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Annual
Vendor Unit share growth

#1 © TRANSSION 41% 4%

#2 OPPO 14% -2%

#3 ~ Samsung 14% +20%

#4 o Vvivo 13% -33%

#5 © Nubia 6% +6840%
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Govt to take
steps to con-
trol inflation
and restore
pre-war Costs

The Pakistani nation rightly takes pride in its civil and military
leadership for their successful efforts to promote global peace.
‘When the fruit of such high-level achievements translates into an
easier life for its citizens, free from unwanted financial burdens,
the masses gain additional confidence and motivation to work
diligently for the country’s well-being and progress.

The international community has commended Pakistan
for its role as a lead mediator in securing the peace agreement
between the US and Iran. During these negotiations, Islamabad
worked tirelessly to achieve a ceasefire and ensure safe navigation
through the Strait of Hormuz. The war had caused the prices of
daily necessities to soar, making them largely unaffordable for
common Pakistanis. Following the deal, there was optimism that
the government would take steps to manage inflation and restore
costs to pre-war levels. Three essential utilities—gas, electricity,
and fuel—are interconnected, meaning that an increase in one
typically leads to price hikes across the board.

However, instead of providing substantial relief, the government
increased the levy on petroleum products at the demand of the
IMF. The Federal Government’s 202627 budget targets massive
petroleum levy (PDL) collections, projecting over Rs. 1.7 trillion
to meet strict IMF conditions. This has kept fuel taxation at record
highs (over Rs. 100 per liter), dampening hopes for immediate
price relief despite the Petroleum Division recommending a cap
on levy collections. As of June 2026, the petroleum levy (PL)
stands at Rs. 66.25 per liter for petrol, alongside a Rs. 19.32
custom duty and a Rs. 2.50 climate support levy.

The government announced a reduction in fuel prices, slashing
petrol by Rs. 74 per liter and high-speed diesel (HSD) by Rs. 67
per liter. This relief followed a drop in international crude oil
prices linked to the US-Iran peace deal.

The public had hoped for a reduction of at least Rs. 200
per litre to provide genuine relief to the populace. Notably, 90
percent of Pakistanis belong to the middle and lower-middle
classes, playing a vital role in the national economy through their
skills and services. This segment ranges from those living on
normal, moderate salaries to daily wagers facing tough economic
conditions. As such, inflation, for any reason, severely disrupts
their lives; therefore, addressing this problem must be immediate
and effective to relieve them of this unbearable extra burden.

Pakistan relies heavily on oil imports, and when international
prices decrease, it often results in lower domestic fuel costs. At
present, petrol is priced at approximately Rs. 301.78 per litre,
following a modest reduction of Rs. 74. A cut of Rs. 200 would
considerably lower this price, potentially alleviating inflation and
transportation expenses.
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Growing culture of intolerance in
society

Inrecent days, a noticeable rise in aggressive behaviour, lack
of patience, and unwillingness to accept differing opinions
has been witnessed in our society. People are becoming
impatient and more prone to anger. The required spirit to
acknowledge others’ opinions and points of view is clearly
vanishing. As such, there has been an increase in arguments
and disagreements between people both in private and
public. Hostility is increasing, and the element of respect
1s diminishing. Even minor differences often escalate into
serious conflicts.

This growing intolerance is harmful to the social fabric of
our country. A healthy society exists only if there is mutual
respect and peaceful coexistence. When these values decline,
it leads to division, misunderstanding, and social instability.
The environment becomes toxic and full of negativity.

The root causes of this issue include a lack of proper
education, the influence of sensational media, and the
absence of an environment which teaches the value of
patience. Families, educational institutions, and media
platforms need to promote tolerance, empathy, and respectful
communication. This is the only way our youth can become
more tolerant and respectful, which will make society better
and healthier.

If timely steps are not taken, this trend may deepen societal
divisions. I hope the concerned authorities and citizens will
recognise the importance of tolerance and work collectively
to bring harmony to our society.

Amna Imran, Lahore

Teach Al in schools

As a student in Pakistan, I see how technology is changing
our world every day. Artificial Intelligence (AI) is in the
apps we use, the devices we own and even in schools and
workplaces. I believe it is very important for young people
to understand Al and how it works. Learning about Al is
becoming as important as learning maths, science or English.
In Pakistan, some universities and tech programmes have
started to offer AI courses, but there is still a lot to do in
schools. Al education should not be only about coding or
using Al tools. We should also learn about ethics, privacy
and how to think critically about AI decisions. For example,
students should know that Al can make mistakes and that
not everything it suggests is correct. Hands-on projects, like
building simple AI models or using Al for real-life problems,
can make learning exciting and meaningful.

As a student, I also feel that equal access to technology is
important. Not all schools in Pakistan have computers or
internet access, which makes it harder for students in smaller
cities or villages to learn about Al

If we start early, Pakistan’s youth can be prepared for future
careers, innovations and leadership in a world where Al is
everywhere. I hope that schools and universities in Pakistan
will take AI education seriously and give students the tools
to understand and use it wisely.

Hassan Nisar, Islamabad

Write us at: flare.mag@gmail.com

Education and innovation

One of the most encouraging aspects of Habib University’s
Convocation 2026 was the fact that students had begun
contributing to society before completing their graduation.
According to the university, 100 out of 127 final-year projects
addressed Pakistan’s social realities, while nine graduates
had already launched ventures of their own.

These achievements illustrate the importance of connecting
education with practical problem-solving. The projects
reportedly ranged from technological solutions and
healthcare applications to research on justice systems and
cultural preservation. Such work reflects an understanding
that innovation is most meaningful when directed towards
real societal challenges.

Pakistan faces complex economic and social issues that
require fresh thinking. Universities can play an important
role by encouraging students to apply their knowledge
beyond the classroom and engage directly with the problems
facing their communities.

Shahmeem Inam Baig, Karachi

Tax evasion must end

Developed countries are documented economies and they
reaping multifaceted advantages. In simple words, income
earned by an individual or an organisation, by default, has a
trail through banking channels. Across England, for instance,
if one boards a bus or train, one has to either pay fare via a
travel card or a contactless bank card. Travel and bank cards
are registered in owner’s name and help government monitor
movement of money in the public arena.

A shop without a debit or credit card payment facility triggers
customer resentment, and business suffers. Taxes are paid
religiously, and in case of a breach, zero tolerance is shown.
The government in Pakistan is taking steps in the right
direction to document the country’s economy. For a couple
of months or maybe years, people may find it hard to cope
with this change. Traders and people may protest. It should,
however, not mean that efforts should be abandoned. These
steps will help tackle tax evasion and corruption.

Shahzad Lodhi, London, UK

Humility and higher education

Much of today’s public discourse celebrates visibility, self-
promotion, and personal branding. Against this backdrop, the
message delivered at Habib University’s 9th Convocation was
noteworthy for placing humuility at the centre of leadership and
learning.

Addressing the graduating class, the university leadership
argued that humility is not a weakness but an essential
condition for intellectual growth. This perspective deserves
careful reflection. In an age where opinions are often expressed
with absolute certainty, the willingness to remain open to
learning may be one of the most valuable qualities a graduate
can possess.

Universities are not merely places where students acquire
credentials. They are spaces where individuals develop
habits of thought and character that shape their engagement
with society. Emphasising humility alongside achievement
offers an alternative understanding of success—one rooted in
purpose rather than recognition.

Natasha Soomro, Karachi

We receive too many letters from our valued readers every month through mail and e-mail, however, due to shortage of space,

we are publishing only few selected letters.
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cross the coun-
try, mobile
users from
crowded urban
centres to distant rural
towns are watching their
phone bills steadily swell
as a maze of federal levies
is quietly folded into the
cost of service, a shift that
happens despite the tax-
es being officially tallied
against telecom operators
and not directly tagged on
individual customers.

The development has
affected an estimated 130
million mobile subscrib-
ers nationwide and serves
as a stark lens on how the
price of staying connect-
ed confinues to climb,
leading families, students,
small businesses, and dai-
ly labourers to reconsider
how often they reach fora <
data plan, a voice call, or
a lifesaving message. e

According to details,
mobile consumers are
currently bearing a lay-
ered bouquet of taxes, in-
cluding a sales tax on ser-
vices, an advance income
tax, a regulatory duty,
a corporate income tax,
and a super tax, each one
adding its own sting to
the monthly bill and com-
pounding the cost of stay-
ing digitally linked. While
these charges are applied
at the operator level, in-
dustry practice shows that
the financial burden is &
ultimately transferred to |
end users through incre- |
mental price hikes, hidden
surcharges, and reorgan-
ised tariff structures that
keep the words ‘tax’ and
‘fees’ on every customer’s [
receipt. -

Telecom companies of-
ten assert they are among
the country’s highest tax-
payers, projecting charts
and statements to support
the claim, yet the recur-
ring payments carved into
consumer bills tell a differ-
ent story when the money
finally changes hands. The
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The development has affected an estimated 130 million
mobile subscribers nationwide and serves as a stark
lens on how the price of staying connected continues to
climb, leading families, students, small businesses, and
daily labourers to reconsider how often they reach for a

data plan, a voice call, or a lifesaving message

TELEPEDIA |

Govt further taxes
mobile phone users
through indirect means

 ON SERVICES

FLAREREPORT | |
underscored the urgency
of reform. During the
session, lawmakers also
endorsed an amendment
introduced by govern-
ment MNA Huma Akhtar
Chughtai, that carried the
air of careful bargaining
and constituency consid-
eration woven into the
legislative process. How-

ever, she was unable to
fully articulate the details

.| of her proposed changes
f SALES TAX on the floor, prompting
the IT minister to step

in, clarify the points, and
brief the members on its
provisions with patient
explanations and accom-
panying examples.

Shaza Fatima Kha-
waja explained that one
of the major revisions
involves modifying the
retirement age limit of an
Appellate Tribunal judge,
a step she described as
aimed at enhancing ad-
ministrative efficiency
within the legal frame-
work governing the tribu-
nal

In a separate devel-
opment, the House also
approved  amendments
moved by Pakistan Peo-
ples Party (PPP) leader
Syed Naveed Qamar,
a signal of cross-party
alignment on certain gov-
ernance mechanisms and
~ a moment that broadened
the spectrum of reform
beyond telecommunica-
tions alone.

While addressing the
assembly, he pointed out
that disputes are expected
. to emerge during the lay-
ing of fiber-optic cables
for 5G infrastructure, es-
pecially around right-of-
way permissions, where
competing interests, time-
lines, and local concerns
collide and require clear
governance. Under the
newly approved frame-
work, the authority to
resolve RoW-related dis-
putes will now rest with
provincial and concerned

truth that emerges is that
the real weight of taxation
is largely shifted onto consumers, not absorbed by
operators who pass the costs along as they adjust
prices, trim offers, or renegotiate packages with the
carriers of the nation.

Mobile services carry a sales tax of 19.5 percent,
a stubborn bite on every bill for the services people
buy, alongside an advance income tax of 15 percent

According to details, mobile
consumers are currently bearing a
layered bouquet of taxes,
including a sales tax on services,
an advance income tax, a regula-
tory duty, a corporate income tax,
and a super tax

and a regulatory duty of 2.5 percent, all of which
compound the monthly charge customers feel, even
before any data or voice usage is counted. In addi-
tion, a corporate income tax rate of 29 percent and
a 10 percent super tax on profits are in addition to
the already heavy load, further contributing to the

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL [

overall tax structure and pushing the price of con-
nectivity towards higher ground.

Despite these multiple levies, the burden does
not stay at the corporate level, because operators
pass on the costs to users through increased charges
on mobile services, sometimes masked as tariff ad-
justments or bundled fees. The consequences are
felt far beyond the balance sheets, as affordability
concerns gnaw at households, small businesses, and
students alike, while millions remain dependent on
mobile connectivity for essential communication
and access to digital services.

Meanwhile, in a scene of political proceedings,
the National Assembly approved the Pakistan Tele-
communication Re-Organisation Amendment Bill
2025 with a decisive majority, signalling a pivotal
legislative moment during a session led by Speak-
er Sardar Ayaz Sadiq as the chamber rose and fell
with the cadence of votes, discussions, and careful
nods.

Federal Minister for IT and Telecommunication
Shaza Fatima Khawaja tabled the bill in the House,
detailing its provisions to the members with a pre-
pared briefing and a calm but earnest voice that

X.COM/FLAREMAGAZINEPK |

local governments, a
distribution intended to
streamline decisions closer to where the work hap-
pens and to reduce backlog in higher courts.

The amendments also introduce a defined
cap on penalties in such cases, a move designed

BALLS BARH GAYE,
LEKIN SERVICE
WAISE KI WAISEL

to ensure greater consistency and transparency in
enforcement, while reassuring operators and com-
munities that penalties will be bounded and pre-
dictable rather than arbitrary.

JUNE, 2026
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Budget slashes
subsidies to focus on
Increasing exports,
digital economy,

real estate

&
PAKISTAN

BUDGET &

[y

Digital transformation was met with a sour reality check
in Budget 2026-27. The government offered relief in I'T
exports and digital payments. However, steep tariffs on
network equipment resulted in mixed economic signals

mong the salient features of the national

budget, the federal government has sug-

gested total subsidies of Rs1.091 trillion

or Fiscal Year (FY) 2026-27, which is a

decrease from the revised figure of Rs1.157 trillion

for FY2025-26 and lower than the initial allocation of

Rs1.186 trillion, according to budget documents from
‘Wealth Pakistan.

This budget proposal reflects a major shift in the
government’s approach to subsidies, aiming to cut
overall expenditure while reallocating funds to sup-
port export financing and housing projects.

In the “Other Subsidies” category, the govern-
ment plans to set aside Rs 205 billion for the upcom-
ing fiscal year, a reduction from the revised amount
of Rs 230 billion. 48 billion in FY2025-26.

Among the most notable increases is the mark-
up subsidy designed to aid the phase-out of the State
Bank of Pakistan’s refinancing programmes and the
Export Finance Scheme (EFS). The budget for this
item has been significantly increased to Rs88 billion
for FY2026-27, up from Rs30 billion in both the orig-
inal and revised budgets for FY2025-26.

This boost indicates the government’s commit-
ment to continue aiding exporters while encouraging
the shift to market-driven financing methods.

Furthermore, Rs71 billion has been allocated for
the PM Apna Ghar Program, signalling a renewed
focus on affordable housing initiatives. Additionally,
there is Rs5 billion set aside for the Mera Pakistan
Mera Ghar Scheme as part of a mark-up subsidy on
housing finance, reviving support for homeowner-
ship efforts.

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

Concurrently, several existing housing-relat-
ed subsidies, including those for the Naya Pakistan
Housing Authority, have been discontinued.

Agricultural subsidies have also seen cuts in var-
ious areas. The wheat subsidy for Gilgit-Baltistan
has been reduced from Rs20 billion to Rs15 billion,
whereas the subsidy for imported urea fertiliser has
been lowered from Rs15 billion to Rs10 billion.

Similarly, the budget for the Mark-up Subsidy and
Risk Sharing Scheme for Farm Mechanisation, along
with the Kissan Package,

ECONOMY |

FLARE REPORT | |
These omissions include Rs27. 1 billion from the
Prime Minister’s Austerity Fund and Rs100 billion
from its developmental segment.

Economists suggest that the subsidy structure pro-
posed indicates the government’s attempts to allevi-
ate fiscal strain while focusing on export growth and
housing initiatives. Yet, the reductions in assistance
for agriculture, SMEs, and public transport may raise
concerns regarding the equilibrivm between econom-
ic growth objectives and fiscal tightening.

Parliament will now examine the proposed allo-
cations before granting final approval to the federal
budget for FY2026-27.

In Budget 2026-27, the reality of digital transfor-
mation was a bit disappointing. The government pro-
vided some relief for IT exports and digital payments,
but high tariffs on networking equipment sent mixed
signals to the economy.

A concessionary IT export tax of 0.25% has been
extended through Tax Year 2029. However, up to
70% cumulative duties still apply to last-mile fiber
optic network equipment. Additionally, the tax on
foreign digital payments has been reduced from 5%
to 0.5%.

Once more, Budget 2026-27 aims to position Pa-
kistan as a country embracing digital advancement.
However, the execution isn’t quite as impressive. The
government proudly announced a growth in IT ex-
ports totaling $4.5 billion, marking a notable achieve-
ment for the technology services industry.

Infrastructure expenses continue to impede prog-
ress. The telecom sector still relies on imports of fi-
ber and hardware. Additionally, policymakers favour
small tax breaks rather than committing to substan-
tial investment changes. As a result, the foundational
situation remains strained.

In Budget 2026-27, fiberisation expenses emerge
as a major issue. Even though the customs duty on
standard fiber optic cables is now at 0%, last-mile
equipment still faces tariffs approaching 70%.

The economics of rollout are not aligned. Con-
sequently, telecom operators struggle to expand net-
works beyond urban areas. There are high import tax-
es on network equipment, costly last-mile installation
fees, and insufficient incentives for enhancing rural
connectivity.

As a result, rural regions continue to trail in
broadband access, exacerbating the digital divide de-
spite claims of inclusivity from policymakers.

However, uneven taxation creates disparities.
Consumer behaviour is shifting towards global pay-
ment systems. In 2025, Pakistani cardholders spent
Rs528. 7 billion on both international and domestic
platforms.

Yet, over 60% of this expenditure was directed
towards foreign merchants due to high taxes, which
drove users to foreign wallets and payment options.

In the end, the Budget for 2026-27 offers two
conflicting viewpoints. One perspective supports
growth in IT exports, startup capital, and global dig-
ital integration. Conversely, the second viewpoint
emphasises the sustained high barriers for physical
infrastructure. This creates a digital economy that is
only partially functional, still facing challenges at its
foundational level. For Pakistan to truly achieve its
vision of a digital future,

has been decreased from
Rs7 billion to Rs5 billion.
Support for small
and medium enterprises
(SMEs) has seen signif-
icant cuts. The financial
support aimed at bolstering
the SME sector has been
reduced from Rs5.4 billion
to Rs2 billion, although the

The proposed budget signals a
significant reshaping of the
government’s subsidy framework,
reducing overall spending while
redirecting resources towards
export financing and housing
initiatives

it may need to transition
from minor tax reductions
to significant changes in in-
frastructure. Without such
a shift, growth is likely to
remain encouraging yet in-
consistent.

The increase in defence

spending came after dis-
cussions with provinces

funding for the Refinance
and Credit Guarantee Scheme under SME Asaan Fi-
nance has remained steady at Rs1 billion.

Similarly, subsidies related to infrastructure have
also been diminished. The budget for gas schemes
within a five-kilometre range has been slashed from
Rs3 billion to Rs1 billion, while the Metro Bus sub-
sidy has been cut from almost Rs7 billion to Rs5 bil-
lion.

Moreover, several temporary allocations that
were present in the revised estimates for FY2025-26
are absent in the proposed budget for FY2026-27.

X.COM/FLAREMAGAZINEPK |

regarding the need to con-
solidate fiscal resources for
security, alongside reductions in provincial develop-
ment initiatives prior to the budget’s unveiling. “Sig-
nificant increases in defence spending are necessary
to ensure the country’s invincibility amidst regional
uncertainties,” stated the Finance Minister Muham-
mad Aurangzeb. The budget reflects the limited flexi-
bility Pakistan has, as the demands of debt payments,
defence, and IMF obligations take precedence,
squeezing development projects and the income of
the middle class.

