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It was a
strange kind
of war!

Pakistan has indeed earned kudos worldwide for mediating a
ceasefire between Americaand Iran inthe war, yet very strangely,
Pakistan has itself fallen victim to this conflict. Pakistan is not
directly or indirectly involved in this conflict, siding with any
party, but the financial problems and difficulties for the layman
in this country, consequential to this war, are worse than in
any other state on earth. The kind of rise in petroleum prices
unleashing high inflation has broken the backbone of the poor
Pakistanis, while conflict is still smouldering to turn into flames
anytime, indicating aggravating financial woes for the masses.

On the chessboard of this war, which America and Israel
thrust upon Iran, every power in the world is lining up to meet
the new economic challenges and is taking steps to prevent its
effects from reaching the common man. But in Pakistan, the
hackneyed trend of passing on adverse effects to the poor is in
practice to keep the hi-fi class of rulers, powerful bureaucrats
and the elitists cool of its impact.

Iran fought, and Israel emerged victorious from that tense
conflict. The United States suffered significant losses, while the
UAE was left devastated in the aftermath. By contrast, China
and Russia emerged as notable winners, gaining strategic
advantages in the geopolitical landscape. As a result, Iran
gained a measure of respect on the world stage, although India
found itself facing a wave of disrespect for its passive role in the
unfolding events. In this complicated global landscape, Pakistan
was particularly affected; the nation experienced a steep rise
in fuel and food prices. The war had a profoundly negative
impact on the economy, creating a burden for the people of
Pakistan. Continuous increases in fuel and food prices made
daily life increasingly difficult for the population. Amid these
challenges, the implementation of smart lockdowns further
affected businesses, disrupting earnings and causing many
families to struggle financially.

In a press briefing, President Trump stated that the US-
Iran ceasefire remains in place. However, he also warned of a
stronger, much more violent response if Tehran continues to
reject calls for a peace deal. His remarks reflected the complex
nature of international relations and the delicate balance of
power that characterised the region. Iranian Foreign Minister
Abbas Araghchi vocally criticised the US for opting for military
action rather than pursuing diplomatic solutions, further
heightening tensions between the two nations.
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Draining the economy

National sovereignty should not be outsourced, particularly
in relation to defence and financial capacity. Pakistan has
continued to make capacity payments to Independent Power
Producers (IPPs) despite other countries invoking “force
majeure” to cancel agreements, like the ones done with the
IPPs.

The circular debt from one-sided agreements with private
power companies is draining the economy. Political parties
and media in the country are silent on this issue, possibly
due to conflicts of interest. Pakistan must prioritise its own
sovereignty and financial stability and prevent the IPPs from
taking advantage of the agreements to take away valuable
resources of the country. Maintaining a strong defence
deterrence is crucial, but financial self-reliance is equally
important.

Malik Tarig Ali, Lahore

Teach Al in schools

As a student in Pakistan, I see the impact of technology on
our daily lives, with Artificial Intelligence (AI) becoming
increasingly dominant. Young people must grasp the
fundamentals of Al, including its applications and ethical
considerations. While some universities in Pakistan offer
Al courses, there is a need for broader integration of Al
education in schools. This education should encompass not
only coding but also ethical aspects and critical thinking
skills. Access to technology is also vital, especially in
underserved areas, to ensure equal opportunities for all
students. By equipping Pakistan’s youth with AI knowledge
early on, we can prepare them for future success in a
technology-driven world. Educational institutions and
policymakers need to prioritise Al education to empower
students to meet the challenges ahead.

Hassan Nisar, Islamabad

Tax evasion must end

Developed countries are documented economies with
multifaceted advantages. In simple words, income earned by
an individual or an organisation, by default, has a money trail
through banking channels. Across England, for instance, if
one boards a bus or train, one has to either pay a fare via a
travel card or a contactless bank card. Travel and bank cards
are registered in the owner’s name and help the government
monitor the movement of money in the public field.

A shop without a debit or credit card payment facility triggers
customer resentment, and the business suffers. Taxes are
paid religiously, and in case of a breach, zero tolerance is
manifested in almost every European country.

The government in Pakistan is taking steps in the right
direction to document the country’s economy. For a couple
of months or maybe years, people may find it hard to cope
with this change. Traders and people may protest. It should,
however, not mean that efforts should be halted to bring
the untaxed to the tax net. These steps will help tackle tax
evasion and corruption.

Shahzad Lodhi, London

Write us at: flare.mag@gmail.com

Rising fuel prices

[ am writing to express my deep concern over the continuous
rise in petrol prices, which has created serious difficulties for
ordinary citizens. The increasing cost of fuel has affected
nearly every part of daily life, particularly for middle- and
lower-income families.

As petrol prices go up, transportation costs increase as well,
leading to higher fares for public transport. This directly
affects students, workers, and daily wage earners who
rely on affordable travel. Moreover, the prices of essential
goods, including food items, also increase due to higher
transportation costs, making it even more difficult for people
to manage their basic expenses.

The situation is becoming increasingly unbearable, and
many people are struggling to meet their daily needs. It is the
responsibility of the government to take effective measures
to control petrol prices or provide relief to the public, such as
subsidies or reduced taxes.

The writer would be highly grateful if her proposal is taken
into account and proper measures are adopted to provide for
the poor segment of society.

Maham Rauf, Karachi

Lavish weddings harm society

Extravagant weddings in Pakistan, marked by excessive
events and unnecessary food wastage, are negatively affecting
both the environment and society. This growing trend is also
distorting our cultural values. Wealthy families often organise
lavish, multi-day wedding celebrations, which create immense
social pressure on poorer families. When less privileged
people witness such grand displays, many begin to feel a sense
of deprivation, leading to stress, anxiety and depression.
There are even claims that Pakistanis spend up to 200 billion
rupees annually on weddings. Traditional values of simplicity
and togetherness are being overshadowed by a culture of
showmanship and extravagent spending. Weddings are no
longer centred on meaningful celebrations; instead, many
people focus on creating content for social media platforms
such as reels and TikTok videos. As a result, privacy has also
been compromised significantly. People display fake happiness
and performative love merely to gain online attention, often
without genuinely enjoying the occasion themselves.

It is both a social and governmental responsibility to
promote simplicity in weddings, discourage food wastage
and encourage environmentally responsible and culturally
meaningful celebrations.

MAHOQO Lal, Gidroshi

Rising electricity bill

The rising electricity prices in Pakistan are crippling
businesses and households, with bills skyrocketing by over
150% in the past three years. Load-shedding is unabated
while bills continue to climb, pushing many to the brink of
financial ruin. The middle class and small businesses are hit
the hardest, with layoffs and closures becoming common.
The root cause lies in circular debt and inefficiencies in the
power sector, demanding urgent reforms for transparency
and accountability of the power distribution companies and
the private power producers. The government must address
these issues to prevent an economic catastrophe for the
people of Pakistan.

Kashaf Eman, Lahore

We receive too many letters from our valued readers every month through mail and e-mail, however, due to shortage of space,

we are publishing only few selected letters.
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High inflation out of
skyrocketing
etroleum prices
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Diesel plays a crucial role in Pakistan’s economy. Unlike
petrol, which is primarily used in private vehicles, diesel is
widely consumed in heavy transport vehicles (trucks, buses),
agricultural machinery (tractors, tubewells), industrial

generators and machinery

uel prices in Pakistan have once again taken

centre stage for public concern as the gov-

ernment has revised prices of the petroleum

products to a financially killing level for the
common man. The update shows a significant im-
pact on both petrol and diesel rates, directly affecting
transportation, inflation, and daily living costs across
the country.

According to the official notification issued by
Oil and Gas Regulatory Authority (OGRA), the
price of High-Speed Diesel (HSD) now stands at Rs
414.58 per litre, while petrol has surged to Rs. 414.78
per litre till this report. These updated rates reflect
ongoing global oil market fluctuations and domestic
economic pressures. Given the increase in oil prices
at the international level, due to the closure of the
cheap Strate of Hormuz route in the Persian Gulf,
the government had raised the petroleum prices to all
time high in the country. However, a few days later,
the oil price was slashed by Rs 80 per litre to bring
down the price to 370.

Diesel plays a crucial role in Pakistan’s economy.
Unlike petrol, which is primarily used in private ve-
hicles, diesel is widely consumed in heavy transport
vehicles (trucks, buses), agricultural machinery (trac-
tors, tubewells), industrial generators and machinery.

With diesel now priced at Rs. 414.58, the ripple
effect is significant on the common man across the
country, of which over 50 per cent live below the
poverty line. This raise in diesel price has increased
the transportation costs, leading to higher prices for

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

essential goods such as food, vegetables, and con-
struction materials.

International oil markets have seen volatility due
to geopolitical tensions and supply disruptions. Ma-
jor oil exporters like Saudi Aramco influence global
pricing trends, which directly impact Pakistan as an
oil-importing country. The Pakistani rupee has faced
pressure against the US dollar. Since oil imports are
paid in dollars, any depreciation increases the cost of
fuel locally.

A significant portion of fuel prices includes the

FLAREREPORT | |
marks influenced by Aramco play a major role. Any
increase in Middle Eastern oil prices ultimately re-
flects in Pakistan’s fuel adjustments.

The increase in diesel prices affects nearly every
sector. Higher diesel prices mean increased fares for
good transportation, public buses, rickshaws, and
ride-hailing services. Farmers rely heavily on diesel
for irrigation and machinery. Rising costs lead to ex-
pensive crops. Increased vegetable and fruit prices.
Diesel-powered machinery becomes more expensive
to operate, raising cement and steel costs. Overall
construction expenses. Fuel price hikes are directly
linked to inflation in Pakistan. As diesel costs rise,
logistics expenses increase, and businesses pass
these costs on to consumers. This results in: High-
er grocery bills. Increased utility charges. Reduced
purchasing power. Economists warn that continued
increases could further strain middle and lower-in-
come households. The Government of Pakistan re-
vises petroleum prices twice a month, typically on:
However, in special cases, emergency adjustments
may occur depending on global market trends.

Experts suggest that fuel prices may remain vol-
atile due to ongoing geopolitical tensions and fluc-
tuations in global oil demand. Currency instability.
Unless global crude prices stabilise, Pakistan may
continue to witness frequent increases.

For citizens, the impact is clear—higher transpor-
tation costs, rising inflation, and increased financial
pressure. As Pakistan continues to navigate econom-
ic challenges, fuel prices will remain a key concern
for both policymakers and the public.

For citizens, the consequences are evident in
higher transportation costs, inflation, and financial
strain. As Pakistan grapples with economic challeng-
es, fuel prices will remain a critical issue for policy-
makers and the public alike.

The public at large, trade unions, associations
and civil society groups have widely criticised the
government for once again increasing the petrol and
diesel prices and sought withdrawal of the decision
with immediate effect. They also expressed concerns
over the increasing price hike of commodities, trans-
portation and other charges due to repeated increas-
es in the petroleum prices.

However, PM Shehbaz Sharif intervened follow-
ing severe criticism from the public and slashed the
petroleum levy by Rs80 per litre, bringing the price of
petrol down to Rs378 per litre. On April 10, the PM
further decreased diesel prices and petrol prices by
Rs135 and Rs12 per litre, respectively. PM Shehbaz
approved a Rs32.12 reduction in the price of diesel.
However, the price of petrol was kept unchanged.
Finally, the government again increased the prices of
petrol and diesel by nearly Rs27 per litre on April 24.

With repeated increases in the POL prices, it
seems that the government is crushing the poor, who
are already fighting with immense inflation. The
government must understand and devise a plan to
accommodate. The trade unions and associations
have also criticised the government for increasing
petrol and diesel prices.

Trade Unions: A meeting of the office bearers
of the All-Pakistan Federation of Trade Unions was
held under the chairmanship of General Secretary
Khurshid Ahmed.

Representatives from affiliated organisations
— including Irrigation, PWD, National Bank of

ECONOMY |

Petroleum  Development

Pakistan, Transport, Con-

Levy (PDL). sales tax, dis- F'or citizens, the Impact is clear— struction, Electricity De-

tribution and marketing
margins. These components
push the final consumer
price higher.

Pakistan’s commitments
under international finan-
cial programs require ad-
justments in subsidies, lead-
ing to market-based fuel
pricing.

higher transportation costs, rising partment, and Textile —
inflation, and increased financial
pressure. As Pakistan continues
to navigate economic challenges,
in which fuel prices remain a key
concern for both policymakers
and the public

participated in the meeting.

On this occasion, they
urged the government to
withdraw the unnecessary
increase in petroleum pric-
es.

It was also demanded
that conveyance allowances
be increased in line with ris-

The rates announced
by OGRA are implemented nationwide, including
by major suppliers like Pakistan State Oil (PSO).
Whether you purchase fuel from PSO or any other
registered pump, the prices remain uniform across
Pakistan.

Although Pakistan does not directly set prices
based on Saudi Aramco rates alone, global bench-

X.COM/FLAREMAGAZINEPK

ing transport fares so that workers could continue to
fulfil their official duties.

A petition has been filed in the Lahore High
Court challenging the recent increase in petroleum
product prices.

Advocate Azhar Siddique, head of the Judicial
Activism Panel, filed the petition, pleading that the
federal government raised petrol and diesel prices.

| MAY, 2026
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sia now contributes 62.6% to global

e-commerce growth, according to Niel-

sen IQ, cementing the region’s role as

the world’s primary engine of digital
trade. Yet Payoneer’s latest research highlights a
striking paradox: as businesses scale online, more
revenue is being lost at checkout before transactions
are completed. Pakistan’s rapidly expanding e-com-
merce sector is facing a growing source of value
leakage, with billions lost at the checkout stage de-
spite strong consumer demand. Across Asia, mer-
chants are losing an estimated $72 billion annually
due to checkout inefficiencies, according to a new
Payoneer white paper. Within this broader regional
challenge, Pakistan alone accounts for a substantial
$1.61 billion in annual revenue loss at checkout, un-
derscoring a significant gap in the country’s digital
trade ecosystem. This value gap is primarily driven
by $0.97 billion lost to cart abandonment, followed
by $0.46 billion to settlement delays and $0.18 bil-
lion in foreign exchange and payment-related leak-
age.

Despite strong buyer intent, many transactions
fail to convert at checkout due to several obstacles.
Payment declines, unclear cost structures, and de-
layed settlements are significant factors contributing
to revenue losses for businesses. These issues collec-
tively limit the amount of revenue that businesses
can ultimately capture from the strong demand
present in the market. Cart abandonment remains
the largest contributor to these losses, accounting
for over 60% of the total revenue leakage. This is-
sue is primarily driven by friction experienced at
the checkout stage, such as unexpected fees and
payment-related drop-offs that can frustrate con-
sumers and push them to abandon their purchas-
es. For cross-border sellers, this challenge becomes
even more pronounced, as global buyers increas-
ingly expect the use of localised payment methods
and transparent pricing in their own currency. The
digital marketplace is becoming more competitive,
and customers are demanding seamless experienc-
es that facilitate their purchasing decisions. If these
expectations are not met, businesses risk losing po-
tential customers to competitors who can offer a
more streamlined and user-friendly experience.

Simultaneously, layered payment systems and
foreign exchange costs continue to erode merchant
margins. As transactions move across multiple in-
termediaries, businesses often lose a portion of
their revenue at each step, which collectively reduc-
es overall profitability. The complexities introduced
by these transactional layers not only contribute to
the inefficiencies at checkout but also complicate
the financial management of businesses, making it
challenging to accurately predict revenue flow and
manage cash resources effectively.

Settlement delays exacerbate these challenges
by locking up funds in transit, placing restrictions
on cash flow at critical times when businesses need
liquidity to fulfil orders and scale operations. For
many e-commerce businesses, having quick access
to cash is essential for managing inventory, pay-
ing suppliers, and meeting customer expectations.
When funds are tied up due to prolonged settlement
times, businesses may struggle to operate efficient-
Iy and maintain competitiveness in an increasingly
dynamic market. The findings presented in the Pay-
oneer white paper highlight a significant structural
gap in Pakistan’s e-commerce ecosystem. While
businesses are increasingly tapping into global mar-
kets, the financial systems that undergird cross-bor-
der transactions have yet to fully adapt to these new
demands. This disconnect poses a challenge not
only for local businesses looking to grow but also
for the broader economic development of the na-
tion as it strives to build a robust digital economy.

Industry insights suggest that addressing these
inefficiencies requires a more structured approach
to payments and settlements within Pakistan’s
e-commerce landscape. This could involve con-
solidating various payment methods into a more
unified system that minimises friction for users
and reduces the likelihood of cart abandonment.
Additionally, the promotion of technologies that
facilitate faster settlement times could be essential
for ensuring that businesses can access their funds
more rapidly, thereby improving cash flow and

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |
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Pakistan direly needs
structural improve-
ments to prevent
annual losses on

di

ital transactions

annual revenue loss at checkout, underscoring a significant

gap in the country

's digital trade ecosystem. This value gap

is primarily driven by $0.97 billion lost to cart abandonment,
followed by $0.46 billion to settlement delays and $0.18 billion
in foreign exchange and payment-related leakage

profitability.

Moreover, investing in better user experience
design during the checkout process can help alle-
viate some of the issues that lead to cart abandon-
ment. By presenting clear costs upfront, along with
a variety of payment options that cater to local
preferences, businesses can enhance the likelihood
of completing transactions successfully. Educating
consumers about transaction processes, associated
fees, and payment methods can also play a signif-
icant role in minimizing misunderstandings that
contribute to checkout friction.

As Pakistan positions itself within
Asia’s fast-growing digital econo-
my, improving checkout conver-

sion, payment flows, and
settlement efficiency could

unlock significant economic value,
turning lost revenue into realised
growth for exporters and online

sellers alike

Collaborating with technology partners who
specialize in payment processing and e-commerce
solutions may provide businesses with the tools
they need to effectively navigate the complexities
of cross-border transactions. These partnerships
can empower merchants to implement features
that allow for localized pricing and streamline the
overall purchasing experience, thus addressing the

X.COM/FLAREMAGAZINEPK

needs and preferences of their customers in re-
al-time,

Furthermore, considering regulatory changes
and the adoption of new financial technologies
will be vital in transforming Pakistan’s digital trade
ecosystem. Establishing clear guidelines for pay-
ment providers while encouraging innovation will
foster a more reliable and efficient environment for
both consumers and merchants. Regulatory bodies
could play a pivotal role in ensuring that the e-com-
merce sector is both competitive and secure, thus
instilling greater trust in online transactions.

Ultimately, to fully harness the potential of Pa-
kistan’s e-commerce scene, stakeholders must work
collaboratively to eliminate the barriers hindering
seamless payments and settlements. By addressing
the structural gaps identified in the report, busi-
nesses can create a more sustainable and resilient
digital economy that not only caters to local con-
sumers but also competes in the global market
effectively. As the demand for online shopping
continues to grow, so too does the opportunity for
businesses to refine their processes and capitalize
on the evolving landscape of digital commerce. By
implementing effective strategies to mitigate value
leakage and enhance the checkout experience, Pa-
kistan can lay the groundwork for a thriving e-com-
merce ecosystem poised for future growth.

As Pakistan positions itself within Asia’s
fast-growing digital economy, improving checkout
conversion, payment flows, and settlement effi-
ciency could unlock significant value, turning lost
revenue into realised growth for exporters and on-
line sellers alike.
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he business and industrial community
have strongly criticised the one percent
increase in interest rates, showing their
strong concerns that it will negatively im-
pact industrial growth and economic stagnation.

The business leaders urged the authorities to
adopt a pro-growth monetary framework to sup-
port local industry and facilitate economic growth.
They criticised the decision to raise interest rates,
stating that it would further discourage investment
and weaken business confidence. They called for a
review of the current approach to inflation manage-
ment and emphasised the need for policies that pro-
mote industrial recovery and business confidence.

They have appealed to the Prime Minister, the
Federal Minister for Finance & Revenue, and the
Governor of the State Bank of Pakistan to revisit
the monetary policy direction to bring it within the
growth-oriented macroeconomic framework. They
said a business framework is needed that focuses
on expanding the tax base and reducing energy and
borrowing costs for export-oriented and domestic
manufacturing industries.

Atif Tkram Sheikh, President of the Federation
of Pakistan Chambers of Commerce & Industry
(FPCCI), expressed deep concerns and rejected the
decision by the State Bank of Pakistan’s Monetary
Policy Committee to raise the key policy rate by 1
percent. He emphasised that the economy was in
a phase of growth after stabilisation, wherein the
rate hike was untimely and unfortunate. The FP-
CCI Chief warned that continued tightening of
monetary policy would severely impact the strug-
gling industrial and export sectors of the country.
He emphasised the need for policies that support
economic revitalisation, export growth, and job cre-
ation, rather than hindering them.

Saquib Fayyaz Magoon, Senior Vice President
of FPCCI, highlighted the adverse effects of the
rate hike on small and medium enterprises, stating
that it would limit their access to affordable finance
and could lead to closures. Abdul Mohamin Khan,
VP & Regional Chairman Sindh, FPCCI, echoed
these concerns, emphasising the challenges faced
by traders and industrialists in Pakistan.

On the other hand, the government has its own
stance on the key policy rate increase. In its meet-
ing, the Monetary Policy Committee (MPC) “de-
cided to raise the policy rate by 100 basis points
to 11.50pc” with immediate effect. The hike is the
first in almost three years, as rising oil prices from
the US-Israel war on Iran threaten to push inflation
higher in the import-dependent nation.

In its detailed statement, the MPC noted that
the “prolonging of the Middle East conflict has in-
tensified risks to the macroeconomic outlook”. “In
particular, the global energy prices, freight charges
and insurance premivms continue to remain signifi-
cantly above pre-conflict levels,” it added.

The MPC highlighted that supply chain dis-
ruptions have contributed to the “prevailing
uncertainty”.

