and India on Android and 108,
with desktop support expected
in the near future.

Google has also introduced
a major redesign of its naviga-
tion interface, featuring immer-
sive 3D route visualization.
The system displays buildings,
terrain, bridges, and road
structures in greater detail to
help drivers better understand
their surroundings.m=

vivo and PTDC join
hands to show-
case Pakistan’s
tourism potential
to the world

Lahore: vivo has teamed
up with the Pakistan Tourism
Development  Corporation
(PTDC) to showcase Pak-
istan's tourism potential digi-
tally and enhance the country's
global presence. With the
theme "Empowering the Fu-
ture of Tourism in Pakistan,"
the partnership will focus on
promoting tourism through
digital storytelling, capacity
building, and training initia-
tives to support the growth of
the tourism industry. By com-
bining vivo's technology inno-
vation with PTDC's tourism
expertise, the collaboration
aims to showcase Pakistan's
rich culture, landscapes, and
heritage through impactful dig-
ital content and creative en-
gagement.

The initiative will include
programs to encourage digital
content creation, skills devel-
opment, and knowledge-shar-
ing opportunities to position
Pakistan as a modern and
globally appealing travel desti-
nation.

Muhammad Zohair
Chohan, Director of Brand
Strategy at vivo, stated,
"Through this partnership with
PTDC, vivo aims to empower
digital storytelling that high-
lights Pakistan's beauty and en-
ables communities to shape the
future of tourism through tech-
nology and creativity."s
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9 fake NADRA websites shut down In
a major cybersecurity crackdown

Karachi: The National
Cyber Emergency Response
Team of Pakistan (PKCERT)
has issued a cybersecurity
alert after successfully shutting
down nine fraudulent websites
impersonating the National
Database and Registration Au-
thority (NADRA) in a joint op-
eration aimed at protecting
citizens from phishing attacks.

According to cybersecurity
officials, the fake portals were
carefully crafted to resemble le-
gitimate government websites,

with the aim of tricking users
into submitting sensitive per-
sonal

information such as

0

CNIC details, passport data,
phone numbers, and other fi-
nancial or identity-related infor-
mation.

Experts warned that cyber-

criminals frequently deploy
such phishing sites to exploit
public trust in government plat-
forms, making vigilance essen-
tial to prevent identity theft and
online fraud.

PKCERT and NADRA
urged citizens to exercise ex-
treme caution when accessing
online government services and
verify the authenticity of web-
sites before sharing personal in-
formation.

Authorities advised the pub-
lic to avoid clicking suspicious

links received via SMS, emails,
or social media and to ensure
they are using official govern-
ment platforms only.

For legitimate services, citi-
zens are advised to use the offi-
cial NADRA website and the
visa portal operated by the au-
thority.

Officials added that cyberse-
curity teams continue to ac-
tively monitor the digital
landscape to prevent similar
threats and safeguard Pakistan’s
growing digital ecosystem.m

Iran: Fighting for the emer-
gence of a new world order

Islamabad: The rise of
China stands as one of the most
remarkable developments of
the modern era. It has reshaped
global thinking and challenged
a world order that for decades
had largely been shaped by
Western perspectives. During
the 1970s, Pakistan played a
historic role in facilitating rap-
prochement between China and
the United States.

For much of the late twen-
tieth century, China served as a
manufacturing hub for the
Western world. Cheap labor
and massive industrial capacity
positioned China as a key sup-
plier to global markets.

When China entered the
World Trade Organization at
the beginning of the new mil-
lennium, it secured its place in
the global economic order.
Many Western strategists be-
lieved China would eventually
become a partner similar to
Japan rather than a geopolitical
rival. However, the rise of Pres-
ident Xi Jinping marked a turn-
ing point as China began to
pursue a far more ambitious
global role.

China’s development model
combined elements of state
planning and market econom-
ics, supported by massive in-
vestments in education, health
infrastructure, urbanization,
and high speed transportation

networks.

Infrastructure and technol-
ogy have become major drivers
of China’s economic growth.
Advances in artificial intelli-
gence, telecommunications,
and advanced manufacturing
are increasingly challenging
Western technological domi-
nance.

In the Middle East, Iran is
often viewed as a counter-
weight to the USnIsrael strate-
gic alignment. The region’s vast
energy resources make it cen-
tral to global power politics.
The strategic importance of the
Strait of Hormuz further high-
lights how regional conflicts
can influence global trade and
international stability. Looking
ahead, the Middle East may
witness new alignments as
countries reassess their strategic
partnerships in a changing
global environment.

Pakistan has attempted to
navigate these complexities
through cautious diplomacy
while maintaining balanced re-
lations with major global pow-
ers.

The world appears to be
moving gradually toward a
more multipolar international
order shaped by emerging pow-
ers and shifting alliances. Study
& analysis by Muhammad
Hanif Gul, Public Policy Ana-
lyst, Teacher & Civil Servant.=

Vvivo announces Atif Aslam as
Brand Ambassador for V70 5G

Lahore: vivo is excited to
announce the ongoing partner-
ship with the renowned singer
and performer Atif Aslam,
who will once again serve as
the official Brand Ambassador
for the vivo V70 5G. Building
on the success of their previous
collaboration, this renewed al-
liance underscores vivo's dedi-
cation to fostering creativity,

connectivity, and self-expres-

sion among its users.

The partnership resonated
strongly with consumers in
Pakistan, blending cutting-
edge smartphone technology
with Atif Aslam's influential
presence and strong rapport
with audiences. The campaign
effectively showcased the V se-
ries' emphasis on advanced im-
aging, premium design, and
lifestyle-oriented experiences,
further solidifying vivo's ap-
peal to young and creative con-

sumers,

Muhammad Zohair
Chohan, Director Brand Strat-
egy at vivo, expressed his ex-
citement about the
partnership, stating, "Our col-
laboration with Atif Aslam
has been pivotal in connecting
the vivo V series with audi-
ences who appreciate creativ-
ity, authenticity, and
innovation. We are thrilled to

continue this journey with Atif
to enhance the experience for
our consumers."