JUNE, 2026
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Pakistan, recognising their significant contributions to the smartphone market

MD, the renowned smartphone manu-
facturer known for Nokia, is once again
raising the standard by addressing the
need for dependable, budget-friendly
smartphones and feature phones globally, including
in Pakistan. To celebrate this, they have arranged the
HMD Tour 2026, focusing on key distributors, deal-
ers, and sellers within the country. This six-day jour-
ney features two days in Berlin, followed by two days
in the Czech Republic, and concludes with two days
in Budapest. Key attendees include Rizwan Majeed,
CEO of Advance Telecom; Sanmeet Singh, VP for

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

HMD Europe and AMEA; Arif Shafique, Country
Head for Pakistan and Afghanistan at HMD Glob-

This six-day journey features two
days in Berlin, followed by two
days in the Czech Republic, and
concludes with two days in
Budapest

al; as well as Usman Shahid and Zeeshan Mianoor,
CEO of Inovi Tel; and Usman Sultan, Chairman of

X.COM/FLAREMAGAZINEFPK |

Siccotel Telecom, among others. The primary aim of
this trip is to strengthen connections with dealers and
distributors in Pakistan, recognising their significant
contributions to the smartphone market.

HMD values the efforts of these partners and
strives to reward them for their exceptional perfor-
mance, acknowledging that dealers and distributors
play an equally critical role in the brands whose
products they offer. The management at HMD is
committed to fostering goodwill and support for
these stakeholders while cultivating strong relation-
ships with both consumers and dealers.
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Infinix-Inovi Telecom achieves
Fastest Growing Brand of the

Year 2025 Award
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Durmg this prestlglous gathermg Mr. Danlsh Rafiq, the Dlrector of In0V1 Telecom
accepted the Fastest Growing Brand of the Year 2025 Award on behalf of Infinix—
Inovi Telecom’s official brand partner—along with a Certificate of Appreciation

he event for the 17th Edition Brand of the

Year Awards 2026, a unique honour, took

place recently in Karachi, where top busi-

nesses, industry executives, and chambers
from across Pakistan were also present. Mr. Qaiser
Ahmed Sheikh, the Federal Minister for Investment
and Chairman of the Board of Investment, Govern-
ment of Pakistan, attended the event as the chief
guest.
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During this prestigious gathering, Mr. Danish
Rafiq, the Director of Inovi Telecom, accepted the
Fastest Growing Brand of the Year 2025 Award on
behalf of Infinix—Inovi Telecom’s official brand
partner—along with a Certificate of Appreciation.

Infinix and Inovi Telecom jointly earned the
notable title of Fastest Growing Brand of the Year
2025 in the Smartphone Mobile Technology, Man-

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL
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vfacturing, and Ecosystem Distribution category.
The management of the Infinix-Inovi says this out-
standing achievement showcases the dedication and
hard work of our entire team, alongside the contin-
uous support and trust of our valued customers and
partners.

By introducing innovative smart technology
solutions to Pakistan, we are dedicated to expanding
boundaries, creating new opportunities, and provid-

ing excellence to consumers around the country.
This achievement not only celebrates our success
but also highlights the strength of our partnership
and our shared vision for the future. We are excited
about reaching even greater milestones together.

Here’s to embracing more innovation,
growth, and numerous successes ahead, said the

management.
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Airlink introduces Hisense,
ushering in a new chapter for
consumer electronics in Pakistan

Hisense

A

AIRLINK

OFFICIAL PARTNER

During the launch event, Mr Muzaffar Plracha CEO of Airlink Group, stated that
introducing Hisense in Pakistan marks a significant step toward Airlink’s goal of
providing world-class technology to every Pakistani household. In alignment with the
government’s ‘Made in Pakistan’ vision

irlink Communication Limited, Pakistan’s
leading technology maker and distributor,
has officially introduced Hisense to the
. This public company, with a mar-
ket value exceeding $200 million, marks a pivotal mo-

ment for Pakistan’s consumer electronics market and

highlights the nation’s rising profile as a technology
manufacturing centre in the region.

Hisense is a powerful global tech brand, operat-
ing in over 160 nations and generating around USD
30 billion in yearly sales. The brand is well-known

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

around the world for its focus on innovation, depend-
ability, and engineering quality, holding a top spot in
global display technology.

The alliance between Airlink and Hisense stands
out as one of the most prominent investments from
China in Pakistan’s technology sector so far. Initially,
this partnership will roll out a wide variety of Hisense
televisions and air conditioners, making high-quality
technology available to consumers in Pakistan at at-

At the heart of the Airlink-Hisense
alliance is a mutual dedication to
local manufacturing. By
producing within Pakistan, this
partnership aligns with the
government’s ‘Made in Pakistan’
drive, decreases the nation’s
reliance on imports, speeds up

technology transfer, and generates
valuable skilled jobs

tractive prices. Airlink contributes its extensive ecosys-
tem to this collaboration, developed over many years.
This includes manufacturing, nationwide distribution,
retail, e-commerce, and consumer financing options
with Buy Now Pay Later (BNPL). Its cutting-edge
factory in the Sundar Special Economic Zone in La-
hore covers 1.4 million square feet, positioning it as
one of the largest technology manufacturing projects
in Pakistan’s history.

At the event, Haroon Akhtar Khan, Special Assis-

X.COM/FLAREMAGAZINEPK |

tant to the Prime Minister on Industries and Produc-
tion, remarked that the entry of Hisense into Pakistan
signifies the nation’s shift from being solely a consum-
er market to becoming a hub for manufacturing and
technology. He emphasised that the collaboration

between Hisense and Airlink showcases a promising
model of industrial partnership, merging global tech
knowledge with Pakistan’s increasing manufacturing
skills.

He further mentioned that this partnership is an-
ticipated to promote technology exchange, enhance
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skills, create jobs, and bolster industrial development,
while also supporting Pakistan’s broader ambition of
becoming a key player in innovation, production, and
export-focused manufacturing.

During the launch event, Mr. Muzaffar Piracha,
CEO of Airlink Group, stated: “Introducing Hisense
in Pakistan marks a significant step in Airlink’s goal
to provide world-class technology to every Pakistani
household. In alignment with the government’s ‘Made
in Pakistan’ vision, we are dedicated to local manu-
facturing, technological advancement, and innovative
practices. Our goal extends beyond just introducing
top global brands in Pakistan; we aspire to create a
sustainable technology ecosystem that generates jobs,
lowers the national import costs, and helps position
Pakistan as a global tech hub, while also addressing
the trade deficit by boosting local manufacturing and
increasing technological exports from Pakistan.

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL
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Mr. Finn, the President of Hisense Asia Pacific,
remarked: “Pakistan holds strategic importance and
shows great potential for growth. Our collaboration
with Airlink blends Hisense’s expertise in global
technology with Airlink’s established manufacturing
strengths, extensive reach, and in-depth understand-
ing of consumer preferences.

‘We are certain that our partnership will bring out-
standing products and experiences, while enhancing
economic ties between Pakistan and China, promot-
ing technology transfer, and supporting the expansion
of trade and industrial growth between our nations. ”
At the heart of the Airlink-Hisense alliance is a mu-
tual dedication to local manufacturing. By produc-
ing within Pakistan, this partnership aligns with the
government’s ‘Made in Pakistan’ drive, decreases the
nation’s reliance on imports, speeds up technology
transfer, and generates valuable skilled jobs.

X.COM/FLAREMAGAZINEPK
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Airlink provides employment to over 2,500 indi-
viduals, with around 20% being women, showcas-
ing the company’s genuine commitment to inclusive
economic growth. The goal is to create export-ready
products that will enable Pakistan to earn foreign ex-
change and benefit both nations.

Airlink’s extensive network of dealers and retail-
ers, flagship stores, digital sales avenues, and BNPL
financing options positions the company to make Hi-
sense products accessible to consumers throughout
Pakistan, reaching everyone from major cities to less
served areas.

The launch event saw attendees including govern-
ment officials, business leaders, industry stakeholders,
media representatives, channel partners, and influenc-
ers. Additionally, the evening highlighted the intro-
duction of Hania Aamir as the official Brand Ambas-
sador for Hisense Pakistan.
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Favourable policies
can make Pakistan a
global hub of mobile

phone manufacturing

Irfan Yousaf
CEO, Young Tech (Pvt)

Ltd/ME Mobile Pakistan

MeMOBILE
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Government initiatives and PTA regulations have encouraged
local manufacturing and assembly. However, further
reductions in taxes and duties—especially on entry-level
devices—would improve affordability and support wider digital

inclusion

Here is the transcript of the interview Flare
had with Irfan Yousaf, the CEO of Young
Tech/Me Mobile Pakistan.

Flare: Please tell us about your educational
and professional journey. How did Young Tech
come about?

Irfan Yousaf: I am a graduate, and my jour-
ney in the mobile phone industry began in 1997

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

as an InstaPhone dealer. Working closely with
customers gave me valuable insight into market
trends and consumer needs. Later, my associa-
tion with global brands such as Nokia and Sam-
sung strengthened my understanding of supply
chains, branding, and business operations.
Recognising the need for a reliable and afford-
able local mobile brand, I founded Me Mobile

X.COM/FLAREMAGAZINEPK |
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under Young Tech (Private) Limited in 2018 to
contribute to Pakistan’s growing manufacturing
sector.

Flare: What motivated you to enter the mo-
bile phone industry?

Irfan Yousaf: My entry was driven by prac-
tical market experience. While working in the
industry, I identified a gap for a locally rooted
brand that could offer affordable and dependable
mobile devices. This vision ultimately led to the
launch of Me Mobile.

Flare: What are Me Mobile’s most signifi-
cant achievements so far?

Irfan Yousaf: Since its launch, Me Mobile has
introduced more than 200 mobile phone models
and established a modern manufacturing facility
in Rawat. We have also built a strong nationwide

INTERVIEW |

Many consumers still depend on
feature phones because of their
affordability and simplicity.
Restrictions could increase prices,
limit accessibility, and affect local
manufacturers that have invested
heavily in this segment

distribution network and secured a competitive
position in Pakistan’s mobile phone market.

Flare: How do you view the current state of
local mobile phone manufacturing in Pakistan?

Irfan Yousaf: The sector has made remark-
able progress in recent years, supported by gov-
ernment policies and growing demand. Local
manufacturing creates jobs, reduces import de-
pendence, and strengthens the economy. We be-
lieve it is essential for Pakistan’s long-term tech-
nological and industrial development.

Y

Flare: What challenges do local manufac-
turers face when competing with international
brands?

Irfan Yousaf: Global brands benefit from

large-scale operations, advanced R&D, and stron-
ger financial resources. Local manufacturers of-
ten face challenges related to technology access,
supply chains, and pricing competitiveness. How-
ever, local brands continue to grow by under-
standing and responding to consumer needs.

Flare: How have government policies and
PTA contributed to industry growth?

Irfan Yousaf: Government initiatives and
PTA regulations have encouraged local manufac-
turing and assembly. However, further reductions
in taxes and duties—especially on entry-level de-
vices—would improve affordability and support
wider digital inclusion.

Flare: What would be the impact of restrict-
ing 2G feature phone manufacturing?

Irfan Yousaf: Many consumers still depend
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on feature phones because of their affordability
and simplicity. Restrictions could increase prices,
limit accessibility, and affect local manufacturers
that have invested heavily in this segment.

Flare: What steps can further strengthen Pa-
kistan’s mobile phone industry?

Irfan Yousaf: The government should reduce
taxes on components, provide incentives for local
manufacturing, encourage exports, and support
technology transfer and skills development pro-
grams.

Flare: How does Me Mobile ensure product
quality and customer confidence?

Irfan Yousaf: Quality is a top priority at Me
Mobile. Every device undergoes strict quality
checks, supported by a reliable after-sales service
network that ensures timely customer support
and long-term satisfaction.

Flare: What is your outlook on 4G and 5G
in Pakistan?

Irfan Yousaf: The 4G market continues to
grow due to increasing smartphone and inter-
net usage. Looking ahead, 5G offers significant
opportunities, although its widespread adoption
will depend on infrastructure readiness and af-
fordability.

Flare: Can Pakistan become a mobile phone
exporting nation?

Irfan Yousaf: Yes. With supportive policies,
investment in manufacturing infrastructure, qual-
ity standards, and workforce development, Paki-
stan can gradually transition into an export-ori-
ented mobile phone manufacturing hub.

Flare: Where do you see Me Mobile and
Young Tech in the next five years?

Irfan Yousaf: We aim to expand our manu-
facturing capacity, introduce more innovative
products, improve operational efficiency, and
strengthen our presence in both local and inter-
national markets.

Flare: What three recommendations would
you give to the Prime Minister for promoting the
industry?

Irfan Yousaf: Introduce a more favourable tax
structure. Provide incentives for local manufac-
turing and exports. Invest in technology transfer
and workforce development.

Flare: What opportunities does this sector of-
fer Pakistani youth?

Irfan Yousaf: The industry offers opportuni-
ties in engineering, quality assurance, manufac-
turing, sales, marketing, technical support, sup-
ply chain management, and entrepreneurship. As
the sector grows, so will opportunities for innova-
tion and professional development.

Flare: What message would you like to share
with Flare Magazine readers and industry stake-
holders?

Irfan Yousaf: Pakistan’s mobile phone indus-
try has immense potential. By supporting local
manufacturing, encouraging innovation, and
implementing business-friendly policies, we can
build globally competitive brands, create jobs,
and strengthen the national economy. With col-
laboration between industry and government, Pa-
kistan can emerge as a strong player in the global
technology sector.
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Irfan Yousaf is a key player in
Pakistan's mobile phone
manufacturing and
technology sector,
recognised for his
significant contributions
as CEO of Young Tech
(Private) Limited, the
maker of the Me Mobile
brand. With over 20

years of experience

across various aspects of
the industry, including
distribution, marketing,
and localised
manufacturing, Yousaf has
a deep understanding of
consumer demand and
supply chain dynamies.

Under his leadership, Young

Tech has prioritised

strengthening local manufacturing

to reduce reliance on imports and support the
governments import-substitution policies. This strategy has
not only helped stabilise the national economy but has also
created job opportunities in Pakistan's technology
manufacturing sector. Yousaf emphasises accessibility and
quality, positioning Me Mobile to serve a broad audience,
particularly those seeking affordable mobile devices.

In addition to manufacturing and sales, the company provides
enhanced after-sales service and customer support, eritical for
building brand loyalty in emerging markets. Yousaf champions
initiatives that encourage local investment and improve the
manufacturing ecosystem, aligning with his vision for Pakistan to
become a regional hub for mobile manufacturing and electronics.

He sees significant growth potential in Pakistan's mobile industry,
emphasising the need for supportive policies, infrastructure
investment, and innovation to bolster competitiveness and
expand into export markets. Overall, Yousaf's influence goes
beyond corporate duties, contributing to the broader goal of
enhancing Pakistans local technology manufacturing and
economic development.
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Women's entrepreneurship is

vital to combating poverty and
uplifting national economy

Ms. Falahat Imran is the current President of the Women Chamber of Commerce & Industry Lahore Division, one of Pakistan's leading

PROFILE

business landscape, she intends to actively

participate in government policy-making and advocacy forums to ensure that the

interests of our members are effectively represented. At the same time, her efforts are
to encourage businesses to adopt environmentally responsible and sustainable
practices that contribute to long-term economic and social development.
She says a key priority will be strengthening WRCI, our flagship project,
by introducing an annual startup competition that fosters innovation,
healthy competition, and entrepreneurial excellence. In
addition, I propose organising a certificate distribution
ceremony for graduating participants of all
outgoing batches to recognise their

achievements and encourage
continued growth.

organisations dedicated to the economic empowerment and development of women entreprencurs. She represents the interests of
women-owned businesses and actively promotes entrepreneurship, trade development, policy advocacy,

and leadership opportunities for women across Pakistan. Her vision is to develop and implement a comprehensive strategy and action plan for
the renovation and preservation of our Chamber building, ensuring
that its heritage status is preserved and maintained for future
generations. She is committed to supporting and empowering
women-owned businesses by providing assistance and guidance to
the best of her abilities. This will include organising regular product
development programs, capacity-building workshops, training
sessions, and other initiatives aimed at enhancing entrepreneurial
skills and business growth. She also plans to establish active
sector-specific committees to address the unique needs and
challenges of different industries. Given the rapidly evolving

Falahat Imran
President - Women Chamber of
Commerce & Industry Lahore

The Flare Panel interviewed Falahat Imran, President of the Women Chamber of Commerce
& Industry Lahore, who emphasised the crucial role that women’s chambers will play over
the next five years, especially in a rapidly digitising economy. According to Ms Falahat
Imran, in today’s world, it is nearly impossible for any business to thrive without proper
bookkeepmg and fast, secure transactions. Chambers includes free programs, workshops,
and seminars on dlgltlsatlon in their annual schedule

Flare: As President of WCCIL, what are your
key priorities for transforming the women entre-
preneurship landscape in Pakistan?

Falahat Imran: Being elected President of Wom-
en’s Chamber Lahore Division for the second time,
during my previous tenure, I felt women needed to
know what interests them. Any idea or skill that
they are good at. With a little help and mentoring
can be transformed into a structured and financially
sustainable successful business model. With the help
of the incubation centre. We need more women to
become entrepreneurs so their families and then the
communities benefit. The best possible way to re-
duce poverty and uplift the country economically.
‘We have a large consumer-based population. Once
these women gain confidence and perfection in their
product or service, then move ahead with interna-
tional trade. This is my priority, and Alhamdulillah,
I am quite successful in attaining this goal.

Flare: How do you see the role of women’s
chambers evolving over the next five years, partic-
ularly in a rapidly digitising economy?

Falahat Imran: I see a very pivotal role of wom-
en’s chambers evolving over the next five years, par-
ticularly in a rapidly digitising economy. In this day
and age, it is next to impossible for any business to
grow without organised bookkeeping and quick and
safe transactions. Chambers, in their yearly calen-
dars, have free programs, workshops and seminars
for digitisation.

Flare: In the current economic climate, what
are the biggest challenges faced by women entre-
preneurs in Pakistan?

Falahat Imran: Firstly, balancing work and
home life is expected to work without any consid-

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

eration of giving them a helping hand. Secondly,
day cares not available. Safe commuting issues. In-
flation.

Flare: What strategies would you recommend
to help women-led businesses scale from local
markets to international trade?

Falahat Imran: Constant mentoring facility to
be provided. To get into exports, for each product,
one needs certifications from the trading country,
which are costly. The government should give incen-
tives to women exporters and share the certification
cost.

Flare: The Women Resource Centre & Incuba-
tors (WRCI) is considered a landmark initiative.
‘What factors have contributed to its success?

Falahat Imran: The passion and dedication of
the entire team working for WRCI have contribut-

Firstly, balancing work and home
life is expected to work without
any consideration of giving them a
helping hand. Secondly, day cares
not available. Safe commuting
issues. Inflation

ed to making it successful for women startups, so
they rise and shine and transform their dreams into
reality and become earning members of their house-
holds for a prosperous Pakistan.

Flare: What common challenges did you ob-
serve among women entrepreneurs in the incuba-
tion program, and how were these addressed?