They have appealed to the Prime
Minister, the Federal Minister for
Finance & Revenue, and the
Governor of the State Bank of
Pakistan to revisit the monetary
policy direction

“While the incoming data has been broadly in
line with the MPC’s expectations so far, the impact
of these global developments will be visible in key
economic indicators going forward,” it forecasted.

Citing its assessment that inflation was “likely
to increase and remain above the target range in the
next few quarters”, the MPC “deemed it necessary
to maintain a tighter policy stance to keep inflation
expectations anchored and contain second-round
effects of the current supply shock to bring inflation
within the target range”. It stressed that the move
would be important to preserve macroeconomic
stability, which is necessary for achieving sustain-
able economic growth.

A higher interest rate will yield more money for
exporters and remitters but create serious problems
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Business leaders urged the authorities to adopt a pro-
growth monetary framework to support local industry and
promote economic growth. They criticised the decision to
raise interest rates, stating that it would further discourage
investment and weaken businessmen’s confidence

for importers. It will also increase the debt burden
of the government, which borrows heavily from
banks and corporates to accumulate liquidity need-
ed to run the government.

The MPC also pointed out several “key devel-
opments” aside from the Middle East situation, in-
cluding inflation rising to 7.3pc in March and core
inflation inching up to 7.8pc.

The statement added that inflation expectations
and confidence of consumers and businesses dete-
riorated in the latest surveys. Moreover, it noted,
real GDP grew by 3.8pc in the first half of FY26
as compared to 1.9pc in the same period last year.

The MPC also noted that the current account
posted a “small surplus” during July-March FY26,
and despite “significant debt repayments”, the
SBP’s foreign exchange reserves were around $15.8
billion as of April 24.

Lastly, the MPC mentioned that a staff-lev-
el agreement was reached with the International
Monetary Fund (IMF) on March 27, 2026.

“In light of the above developments and evolv-
ing risks, the MPC viewed the decision as import-
ant to achieve the objective of price stability over
the medium term,” the committee statement read.

It reiterated the “important role of the contin-
uved build-up of external buffers and fiscal disci-
pline”, asserting that these efforts have contributed
to stronger initial economic conditions at the start
of the ongoing geopolitical conflict as compared to
similar shocks in the recent past.

X.COM/FLAREMAGAZINEPK

The MPC also emphasised the importance of
undertaking structural reforms to make the external
account more resilient to the evolving global land-
scape and to ensure sustainable economic growth.

On the rise in the headline and core inflation,
the MPC said inflation was projected to increase up
to the upper bound of the target range before the
start of the Middle East conflict, mainly due to the
adverse base effect.

“Subsequently, the energy price shock has led to
a surge in fuel prices, which have already begun to
seep into core inflation via transport fares, though
contained food inflation amidst ample supplies is
likely to offset some of the impact on headline in-
flation,” the MPC explained.

It added: “Nonetheless, going forward, the MPC
assessed that the current supply shock may push in-
flation to double digits in the coming months before
it starts to ease subsequently.

“However, inflation is expected to stay above
the upper bound of the target range of 5-7percent
for most of FY27.”

The MPC noted that this outlook was subject
to multiple risks, particularly the duration and in-
tensity of the ongoing conflict, the extent of pass-
through of changes in global energy prices to the
domestic economy, and potential fiscal slippages.
MPC decision was in line with market expecta-
tions that the interest rate was bound to see a rise
today, albeit with differing opinions on the size
of the hike.
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PTCL Group returns
to profitability with a
bottom-line of Rs o.1

billion in Q1 2026
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Progress has been made in the integration planning during
the first quarter of 2026, to create a more robust and efficient
telecom platform offering enhanced nationwide coverage,
improved service quality, and a larger customer base

akistan Telecommunication Company

Limited (PTCL) has released its consoli-

dated financial results for the quarter end-

ing on March 31, 2026. The PTCL Group
has continued to experience strong growth, solidi-
fying its position as the top integrated telecom and
ICT services provider in Pakistan.

During this period, PTA officially approved
the merger of Ufone 5G and Telenor Pakistan.
This merger will be carried out through a scheme
of arrangement in compliance with relevant laws.
The transfer of control of Telenor Pakistan was
finalised on December 31, 2025, bringing Telenor
Pakistan and its assets under full ownership of
PTCL. Progress has been made in the integration
planning during the first quarter of 2026, to cre-
ate a more robust and efficient telecom platform
offering enhanced nationwide coverage, improved
service quality, and a larger customer base. This
strategic move has rendered PTCL a key player in
Pakistan’s evolving digital and connectivity land-
scape. As of January 1, 2026, the financial results
of Telenor Pakistan have been consolidated into
the PTCL Group.

Financial Highlights

PTCL Group:

*» Consolidated revenue increased by 58% year-
on-year, driven by the inclusion of Telenor Paki-
stan’s results in the PTCL Group and sustained
growth in fixed broadband, enterprise, wholesale,
and mobile services.

* Consolidated operating profit surged by 564%
with the addition of Telenor Pakistan, strong re-
covery of Ubank, improved financial performance
of Ufone, and continued strong operating results
of PTCL.

» The Group achieved a net profit of Rs. 3.1
billion, marking a significant turnaround from the
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net loss of Rs. 4 billion reported in the same period
last year, primarily due to strong operating profit.

Wireline segment

» PTCL revenue grew by 6.5% year-on-year,
led by a 27% increase in Flash Fiber and an 11%
growth in Business Solutions. The Carrier and
Wholesale business also maintained growth mo-
mentum with a 14% increase year-on-year.

* PTCL reported an operating profit of Rs. 4.6
billion, representing an 11% growth, while the net
profit stood at Rs. 0.9 billion for the quarter.

‘Wireless segment

* Revenue increased by 131% year-on-yeat,
driven by the inclusion of Telenor Pakistan’s re-
sults and growth in both retail and corporate seg-
ments.
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next-generation connectivity. The acquisition of
high-capacity spectrum in the globally recognised
3.5 GHz and 2.6 GHz bands enables PTCL Group
to deliver ultra-fast speeds, low latency, and ad-
vanced digital services to consumers and enter-
prises. This spectrum will be utilised across the
combined Ufone and Telenor Pakistan footprint
following their integration, creating the largest
spectrum portfolio in the country and serving over
72 million customers. This strategic move allows
PTCL Group to accelerate the nationwide rollout
of 5G, enhance network efficiency, and unlock
new digital opportunities across industries, rein-
forcing its leadership in shaping Pakistan’s digital
future.

In Q1, PTCL introduced an enhanced Flash
Fiber portfolio with entry-level speeds starting
from 30 Mbps, reflecting a strategic focus on im-
proving broadband experience standards to meet
evolving digital needs.

PTCL Group continued to deliver strong per-
formance in Q1, focusing on enhancing brand
visibility and engaging with audiences through
strategic campaigns that resonate with culture,
community, and consumer needs. On World Ed-
ucation Day, PTCL launched a purpose-driven
campaign with Shehzad Roy to raise awareness
about the pressures faced by children in pursuit of
academic success, promoting a more balanced and
empathetic approach to learning through a nation-
al pledge initiative.

The Business Solutions segment maintained
strong performance, driven by the ongoing de-
mand for ICT services such as cloud, data centres,
managed services, and cybersecurity solutions.
PTCL solidified its position as a trusted partner
for government and enterprise clients.

Ufone launched the Super 5 campaign featur-
ing Babar Azam to reinforce its “Data Bohhaaat
Hai” positioning, offering a shared connectivity
proposition for up to five users. The campaign gar-
nered significant traction, reaching over 91 mil-
lion impressions, 15 million reach, and 10 million
views. Ufone also strengthened its brand presence
during the Pakistan Super League through the Pe-
shawar Zalmi campaign.

In QI1, Ufone continued to lead in digital re-
charge penetration with an 11% year-on-year
growth in digitally topped -up value. Digital SIM
sales also saw a significant increase of 21% year-
on-year, supported by the company’s digital chan-
nels and partner network.

Upaisa recorded a solid 42% year-on-year
growth, driven by effective customer acquisition
and increased wallet penetration.

Telenor Pakistan’s retail revenue grew due to
ARPU growth and enhanced customer engage-
ment with larger data bundles. The subscriber base
increased by 1.7% in Q1, focusing on quality data
-active customers. The introduction of the Gam-
ing SIM for new customer segments helped attract
and retain high-value customers.

Digitisation remained a key focus for Tele-
nor Pakistan, with the My Telenor App penetra-
tion steadily increasing. A major redesign of the
app’s user interface was

* Operating profit of
Rs. 14.1 billion reflects a

year with the inclusion of
Telenor Pakistan and the

improved financial perfor- ing their integ’ration, creating the
largest spectrum portfolio in the
country and serving over 72
million customers

mance of Ufone.

+ Net profit of Rs. 2.7
billion, compared to a net
loss of Rs. 1.3 billion in

This spectrum will be utilised
190% increase year-on- geross the combined Ufone and

implemented to enhance
customer experience, re-
sulting in an 18% year-on-

Telenor Pakistan footprint follow- year increase in the app

user base. Digital recharge
saw a 34% year-on-year in-
crease, supported by vari-
ous digital distribution ini-
tiatives. The launch of the
WhatsApp Chat Channel

the same period last year,
which is attributed to strong operating results and
the consolidation of Telenor Pakistan.

Banking segment

» Ubank recorded revenue of Rs. 5.8 billion,
with a significant improvement in its bottom line
compared to the previous period, indicating a
strong recovery in banking operations.

Operational Highlights

In the first quarter of 2026, PTCL Group se-
cured a significant share of spectrum in Pakistan’s
5G auction, positioning itself at the forefront of

X.COM/FLAREMAGAZINEFPK |

improved digital customer
experience and complaint resolution.

Telenor Pakistan successfully migrated its en-
tire provisioned customer base to a cloud -based,
5G-enabled Charging and Billing System, unlock-
ing over 100 APIs for a faster and more scalable
digital foundation. The adoption of Al remained
a key strategy, with initiatives such as showcasing
Al-enabled startups at Indus ATl Week 2026 and
launching AI Seekho in collaboration with Goo-
gle and public-sector partners to democratize Al
learning nationwide.

MAY, 2026
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Tax evaded grey

4 market mars com-

petition, consumer
protection in mobile
phone market

RIZWAN MAJID
CEQ,

The Flare Panel recently had the opportunity to interview
Rizwan Majid, the CEO of Advance Telecom. He is a key figure
in Pakistan’s mobile phone distribution industry and has been
instrumental in shaping the country’s handset distribution
sector. He is recognised as a key contributor to Pakistan’s
evolving digital and device ecosystem

Flare: How has Pakistan’s mobile phone in-
dustry evolved over the past two decades?

Rizwan Majid: The industry has shifted from
basic communication devices to a comprehensive
digital ecosystem. Initially dominated by feature
phones, smartphones have now become essential
tools for connectivity, business, and digital ser-
vices, reshaping consumer behaviour significantly.

Flare: What is the current scale and strength
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of Advance Telecom?

Rizwan Majid: Advance Telecom operates
one of the largest distribution networks in Paki-
stan, spanning numerous cities and retail partners.
Our strength lies in our extensive market reach,
particularly in underserved areas.

Flare: Which partnerships have been crucial
to your growth?

Rizwan Majid: Early on, our growth was

X.COM/FLAREMAGAZINEPK

FLARE REPORT

INTERVIEW |

closely tied to Nokia, while Tecno and itel have
played significant roles in recent years, particular-
ly in the affordable smartphone segment.

rX

Flare: How did you manage the transition
from feature phones to smartphones?

Rizwan Majid: We anticipated the shift early
on and aligned ourselves with emerging smart-
phone brands, focusing on affordability and con-
sistent availability across markets.

Flare: How do you compete in a price-sensi-
tive market like Pakistan?

Rizwan Majid: We collaborate closely with
brands to optimise pricing, reduce distribution
costs, and ensure strong after-sales service, with
affordability and trust being key factors in this
market.

Flare: What are the major challenges facing
the industry currently?

Rizwan Majid: Currency fluctuations, import
restrictions, and regulatory uncertainties pose
significant challenges, directly impacting pricing,
supply, and overall business planning.

Flare: How serious is the grey market issue?

Rizwan Majid: The grey market presents a sig-
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nificant challenge by circumventing taxes and reg-
ulations, creating unfair competition and reducing
consumer protection.

Flare: What role does after-sales service play
in your business model?

Rizwan Majid: After-sales service is crucial in
building customer trust, fostering long-term rela-
tionships, and promoting brand loyalty.

Flare: Why did Advance Telecom diversify
into energy solutions?

Rizwan Majid: Pakistan’s energy challenges
offer a substantial opportunity, and we see strong
synergy between technology and energy, especial-
ly with the rapid adoption of solar solutions.

Flare: Can you elaborate on the ‘Make in Pa-
kistan Lithium Batteries Initiative’?

Rizwan Majid: This initiative focuses on lo-
cal manufacturing through technology transfer,
aiming to reduce import dependency, enhance
affordability, and develop technical skills within
Pakistan.

o Sl
Flare: What is the future of 5G devices in Pa-
kistan?

Rizwan Majid: The gradual adoption of 5G
will drive demand for advanced smartphones, with
affordability playing a crucial role in determining
the pace of adoption.

Flare: What is your long-term vision for Ad-
vance Telecom?

Rizwan Majid: Our goal is to evolve from a
distribution company into a comprehensive tech-
nology ecosystem player, integrating devices, en-
ergy solutions, and potentially expanding local
manufacturing on a larger scale.
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Rizwan Majid is a highly experienced and influential figure in
Pakistan's mobile phone distribution industry, with over two decades
of leadership. As the CEO of Advance Telecom (Private) Limited, he
has played a crucial role in shaping the country's handset
distribution landscape.

Established in 2002, Advance Telecom
started during the feature phone era
successfully transitioned into a
rominent smartphone distribution
network. The company now

operates in numerous cities with a

vast network of retail partners,
ensuring extensive market coverage
throughout Pakistan. Advance
Telecom has maintained strong
partnerships with global brands like
Tecno, itel, and Nokia, while also
establishing a robust after-sales and
warranty system to build consumer
trust. In recent years, the company

has expanded into energy solutions,
including solar panels, batteries,

and inverters, aligning with
Pakistan's increasing focus
on renewable energy and
positioning itself within
the broader technology
and energy sector.

A significant initiative
under this vision is
the "Make in
Pakistan Lithium
Batteries Initiative, "
aimed at promoting
local
manufacturing,
reducing import
reliance,
enhancing
affordability, and
supporting
technical skill
development in
the country. With
involvement in
distribution and
local assembly
connections,
Rizwan Majid is
recognised as a
key contributor
to Pakistan's
evolving digital
and device
ecosystem.
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Muhammad Zohair Chohan, Director Brand Strat
supporting young individuals in a fast-evolving world by offering them more opportunities for
creative expression. Through the provision of necessary tools and training, the goal is to foster
creativity, boost confidence, and enable them to contribute to a more resilient and inclusive future
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“"CAPTURE THE FUTURE" Photo Exhibition

egy at vivo, emphasized the importance of
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vivo Pakistan hosts “Capture the

Future 2026” with SOS Children’s
Villages Pakistan

ivo Pakistan, in collaboration with SOS
-‘ r “hildren’s Villages Pakistan, has successfully

completed the second year of its three-year

corporate social responsibility (CSR) initia-
tive, ‘Capture the Future’ - 2026. The camp for this
year was held in SOS Children’s Villages as part of
the project launched in 2025.The primary objective
of this initiative is to inspire creativity and imagina-
tion among children through mobile imaging tech-
nology enabling them to explore storytelling and
express their unique perspectives.

Following a highly successful first year that re-
ceived strong appreciation both locally and interna-
tionally, the initiative has entered its second phase
with even greater impact. As part of this continued
journey, vivo Pakistan has now concluded its year-2
activities, engaging a new group of young partici-
pants further expanding the program’s reach. This
year’s activities commenced with a two-day train-
ing workshop. Young representatives from different
parts of Pakistan participated in the camp, where
they used vivo smartphones to capture portraits, an-
imal photographs, landscapes and architectures etc.
This phase continues to build confidence among
participants, helping them discover new ways to ex-
press themselves and share their stories.

Through this initiative, structured photography
courses led by well- acclaimed photographer and

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

mentor, Haris Sagheer Bhatti are equipping children
with creative and technical skills, enabling them to
express their perspectives with confidence. These
courses are designed to be seamlessly integrated into
the existing curriculum at SOS Children’s Villages,
ensuring long-term learning and development.

To ensure consistency and long-term impact,
local teachers across SOS Children’s Villages are
trained to conduct regular sessions each month.

The “Train the Teachers, program” equips edu-
cators with practical smartphone photography and
videography skills.

vivo’s commitment continues
beyond the camp as the initiative
moves into its third year, building
on the skills and confidence
developed by participants

Talking about the initiative Muhammad Zohair
Chohan, Director Brand Strategy, vivo said: “In a
rapidly changing world, this initiative is dedicated
to supporting young individuals who need greater
access to opportunities and creative expression. By
providing themwith the right tools and training, we
aim to nurture creativity, build confidence, and em-

X.COM/FLAREMAGAZINEPK

power them to shape a more resilient and inclusive
ﬁltl].l'e.”

Over three days, children evolved from learning
the basics of framing, lighting, and composition to
exploring portraiture, depth of field, bokeh, and vi-
sual storytelling using vivo devices. Through hands-
on activities across different zones such as sports
areas, floral setups and playground environments,
childrenapplied their skills in engaging, real-world
scenarios. The camp culminated in an exhibition
where their photographs were printed, titled, and
displayed across key categories.

Talking about the partnership, Saba Faisal, Na-
tional Director, SOS Children’s Villages Pakistan
said: “At SOS, we believe empowerment goes be-
yond care — it’s about capability. By combining
creativity with skill-building and mentorship, this
collaboration is helping young people prepare for
real opportunities in the world ahead.”

vivo’s commitment continues beyond the camp
as the initiative moves into its third year, building
on the skills and confidence developed by partici-
pants. Rooted in vivo’s vision of combining tech-
nology with meaningful impact, the program lever-
ages advanced imaging capabilities, supported by
vivo’s partnership with ZEISS, to inspire creativity
and empower children to capture their world with
confidence.
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The Auctus is a plat-

+ 4 form that drives growth

and transformation for

-

technology brands

The Flare nel recently interviewed Zeeshan Yousuf, CEO

ZEESHAN YOUSUF
CEO | The Auctus

of The Auctus, a seasoned business strategist and technology
leader in Pakistan’s mobile and consumer electronics

sector. With over 20 years of industry experience, Zeeshan
has played a key role in shaping Pakistan’s mobile industry,
holding positions in brands like itel Pakistan and contributing
to the success of companies like QMobile and LG Mobile
Pakistan. Zeeshan focuses on creating advanced tech
ecosystems by integrating Al, cloud services, e-commerce,
and digital transformation to elevate Pakistan’s profile in the
global technology sector. With expertise in sales, marketing,
distribution, and brand localisation, Zeeshan Yousuf leads
innovation in Pakistan’s digital economy through scalable
business models and inventive strategies

Flare:What constitutes a successful strategy in
today’s fiercely competitive mobile market?

Zeeshan Yousuf: A winning strategy in today’s
mobile market is a blend of speed, relevance, and
disciplined execution. The market is now driven by
understanding the evolving consumer lifestyle rather
than just the product itself. Data-driven insights, lo-
calised positioning, and a robust distribution system
are essential for success. In Pakistan, affordability re-
mains important, but brands that strike a balance be-
tween value and emotional connection are the ones
that succeed.

Flare: What pivotal decision led to success?

Zeeshan Yousuf: Prioritising distribution over
brand-building was the key decision that drove suc-
cess. In Pakistan, physical availability across cities
and towns is crucial for converting demand into
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sales. Establishing strong channel relationships and
ensuring last-mile availability laid the foundation for
brand success.

Flare:What major changes have you observed
in Pakistan’s mobile market?

Zeeshan Yousuf: The shift from feature phones
to smartphones has been significant, but the real
change lies in consumer awareness. Today’s buyers
are more informed, brand-conscious, and demand-
ing. Decisions are now driven by factors like design,
camera quality, performance, and after-sales service
rather than just price.

Flare: How do you foresee the competition be-
tween Chinese brands and local players evolving?

Zeeshan Yousuf: Chinese brands have advantag-
es in scale, R&D, and supply chain efficiency, while
local players have a deeper understanding of the Pa-
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kistani consumer and retail landscape. The future
will favour companies that can blend global manu-
facturing strength with local market insights to adapt
faster than the competition.

Flare: What sets The Auctus apart?

Zeeshan Yousuf: The Auctus is not a conven-
tional distribution or marketing firm but a growth
and transformation platform for technology brands.
It focuses on building ecosystems by integrating dis-
tribution, digital commerce, data intelligence, and
emerging technologies like Al into a cohesive strat-
egy to help brands scale sustainably and prepare for
the future.

Flare: How feasible is your vision of Al, cloud,
and digital transformation in Pakistan?

Zeeshan Yousuf: Implementing Al, cloud, and
digital transformation in Pakistan is not only feasi-
ble but necessary. Despite infrastructure challenges,
the country is experiencing rapid mobile penetra-
tion and digital adoption. These technologies can
enhance efficiency, reduce costs, and improve deci-
sion-makingwhen implemented in a localised and
scalable manner.

Flare: What’s the secret to establishing a robust
nationwide distribution network?

Zeeshan Yousuf: Building trust, maintaining
consistency, and offering incentives are key to devel-
oping a powerful distribution network. It’s not just
about logistics but also about nurturing relationships
with stakeholders at every level to create long-term
growth and reliability, turning the network into a
competitive advantage.

Flare: How crucial is retail presence compared
to e-commerce in Pakistan today?

Zeeshan Yousuf: Retail still dominates in Paki-
stan, especially in smaller cities, but e-commerce is
growing rapidly and influencing offline purchases.
Brands need to have a strong presence both online
and offlineto provide a seamless customer experi-
ence across channels.