Atif Aslam also shared his
enthusiasm for the reunion,
saying, "I am thrilled to extend
my partnership with vivo and
be a part of the upcoming V70
5G journey. The response to
the previous campaign was
truly amazing, and I look for-
ward to seeing how the brand
continues to innovate and push
boundaries. m

PTCL & Ufone applaud Pakistan hockey team’s
historic world cup qualification

Islamabad: PTCL and
Ufone congratulate the Pak-
istan national hockey team on
securing qualification for the
FIH Hockey World Cup 2026
after a thrilling victory over
Japan in the semifinals of the
qualifiers. The landmark
achievement marks Pakistan’s
strong return to the prestigious
global tournament after eight
years and represents a signifi-
cant step forward in the revival

of the country’s national sport.

Over the past one and a half
years, PTCL and Ufone have
proudly supported Pakistan
hockey as the main partners of
the Pakistan Hockey Federa-
tion (PHF). Importantly, PTCL
and Ufone extended their sup-
port well before major victories
came, demonstrating strong be-
lief in the potential of the team
and the enduring legacy of Pak-
istan hockey. This partnership

reflects a long-term commit-
ment to revitalizing the sport
and strengthening Pakistan’s
presence on the international
stage.

With the support of PTCL
and Ufone, Pakistan hockey
has achieved several notable
milestones, including winning
the Bronze Medal at the Asian
Champions Trophy, finishing
as Runners Up at the FIH Na-
tions Cup, and now qualifying

for the FIH Hockey World
Cup. These achievements
highlight the team’s determi-
nation, resilience, and steady
progress in international com-
petition.

PTCL and Ufone extend
their best wishes to the na-
tional team for continued suc-
cess as they progress in the
tournament and prepare to
represent Pakistan at the FIH
Hockey World Cup 2026. =
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Chery Master Pakistan expands nation-
wide 3S dealership network

Islamabad: HELLO
CHERY movement continues
to take shape across Pakistan
as Chery Master Pakistan for-
mally launches its nationwide
dealership network, bringing
its cutting-edge new energy ve-
hicles closer to customers and
strengthening customer-first
service and support across the
country.

The nationwide dealership
network includes § dealerships
across six major cities, with 2
additional dealerships launch-
ing in the coming month, ex-
panding the network to 10
dealerships nationwide. The
network includes Chery Seav-
iew (Karachi), Chery Defence
(Lahore), Chery Ravi (La-
hore), Chery Fortune (La-
hore), Chery Metropolis
(Islamabad), Chery City of
Saints (Multan), Chery Canal

(Faisalabad), and Chery Stal-
lion (Sialkot).

Together, these dealerships
establish a robust national
footprint with integrated sales
and service capability aligned
with Chery’s global opera-
tional standards. These dealer-

ships are already operational
with sales, service and parts to
provide customer’s support.
Chery Master made his-
tory in Pakistan's automotive
industry, becoming the first

auto manufacturer to begin
operations with aftersales serv-
ice support for existing Chery
customers, strengthening long-
term trust.

Commenting on the occa-
sion, Samir Malik, CEO of
Chery Master Pakistan, said:

“Today marks an important
milestone in Chery Master’s
journey in Pakistan as we
launch our nationwide dealer-
ship network. Our vision is to
bring the very best of Chery’s

global innovation closer to
Pakistani customers. Through
this network, customers can
now experience our world-
class plug-in hybrid SUVs
powered by Chery Super Hy-
brid technology, supported by
reliable after-sales services that
meet Chery’s global standards.
This is only the beginning, we
plan to grow our network from
10 to 20 dealerships across
Pakistan by 2027, bringing in-
telligent hybrid mobility to
more cities across the coun-
try.”

Chery Master Pakistan has
recently introduced two PHEV
models powered by Chery
Super Hybrid CSH technol-
ogy: Tiggo 9 PHEYV, Pakistan’s
first Luxury E-SUV, and Tiggo
8 PHEV, Pakistan's first 7-
seater Plug-in Hybrid D-
SUV.

PTA prohibits monthly increases
in mobile package prices

Islamabad: The Pakistan
Telecommunication Author-
ity (PTA) has implemented
strict new regulations to con-
trol mobile package pricing,
prohibiting telecom compa-
nies from raising prices every
month in response to in-
creasing public complaints.

The Mobile Tariff Regu-
lations 2025 have introduced
new limitations to uphold
market equilibrium and safe-
guard consumers.

This decision follows
public grievances regarding
frequent price hikes in mo-
bile packages by telecom
companies nationwide. Offi-
cials assert that this action
aims to shield consumers
from repetitive price in-
creases while promoting
transparency in telecom pric-
ing.

As per the updated pol-
icy, telecom companies are
no longer permitted to raise

mobile package prices on a
monthly basis. Previously,
companies could adjust
package prices every 30 days,
but this allowance has been
revoked. Consequently, mo-
bile package prices will no
longer experience monthly
increases, offering relief to
millions of mobile users.
Under the revised Mobile
Tariff Regulations 2025,
telecom operators can now
only adjust package prices
quarterly. This means com-
panies must wait longer be-
tween price revisions instead
of altering tariffs monthly.
PTA sources indicate that
this new system is designed
to establish stability in the
telecom market and prevent
sudden price fluctuations.
Furthermore, telecom com-
panies are now required to
seek PTA approval before
launching new packages or
modifying existing prices.m

e& reports 23% revenue surge
iIn 2025 amid leadership tran-
sition and regional expansion

Lahore: UAE-based telecom
and technology group e& has
delivered its strongest financial
performance to date, posting a
23.1% year-on-year increase in
consolidated revenues for FY
2025. Total revenues reached
AED 729 billion (approxi-
mately $19.85 billion). Net profit
climbed 33.6% to AED 14.4 bil-
lion, while EBITDA rose 21.1%.
The group’s global subscriber
base expanded to approximately
244.7 million customers.