Falahat Imran: Low self-esteem, low self con-

X.COM/FLAREMAGAZINEPK |

fidence in themselves. Once they get the clarity and
understanding about their business goal, there is
nothing that can stop them. Finances are secondary.

Flare: Where do you see the major policy gaps
affecting women entrepreneurs in Pakistan today?

Falahat Imran: Inconsistency in policies. b) Pol-
icies should be 10 year term for successful outcome.

Flare: If you could recommend three key re-
forms to the government, what would they be?

Falahat Imran: Keep women entrepreneurship
quota. Give financial incentives to chambers for R
& D and have quarterly assessment.

Reserve 5% quota for women in public procure-
ment.

Flare: Are women entrepreneurs in Pakistan
effectively leveraging digital tools and e-com-
merce platforms, or is there still a gap?

Falahat Imran: E-commerce is constantly
changing at a very fast pace. It depends on the wom-
an herself how dedicated she is towards learning
new digital tools.

Flare: What were the biggest challenges you
faced as a woman entrepreneur, and how did you
overcome them?

Falahat Imran: I did not have any formal educa-
tion in business. I was determined to make my busi-
ness successful so did diplomas and workshops that
helped me a lot and eventually succeeded.

Flare: What is your long-term vision for wom-
en’s economic empowerment in Pakistan?

Falahat Imran: Women empowerment needs to
be taken seriously. Must make a professional 10 year
plan in consultation with women chambers. Short
entreneurship goal if you want to see successful
results.
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Airlink in collaboration with

Xiaomi launched Redmi A7 Pro
4G in Pakistan
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The launch event was by the pesence of Airlink 0mmunicaioﬁ’s CEO,

Muzzaffar Hayat Piracha, alongside Xiaomi’s Mr. Brian, as well as Nafees Haider,
Usman Siddiqui, Noman Metla, Umer Yousaf, Sarmad Bhai, Sufyan Ali, and prominent
dealers from around the nation, all gathered to commemorate the introduction

irlink Communication Limited, in col-
laboration with Xiaomi, has made a
significant move by launching the Red-

mi A7 Pro 4G in Pakistan. This bud-
get-friendly smartphone, assembled locally by Air-
link at its production site, is designed for everyday
use and available in two different storage capacities.

The launch event was graced by the presence of
Airlink Communication’s CEO, Muzzaffar Hayat
Piracha, alongside Xiaomi’s Mr. Brian, as well as
Nafees Haider, Usman Siddiqui, Noman Metla,
Umer Yousaf, Sarmad Bhai, Sufyan Ali, and prom-
inent dealers from around the nation, all gathered
to commemorate the introduction.

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

Participants also had the chance to visit a spe-
cial Xiaomi Product Experience Zone, where they

Participants also had the chance
to visit a special Xiaomi Product
Fxperience Zone, where they
could engage with the latest
ecosystem products from Xiao-
mi and directly experience the
brand’s innovative technology

could engage with the latest ecosystem products

X.COM/FLAREMAGAZINEPK |

from Xiaomi and directly experience the brand’s
innovative technology. The conference served as an
excellent opportunity for networking and discus-
sions about potential future developments in Paki-
stan’s mobile sector.

This smartphone features a 6.9-inch HD+ LCD
display with a 120Hz refresh rate, a brightness of up
to 800 Nits, DC dimming, TUV Rheinland certifi-
cation, and Wet Touch Technology 2.0. For those
who love photography, it is equipped with a dual
rear camera system, including a 13MP Al lens and
an 8MP front camera that supports 1080p video
recording, as well as various shooting modes like
HDR, Portrait, Night, AI Sky, and more.
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VGO Tel powers the excitement
of the Pakistan vs Australia ODI
Serles 2026
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t AUSTRALIA
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PAKISTAN

,il

CRICKET
AUSTRALIA

VGO Tel elevated fan engagement durmg the Paklstan vs Australia ODI Series 2026 as a
category sponsor, delivering interactive stadium experiences, live broadcast integrations, and
exciting smartphone giveaways. Through innovative activations such as Selfie Moments, the
Out/Not Out Screen, and the PCB Live App Challenge, the brand successfully connected
cricket enthusiasts with the excitement of the game while reinforcing its commitment to

Pakistan’s sporting community.

Tel proudly strengthened its presence
as a category sponsor during the Pakistan
vs Australia ODI Series 2026, bringing
fans closer to the thrill of internation-

al cricket through exciting on-ground and digital

experiences.
As one of Pakistan’s leading smartphone brands,

VGO Tel’s mvolvement in the series reflects its con-

tinued commitment to supporting cricket and cre-
ating meaningful connections between fans and the

game they love. The partnership provided a platform

*

YGO TEL®

for the brand to engage with thousands of spectators
in stadiums and millions more through broadcast and
social media channels.

One of the most popular attractions was the VGO

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

Tel Selfie Moments, where fans captured memorable
pictures and became part of the live match expe-
rience. These fan selfies were featured on stadium
screens and received on-air exposure during the live
broadcast, while selected moments were later shared
across VGO Tel’s social media channels, extending
the excitement beyond the stadium.

Adding to the stadium experience, the VGO Tel
Out/Not Out Screen became a highly visible feature
during crucial match decisions, ensuring the brand
remained part of some of the most exciting moments
of the game. The stadium also featured prominent
VGO Tel branding and cutouts, giving fans additional
opportunities to interact with the brand while enjoy-
ing world-class cricket.

T

VGO TEL®

NNWHERRIIANDWIN

To further reward cricket enthusiasts, VGO Tel
launched the PCB Live App Download & Sign-Up
Challenge, encouraging fans to download and regis-
ter on the PCB Live App during the series. Partici-
pants entered a lucky draw for a chance to win VGO
Tel smartphones, making every match even more re-

X.COM/FLAREMAGAZINEPK |

warding for cricket lovers.

All activities received extensive on-air exposure
during the live broadcasts and were actively promot-
ed across VGO Tel’s social media platforms, signifi-
cantly expanding fan participation and engagement
beyond the stadium.

By combining the passion of cricket with inno-
vative fan experiences, VGO Tel successfully trans-

CONGRATULATIONS WINNEHS

SARDAR FAIQ  ANEES UR RRHMAN SHABINA QAMAR

T “PESHRWAR LAHDRE

RIOR ZEHRR

VGO TEL AND PCB LIVETY

formed its partnership with the Pakistan vs Australia
ODI Series 2026 into a celebration of sports, tech-
nology, and community. Through every selfie, every
A SR .
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match decision, and every smartphone giveaway,
VGO Tel continued to bring fans closer to the excite-
ment of the game while reinforcing its dedication to
Pakistan’s sporting culture.
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Handset industry

p dAVCS Way
to take

Pakistan’s
electronics

to global markets

Pakistan has successfully completed the initial phase of devel-
oping its domestic mobile phone industry. Just a few years ago,
Pakistan imported nearly all its mobile phones. Today, Paki-
stani factories produce over 30 million phones annually, a shift
that has saved billions of rupees previously spent on importing
phones and related components. This growth was spearheaded
by a small group of companies that transitioned from merely
reselling foreign products to manufacturing devices domestical- .
ly. Industry leaders agree that while local assembly was a cru- -
cial first step, it alone is not enough to fully realize the sector's
potential.

Key figures have driven this transformation, Main Abdur
Rehman, President of G'Five Mobile, actively collaborates with
government officials to shape legislation that supports increased
domestic phone production. Aamir Allawala, CEQ, leads
Transsion Group Pakistan, which owns the TECNO, Infinix,
and itel brands, now largely manufacturing components for
phones sold in Pakistan. Muzaffar Paracha CEO of Airlink
Communication, initially a phone distributor, later invested 1
device assembly, acquiring new plants and modern equipment.
Naveed Gaba, CEO of VGO Tel, advocates for greater localiza-
tion, believing that producing components like screens and bat-
teries domestically will reduce reliance on foreign imports.
Rizwan Majid, CEO of Advance Telecom, one of the nation's
oldest tech companies, was instrumental in introducing global
brands to Pakistan years ago. These industry leaders have been
pivotal to the success of this first phase, contributing not only to
business growth but also to job creation and the preservation of
vital foreign exchange for the country.

' twitter.com/flaremagazinepk
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akistan’s mobile phone manufacturing in-
dustry has made significant strides, suc-
cessfully completing the initial phase of its
development by securing a huge depnden-
dence on local manufacturing of these devices.

In a remarkably short span of a few years, this
industry has transformed itself from a heavily re-
liant on imported mobile phones to a significant
domestic production with manufacturing over 30
million units annually. This achievement represents
a substantial shift in the country’s industrial land-
scape and its self-sufficiency in a crucial technolo-
gy sector. However, the consensus among industry
leaders is that simply assembling mobile phones, a
vital first step, is insufficient to realise the sector’s
inherent potential fully. The immediate future calls
for a strategic evolution, aiming to elevate Pakistan
from a mere assembly market to a prominent re-
gional hub for manufacturing and, crucially, for
exporting mobile phones and related electronic
products. Industry observers and leaders point to
several inherent advantages that position Pakistan
favourably for this ambitious transition. A key as-
set is the substantial domestic market, providing a
strong foundation for demand and production scal-
ing. Complementing this is a young and growing
workforce, eager to acquire new skills and contrib-
[ .

Muzaffar Paracha
CEOQ, Airlink Communication

ute to the nation’s industrial growth. Furthermore,
Pakistan benefits from competitive labour costs,
making it an attractive location for manufacturing
operations compared to many other global players.
Added to this is a steadily growing pool of technical
expertise, nurtured by educational institutions and
practical experience gained in the burgeoning as-
sembly sector. These fundamental strengths, when
combined with a stable and consistent long-term

GOVERNMENT OF PAKISTAN P
COLLECTORATE OF CUSTOMS APPRAISEMENT (EAST) FBR

CUSTOM HOUSE, KARACHL L=

C-143/KAPE/DCIPCTIZ020 Dated, 5.06. 2026

The Director,

Di General of Intelligence & Investigation-Customs,

1, Mauve Area G-10/4,

Islamahad.

SUBJECT: CLASSIFICATION OF “MOBILE PHONE PC BOARD"

1. The Di General of igence & ion-Customs, Karachi,
vide letter C.No.Appg81/DCIREASNAPIChecking/2019/2033  dated  23.04.2020,
ion of the correct classification of “Mobile Phone PC

forwarded a for d
Board™.

2. The Dil General of li & 1 igation-FBR, Islamabad
vide letter C.No.1(102) DGCVENF/HQ2019/400 dated 03.02.2020, raised the issue
regarding classification of mounted Printed Circuit Boards (PCBs) for mobile phones. It
was contended that such PCBs, possessing the essential character of a cellular mobile
phone, are appropriately classifiable under PCT Heading 8517.1211 by application of GRI

2(a), instead of PCT Heading 8517.7000.

ER In pursuance of the Board's dircctions, the Classification Ci
convened meetings on 14.03.2020, 11.042020, 09.06.2020, 15.00.2020, 22.09.2020,
12.11.2020, 03.02.2026, and 19.02.2026. Rep ives of hi

and the Di of Inelligence & I ion-FBR, Karachi, were
invited to present their viewpoints, The Commitiee also sought technical input from the
Engineering Development Board (EDB) and the Pakistan Telecommunication Authority
(PTA}, being key policy stakeholders in mobile device manufacturing.

4, The importers contended that the subject goods are classifisble under PCT
Heading 8517.7000 (Parts), on the following grounds:

Court Decision

Fagelols

policy framework, can serve as a powerful tool for
attracting further investment not only in mobile
phone manufacturing but also in the broader elec-
tronics manufacturing sector.

The path forward necessitates a deliberate and
phased movement towards greater localisation of
production. This means moving beyond the final
assembly stages and delving deeper into the manu-

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

Main Abdur Rehman
President G'Five Mobile
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facturing of every component. The strategy should
involve a gradual yet determined progression to-
wards several key areas. This includes the assem-
bly and manufacturing of Printed Circuit Boards
(PCBs), the intricate heart of any electronic device.
Similarly, the production of chargers and adapters,
essential accessories for mobile phones, presents a
significant opportunity for domestic manufactur-
ing. The critical component of batteries, often a

'This heightened level of locali-
sation in manufacturing offers
multifaceted benefits. Primarily, it
will significantly reduce Pakistan’s
dependence on imported com-
ponents, thereby saving valuable
foreign exchange

major import item, also needs to be brought under
local production capabilities. The assembly of cam-
era modules, a feature increasingly central to smart-
phone functionality, is another area ripe for locali-
sation. Furthermore, the manufacturing of plastic
and metal components, used extensively in device
casings and internal structures, can be developed.

Aamir Allawala
CEQ, Transsion Group

Finally, fostering the growth of semiconductor-re-
lated support industries, even if initially focused on
less complex aspects, will build a stronger founda-
tion for the entire electronics ecosystem.

This heightened level of localisation offers
multifaceted benefits. Primarily, it will signifi-
cantly reduce Pakistan’s dependence on imported
components, thereby saving valuable foreign ex-
change. Secondly, it will foster the development of
advanced industrial capabilities within the country,
enhancing the technical skills and knowledge base
of the workforce. Lastly, and most importantly for
job creation, greater localisation will lead to the es-
tablishment of new manufacturing facilities and the
expansion of existing ones, creating a substantial
number of additional employment opportunities
across various skill levels.

While local manufacturing has undeniably
played a crucial role in curbing imports, the next
significant strategic objective must be a robust focus
on exports. The trajectory of several economically
successful nations in the electronics sector serves as
a compelling model. Countries such as Vietnam,
India, and Indonesia, for instance, initially concen-
trated on building their domestic assembly capabil-
ities. This foundational phase then paved the way
for them to emerge as major global exporters of
mobile devices and a wide array of electronic prod-
ucts. Industry leaders in Pakistan are confident that
the country can emulate this successful pathway.
Even a modest success in exporting a small percent-
age of the locally manufactured mobile phones and
other electronic products to regional markets could
translate into substantial foreign exchange earnings
for Pakistan. Such export activity would not only
strengthen the country’s external account position,
improving its balance of payments, but also signifi-
cantly enhance the overall competitiveness of its in-
dustrial sector. Moreover, a burgeoning export mar-
ket would act as a powerful catalyst for attracting
additional foreign direct investment, further fueling
the growth and sophistication of Pakistan’s manu-
facturing base.

X.COM/FLAREMAGAZINEPK |
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The journey from import dependence to becom-
ing a regional export hub for electronics is ambi-
tious but achievable, built upon the strong founda-
tion already laid and the strategic pursuit of deeper
localisation and global market access.

A few key firms built the foundation for mo-
bile phone making in Pakistan. These companies
moved from just selling phones to building them on
home soil.

G’Five Mobile Mian Abdur Rehman leads
G'Five Mobile. His firm helps the country grow its
local manufacturing capacity. He works with the
government to shape policies that make it easier to
build phones in Pakistan.

CEO Transsion Group Pakistan Aamir Alla-
wala manages the operations for Transsion Group.
This group owns brands like TECNO, Infinix, and
itel. These brands now produce a large part of the
phones sold in the country. This shift creates thou-
sands of jobs for local workers in factories.

CEO Airlink Communication Muzaffar Para-
cha runs Airlink empire. The company started in
distribution but moved into assembly. Airlink puts
money into local plants and brings in new tech tools.
They help other firms set up shop in the country.

VGO Tel Pakistan Naveed Gaba leads VGO Tel.
His company pushes for more local parts to be used

Naveed Gaba
CEO, VGO Tel

in phones. This reduces the need to buy every single
piece from abroad.

Rizwan Majid is the CEO of Advance Telecom
one of the oldest tech firm in the country. They
brought global brands to Pakistan years ago. Now,
they invest heavily in the sector and build partner-
ships with international tech giants to share knowl-
edge.

A national success story

This growth is more than just a win for business
owners. It is a win for the whole country. Building
phones locally means fewer finished goods come
in on ships from other nations. This saves foreign

currency. Local plants teach workers how to use
high-tech tools. This transfer of skill helps other in-
dustries, too. Thousands of people now have steady
paychecks because of these factories.

The industry recently dealt with a big fight over
PCB classification. This refers to how the main cir-
cuit boards are categorised for taxes. Solving this
dispute clears the way for more growth.

The goal is now to make Pakistan a hub for elec-
tronics. The country wants to compete with global
makers. The focus is shifting. Pakistan will stop re-
lying on imports and start shipping phones to other
countries. Exports are the next big step.

JUNE, 2026
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vivo V70 FE now on sale: 200 MP

travel portrait flagship built for
every share-worthy shot in Pakistan

Travel Portrait So Pro

Rs. 124,999

oriainos

Rs, 139,999

Vvivo

V70 FE

N A

Designed as a stylish lightweight ahip and a go-to travel shot companion, the V70
FE is built to keep pace with socially connected lifestyles, making every journey and
gathering effortlessly clear and share-worthy

he highly anticipated vivo V70 FE is now

officially available in Pakistan. With sales

now open, the device brings its signature

blend of 200 MP ultra-clear imaging,
trend-forward design, and dependable day-to-night
performance to users ready to capture and share
life on the move. Designed as a stylish lightweight
flagship and a go-to travel shot companion, the
V70 FE is built to keep pace with socially connect-
ed lifestyles, making every journey and gathering
effortlessly clear and share-worthy.

At the heart of the V70 FE is its defining
strength: clarity that holds even at a distance. The
200 MP OIS Ultra-Clear Camera captures travel
scenes, landmarks, and group moments with ex-
ceptional detail, maintaining sharpness even when
zooming or cropping. Whether framing a wide
scenic view or focusing on distant subjects, every

7000 mAh Battery §4
& 90W FlashCharge "

shot remains crisp, expressive, and ready to post.
A 32 MP HD Selfie Camera with a wider field of
view makes group selfies and video calls feel more
natural, while 4K Stable Video on Front and Rear
Cameras ensures meaningful moments can be cap-
tured in vivid detail and shared instantly.
Enhancing the experience further is a suite
of new AI Imaging Features, bringing intelligent
creative tools that make travel photography more
expressive with minimal effort. Its signature Snow
Town and Aurora effects, powered by AI Magic
Landscape, can transform familiar environments
into visually striking scenes when suitable condi-
tions are detected. Together with AT Magic Weath-

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

er and additional AI enhancements, these tools
help turn everyday captures into cinematic, share-
ready photos in just a tap.

vivo V70 FE

L -

Al I’?agic Landscape

The V70 FE pairs its imaging strength with a
trendy, high-quality design that reflects contempo-
rary style. Available in Titaniuvm Silver, and Ocean
Bluethe device introduces a fresh colour palette
designed to stand out across different settings and
personal styles.

A distinctive Dynamic Ring Design creates a
premivm, modern look around the camera mod-
ule. Inspired by flagship aesthetics, the device also
features a 1.86 mm Extremely Narrow Bezel and
7.59 mm Ultra-Thin Flat Screen, delivering a more
immersive viewing experience while maintaining a
balanced, comfortable in-hand feel.