Flare: What opportunities do 5G, Al, and
smart devices present?

Zeeshan Yousuf: These technologies will create
new ecosystems by enhancing connectivity, person-
alising user experiences with AI, and integrating
smart devices into daily life. Pakistan can leverage
these advancements to accelerate development in ar-
eas like fintech, health tech, and smart commerce.

Flare: Can Pakistan emerge as a manufacturing
hub?

Zeeshan Yousuf: With consistent policies and
a long-term vision, Pakistan has the potential to
become a manufacturing hub. Investments in in-
frastructure, incentives, and skills development are
needed to scale local assembly into true manufactur-
ing and position the country as a regional manufac-
turing and export hub.

Flare: What are the major regulatory or policy
obstacles?

Zeeshan Yousuf: Inconsistency in policies, im-
port regulations, and taxation poses a significant
challenge for businesses in Pakistan. To foster growth
in the tech sector, there needs to be stability, transpar-
ency, and a clear long-term roadmap that provides
certainty for investors and companies.

Flare: One key reform recommendation for the
government?

Zeeshan Yousuf: Establish a stable, long-term
technology policy that supports local manufactur-
ing, attracts foreign investment, and promotes in-
novation. A predictable environment is essential for
companies to plan, invest, and grow confidently.

Flare: What legacy do you aim to leave behind?

Zeeshan Yousuf: I aspire to be remembered as
someone who not only built brands but also created
systems that facilitated growth.

Building trust, maintaining consis-
tency, and offering incentives are
key to developing a powerful
distribution network

My goal is to contribute to an ecosystem where
Pakistani companies can compete globally, inno-
vation is scalable, and the tech industry drives eco-
nomic progress. Building this foundation would be a

meaningful legacy.
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Airlink GCommunication pays
tribute to employees on LabourDay

As we marked this occasion, theatmophere at Airlink was filled with a sense of pride and
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respect for the contribution made by every employee to the betterment of the organisation.
Teams gathered to reflect on their achievements over the past year, recognising the
importance of collaboration and teamwork in achieving our shared goals

irlink Communication has commemorat-

ed Labour Day with great enthusiasm, in

alignment with global celebrations. The

company paid tribute to the hardworking
individuals who drive progress every day with their
dedication and commitment. On this special day, we
honoured the true force behind success: the work-
ers who contribute their skills and efforts to create a
thriving environment for all.

As we marked this occasion, the atmosphere at
Airlink was filled with a sense of pride and respect
for the contribution made by every employee to the
betterment of the organisation. Teams gathered to
reflect on their achievements over the past year, rec-
ognising the importance of collaboration and team-
work in achieving our shared goals. Labour Day
served as a timely reminder of the vital role that each
person plays in the organisation’s overall success.

In addition to honouring our employees, we took
the opportunity to engage in discussions about the
importance of labour rights and the ongoing efforts
necessary to improve working conditions across in-
dustries. It is essential to acknowledge not only the
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progress made in workforce rights but also the chal-
lenges that persist. We emphasised our commitment
to fostering an inclusive workplace that values diver-
sity and empowers individuals to make their voices
heard.

Various activities were organised throughout the
day to celebrate our teams, including recognition
ceremonies for outstanding performance and dedica-
tion. Employees were encouraged to share their ex-
periences and aspirations, fostering an environment

Labour Day served as a timely
reminder of the vital role that each
person plays in the organisation’s
overall success

of support and encouragement. This exchange of
ideas strengthened our unity and provided an oppor-
tunity for personal growth.

Moreover, the leadership team expressed their
gratitude through thoughtful gestures, such as per-
sonalised notes and tokens of appreciation for each

X.COM/FLAREMAGAZINEFPK |

employee. These small acts of recognition resonat-
ed deeply, reinforcing the notion that every contri-
bution, no matter how big or small, matters in the
grand scheme of our mission. It was heartening to
witness employees from various departments come
together, sharing stories and laughter as they cele-
brated their hard work and achievements.

In the spirit of Labour Day, Airlink Communi-
cation also highlighted its commitment to corporate
social responsibility by announcing new initiatives
to support local communities. By partnering with
local organisations, we aim to give back and create
opportunities for growth beyond our company. This
commitment to social responsibility enhances our
employees’ sense of purpose and pride in their work.

As we conclude our celebrations, the shared ex-
periences and reflections serve to remind everyone at
Airlink Communication that our continued success
is built upon the collective efforts and dedication of
each team member. Together, we look forward to
embracing future challenges, knowing that we stand
united in our mission to foster progress and innova-
tion.
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Flare: Could you describe your professional
journey leading up to your current role at Royal
Swiss Lahore?

Tatsiana Feniuk: My career in hospitality has
been shaped by working in various operational and
leadership roles across different international mar-
kets. Each experience has contributed to my under-
standing of guest expectations, cultural nuances,
and the importance of operational excellence. I de-
veloped a keen interest in strategic management and
team development over time, which naturally led me
to leadership positions. Joining Royal Swiss Lahore
as General Manager has been a fulfilling step, allow-
ing me to apply global standards in a dynamic and
growing market.

Flare:What were your initial impressions of the
hospitality market in Pakistan?

Tatsiana Feniuk: I found the hospitality market
in Pakistan to be brimming with potential. The strong
culture of warmth and guest care provides a solid
foundation for the industry. It is also a developing
market with opportunities to align more closely with
international standards. What stood out to me the
most was the willingness to learn and adapt, making
it an exciting environment to be a part of.

Flare: How does Royal Swiss Lahore differenti-
ate itself from other hotels in the City?

Tatsiana Feniuk: Our differentiation lies in our
commitment to consistency and attention to detail.
‘While many hotels offer luxury, we prioritise deliver-
ing a reliable and seamless experience for every guest.
Our strategic location near Allama Igbal Internation-
al Airport gives us a competitive edge, especially for
business travellers and airline crews. However, what
truly sets us apart is our dedication to service excel-
lence and operational discipline.

Flare: What leadership philosophy guides you
as a General Manager?

Tatsiana Feniuk: I believe in leading by example,
setting clear standards, and empowering teams. Ef-
fective leadership involves creating an environment
where employees feel motivated, supported, and
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accountable. I emphasise transparency, consistency,
and continuous improvement to ensure that every-
one understands the goals and standards expected of
them.

Flare: How do you uphold international service
standards in a local market?

Tatsiana Feniuk: It’s about finding the right bal-
ance. We follow global best practices while adapting
them to meet local expectations and cultural prefer-
ences. Training plays a pivotal role, as does maintain-
ing consistency in execution. By establishing clear
benchmarks and monitoring performance continu-
ously, we ensure that international standards are not
only introduced but also sustained.

Flare: What challenges have you encountered
while managing operations in Lahore?

Tatsiana Feniuk: Like any growing market, La-
hore presents challenges such as changing demand

Joining Royal Swiss Lahore as
General Manager has been a
fulfilling step, allowing me to apply
global standards in a dynamic and
growing market

patterns and evolving guest expectations. The key is
to remain flexible and proactive. We rely on data-driv-
en decision-making and ongoing feedback to refine
our operations and stay attuned to market needs.

Flare: How crucial is staff training in delivering
exceptional guest experiences?

Tatsiana Feniuk: Staff training is essential. The
quality of service directly relates to the quality of
training. We invest significantly in developing our
team through regular training sessions, hands-on
coaching, and performance evaluations. A well-
trained team not only meets expectations but consis-
tently surpasses them.

Flare: What trends are currently influencing the
hospitality industry in Pakistan?
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Tatsiana Feniuk: We are witnessing growth in
corporate travel, heightened expectations from in-
ternational guests, and a greater emphasis on per-
sonalised experiences. Technology is playing an in-
creasingly significant role, from reservation systems
to guest engagement platforms. Sustainability and
efficiency are also gaining importance.

Flare: How does Royal Swiss cater to corporate
and international travellers?

Tatsiana Feniuk: We prioritise convenience, ef-
ficiency, and comfort. Our proximity to the airport,
streamlined services, and understanding of corporate
requirements make us a preferred choice. We also
ensure that our service standards align with interna-
tional expectations, particularly for global travellers.

Flare: What role does technology play in mod-
ern hotel management?

Tatsiana Feniuk: Technology serves as a crucial
enabler in the hospitality sector. It helps us enhance
efficiency, manage operations more effectively, and
elevate the guest experience. From reservations to
feedback mechanisms, technology provides valuable
insights that enable us to continually enhance our ser-
vices. However, technology should always comple-
ment—not replace—the human touch in hospitality.

Flare: What are your plans for Royal Swiss La-

hore?
Tatsiana Feniuk: Our focus is on continual im-
provement and sustainable growth. We aim to fur-
ther enhance guest experiences, strengthen our pres-
ence in the corporate segment, and align even more
closely with international hospitality standards. Our
goal is to build long-term value while maintaining
consistency.

Flare: What advice would you offer to young
professionals entering the hospitality sector?

Tatsiana Feniuk: Be patient, stay dedicated, and
prioritise learning. Growth in the hospitality industry
comes with experience. Pay attention to details, de-
velop strong interpersonal skills, and embrace chal-
lenges. Above all, have a genuine passion for service,
as it is the key to success in this field.
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From trainee waiter to
hospitality icon,

the goal is to elevate
Pakistan's

hospitality

services

globally

Irshad B. Anjum is a highly respected hospitality
professional in Pakistan, with over five decades of
experience in hotel operations, tourism development, food &
beverage management, brand expansion, and hospitality
leadership.

Currently, he holds the position of Executive
Director/Director Operations at IHMS Group and 1s
associated with Faletti’s Hotels. Mr Anjum has
made significant contributions to the hospitality
industry in Pakistan through his focus on
operational excellence, human resource
development, and expansion strategies. His
international experience in hospitality began

in Germany, where he pursued hospitality
studies and worked in restaurant

management. He later worked at Holiday

Inn 1n the United States, where he was
acknowledged with the "Best Director

F&B Award" in California in 1985.

Upon returning to Pakistan, he joined

the Hashoo Group and held various

senior leadership positions, including

Assistant General Manager of Pearl

Continental Lahore and General

Manager of PC Bhurban and PC

Karachi. He eventually became the

first Pakistani General Manager of

Pearl Continental Lahore. At

Faletti’s Hotel Lahore, a historic

establishment dating back to 1880, Mr.

Anjum has successfully maintained the

hotel's heritage while implementing

modern hospitality standards to meet
international guest expectations. Known

for his focus on service quality,

professionalism, discipline, customer
satisfaction, and team development, Mr.

Anjum serves as a role model for young
hospitality professionals and advocates for
tourism growth and policy reforms in

Pakistan.

Irshad B. Anjum
Executive Director/Director Operations
THMS Group & Faletti’s Hotels
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Flare: How did your journey in hospitality
begin, considering you have spent decades in the
industry?

Irshad B. Anjum: My journey started in the ear-
ly 1970s with humble beginnings as a trainee waiter
and cashier. Despite hospitality not being seen as
glamorous in Pakistan at that time, I was eager to
learn and serve people.

Flare: What were the pivotal moments in your
professional career?

Irshad B. Anjum: Moving to Germany for hos-
pitality education was a significant turning point
for me. Working at Holiday Inn in the United States
provided me with valuable international exposure
and a modern operational perspective.

Faletti’s Hotel is not just a
typical hotel; it holds a special
place in Pakistan’s hospitality

history. Managing a heritage prop-
erty like Faletti’s involves striking a
balance between preserving
tradition and meeting modern
guest expectations

Flare: What sets managing Faletti’s Hotel
apart as a heritage property?

Irshad B. Anjum: Faletti’s Hotel is not just a
typical hotel; it holds a special place in Pakistan’s
hospitality history. Managing a heritage property
like Faletti’s involves striking a balance between
preserving tradition and meeting modern guest ex-
pectations.

Flare: How do you maintain the balance be-
tween preserving heritage and meeting modern
guest needs?

Irshad B. Anjum: Our strategy involves updat-
ing operational systems and guest services while
preserving the historical charm of the property.
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Flare: What characterises excellence in the
hospitality industry today?

Irshad B. Anjum: Today, excellence in hospital-
ity is defined by consistency, personalised service,

and a strong service-oriented culture. Guests re-
member how they are treated.
Flare: How have guest preferences evolved?
Irshad B. Anjum: Modern guests now expect
prompt responses, personalised services, digital
connectivity, cleanliness, and value for their money.

Business News Magazine

Flare: What impact has digital transformation
had on hotel operations?

Irshad B. Anjum: Digital transformation has
revolutionised hotel operations through online

bookings, digital marketing, automation, and
guest feedback systems.

Flare: What is your vision for IHMS and the
expansion of Faletti’s?

Irshad B. Anjum: Our vision is to expand
high-quality hospitality services across Pakistan by
managing hotels, boutique properties, and serviced
apartments professionally

Flare: Do you see boutique hotels as the future
of hospitality in Pakistan?

Irshad B. Anjum: Yes, boutique hotels are gain-
ing popularity as guests increasingly seek person-
alised experiences.

Flare: What are the main obstacles to tourism
growth in Pakistan?

Irshad B. Anjum: Despite Pakistan’s tourism
potential, challenges such as infrastructure lim-
itations and inconsistent tourism policies hinder
growth.

Flare: What policy reforms are necessary in
Pakistan’s hotel industry?

Irshad B. Anjum: The hospitality sector re-
quires consistent policies, investment incentives,
simplified taxation structures, and robust tourism
promotion efforts.

Flare: What are the key operational challenges
faced by hotels today?

Irshad B. Anjum: Major challenges include
economic uncertainties, rising operational costs,
shortages of skilled manpower, and evolving cus-
tomer expectations.

Flare: What qualities are essential for a suc-
cessful hotel manager?

Irshad B. Anjum: A successful hotel manager
should possess qualities like patience, leadership,
effective communication, discipline, and emotional
intelligence.

Flare: How can Pakistan address the shortage
of skilled manpower in the hospitality sector?

Irshad B. Anjum: Enhancing hospitality edu-
cation, implementing practical training programs,
offering internships, and establishing professional
institutions are crucial steps.

Flare: What accomplishments are you most
proud of personally?

Irshad B. Anjum: I take pride in starting from
the ground level and progressing to senior leader-
ship roles through hard work and integrity.

Flare: How would you like to be remembered
in Pakistan’s hospitality industry?

Irshad B. Anjum: I aspire to be remembered as
a dedicated professional who contributed to the in-
dustry with sincerity, professionalism, and a deep
passion for hospitality.

As Pakistan’s hospitality sector continues to
evolve, leaders like Irshad B. Anjum play a vital role
in shaping the future of tourism and hotel manage-
ment in the country with their experience, interna-
tional exposure, and operational expertise.
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Bank, said what we witnessed at PSCA is a huge example of how technology, when
applied with purpose, can strengthen public service delivery. We are proud to support
systems designed to assist people in vulnerable moments

azzWorld has commended the impactful

role of the Punjab Safe Cities Authority

(PSCA) in advancing public safety through

the responsible and ethical use of technolo-
gy, following a recent visit to its operations.

The visit highlighted how digital platforms
are strengthening citizen protection, particularly
through the Women’s Virtual Police Station—an
initiative enabling women to seek help in a se-
cure, accessible, and empathetic environment.
The platform reflects a progressive model where
technology enhances both access and trust in
public service delivery.

PSCA’s broader mandate also demonstrates
tangible societal impact, including reuniting
families separated for extended periods and sup-
porting interventions in critical situations such as
mental health emergencies—underscoring how
integrated digital systems can serve as vital sup-
port mechanisms for vulnerable communities.

As a technology partner, JazzWorld acknowl-
edged its role in supporting this ecosystem. By
providing reliable connectivity and enabling ro-
bust digital infrastructure across critical public
service systems, the company is contributing to
more integrated and responsive service delivery,
while supporting the province’s transition toward
smarter, connected cities.

The collaboration highlights the value of pub-
lic-private partnerships in building resilient and
inclusive digital ecosystems, with a shared em-
phasis on responsible data use and citizen trust.

Commenting on the visit, Aamir Ibrahim,
CEO of JazzWorld and Chairman of Mobilink
Bank, said: “What we witnessed at PSCA is a
huge example of how technology, when applied
with purpose, can strengthen public service de-
livery. We are proud to support systems designed
to assist people in vulnerable moments. At Jazz-
World, our purpose of enabling a Better Life For
All guides how we collaborate on solutions that
deliver meaningful, on-ground impact.”

JazzWorld also acknowledged the efforts of
public sector stakeholders in translating vision
into tangible outcomes. This engagement reflects
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a shared ambition to leverage technology for the
public good, ensuring that digital innovation con-
tinues to support safety, inclusion, and societal
progress.

In a separate event, in line with Pakistan’s
drive into the next phase of its digital evolution,
Jazz, Pakistan’s leading connectivity provider
from JazzWorld, has partnered with global tech-
nology brand Nothing and Yellostone Technolo-
gies Pvt Ltd, the official distributor of Nothing
in Pakistan, to introduce the Nothing Phone (4a)
Series, expanding access to design-led, next-gen-
eration smartphones that are critical to driving
digital adoption at scale.

Unveiled at an exclusive launch event held

Unveiled at an exclusive launch
event held at Padel Social,
Gulberg, Lahore, the Nothing
Phone (4a), Phone (4a), and
Nothing 4a Pro are now available
at Jazz Fxperience Centers across
major cities

at Padel Social, Gulberg, Lahore, the Nothing
Phone (4a), Phone (4a), and Nothing 4a Pro are
now available at Jazz Experience Centers across
major cities.

The event brought together senior Jazz lead-
ership led by Kazim Mujtaba, President Jazz
GSM, alongside celebrities and leading digital
influencers. While Pakistan continues to invest
in next-generation connectivity, limited access
to advanced smartphones remains a key barrier
to meaningful digital participation. Through this
collaboration, Jazz, Nothing, and Yellostone aim
to bridge this gap by introducing innovative, de-
sign-led devices that combine performance with
distinctive appeal, particularly for Pakistan’s
growing base of digitally engaged consumers.

Kazim Mujtaba, President of Jazz GSM,
said: “Adoption starts with the device in the cus-
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tomer’s hands.

Networks create capacity, but smartphones
drive real usage. Through our partnership with
Nothing and Yellostone, we are making de-
sign-led, high-quality devices more accessible,
accelerating digital inclusion and enabling more
Pakistanis to benefit from the next wave of con-
nectivity.”

The introduction of the Nothing Phone (4a)
Series reflects a broader industry shift towards
experience-driven technology, where innovation
in devices complements advancements in net-
work infrastructure.

By making advanced smartphones more wide-
ly available, the partnership strengthens the foun-
dation for long-term digital growth.

Building on this momentum, Jazz has been
at the forefront of introducing innovative global
smartphone brands to Pakistan.

Its earlier partnership with Nothing marked
the brand’s first-ever launch in the country, ex-
panding consumer choice in the premium mid-
range segment.

This continued collaboration reflects a shared
commitment to making distinctive, design-led
technology more accessible, while supporting
Pakistan’s broader digital adoption and readiness
for next-generation connectivity.
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CEO-led internal politics
and technical faults

expedited Telenor's
ouster hin

from the telecom arena

7 e
Telenor Pakistan, previously a successful telecom R (.
company, has now been taken over by PTCL-Ufone. -
Ex-employees and industry experts believe that the
decline was due to governance failures, shifting
technical priorities, executive favouritism, controversial
HR 1influence, spectrum disputes, and operational
disconnect. The appointment of new CEQO Irfan
Wahab Khan in 2016 was seen as a turning point, with
accusations of centralized decision-making and
weakened institutional discipline. Despite customer
complaints about network quality, Telenor Pakistan
continued with aggressive advertising. Technical staff
raised concerns about network performance, while
competitors surpassed Telenor in market
observations. Spectrum disputes and internal
favoritism were also mentioned as factors o &
contributing to the company's d.OW“I"_lfall;‘ i B =
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nce considered one of Pakistan’s most
successful foreign telecom ventures,
Telenor Pakistan has now effectively
disappeared as an independent opera-
tor following its acquisition by PTCL-Ufone in a
multi-billion-rupee transaction. The once vibrant
brand, which had a significant market share and a
reputation for innovation and quality, has seen its
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G
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identity diminished as it fell under the umbrella of
a larger entity. Former employees, telecom analysts,
and industry observers interviewed during this in-
vestigation argue that the company’s decline was
not solely attributed to economic pressure. Instead,
they describe a long internal deterioration allegedly
driven by governance failures, weakening technical
priorities, executive favoritism, controversial HR in-
fluence, ongoing spectrum disputes, and operational
disconnect from ground realities.

Several former employees identified 2016 as a
critical turning point in Telenor Pakistan’s trajecto-
1y, coinciding with the appointment of Irfan Wahab
Khan as CEO. While many initially celebrated this
move as a milestone for local leadership, insiders

allege that it marked the beginning of a troubling
phase characterized by an increasing centralization
of decision-making processes and a weakening of
institutional discipline. Formal structures that had
previously guided the company’s operations were
reportedly sidelined in favor of decisions made by a
select few at the top. As responsibilities shifted, the
voices of experienced professionals became muted,
and another former employee noted that “Many
people inside the company believe the real decline
accelerated after 2016. That was the period when the
culture started changing.”

Despite the growing number of customer com-
plaints regarding network quality, Telenor Pakistan
maintained an aggressive advertising and branding
presence across Pakistan. The company continued
to invest heavily in electronic media campaigns, dig-
ital promotions, and outdoor branding, presenting
an image of stability and innovation to the public.
However, the operational realities seemed starkly dif-
ferent. Internally, technical employees raised alarms
over several pressing issues, including overloaded
sites, inadequate indoor coverage, unstable mobile
broadband, and various infrastructure limitations
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that were hindering performance.