In Pakistan, PTCL and its
mobile arm Ufone, the group
continued network moderniza-
tion and fiber expansion initia-
tives. Ufone showed operational
stability with continued 4G ex-
pansion, while PTCL acceler-
ated fiber-to-the-home
deployments. A major milestone
was the acquisition of Telenor
Pakistan, strengthening spec-
trum assets, expanding sub-

scriber base, and improving op-
erational efficiencies through
consolidation. Leadership Tran-
sition: Group CEO Hatem
Dowidar will step down effective
March 31, 2026, after leading the

company's transformation into a
diversified global technology
group. Masood M. Sharif Mah-
mood will assume the role of
Group CEO effective April 1,
2026. Strategic Outlook: With
strong financial momentum and
regional consolidation in Pak-
istan, e& is positioned for its
next growth phase in telecom,
digital services, and fintech.=

Pakistan Railways appoints M. Hanif Gul as DS Multan

Islamabad: The decision by
Pakistan Railways to appoint
Muhammad Hanif Gul as Di-
visional Superintendent (DS)
Multan is seen as a strategic
move within railway circles.
Multan Division, known for its
operational complexity and
heavy passenger and freight
flow, requires experienced lead-
ership capable of ensuring dis-
cipline, safety oversight, and
administrative stability.

Muhammad Hanif Gul has
previously served as Divisional
Superintendent Lahore, over-
seeing field inspections, opera-
tional management, and
infrastructure initiatives in one

of Pakistan Railways' busiest
segments. His experience in
managing high-pressure divi-
sions, such as Karachi, has
strengthened his skills in field
command, operational supervi-
sion, and performance man-
agement,

His appointment as Chief
Operating Superintendent /
Safety at Pakistan Railways
Headquarters further demon-
strates the trust in his safety
oversight and operational com-
mand abilities. Multan Divi-
sion plays a crucial role in
Pakistan's central railway corri-
dor and is vital within the Main
Line-1 framework. Effective

leadership in Multan is essen-

tial for prioritizing operational

discipline, infrastructure im-
i ] e S

provement, punctuality, and
revenue protection.

Muhammad Hanif Gul is
known for his commitment to
public service and institutional
development, engaging in intel-
lectual discussions and mentor-
ing activities. With structured
reforms in discipline, safety
compliance, and accountabil-
ity, Multan Division has the po-
tential to become a model
division under his leadership.

This appointment signifies
a continuation of professional
leadership and sets expecta-
tions for operational consolida-
tion, transparency, and
reform-driven management in
one of Pakistan's key railway
divisions.m.
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ABHI, Knowledge
Platform partner to
expand financial
access in the edu-
cation sector

Karachi: ABHI Microfi-
nance Bank Limited has
signed a Memorandum of
Understanding (MoU) with
Knowledge Platform (Private)
Limited, an education tech-
nology company, to explore
opportunities for expanding fi-
nancial access and education-
focused services for schools,
teachers, parents, and students
across Pakistan.

The collaboration estab-
lishes a framework through
which both organizations will
work together to design and
promote financial solutions
tailored to the education
ecosystem. These solutions
may include education financ-
ing options for families,

earned wage access facilities
for teachers and school staff,
and financing support for
school owners to upgrade
technology infrastructure and
operational capacity.m

SBP holds policy
rate at 10.5%

Islamabad: The State
Bank of Pakistan (SBP) an-
nounced it will maintain the
policy interest rate at 10.5%,
following a meeting of its
Monetary Policy Committee
(MPC) chaired by Governor
Jameel Ahmad. The commit-
tee reviewed domestic eco-
nomic conditions, inflation
trends, and global develop-
ments.

The SBP has cut the key
rate by a cumulative 1,150
basis points since mid-2024,
down from a record 22% in
2023, as inflation cooled sharply
from multi-decade highs.=

Elon Musk poised
to become world’s
first trillionaire

New York: Elon Musk, the
founder of electric car maker
Tesla and space exploration
company SpaceX, is on the
verge of becoming the world’s
first trillionaire, according to the
2026 Forbes World’s Billion-
aires List.

His net worth has soared to
an estimated $839 billion,
marking an extraordinary in-
crease of more than $500 bil-
lion in just one year, the largest
single annual gain in history.=
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DIB Pakistan partners with Hakeem Easy Finance
to digitalize Shariah process for personal finance

Islamabad: In a landmark
moment in Islamic banking,
DIB Pakistan has entered into
a strategic partnership with
Hakeem Easy Finance by
Walee Financial Services
(WFS), to digitize its Sharia
process for personal finance
portfolio. The Memorandum
of Understanding (MoU),
signed by the leadership of
both institutions, appoints
WFS as the digital infrastruc-
ture partner for transitioning
DIB Pakistan’s personal fi-
nance sharia operations from
a traditional framework to a
structured, technology-en-
abled model.

Through this partnership,
DIB will be able to serve cus-
tomers more efficiently,

swiftly, and in a well-con-
trolled digital environment,
while further strengthening its
leadership in the Shariah-com-

ecuted process to strengthen
sharia work flow mechanics,
enhance transparency, and en-
able real-time monitoring with

¢ Hakeemn x &

pliant personal finance space.
It introduces a digitally ex-

el s Cliy
Dubai Islamic Bank

x walG®

structured documentation.

Muhammad Ali Gulfaraz,

CEO of DIB Pakistan, said,
"This partnership reflects dis-
ciplined modernization in Is-
lamic finance. By embedding
technology within a rigorously
supervised framework, we are
strengthening governance, en-
hancing transparency, and re-
inforcing authentic
shariah-based principles at
scale."

Dubai Islamic Bank is the
first bank in the industry that
offers Shariah-compliant Per-
sonal Finance to customers at
the time when they require im-
mediate liquidity for their dire
needs such as medical emer-
gencies, education expenses,
marriage, and other essential
life events.

To date, DIB has success-

fully served over 50,000 cus-
tomers, disbursing approxi-
mately PKR 10 billion
through  Shariah-compliant
personal finance solutions, en-
suring customers have access
to funds when they need them
most, without compromising
their faith-based financial prin-
ciples.