The 200 MP OIS Ultra-Clear

Camera captures travel Scenes,

landmarks, and group moments
with exceptional detail, maintain-
ing sharpness even when zooming
or cropping

Built to keep up with busy schedules and con-
stant sharing, the V70 FE delivers performance
that remains smooth throughout the day. It fea-
tures a 7000 mAh BlueVolt Battery paired with
90W FlashCharge, providing dependable endur-
ance and rapid power recovery for extended shoot-

X.COM/FLAREMAGAZINEPK |

ing, browsing, and social sharing. A vivid 1.5K
Infinity AMOLED Display brings photos and vid-
eos to life with rich, natural-looking colours and
smooth visuals. Powered by the MediaTek Dimen-
sity 7360-Turbo and supported by IP68 & IP69
Top-Rated Dust and Water Resistance, the V70 FE
is designed to perform reliably across diverse envi-
ronments.

With its powerful 200 MP travel portrait imag-
ing, expressive design, and smooth all-day perfor-
mance, the vivo V70 FE is built for users who are
always ready to capture what matters. From spon-
taneous group shots to memorable travel scenes,
it delivers a seamless experience that keeps every
moment clear, creative, and instantly share-worthy,
now ready to be experienced first-hand.

The vivo V70 FE is available nationwide in two
premium variants: 8GB + 256GB priced at Rs.

L1 e

| v7oFE |

124,999 and 12GB + 256GB priced at Rs. 139,999.
Customers can purchase the device nationwide
at authorized retail outlets or conveniently order
online through the official vivo E-Store. vivo en-
sures complete peace of mind with comprehensive
after-sales support, including a one-year warranty,
a 15-day free replacement policy, and a 6-month
warranty for accessories. The V70 FE is official-
ly approved by the Pakistan Telecommunications
Authority (PTA) and is fully compatible with all
mobile networks in Pakistan. As an added bene-
fit, Zong 4G users can enjoy 12GB of free mobile
internet by inserting their SIM card into Slot 1, in-
cluding 2GB per month for 6 months.
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' My mission is
to create a
' skilled, educated

and confident

K H A L] D SY I I D "o | | generation that
¥ ¥ can positively
9% 5 ) contribute to

LEGAL PROFESSIONAL. EDUCATIONIST. LEADER.
EMPOWERING YOUTH. BUILDING FUTURES.

Pakistan’s

growth and

: global

n educationist and legal professional with =y KA R/, wIh XN representation.

leadership expertise in law, education, ) WO Fq

operations, and international student
guidance, Lubna Khalid Syed is dedicated to
creating opportunities and empowering the
youth of Pakistan. As Director of Syed & Syed
Law Associates, Principal at International Career
Development (ICD), and Head of Operations
at SCN, she continues to make a meaningful

impact in multiple sectors.

LET GO OF WHAT LIMITS YOU

ﬁ EDUCATION My maternal uncle, Syed Afaq Hassan, has been my greatest inspiration.
v Senior Vice President — International Lawyer’s Association
* EMBA in Marketing Management v Barrister & Solicitor (England & Wales)
: 1T Telarnalks
fromPU Inlamatiad v Advocate - Lahore High Court
* Master’s in English Literature v Expert in Immigration Law, Human Rights & Family Law
from Punjab University Lahore v Owner - Syed Solicitors LTD (UK)
* Specialized in Human Resource v" Director — Lincoln Lawyers & Immigration Services (Dubai)
Management from PIM v Member - The Honorable Society of Lincoln’s Inn (UK)
) - - His dedication to justice and service sh. tP cl my J;:._'r.',".- in law.
DIRECTOR
Syed & Syed PRINCIPAL HEAD OF OPERATIONS
2 International 2
Law Associates Student Consulting
P Career Development :
Pvt. Limited (ICD) Network (SCN)
Providing f‘”““_'f‘ client-centered Empowering youth through skill Guiding students towards global
'r"j'g‘:;! Solutions in TT(”‘ME law, development, professional training, opportunities with counseling,
t;ln m“";r’" ’:ﬂ(;m v ""T“p"”} language courses, IT certifications, admissions, scholarships, visa
sputes, legal documentation, : ; . .
Rt and career counseling across Pakistan. support and IELTS preparation.
and advisory services.
CHALLENGES IN ICD: EMPOWERING @ SCN: GUIDING ADVICE FOR YOUNG VISION FOR
THE LEGAL FIELD YOUTH STUDENTS ABROAD PROFESSIONALS THE FUTURE
& WOMEN

rnationally focused program: . .
Delays in judicial process e lu)_!u[l} tm,“‘_wd Proprats « Authorized IELTS Test Center
; & professional training + Strengthen legal services

.56 POSTPAY

« Limited legal awareness of IDP Education - Islamabad * Believe in your abilities

" T * Supported by PM programs & - o P alitw catic

T L : = g L g ey romote quality education
* Restricted access to justice NAVTTC initiatives > Sy cinmidling Sk consistint & beep lsactiing . : h
. v Thuiteraibv aplish Y i ’ + Empower yout

+ Need for technology + Reaching students across University selection * Seek mentorship & support P ;

integration Pakistan — GB, Skardu, Sindh, * Admission & scholarship cach other * Develop leadership

Punjab, KPK, Kashmir & assistance « Take on leadership role ¢ Increase legal awarene

. i sthice § i . o i &l ! p rojes nerease L;_,'d AWANCness

Upholding ethics in modern Balockistan . Vikg s i )

legal practice =5 SUPRY with confidence

L il . Skills izital Mz " ) )
lﬂk.”‘l‘ n .’T' riig” l | 11!‘kt"l.| ng. * Pre-departure orientation

= Ak Freelancing, Communication s - e : T
Reform, awareness and 7 l}f !"\l £ Lo catle s .!' Determination, professionalism Investing in youth today

E ¢ Gre . ~nglish wking internationa a ;
technology are the keys to _— . Jd‘ g " ;,.i' and self-belief can overcome builds a stronger and

4 . yides ual opportunities for every education accessible ;
a stronger legal system. QIIE oppor for every ( ; any challenge. better Pakistan tomorrow.

student, everywhere. and achievable.

Lead with integrity, dedication ' GUIDING PHILOSOPHY

and compa ssion, and a fwa}-'s Professionalism must always be combined with honesty,
J respect and a commitment to serve society.

Continuous learning and positive contribution are the

in the lives of others. _,}--Ir values that guide me—personally and professionally.

strive to make a positive impact
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Govt officials left
pilgrims unattended to
face serious hardships

U | - i N

-

The government encountered significant backlash

7 .' o o "\

following serious complaints from Hujjuj (pilgrims) about
alleged mismanagement during the Hajj pilgrimage this
year. The Hujjaj raised issues of inadequate lodging,
broken cooling systems, unsanitary conditions, crowding,
and low-quality food services, leading to anger among
the pilgrims and their families

ith the grace of Almighty Allah, I

had the opportunity to perform Hajj

through the government scheme.

The sacred pilgrimage is one of the
five pillars of Islam, and for many, it is a life-chang-
ing experience filled with spiritual significance.
However, during my journey, I noticed a troubling
absence of government oversight.

Hajj is a toilsome exercise, starting from a long
journey to performing Hajj rituals. The faithful face
all that with a spirit to perform this obligation and
seek the blessing of Allah, the Almighty. However,
at the same time, they expect not to face extra hassle
and problems after the authorities have taken respon-
sibility for payment to meet their needs, to let them
focus on the Hajj exercise and the worship. Howev-
er, this time around, it was a different scene. Not a
single official visited any of the hotels or buildings,
which are temporary accommodations for pilgrims,
to inquire about the facilities and the challenges that
pilgrims were facing. Such neglect raises important
questions about the level of care and support offered
to those undertaking this essential religious obliga-
tion. Just in one spotted Religious Minister talked
to pilgrims about arrangements, where they strongly
grumbled about the arrangements and attitudes of
the government officials.

The government appointed nazims, or leaders,
for 188 groups of pilgrims to guide them through
this sacred journey. Unfortunately, many of these
nazims seemed to lack genuine dedication to their
roles. They appeared more focused on fulfilling

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

their personal responsibilities to perform Hajj than
ensuring the welfare of the pilgrims they were as-
signed to guide. Most of them arrived with a sense
of superiority, seemingly indifferent to the needs
of their group members, which left many pilgrims
feeling isolated and unsupported during such an im-
portant spiritual event. While the intention behind
appointing nazims was to assist, the execution fell
short, putting a strain on the experience of many
pilgrims. I was surprised to see that Indonesia, Iran
and even India have appointed their representatives
to almost all spots to guide

Business News Magazine

users questioning the handling of Hajj operations
and welfare arrangements for Pakistani pilgrims in
Saudi Arabia.

The facilitation of Pakistani pilgrims presents it-
self as an ongoing issue, fraught with administrative
failures and a notable lack of planning. Misman-
agement by private tour operators has compound-
ed these difficulties. Many of these operators, in
their quest to maximise profits, have overlooked
the essential services and provisions necessary for
a comfortable and safe journey. The accommo-
dations provided by the government-run facilities
were another area of concern, as they often fell be-
low acceptable standards. Dilapidated housing and
unhygienic conditions plagued many of the rooms
assigned to pilgrims, leaving them uncomfortable
and distressed.

Throughout my stay, I witnessed firsthand the
array of hardships faced by my fellow pilgrims.
The quality of food arrangements left much to be
desired. Reports of substandard meals were com-
mon, and many pilgrims struggled with inadequate
nutrition, which added to their discomfort. Tradi-
tional meals that should have been comforting and
restorative were instead poorly executed, contrib-
uting to the overall dissatisfaction experienced by
many. The lack of proper food logistics became a
recurring complaint, underscoring a significant gap
in the planning necessary for such an important pil-
grimage for Muslim believers.

Much like the prior year, this year’s pilgrims
encountered immense problems while trying to
perform Hajj. The disappointment was palpable
as pilgrims looked forward to a once-in-a-lifetime
experience, only to be met with barriers that could
have been avoided. The government’s choice to
award contracts exclusively to Saudi companies for
food supply and transportation, notably the Al Ra-
jhi and Dallah services, did not yield the positive
outcomes that were anticipated. While it may seem
logical to rely on local companies, the results did
not reflect quality or service, leaving many pilgrims
feeling neglected and disappointed in their arrange-
ments.

Improvements could also be made by involv-
ing pilgrims in the feedback process, allowing their
voices to be heard and their considerations duly
noted. Establishing platforms where pilgrims can
share their experiences and concerns would provide
invaluable insights for future planning. In a journey
steeped in faith and tradition, logistical elements
mustn’t detract from the spiritual essence that Hajj
represents. The goal should always be to enhance
the experience, providing a safe environment where
individuals can focus on their spiritual growth rath-
er than be plagued by worries about comfort and
care.

Reflecting on the recent Hajj experience, it is
clear that the facilitation of Pakistani pilgrims needs
serious attention. The combination of administra-
tive hurdles, mismanagement, and inadequate ac-
commodations detracts from the profound signifi-
cance of this pilgrimage. Addressing these concerns
should be a priority for both the government and
the tour operators to ensure that future pilgrims can
embark on their spiritual journeys unburdened by
uvnnecessary difficulties.

Over 119,000 Paki-

their pilgrims and help out
in whatever they faced any

Over 119,000 Pakistanis per-

stanis performed Hajj this
year, costing $139 billion,

problems. But, Pakistanisformed Hajj this year, costing P13 with 43.5% women and

team just stand even ask
them; they replied that they

billion, with 43.5% women and

56.5% men participating.
Under the government Hajj

had just come to perform  56.5% men participating. Under scheme, 119,210 Pakistanis

free Hajj and not to serve
the pilgrims.

the government Hajj scheme,

performed Hajj this year,
with a total expenditure of

The government faced 11q 91() Pakistanis performed Hajj $139 billion.

heavy criticism after pil-

According to the report,

grims raised serious con- this year, with a total expenditure 77,743 pilgrims opted for

cerns over alleged misman-

of $139 billion

the 40 to 45-day-long Hajj

agement during the Hajj
pilgrimage. Complaints

include poor accommodation, malfunctioning cool-
ing systems, unhygienic conditions, overcrowding,
and sub-standard food arrangements, triggering
outrage among pilgrims and their families. The
controversy has intensified political pressure on au-
thorities, with opposition leaders and social media
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program, with each pilgrim
paying $1.15 million.

On the other hand, 41,467 pilgrims chose the
shorter 20 to 22-day Hajj program, incurring a cost
of 1.2 million U.S. dollars per person. Under the
government Hajj scheme, 50,114 women performed
Hajj, making up 43.5% of the pilgrims, while 65,182
men performed Hajj, accounting for 56.5%.
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Flare: Please share a few words about your ed-
ucation and your vision for hospitality.

Farook Imtiaz: I hold a double bachelor’s in
business administration with a specialisation in
Marketing, supplemented by professional certifi-
cations in Hospitality Management and Revenue
Strategy. Education gave me the tools, but hospi-
tality taught me the value of empathy. My vision
for hospitality is simple: create experiences that feel
personal, not transactional. In Pakistan, we have
immense cultural warmth, and our job is to trans-
late that into world-class service standards. I believe
the future of hospitality lies in blending technology
with human touch, ensuring efficiency without los-
ing the soul of guest care.

Flare: How did you start your career?

Farook Imtiaz: I beganmycareerinfrontoffice-
operationswithaleadinghotelchaininl.ahoreover-
11lyearsago. Starting at the front desk taught me the
most important lesson in this industry: every detail
matters to a guest. From there, I moved into sales
and corporate relations, where 1 discovered my
strength in building long-term partnerships. Each
role, from reservations to strategic marketing,gave-
mea360 degreeviewofhowahoteltrulyfunctions.

Flare: Would you like to share with our read-
€rs your success story?

Farook Imtiaz: Success in hospitality isn't
one big moment; it’s a series of small wins earned
through consistency. One of my proudest achieve-
ments was leading The Orchard Hotel’s reposition-
ing during a highly competitive period inl.ahore’s
market. We focused on three pillars: service person-
alization, corporate client retention, anddigitalvis-
ibility. Forme,successisseeingguests returnbecause
theyfeltvalued,notjustserved.

Flare: What kind of challenges did you face at
The Orchard Hotel?

Farook Imtiaz: The most significant challenge
we faced was the complete relocation of The Or-
chard Hotel to a new building. This was not just
a physical move but a full-scale operational trans-
formation, and had to be executed in a very lim-
ited time. The process involved a comprehensive
revamping of interiors to align with our brand stan-
dards, redesigning our website, updating all social
media platforms, and revising navigation details
across digital and print channels. Simultaneously,
we undertook an extensive guest communication
campaign to inform our loyal clientele about the
new location, reassure them of the same level of
hospitality, and guide them seamlessly through the
transition.

Flare: How can we turn around the economy
of Pakistan in the current period of crisis?

Farook Imtiaz: Economic turnaround requires
public-private synergy. Tourism and hospitality can
be powerful economic multipliers if prioritised.
First, we need infrastructure and security that re-
assures international travellers. Second, we must
digitise visa and payment systems to reduce fric-
tion.Third, Pakistan should market its cultural and
ecological diversity aggressively from the moun-
tains of the North to the heritage of Lahore. Every
foreign guest who leaves an impression becomes an
ambassador. Hospitality doesn’t just earn foreign
exchange; it reshapes narrative.

Flare: What are the quality standards of your
organisation?

Farook Imtiaz: At the Orchard Hotel, quality
is non-negotiable. We follow international SOPs
aligned with ISO 9001 for service quality and ISO
22000 for food safety. Everydepartment undergoes
monthly auditsand guest feedback is reviewed dai-
ly by senior management. We measure success not
just in ratings, but in recovery, how quickly and
sincerely we resolve a guest’s concern. Training is
continuous because standards are only as strong as
the team that upholds them.

Flare: What do you feel is the biggest strength
of The Orchard Hotel?

Farook Imtiaz: Our people. Lahore has many
beautiful properties, but culture is what guests re-
member. The Orchard’s team is trained to antici-
pate needs before they’re voiced. We also have a lo-
cation advantage, central, accessible, and connected
to Lahore’s business and cultural hubs. Combine
that with our flexibility in customising corporate
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The Flare Magazine recently interviewed Farook Imtiaz, GM
of The Orchard Hotel Lahore, who has the credit of sharing
his experience in the hospitality sector to actively promote a
positive image of Pakistan globally.

My vision for hospitality is simple: create experiences

that feel personal, not transactional. In Pakistan, we have
immense cultural warmth, and our job is to translate that
into world-class service standards

and social events, and we offer a balance of profes-
sionalism and warmth that’s hard to replicate.

Flare:Major barriers in your industry?

Farook Imtiaz: Three stand out.First, econom-
ic volatility impacts both domestic spending and
inbound tourism. Second, inconsistent policies sup-
port taxation and regulatory frameworks that often
change, making long-term planning difficult. Third,
skilled human resource gaps. Hospitality is a career,
not just a job, but we need stronger vocational train-
ing pipelines to meet global standards.

Flare:Do you think the hospitality sector plays
arole in promoting tourism in Pakistan across the
world?

Farook Imtiaz: Absolutely, and it must play an
even bigger one. Hotels are the first and last touch
points for international visitors. The impression we
create directly influences Pakistan’s image abroad.
We’ve hosted diplomatic delegations, corporate
forums, and cultural events that generate positive
global coverage. But we need collective marketing
hotels, airlines, and tourism boards working on one
narrative: Pakistan is safe, beautiful, and open for
business.

Flare:What is the role of your organisation re-
garding Social Responsibility?

Farook Imtiaz: We believe growing this is only
meaningful if it's shared. The Orchard Hotel runs
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a “SkillsforTomorrow” program where we train
underprivileged youth in hospitality basics and of-
fer employment pathways. We source 60% of our
produce from local farmers to support community
economics.During Ramzan and winter seasons, we
organise food drives in partnership with NGOs.
Sustainability isn’t a brochure line for us, it’s in our
KPIs.

Flare:How to project Pakistan’s positive im-
age across the world?

Farook Imtiaz: Storytelling and consistency.
‘We need to replace outdated perceptions with real
experiences. That means inviting travel writers, dig-
ital creators, and business leaders to see Pakistan
first hand. It means ensuring every airport, hotel,
and tourist site delivers a seamless, welcoming ex-
perience. As hoteliers, our role is to make sure every
guest leaves with a story they’re eager to tell. Paki-
stan’s greatest asset is its people, and hospitality is
how the world meets them.

Flare: Future thoughts of the Orchard Hotel?

Farook Imtiaz: We see The Orchard evolving
into a smart-luxury brand that’s distinctly Pakistani
yet globally competitive. Expansion into secondary
cities, stronger tech integration, and wellness-fo-
cused offerings are on our roadmap. Our goal is
simple: to be the hotel that represents modern Paki-
stan, progressive, hospitable, and reliable.
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Flare offers a question-and-answer session
featuring Sajjad Minhas, the General Manager of
Shalimar Tower Hotel, where he discusses his ex-
perience in the hospitality industry.

Flare: What do you think has been key to your
achievements in the hospitality sector?

Sajjad Minhas: Achieving success in hospitality
relies on delivering consistent, professional service
and ensuring guest satisfaction. It’s important for
each guest to feel welcomed, respected, and appre-
ciated. My main goal has always been to build trust
through high-quality service.

Flare: How would you assess the current land-
scape of the hospitality industry in Pakistan?

Sajjad Minhas: The hospitality sector in Paki-
stan is advancing positively. There is a rise in tour-
ism, business travel, and local visitors, which is
opening up fresh opportunities for hotels and hospi-
tality professionals nationwide.