Publicly available evaluations from the Pakistan
Telecommunication Authority (PTA) reflected a
troubling trend: over several years, the evaluations in-
dicated a decline in the quality of mobile broadband
and network consistency. Telenor Pakistan’s posi-
tion weakened relative to competitors like Jazz and
ZONG, both of which increasingly outperformed it
in customer satisfaction and market presence. The
gap in performance metrics began to widen. Cus-
tomers were drawn towards competitors that seemed
to better understand their needs and preferences, es-
pecially in an environment where digital services and
connectivity were becoming indispensable.

Customers were drawn towards
competitors that seemed to better
understand their needs and
preferences, especially in an
environment where digital
services and connectivity were
becoming indispensable

Moreover, industry experts believe that prolonged
spectrum disputes contributed to the erosion of the
company’s long-term competitiveness. These dis-
putes created a legal and regulatory uncertainty that
affected future network planning during critical years
of Pakistan’s evolving telecom sector. The inability to
secure adequate spectrum not only limited Telenor’s
capacity to expand its services but also hampered
its ability to innovate and respond to growing cus-
tomer expectations. As competitors made strides in
enhancing their network capabilities, Telenor found
itself at a disadvantage, unable to match the pace of
improvement in technology and service delivery.

‘While the external market pressures were signifi-
cant, the internal dynamics within Telenor Pakistan
played an equally crucial role in its decline. A culture
that once thrived on creativity, shared challenges, and

collective decision-making began shifting towards
one dominated by hierarchy and central oversight.
The change fostered an environment where trans-
parency was compromised, and employees became
increasingly disengaged. The atmosphere that had
encouraged critical feedback and innovation eroded,
leading to a loss of morale among teams that once
pushed for excellence in service and customer satis-
faction.

As the company’s operational disconnect from
ground realities became evident, the repercussions
were felt not just internally but also externally
among stakeholders. Partners, investors, and cus-
tomers began to question the company’s strategic
direction and commitment to quality. The once-loyal
customer base began to trickle away, seeking alterna-
tives that offered better services and reliability. Many
former employees recalled that strategic dialogues
once prioritized operational excellence and custom-
er satisfaction, but over time these discussions were
overshadowed by unnecessary bureaucratic process-
es and office politics.

The landscape of telecommunications in Paki-
stan is fiercely competitive. As newer players enter
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the market, the need for established companies like
Telenor to adapt and innovate becomes more press-
ing. The acquisition by PTCL-Ufone signals a sig-
nificant shift, but many speculate about how this
transition will reshape Telenor’s brand identity and
operational capabilities moving forward. The new
ownership must confront the legacy of past man-
agement practices while simultaneously developing
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a roadmap that allows for growth and successfully
addresses the concerns of an increasingly discerning
market. For Telenor Pakistan to regain its standing
as a formidable player in the telecom space, it must
prioritize addressing the internal issues that contrib-
uted to its decline. This includes fostering a culture of
empowerment where employees feel valued and are
encouraged to be vocal about challenges. Revamping
governance structures to prioritize accountability,
transparency, and responsiveness can help restore
faith among employees and stakeholders alike.

Emphasizing technical priorities and investing
in modern infrastructure will also be crucial. Im-
proving network quality, expanding coverage, and
enhancing the overall customer experience should
become top priorities if Telenor aims to recapture
the trust and loyalty of its customer base. Engaging
in constructive dialogue with regulatory bodies can
help mitigate future spectrum disputes and create a
more stable environment for long-term planning and
growth.

Furthermore, Telenor must exploit the opportu-
nities presented by the growing demand for digital
services in Pakistan. With increasing mobile penetra-
tion and the urgency for quality broadband services,
aligning its strategy with customer needs and tech-
nological advancements will be vital. By focusing
on innovation and responsiveness to market trends,
Telenor Pakistan can work towards rebuilding its rep-
utation and position in the country’s telecom sector.

As it stands at this crucial juncture, Telenor Pa-
kistan’s path forward will hinge upon introspective
reflection and a commitment to change. The lessons
learned from the past can pave the way for a revital-
ized future—one that honors its legacy while carving
out new opportunities in an ever-evolving telecom-
munications landscape.

Several former employees also described what
they called a growing atmosphere of internal favor-
itism and executive power concentration. Some in-
siders alleged that promotions, transfers and strategic
access increasingly depended on proximity to influ-
ential management circles. These allegations could
not be independently verified at the time of publi-
cation. Telenor Pakistan and former management
representatives did not respond to questions sent for
comment. By the time PTCL-Ufone moved to ac-
quire Telenor Pakistan, many industry observers be-
lieved the company had already lost the operational
momentum required to compete effectively in Paki-
stan’s telecom sector. For many analysts, the acquisi-
tion became both a major telecom consolidation and
a symbolic conclusion to one of the country’s most
dramatic corporate declines in recent years. Industry
observers now view the fall of Telenor Pakistan as
a broader corporate warning about how governance
instability, strategic drift, internal politics and declin-
ing operational accountability can gradually weaken
even globally backed organizations.
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Flare:What motivated you to establish the Amer-
ican Lycetuff School System?

Madam Zeeshan Zia Raja: My motivation
stemmed from the realisation that quality education in
Pakistan was out of reach for many due to affordability
and expenses. I wanted to set up a school that not only
focused on academic excellence but also built strong
character, discipline, and confidence in the students.
American Lycetuff was founded with the purpose of
bridging this gap, prioritising purpose over profit.

Flare:How did your journey progress from the
early days to leading a large educational network
today?

Madam Zeeshan Zia Raja: The journey has been
a continuous learning process involving resilience and
adaptation. We started with limited resources but with
a clear vision. Through consistency, system develop-
ment, and a focus on training and quality, we expand-
ed into a structured network. Our growth was strategic
and value-driven, not accidental.

Flare: What were the main challenges you faced
as a female entrepreneur in the education sector?

Madam Zeeshan Zia Raja: The primary challenge
was gaining credibility in a male-dominated environ-
ment, particularly in financial, property, and expan-
sion matters. Trust and credibility barriers also posed
obstacles. However, I concentrated on building sys-
tems, prioritising performance over relationships. Over
time, our results spoke for themselves.

Flare: Your institution has expanded to multi-
ple campuses nationwide. What strategy drove this

?

Madam Zeeshan Zia Raja: Our expansion was fu-
eled by a structured franchise and operational model.
‘We emphasised creating strong Standard Operating
Procedures (SOPs), training systems, and brand con-
sistency. Rather than rapid, uncontrolled growth, we
focused on controlled scalability with quality assur-
ance at every stage.

Flare: Is your system based on a centralised mod-
el or franchise structure?

Madam Zeeshan Zia Raja: It is a hybrid model.
Core academic frameworks, training, and branding are
centralised, while campuses operate under a franchise
system with strict compliance and monitoring. This
approach allows for both control and flexibility.

Flare: How do you ensure consistent academic
quality across all campuses?

Madam Zeeshan Zia Raja: We maintain consis-
tent academic quality through ongoing teacher train-
ing, regular audits, standardised curriculum planning,
and performance tracking systems. Leadership devel-
opment at the campus level is also emphasised to en-
sure consistent delivery.

Flare: What sets American Lycetuff apart from

other private school systems in Pakistan?

Madam Zeeshan Zia Raja: Our strength lies in the
balance we strike between academic rigour and char-
acter development, discipline, and creativity. We focus
on nurturing individuals with confidence, ethics, and
life skills, not just students with grades.

Flare: Why do you offer both Matric and O-Lev-
el streams within the same system?

Madam Zeeshan Zia Raja: We offer both streams
to cater to the diverse learning capacities and career as-
pirations of students. This approach provides flexibil-
ity and inclusivity, allowing students to choose a path
that aligns with their strengths without going outside
the system.

Flare: Could you elaborate on your charac-
ter-building approach, known as “Tarbiya”’?

Madam Zeeshan Zia Raja: A. Tarbiya is at the
core of our system, focusing on discipline, respect, re-
sponsibility, and moral values. It is integrated into the
daily school culture, teacher behaviour, and student
activities. We believe that without character develop-
ment, education is incomplete.

Flare: How do you rate your institution in com-
parison to leading school chains like Beaconhouse or
LGS?

Madam Zeeshan Zia Raja: We position ourselves
as a structured, value-driven alternative that offers
quality education at a more accessible level. Our focus
is on impactful education at scale, not just elite educa-
tion.

Flare: The concept of “affordable quality edu-
cation” is often discussed. How do you implement
this?
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Character building
with quality education
hallmark of American

Madam Zeeshan Zia Raja
Founder & CEO _
American Lycetuff School System
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Madam Zeeshan Zia Raja, the Founder & CEO of American
Lycetuff School System, shared in an interview with the

Flare panel that her inspiration stemmed from a profound
understanding that quality education in Pakistan was out

of reach for many due to cost. She tended to establish an
institution that not only focused on academic excellence but
also fostered strong character, discipline, and confidence in the
students. The creation of American Lycetuff was driven by the
desire to bridge this gap, underlining purpose instead of profit

Madam Zeeshan Zia Raja: We control operation-
al costs, standardise systems, and prioritise efficiency
without compromising quality. Our goal is to provide
maximum value at a reasonable cost, making educa-
tion sustainable for both parents and the institution.

Flare: What are the biggest challenges facing Pa-
kistan’s education sector today?

Madam Zeeshan Zia Raja: Major challenges in-
clude the lack of standardisation, inadequate teacher

Tarbiya is at the core of our sys-
tem, focusing on discipline, re-
spect, responsibility, and moral
values. It is integrated into the daily
school culture, teacher behaviour,
and student activities. We believe
that without character develop-
ment, education is incomplete

training, outdated methodologies, and a gap between
education and real-life skills. There is also a disconnect
between policy and implementation.

Flare: How do parents’ expectations influence
your policies and teaching methods?

Madam Zeeshan Zia Raja: While parents play a
crucial role, we strive to strike a balance between their
aspirations and our standards. We respect their expec-
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tations but also guide them towards long-term devel-
opment goals rather than focusing solely on short-term
academic pressures.

Flare: What are your expansion or development
plans for the next five years?

Madam Zeeshan Zia Raja: Our plans include
strengthening our national presence, enhancing teach-
er training systems, and introducing specialised insti-
tutions such as skill development centres and colleges.
Quality enhancement will remain our top priority.

Flare: Are you planning to integrate digital or
Al-based learning systems into your network?

Madam Zeeshan Zia Raja: Yes, digital integration
and Al-based tools are included in our plans. However,
we believe that technology should complement teach-
ers instead of taking their place. The human element in
education will always be essential.

Flare: If you could implement one major reform
in Pakistan’s education system, what would it be and
why?

Madam Zeeshan Zia Raja: I would focus on re-
forming teacher training. Experienced and dedicated
teachers are the foundation of a strong education sys-
tem. By investing in the professional and ethical devel-
opment of teachers, the entire system can be elevated.

Education is not just about establishing institu-
tions; it is about shaping generations to come. This re-
sponsibility must be carried out with vision, integrity,
and consistency.
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GO TEL has consistently demonstrat-

ed its dedication to supporting sports,

particularly cricket, by maintaining a

strong presence as a Sponsor in major
tournaments. In line with this commitment, the
brand became the Official Smartphone Partner of
Pakistan Super League Season 11, providing an
interactive and fan-centric experience throughout
the competition.

During PSL 11, VGO TEL launched various
engaging campaigns that resonated with cricket
enthusiasts. One of the most popular campaigns
was the “Make a Creative Reel and Win a Smart-

These initiatives showcased VGO
TEL’s commitment to cricket,
creativity, and community engage-
ment, solidifying its connection
with the sport and its fan base

phone,” where fans were encouraged to create
unique and entertaining reels for a chance to
win VGO TEL smartphones. Winning reels were
showcased on stadium SMD screens, offering fans
the excitement of seeing their content featured
live during matches.

Another standout initiative was the “Snap
the Bike and Win” challenge, inviting viewers to

PC;L vdﬁ
|'BL PSI. [l

'SPOT THE BIKE® BY VBOTEL
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capture the VGO TEL-branded bike during PSL
matches for a chance to win prizes. The simple
participation process led to strong engagement

with 23 winners capturing the moment and re-
ceiving brand-new bikes.
VGO TEL also enhanced the in-stadium ex-
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HBL PSL 11

WINNER OF "SPOT THE BIKE" BY VBOTEL

OHAMA PARVEE

WINNER OF 0G VS KK MATCH 37
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perience for fans with the “Selfie Moment” acti-
vation, allowing attendees to take selfies during
matches and see themselves on the big screen.
‘With 88 selfie moments featured in 44 matches,
the atmosphere at the stadium was elevated.

In addition to fan engagement activities, VGO
TEL recognised on-field excellence by presenting
Smart Wicket Awards in selected matches and
sponsoring the Batter of the Tournament award
during the final.

These initiatives showcased VGO TEL’s com-
mitment to cricket, creativity, and community
engagement, solidifying its connection with the
sport and its fan base.

Naveed Gaba, CEO of VGO TEL Pakistan,
presented awards to the winners during an impres-
sive ceremony, highlighting the company’s com-
mitment to fostering a vibrant sports culture. This
initiative aims not only to encourage participation
in various sports activities but also to promote
healthy competition and provide entertainment
for the people of Pakistan. Gaba emphasised the
importance of sports in building community spirit
and inspiring the youth.

Such efforts play a vital role in enhancing so-
cial well-being, bringing people together, and nur-
turing a sense of pride among participants and
spectators alike. This celebration truly exemplifies
the positive impact of sports on society.

HBL PSL 11

WINNER OF "SPOT THE BIKE' BY VEOTEL

SAI]III RHAN

WINNER OF LO VS KK MATCH 35
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vivo Pakistan introduces V70 Fl.: A 200
MP stylish lightweight flagship built for
clear travel portraits

The V70 FE is built as a go-to travel shot companion, combining advanced imaging, expressive
design, and reliable day-to-night performance in a device tailored for modern, socially

connected lifestyles

ivo has officially launched the V70 FE, a
stylish lightweight flagship with a 200 MP
‘ ) camera designed for users who want to cap-
ture every journey, gathering, and everyday
moment with clarity and confidence. The V70 FE
is built as a go-to travel shot companion, combining
advanced imaging, expressive design, and reliable
day-to-night performance in a device tailored for
modern, socially connected lifestyles.

Capture every journey with pro-level travel
portraits

The V70 FE is centered around a powerful A
imaging system that excels in capturing clear shots
at a distance. The 200 MP OIS Ultra-Clear Cam-
era ensures every detail is preserved, even in chal-
lenging scenarios like crowded or changing envi-
ronments. With a flagship-grade large sensor and
advanced stabilization, this camera delivers sharp
and stable images from day to night. The Telepho-
to Enhancement feature supports up to 30x zoom,
allowing users to zoom in on distant subjects while
maintaining crisp detail and the ability to crop with-
out losing clarity.

In addition to its impressive rear camera capa-
bilities, the V70 FE also enhances everyday photog-
raphy with its front cameras. The 32 MP HD Self-
ie Camera with a wider 90° field of view captures
bright and clear selfies and group shots, making it
easy to include more people naturally in the frame
during various occasions. Both the front and rear
cameras support 4K Stable Video, ensuring that
special moments can be recorded in vivid detai for

easy sharing on social media. The V70 FE offers a
range of new Al Imaging Features that enhance the
photography experience.

Al Magic Landscape introduces effects like
Snow Town and Aurora, transforming ordinary
scenes into visually striking seasonal and night-sky

Vvivo V70 FE

p ] NAD

Travel Portrait So Pro

b
ongins

images when appropriate conditions are detect-
ed. Other intelligent editing tools, such as Al Re-
touch, AI Erase 3.0, and AI UHD, provide users
with the ability to quickly refine, remove unwanted
elements, and enhance the quality of their photos
directly on the device. These features allow users to
easily transform everyday captures into share-ready
visuals with creative flair.

Trendy, high-quality design that stands out

The V70 FE features a modern design with a
Dynamic Ring Design around the camera module.
It comes in Ocean Blue and Titanium Silver colors,
offering a fresh and expressive palette. The device

has an Ultra-Thin Flat Screen and Extremely Nar-
row Bezels for an elegant and immersive viewing
experience. The design is sleek and comfortable for
everyday use.

Smooth power and performance from day to
night

The V70 FE is equipped with a 7000 mAh Blue-
Volt Battery and 90W FlashCharge, providing reli-
able endurance and quick power recovery for busy
schedules. It features intelligent power manage-
ment, including Super Battery Saver, to maintain
connectivity even at low battery levels. The 1.5K
Infinity AMOLED Display delivers vibrant colours
and smooth visuals for an immersive viewing ex-
perience. Powered by the MediaTek Dimensity
7360-Turbo, the device offers responsive perfor-
mance for photography, gaming, and multitasking.
With IP68 & IP69 Top-Rated Dust and Water Re-
sistance, the V70 FE is designed to perform reliably
in various environments.

A smarter, more seamless everyday experience

Powered by OriginOS, the V70 FE offers a so-
phisticated and user-friendly system experience tai-
lored for both creative pursuits and everyday pro-
ductivity. With features like Origin Island and the
Origin Smooth Engine, the device ensures smooth
performance and seamless interactions in daily use.
Private Space provides enhanced privacy and se-
curity for personal data, while vivo Office Kit en-
hances connectivity and productivity across various
devices, simplifying the management of work and
daily tasks in different situations.

Why vivo Yold stands out as a
premium-grade endurance choice
beyond battery capacity

The Y3Id from vivo emphasizes the importance of endurance as a primary feature rather than
a secondary consideration, making it a reliable foundation for the device

attery life continues to be a crucial aspect

of daily smartphone usage, influencing

how long users can stay connected, nav-

igate through their day with confidence,
and avoid frequent interruptions for charging. De-
spite ongoing advancements in mobile technology,
concerns about battery life persist among many
users. The Y31d from vivo emphasizes the im-
portance of endurance as a primary feature rather
than a secondary consideration, making it a reli-
able foundation for the device.

The vivo Y31d features a 7200mAh BlueVolt
Battery, the largest from vivo. This battery offers
extended usage time for entertainment and pro-
ductivity tasks. Compared to a typical 5000mAh
battery, the Y31d provides additional hours of mu-
sic playback, voice calls, web browsing, and app
use. In real-world tests, it delivered long hours of
gameplay, navigation, and video playback. Even at
low power levels, the Y31d ensures usability with
Super Battery Saver mode.

This feature allows essential tasks to be com-
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pleted with just 1% remaining power, such as
WhatsApp standby or 4G calling. The Y31d’s bat-
tery capacity can make a difference in critical situ-
ations, ensuring connectivity when needed.

The vivo Y31d comes with a large battery ca-
pacity, which raises concerns about chargingcon-

YsouL@mnG

venience. To address this, the phone features 44W
FlashCharge technology for efficient power recov-
ery during daily use. Charging safety and thermal
management are ensured through 25-Dimension
Security Protection, which guards against risks

X.COM/FLAREMAGAZINEPK |

like over-voltage, over-current, overheating, and
more. With 43,200 real-time temperature checks
daily, the Y31d offers stable and secure charging
while safeguarding the battery’s long-term health.
In addition to its daily endurance, the vivo Y31d
prioritizes long-term battery reliability. The 6-Year
Battery Health design aims to slow down battery
aging and maintain usable capacity over time. Ac-
cording to vivo’s data, the Y31d retains at least
80% of its original battery capacity after 1,600
charge cycles, supporting up to six years of battery
health under normal usage conditions. This lon-
gevity is supported by vivo’s Battery Health Algo-
rithm, which actively manages charging behavior
and battery stress.

‘What sets the vivo Y31d apart is not just one
feature but the consistent performance of its bat-
tery over time. With a focus on endurance, the
Y31d combines a large battery, fast charging, safe-
ty measures, and a long-term battery health strate-
gy to offer a comprehensive battery experience in
its category.

MAY, 2026
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Flare: Can you share some insights about your
professional journey?

Ali Hassan: Profine Furniture is a family busi-
ness that my grandfather started, and I have been
involved in it since the beginning. After graduating,
I launched the Profine Brand, focusing on providing
innovative and high-quality office furniture. My fa-
ther always emphasised the importance of earning,
which motivated me to work hard and take over the
business from him during my university years.

Flare: What sets Profine Furniture apart from
other brands?

Ali Hassan: Profine Furniture offers a wide
range of premium yet affordable collections for
homes and businesses, including office, home, kitch-
en, and wardrobe furniture. We also provide design-
er services to create customised spaces that meet the
needs of our customers.

Flare: How did you transform the business
when you took full responsibility?

Ali Hassan: When I took over the business, it
was following a traditional shop model and facing
a decline. I dedicated time after school to help my
father and gradually brought changes to modernise
the business. By my fourth year of university, I had
fully taken over and focused on professional growth
alongside my studies.

Flare: What challenges did you encounter
during your journey with Profine Furniture?

Ali Hassan: Convincing my father to embrace
change was a significant challenge, as he was mind-
ed to adapt to new ideas that meet the modern-day
needs. It took time to show him the benefits of mod-
ernising the business. Additionally, I made certain
lapses in the beginning that almost led to failure, but
I stayed resolute and committed to my innovative
ideas and moved ahead, learning lessons from my
wrongs.

Flare: What are your goals as the CEO of Pro-
fine Furniture?

Ali Hassan: My main target is to uphold our
company’s mission and values, ensuring that Profine
Furniture is synonymous with quality and innova-
tion in the furniture industry. I aim to provide cus-
tomers with high -quality products that offer value
for money and focus on continuous improvement in
woodworking skills.

Flare: How has technology played a role in
shaping Profine Furniture?

Ali Hassan: Investing in machinery and technol-
ogy has been crucial for our growth in this sector. By
staying ahead of competitors and embracing techno-
logical advancements, we have been able to diversify
our offerings and enhance our operational efficiency.

Flare: What quality standards does Profine

Furniture adhere to?

Ali Hassan: Customer satisfaction is our top pri-
ority, and we strive to exceed industry standards in
terms of product quality and durability. Our focus
on customer-centric products, high-quality materials,
and affordability distinguishes us in the market.