This reflects DIB’s strong
commitment to financial in-
clusion through ethical and re-
sponsible financing. Noshad
Minhas, CEO of WFS, added,
"This collaboration demon-
strates the maturity of Islamic
Fintech-as-a-Service (IFaaS),
enabling institutions to preserve
robust governance while bene-
fiting from digital precision and
scalable compliance." =

PTCL Flash Fiber wins Ookla Awards for best
fixed network and best ISP gaming

Islamabad: Pakistan
Telecommunication Company
Limited’s flagship broadband
service, PTCL Flash Fiber, has
been recognized by Ookla, the
global leader in internet testing
and analysis, with two presti-
gious accolades ‘Best Fixed
Network’ for the entire year
2025 and ‘Best ISP Gaming
Experience’ for H2 2025 in
Pakistan.

The awards are based on
data from the Speedtest Con-
nectivity Report for Pakistan
(H1 and H2 2025) and reflect
PTCL Flash Fiber’s consistent
performance in delivering supe-
rior speed, low latency, and en-
hanced user experience across

the country.

The Best Fixed Network
award is determined through
Ookla’s comprehensive KPI

; FLASH
ptel  Er=eR

evaluation model, assessing
key parameters including
download and upload speeds,
latency, video streaming per-
formance, and web browsing
experience. It represents the
highest recognition in fixed
broadband network perform-
ance.

During H1 2025, PTCL
Flash Fiber was recognised as
the Fastest Provider in four re-

gions of Pakistan. In H2 2025,
the service further strength-
ened its market leadership,
emerging as the Fastest
Provider across the majority of
regions, based on Ookla’s pub-
lished data.

In addition, PTCL Flash
Fiber earned the Best ISP
Gaming Experience Award for
H2 2025, reflecting its opti-
mised network architecture de-
signed to support seamless
online gaming through reduced
latency and stable connectivity.
This recognition underscores
PTCL’s commitment to meet-
ing the evolving digital needs
of gamers and high-bandwidth
users across Pakistan.m

Punjab districts ranked under
KPI system Lodhran on top

Lahore: Punjab Board of
Revenue has released its KPI
dashboard for January 2026,
ranking districts across the
province on the basis of compos-
ite administrative performance,
including revenue recovery, land
record management, case dis-
posal, digitisation, and service de-
livery benchmarks,

Lodhran secured first position
with 96.08 points, Bahawalnagar
second with 94.60 points and
Okara third with 94.04 points.
Top 10 districts: 1. Lodhran —
96.08 2. Bahawalnagar — 94.60
3. Okara — 94.04 4. Narowal —
92.05 5. Jhang — 91.41 6. Chin-
iot — 90.96 7. Hafizabad —
88.48 8. Rajanpur — 88.01 9.

Faisalabad — 87.81 10. Ba-
hawalpur — 87.23. A significant
number of districts fall within the
80-89 score range, including
Sahiwal (86.76), Vehari (85.99),
Pakpattan (85.66), Sheikhupura
(85.32), Mandi Bahauddin
(84.35), Rahim Yar Khan (83.99),
Nankana Sahib (83.10), and Sar-
godha (82.91). Major districts
such as Lahore (80.09),
Rawalpindi (78.20), Multan
(75.64), and Sialkot (74.75) re-
mained mid-table. At the lower
end, Dera Ghazi Khan (70.67),
Wazirabad (69.62), Muzaffargarh
(69.47), Bhakkar (68.65), and
Kot Addu (46.44) recorded
comparatively low scores, with
Kot Addu ranking last.m

President Askari
Bank calls on
CEO VGO TEL

Naveed Gaba

Karachi: President & CEO
of Askari Bank Zia Ijaz visited
the VGO TEL Mobile Office,
where he received a warm
welcome from CEO of VGO
TEL Naveed Gaba. During
the visit, [jaz was presented
with a souvenir, symbolizing
their successful partnership
and the spirit of collaboration
between their firms. This inter-
action further solidified the re-
lationship between the two
companies, demonstrating

their dedication to working to-
gether on future projects that
will benefit their clients and
the community. =

Faysal Bank recognized for CSR excellence Meta introduces
at NFEH Awards

Islamabad: Faysal Bank
Limited (FBL) has been hon-
ored with eight prestigious

awards at the National Forum |

for Environment & Health
(NFEH) CSR Awards, recog-
nizing the Bank's leadership in
sustainability, inclusive devel-
opment, and measurable so-
cial impact across Pakistan.

The awards span key areas
including CSR reporting,
partnerships, climate re-
silience, education, innova-
tion, impact measurement,
inclusivity, and women’s em-
powerment — reflecting the
Bank’s holistic and ESG-
aligned approach to responsi-
ble banking.

These recognitions under-
score Faysal Bank’s commit-
ment to transparent
sustainability reporting, col-
laborative multi-stakeholder
engagement, climate action,
educational uplift, vocational

support, and women’s eco-
nomic participation across its
nationwide footprint.

Commenting on the
achievement, Mr. Yousaf
Hussain, President & CEO of
Faysal Bank stated, “These
awards reaffirm our commit-
ment to responsible and in-
clusive growth. At Faysal
Bank, we believe sustainable
progress is driven by strong
governance, meaningful part-

nerships, and measurable im-
pact. We remain dedicated to
strengthening communities

and contributing to Pakistan's
long-term socio-economic de-

velopment.”