Flare: What do modern hotel guests consider
most important?

Sajjad Minhas: Today’s guests look for cleanli-
ness, security, comfort, reliable internet, prompt ser-
vice, and personalised experiences. They seek good
value for their money and memorable hospitality.

Flare: What sets Shalimar Tower Hotel apart
from other hotels in Lahore?

Sajjad Minhas: We distinguish ourselves in a
competitive market through personalised service,
our excellent location in Gulberg, dedicated staff,
and focus on guest satisfaction.

The Shalimar Tower Hotel caters to both busi-
ness travellers and families looking for modern ame-
nities and refined comfort. It combines sleek luxury
with the warmth of Pakistani hospitality.

Flare: In what ways has technology impacted
hotel operations?

Sajjad Minhas: Technology has revolutionised
hotel management in numerous ways. The intro-
duction of online bookings, digital marketing tools,
customer feedback platforms, and operational soft-
ware has greatly increased both efficiency and guest
satisfaction.

It has enabled hotels to boost their operations
by enhancing efficiency, enriching guest experi-
ences, cutting costs, and facilitating informed deci-
sion-making. Properties now utilise sophisticated
booking systems and channel management tools
to handle reservations in real-time across websites,
mobile apps, and travel agencies. Furthermore, rev-
enue management software allows hotels to adjust
room rates based on factors like demand, seasons,
and competitor prices.

Flare: What is the significance of staff training
in the hospitality sector?

Sajjad Minhas: A well-prepared workforce
leads to greater customer satisfaction, improved
operational outcomes, and higher profits. Investing
in staff training is crucial in the hospitality field. A
knowledgeable staff can elevate guest experiences,
enhance service quality, and build a hotel’s reputa-
tion. Consistent training guarantees that all team
members adhere to the same standards and proce-
dures.

Flare: What current challenges does the hotel
industry face?

Sajjad Minhas: The industry is dealing with
challenges such as rising operational costs, increas-
ing energy prices, evolving customer expectations,
and escalating competition. However, with creativ-
ity and strong management, it’s possible to address
these challenges.

Flare: How vital are corporate clients for your
hotel?

Sajjad Minhas: Corporate clients are very sig-
nificant to our business. Events like conferences,
seminars, and business travel play a crucial role in
boosting occupancy rates and facilitating long-term
growth.

Flare: What career opportunities are available
for young individuals interested in hospitality?

Sajjad Minhas: Young individuals looking to
enter the hospitality field can explore various career
paths ranging from entry-level positions to manage-
ment and entrepreneurial ventures. The hospitality
sector encompasses hotels, restaurants, tourism,
event management, airlines, cruise lines, and cus-
tomer service industries. There are great oppor-
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the hospitality field, having vast knowledge

in areas such as hotel operations, guest e

services, customer support, business growth,
marketing, sales, and overall hospitality
management. As the General Manager at
Shalimar Tower Hotel Lahore, his job is to
manage the daily operations, strategic
planning, customer experience strategies,
and partnerships with other companies.
Renowned for his dedication to outstanding
service and effective management practices,
Sajjad Minhas emphasises that hospitality is
centred on creating unforgettable moments
that blend comfort, trust, and tailored
attention. Under his guidance, Shalimar
Tower Hotel consistently caters to busines
travellers, corporate leaders, tourists, and
local patrons with an unwavering -
commitment to quality, efficiency, and
customer contentment.

Situated in Lahore's bustling commercial
area, Shalimar Tower Hotel has become a
well-known venue for corporate events,
business conferences, meetings, and relaxing
accommodations. The Hotel's prime
location, skilled employees, and focus on
customer satisfaction have all played a
significant role in its ongoing success and
strong reputation.

The hospitality sector encompasses hotels, restaurants,

tourism, event management, airlines, cruise lines, and

customer service industries

tunities in hotel management, food and beverage
services, tourism, marketing, customer relations,
and event management, making it an ever-changing
industry with great potential for growth.

Flare: What role can hotels play in promoting
tourism in Pakistan?

Sajjad Minhas: Hotels often serve as the initial
introduction that guests have to a location. By pro-

Shalimar Tower Hotel has become
a well-known venue for corporate
events, business conferences,
meetings, and relaxing accommo-
dations

viding outstanding service and positive experiences,
they play a crucial role in shaping Pakistan’s repu-
tation as a welcoming destination for tourists. Act-
ing as both places to stay and cultural ambassadors,
hotels help highlight the country’s hospitality and
attractions. Their influence goes beyond just provid-
ing rooms; they enhance the overall experience for
visitors.

Flare: What are your plans for Shalimar Tower
Hotel?

Sajjad Minhas: We are dedicated to enhancing
service quality, embracing modern technology, for-

tifying corporate relationships, and improving guest
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experiences to align with international standards.

Flare: How do you see Lahore’s hospitality
market evolving in the coming years?

Sajjad Minhas: Lahore is set to continue its ex-
pansion as a centre for business and tourism. A sig-
nificant rise in the demand for quality lodging, cor-
porate events, and hospitality services is anticipated.

Flare: What leadership philosophy guides your
management approach?

Sajjad Minhas: I advocate for leading by exam-
ple, empowering my team, ensuring openness, and
prioritising constant improvement. Effective team-
work is essential for successful operations in the
hospitality sector.

Flare: What advice would you give to aspiring
hospitality professionals?

Sajjad Minhas: Have a passion for helping oth-
ers, stay committed to personal growth, and uphold
the highest standards of professionalism. Achieving
success in hospitality relies on hard work, persever-
ance, and ongoing development.

Flare: What message would you like to share
with readers?

Sajjad Minhas: Pakistan offers significant op-
portunities for tourism and business. If we focus
on quality, professionalism, and innovation, we can
create a more robust hospitality sector that plays a
beneficial role in economic growth and national de-
velopment.
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Faletti’'s Hotel proudly celebrated Eid-al-Adha with grace and fellowship,
reflecting our enduring spirit of hospitality.

The sacred occasion brought moments of gratitude, unity, and reflection,
reinforcing the values that define our legacy. We remain committed to
creating meaningful experiences as we continue our journey with purpose,
harmony, and distinction.
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Fast technology
shifts, economic
uncertainty pose big
challenges to telecom
distribution sector

Hayat Ullah
CEO
Umar Telecom Privete Limited

Hayat Ullah is associated with Pakistan’s telecom and mobile
distribution sector as the CEO of Umar Telecom Private
Limited. The company appears to be involved in mobile
phones, telecom accessories, device distribution, and related

technology solutions

Flare: Pakistan’s smartphone market is be-
coming increasingly competitive. How do you see
Umar Telecom positioning itself in this changing
environment?

Hayat Ullah: Pakistan’s smartphone market
has experienced rapid growth in recent years. With
increasing internet penetration, the expansion of
4G services, and the growing importance of smart-
phones in everyday life, the demand for mobile devic-
es continues to rise. At the same time, the market has
become highly competitive, with many international
and local brands competing for customers’ attention.

At Umar Telecom Pvt Ltd, we focus on building
a strong and reliable distribution network that sup-
ports both retailers and customers. Our strategy is
based on three main pillars: affordability, reliability,
and trust. Through our brand E-TEL Mobile, we aim
to offer devices and accessories that meet the needs
of Pakistani consumers, especially those looking for
quality smartphones at reasonable prices.

Flare: What inspired you to enter the telecom
and mobile device business, and how has the jour-
ney evolved over the years?

Hayat Ullah: My inspiration to enter the telecom
and mobile device industry came from observing
how mobile technology was transforming commu-
nication and business in Pakistan. Over the past two
decades, mobile phones have evolved from simple
communication tools into powerful devices that sup-
port education, business, entertainment, and digital
services.

When I started my journey in this field, the mar-
ket was quite different from what it is today. At that
time, mobile distribution required building strong
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personal relationships with dealers and understand-
ing the challenges faced by retailers. Over the years,
the industry has become more organized and tech-
nology-driven.

Flare: How important is customer trust and
after-sales service in building a successful telecom
brand in Pakistan?

Hayat Ullah: Customer trust is one of the most
important factors in building a successful telecom
brand in Pakistan. The smartphone market is crowd-

Over the past two decades, mobile
phones have evolved from simple
communication tools into
powerful devices that support
education, business, entertain-
ment, and digital services

ed with many options, and customers are often cau-
tious when choosing a device or brand. In such an
environment, trust becomes the foundation of long-
term success. After-sales service is equally import-
ant. Customers want to know that if they face any
issues with their device, they will receive proper sup-
port and assistance. A reliable warranty system and
responsive customer service help build confidence in
abrand. At Umar Telecom, we always emphasise the
importance of customer satisfaction. Our aim is not
just to complete a sale but to create long-term rela-
tionships with customers and dealers.

Flare: What are the biggest challenges telecom
distributors and mobile companies currently face
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in Pakistan?

Hayat Ullah: The telecom distribution sector in
Pakistan faces several challenges. One of the biggest
challenges is economic uncertainty. Fluctuations in
the exchange rate can significantly affect the cost of
imported devices and components, making it diffi-
cult for companies to maintain stable pricing. An-
other challenge is the rapid pace of technological
advancement. Smartphone technology evolves very
quickly, and companies must constantly update their
product offerings to remain competitive. At the same
time, companies must maintain sufficient inventory
and efficient logistics systems to meet market de-
mand.

Flare: How has PTA’s local mobile manufac-
turing and assembly policy impacted your business
strategy?

Hayat Ullah: The policy encouraging local mo-
bile manufacturing and assembly in Pakistan is an
important step toward strengthening the country’s
technology sector. By promoting local production,
the policy aims to reduce dependence on imports
and encourage investment in the domestic technol-
ogy industry.

For companies like Umar Telecom, this policy
creates new opportunities to explore partnerships
and support local industry development. Local as-
sembly can help reduce production costs, improve
supply chain efficiency, and create employment op-
portunities within the country.

Flare: E-TEL Mobile is gradually becoming
recognized in the market. What is your long-term
vision for the brand?

Hayat Ullah: Our long-term vision for E-TEL
Mobile is to build a brand that represents reliabili-
ty, affordability, and innovation. We want E-TEL to
become a trusted name among Pakistani consumers
who are looking for quality technology products at
accessible prices.

In the coming years, we plan to expand our prod-
uct portfolio, strengthen our nationwide distribution
network, and invest in brand awareness initiatives.
We also aim to enhance our after-sales support sys-
tems to ensure a better experience for our customers.

Flare: Do you believe Pakistan has the poten-
tial to become a regional mobile manufacturing
hub in the future?

Hayat Ullah: Yes, Pakistan certainly has the po-
tential to become a regional mobile manufacturing
hub. The country has a large consumer market, a
growing workforce, and an increasing demand for
smartphones and digital devices.

If the government continues to support the tech-
nology sector through stable policies, infrastructure
development, and investment incentives, Pakistan
can attract both local and international manufactur-
ers. This would not only strengthen the local econ-
omy but also create thousands of job opportunities.

Flare: How important is digital marketing and
social media for telecom companies today com-
pared to traditional marketing?

Hayat Ullah: Digital marketing and social media
have become extremely important for telecom com-
panies today. Consumers now spend a significant
amount of time online, and many purchasing deci-
sions are influenced by digital content. Through so-
cial media platforms, companies can directly engage
with customers, share product updates, and receive
feedback in real time.

Flare: What role can Pakistan telecom busi-
nesses play in supporting digital transformation
and youth employment?

Hayat Ullah: Telecom businesses play a vital role
in supporting digital transformation in Pakistan. By
providing affordable smartphones and connectivi-
ty solutions, telecom companies help people access
online education, digital banking, e-commerce, and
other digital services.

The telecom sector also creates employment op-
portunities for young people in areas such as retail
sales, technical support, logistics, and digital market-
ing.

Flare: What message would you like to give to
young entrepreneurs who want to enter Pakistan’s
technology and telecom sector?

Hayat Ullah: My message to young entrepre-
neurs is to remain patient, hardworking, and com-
mitted to continuous learning.
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Flare: Please share your journey into WCCIL
and what led you to the leadership of WCCIL?

Faiza Nabeel: My journey into the Women
Chamber of Commerce & Industry Lahore Division
was driven by my passion for entrepreneurship and
women’s economic empowerment. Having spent
over 15 years managing department stores and ac-
tively contributing to our family businesses, including
Jahangir Book Depot, Jahangir Sons, and Jahangir
World Times Publications, I experienced firsthand
the challenges women face in business. Through my
involvement in social and business organisations, I
developed a strong commitment to creating opportu-
nities for women entrepreneurs. This dedication led
me to engage with WCCIL actively, and ultimately,
I was entrusted with the responsibility of serving as
Senior Vice President.

Flare: As Senior Vice President of WCCIL,
what inspired you to take on this leadership role,
and what legacy do you hope to leave behind?

Faiza Nabeel: I accepted this leadership role
because I believe women are a powerful force for
economic growth and social progress. My goal is to
strengthen the voice of women entrepreneurs and
help create an enabling environment where they can
thrive. I hope to leave behind a legacy of inclusion,
innovation, and empowerment by building stronger
support systems, expanding business opportunities,
and encouraging more women to enter the formal
economy with confidence and ambition.

Flare:Women entrepreneurs in Pakistan contin-
ue to face financial barriers. What practical solu-
tions can chambers and policymakers introduce to
improve access to funding?

Faiza Nabeel: Access to finance remains one of
the biggest hurdles for women entrepreneurs. Cham-
bers can play a vital role by connecting women-owned
businesses with banks, investors, and development
institutions. Policymakers should introduce dedicat-
ed financing schemes, simplify loan procedures, and
establish credit guarantee programs for women-led
enterprises. Financial literacy and business planning
workshops are equally important so that women can
confidently approach financial institutions and secure
funding for growth.

Flare: How do you envision WCCIL contribut-
ing to the growth of women-led startups and SMEs
over the next five years?

Faiza Nabeel: I envision WCCIL becoming a
leading platform for capacity building, mentorship,
advocacy, and business networking. Over the next
five years, we aim to support women-led startups
and SMEs through training programmes, market
access initiatives, digital transformation workshops,
and international business linkages. We also plan to
strengthen partnerships with government institutions,
academia, and the private sector to create a compre-
hensive ecosystem that supports women entrepre-
neurs at every stage of their journey.

Flare: Mentorship is one of your key priorities.
How can experienced businesswomen effectively
guide the next generation of female entrepreneurs?

Faiza Nabeel: Mentorship is one of the most
powerful tools for empowerment. Experienced busi-
nesswomen can share practical knowledge, guide
young entrepreneurs through challenges, and help
them avoid common mistakes.

Flare: Digital transformation is reshaping busi-
nesses worldwide. What opportunities do you see
for Pakistani women entrepreneurs in the digital
economy?

Faiza Nabeel: The digital economy has opened
unprecedented opportunities for women. Through
e-commerce, social media marketing, freelancing,
and digital services, women can now reach custom-
ers across Pakistan and internationally without signif-
icant capital investment. As the founder of Vogue by
Faiza, I have personally witnessed the value of digital
platforms in expanding market reach. By investing in
digital skills, technology adoption, and online busi-
ness development, Pakistani women can become
strong contributors to the country’s digital economy.

Flare: How can stronger collaboration between
academia, industry, and chambers help create more
entrepreneurial opportunities for young women?

Faiza Nabeel: Collaboration between academia,
industry, and chambers is essential for building future
business leaders. Educational institutions can equip
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President, Women’s Chamber of Commerce and Industry.
She says her goal is to strengthen the voice of women
entrepreneurs and help create an enabling environment
where they can thrive. She desires to leave behind a legacy
of inclusion, innovation, and empowerment by building
stronger support systems, expanding business opportunities,
and encouraging more women to enter the formal economy

with confidence and ambition

students with entrepreneurial skills, while industry
can provide practical exposure and market insights.
Chambers can bridge the gap by offering mentorship,
networking opportunities, and access to investors.
Such partnerships can help transform mnnovative
ideas into successful enterprises and encourage more
young women to pursue entrepreneurship as a career
path.

Policymakers should introduce
dedicated financing schemes, sim-
plify loan procedures, and estab-
lish credit guarantee programmes
for women-led enterprises. Finan-
cial literacy and business planning
workshops are equally important
so that women can confidently ap-
proach financial institutions and
secure funding for growth

Flare: What role should women entrepreneurs
play in promoting sustainable and socially respon-
sible business practices in Pakistan?

Faiza Nabeel: Women entrepreneurs have a
unique opportunity to lead by example. Businesses
today must focus not only on profitability but also on
social responsibility and sustainability. Women-led
enterprises can promote ethical business practices,
support local communities, create inclusive workplac-
es, and adopt environmentally responsible approach-
es. Through responsible leadership, women entrepre-
neurs can contribute to both economic growth and
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positive social change.

Flare: What policy reforms would you most like
to see from the government to accelerate women’s
participation in Pakistan’s economy?

Faiza Nabeel: I would like to see policies that
promote easier business registration, improved access
to finance, tax incentives for women-owned business-
es, and expanded vocational and digital skills training
programs. Greater investment in women-focused en-
trepreneuvrship initiatives and stronger public-private
partnerships would also help create a more support-
ive environment. Such reforms would encourage
greater participation of women in the economy and
contribute significantly to national development.

Flare: You have been recognized among influ-
ential women leaders. What leadership qualities do
you believe are essential for success in today’s busi-
ness environment?

Faiza Nabeel: Successful leadership requires vi-
sion, integrity, resilience, adaptability, and empathy.
Leaders must be willing to embrace change, make in-
formed decisions, and inspire others through their ac-
tions. Effective communication and collaboration are
equally important. I believe true leadership is about
empowering others, creating opportunities, and mak-
ing a meaningful impact on society while maintain-
ing the highest ethical standards.

Flare: If you could deliver one message to young
Pakistani women who dream of becoming entrepre-
neurs and business leaders, what would it be?

Faiza Nabeel: My message to young Pakistani
women is simple: believe in your abilities and never
underestimate your potential. Every successful jour-
ney begins with courage and determination. Do not
be discouraged by challenges or setbacks; instead,
view them as opportunities to learn and grow.
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For the first time, clean and indigenous sources, hydel,
nuclear, and renewables have captured the absolute majority
share, generating 53.1% of the country’s electricity

akistan’s energy sector is undergoing a his-

toric green transformation, with total in-

stalled capacity surging to 49,651 MW as

the nation decisively pivots away from ex-
pensive thermal power.

For the first time, clean and indigenous sources,
hydel, nuclear, and renewables have captured the ab-
solute majority share, generating 53.1% of the coun-
try’s electricity.

Driven by a massive explosion in consumer-led
solar net-metering and strategic policy shifts, this
transition is actively shielding the economy from
global oil market volatility while laying the ground-
work for sustainable, long-term power security, ac-
cording to Chapter 14 (Energy) of the officially re-
leased Pakistan Economic Survey Fiscal Year, 2026.

In March 2026, the nation’s electricity generation
capacity expanded by 8.5% to reach 49,651 MW.

This growth was heavily fueled by consum-
er-driven solar net-metering, which contributed an
impressive 7,319 MW to the national grid.

Consequently, the reliance on thermal power
dropped significantly from 56.7% to 49.2%.