Flare: What have been the key achievements of
Profine Furniture in recent years?

Ali Hassan: Our most significant achievement
has been the organisational development in 2020,
where we transitioned into a structured and efficient
organisation with a strong team. Establishing a good
reputation in the market in a short period has also
been a major accomplishment for us.

Knergy issues, high electricity
costs, and a shortage of skilled la-
bour are significant barriers in the
manufacturing sector in Pakistan

Flare: How does Profine Furniture plan to
maintain its position as a leading brand in Paki-
stan?

Ali Hassan: We differentiate ourselves by focus-
ing on product diversification and innovation. By de-
veloping unique ideas and designs that cater to cus-
tomer needs, we want to become a trend setter in the
industry and stay ahead of the competition.

Flare: What strategies does Profine Furniture
employ to compete in Pakistan’s competitive fur-
niture market?

Ali Hassan: Profine Furniture is known for its
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professional journey in an interview with Flare, in which he
shed light on the challenges he faced to reach his current
osition. He explained that when he took control of the
Eusiness, it was operating under a traditional furniture shop
model, undergoing a downturn. Hassan initiated his business
career by assisting his father after school and gradually grew
to introduce modernisation and novelty in the furniture
making. As he reached the fourth year of university education,
he had assumed full control of the business and prioritised his
professional development side by side with his studies

thematic office series and original designs. We pri-
oritise research and customer needs in our product
development, ensuring that our offerings are tailored
to meet market demands.

Flare: What are the major challenges faced by
the furniture industry in Pakistan?

Ali Hassan: Energy issues, high electricity costs,
and a shortage of skilled labour are significant barri-
ers in the manufacturing sector in Pakistan. Retain-
ing skilled workers and addressing these challenges
are ongoing concerns for the industry.

Flare: How does Profine Furniture invest in the
development of its workforce?

Ali Hassan: We provide training and develop-
ment opportunities for unskilled workers through

X.COM/FLAREMAGAZINEPK |

internships and continuous programmes within the
company. Building a skilled workforce is a priority
for us to ensure operational excellence.

Flare: What are Profine Furniture’s plans and
aspirations?

Ali Hassan: We aim to become a leading brand
in diversified furniture and interior solutions, cater-
ing to a wide range of sectors including offices, com-
mercial spaces, restaurants, hospitals, institutions,
and homes.

Flare: Any message you would like to share
with the readers of the Flare Magazine?

Ali Hassan: Passion is key to success in business.
If you are passionate about what you do, you can
overcome any challenge and achieve your goals.

MAY, 2026
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Pakistan is still

contending

with basic

healthcare challenges
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The Flare panel interviewed Dr. Beenish (Qamar, a dentist and
cosmetic dentist, during which she stated that the primary
public health challenge in Pakistan is the coexistence of
communicable and non-communicable diseases. While

many countries have shifted their focus to addressing non-
communicable diseases like diabetes, cardiovascular issues,
mental health disorders, and cancer, Pakistan continues to
grapple with fundamental healthcare issues such as infectious
diseases, malnutrition, inadequate sanitation, limited
healthcare access, and low public health awareness

Flare: Your career has encompassed clinical
dentistry, public health, hospital administration,
and humanitarian work. How would you describe
this journey?

Dr. Beenish Qamar: Healthcare, for me, has al-
ways extended beyond clinical treatment. I believe
that healthcare professionals should play a role in
enhancing healthcare systems, raising public aware-
ness, and promoting community well-being. This
belief has guided me towards public health, adminis-
tration, and humanitarian service.

Flare: What was the most significant challenge
you faced during the COVID-19 pandemic?

Dr. Beenish Qamar: The COVID-19 pandemic
posed a major challenge due to the unprecedented
speed and scale of the crisis. Despite the uncertain-
ties and pressures, healthcare systems worldwide
managed to respond effectively, achieving a relative-
ly low mortality rate. The pandemic underscored the
importance of preparedness, resilience, and the need
for robust global health systems. Managing emergen-
cy response coordination and supporting large-scale
healthcare operations under immense pressure was
both demanding and emotionally taxing.

Flare: In your opinion, what is the most press-
ing public health challenge in Pakistan today?

Dr. Beenish Qamar: I believe the biggest public
health challenge in Pakistan currently is the dual bur-
den of communicable and non-communicable dis-
eases. While many countries have shifted their focus
to combating non-communicable diseases, Pakistan
is still contending with basic healthcare challenges
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such as infectious diseases, malnutrition, poor san-
itation, limited healthcare access, and inadequate
public health awareness.

This dual burden places significant strain on the
healthcare system, necessitating efforts to address
both traditional and emerging health issues simulta-
neously. It underscores the urgent need for enhanced
preventive healthcare, public education, policy re-
forms, and investments in sustainable health sys-
tems for the future. Greater emphasis on preventive
healthcare awareness, including vaccination aware-
ness, nutrition, primary healthcare systems, and pub-
lic education, is crucial.

Long-term healthcare policies,
investments in preventive health-
care, stronger primary healthcare

systems, and evidence-based
planning, are needed to improve
Pakistan’s healthcare sector

Flare: How demanding is the field of maxillo-
facial surgery and trauma management?

Dr. Beenish Qamar: Maxillofacial surgery and
trauma management are highly sensitive and de-
manding specialities that require precision, team-
work, patience, and emotional understanding. Facial
trauma impacts both physical and psychological
well-being, making it a challenging field to work in.

Flare: What advice would you offer to young
doctors entering the healthcare profession?

X.COM/FLAREMAGAZINEPK |
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Dr. Beenish Qamar: I would advise young doc-
tors to focus not only on acquiring medical knowl-
edge but also on developing compassion, communi-
cation skills, leadership qualities, and a commitment
to lifelong learning.

Flare: How did your involvement with Rotary
and humanitarian work begin?

Dr. Beenish Qamar: Community service has al-
ways been a passion of mine. Joining Rotary provid-
ed me with a platform to contribute meaningfully to
public welfare and healthcare awareness.

Flare: What are the primary challenges women
encounter in the healthcare sector?

Dr. Beenish Qamar: Women in healthcare face
numerous challenges, including long working hours,
physical and emotional exhaustion, and inadequate
support at home. Despite these obstacles, women in
healthcare demonstrate resilience, compassion, and
dedication in their service. It is essential to create
support systems that prioritise the well-being, dig-
nity, and advancement of women in healthcare and
beyond. Balancing professional responsibilities with
personal life can be difficult, but women in Pakistan
continue to excel as healthcare leaders.

Flare: Which humanitarian initiative has left
the most lasting impact on you?

Dr. Beenish Qamar: The Mother & Child Health
Camp and international medical missions have been
particularly meaningful experiences as they allowed
us to directly assist communities in need.

Flare: What traits are crucial in hospital ad-
ministration?

Dr. Beenish Qamar: Discipline, transparency,
accountability, teamwork, and patient-centred care
are essential for effective hospital administration.

Flare: What reforms are necessary to enhance
Pakistan’s healthcare sector?

Dr. Beenish Qamar: Long-term healthcare pol-
icies, investments in preventive healthcare, stronger
primary healthcare systems, and evidence-based
planning. are needed to improve Pakistan’s health-
care sector.

Flare: Why do you emphasise the importance
of research and medical training?

Dr. Beenish Qamar: Research and continuous
medical training are vital for advancing healthcare
quality and fostering innovation in the field. Evi-
dence-based medicine is the future of healthcare.

Flare: What is your long-term vision for health-
care and public service?

Dr. Beenish Qamar: My vision is to see acces-
sible, affordable, and dignified healthcare services
available to every individual in Pakistan while also
strengthening healthcare leadership and public
health awareness.

Leadership & Humanitarian Highlights

= Actively contributed to COVID-19 emergency
healthcare management in Karachi.

* Engaged in Rotary leadership roles and partici-
pated in significant humanitarian initiatives.

* Received recognition for contributions to public
health, flood relief, and healthcare services.

* Led blood donation drives, maternal-child
healthcare programs, and public awareness cam-
paigns.

* Supported clean water projects and healthcare
initiatives in underserved areas.

* Advocated for preventive healthcare, research,
and medical education.
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BEST WESTERN.

The Flare Magazmerecently interviewed Tahir Mallk GM

of Best Western Premier Lahore, who has the credit of
sharing his over twenty years of experience in the hospitality
sector to actively promote a positive image of Pakistan
globally. At BWP Lahore, our primary emphasis is on valuing
individuals, be it our team members or guests. Whether it’s
an interaction with an employee or a guest, whether it’s for
accommodation, dining, or a conference, we always aim to
uphold a standard of excellence

Flare: Can you talk about your educational
background and your vision for the hospitality in-
dustry?

Tahir Malik: I did my Master’s in Public Admin-
istration from Punjab University in 2002. My vision
for hospitality revolves around creating exceptional
experiences that surpass mere service. I believe that
success in this industry is defined by consistency, in-
novation, and genuine connections with guests.

Flare: How did you kickstart your career jour-
ney?

Tahir Malik: I started in finance but found my
passion in general management at Holiday Inn La-
hore, where I focused on hospitality principles for
eight years. I then moved to the Hashoo Group as
Corporate Director of Sales and Cluster GM Opera-
tions for Hotel One, overseeing 22 hotels. With over
15 years of experience, I became the General Man-
ager for the pre-opening of Best Western Premier
Lahore in 2021, building the hotel from scratch and
establishing SOPs. The initial years were challenging
but set the stage for our success.

Flare: Could you share a success story from
your journey?

Tahir Malik: Our success is built on a strong or-
ganisational culture and consistency. About 80-90%
of our staff have been with us for over four years,
showing a valued workplace with growth oppor-
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tunities.Best Western Premier Lahore is now a top
hospitality brand with a 9.1 online rating, reflecting
guest satisfaction. Qur journey is driven by continu-
ous improvement, teamwork, and a commitment to
exceptional hospitality.

Flare: What were the challenges you faced at
Best Western Hotel?

Tahir Malik: One of the primary challenges we
encountered was maintaining service comnsistency
while striving for ongoing improvement. In the hos-
pitality sector, there are no shortcuts to success—it
demands continuous hard work, daily learning, and
swift implementation. Even minor compromises can
impact the guest experience, making it crucial to re-
main consistent and prioritise quality.

Flare: How do you believe Pakistan’s economy
can be strengthened during the current crisis?

Tahir Malik: To strengthen Pakistan’s economy,
we need to focus on sustainable innovation and in-
vest in the younger generation. Embracing modern
technology and Al for skill development is essential
while preserving our cultural values of warmth and
respect. By combining Pakistani hospitality tradi-
tions with global standards, we can compete on an
international level and foster long-term growth.

Flare: What is the core philosophy guiding Best
Western Hotels?

Tahir Malik: At BWP Lahore, our core philos-
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ophy is centred around putting People First—both
internally and externally. Whether interacting with
an employee or a guest, be it for an overnight stay,
dining experience, or meeting, we approach each
interaction with professionalism. Our aim is for in-
dividuals to depart our venue with positive memo-
ries and experiences that resonate, encouraging them
to choose us again when they return to Lahore. We
don’t just offer rooms; we provide unforgettable ex-
periences. I firmly believe that when you prioritise
people, the business naturally thrives.

Flare: What are the quality standards upheld by
your organisation?

Tahir Malik: We uphold high-quality standards
through ongoing training and development of our
team to ensure top-notch hospitality in Lahore. Qur
focus is on health, hygiene, service, and culinary ex-
cellence. We compare our services with global tourist
destinations to maintain consistency and profession-
alism. Our goal is to provide unforgettable hospitali-
ty experiences for every guest.

Flare: What do you consider to be the greatest
strength of Best Western Hotel?

Tahir Malik: Our greatest strength lies in our
team. We have made substantial investments in
training, skill development, and grooming to ensure
that our staff exemplify the finest hospitality stan-
dards in Lahore. Coupled with a new, purpose-built
product that prioritises health, hygiene, service, and
food quality, we have established a winning formula
for success. Trained personnel, a new product, and
unwavering quality standards are the pillars of our
achievements.

Flare: What are the major obstacles faced by
the hospitality industry?

Tahir Malik: The hospitality industry in Paki-
stan faces significant barriers, including a lack of
formal recognition, security concerns, and limited
government support for infrastructure and skill de-
velopment. Overcoming these challenges is crucial
for the sector to compete globally.

Flare: In your opinion, how does the hospitali-
ty sector contribute to promoting tourism in Paki-
stan worldwide?

Tahir Malik: The hospitality sector is crucial for
promoting tourism. We aim to provide top-notch
service to exceed guest expectations and create pos-
itive experiences that turn guests into advocates for
visiting Pakistan.

Flare: What initiatives does your organisation
undertake in terms of Social responsibility?

Tahir Malik: We prioritise CSR by offering free
internships and training programs with educational
institutions to develop future talent. We actively par-
ticipate in sustainability initiatives like Earth Day,
Save Water, Save Energy, and Plantation Day. We
collaborate with government entities to promote sus-
tainable practices, focusing on individual develop-
ment and environmental protection.

[ transitioned from finance to
general management at Holiday
Inn Lahore, where [ honed my
hospitality skills for eight years. I
then joined the Hashoo Group as
Corporate Director of Sales and
Cluster GM Operations for Hotel
One, managing 22 hotels

Flare: What are your future aspirations for Best
Western Hotel?

Tahir Malik: The future looks bright for Best
Western Premier Lahore as it represents Pakistan on
the Best Western Asia platform. With high standards
and a growing market, Best Western is poised to be-
come a leading international hotel chain in Pakistan.

Flare: How can Pakistan project a positive im-
age globally?

Tahir Malik: Elevating Pakistan's image through
world-class hotels, trained personnel, safe cities, and
active govt promotion is key. Providing exceptional
hospitality and robust representation at events can
transform perceptions. We aim to showcase the au-
thentic Pakistan - hospitable, capable, and prepared.
This is our mission at Best Western Premier Lahore
for a positive future for Pakistan.
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APPOINTED IN BS-21 ¥
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RAILWAY ACADEMY WALTON, LAHORE

= Honesty
ALY Hard Work

/ R
r ’\; Field Experience
Lt “ Results ,,

A NEW ERA OF REFORMS BEGINS

In recognition of his outstanding performance,
integrity and vast field experience, Mr. Hanif Gul

has been appointed as Director General, \

Railway Academy Walton, Lahore (BS-21/0PS)
with immediate effect.

>

NATIONWIDE EXPERIENCE - PROVEN LEADERSHIP

Mr. Hanif Gul has served as Divisional Superintendent in key railway divisions across Pakistan.
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This appointment is part of a Under his leadership, the academy I e Moderinization of Operations
strategic reform and accountability will be strengthened to train future e Capacity Building & Training
system being introduced in officers with modern skills, ethics, » Transparency & Efficiency

Pakistan Railways. and a vision for a better railway. e Better Service for the Nation
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66 Strong Institutions Build Strong Nations.
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Pakistan implements
policy to export donkey
meat, hides to China
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The de(31810n was made durmg a meeting chaired by Finance

Minister Muhammad Aurangzeb, which discussed and
approved a proposal tabled by the Food Security Division.
The Committee allowed the export of existing stock in
accordance with regulations and trade protocols, paving the

way for shipments to proceed

akistan will continue to export donkey hides

and meat to China exclusively through fa-

cilities in the Gwadar Free Zone, with oper-

ations limited to designated slaughterhous-
es outside the local food supply chain.

The first sanctioned donkey-hide processing fa-
cility in Gwadar is operated by the Chinese com-
pany Hangeng Trade Company, with a $7 million
investment and a capacity to process up to 300,000
hides annually for export.

The hides are supplied to China’s ejiao indus-
try, a traditional Chinese gelatin product valued at
around $8 billion globally, while the meat is exclu-
sively sent to the Chinese culinary market.

The Economic Coordination Committee (ECC)
has given the green signal for the export of donkey
meat and hides to China via Gwadar Port. The
decision to this effect was made during a meeting
chaired by Finance Minister Muhammad Aurang-
zeb, which discussed and approved a proposal ta-
bled by the Food Security Division. The Committee
allowed the export of existing stock in accordance
with regulations and trade protocols, paving the way
for shipments to proceed.

In addition to the export approval, the ECC also
received a briefing on the current economic situa-
tion of the country. Officials noted a gradual easing
of inflationary pressures, noting stable prices of es-
sential commodities after recent fluctuations. Data
presented during the meeting indicated a slowdown
in the rate of price increases, indicating an improve-
ment in overall stability in the prices of the daily
items of use..

The Committee also gave the green signal to
several technical supplementary grants in various
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sectors. These included funding for institutional up-
grades, support packages for government employees
in provinces, and financial rewards for the nation-
al hockey team following their qualification for
the World Cup. Additional allocations were made
to address the liabilities of Pakistan Internation-
al Airlines, including pension, salary, and medical
expensepayments. Furthermore, the ECC approved
amendments to the country’s import policy to make
it align with international labour commitments to
ban the production of goods through forced labour.

As of June 2025, Pakistan reported a donkey
population of 6.04 million, the largest in the world.
The export policy aims to generate revenue and
support rural breeding programmes.

The export was initially

ECONOMY |
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gelatin produced from donkey hides believed to
have health benefits, generating approximately $8
billion globally. China’s demand for hides surpasses
its domestic supply, necessitating imports to sustain
its industrial-scale ejiao production, which has seen
a 160% growth over five years.

In 2026, Pakistan approved the export of don-
key meat and hides to China through Gwadar Port,
with processing facilities targeting over 300,000
hides annually.

The growing trade raises concerns about sus-
tainability and the impact on local communities in
developing nations that rely on donkeys for trans-
portation. The ECC approved protocols for a cen-
tral hub in Pakistan to process and export donkey
products to China.

Over the last 10 years, from CPEC 1.0 (phase
I) to CPEC 2.0 (phase II), diverse business avenues
have gained traction between China and Pakistan.
Consolidated on new fluxes of trade upward tra-
jectories, the China-patronised donkey industry is a
new feather in the cap of the Sino-Pak commercial
journey.

It merits mentioning that China remains one
of the world’s largest markets for donkey meat and
skins, driven largely by demand for e-jiao, a tradi-
tional medicinal gelatin made from donkey hides.

Interplay between donkeys’ sizable population
along with fresh initiatives led by China to jack up
donkeys’ number in Pakistan, besides rising de-
mand for donkeys in China, has stirred up a win-
win business opportunity for both neighbouring
countries.

According to the Donkey Sanctuary’s report
“Under the Skin,” China’s demand for donkey
skins is up to 10 million every year, while the re-
ported global supply is limited to just 1.8 million.
To procure more skins, Chinese companies are en-
tering Pakistan to fulfil their demand.

With an estimated donkey population of 5.9
million, Pakistan sees China as a crucial market for
donkey meat, which is utilised in various cuisines
and for the production of donkey-hide gelatin (Eji-
ao), a traditional Chinese medicinal gelatin. Previ-
ous export efforts were hindered by delays in final-
ising this protocol, which has now been completed.

Given the conducive situation, China-led don-
key farming is taking shape in Pakistan. Donkey
contract farming (DCF) model backed by Chinese
investment has the potential to turn DCF into an
income-generating resource.

In order to step up efforts to develop donkey
farming, a Chinese delegation, led by Zhao Fei,
Vice President of China’s Donkey Industry Branch,
met with Pakistan’s Minister for National Food Se-
curity and Research, Rana Tanveer Hussain, in Is-
lamabad to discuss the initiative.

“This initiative would contribute to boosting
Pakistan’s exports and strengthening trade ties with
China, along with creating new economic opportu-
nities and employment at the local level,” the min-
ister told the Chinese delegation.

The Punjab government has set up a farm in
Okara district to raise donkeys for export to earn
foreign exchange. The farm is said to be the first
government-owned facility in the province where
donkeys of great breeds, including American, will
be reared for export to China and other countries.

permitted through a 2023
federal cabinet protocol

The donkey farm has

The first sanctioned donkey hide aiso been set up at Baha-

and was later confirmed by Processing facility in Gwadar is dvmagar  Farm, which

a Commerce Ministry no-operated by the Chinese company

tification in October 2025,
with safeguards in place to
protect the local domestic

is spread over an area of
3,000 acres. The project

Hangeng Trade Company, with = hasbeen conceived and im-
a $7 million investment and the plemented keeping in view

the animal’s rising demand

meat market and animal capacity to process up 0 300,000y, china, which uses its

transport sector.
China’s donkey meat
and hide industry is a rap-

hides annually for export to
Beljing

milk and skin to make cos-
metic products and drugs.

idly expanding sector driv-
en by the high demand for ejiao, a traditional med-
icine gelatin, and increasing culinary consumption.
With a significant decline in its domestic donkey
population, China relies on imports from countries
like Pakistan and Africa to meet the global demand
for nearly six million skins annually.

The primary driver of this demand is ejiao, a

X.COM/FLAREMAGAZINEPK

Donkey meat and
hides, if processed under hygienic and certified con-
ditions, may provide Pakistan with a steady stream
of exports to China. The sector may also generate
employment in breeding, logistics, veterinary ser-
vices, and processing, while fostering collaboration
between Pakistani universities and Chinese research
institutions on animal genetics, selective breeding,
and feed efficiency.
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Iiricsson highlights 5G and Al
growth potential at F;U-Pakistan
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Ericsson’s participation at the forum aligns with Pakistan’s focus on digital
infrastructure as a key driver of economic development. With a long-standing presence
in Pakistan, Ericsson collaborates with local telecom operators, enterprises, and public
sector stakeholders to develop secure, scalable, and future-ready networks

ricsson emphasized the significant im-
pact of advanced connectivity, artificial
intelligence (AI), and 5G on accelerating
Pakistan’s digital economy during the in-
augural EU-Pakistan Business Forum 2026.

The forum, held in Islamabad over two days,
brought together government officials, technolo-
gy leaders, investors, and industry stakeholders to
explore opportunities for investment, innovation,
and deeper economic cooperation between Paki-
stan and the European Union.