This milestone reinforces
Faysal Bank’s position as a
purpose-driven Islamic bank,
environmental
stewardship, social responsi-
bility, and governance excel-

integrating

lence into its core strategy.m

new tools for
protecting users

New York: Meta has intro-
duced new tools on Face-
book, Messenger, and
WhatsApp to enhance protec-
tion against scams

In 2025, Meta removed
more than 159 million scam
ads for policy violations and
shut down 10.9 million ac-
counts on Facebook and In-
stagram linked to criminal
scam activities.Meta joined
the Industry Accord Against
Online Scams and Fraud at
the United Nations Office on
Drugs and Crime Global
Fraud Summit in Vienna, Aus-
tria, where it serves as a
proud sponsor. This accord, a
significant voluntary agree-
ment, includes 11 industry

partners such as Adobe,
Amazon, Google, Levi’s,
LinkedIn, Match Group,

Meta, Microsoft, OpenAl,
Pinterest, and Target, work-
ing together to address the
growing threat of online
scams.m
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Display 6.78" &
Display 6.53" & 8.03"
Front 50MP m
SUEEN  Rear Camera 200450450MP o
y y Front Camera:20+20MP
Rear Camera:50+50+50MP :
Battery 6510mAh m
Battery 6000mAh —
v ) RAM & ROM
Memory 16GB+512GB m
16GB+512GB |.|.|
Charging 90W Flash Charge E
’ '
vivo V70 5G 3
"\ :
J Display 6.31" Display 6.59"
Front 50MP Front Camera:50MP
: Camera )
] Rear Camera 50+50+8MP - Rear Camera:50+50+8MP m
6500mAh Battery 6500mAh ;
RAM & ROM
' RAM & RoM Memo 12GB+256GB o
il 12GB+512GB 12GB+512GB « B
.Charg_ing e Charging 90w m
U | -]
. . _—
vivo V60 Lite 5G vivo V60 Lite m
Ml =
Display 6.77" Display 6.77" h
: Front 32MP _ Front Camera:32MP h
Rear Camera 50+8MP Rear Camera:50+2MP :
= RAM & ROM RAM & ROM
Memory 12GB+256GB Memory 8GB+256GB
Charging sow Charging 9w
4
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vivo Y29

Display

6.68"

Camera

Front Camera:8MP
Rear Camera:50+2MP

Battery

6500mAh

Memory

8+256GB

| Charging

44W

vivo Y400

Display 6.67"
Front Camera:8MP
4 Rear Camera:50+2MP
Battery 6000mAh
- RAM & ROM
Memo_ry 8GB+256GB
Charging 44w
vivo Y11d
Display 6.74"
Front Camera:5MP
Rear Camera:50+0.08MP
Battery 6500mAh
= 4GB+128GB
Memory. 6GB+128GB
Charging 44w

vivo Y21d

Display 6.68"

c Front Camera:5MP
2N Rear Camera:50+0.08MP

Battery 6500mAh
_ RAM & ROM
Memory 6GB+128GB
8GB+128GB
Charging 44w

Displa 6.74"

Front Camera:5MP
Camera : Rear Camera:13+0.08MP

Battery 5500mAh
. 4GB+64GB
Memory 4GB+128GB
Charging 15W
vivo YO5
Display 6.74"
Front Camera:5MP
allea Rear Camera:8MP
Battery 6500mAh
i 1 4GB+64GB
Memory 4GB+128GB
Charging 15W
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Realme 14 5G
Rs. 99,999

Chipset: Qualcomm Snapdragon
6 Gen 4, GPU: Adreno 810

6.67 Inches, AMOLED
Capacitive Touchscreen

Front: 16 MP, Back: 50 MP

6000 mAh

RAM 12GB ROM 512 GB

Removable Li-Po
3000mAR

Display
2.4inches

[+ ] f X @;AD\MNCETELECGM

PHILIPS

King Talker with Auta
CallRecerding

Up to 70 Days

www.advancetelecom.com.pk

Mgl
DEVICES

L2

No charging worries
with up to a month of
standby.

Play radio and MP3s!
through the loud rear
speaker.

Tough body and
dedicated music
playback buttons.

o (©® / ADVANCETELECOM
P X@

' AT_.TG.DVANCE

ELECOM

Unlock

www.advancetelecom.com.pk

Realme 14T 5G
Rs. 79,999

=

Chipset: Mediatek Dimensity
6300, GPU: Mali-G57 MC2

6.67 Inches, AMOLED
Capacitive Touchscreen

Front: 16 MP, Back: Dual
Camera 50 MP + 2 MP

6000 mAh

RAM 12GB ROM 256 GB

PHILIPS

Fun 100

Stay connected anytime, anywhere
1000mAh
E,J removable

microSDHC
card support
(up to 32GB)

— 2.0 inches,
== 128x160 pixels

DurabilityP52
@ splash

& dust resistant

& § X (@ /ADVANCETELECOM www.advancetelecom.com.pk

NOKIA

110 (2024)

1.8 Inches Display {I?}}Support Upto 32GB

Q? Micro USB Charger "' 3 Rear camera QVGA

[F) 1000 mAh Battery

F

o ol 5 L

12:00

30.06.2023

HVD

Makers of Nokia phones

o § X {© / ADVANCETELECOM

www.advancetelecom.com.pk
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I TR

G'F

SMART PHONE

.
BATTERY Eihl POWER DISPLAY  BRIGHT FM RADIO
3500 Sl’g SPEAKERS 2.8° TORCH BLUETOOTH
sLoTS

MAH 30 MUSIC INCHES LIGHT CONNECTIVITY

56 MERISUPERPOWER

Display
:35
FRI,MARCH 18

o

@

Smart
Camera

mevosiE :I

:

Torch Light

ich

innovative touch keypad

¥
ft
t

4
z
o
o
@
m
o
=
7
e
m
=
s

«.| 2.8" Touch
Display
2,000mAh
Built-in-Battery

Digital Stylish
Camera

-
W Life Sensor

r\ § Alert

#Gfive_Music400

AVAILABLE
NOwW

MOBILE

Mo

SIRF PHONE NAHI
AIK POWFR HNIISF

Charge with
Easiest Port

TYPE-

y

ﬁeﬂull
Torch Light

1 Urdu & English
Soft Keypad Language
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Infinix Hot 60i

Chipset: MediaTek Helio G81
Ultimate,CPU:Octa-core

6.7 Inches

Front: § MP
Back: 50 MP

5160 mAh

Mem: \ RAM 6GB ROM 128GB

| ' el ]