During the first nine months of the fiscal year,
total electricity generation stood at 92,835 GWh,
with sustainable sources taking the lead to transition
the economy away from imported fossil fuels. Total
electricity consumption increased by 3.8% to reach
83,143 GWh during the reviewed period.

As visually depicted in the Sectoral Share in Elec-
tricity Consumption (%) charts, the household sector
remains the absolute largest consumer, accounting
for roughly 48% of the national grid’s usage, though
this reflects a slight reduction from previous years
due to rising tariffs and conservation efforts.

The industrial sector follows closely, capturing
a robust 32% share as manufacturing demands re-
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bound. The remaining consumption is distinctly
segmented, with the commercial sector taking 8%,
agricultural usage dropping sharply to 3% due to a
massive shift toward solar-powered tube wells, and
other governmental or public lighting categories ab-
sorbing the final 9%.

The Private Power and Infrastructure Board
(PPIB) continues to attract massive private invest-
ments, currently overseeing 90 operational Inde-
pendent Power Producers (IPPs) with a combined
capacity of 20,769 MW.

For the 2026-27 budget, the
government of Pakistan main-
tained the existing tax structure
for solar panels, meaning no new
taxes or sales tax increases were
implemented on them

Looking towards the future, the Energy Mix of
Upcoming IPPs, 6,536 MW, perfectly illustrates the
state’s aggressive indigenisation strategy.

A visual breakdown of this upcoming 6,536
MW pipeline reveals an overwhelming dominance
of clean energy, with Hydropower accounting for a
staggering 70% (4,564 MW) of the future capacity.

The Thar Coal projects represent 20% (1,320
MW) to ensure baseline grid security, while the re-
maining pipeline is fragmented into Imported Coal
at 3% (300 MW), Solar at 3% (200 MW), Wind at
2% (100 MW), and negligible traces of Bagasse and
Gas.

The petroleum sector recorded a total consump-
tion of 13.64 million metric tonnes (MMT) during
the July-March FY26 period, marking a 3.5% year-
on-year increase, heavily dominated by the transport
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sector, which absorbed 82.5% of total demand.

An analysis of the Product-wise consumption of
Petroleum Products, 000 MT, highlights the monu-
mental scale of specific transport fuels. Motor Spirit
(MS) leads the volume charts at an incredible 5,777.3
thousand MT, directly followed by High-Speed Die-
sel (HSD), which registered a massive consumption
of 5,361.2 thousand MT.

Fig-14.3: Energy Mix of Upcomming IPPs,
6,536 MW

Imported Wind 100 soiar 200

Coual 300

A

5%
- Bagusse 32
Gas 20 s
[
Thar Coal
1.320
20%

Hydro 4,564
0%

Source: PPIB

Furnace Oil (FO) continues to hold a significant
but declining footprint at 1,421.3 thousand MT due
to the power sector shifting to coal and hydel, while
premium fuels like HOBC stand at 294.9 thousand
MT alongside aviation and kerosene fuels making up
the residual fractions.

Natural gas, providing roughly 29.3% of the pri-
mary energy supply, saw consumption average at
2,929 MMCFD, which incorporates 613 MMCFD
of imported regasified Liquefied Natural Gas
(RLNG) to bridge persistent domestic shortfalls.

Fig-14.1: Sectoral Share in Electricity
Consumption (%)
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Simultaneously, the push for indigenous fuel se-
curity has accelerated local coal consumption, par-
ticularly within the power sector which absorbed
12,758.3 thousand metric tonnes, accounting for
nearly 59.6% of national coal usage, while brick kilns
and cement industries consumed the remainder.

Pakistan’s power sector is undergoing one of
the most significant structural shifts in its history,
marking a decisive transition away from expensive
imported fuels toward indigenous and cleaner ener-
gy sources. According to Chapter 14 (Energy) of the
official Pakistan Economic Survey FY2025-26, total
installed electricity generation capacity has surged to
49,651 MW, reflecting an 8.5% expansion in just one
fiscal cycle.

Fig-14.4: Product-wise consumption of Petrolenm Products, 000 MT
{duly-March) FY 2026
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Most notably, for the first time in Pakistan’s en-
ergy history, clean and domestic sources, hydel, nu-
clear, and renewables, now collectively account for
53.1% of the country’s electricity generation mix,
overtaking thermal power dominance.

For the 2026-27 budget, the government of Pa-
kistan maintained the existing tax structure for solar
panels, meaning no new taxes or sales tax increases
were implemented on them. Proposals to increase
the sales tax on solar panels (from 10% to 18%) were
officially dropped in the budget.

Other relief targets in the budget include adjust-
ments to the highest income tax slabs for salaried in-
dividuals and potential cuts in property transaction
taxes.
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t is a positive step for

the government to

include social media

earners in the tax sys-
tem, especially given that
they generate billions of
rupees each month with-
out contributing to the na-
tional treasury.

Pakistan is now aiming
to tax earnings from social
media platforms such as
YouTube, TikTok, and In-
stagram, as officials seek
to track digital income and
increase revenue from on-
line activities.

The Federal Board of
Revenue (FBR) has intro- |
duced a process to apply @
a 5% withholding tax on | gis
earnings from profitable JEUTNg
social media content. This |
initiative targets creators
who monetise through
user engagement, reach, !
advertising, sponsorships,
or other monetisation strat- 8
egies.

According to the draft
regulations, a social media
creator’s income will be
determined by subtracting
expenses from total remu-
neration. The maximum Y4
allowable deductions will N
be capped at 30% of to-
tal income. To clarify, if a
creator earns Rs. 1 million
from social media, the gov-
ernment could deduct a
maximum of Rs. 300,000
in expenses under the draft
rules. For the total remu-
neration calculation, the
figure will be based on the
greater of two values: ei-
ther the income estimated
from a revenue-per-mille
calculation derived from
views and posts, or the ac-
tual cash or in-kind amount
received by the creator.

FBR has suggested a rate
of Rs. 195 for every 1,000
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Govt brings social
media earnings into

tax net
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Accordmg to the draft regulations, a SOClal media
creator’s income will be determined after subtracting
expenses from the total remuneration. The maximum
For this caleutation, e €A UCTIblE expenses allowed would be capped at 30% of Ji i viotent occurrences

total income

INSIGHT | Waleed Akhtar [ ]
tax will be deemed a final
tax.

Consequently, the
adjustment of 30% in
expenses plays a crucial
role in the proposed so-
cial media tax structure.
This adjustment lowers
the income base for com-
putation, but only within
the limits set by the draft
regulations.

The FBR has also
been granted the authority
to create rules for imple-
mentation, which include
mechanisms for identifi-

Inst . /A cation and reporting. This
25 —_ suggests that additional
oK ; R information may be pro-

pAKIS.I?_‘N ——| vided in the future regard-
— 74 ing how banks, payment
platforms, and taxpayers

will recognise social me-
¥ dia income.
: The emphasis on ma-

% terialism within the na-
tion has resulted in social
media influencers dis-

Federal Board of Revenue

PAKISTAN playing luxurious homes,
INCOME TAX C.XPCDSiVe cars, and a

A
SSESSMENT I rich lifestyle. This trend

encourages many people
f to seek wealth without
# considering whether the
content and advertise-
ments comply with Islam-
ic values, such as avoid-
ing forbidden aspects like
§l showing women, incorpo-
rating music, or promot-
ing immodest attire. If the
content follows Islamic
8 principles, the earnings
§ are deemed permissible;
however, if it features pro-
hibited elements, the gen-
erated income is classified
as haram (unlawful).
Unfortunately, there
is a troubling increase in
misconduct among the
youth, contributing to a

spurred by deceptive rep-
resentations on social me-

views on YouTube videos,
which may be subject to periodic adjustments.

Additionally, the regulations require creators to
pay advance income tax as per current law. They will
need to report their social media income in a distinct
section of their annual tax return.

If a content creator reports earnings that are less
than the value determined by the suggested formula,
the appropriate tax commissioner would be autho-
rised to amend the return and recover the taxes owed
as per the Income Tax Ordinance. This proposal sig-
nifies one of Pakistan’s most explicit efforts to impose
taxes on the creator economy, a rapidly expanding
area where income streams may arise from interna-
tional platforms, local brand partnerships, sponsor-
ships, affiliate marketing, and direct compensation.

The initiative could impact YouTubers, TikTok-
ers, Instagram influencers, and various other online
creators who generate income from audiences in Pa-
kistan. Nevertheless, the precise outcome will hinge
on the notification of the final regulations and how
the FBR enforces the formula across various plat-
forms. This measure is included in the Finance Bill
2026 as a new Section 154B of the Income Tax Ordi-
nance, 2001. The section, titled “Withholding tax on
revenues received from social media platforms,” can
be found on pages 63-64 of the Finance Bill.

According to the proposed legislation, every
banking and non-banking financial institution is re-
quired to withhold taxes when any funds are credited
or received in an individual’s account if those funds
constitute revenue from social media platforms.
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The Finance Bill characterises a “digital content
creator” or “social media influencer” as any indi-
vidual or organization earning income through the
creation, publication, or monetisation of content
on digital platforms such as YouTube, Facebook,
Instagram, and TikTok. The proposed tax will also
encompass payments processed through banking
channels, including incoming remittances, transfers,
and credits via online payment service providers or
digital financial platforms.

The tax rate has been established at 5% for resi-
dents listed on the Active Taxpayers’ List. A similar
5% rate will apply to non-residents, as detailed in
the rate table on page 85 of the Finance Bill.

To clarify, if a creator earns
Rs. 1 million from social media, the
government could deduct a maxi-
mum of Rs. 300,000 as expenses
based on the draft rules

For individuals residing in Pakistan, the tax de-
ducted under the new section will be regarded as a
minimum tax. This indicates that creators may still
be required to submit their tax returns and report
their total income, depending on their overall tax
situation.

On the other hand, for non-residents without a
permanent establishment in Pakistan, the imposed
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dia. The tragic incident
involving TikToker Sana Yousaf, who was shot and
killed outside her Islamabad home by a man she
had previously turned down, starkly illustrates this
alarming trend.

The anonymity that social media platforms of-
fer can lead to a rise in cyberbullying and online
harassment. Such damaging actions can lead to sig-
nificant consequences, especially for young and vul-
nerable individuals, potentially causing emotional
distress and, in difficult sitvations, self-harm. To
address this issue, the government ought to impose
hefty fines on individuals who engage in vulgarity
and inappropriate behaviour, particularly when di-
rected at family members. In this context, the Gov-
ernment of Pakistan has rolled out a new digital
tax law that imposes a tax on revenue generated by
YouTube, social media platforms, and various online
services. Based on preliminary data, many Pakistani
YouTubers reveal their earnings in numerous videos.
From this, it appears they earn about $100 for every
100,000 views, which suggests an income of roughly
$1,000 for one million views. Their earnings can fluc-
tuate according to the specific content niche; for in-
stance, content focused on gaming, technology, and
marketing tends to yield higher payments.

In Pakistan, TikTok enjoys immense popularity
because it is easily accessible to a population with
low literacy rates. Women have successfully garnered
both an audience and financial gain on this platform,
a notable achievement in a country where less than
a quarter of women engage in the formal economy.
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fter more than two decades of opera-

tions in Pakistan, Norwegian telecom-

munications giant Telenor ASA appears

to be taking the final steps towards a
complete withdrawal from the country. Following
the sale of its telecom business, the company is now
reportedly exploring the sale of its 55% stake in Ea-
sypaisa Bank Limited, one of Pakistan’s leading
digital financial services providers.

According to a Bloomberg report citing people
familiar with the matter, Telenor is working with
Citigroup Inc. to evaluate strategic options for its
majority shareholding in Easypaisa. The stake is
expected to attract significant investor interest and
could be valued at several hundred million dollars,
reflecting Easypaisa’s strong position in Pakistan’s
rapidly expanding digital banking and fintech sec-
tor.

Sources familiar with the discussions revealed
that Telenor plans to seek initial bids from poten-
tial buyers in the coming months. However, the de-
liberations remain ongoing, and no final decision
has yet been taken regarding the transaction. Rep-
resentatives of Telenor and Citigroup declined to
comment on the reported sale process, while Ant
Group, which owns the remaining 45% stake in Ea-
sypaisa, did not respond to requests for comment.

The potential divestment marks another sig-
nificant milestone in Telenor’s broader strategy of
streamlining its international operations and focus-
ing on markets that align more closely with its long-
term priorities. Market analysts believe the move is
consistent with the company’s efforts to simplify its
presence in Asia and optimise shareholder value.

Easypaisa, formerly known as Telenor Microfi-
nance Bank, has transformed from a mobile money
transfer service into one of Pakistan’s largest digital
financial ecosystems. Launched in 2009, the plat-
form played a pioneering role in expanding finan-
cial inclusion across Pakistan, particularly among
unbanked and underbanked populations. Through
its mobile wallet, branchless banking network, and
digital payment solutions, Easypaisa has become a
household name, facilitating millions of transac-
tions daily.

Today, Easypaisa offers a comprehensive range
of financial services, including money transfers,
bill payments, mobile top-ups, savings accounts, in-
surance products, lending solutions, and merchant
payment services. Its extensive reach and techno-
logical infrastructure have positioned it as one of
the most valuable fintech assets in Pakistan.

The reported sale comes shortly after Telenor’s
decision to exit Pakistan’s telecommunications sec-
tor. Earlier, the company agreed to sell its Pakistani
telecom operations to PTCL Group in a deal that
valued Telenor Pakistan at approximately $490 mil-
lion. That transaction marked the end of Telenor’s
direct involvement in Pakistan’s highly competitive
mobile communications market, where it had oper-
ated since 2005.

For many industry observers, the possible sale
of Easypaisa represents the final chapter of Tele-
nor’s journey in Pakistan. Once completed, the
transaction would effectively conclude the compa-
ny’s presence in a market where it invested billions
of dollars, created thousands of jobs, and played
a key role in expanding both telecommunications
and digital financial services.

Telenor entered Pakistan with ambitious plans
to capitalise on the country’s growing mobile mar-
ket. Over the years, the company built a substantial
subscriber base and became one of the leading tele-
com operators in the country. However, changing
market dynamics, intense competition, regulatory
challenges, currency depreciation, and economic
pressures increasingly affected profitability across
the telecom sector.

At the same time, Easypaisa emerged as one
of Telenor’s most successful ventures in Pakistan.
The platform not only strengthened financial inclu-
sion but also became a crucial component of Pa-
kistan’s digital transformation agenda. During the
COVID-19 pandemic, digital transactions surged
significantly, further reinforcing Easypaisa’s posi-
tion as a trusted financial services provider for mil-
lions of Pakistanis.

Industry experts believe the fintech platform’s
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Telenor explores sale
of easypaisa stake, sig-
nalling complete exit
from Pakistan

According to a Bloomberg report citing people familiar with
the matter, Telenor is working with Citigroup Inc. to evaluate
strategic options for its majority shareholding in Easypaisa.
The stake is expected to attract significant investor interest
and could be valued at several hundred million dollars,
reflecting Easypaisa’s strong position in Pakistan’s rapidly
expanding digital banking and fintech sector

strong brand recognition, extensive customer base,
and advanced digital infrastructure could attract
interest from regional financial institutions, tech-
nology companies, investment funds, and strategic
investors seeking exposure to Pakistan’s growing
digital economy.

Analysts have also noted that the move aligns
with Telenor’s global restructuring efforts. Accord-
ing to Bloomberg, DNB Carnegie analyst Chris-
toffer Wang Bjornsen stated that investors would

In recent years, several interna-
tional firms have either reduced
their footprint or exited the
market altogether, citing econom-
ic uncertainty, foreign exchange
constraints, and evolving business
priorities

likely welcome further simplification of Telenor’s
Asian portfolio. Such strategic exits allow multina-
tional companies to concentrate resources on core
markets while unlocking value from mature invest-
ments.

The potential sale also reflects a broader trend
of multinational corporations reassessing their op-
erations in Pakistan. In recent years, several inter-
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national firms have either reduced their footprint or
exited the market altogether, citing economic un-
certainty, foreign exchange constraints, and evolv-
ing business priorities.

Despite these challenges, Pakistan’s fintech and
digital banking sectors continue to attract attention
due to increasing smartphone penetration, expand-
ing internet access, and a young, digitally connect-
ed population.

For Easypaisa, a change in ownership may open
new opportunities for growth, innovation, and stra-
tegic partnerships. The platform remains a critical
player in Pakistan’s digital financial landscape and
is expected to continue expanding its services re-
gardless of ownership changes.

If Telenor proceeds with the sale of its 55%
stake, it would signify the company’s complete de-
parture from Pakistan, ending a relationship that
has shaped both the telecommunications and dig-
ital finance industries for more than twenty years.
While Telenor’s exit marks the end of an era,
Easypaisa’s future appears poised for continued
growth as Pakistan accelerates its transition toward
a digitally enabled economy.

The coming months will be closely watched by
investors, industry stakeholders, and consumers
alike as the potential transaction unfolds and deter-
mines the next chapter for one of Pakistan’s most
recognisedfintech brands.
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Flare: How would you describe your journey
into the healthcare and business development sec-
tor?

Maliha Sami Hussain: My journey into the
healthcare and business development sector has
been driven by a strong interest in creating meaning-
ful impact where quality care meets strategic growth.
I was drawn to healthcare because it directly influ-
ences people’s lives, while business development
allows me to contribute by identifying opportuni-
ties, building partnerships, and improving systems
to make healthcare services more accessible and
efficient. Over time, I've gained a broader view of
the healthcare industry: patient experience, opera-
tional efficiency, market expansion, and sustainable
growth. My experiences have helped me strengthen
skills in communication, relationship management,
problem-solving, and strategic planning.

Flare: What are your core responsibilities at
Evercare Hospital Lahore?

Maliha Sami Hussain: As Head of Business
Development and Partnerships at Evercare Hospi-
tal Lahore, my core responsibilities include driving
strategic growth initiatives, identifying new business
opportunities, and strengthening the hospital’s mar-
ket position. I lead the development and manage-
ment of key partnerships with corporate clients,
government entities, international organisations,
and referral networks to expand access to quality
healthcare services.

Flare: How do you see private hospitals evolv-
ing in Pakistan in 2026?

Maliha Sami Hussain: Private hospitals in 2026
are likely to evolve from being primarily treatment-fo-
cused institutions into more integrated healthcare
ecosystems. The sector is being shaped by rising pa-
tient expectations, increasing middle-class demand

The sector is being shaped by
rising patient expectations, in-
creasing middle-class demand for
quality care, digital transforma-
tion, and pressure on the public
healthcare system.

for quality care, digital transformation, and pressure
on the public healthcare system. I see three major
shifts happening. First, technology adoption will ac-
celerate with hospitals investing more in digital pa-
tient records, telemedicine, Al-assisted diagnostics,
and operational automation to improve efficiency
and patient experience. Pakistan is still early in this
curve, which creates strong growth opportunities.

Flare: Importance of corporate partnerships in
healthcare?

Maliha Sami Hussain: Corporate partnerships
are becoming increasingly important for hospitals
because they create a sustainable bridge between
healthcare providers, businesses, and patients. In to-
day’s environment, hospitals cannot rely solely on
walk-in patients or traditional revenue streams; they
need long-term, predictable business channels.

Flare: Key challenges in healthcare expansion?