Participating in roundtable discussions and

keynote sessions, Ericsson highlighted how
next-generation networks and Al-driven infra-
structure can drive productivity gains in key
sectors such as logistics, energy, mobility, and fi-
nancial services, crucial for Pakistan's economic
growth.

The discussions emphasized that connectivity
is now a core economic enabler, impacting com-
petitiveness, private sector growth, and digital in-
clusion.

Aamir Ahsan, Ericsson Pakistan’s Country
President, stressed the importance of strong pub-
lic-private partnerships in driving digital transfor-
mation at scale, alongside the Federal Minister
for IT and Telecom. He emphasized the need for
enabling policies, spectrum readiness, and invest-
ment-friendly frameworks to fully leverage the po-
tential of 5G and Al in Pakistan.

At the exhibition booth, Ericsson showcased
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its latest innovations and technology capabilities,
illustrating how high-performance networks sup-
port new business models, enhance operational
efficiency, and enable emerging use cases across
industries.

Ericsson’s participation at the forum aligns
with Pakistan’s focus on digital infrastructure
as a key driver of economic development. With
a long-standing presence in Pakistan, Ericsson
collaborates with local telecom operators, enter-
prises, and public sector stakeholders to develop
secure, scalable, and future-ready networks. This
positions connectivity as a catalyst for innovation,
economic resilience, and inclusive growth in the
country. Industry experts believe that accelerated
adoption of advanced connectivity solutions can
significantly boost productivity, service delivery,
and foreign investment in Pakistan’s digital eco-
system.

Aamir Ahsan, Fricsson Pakistan’s
Country President, stressed the
importance of strong public-pri-
vate partnerships in driving digital
transformation at scale, alongside
the Federal Minister for I'T and
Telecom

Several flagship initiatives under the EU'’s
Global Gateway strategy were announced and
launched during the Forum, including the Team
Europe “Better Governance and Business Envi-
ronment” program (EUR 24.1 million). This pro-
gram aims to enhance the competitiveness of Pa-
kistan's export -oriented small and medium-sized
enterprises through regulatory reforms, sustain-
ability support, and improved access to finance.

Additionally, the inauguration of a Technical
and Vocational Education and Training Centre of
Excellence in Peshawar was highlighted to equip
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Pakistan’s workforce with skills related to IT and
artificial intelligence.

A significant moment was the signing of EUR
160 million loan agreements between the Europe-
an Investment Bank and the Government of Pa-
kistan.

The Forum facilitated over 600 busi-
ness-to-business meetings, showcasing strong in-
terest from both European and Pakistani compa-
nies in forming partnerships, joint ventures, and
investment opportunities across various sectors

£ Global
"~ Gateway
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such as agribusiness, digital innovation, fintech,
green logistics, renewable energy, textiles, and re-
sponsible mining.

Over two days, the Forum brought together
senior policymakers, business leaders, investors,
and financial institutions to explore new oppor-
tunities for trade, investment, and sustainable de-
velopment. The EU-Pakistan Business Network
was launched during the Forum, uniting over 300
EU companies active in Pakistan to serve as a col-
lective voice for EU businesses, engage with poli-
cymakers, and support new European companies
seeking opportunities in Pakistan.

Discussions during the Forum focused on pri-
ority sectors like agribusiness, digital innovation,
fintech, green logistics, sustainable textiles, and re-
sponsible mining. The event provided a structured
platform for high-level dialogue and deal-making
between the combined economies of over 700 mil-
lion people.
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In the fast-paced world of broadcast
journalism, where breaking news can
change the national conversation in an
instant, Shireen Zulfigar Mithani shines as
a model of professional composure. As a
respected news anchor at SAMAA TV,
Shireen has adeptly navigated the shifting
landscape of Pakistani media, earning a
dedicated following nationwide. Having
worked at esteemed networks such as
AbbTakk, NewsOne, GTV, and BOL, she
is a well-known figure recognised for her
composed delivery and authoritative
demeanour. In an exclusive interview with
The Flare Magazine, the seasoned
journalist shares insights into her career,
the challenges of live broadcasting, and
the enduring importance of traditional

news in the digital era

Flare: Your journey in the media industry has
been quite remarkable. Where did it all begin for
you?

Shireen Zulfigar Mithani: My journey started
with a strong passion for journalism. I began as a
reporter, gaining valuable insights into the news-
room dynamics and building the confidence needed
for my transition to the anchor’s desk.

Flare: Did you become a news anchor by in-
tention, or a path that revealed itself over time?

Shireen Zulfigar Mithani: It was a combina-
tion of both. While my interest in media was al-
ways there, anchoring felt like a natural progression
as I gained experience and realised the impact of
effective communication.

Flare: You’ve worked with several top-tier
channels. How has this diversity shaped your pro-
fessional outlook?

Shireen Zulfigar Mithani: Working across dif-
ferent networks has allowed me to adapt to various
styles, refine my delivery, and understand the ex-
pectations of viewers from a reliable news source.

Flare: How would you describe your current
period with SAMAA TV?

Shireen Zulfiqar Mithani: My time at SAMAA
TV has been incredibly rewarding. The professional
environment at SAMAA TV emphasises editorial
integrity and personal growth, setting high stan-
dards for all.

Flare: The ‘Live’ sign is often associated with
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intense pressure. How do you manage the heat
during breaking news?

Shireen Zulfiqar Mithani: Handling breaking
news requires composure, quick thinking, and the
ability to verify facts on the spot. It’s about being
a steady and reliable anchor in every sense of the
word.

Flare: As a prominent woman in media, what
is your take on the challenges within the industry?

Shireen Zulfiqar Mithani: Every industry has
its challenges, but professionalism, consistency, and

Fvery industry has its challenges,
but professionalism, consistency,
and confidence are key to navigat-

ing and overcoming obstacles in
the media field

confidence are key to navigating and overcoming
obstacles in the media field.

Flare: Is there an on-air moment that has
stayed with you?

Shireen Zulfigar Mithani: Moments of break-
ing news where quick decisions and instinct come
into play are the most memorable and impactful in
my career.

Flare: What are the three non-negotiable qual-
ities of a successful news anchor?

Shireen Zulfiqar Mithani: Clarity, credibility,
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and composure are essential qualities for building
trust and connection with the audience as a news
anchor.

Flare: Have you ever had to report on a story
that hit close to home?

Shireen Zulfigar Mithani: Reporting on stories
involving human tragedy is always challenging, as
the emotional impact lingers even after the broad-
cast ends.

Flare: What does your preparation ritual look
like?

Shireen Zulfigar Mithani: Preparation is key
for me. I immerse myself in the context of the news,
stay updated on developments, and actively engage
in research to deliver comprehensive and informed
reporting.

Flare: In an era dominated by social media,
where does traditional TV news stand?

Shireen Zulfigar Mithani: Traditional TV news
remains a pillar of credibility in an age of social
media. It provides verified, structured, and respon-
sible information that people rely on for accurate
news.

Flare: Finally, a message for the readers of
The Flare Magazine?

Shireen Zulfiqar Mithani: Stay informed, veri-
fy information, and support responsible journalism.
Your discernment and engagement strengthen the
media industry and contribute to a well-informed

society.
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The meeting participants noted progress in regulatory
m developments, with SBP and SECP allowing individuals
interested in crypto trading to open dedicated crypto
accounts in banks upon obtaining an NOC from the PCC

ryptocurrency could boost Pakistan’s

annual remittance inflows from $38 bil-

lion to $50 billion if it evolves into a re-

liable digital payment channel, accord-
ing to Malik Muhammad Bostan, Chairman of
the Exchange Companies Association of Pakistan
(ECAP), during a meeting with Bilal Bin Sagqib,
CEO of the Pakistan Crypto Council (PCC).

The meeting, attended by ECAP President Zafar
Paracha and other officials, highlighted the transfor-
mative impact of faster, more cost-effective digital
transfers via crypto platforms on the remittance
system, enabling overseas Pakistanis to send mon-
ey within minutes rather than relying on traditional
banking channels. This improvement in speed and
cost efficiency could incentivise more remittances
to flow through formal channels, bolstering Paki-
stan’s external account. Bostan commended the Pa-
kistan Crypto Council’s young leadership for their
role in securing legal recognition for crypto-related
initiatives in the country, aligning with global trends
in digital finance.

The meeting participants noted progress in reg-
ulatory developments, with the State Bank of Paki-
stan (SBP) and the Securities and Exchange Com-
mission of Pakistan (SECP) allowing individuals
interested in crypto trading to open dedicated cryp-
to accounts in banks upon obtaining a no-objection
certificate (NOC) from the PCC.

With approximately 40 million Pakistanis cur-
rently engaged in crypto trading and paying transac-
tion costs of 5-6%, the introduction of formal digi-
tal licensing could reduce these costs to around 1%,
making transactions more efficient and accessible.
Discussions also centred on coordination among
the SBP, SECP, and PCC to establish a comprehen-
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sive regulatory framework for the sector, designed to
meet international standards such as Financial Ac-
tion Task Force (FATF) requirements and customer
due diligence (CDD) protocols, aimed at enhancing
transparency and mitigating financial crime risks
as Pakistan moves towards a structured system for
crypto-related activities.

Bostan’s remarks underscored the link between
the expansion of crypto-based payment systems,
increased remittance inflows, reduced transaction
costs, and greater utilisation of formal financial
channels, while officials highlighted ongoing efforts
to establish a regulatory structure for the sector.

This enhancement in speed and
cost efficiency could incentivise
more remittances to flow through
formal channels, bolstering
Pakistan’s external account

In a significant regulatory shift, the State Bank
of Pakistan has authorised Virtual Asset Service
Providers to open formal bank accounts, marking
a pivotal decision to integrate digital assets into Pa-
kistan’s economic framework and establish essential
oversight mechanisms.

The new guidelines issued by the central bank
redefine the banking landscape for cryptocurrency
businesses, allowing licensed VASPs to establish
banking relationships by presenting their govern-
ment-issued licenses for verification. The guidelines
envisage imposing restrictions on traditional finan-
cial institutions from investing customer deposits in
cryptocurrencies or holding digital assets on their
balance sheets to balance innovation with system-
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ic risk containment. Pakistan’s regulatory evolution
aligns with international standards and addresses
the Financial Action Task Force’s (FATF) recom-
mendations to regulate virtual assets for combat-
ing money laundering and terrorist financing. The
country’s significant remittance inflows and large
unbanked population present a practical use case
for regulated crypto services, with industry analysts
recognising the move as a strategic step towards for-
malising the previously opaque sector.

The structured approach outlined by the central
bank for VASPs and financial institutions empha-
sises enhanced due diligence, continuous monitor-
ing of transactions, and regular reporting to ensure
compliance and filter out unlicensed entities, posi-
tioning Pakistan within a cohort of nations estab-
lishing clear crypto banking rules.

The decision holds significant implications for
Pakistan’s economy and technological advance-
ment, offering a legitimate channel for remittances,
potential foreign investment in fintech, and vali-
dation of blockchain innovation through integra-
tion with the banking system. The requirement for
government licenses creates a formal registry of
operators, enhancing consumer protection and tax
compliance, while insulating the traditional finan-
cial system from asset price volatility by prohibit-
ing direct crypto exposure for banks. The deliberate
policy development process over eight years, from
the initial ban on banks dealing with cryptocurren-
cies in 2018 to the recent banking access rules for
VASPs in 2025, reflects a staged approach to reg-
ulatory evolution, addressing practical challenges
for both banks and VASPs in implementing the new
framework.

Pakistan is making significant strides in integrat-
ing cryptocurrencies into its financial system, while
India remains cautious and slow in its approach to
regulation. The historical tensions between the two
countries, particularly over the Kashmir issue, have
raised concerns about potential conflict. Any esca-
lation could have a direct impact on South Asia and
potentially affect the global cryptocurrency market,
which is sensitive to geopolitical events. Pakistan is
actively working to attract global players and estab-
lish itself as a digital asset hub. Changpeng Zhao,
co-founder of Binance, has been appointed as a stra-
tegic advisor to the Pakistan Crypto Council, a gov-
ernment-backed. Businesses associated with Justin
Sun, founder of Tron, have received operational ap-
provals in Pakistan. The country has also partnered
with World Liberty Financial (WLFI), a platform
linked to President Donald Trump’s family, to ex-
plore stablecoins for cross-border transactions. Pa-
kistan and India are significant players in the global
economy, with India being one of the world’s fast-
est-growing economies and Pakistan a key player
in regional trade. A conflict environment would
disrupt economic activity in both nations, affecting
sectors such as technology, manufacturing, and ser-
vices, which are closely tied to global supply chains.
India, in particular, is a major hub for blockchain
and cryptocurrency innovation, with a burgeoning
fintech ecosystem. Any disruption to India’s econ-
omy could slow down blockchain development and
reduce institutional investment in cryptocurrencies,
dampening market growth.

Moreover, both countries have sizable cryptocur-
rency user bases. India has an estimated 20 million
crypto investors, while Pakistan has seen growing
interest in digital currencies, despite regulatory am-
biguity. A conflict environment could lead to capital
flight from both nations, with investors converting
local currencies (Indian Rupee and Pakistani Rupee)
into cryptocurrencies to move funds offshore. This
could temporarily boost trading volumes on crypto
exchanges but might also strain local fiat-to-crypto
infrastructure, leading to liquidity issues.

On a broader scale, a conflict could weaken the
Indian Rupee and Pakistani Rupee, increasing in-
flation and reducing purchasing power. This might
drive more individuals toward cryptocurrencies as a
store of value, particularly in Pakistan, where eco-
nomic instability has historically fueled interest in
decentralised assets. However, such a trend could
be short-lived if global markets react negatively to
the conflict, leading to a broader crypto market
downturn.
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Pakistan at 10 in
world index beats
many developed

2n

countries in talents

Pakistan scored 80 out of 100 on talent availability, ranking
eighth globally on this indicator and placing it alongside
economies such as the United Kingdom, Australia, Japan,
and South Korea. The workforce is noted for technical and
analytical capabilities, supporting roles including software
development, data analysis, and digital marketing

akistan has ranked 16th worldwide in the

Global Qutsourcing Talent Index 2026,

outperforming 177 countries and placing

itself among the top global outsourcing des-
tinations, according to a report compiled by Ataraxis
Management.

The index evaluates countries based on talent
availability, labour costs, digital infrastructure, and
English proficiency, with Pakistan achieving an over-
all position in the top 8.3% globally. The report high-
lights the country’s growing role as a technology and
services hub despite infrastructure constraints.

Pakistan scored 80 out of 100 on talent avail-
ability, ranking eighth globally on this indicator and
placing it alongside economies such as the United
Kingdom, Australia, Japan, and South Korea. The
workforce is noted for technical and analytical capa-
bilities, supporting roles including software develop-
ment, data analysis, and digital marketing.

In terms of cost competitiveness, Pakistan re-
corded a labour cost score of 97 out of 100, making
it one of the most cost-efficient outsourcing desti-
nations globally and slightly ahead of India on this
metric. However, the country trails India overall due
to weaker digital infrastructure and scalability.

The report notes that Pakistan has a labour force
of over 85 million people and more than 6 million
professional profiles on LinkedIn, reflecting a large
and expanding talent pool. English proficiency
stands at 60 out of 100, with higher scores in urban
centres such as Islamabad and Lahore.

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

Digital infrastructure remains a key constraint,
with a current score of 30 out of 100. The report
states that improving this to 50 could lift Pakistan’s
ranking to 11th globally, indicating potential for fur-
ther advancement.

Pakistan currently has around 45.7% internet
penetration, equivalent to approximately 116 million
users, with disparities between urban and rural con-
nectivity. The report identifies infrastructure devel-
opment as the primary factor limiting faster growth
in outsourcing competitiveness.

The report notes that Pakistan has
a labour force of over 85 million
people and more than 6 million

professional profiles on LinkedIn,
reflecting a large and expanding
talent pool. English proficiency

stands at 60 out of 100, with high-
er scores In urban centres such as
Islamabad and L.ahore

The Philippines ranks #1 globally for outsourc-
ing competitiveness, making it the most attractive
destination for companies hiring global remote tal-
ent. Malaysia ranks #2 globally, driven by strong
digital infrastructure and competitive labour costs.
India ranks #3 globally, combining a massive tal-
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ent pool with one of the lowest labour costs in the
world. Chile ranks #4 globally, emerging as the high-
est-ranked outsourcing destination in Latin Ameri-
ca. South Africa ranks #5 globally, emerging as the
highest-ranked outsourcing destination in Africa.
Nigeria ranks #6 globally, benefiting from strong
English proficiency, competitive labour costs, and
abundant talent. Peru ranks #7 globally, highlighting
the competitiveness of Latin American outsourcing
markets. Indonesia ranks #8 globally, supported by
a large workforce and strong digital infrastructure.
Argentina ranks #9 globally, offering strong talent
availability and competitive labour costs. Romania
ranks #10 globally, the highest-ranked Eastern Euro-
pean country in the index. Kenya ranks #11 globally,
emerging as one of Africa’s top outsourcing destina-
tions thanks to a strong English-speaking workforce
and competitive labour costs. The Dominican Re-
public ranks #12 globally, benefiting from balanced
scores across labour costs, English proficiency, and
digital infrastructure. Brazil ranks #13 globally, com-
bining one of the largest talent pools in Latin Amer-
ica with a strong digital infrastructure.

Poland ranks #14 globally due to high talent
availability and digital infrastructure scores, offset
somewhat by hiring labour costs compared to low-
er-cost outsourcing destinations. Egypt ranks #15
globally, supported by strong labour cost competi-
tiveness and talent availability. Pakistan ranks #16
globally, offering a large workforce and highly com-
petitive labour costs. Ghana ranks #17 globally, due
to competitive labour costs and high English profi-
ciency. Nepal ranks #19 globally, largely because of
strong labour cost competitiveness, although more
limited digital infrastructure and talent availability
scores place it slightly lower in the rankings. Ban-
gladesh ranks #20 globally due to very competitive
labour costs and a large talent pool, balanced against
lower digital infrastructure and stability scores rela-
tive to higher-ranked outsourcing destinations. Hun-
gary ranks #21 globally, rounding out the top twenty
with strong talent availability and digital infrastruc-
ture, although higher labour costs compared to many
emerging outsourcing markets.

In developed countries, offshore outsourcing can
be traced back to the 1960s. The formal identifica-
tion of outsourcing as a business strategy came into
effect in 1989. North America business outsourcing
dominated the global market with the largest revenue
share of 37.4% in 2025. 56% of organisations now
outsource front-office functions, and 46% outsource
research and development (R&D) activities. Compa-
nies can hire MBA-level talent overseas, while saving
70-80% on labour costs. 83% of U.S. small businesses
plan to maintain or increase their outsourcing spend.

The Philippines ranks #1 globally for outsourcing
suitability, placing it in the top 0.52% of countries
evaluated in the Ataraxis Global Outsourcing Talent
Index. Malaysia ranks #2 globally for outsourcing
competitiveness, outperforming mainstream out-
sourcing hubs like India, and placing it in the top
1.03% of outsourcing destinations worldwide. Six
Asian countries rank in the top 20 global outsourcing
destinations in the Ataraxis Global Outsourcing In-
dex. Seven African countries sit within the global top
25 outsourcing destinations. Leading the charge are
South Africa (5) and Nigeria (6), followed by Ken-
ya (11), Egypt (15), Ghana (17), Ethiopia (23), and
Uganda (24). This means African countries account
for 28% of the world’s top 25 outsourcing destina-
tions.

Romania ranks #10 globally and is the highest
scoring European country for outsourcing compet-
itiveness Peru ranks #7 in outsourcing competitive-
ness, ahead of Argentina and Brazil. The United
States ranks #86 globally for outsourcing competi-
tiveness, despite perfect scores in English proficiency,
infrastructure, and talent availability. Nine African
countries rank above the United Kingdom in out-
sourcing competitiveness. Nigeria and Egypt each
score higher (98) than India (96) and Pakistan (97) in
labour cost competitiveness. The Philippines, India,
Indonesia, and Vietnam have identical labour cost
scores. Switzerland ranks #188 out of 193 countries
in the Global Outsourcing Talent Index, placing it in
the bottom 3% of countries worldwide for outsourc-
ing competitiveness, due to extremely high labour
COsts.
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Huawei appoints
Corey Deng as Chief
Cybersecurity and
Privacy Officer

Dubai: Huawei, a global
leader in information and com-
munications technology (ICT)
infrastructure and smart de-
vices, has appointed Corey
Deng as Chief Cybersecurity
and Privacy Officer (CSPO)
for its Middle East and Central
Asia Region, underscoring its
continued focus on strengthen-
ing cybersecurity and privacy
governance across the region.

In this role, Corey Deng
will lead Huawei’s regional cy-
bersecurity and privacy strat-
egy, overseeing frameworks
spanning cybersecurity, data
protection, Al security, and
privacy compliance. He will
work closely with customers,
partners, and regulators to fur-
ther advance Huawei’s end-to-
end cybersecurity assurance
system and support the re-
gion’s evolving digital land-
scape.

Corey Deng brings over 18
years of experience within
Huawei, having joined the
company in 2008. His career
reflects a combination of tech-
nical depth and international
leadership across both mature
and emerging markets.n

s A
NAB freezes 4
major Bahria Town
properties in
money laundering
crackdown

Karachi: TheNAB has
frozen four more high-value
properties linked to Bahria
Town in a major crackdown
on alleged money laundering
and benami transactions.

According to sources
within NAB Karachi, the ac-
tion was taken on the direc-
tives of an accountability court
under the Anti-Money Laun-
dering Act, 2010, after investi-
gations concluded that the
properties were allegedly ac-
quired and developed using
proceeds of crime.