Infinix Hot 60 Pro

Chipset: MediaTek Helio G200
CPU:Octa-core

6.78 Inches

Front: 13 MP
Back: 50 MP

5160 mAh

°/i RAMBGB ROM 128GB

NOTE70
Dare To Live Life Out Loud

6.8” HD+

Sunlight Readt

128GB ROM

12GB* RAM

13MP Triple Al | Panda Glass
BMP Camera n

Prote

> Display

Infinix Smart 10

Chipset: Unisoc
T7250, CPU: Octa-Core

6.67 Inches

Front: 8 MP
Back: 8 MP

5000mAh

RAM 4GB ROM 64GB

56 MERISUPERPOWER

Chipset: MediaTek Helio G100
Ultimate, GPU: Mali-G57 MC2

6.78 Inches, AMOLED
Capacitive Touchscreen

Front: 32 MP
Back: 50 MP + 8 MP

5200 mAh

*1s'| RAM 12GB  ROM 256GB

Brilliant Performance

; o T —

24
z
o
o
o
m
o
-
7
x
m
=
"h’

6.7" HD+

Hole Punch Display

5000mAh

Battery

128GB ROM

24GB" RAM

50MP Triple Al

13MP Selfie Camera
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VGO TEL FLEX3| | VGO TEL FLEX(3 |

@ 36 o A"ﬂgf.,b'e RS‘JG,OOO ' Available ' i[o]E Octa Core 1.6GHz

) 3GB Exte Now

56 WMERISUPERPOWER

VGO TEL®

1
il

Samsung Galaxy A24 Samsung A36

24
z
o
o
o
™
0
-
7
x
Lu
=
r

Rs. 72,999 Rs. 119,999
"\
Chipset: Mediatek MT8781
Helio G99 (6nm) CPU: Octa-core Chipset: Qualcomm SMB475-AB
(2 x 2.2 GHz Cortex-A76 + Snapdragon 6 Gen 3, CPU:
6 x 2.0 GHz Cortex-A55) Octa-core (4 x 2.4 GHz
Cortex-AT8 + 4 x 1.8 GHz Cortex-A55)

6.5 Inches, Super AMOLED

Capacitive Touchscreen 6.7 Inches, Super AMOLED
Capacitive Touchscreen
Front: 13 MP, Main: Triple Camera
50 MP, f/1.8, (wide), PDAF, OIS Front: 12 MP, Main: Triple Camera

+5MP, £/2.2, (ultrawide), s 50 MP, f/1.8, (wide), 1/1.96",

1/5" + 2 MP, £/2.4, (macro) PDAF, OIS + 8 MP, f/2.2, (ultrawide)

— , 1/4.0" + 5 MP, /2.4, (macro)
5000mAh
(Li-Po Non removable), 5000 mAh
'Y PR RAM BGE ROM 256GB
Lcnleln’d RAM8GB  ROM 128GB
e

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL | X.COM/FLAREMAGAZINEPK | +2026%..




-.51{;:'5!:;;}’ 'L!‘

TECNO

TECNO SPARK 40 PRO

6.78"AMOLED144Hz

TECNO

TECNO SPARK 40 PRO PLUS

6.78"AMOLED144Hz

i < e Front Camera:13MP amera. Front Camera:13MP
G Rear Camera:50MP GO Rear Camera:50MP
Memory RAM/ROM Memory RAM/ROM

) 8GB+256GB el 8GB+256GB
et 45W PRI 45W Fast Charging
W 30W Wireless Chargin
—ia) Fast Charging Ny ging
5200 mAh [ i—‘-ﬁ“' - 5200 mAh

TECNO CAMON 40 PRO

i 6.8” AMOLED 120Hz

Front Camera:50MP
G Rear Camera:50MP+8MP

RAM/ROM
8GB+256GB
. 15 41 45W
—_— Fast Charging
Batten =500 AR

TECNO CAMON 30 PRO 5G

6.78" AMOLED 144Hz

Front: S0MP

. S50MP (D15) Sony IMXE90
Reor Sensor + S0MP UW+2MP

12GB Ram+512GB ROM
(12GB+12GB extended)

70W, Ulira Charge

5000mAh

m

Xiaomi Store

Authonized Reseller

Redmi 13

Scene hai 13

Supports 33W Fast Charging

> S\A/

Standby \ Up to 19 days

@

Xiaomi Store

Autherzed Faseller

Redmi 14C

Rounded Design Aesthetic

Glamour at your fingertips

Processor | Charging ‘ Display ‘ Battery
m l Sto re - pk Helio GBI-Ultra 18W Fast Charging 688" Dot Drop Display 5160mAh
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ENERCOM TECHNOLOGIES (PRIVATE) LIMITED NOKIA = 3
TECNO PACK ELECTRONICS (PRIVATE) LIMITED NOKIA - B
SICCOTEL TRADING NOKIA = =
UNITED NATION NOKIA - -
YELLOSTONE TECHNOLOGIES (PRIVATE) LIMITED NOTHING 722 185,376
SWIFT BIZ SOLUTIONS PVT LTD NO NAME - *

5. A Q COMMUNICATION NU NAME - -
'STRATEGIC LOGISTIC SERVICES (PRIVATE) LIMITED NO NAME _ -
LOGISTICS PROPEL NO NAME = -
ACTION MOBILE NO NAME - -

'ENERCOM TECHNOLOGIES (PRIVATE) LIMITED NO NAME _ _
EDGE CDNSLII_'I'ING SDLU'I'IDNS - NONAME - -
M/S GREEN GATE GLOBAL NO NAME = 5
ICONIC STARS ELECTRONICS NO NAME B i
A.S. TELECOM (PRIVATE) LIMITED i _NO NAME # &
AZURE TECH (PRIVATE) LIMITED NO NAME = =
EUROTEL TRADING NO NAME = &
PICK N SAVE I J NO NAME - -
EXERT TECH (PRIVATE) LIMITED ‘oPPO 72,450 9,132,350
IMPEL TECH (PRIVATE) LIMITED OPPO - -
UNITED COMMUNICATION (PVT.) LIMITED Q MOBILE e ————
EXERT TECH (PRIVATE) LIMITED REALME 51,000 3,354,000
SUNTON MDBII_E TEI:H {PRIVATE] I_IMITED REAI.ME - -
LOGISTICS PROPEL REALME 2 710
FOCAL INTERNATIONAL SAMSUNG 32 8,122
MY REHMANI TRADER’'S SAMSUNG - -