Maliha Sami Hussain: Healthcare resources are
concentrated in major cities like Karachi, Lahore,
and Islamabad, while rural areas and remote dis-
tricts have poor access to even basic services. Many
villages lack functional primary healthcare centres,
emergency care, or maternal health services. Chal-
lenges include: Long travel times for patients, Weak
ambulance/referral systems, and a lack of special-
ists outside cities.

Flare: Share your opinion about healthcare
awareness in Pakistan?

Maliha Sami Hussain: Healthcare awareness in
Pakistan is improving, but it still has a long way to
go. Pakistan faces a paradox: we have highly skilled
doctors, a growing private healthcare infrastructure,
and increasing digital access, yet a large portion of
the population still seeks medical help only when ill-
ness has become severe. Evercare Hospital Lahore
is a pioneer in Health advocacy, health awareness
sessions, and free medical camps. A major challenge
is awareness around routine screenings and early di-
agnosis. There is also a significant urban-rural di-
vide. In cities like Karachi, Lahore, and Islamabad,
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awareness campaigns, specialist access, and diag-
nostic facilities are improving.

Flare: Women in leadership today in Pakistan?

Maliha Sami Hussain: Visibility has increased
faster than equality. Women'’s leadership in Pakistan
today is a story of visible progress at the top, but
uneven power underneath. Pakistan has produced
some highly visible women leaders in parliament,
the judiciary, media, entrepreneurship, healthcare,
and sports. This creates an impression that Paki-
stani women have “arrived.” But the broader real-
ity is more complicated. Women now dominate or
strongly compete in many university programs such
as medicine, law, and social sciences.

Flare: Your message as a woman leader for

Gen-Z for their professional growth in Health-
care?
As a woman working in healthcare leadership,
I want to speak directly to you, the generation that
is reshaping the future of medicine, nursing, public
health, and digital care.

Healthcare today is not the same as it was even
five years ago. It is faster, more digital, more inter-
connected, and more patient-centered than ever be-
fore. As Gen-Z professionals, you bring something
powerful to this space. You question systems that no
longer serve people well. You value inclusion, men-
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tal health, and work-life balance. You are not afraid
to speak about burnout, equity, or patient dignity.
These are not weaknesses; they are the foundation
of a healthier healthcare system.

Flare: Your inspiration in life in your journey?

Maliha Sami Hussain: As a humble note, my
greatest inspiration has been my late father, Ahmed
Hassan Leghari, whose dedication and efforts
played a pivotal role in shaping me into a strong
and confident woman in society. I am also deeply
grateful to my husband, Syed Sami Hussain, who
has consistently provided emotional and financial
support, bringing light and strength into my life
throughout this journey. In addition, I have been
fortunate to work alongside exceptional policy in-
novators and business leaders, including Nighat
Saeed Khan (Social Activist/Change Advocate), Ir-
fan Khan (Group CEO, Evercare Group), Uzair Ali
Sheikh (COO, Evercare Hospital Lahore), Salem
Rehman (Vice Chancellor, Nur International Uni-
versity), and Prof. Dr. Zakria Zakar (Vice Chancel-
lor, University of Okara). I have learned immensely
from each of them and remain sincerely thankful for
their unwavering support, belief in my abilities, and
contribution to my growth as a corporate woman
leader. A significant part of who I am today is a re-
flection of their “mentorship and guidance”.
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A NEW POWER BRIDGE BETWEEN
AFRICA, EUROPE & THE ATLANTIC
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Under the leadership of His Majesty King
Mohammed VI, Morocco has been able to

leverage its geographical position, its industrial

policy, its infrastructure, its international
partnerships and its diplomacy to become a
strategic bridge between continents.

- STIMSON CENTER REPORT

MOROCCO AT A GLANCE
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uying a new smartphone isn’t easy any-

more. With so many options available, it’s

natural to spend weeks comparing specifi-

cations, reading reviews, and watching vid-
eos before making a decision. That’s exactly what I
did before choosing the vivo V70.

After using the device as my daily driver for the
past two months, I can confidently say that it has
exceeded my expectations in several ways. From its
advanced camera system and premium design to its
impressive battery life, reliable performance, dura-
bility, and smooth software experience, the vivo V70
has consistently delivered an experience that feels
truly flagship.

If you're considering the V70 and wondering
whether it’s worth your investment, here’s my expe-
rience after living with the device every day.

Camera performance that consistently delivers

Photography was one of the main reasons I
chose the vivo V70, and after two months, it remains
my favorite feature.

The 50 MP ZEISS Super Telephoto Camera pro-
duces images with remarkable detail, natural colors,
and excellent dynamic range. Portrait photography;,
in particular, is where the device truly shines. Photos
have a professional look with beautiful subject sepa-
ration and realistic skin tones.

.y

\ J

One feature that surprised me the most was Al
Stage Mode. Whether capturing performances,
events, or subjects from a distance, it helped produce
clear and vibrant shots in situations that would nor-
mally be challenging for a smartphone camera.

‘Whether I was capturing family moments, trav-
el memories, food photography, or everyday scenes,
the vivo V70 consistently produced results that were
ready to share without extensive editing.

For users who love documenting their lives
through photos and videos, the vivo V70 offers an
experience that feels genuinely premium.

Premium design that feels exceptional
every day

The moment I unboxed the vivo V70, it felt like
a premivm smartphone. The slim profile, elegant de-
sign, and comfortable grip immediately stood out.

‘What makes the in-hand experience even better
is the Aerospace-Grade 6-Series Aluminum Alloy
Frame, which adds to both the premium feel and
structural strength of the device. vivo has clearly fo-
cused on creating a smartphone that looks and feels
more expensive than its price tag suggests.

The display is equally impressive. Whether I
was scrolling through social media, streaming vid-
eos, or browsing the web, the vibrant colors and
smooth 120Hz Refresh Rate made every interaction
enjoyable.

it

For users who love documenting
their lives through photos and vid-
eos, the vivo V70 offers an experi-
ence that feels genuinely premium

Battery life and performance that keep up

Battery life is another area where the vivo V70
excels.

Throughout my time with the device, I rarely
found myself worrying about running out of power
before the end of the day. The 6500 mAh BlueVolt
battery easily handled long workdays, social media
usage, photography sessions, video streaming, and
gaming.

‘When charging is needed, 90W FlashCharge
technology gets the phone back up and running
quickly, making it incredibly convenient for busy life-
styles.

The V70 also delivers a smooth and responsive
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Beyond the unboxing:
why the vivo V70 proved
to be a smarter 2026

flagship investment
Vivo /70 Go

ZEISS Portrait So Pro

o
Super Telephoto Camera
iE W
4K 60 fps Video
6500 maAh 0w
BlueVolt Battery FlashCharge

1.5K Ultra Clear

OLED Display
120 Hz refresh rate

}. Co-engineered with

Powernd by
onamnos

3D Ultrasonic Fingerprint Scanning 2.0
Unlocking with Wet Fingers

Brand New OriginOS é

& Years of Security Updates +
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months, | can confidently say that it has exceeded my
expectations in several ways. From its advanced camera
system and premium design to its impressive battery life,
reliable performance, durability, and smooth software

experience, the vivo V70

experience across the board. Apps launch quickly,
multitasking feels effortless, and the overall user ex-
perience remains fluid even after weeks of heavy use.
Whether I was managing work tasks, editing photos,
attending video calls, or enjoying entertainment, the
phone handled everything comfortably.

What I appreciate most is how the chipset, soft-
ware optimization, and hardware work together to
deliver the kind of real-world performance that users
actually care about: speed, stability, and consistency.

Durability and OriginOS 6 add long-term con-
fidence

Over the last two months, another aspect that
stood out was how dependable the phone felt in
everyday situations.The IP68 and IP69 Top-Rat-
ed Dust and Water Resistance provided additional
peace of mind during daily use, helping the device
stay protected from unexpected exposure to dust and
water.

X.COM/FLAREMAGAZINEFPK |

At the same time, OriginOS 6 contributes signifi-
cantly to the overall experience. The interface feels
refined, responsive, and intuitive, making every-
day interactions smoother while helping the device
maintain its premium feel over time.

Is it worth it?

After two months of daily use, my answer is
simple: yes. The vivo V70 delivers where it matters
most in real-world usage.What makes the experi-
ence particularly satisfying is the synergy between
its key strengths. The advanced camera system
captures memorable moments with confidence, the
premium design makes every interaction enjoyable,
the BlueVolt battery and fast charging remove daily
power concerns, while the capable chipset and all-
new OriginOS 6 ensure everything runs smoothly.
Together, these features elevate the everyday driving
experience and make the vivo V70 feel like a genu-
inely smart flagship investment for 2026.
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CM Punjab QR Panic
Button System
launched for public
transport safety

Lahore: The Punjab Safe
Cities Authority has launched
a new “CM Punjab QR Panic
Button System” aimed at en-
hancing passenger safety and
modernizing public transport
security across the province
under the Digital Punjab vi-
sion of Chief Minister
Maryam Nawaz.

The newly introduced sys-
tem will be integrated into the
Safe City digital security net-
work and installed in buses,
vans, rickshaws, taxis, and
other public transport vehicles
throughout Punjab. Authori-
ties said the initiative has been
developed in-house without
imposing any additional finan-
cial burden.

In case of emergencies,
users can directly contact the
Safe City helpline through a
call, video call, or live chat.
The system will immediately
transmit real-time location
data and vehicle information
to the control room, enabling
rapid response through an ad-
vanced command and control
infrastructure.

Authorities also high-
lighted that drivers will have
access to emergency support
through the same system,
while QR codes will be deacti-
vated and reissued whenever
vehicle ownership changes to
ensure updated records..m

SBP’s decision to
keep the policy
rate at 11.5% dis-
appoints busi-
nesses

Islamabad: Acting Presi-
dent Karachi Chamber of
Commerce &  Industry
(KCCI), Muhammad Raza,
while expressing disappoint-
ment over the State Bank of
Pakistan’s decision to keep
the policy rate unchanged at
11.5 percent, stated that the
business community had
strongly expected a reversal
of the previous increase of
100 basis points in view of
improving economic indica-
tors and easing global uncer-
tainties.

He said the cost of doing
business in Pakistan was al-
ready alarmingly high, mak-
ing it increasingly difficult for
businesses to remain compet-
itive. “Karachi Chamber has
consistently maintained that
the policy rate should be
brought down to single digits
to provide meaningful relief
to trade and industry, stimu-
late economic activity and en-
courage fresh investments”,
he added.m
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Jazz launches Al-powered loT weather
monitoring station to support climate intel-
ligence in Pakistan

Islamabad: Reinforcing its
commitment to achieving
net-zero carbon emissions by
2050 and marking World En-
vironment Day under the
theme "Inspired by Nature.
For Climate. For Our Fu-
ture," JazzWorld has
launched an Internet of
Things (IoT)-enabled weather
monitoring station at its
headquarters in Islamabad.

The initiative introduces a
hyper-local weather monitor-
ing platform capable of cap-
turing real-time
environmental data, includ-
ing temperature, humidity,
rainfall, wind speed and di-
rection, and barometric pres-
sure. The station represents
another step in JazzWorld’s
efforts to combine technol-
ogy, sustainability, and inno-
vation to support smarter
environmental management
and climate preparedness.

The launch was attended
by senior government repre-

sentatives, including Aisha
Humera Chaudhry, Secre-
tary, Ministry of Climate
Change and Environmental
Coordination, and Umer

Aamir Ibrahim, CEO of
JazzWorld. “As weather pat-
terns become increasingly un-
predictable, access to
accurate, hyper-local data be-
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Naeem, Executive Director,
National Disaster Manage-
ment Authority (NDMA),
highlighting the importance
of collaboration in strength-
ening climate resilience and
preparedness.

“Climate adaptation starts
with better information,” said

comes more important than
ever. Better local data can
support better forecasting,
better forecasting can support
better preparedness, and bet-
ter preparedness can help
build more resilient commu-
nities. This weather station is
a simple example of how

easypaisa, Binance sign MoU to explore
emerging financial technology growth

Karachi: easypaisa digital
bank has signed a MoU with
Binance, the world’s leading
blockchain ecosystem and
cryptocurrency exchange, to
explore the adoption and
growth of emerging financial
technologies, as well as inno-
vative digital savings and in-
vestment solutions in
Pakistan.

The MoU was signed in
Islamabad by Jahanzeb
Khan, President & CEO of
easypaisa digital bank, and

Tarik Erk, Regional Head for
MENAT and Senior Execu-
tive

Dhabi at Binance, in the
presence of senior represen-

tatives from both organiza-
tions. The collaboration re-
flects easypaisa’s
commitment to supporting
innovation and the responsi-
ble growth of Pakistan’s dig-
ital financial ecosystem.

Under the MoU, easy-
paisa and Binance will initi-
ate exploratory discussions
to assess potential areas of
collaboration to support the
development of Pakistan’s
digital savings and invest-
ment ecosystem.=

technology, connectivity, and
data can come together to
support smarter decision-
making.”

Built using IoT technolo-
gies and supported by Al-dri-
ven analytics, the platform
will transform real-time
weather observations into ac-
tionable insights that can sup-
port operational planning,
sustainability management,
and environmental monitor-
ing.

The initiative also reflects
the growing importance of
hyper-local weather intelli-
gence in a country increas-
ingly exposed to
climate-related risks, includ-
ing floods, heatwaves,
droughts, and extreme rain-
fall events. As climate adapta-
tion becomes a mnational
priority, access to localized
environmental data can play
an important role in strength-
ening forecasting, prepared-
ness, and resilience.m

All cities and
areas with 5G in
Pakistan so far

Islamabad: Pakistan’s 5G
rollout has been underway for
a while already, but coverage
is still limited. The limited
areas covered by 5G around
Pakistan can be tracked by 5G
maps available on Zong and
Jazz's websites, while Ufone
still does not have one.

This is because Ufone has
still not started rolling out 5G
services across Pakistan at the
time of writing. So for now,
we only have Jazz and Zong
5G across Pakistan.s

Turkish Hospitality Brand LAROM enters Islamabad
through landmark franchise deal with RJ Developers

Islamabad: Pakistan's lux-
ury real estate and hospitality
sector witnessed a significant
development as LAROM
Hotel & Residences by Conti-
nent, an international branded
residences and hospitality con-
cept backed by Continent
Worldwide, officially awarded
its franchise to the flagship Is-
lamabad project of RJ Devel-
opers. The agreement marks
another step in the growing
trend of internationally
branded residential develop-
ments in Pakistan.

The franchise agreement
was signed during a ceremony
held at Islamabad Club be-
tween Khurram Hussain, Ex-
ecutive Director of the brand,
and Jawad Arif, Developer and

Owner of the project. The
event was attended by business
leaders, investors and stake-
holders from the real estate and
hospitality sectors.

Located on Islamabad Ex-
pressway, the project is being

DEVELOPERS & INFRASTRL

developed as a premium serv-
iced apartment and branded
residence destination, offering

hotel-style management,
concierge services, modern
amenities and a globally in-
spired lifestyle experience.
Industry experts note that
branded residences have be-
come one of the fastest-grow-
L€ 5
Ay

ENT

ing segments of the global real
estate market, combining resi-
dential ownership with interna-

tional hospitality standards.
Pakistan has recently witnessed
increasing interest in such de-
velopments as investors seek
higher rental yields, profes-
sional property management
and internationally recognized
brands.

Representatives of the proj-
ect said the partnership aims to
introduce world-class hospital-
ity standards, innovative archi-
tecture, premium lifestyle
facilities and enhanced invest-
ment opportunities to Islam-
abad's evolving property
market. The development is ex-
pected to contribute to the
transformation of traditional
residential projects into inter-
nationally connected serviced
living destinations.=
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PTCL and Mercantile Pakistan an-
nounce strategic partnership for the
promotion of Apple MacBook Neo

Islamabad: Pakistan
Telecommunication Company
Limited (PTCL), Pakistan's
leading integrated information
and communication technol-
ogy (ICT) company, has en-
tered a strategic partnership
with Mercantile Pakistan, the
authorised distributor & serv-
ice provider of Apple products
in Pakistan.

In pursuance of the part-
nership, PTCL will facilitate
customer access to Apple
MacBook Neo through its es-
tablished digital channels:
Flash Fiber Website, and ded-
icated support helpline. A
structured incentive frame-
work supports the initiative, in
which customers will receive
vouchers worth PKR 30,000.
Additionally, subscribers of
PTCL'’s Flash Fiber will bene-
fit from a complimentary 100
Mbps internet bolt-on, valid
for a period of twelve months.

This collaboration repre-
sents a significant step in the
ongoing efforts of both organ-

isations to advance the acces-
sibility of premium tech prod-
ucts within Pakistan’s rapidly
evolving digital marketplace.
PTCL and Mercantile Pak-

Wireline, PTCL ,said, “PTCL’s
digital platforms have consis-
tently served as an effective ve-
hicle for delivering
value-added propositions to

istan remain committed to
identifying opportunities that
generate meaningful value for
their respective customer bases
and contribute to the broader
development of Pakistan’s dig-
ital economy.

Commenting on the devel-
opment, Amad Khan, VP

our customers, and this collab-
oration with Mercantile Pak-
istan is a further expression of
that capability. Enabling ac-
cess to Apple MacBook Neo
through our channels ad-
dresses a genuine demand
among our customer base for
the latest products delivered

through a trustedmedium.”

Endorsing the partnership,
Chief Executive Officer, Mer-
cantile Pakistan, Nauman
Durrani said, “Mercantile
Pakistan has long been com-
mitted to expanding the reach
of Apple’s technology within
the country, and our partner-
ship with PTCL provides a
well-established channel to ful-
fil that objective. PTCL’s ex-
tensive customer base and
digital infrastructure make it
an ideal partner, and we are
confident that this association
will yield tangible outcomes
for consumers who seek access
to best-in-class personal com-
puting solutions.”

The alliance with Mercan-
tile Pakistan further consoli-
dates PTCL's positioning as an
integrated technology and dig-
ital solutions provider, extend-

ing its role beyond
telecommunications infra-
structure  to  encompass

broader digital lifestyle enable-
ment.m

FBR reveals 9,000 Pakistanis with Rs. 750
billion deposits pay zero tax

Islamabad: Federal Board of Revenue (FBR)
Chairman Rashid Langrial has revealed major
tax discrepancies after the authority gained ac-
cess to multiple databases, including information
related to taxpayers’ financial records.

Briefing the National Assembly Standing
Committee on Finance, chaired by Syed Naveed
Qamar, Langrial said that around 9,000 individ-
uvals in Pakistan collectively hold bank deposits
worth Rs750 billion but have paid no income

tax.

The FBR chief, while explaining the govern-
ment’s new technology-based tax model, said
data analysis had exposed widespread under-re-

porting of income.

He added that 98.9% of return filers declare
lower incomes in their tax filings, creating a sig-
nificant gap in revenue collection.

To tackle the issue and reduce human in-
volvement in tax assessments, Langrial said the

FBR is considering the introduction of a faceless
taxation system, under which taxpayers would
no longer need direct interaction with tax offi-

PAKISTAN

cials.

“The system requires no contact between the
tax official and the taxpayer,” he said, adding
that technology-driven reforms would help im-
prove transparency and enforcement.m

China cuts
12,000 de-
grees in major
Al-era educa-
tion overhaul

Beijing: China has over-
hauled its higher education
system by eliminating thou-
sands of undergraduate degree
programmes and introducing
new technology-focused
courses to better align universi-
ties with the country’s eco-
nomic and industrial priorities.