Among the most promi-
nent assets attached is the
Bahria Icon Tower in Clifton,
Karachi, Pakistan’s tallest sky-
scraper. NAB investigators
claim that nearly Rs. 8 billion
in allegedly laundered funds
were used in the construction
of the landmark project, which
was reportedly held through a
front company, M/s Galaxy
Construction Pvt Ltd.=
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JazzWorld secures multiple wins at Effie
Awards, reinforcing its ServiceCo evolution

Islamabad: JazzWorld has
secured seven wins at the Effie
Awards 2026, marking a
strong showing across its ex-
panding digital portfolio and
reinforcing its evolution into
an integrated ServiceCo deliv-
ering impact across telecom,
fintech, banking, and insur-
ance.

The wins span multiple
categories and business verti-
cals, reflecting the breadth of
JazzWorld’s platform-led ap-
proach. These include two
awards for JazzCash—a Silver
for TapPay in Corporate Rep-
utation and a Bronze for Do-
nate a Meal in Finance; two
Gold awards for FikrFree in
Social Media and Insurance; a
Silver for Jazz *699# Make
Your Own Bundle in the Tele-

com category; and for Mo-
bilink Bank's Invisible Heirs
campaign, a Bronze in Social

IPEPSI| rresents
i e

Good and a Silver in Price Re-
sponse Critical Pivot.

These recognitions high-
light JazzWorld’s ability to
translate scale into meaningful

PTA conducts QoS survey for
fixed-line broadband in 31
major cities

Islamabad: The Pakistan
Telecommunication Author-
ity (PTA) has completed its
Quality of Service (QoS) sur-
veys for fixed-line broadband
services in 31 major cities in
Pakistan, including Azad
Jammu & Kashmir (AJ&K)
and Gilgit-Baltistan (GB).
The surveys, conducted in the
first quarter of 2026, aimed to
evaluate the network perform-
ance of Broadband Service
Providers (BSPs) and ensure
the delivery of high-quality
internet services to con-
sumers.

The survey results show
that most BSPs meet key per-
formance indicators (KPIs)
for network availability (local
and core), jitter, and network
latency in both local and in-
ternational segments. How-
ever, some providers face
challenges in meeting these
standards across various net-

work parameters. Network
congestion and reduced inter-
net speeds during peak hours
due to high bandwidth utiliza-
tion have impacted user expe-
rience. Additionally,

increased latency levels in
local and international seg-
ments suggest issues with
routing and backbone infra-
structure efficiency.

PTA has instructed the rel-
evant operators to take imme-
diate corrective actions to
improve network performance
and enhance overall QoS
standards.m

o
effieawards

Pakistan

engagement, with campaigns
that combine creativity, rele-
vance, and measurable impact

A
across diverse customer seg-
ments.

Commenting on the
achievement, Aamir Ibrahim
said, “Today is another proud

moment for JazzWorld at the
Effies. What these wins reflect
is not just marketing excel-
lence, but the evolution of our
business to a ServiceCo—ex-
panding possibilities across
telecom, fintech, banking, in-
surance, and digital platforms.
Each campaign is rooted in a
shared purpose: enabling a
Better Life For All, by solving
real problems and creating
value at scale for millions of
Pakistanis.”

The recognition further
underscores how JazzWorld’s
integrated ecosystem is en-
abling more personalized, ac-
cessible, and impactful digital
experiences—whether
through financial inclusion,
healthcare access, or everyday
connectivity solutions.m

Local mobile phone manu-
facturing experienced signifi-
cant growth

Karachi: Pakistan's mobile
phone manufacturing and as-
sembly recorded strong growth
in March 2026, with output
rising 20 per cent year-on-year
(YoY), according to the latest
data released by PTA.

Local manufacturers as-
sembled 2.79 million units dur-

2.33 million units in March
2025. On a cumulative basis,
total production reached 7.36
million units in the first quar-
ter of 2026, reflecting a mod-
est increase of 2.0 per cent
over the same period last
year.

The data highlights the
continued shift towards do-

mestic production, with Pak-
istan meeting 86 per cent of
its mobile phone demand
through local manufacturing
and assembly during the
quarter. This trend under-
scores the growing capacity
of the country’s handset as-
sembly ecosystem, supported
by policy incentives and im-
port substitution measures.

In terms of brand-wise per-
formance, VGO TEL led the
market with 1.12 million units
assembled during the first quar-
ter. It was followed by Infinix
with 0.75 million units, vivo at
0.56 million units, and Sam-
sung with 0.52 million units.

Other notable contributors
included itel (0.5 million units),
TECNO (0.44 million units),
Nokia (0.4 million units), X
Mobile (0.35 million units),
OPPO (0.29 million units), and
Realme with 0.27 million
units.m

PTCL & Ufone partner with Oladoc to bring free mental
health support to Pakistan’s new mothers

Islamabad: On Mother's
Day 2026, Pakistan's largest in-
tegrated telecommunications
company, PTCL and Ufone an-
nounced the launch of #More-
SupportForMothers: a
nationwide initiative that pairs
awareness with action, a first-of-
its-kind mental health initiative
in the telecom industry.

In partnership with Oladoc,
Pakistan’s leading digital health
platform, PTCL and Ufone are
making free consultations with
certified psychiatrists available
to mothers across Pakistan ac-
cessible today through the

UPTCL app, at no cost and
with no barriers. PTCL and
Ufone’s  partnership ~ with

Oladoc brings together Pak-
istan’s largest telecom infrastruc-
ture and its most trusted digital
health platform to deliver some-
thing the country’s maternal

mental health landscape has
never had scale.

Oladoc connects patients
with thousands of verified
healthcare professionals across
specialities. Through this part-
nership, its network of certified
psychiatrists is now accessible,
for free, to every mother in Pak-
istan who downloads the
UPTCL app. The service is
available on i0S and Android,
requires no prior diagnosis or re-
ferral, and is designed to func-
tion in communities far beyond
Pakistan’s urban centres.

This is not a pilot pro-

gramme for a handful of users
in Karachi or Lahore. PTCL
and Ufone’s reach extends
across every province, every dis-
trict, and every corner of Pak-
istan. And so, through this
initiative, the support.

PTCL and Ufone have been
part of Pakistani families for
decades. Their networks carry
calls that have crossed distances,
the messages that kept people
close, and the connections that
made the country feel smaller.
That history comes with a re-
sponsibility, and this initiative is
an expression of it.m
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PTCL partners with Indus Cloud to offer
Huawei Cloud Stack in Pakistan

Islamabad: Pakistan
Telecommunication Company
Limited (PTCL) has signed a
strategic partnership agreement
with Indus Cloud, part of the
Master Group, to introduce ad-
vanced cloud solutions pow-
ered by Huawei Cloud in
Pakistan.

The partnership marks a
significant step in PTCL's on-
going efforts to strengthen its
cloud and data center portfolio
and expand access to enter-
prise-grade digital infrastruc-
ture in the country. By
combining PTCL's nationwide
infrastructure and enterprise
reach with Indus Cloud's plat-

lutions tailored to evolving Also present at the signing cer-
business needs.

The partnership agreement
was signed by Asif Ahmad,

emony were Muhammad
Sharukh Malik, Director Prod-
uct Management Cloud & Dig-

form capabilities, the collabora-
tion will make Huawei Cloud
stack services more accessible
to enterprise and government
customers, enabling secure,
scalable, and locally hosted so-

Chief Business Solutions Offi-
cer, PTCL & Ufone 5G, and
Rumman Arshad Dar, Chief
Investment and Information
Officer, Indus Cloud Limited.

ital, B2B Strategy & Product
Management, PTCL & Ufone
5G, and Syeda Amina
Ahmed, Head of Enterprise
Business, Indus Cloud Lim-

ited.

Speaking on the occasion,
Asif Ahmad said, “As organi-
sations across Pakistan accel-
erate their digital
transformation, the need for
secure, scalable and locally
hosted cloud infrastructure has
become mission-critical. At
PTCL, we are building the
country’s most comprehensive
digital infrastructure ecosys-
tem, combining connectivity,
data centers and cloud to en-
able this transition at scale.
Through this partnership, we
are further strengthening our
cloud portfolio by bringing
Huawei Cloud stack capabili-
ties to Pakistan, empowering
enterprises and government in-
stitutions with globally bench-
marked solutions delivered
with local reliability, compli-
ance and support.”s

PTCL & Ufone crowned ‘Effective Marketer
of the Year’ in addition to 8 honors at Effie
Awards 2026

Islamabad: PTCL & Ufone, emerged as the
biggest winners at the prestigious Effie Awards
Pakistan 2026, securing eight awards, including
three gold, two silver, and three bronze accolades.

A key highlight this year came in the Internet

Optel | ufone &5
MARKETER
OF THE YEAR

WHERE EVERY CAMPAIGN
BECOMES A BENCHMARK.

& Telecom category, where PTCL & Ufone se-
cured both Gold and Silver awards. Ufone’s flag-
ship “Data Bohhaaat Hai” campaign won Gold,

with Silver for its “SohniMahiwal” campaign.

Additional honors included Gold in Passion
for Pakistan for “Hockey Hai Pakistan Ki
Shaan,” Silver in Positive Change — Social Good
(Brands) for “Dil Se Ba-Ikhtiar,” Bronze in Sea-
sonal Marketing for UPaisa, Bronze in Brand In-
tegration & Entertainment Partnership for
Peshawar Zalmi x Ufone, and Bronze in Corpo-
rate Reputation for “Dil Se”- PTCL & Ufone So-
cial Impact platform.

These achievements reflect PTCL & Ufone's
ability to combine creativity, cultural relevance,
and purposeful storytelling to deliver meaningful
outcomes. From humor-led digital engagement
and modern storytelling to celebrating national
pride, empowering women entrepreneurs,
strengthening strategic partnerships, and advanc-
ing social inclusion, each campaign showcased
the commitment by PTCL & Ufone in building
a brand that create lasting value for customers
and communities alike.

Spanning telecom services, digital platforms,
sports, culture, and purpose-led initiatives, the
wins demonstrate PTCL & Ufone’s holistic ap-

LOLC Microfi-

nance Bank

partners with
Teach For
Pakistan

Karachi: LOLC Microfi-
nance Bank has formalized a
strategic collaboration with
Teach For Pakistan by signing
a Memorandum of Under-
standing (MoU).

The MoU was formally
signed by Farooq Rashid,
Chief Executive Officer of
LOLC Microfinance Bank and
Nasir Kasuri, Chairman of the
Board of Teach For Pakistan.
Nizar Noor Ali Momnani,
CCO of LOLC Microfinance
Bank and Khadija Shahper
Bakhtiar, CEO of Teach For
Pakistan, were also present.

Farooq Rashid, CEO of
LOLC Microfinance Bank
Limited, emphasized the im-
portance of knowledge and

while its “Babar’s Phone Lost” execution also  proach to marketing where commercial success opportunity  in  driving
earned Gold in Social Media (Services), along and societal impact go hand in hand.= progress.m
. ; . )
Mobilink Bank’s WIN Incubator leads Pakistan’s DEI
agenda, graduates 18 women-led startups
Islamabad: Reinforcing its equipped participants with affordable sanitary solutions women-led businesses

position as a leader in Diver-
sity, Equity, and Inclusion
(DEI), Mobilink Bank has suc-
cessfully graduated 18 women-
led startups under its Women
Inspirational Network (WIN)
Incubator Program.

The graduation ceremony,
held in Islamabad, was at-
tended by Wajiha Qamar, Min-
ister of State for Federal
Education & Professional
Training, as the chief guest,
alongside key stakeholders
from the public and private sec-
tors.

The

WIN  program

practical skills in digital entre-
preneurship, financial literacy,
and business scaling, enabling
them to build resilient, future-
ready enterprises.

Green Plastics secured the
Best Startup Award and re-
ceived Rs 1 million in seed
funding for its innovative solu-
tion converting potato peels
into recyclable bags. Ecogen
and EcoFlow were named
winners of the Innovation
Challenge, each receiving
PKR 500,000 in seed funding
for their impactful work in
food waste management and

for underserved communities.

now graduated, Mobilink
Bank continues to set the
benchmark for enabling

through structured incuba-
tion, mentorship, and access
to financial and digital ecosys-
tems,

Haaris Mahmood Chaud-
hary, President & CEQO, Mo-
bilink  Bank, remarked
that,“At Mobilink Bank, we
are moving beyond access to
impact. The WIN Incubator is
unlocking a new generation of
women entrepreneurs who are
not just participating in the
economy but leading it. Their
success is building a more re-
silient, inclusive, and future-
ready Pakistan.”s

TCS welcomes
hew B737
freighter to boost
Pakistan’s cargo
connectivity

Karachi: A shining new
B737 freighter aircraft in bold
red and white livery with the
TCS logo arrived today to an
enthusiastic welcome at the
Karachi AirPort.

The delivery flight was ac-
corded a water-gun salute and
was received in person by the
Director General Civil Avia-
tion — Mr Nadir Dar, Chair-
man TCS — Mr Khalid Awan,
senior regulatory officials and
members of the TCS manage-
ment team.

This event marks a mile-
stone, as the dedicated cargo
aircraft, bearing the tagline
“Shaping  New  Trade
Routes”, will serve high-vol-
ume, time-sensitive freight
corridors, reducing transit
times for Pakistan’s exporters
and importers, while creating
new commercial pathways
previously unavailable domes-
tically.=

Jubilee Life Insur-
ance, Kashf Foun-
dation launch
“Khushal Mustag-
bil Takaful”

Lahore: Jubilee Life Insur-
ance and Kashf Foundation
and United Nations Develop-
ment Programme (UNDP)
jointly launch the “Khushal
Mustagbil Takaful (KMT),”
an innovative micro-savings
and protection product de-
signed to strengthen the finan-
cial resilience of women from
underserved communities.

The strategic collaboration
was formalized at the Kashf
Foundation Head Office in
Lahore, with representatives
from the UNDP also present
to support marking a signifi-
cant milestone in advancing
financial inclusion and gender
responsive insurance solu-
tions.m

FCCP approves
acquisition of
Rafhan Maize

shares by Nishat

Group

Islamabad: The Com-
petition Commission of
Pakistan (CCP) has ap-
proved the proposed ac-
quisition of shareholding
in Rafhan Maize Products
Company Limited by a
consortium of acquirers
comprising entities of the
Nishat Group and associ-
ated individuals, following
a Phase-I review con-
ducted under Section 11
of the Competition Act,
2010.m=
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VGO TEL Ace The Amateur Golf Championship Lahore

Lahore: VGO TEL has
consistently shown its dedi-
cation to promoting sports in
Pakistan, not just limited to
cricket but also in other
emerging and premium
sports. In addition to cricket,
the brand played a signifi-
cant role in the VGO TEL
Ace The Amateur Golf
Championship in Lahore,
bringing innovation and en-
gagement to the world of
amateur golf.

The championship pro-
vided a platform for grass-
roots talent to shine and
allowed amateur golfers to
showcase their skills in a
competitive yet accessible
setting. VGO TE's involve-
ment added a modern and
interactive touch to the
event, blending the sophisti-

cation of golf with the
brand's tech- savvy image. A
key aspect of the champi-

on-site experiences. VGO
TEL set up interactive areas
where players and spectators

onship was the emphasis on
participant engagement and

the
latest

interact with
explore its

could
brand,

smartphones, and capture
memorable moments from
the event. The brand aimed
to seamlessly integrate sports
and technology, encouraging
participants to share their ex-
periences online and expand
the tournament's reach.

To enhance the excite-
ment, VGO TEL introduced
special recognition moments
and rewards for outstanding
performances during the
championship. These ac-
knowledgments not only cel-
ebrated skill and precision
but also motivated amateur
golfers to excel. The event
struck a balance between
competition and community,
with participants enjoying
both the sport and the lively
atmosphere created by the
brand.

The championship under-
scored VGO TEL's commit-
ment to supporting a variety
of sports in Pakistan. By in-
vesting in amateur golf, the
brand contributed to the
growth of a sport that is
gaining popularity among
younger audiences and aspir-
ing athletes.

In conclusion, the VGO
TEL Ace The Amateur Golf
Championship in Lahore
demonstrated the brand's ef-
forts to expand its sports
partnerships beyond cricket,
providing meaningful experi-
ences for participants and
spectators. Through such ini-
tiatives, VGO TEL continues
to solidify its position as a
champion of talent, passion,
and innovation in various
sporting arenas.m

Washington backs Morocco on Sahara again as US envoy
pushes for urgent resolution

Rabat: Christopher Lan-
dau reiterated Washington's
acknowledgment of Mo-
rocco's sovereignty over the
Sahara, emphasizing the need
for a prompt resolution to the
long-standing conflict that
began in 1975. During a press
conference at Morocco's For-
eign Ministry headquarters in
Rabat, Landau stated, "

We are seeking a peaceful
and timely resolution to this
issue because it cannot linger
unresolved for another 50,
150, or 200 years. That would
be absurd.” The visit coincides
with the approaching mile-
stone of nearly 250 years of
diplomatic relations between
Morocco and the United
States, dating back to 1777
when Morocco was the first
country to recognize US inde-

Canada recog-
nizes Morocco’s
autonomy plan
for Sahara

Ottawa: Canada has af-
firmed its recognition of
Morocco’s autonomy plan as
a basis for a mutually accept-
able solution to the regional
conflict over the Moroccan
Sahara.

This position was con-
veyed in a statementreleased
by Canada’s Ministry of
Foreign Affairs in Ottawa
following a phone call be-
tween Anita Indira Anand,
Minister of Foreign Affairs
of Canada, and Nasser
Bourita, Minister of Foreign
Affairs, African Cooperation
and Moroccan Expatriates.n

pendence.
Landau highlighted the po-

-

:

tential for mutually beneficial
cooperation, particularly in
trade and investment, as Mo-
rocco continues to bolster its
economy and establish itself
as one of the region's most vi-

brant economies. He empha-
sized that the United States

has the resources and expertise
to support Morocco in realiz-
ing its economic potential, es-
pecially through investments
in human capital and key sec-
tors. Landau also commended

Morocco's political stability
and the confidence it provides
to American investors.

Moroccan Foreign Minis-
ter Nasser Bourita noted that
the visit comes at a time of ro-
bust and dynamic Moroccan-
American relations,
underpinned by the shared vi-
sion of King Mohammed VI
and Donald Trump. He high-
lighted the significant shift in
US policy towards the Moroc-
can Sahara since 2020, with
Washington now endorsing a
final resolution based on
Morocco's autonomy initia-
tive under Moroccan sover-
eignty.

Bourita emphasized the
strategic and political impor-
tance of the United States as
a partner for Morocco across
various sectors, based on

shared values, mutual inter-
ests, and ongoing dialogue at
multiple levels. He also ex-
pressed Morocco's support for
President Trump's peace ef-
forts in the Middle East,
Africa, and the Gulf, includ-
ing backing the establishment
of a peace council as a mech-
anism for promoting peace
and stability regionally and
globally. Trade and invest-
ment between Morocco and
the United States have
reached record levels, increas-
ing sevenfold since the imple-
mentation of the Free Trade
Agreement. Preparations are
underway for the ninth ses-
sion of the Joint Committee
under the agreement, which
Bourita described as the only
US free trade deal with an
African country.=

Silkway Impex and SXIPCBZIC forge strategic PTCL refutes
China-Pakistan trade partnership

Islamabad: Pakistan's trade
landscape has evolved with a co-
operation framework between
Silkway Impex Pvt Ltd and
Shanxi Inland Port Comprehen-
sive Bonded Zone Investment
& Construction Co Ltd (SX-
IPCBZIC). This agreement
highlights economic alignment
between Pakistan and China.
The MoU was signed in Lin-
fen, strengthening bilateral
trade channels. SXIPCBZIC, a
key player in China's logistics
infrastructure, focuses on in-
land port systems and is aligned
with the Belt and Road Initia-
tive. The partnership aims to
develop trade flows of Pak-
istani mineral commodities
through advanced logistics sys-
tems. This collaboration sup-

ports the China—Pakistan Eco-
nomic Corridor and aims to
create economic value by con-

industrial demand. The agree-
ment reflects a trend towards
platform-based trade facilita-
TR TR s =T

necting Pakistan's mineral ex-

port sector with China's

TN,

tion to improve reliability and
reduce costs in bilateral trade.m

news of poten-
tial change in
the investment
position of e& in
Pakistan

Islamabad: PTCL notes re-
cent media reports regarding a po-
tential change in the investment
position of e& (formerly Etisalat)
in Pakistan.

The company would like to
reject the baseless and speculative
reports and is not aware of the
sources referenced in these re-
ports. As a publicly listed entity,
PTCL emphasizes the impor-
tance of accurate and responsible
reporting, as unverified informa-
tion may lead to unnecessary
market speculation. PTCL's
shareholders remain fully commit-
ted to the company’s long-term
strategy and growth trajectory.m
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vivo X FOLD5

vivo X300 Pro

Display

6.53" & 8.03"

Front Camera:20+20MP

SCWEIEN Rear Camera:50+50+50MP

Battery

6000mAh

‘Memory

16GB+512GB

6.78"
Front S0MP

Rear Camera 200+50+50MP
6510mAh
prescrhon
90W Flash Charge

vivo V70 5G

Display

6.31"

Display

6.59”

Camera

Front 50MP
Rear Camera 50+50+8MP

Front Camera:50MP

Camera Rear Camera:50+50+8MP

Battery 6500mAh
RAM & ROM

Memory 12GB+256GB
12GB+512GB

Charging 90w

vivo Y31d

Camera

Battery 6500mAh
RAM & ROM
Memory 12GB+512GB
Charging 0w
)
Display 6.83"
Front 32MP

Rear Camera 200+8MP

Display 6.75"
Front Camera:8MP
Rear Camera:50+2MP
Battery 7200mAh
8GB+128GB
Memory 8GB+256GB
Charging 44w

Battery 7000mAh
RAM & ROM
Memory 8GB+256GB
12GB+256GB
X Chargin 20w
S rging
b j
S n :

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL

X.COM/FLAREMAGAZINEPK

| ,2026 5




AT JE:‘

vivo Y21d

vivo Y400

Display

6.68"

Camera

Front Camera:5MP
Rear Camera:50+0.08MP

Battery 6500mAh
: RAM & ROM
Memory 8GB+128GB
Charging 4w
7
vivo Y11d
~
Display 674"
Front Camera:5MP
Rear Camera:50+0.08MP
Battery 6500mAh
: 4GB+128GB
Memow 6GB+128GB
%

bontel
.