DB LINK (PRIVATE) LIMITED e SAMSUNG & z
ACTION MOBILE SAMSUNG - -
M/S BK TRADERS SAMSUNG - z
MICROTEL TRADING SAMSUNG = Py
MOBCARRY {PRIVATE)} LIMITED SAMSUNG - -
CORETECH SAMSUNG = =
SICCOTEL TRADING SAMSUNG = e
'SMART TECHNOLOGIES SAMSUNG - =
SMART SOLUTIONS SAMSUNG - -
M/S AS TRADING SAMSUNG - -
SHOPME = _SAMSUNG 1,096 185,481

"PICK N SAVE SAMSUNG 1,104 179,625
5.A.Q COMMUNICATION SAMSUNG - -
AL-BARKAT SYSTEMS SAMSUNG B =
SAMSUNG EC PAKISTAN (PRIVATE) LIMITED SAMSUNG 11 8,150
GREEN ENTERPRISES SAMSUNG = - i -
LUCKY MOTOR CORPORATION LIMITED SAMSUNG 108,410 21,253,090
SAHAA TRADERS SAMSUNG 5 =
SKLINKER SAMSUNG. 1,135 169,477
MIS CELL CO SAMSUNG 1,869 331,356
EUROTEL TRADING SAMSUNG = =
YOUNG TECH (PRIVATE) LIMITED SD MOBILE 3 B

"CORETRIX (PRIVATE) LIMITED - TECNO - -

AIR LINK COMMUNICATION LTD TECNO 40,000 2,915,487
SAHAA TRADERS TECNO = &
ADVANCE TELECOM (PVT.) LIMITED TECNO B i
TRANSSION TECNO ELECTRONICS (PRIVATE) LIMITED TECNO 90,008 9,881,711
CORETECH TECNO - -
UNITED MOBILE TECNO = -
ICCOTELTRADING = JECND i = =
CARLCARE SERV PVT.) LIMITED TECNO = -
EZEE SOLUTIONS ULEFONE = =
COASTAL JADE TECHNOLOGY (PRIVATE) LIMITED VIVO 158,959 16,849,309
'SSH TELECOM (SMC-PRIVATE) LIMITED VGOTEL 10,003 358,245
ADVANCE TELECOM {P\I"T ) LIMlTED 1 \."lLLAON - -
CARLCARE SERVICE (PVT.) LIMITED VILLAON
M/S.ZENITH ENTERPRISE VILLAON 2 120
INOVI TELECOM (PVT.) LIMITED VILLAON — 5,000 182,805
'EDGE CONSULTING SOLUTIONS XIAOMI e 2
CORETECH XIAOMI - -
TECH SIRAT (PRIVATE) LIMITED XiaAomli - -
M/S GREEN GATE GLOBAL XIAOMI - -
GLOBAL CUSTOMER CARE (PRIVATE) LIMI XIAOMI__ ., 4 - -
STRATEGIC LOGISTIC SERVICES (PRIVATE) LIMITED XIAOMI = 5
OPTIMUS. XIAOMI - -
SELECT TECHNOLOGIES (PRIVATE) LIMITED XIAOMI 60,500 3,843,275

"MULPHICO TECHNOLOGIES (PRIVATE) LIMITED X MOBILE = N
UNITED CDMMUNICATIDN (P\."T ) LIMITED _)(MDBILE - -
DEPLOY tPVT } LIMITED X MOBILE - -
VERIBEST BRANDS PAKISTAN PRIVATE LIMITED X MOBILE = =
PREMIER CODE (PRIVATE) LIMITED _ZEEKER - -
SICCOTEL TELECOM (PRIVATE) LIMITED ZTE 20,500 1,680,078
SICCOTEL TRADING ZTE - -
AZI.JRE TECH [PRIVATE) LIM!TED r - -
UNITED COMMUNICATION (PVT.) LIMITED E 5
APPLE 51,522 32,337,410
CALME . 4 1,100 22,000
MINTT - -
HMD - N
ALLCALL = - B
MEIZU _ N
GFIVE - -
GOOGLE 41,039 3,615,376
E-TACHI = -

LG B 5
OUKITEL N 5 E =
ULEFONE = =

HELLO TECH - o - -
SEGO 38,000 1,704,953
BLACKVIEW o =
D CODE i 16,000 752,000
DIGIT 4G 3,500 92,120
DIGNO - =
M-HORSE - _
ETEL _ N
HONOR 8,500 878,479
INFINIX 276,004 27,682,895
MIONE N =
ITEL 35,005 1,477,458
KXD % Z
MOTOROLA az 2,907
NOKIA & &

NO NAME _ "

| OPPOD 72,450 9,132,350
NOTHING 722 185,376
Q MOBILE = =
REALME = 51,002 3,354,710
T 113,657 22,135,300
SD MOBILE - -
TECNO 130,008 12,797,198
VIVO 158,959 16,849,309
VILLAON 5,002 182,925
VGDTEL 10,003 358,245
X MOBILE - Bl
XiaomMI 60,500 3,843,275
ZEEKER & “

ZTE 20,500 1,680,078

| Total 1,093,511 139,084,362




Importer Name

Feb-26

Amt

FUTURE TECH

19,596

APPLE HOUSE
IWORLD

346

449,312

10T TRADERS (SMC-PRIVATE) LIMITED

109

47,305

DB LINK (PRIVATE) LIMITED
INTRO TECHNOLOGY

‘886

224,681

M/S CELL CO

10,361

3,008,210

(SELECTO REVAIL
NEXTWAVE DISTRIBUTION (PRIVATE) LIMITED

SKY LINK TECHNOLOGIES

M/S AS TRADING
SKLINKER

10T TRADERS (SMC-PRIVATE) LIMITED

M/S BK TRADERS
ROCKERS TRADING
AIR LINK COMMUNICATION LTD

122,890
405,395

M/S NEXALINK

565,174

SMART FLOW (PRIVATE) LIMITED
ENABLING SOLUTIONS {SMC—PRIVATEl LIMITED

IPHONE CITY
SMART SOLUTIONS
AL NAFEESA ENTERPRISES

GNEXT SERVICES (PRIVATE) LIMITED

12,742

GNEXT SOLUTIONS (PRIVATE] LIMITED
GNEXT TECHNOLOGIES (PRIVATE) LIMITED

7,329

8,975,212

SAHAA TRADERS

139

27,579

ACTION MOBILE
MOBCARRY (PRIVATE) LIMITED

MICROTEL TRADING

1,106

711,723

SHOPME
DERIMOD ENTERPRISES

4,517

1,460,670

MOBO MOBILE (PVT.) LIMITED

SMART TECHNOLOGIES
LEADING EDGE PAKISTAN (PRIVATE) LIMITED

518,890
4,812,142

WAQAS MOBILES

MYSHA ENTERPRISES
‘NAYYAR ENTERPRISES

YELLOSTONE TECHNOLOGIES (PRIVATE) LIMITED

510,581

M/S. C RIGHT MOBILE
TRADE BATCH INTERI ATIONAL
MY REHMANI TRADERS

236,451

GREEN ENTERPRISES

CORETECH
CORETRIX (PRIVATE) LIMITED

1,433,059
1,439,710

5.A.0 COMMUNICATION

USRA COMMUNICATION
PICK N SAVE

3,720,451

EUROTEL TRADING

660,605

| AL-BARKAT SYSTEMS
HEAVEN TECHNOLOGIES

GOLDEN TECHNOLOGICS

1,717,110

| SICCOTEL TRADING

UNITED TRADERS

JINSUNG INTERNATIONAL
BELLCO TRADING COMPANY (PRIVATE) LIMITED

M/S BK TRADERS

SWIFT BIZ SOLUTIONS PVT LTD
SICCOTEL TELECOM (PR[VATE} LIMITED
SICCOTEL TRADING

MINTT
HMD
HMD

G' FIVE MOBILE {(PRIVATE) LIMITED

GFIVE

INFOCOM GADGETS (PRIVATE) LIMITED
PICK N SAVE

CALME
GOOGLE

1,100
19,400

22,000
1,603,748

INTRO TECHNOLOGY
FOCAL INTERNATIONAL

GOOGLE
GOOGLE

412

36,543

SKLINKER

GOOGLE

7,255

667,793

M/S CELL CO

GOOGLE

9,321

875,166

ACTION MOBILE

GOOGLE

MY REHMANI TRADERS
M/S AS TRADING

GOOGLE
GOOGLE

109

4,120

CORETECH

GOOGLE

DB LINK (PRIVATE) LIMITED
'SAHAA TRADERS
EUROTEL TRADING

GOOGLE
GOOGLE
GOOGLE

30,429

M/S BK TRADERS _
MICROTEL TRADING

GOOGLE
GOOGLE

SHOPME

397,578

SICCOTEL TR
5.A.Q COMMUNICATION

SMART TECHNOLOGIES

AL-BARKAT SYSTEMS
SMART SOLUTIONS
POLE COMMUNICATION TECHNOLOGY (PR]VATE] LIMITED

HELLO TECH

EXPERT TECH SOLUTIONS

BLACKVIEW

/AZURE TECH (PRIVATE) LIMITED
A.5. TELECOM (PRIVATE) LIMITED

SEGO
ALLCALL

1,704,953

UNITED COMMUNICATION (PVT.) LIMITED

D CODE

752,000

| PREMIER CODE {PRIVATE} LIMITED
SWIFT BIZ SOLUTIONS PVT LTD

D CODE

DIGIT 4G

92,120

PICK N SAVE

DIGNO

M

A.5. TELECOM (PRIVATE) LIMITED

ETEL

GOLDEN TECHNOLOGICS
INOVI TECHNOLOGIES

HONOR
HONOR

8,500

878,479

INOVI TELECOM (PVT.) LIMITED

INFINIX

145,000

16,841,483

ZENITH ENTERPRISE
CARLCARE SERVICE (PVT.) LIMITED
SICCOTEL TRADING

INFINIX
INFINIX
INFINIX

520

ADVANCE TELECOM (PVT ) LIMITED
MOBICELL {PRIVATE] LIMITED
TRANSSION TECNO ELECTRONICS (PRIVATE) LIMITED

INFINIX
INNEINIX
INFINIX

131,000

10,840,891

AIR LINK COMMUNICATION LTD

ITEL

15,000

523,026

CARLCARE SERVICE (PVT.) LIMITED
INOVI TELECOM (PVT.) LIMITED

ITEL
ITEL

ADVANCE TELECOM (PVT.) LIMITED

ITEL

ENERCOM TECHNOLOGIES (PRI\!ATE] LIMITED
TECNO PACK ELECTRONICS [PRIVATE} LIMITED

ITEL

TRANSSION TECNO ELECTRONICS (PRIVATE) LIMITED

ATICON
SKYLINES

WVATE) LIMITED

YOUNG TECH (PRIVATE) LIMITED

ACTION MOBILE.
S.A.Q COMMUNICATION

M/S BK TRADERS

MOTOROLA

"AL-BARKAT SYSTEMS
TECH SIRAT (PRIVATE) LIMIITED
SMART TECHNOLOGIES

MCOTOROLA
PACH T OL A
MOTOROLA

EICICN SAVE
SKLINKER
"FORTLINE (PRIVATE) LIMITED

MOTOROLA
MOTOROLA
MOTOROLA
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‘Trusted Security Solutions for ;
Islamabad & Across Pakistan

— Professional | Reliable | Disciplined —
_ T

v/ Armed & Unarmed Security Guards
Corporate & Commercial Security
Residential & Society Security
Event Security Management
VIP / Executive Protection

CCTV Monitoring & Surveillance

Suite No. 103, 1t Floor, Victoria Heights, Service Road, Sohan, Islamabad
+92-51-2612089 M skh.isbregion@gmail.com

www.skhsecurityservices.com @ www.skhsecurityservices.com
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