MR st Epatlight Torch
&Side Torch Key

bontel

www.bontelmobile.com +
WWW. f: . b [N 1 AL
https:iitwitter.com/bontelmobile

Display 6.67"
Front Camera:8MP
Rear Camera:50+2MP
Battery 6000mAh
; RAM & ROM
Memory 8GB+256GB
Charging 44W
/
vivo YO5
%
Display 6.74"
Front Camera:5MP
Rear Camera:8MP
Battery 6500mAh
4GB+64GB
Memory 4GB+128GB
Charging 15W

CHIPSET , , ’F\

bontel

1.77inchScreen

Spotlight Torch
aSide Torch ey
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Realme 15T 5G

Rs. 89,999

Chipset: Mediatek
Dimensity 6400
GPU:Mali-G57 MP2

6.57 Inches, AMOLED
Capacitive Touchscreen

i Front: 50 MP,
1 Back:Dual Camera 50 MP + 2 MP

7000 mAh

RAM 8GB ROM 256 GB

PHILIPS

L)

RemovableLi-Po
3000mAh

Display
2.4inches

o f X @ [ ADVANCETELECOM

King Talker with Auto

Call Recerding

PHILIPS

Up to 70 Days

www.advancetelecom.com.pk

VD

L3

No charging worries
with up to a month of
standby.

Play radio and MP3s'
through the loud rear
speaker.

Tough body and
dedicated music
playback buttons.

www.advancetelecom.com.pk

o -F X @ / ADVANCETELECOM

)

Realme 14T 5G

Rs. 79,999

Chipset: Mediatek Dimensity
6300, GPU: Mali-G57 MC2

6.67 Inches, AMOLED
Capacitive Touchscreen

Front: 16 MP, Back: Dual
Camera 50 MP + 2 MP

6000 mAh

RAM 12GB ROM 256 GB

PHILIPS

Fun 100

Stay connected anytime, anywhere

C;J 1000mAh

removable

microSDHC
card support
(up to 32GB)

i: 2.0 inches,
= 128%160 pixels

DurabilityP52

& dust resistant

(] f X @ | ADVANCETELECOM www.advancetelecom.com.pk

= \\ireless

— Long-lastin 5
=) FM Radio ‘ D By e \ =[¢ LED Torch

battery

© © © O /ADVANCE TELECOM @ www.advancetelecom.com.pk
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BIF'VE HGFIVE_FIGHTER . ) B'F'VE

SMART PHOMNE “MART PHOMNE

| =BATTERY MART DISPLAY

aspo SPEAKERS HD  2.4inches
m SCREEN

_‘x

j :\\\\‘\ it ]
A il G'FIVE

FEARLESS
UNSTOPPABLE

ready for every
challenge you

1200mah
| BATTERY

MOBILE MOBILE

e o e

Charge with
Easiest Port

2500

Builtin Bat:

b

Q Builtin

_51m Jacket MEMOBILE

‘Display

——

"

MEeMOBILE

‘F‘-Smart

UCamcm
/

MERI SUPERPOWE

AVAILABLE NDW

S000mAR
BATTERY

Contacts

u 8
CHRONSEOT

AVAILABLE NOW

i ] [=] =
RS. 2,199/- i ) |.
DUAL SIM 2.8"SCREEN BIG 3000mAh

CRREO SLOT GIEFLAY SPESKER  BATTEE

o nexelpakistan @ nexelpakistan @ www.nexel.pk o nexelpakistan @ nexelpakistan @ www.nexel.pk
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Infinix Note 60

Chipset: Mediatek Dimensity
7400 GPU: Mali-Ge15 MC2

6.78 Inches

Front: 13 MP
Camera Back: Dual Camera
50 MP + 8 MP

6500 mAh

Battery
VE el RAMBGB  ROM 256GB

Infinix Hot 60 Pro

Chipset: MediaTek Helio G200
CPU:Octa-core

Display 6.78 Inches
Front: 13 MP
amera Back: 50 MP
Battery 5160 mAh

\U[=13018' RAMBGB  ROM 128GB

Infinix Smart 10

Chipset: Unisoc

Processor T7250, CPU: Octa-Core

Display 6.67 Inches

Front: 8 MP

Camera Back:8 WP

Battery 5000mAh

\UEllela’l RAM 4GB ROM 64GB

Infinix Note 50 Pro

Chipset: MediaTek Helio G100
Ultimate, GPU: Mali-G57 MC2

6.78 Inches, AMOLED
Capacitive Touchscreen

Front: 32 MP
Back: 50 MP + 8 MP

Camera

5200 mAh

[=100018" RAM 12GB ROM 256GB

&
Ne>cel
CLASSIC DESIGN.
RELIABLE CONNECTIVITY. .
. J = AVAILABLE

— NOW

| RS. 1,949/

@) nexelpak

@ nexelpakistan
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VGO TEL"

vYGO TEL®

NEw 1/

Dive into New Wor‘la

Q

64GB + 4CB Octa Core 1.6GHz
BSE Extendable RAM Processor

@ 13MP
Al Rear CArmera

PERFECT DUO OF GAM E

& 4CB+64GB
'lJ RAM)

Xiaomi Store
Authonged Riesclier

Redmi 14C

Rounded Design Aesthetic

Glamour at your fingertips

%’ |

L Rs. 22,000

0 vgotelpk @ vgotelpk @ www.ygotel com

Processor |

Helio G&1-Ultra

Charging ‘

18W Fast Charging

Display

.88° Dot Drop Display

‘ Battery

5160mAn

Samsung Galaxy A17

Samsung A36

Rs. 67,499

Rs. 119,999

Processor

Chipset: Mediatek
Helio G99 GPU:
Mali-G57 MC2

. 6.7 Inches Super AMOLED
DIS play Capacitive Touchscreen
Front: 13 MP,
Camera Back: Triple Camera
SOMP+5MP+2MP
Battery 5000mAh

Memory

RAM: 6GB ROM: 128GB

Chipset: Qualcomm SM6475-AB
Snapdragon 6 Gen 3, CPU:
Octa-core (4 x 2.4 GHz
Cortex-AT8 + 4 x 1.8 GHz Cortex-A55)

Processor

6.7 Inches, Super AMOLED
Capacitive Touchscreen

Display
Front: 12 MP, Main: Triple Camera

50 MP, /1.8, (wide), 1/1.96",
OEWEEN PDAF, OIS + 8 MP, /2.2, (ultrawide)

5000 mAh

, 1/4.0" + 5 MP, f/2.4, (macro)
Battery

RAM 8GB ROM 256GB
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6.8" HD
204 te

128GB ROM | 50MP Al Rear | MediaTek
18 i arg Proc

AN 13M

SEGD

i

New Colors. Just Dropped.

6.8" HD+ | 128GB ROM | 50MP Al Rear | Built-in

Display 18GB* RAM 8MP Selfie Camera NFC

TECNO

TECNO SPARK 40 PRO

6.78"AMOLED144Hz

TECNO SPARK 40 PRO PLUS

6.78"AMOLED144Hz

B comerc Front Camera:13MP o Front Camera:13MP
G Rear Camera:50MP Rear Camera:50MP
N emory RAM/ROM RAM/ROM
—— 8GB+256GB 8GB+256GB
o 45W 45W Fast Charging
Charging 30W Wireless Chargin
—ly Fast Chiatgifig ging
‘Battery 5200 mAh 5200 mAh
——)
TECNO CAMON 40 PRO TECNO SPARK 40
L L4l 68" AMOLED 120Hz 857
A Front Camera:50MP Front: BMP
L Rear Camera:50MP+8MP Rear:50 MP
RAM/ROM
8GB+256GB G328 68
45W 45W, SUPER CHARGING
Fast Charging
Battery 5200 mAh 5200 mAh
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Import Data Smart Phones (Importer Wise

Importer Name i Apr-26
PICK N SAVE MOTOROLA
| SKLINKER MOTOROLA
I MOTOROLA z z
ENERCOM TECHNOLDGIES [PRIVATE] LIMITED NOKIA -
TECNO PACK ELECTRONICS (PRIVATE) LIMITED NOKIA - -
SICCOTEL TRADING NOKIA - -
UNITED NATION NOKIA %
YELLOSTONE TECHNOLOGIES (PRIVATE) LIMITED NOTHING 520 176,600

SWIFT BIZ SOLUTIONS PVT LTD NO NAME - -
5.A.QC0 ATION NO NAME =
STRATEGIC LOGISTIC SERVICES (PRIVATE} LIMITED NO NAME
LOGISTICS PROPEL NO NAME
ACTION MOBILE NO NAME -
ENERCOM TECHNOLOGIES (PRIVATE) LIMITED NO NAME
EDGE CONSULTING SOLUTIONS NO NAME = =
M/S GREEN GATE GLOBAL NO NAME 4 480

.3{5
3

ICONIC STARS ELECTRONICS NO NAME -
A.5. TELECOM (PRIVATE) LIMITED NO NAME -
AZURE TECH (PRIVATE) LIMITED NO NAME _

EUROTEL NO NAME =

__PICK N SAVE NO NAME -
EXERT TECH [PRIVATE) LIMITED 0PPO 78,300 8,435,726
IMPEL TECH (PRIVATE) LIMITED OPPO - -
UNITED Ci ATION [PVT.) LIMITED @ MOBILE s &
EXERT TECH (PRIVATE) LIMITED REALME 102,120 9,499,958
SUNTON MOBILE TECH (PRIVATE) LIMITED REALME - -

| LOGISTICS PROPEL REALME 5 3
MNAYYAR ENTERPRISES 197 15,851
FOCAL INTERNATIONAL = z
MY REHMANI TRADER'S 15 2,097
DB LINK {PRIVATE) LIMITED SAMSUNG . -
ACTION MOBILE - -
M/S BK TRADERS SAMSUNG - &
MICROTEL TRADING -
MOBCARRY (PRIVATE) LIMITED SAMSUNG - -
CORETECH
SICCOTEL TRADING - -
SMART TECHNOLOGIES = T
SMART 50LUTIONS -
M/S AS TRADING = -

SHOPME 1,343 235,861
PICK N SAVE SAMSUNG 1,229 188,051
5.A.Q COMMUNICATION =
[ AL-BARKAT 5 5
SAMSUNG EC PAKISTAN (PRIVATE] LIMITED 5. 22 9,822
GREEN ENTERPRISES R
LUCKY MOTOR CORPORATION LIMITED SAMSUNG 140,280 33, 730
SAHAA
SKLINKER SAMSUNG =
M/S CELL CO 1,188 211,221
EUROTEL TRADING SAMSUNG R R
YOUNG TECH (PRIVATE) LIMITED SD MOBILE 5 -

| CORETRIX [PRIVATE) LIMITED TECND =
AIR LINK COMMUNICATION LTD TECNO 55,000 4,916,663
SAHAA TECND 5
ADVANCE TELECOM (PVT.) LIMITED TECND 1,500

| TRANSSION TECNO ELECTRONICS [PRIVATE) LIMITED TECND 164,021
CORETECH TECNO -
UNITED MOBILE TECND 3 =

s TECND = v
CARLCARE SERVICE (PVT.) LIMITED TECNO - _
EZEE SOLUTIONS ULEFONE -
COASTAL JADE TECHNOLOGY (PRIVATE) LIMITED VIVO 54,006 2,650,923
55H TELECOM [SMC-PRIVATE) LIMITED
ADVANCE TELECOM (PVT.) LIMITED
CARLCARE SERVICE (PVT.) LIMITED
M/S.ZENITH ENTERPRISE

EDGE CONSULTING SOLUTIONS
CORETECH

TECH SIRAT [PRIVATE} LIMITED
|_M/S GREEN GATE GLOBAL

MERI SUPERPOWE

GLOBAL CUSTOMER CARE (PRIVATE) LIMITED
CES (P

OPTIMUS.
SELECT TECHNOLOGIES {PRIVATE] LIMITED

MULPHICO TECHNOLOGIES (PRIVATE) LIMITED
UNITED Ci ATION [PVT.) LIMITED = =
DEPLOY (PVT.) LIMITED X MOBILE = .
VERIBEST BRANDS PAKISTAN PRIVATE LIMITED X MOBILE - -
| PREMIER CODE (PRIVATE) LIMITED ZEEKER E -
VERIBEST BRANDS PAKISTAN PRIVATE LIMITED
SICCOTEL TELECOM (PRIVATE) LIMITED

ZTE

0T ITE
SICCOTEL TRADING L
ITE

ITE

| UNITED COMMUNICATION (PVT.) LIMITED
APPLE 41,811 26,774,964
NEXEL - -
CALME - -
MINTT

GFIVE - -
GOOGLE 41,734 3,522,923
E-TACHI - =

LG - -

| ouKITEL - -
FAYWA
ULEFONE - -
HELLO TECH S T
SEGOD 41,008 1,898,971
| BLACKVIEW - -

| DCoDE 7,010 280,087
DIGIT 46 -

DIGNO - -
M-HORSE * *

290,014 35,667,137

18 1,750

104 7,316

a 480
OPPO 78,300 8,435,726
NOTHING 520 176,600
QMOBILE - -
SEALME: 102,120 5,450,958
SAMSUNG 144,274 34,051,633
SD MOBILE - -
TECND 220,521 26,183,308
vivo 54,006 8,650,923
VILLAGN - -
VGOTEL B 200
X MOBILE -
XIAOMI 21,804 1,480,790
ZEEKER - -
ITE 71,750 4,050,390
Total 1,181,408 165,608,597
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Import Data Smart Phones (Imp

Importer Name Brand QW Apr-26 P
FUTURE TECH APPLE 38 41,824
BLUE BELLS ELECTRONICS APPLE 200 253,835
PRIVATE) LIMITED APPLE 100 126,620
APPLE HOUSE APPLE i -
IWORLD APPLE 250 314,556
10T TRADERS (SMC-PRIVATE) LIMITED APPLE - -
APPLE - -
APPLE 1,049 375,766
APPLE 7,797 2,173,322
SELECTO RETAIL APPLE 3a4 410,624
NEXTWAVE DISTRIBUTION (PRIVATE] LIMITED APPLE - -
| SKY LINK TECHNOLOGIES APPLE 199 247,317
M/S AS TRADING APPLE - -
SKLINKER APPLE 52 18,919
10T TRADERS [SMC-PRIVATE) LIMITED APPLE . .
| M/s BK TRADERS APPLE - -
[ROCKERS TRADING APPLE = L
AIR LINK COMMUNICATION LTD APPLE B 5,560
M/5 NEXALINK APPLE 876 1,103,377
| SMART FLOW (PRIVATE] LIMITED APPLE - -
| ENABLING SOLUTIONS (SMC-PRIVATE) LIMITED APPLE
CITI TECHNOLOGIES (PRIVATE) LIMITED APPLE - -
IPHONE CITY APPLE - -
SELECT TECHNOLOGIES (PRIVATE) LIMITED APPLE . .
| SMART SOLUTIONS APPLE - -
Al APPLE - -
APPLE 35 32,969
GNEXT SOLUTIONS (PRIVATE) LIMITED APPLE
{PRIVE APPLE 2,803 3,263,982
SAHE A APPLE 50 19,373
ACTION MOBILE APPLE - -
MOBCARRY (PRIVATE) LIMITED APPLE d =
MICROTEL TRADING APPLE 1,756 1,492,739
| SHOPME APPLE 6,065 1,804,730
DERIMOD ENTERPRISES APPLE - -
MOBO MOBILE (PVT.) LIMITED APPLE L -
SMART TECHNOLOGIES APPLE 130 164,585
LEADING EDGE PAKISTAN (PRIVATE) LIMITED APPLE 2,213 2731538
_WAQAS MOBILES APPLE = -
MYSHA ENTERPRISES APPLE - -
NAYYAR ENTERPRISES APPLE 382 104,649
'YELLOSTONE TECHNOLOGIES (PRIVATE) LIMITED APPLE 1332 1,680,984
APPLE - -
APPLE - -
MY REHMANI TRADERS APPLE 1,472 485,634
| GREEN ENTERPRISES APPLE - -
 cor APPLE 1,355 1,676,794
CORETRIX [PRIVATE] LIMITED APPLE 1,353 1,676,211
5.A.0 COMMUNICATION APPLE - -
USRA COMMUNICATION APPLE - -
PICK N SAVE APPLE 8,581 2,403,549
EUROTEL TRADING APPLE 1,003 1,255,106
AL-BARKAT SYSTEMS APPLE - =
HEAVEN TECHNOLOGIES APPLE 2,268 2,787,246
'GOLDEN TECHNOLOGICS APPLE - -
W {PRIVATE] LIMITED APPLE = F
SICCOTEL TRADING APPLE 100 123,156
UNITED TRADERS APPLE - .
JINSUNG INTERNATIONAL MIONE - -
NY (PRIVATE) LIMITED E-TACHI
M/S BK TRADERS LG - -
SWIFT BIZ SOLUTIONS PVT LTD MINTT - =
SICCOTEL TELECOM (PRIVATE] LIMITED HMD - -
| SICCOTEL TRADING HMD - -
G' FIVE MOBILE (PRIVATE] LIMITED GFIVE - -
INFOCOM GADGETS (PRIVATE) LIMITED CALME - =
|FAYWA TRADING (PRIVATE) LIMITED FAYWA - -
NAYYAR ENTERPRISES GOOGLE 99 B,554
PICK N SAVE GOOGLE 16,128 1,298,670
| INTRO TECHNOLOGY GOOGLE - -
FOCAL INTERNATIONAL GOOGLE - -
SKLINKER GODGLE 79 4,069
M/S CELL CO GOOGLE 11,245 978,205
ACTION MOBILE GOOGLE 7 s
| MY REHMANI TRADERS GOOGLE 150 17,848
M/S AS TRADING GOOGLE - -
CORETECH GOOGLE d =
DB LINK (PRIVATE] LIMITED GODGLE - -
'SAHAA TRADERS GODGLE 410 31,542
| EUROTEL TRADING GOOGLE
M/S BK TRADERS GOOGLE - -
MICROTEL TRADING GOOGLE 27 5,031
SHOPME GODGLE 13,596 1,179,004
SICCOTEL TRADING 5006LE -
5.A.0 COMMUNICATION GOOGLE - -
SMART TECHNOLOGIES GOOGLE - -
AL-BARKAT SYSTEMS GOOGLE - -
| SmaRT soLuTIONS - G00GLE - -
| POLE COMMUNICATION TECHNOLOGY (PRIVATE) LIMITED HELLO TECH = =
EXPERT TECH SOLUTIONS BLACKVIEW - -
AZURE TECH (PRIVATE) LIMITED SEGO 41,008 1,898,971
LMITED ALLCALL
| UNITED COMI 'ION (PVT.] LIMITED D CODE 7,000 279,400
PREMIER CODE (PRIVATE) LIMITED D CODE 10 687
SWIFT BIZ SOLUTIONS PVT LTD DIGIT 4G = =
PICK N SAVE DIGND - -
| ALPHA ENETWORK (PRIVATE) LIMITED M-HORSE
SICCOTEL TELECOM (PRIVATE) LIMITED MEIZU - -
AS. TELECOM [PRIVATE] LIMITED ETEL - -
GOLDEN TECHNOLOGICS HONOR 56,405 4,925,242
INOVI TECHNOLOGIES HONOR - -
INOVI TELECOM (PVT.) LIMITED INFINIX 103,000 19,943,629
ZENITH ENTERPRISE INFINIX 2,014 662,860
CARLCARE SERVICE (PVT.) LIMITED INFINIX . .
SICCOTEL TRADING INFINIX . p
'ADVANCE TELECOM (PVT.) LIMITED INFINIX . E
MOBICELL (PRIVATE] LIMITED INFINIX - =
TRANSSION TECNO ELECTRONICS (PRIVATE) LIMITED INFINIX 185,000 15,060,648
AIR LINK € ATION LTD ITEL . -
'CARLCARE SERVICE (PVT.) LIMITED ITEL
INOVI TELECOM (PVT.) LIMITED ITEL - B
ADVANCE TELECOM (PVT.) LIMITED ITEL 18 1,750
ENERCOM TECHNOLOGIES (PRIVATE) LIMITED ITEL : N
TECNO PACK ELECTRONICS (PRIVATE] LIMITED ITEL
TRANSSION TECNO ELECTRONICS (PRIVATE] LIMITED ITEL R -
ATIICON (PRIVATE) LIMITED OQUKITEL - -
SKYLINES INTERNATIONAL ASSOCIATES OUKITEL - -
UNITED COMMUNICATION (PVT.) LIMITED NEXEL m 5
'YOUNG TECH (PRIVATE) LIMITED KXD T F
ACTION MOBILE MOTOROLA - -
M/S CELLCO MOTOROLA 48 3,370
5.A.QC ATION MOTOROLA . -
M/S BK TRADERS MOTOROLA c :
AL-BARKAT SYSTEMS MOTOROLA - &
TECH SIRAT (PRIVATE) LIMITED MOTOROLA i -
SMART TECHNOLDGIES MOTOROLA - -
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) SECURITY

— A A AT

Trusted Security Solutions for :
Islamabad & Across Pakistan

— Professional | Reliable | Disciplined —

(v Armed & Unarmed Security Guards
@ Corporate & Commercial Security
(v Residential & Society Security
Event Security Management
VIP / Executive Protection

CCTV Monitoring & Surveillance

Suite No. 103, 1*t Floor, Victoria Heights, Service Road, Sohan, Islamabad
+92-51-2612089 ] skh.isbregion@gmail.com

www.skhsecurityservices.com @) www.skhsecurityservices.com
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