Chinese universities re-
voked or suspended 12,200 un-
dergraduate programmes. The
changes affected more than
30% of all university pro-
grammes nationwide. =
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Ignite and Mo-
bilink Bank part-
ner to establish
National Incuba-

tion Center Sialkot

Islamabad: Ignite, under
the Ministry of IT and Tele-
com (MolITT), has partnered
with the Mobilink Bank-led
consortium, including Cy-
berVision International, to es-
tablish the National
Incubation Center (NIC)
Sialkot. This initiative aims to
enhance Pakistan’s innovation
and entrepreneurship ecosys-
tem by providing a platform
for technology-driven startups
in Sialkot, a key industrial
hub.

The signing ceremony was
held in Islamabad, attended
by senior officials from the
Ministry, Ignite, and Mobilink
Bank. Federal Minister Ms.
Shaza Fatima Khawaja em-
phasized the government’s
commitment to nurturing dig-
ital entrepreneurship as part
of Prime Minister Shehbaz
Sharif’s vision.m

PTA urges the
transfer or block-
ing of SIMs for de-

ceased users

Islamabad: The Pakistan
Telecommunication Authority
(PTA) has urged citizens to
ensure that SIM cards regis-
tered in the names of deceased
individuals are either trans-
ferred to eligible legal heirs or
deactivated through the offi-
cial Change of Ownership
(COO) process, in a move
aimed at preventing misuse of
mobile connections.

The regulator stated that
the measure is intended to curb
unauthorized use of telecom
services and ensure compli-
ance with lawful communica-
tion practices across the
country. SIM ownership may
only be transferred to eligible
legal heirs, including a spouse
or close blood relatives.m

VGO TEL calls for a review of MEDMP to safeguard
the mobile industry

Islamabad: A major local
mobile phone manufacturer has
urged the government to recon-
sider a proposed policy measure
that could phase out the produc-
tion of 2G feature phones in
Pakistan, warning that such a
move could negatively affect
millions of low-income con-
sumers, local industry, invest-
ment and digital inclusion
efforts.

VGO TEL Pakistan has for-
mally approached the Ministry
of Industries and Production, re-
questing a review of a proposed
clause in the draft Mobile and

Electronic Devices Manufactur-
ing Policy (MEDMP) 2026-33
that seeks to discontinue new
manufacturing licenses for 2G
feature phones and phase out ex-
isting licenses over time.

In a detailed representation
submitted to the ministry, the
company argued that feature
phones continue to serve a sig-
nificant segment of Pakistan's
population, particularly low-in-
come households, rural commu-
nities, laborers, farmers, senior
citizens and first-time mobile
users who rely on affordable
handsets for basic communica-

tion.

According to the company,
millions of Pakistanis still use
feature phones because of their
low cost, ease of use and long
battery life. It maintained that
forcing consumers to shift to
smartphones could place an ad-
ditional financial burden on eco-
nomically vulnerable segments
of society.

VGO TEL Chief Executive
Officer Naveed Gaba said fea-
ture phones remain an impor-
tant part of Pakistan's mobile
ecosystem and continue to ac-
count for a substantial share of

the country's handset market.
He emphasized that technology
transitions should be driven by
consumer demand, affordability
and market realities rather than
regulatory restrictions. The
company further warned that a
rapid transition from feature
phones to smartphones could
increase the country's import
bill and foreign exchange re-
quirements, placing additional
pressure on Pakistan's economy
at a time when policymakers are
focused on industrial growth,
import substitution and eco-
nomic stability.m

FBR set to bring
21 more retail cat-
egories under
Sales Tax Rules

Islamabad: FBR has pro-
posed a major expansion of
the sales tax regime. It wants
to include 21 additional cate-
gories of retail packaged prod-
ucts under taxation. These
categories may cover hun-
dreds of consumer goods.
They include packaged foods,
beverages, cosmetics, insecti-
cides, and household items.
The NA Standing Committee
on Finance discussed the pro-
posal. The committee re-
viewed it during deliberations
on the Finance Bill 2026.=
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Multinet Pakistan and SKY47 join forces to strengthen
Pakistan’s data center, cloud, and connectivity ecosystem

Islamabad: Multinet
Pakistan and SKY47 have
signed a strategic partner-
ship agreement to acceler-
ate the growth of Pakistan’s
digital infrastructure land-
scape. This collaboration is
an important step forward,
merging Multinet’s proven
leadership in areas such as
fiber infrastructure, enter-
prise connectivity, cloud
services, cybersecurity, and
data center solutions, with
SKY47's advanced data
center capabilities that rep-
resent the next generation
of technology. This partner-
ship is designed to create a
robust foundation that can
address the evolving needs
of businesses in Pakistan.

Together, the two organ-
izations will deliver secure,
scalable, and high-perfor-
mance infrastructure solu-

tions tailored to support
businesses in their digital
transformation journeys. As
companies increasingly seek

to modernize their opera-
tions, the demand for reli-
able and efficient digital
solutions has grown sub-

SIRATEGIC PARTNERSHIP
SKY47 LIMITED ENTERS STRATEGIC PARTNERSHIP WITH MULTINET

stantially. The partnership
aims to meet this need by
providing comprehensive
services that facilitate local

hosting, promote cloud
adoption, ensure data local-
ization, strengthen business
continuity, and enhance se-
cure digital services across
the nation.

In particular, the collab-
oration acknowledges the
urgent demand for local
hosting solutions, which is
vital for businesses looking
to protect sensitive informa-
tion and ensure compliance
with local regulations. Fur-
thermore, as cloud comput-
ing becomes an integral part
of business strategies,
Multinet and SKY47 are
poised to provide an array
of cloud services that help
organizations  efficiently
manage their resources

while scalable
growth.

By leveraging their com-
plementary strengths,
Multinet  Pakistan and
SKY47 are committed to
empowering enterprises
with world-class data cen-
ter, cloud, cybersecurity,
and connectivity solutions.
Their goal is to forge a path
toward a more digitally con-
nected and secure future for
businesses operating in Pak-
istan. Both companies un-
derstand the importance of
collaboration in achieving
these objectives, and they
remain dedicated to innova-

enabling

tion and excellence
throughout this partner-
ship.m

Mobilink Bank partners with Legal Aid Society to advance
women’s inheritance rights and climate resilience in Pakistan

Islamabad: Mobilink Bank
has partnered with Legal Aid
Society under its Corporate
Social Responsibility (CSR)
initiatives to help women se-
cure their inheritance rights
through legal assistance, com-
munity outreach, and aware-
ness-building efforts. The
initiative builds on Mobilink
Bank’s flagship inheritance
rights campaign, The Invisible
Heirs, which aims to raise
awareness around the sys-
temic challenges women face,
and help them know & claim
their rightful inheritance.

Through this strategic col-
laboration, Mobilink Bank
will financially support legal
cases for women, including
climate-affected inheritance
disputes resulting from dis-
placement, loss of documen-

SpaceX ac-
quires Al start-

up by
Pakistan-born
Asif for $60 bil-

San Francisco: Elon
Musk's SpaceX is buying the
startup behind the gpopular
Al coding agent Cursor,
Anysphere, for $60 billion in
an all-stock deal to boost its
presence in the lucrative en-
terprise Al tools market. The
development comes months
after SpaceX announced a
partnership with Cursor, an
Al code-generation startup
co-founded by Pakistan-born
Sualeh Asif. »

tation, and disaster-related ex-
clusion, alongside non-cli-
mate cases involving denial or
coerced relinquishment of in-
heritance rights. The initiative

Commenting on the initia-
tive,Haaris Mahmood Chaud-
hary, President and CEO of
Mobilink Bank said: “True fi-
nancial empowerment re-

{3‘ .

obilinkB

will provide case assessment,
legal documentation support,
court representation, and fol-
low-up assistance until resolu-
tion.

quires a holistic ecosystem
that goes beyond access to
banking. It begins with ensur-
ing women have access to
their rightful assets, opportu-

nities, and financial agency.
Through our partnership with
Legal Aid Society, we aim to
help women secure what is
rightfully theirs and support
their journey towards greater
economic resilience and long-
term empowerment.”
Barrister Haya Emaan
Zahid, CEO of Legal Aid So-
ciety, stated, “Access to justice
is inseparable from economic
empowerment. For many
women, inheritance is not
merely a legal entitlement; it is
a pathway to dignity, security,
and independence. We are
grateful to Mobilink Bank for
supporting this important ini-
tiative and helping expand ac-
cess to justice for women who
are often excluded from both
legal and financial systems.”
Mobilink Bank’s commit-

ment to inheritance rights also
extends to digital empower-
ment through innovative fi-
nancial tools. As part of its
inheritance campaign, The
Bankintroduced Pakistan’s
first in-app inheritance calcu-
lator on its Dost App, en-
abling wusers, particularly
women, to better understand
and estimate their rightful in-
heritance shares through a
simple, transparent, and
Shariah-compliant process.
By combining technology-dri-
ven financial awareness with
legal aid and community en-
gagement, Mobilink Bank is
working to address systemic
barriers that prevent women
from accessing their lawful
economic rights and achieving
long-term  financial  re-
silience.m

Banklslami and Al-Hilal Shariah Advisors sigh Nutshell, M&P
technical services agreement

Islamabad: BankIslami has
entered a technical services
agreement with  Al-Hilal
Shariah Advisors for the provi-
sion of specialized equity
screening and data analytics
services.

Under this agreement, Al-
Hilal Shariah Advisors will
provide technical support for
screening and monitoring of
listed equities at the Pakistan
Stock Exchange against pre-de-
fined Shariah screening param-
eters approved by BankIslami’s
Shariah Board.

The partnership was for-
mally marked at a signing cer-
emony at  Banklslami’s
headquarters in Karachi, at-
tended by Imran H Shaikh, Dy
Chief Executive Officer of
Banklslami, Faraz Younus

Bandukda, Chief Executive
Officer of Al-Hilal Shariah Ad-
visors, along with other senior
representatives from both or-

cialized technical expertise
where available,” Rizwan Ata,
CEO and President of
BanklIslami, said on the occa-

ganizations.
“This collaboration is a re-
flection of BankIslami’s com-

mitment to enhance
operational efficiency and cost-
effectiveness by leveraging spe-

sion. “It also highlights the im-
portance of incorporating
data-driven insights to support
the development of Shariah-
compliant capital market activ-
ities in Pakistan.”s

strengthen THE
GLOBAL CON-
NECT

Karachi: Nutshell Group
has strengthened THE
GLOBAL CONNECT, its flag-
ship global thought leadership
and economic cooperation plat-
form, through a new strategic
partnership with M&P Group.
The announcement was made
at the MOSAIC FORUM in
Cairo, where global and re-
gional leaders gathered to dis-
cuss investment, policy, public
affairs, and regional collabora-
tion. Launched in February
2026 by Nutshell Group, THE
GLOBAL CONNECT was es-
tablished to convene decision
makers from emerging and
frontier economies and translate
dialogue into actionable strat-
egy, durable partnerships, and
stronger global influence.n
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vivo X FOLD5 vivo X300 Pro
\ |
Display 6.78"
Display 6.53" & 8.03" >
o st )
Rear Camera 200+50+50MP
Front Camera:20+20MP
Rear Camera:50+50+50MP _
Battery 6510mAh —
Battery 6000mAh E
RAM & ROM —_—
Memory 16GB+512GB I
16GB+512GB
Charging 90W Flash Charge P
/ dp==
vivo V70 5G ;
I B I I
Display 6.31" Display 6.59" O
Front 50MP Front Camera:50MP O
Camera . :
Rear Camera 50+50+8MP Rear Camera:50+50+8MP o
6500mAh Battery 6500mAh I
RAM & ROM I I I
RAM & ROM Memo 12GB+256GB
MU  1268+51268 l2eass120n |
Charging 90w Charging 20w
/L J >
vivo Y31d <n
~ ™ N h
Display 6.83" Display 675" o
Front 32MP Front Camera:8MP &
Rear Camera 200+8MP Rear Camera:50+2MP —
Battery 7000mAh Battery 7200mAh P
RAM & ROM
8GB+128GB soiiRe
Memory J.SZ%BB++225566%BB Memory 8GB+256GB
5 Charging sowW Charging 44w
\ 3 S — _'/ / /
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Display 6.68"

Front Camera:8MP

Camera Rear Camera:50+2MP

Battery 6500mAh
RAM & ROM

Memory 8GB+128GB
8GB+256GB

Charging 44w

vivo Y11d

674"

Front Camera:5MP
Rear Camera:50+0.08MP

6500mAh

SaBH128GE

44w

WiWw.bon g.com
www.face mibontelmobile
https:/itwitter,com/bontelmobile

MTK

EHIFSET

E 1.17inch Screen

vivo Y400

6.67"

Front Camera:8MP
Rear Camera:50+2MP

6000mAh

T

»

vivo YOS5

674"

Front Camera:5MP
Rear Camera:8MP

6500mAh

15W

MTK

CHIPSET

1.77inchScreen

R

bontel

Spotlight Torch
g a5ide Torch Key Snotlight Torch
aSide Torch ey
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Realme 15T 5G

Rs. 89,999

Chipset: Mediatek
Dimensity 6400
GPU:Mali-G57 MP2

6.57 Inches, AMOLED
Capacitive Touchscreen

— Front: 50 MP,
=1 Back:Dual Camera 50 MP + 2 MP

7000 mAh

RAM 8GB ROM 256 GB

PHILIPS

LONG STANDY 70DAYS

L)

Removable Li-Po

3000mAR King Talker with Auta
m

CallRecerding

PHILIPS

Display 1 3 Up ta 70 Days
2.4inches

www.advancetelecom.com.pk

Realme 14T 5G

Rs. 79,999

Chipset: Mediatek Dimensity
6300, GPU: Mali-G57 MC2

6.67 Inches, AMOLED
Capacitive Touchscreen

Front: 16 MP, Back: Dual
Camera 50 MP + 2 MP

6000 mAh

RAM 12GB ROM 256 GB

No charging worries
with up to a month of
standby.

Play radio and MP3s!
through the loud rear
speaker.

Tough body and
dedicated music
playback buttons.

www.advancetelecom.com.pk

@ @ X (@ /ADVANCETELECOM

10012022

= Wireless Long-lasting ‘ = LE
=) Wircless ‘ D e (€ LED Torch

© © © O /ADVANCE TELECOM @@ www.advancetelecom.com.pk

ereo Speakers
79 King Voice (Voice
assistance for
accessibility)

www.advancetelecom.com.pk
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SMART PHONE T PHONE

LUXURY DESIGN FORLUXURY PEOPLE KNOCKOUT PERFORMANCE!

4~ SOLD

1000
CONTACTS

- MediaTek
we - REAL CHIPSET

- b S
EDIFE e
4= (550 (64
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BUILT TOUGH,
YLED BOLD

WW.CFIVEPAKISTAN.COM wWww.CFIVEPRPAKISTAN.COM

MOBILE

Insac St
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LET GO OF WHAT LIMITS YOU

MEeMOBILE

AVAILABLE NOW

3000mAR

BATTERY

S
&
-
72,
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AVAILABLE NOW

RS. 2,199/- E
DUArL%SIM 2.8"SCREEN BIG 3000|31An
CARD BLOT CIaPLAY BATTER

BPEAKER

o nexelpakistan @ nexelpakistan www.nexel.pk o nexelpakistan @ nexelpakistan @ www.nexel.pk
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Infinix Note 60

Processor

Chipset: Mediatek Dimensity
7400 GPU: Mali-G615 MC2

Display 6.78 Inches

: Front: 13 MP

Back: Dual Camera
: 50 MP + 8 MP
Battery 6500 mAh

RAM 8GB ROM 256GB

Infinix Hot 60 Pro

Processor

Chipset: MediaTek Helio G200
CPU:Octa-core

Display 6.78 Inches

= Front: 13 MP
Camera Back: 50 MP
Battery 5160 mAh

Memory

RAM 8GB ROM 128GB

Xiaomi Redmi 15C

Rs.38,999

Processor

Chipset: Mediatek Helio G81
Ultra, CPU: Octa-Core

Display 6.9 Inches

- Front: 8 MP
Camera Back: 50 MP
Battery 6000 mAh

Memory

RAM 4GB ROM 128GB

r

Chipset: Qualcomm
SM7635-AC Snapdragon
75 Gen 4, CPU: Octa-Core

Display 6.78 Inches
: ' Front: 13 MP

(Camera Back; SOMP+ P

Battery 6500mAh

0|
:

Memory

RAM 8GB ROM 256GB

Infinix Note 50 Pro

Chipset: MediaTek Helio G100
Ultimate, GPU: Mali-G57 MC2

6.78 Inches, AMOLED
Capacitive Touchscreen

Front: 32 MP
Back: 50 MP + 8 MP

5200 mAh

Memory RAM 12GB ROM 256GB

Xiaomi Redmi A5

Rs.31,999

Chipset: Unisoc T7250
CPU: Octa-Core

Display 6.88 Inches
- Front: 8 MP
Camera. Back: 32 MP
Battery 5200 mAh

Memory

08|

RAM 4GB ROM 128GB
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vGO TEL"®

THE FUTURE OF
S COMING

MODESTY

{ {
{

VGO TEL Smart O GXe)

ACCOMPLISH THE E

. MPIRSJBL

Fu 240
‘ z £ [

T

Available Now

rs.26,500

VGO TEL New |/

siste |RE24/500

1ﬁz'ﬁzgf:amera Q ok @ veoteik @ wwieotelcom

. Bara Speaker
Zabardast Awaaz

Chipset: Mediatek
Helio G99 GPU:
Mali-G57 MC2

6.7 Inches Super AMOLED
Capacitive Touchscreen

Front: 13 MP,
Back: Triple Camera
S50MP+5MP+2MP

5000mAh

RAM: 6GB ROM: 128GB

Chipset: Qualcomm SM6475-AB
Snapdragon 6 Gen 3, CPU:
Octa-core (4 x 2.4 GHz
Cortex-AT8 + 4 x 1.8 GHz Cortex-A55)

6.7 Inches, Super AMOLED
Capacitive Touchscreen

Front: 12 MP, Main: Triple Camera
50 MP, /1.8, (wide), 1/1.96",
PDAF, OIS + 8 MP, /2.2, (ultrawide)
, 1/4.0" + 5 MP, 2.4, (macro)

5000 mAh

RAM 8GB ROM 256GB
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SEGD

BUILT TO

SEGD
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New Colors. Just Dropped.

L

6.8” HD+ | 128GB ROM | 50MP Al Rear | Built-in Al Buddy

TECNO TECNO

TECNO SPARK 40 PRO

6.78"AMOLED144Hz

TECNO SPARK 40 PRO PLUS

6.78"AMOLED144Hz

B comerc Front Camera:13MP Camerc Front Camera:13MP
G Rear Camera:50MP L Rear Camera:50MP
RAM/ROM Memory RAM/ROM
8GB+256GB —— 8GB+256GB
45W Fast Charging
AR, ) 30W Wireless Charging
Fast Charging
- Baitery 5200 mAh m 5200 mAh
TECNO CAMON 40 PRO TECNO SPARK 40
m 6.8" AMOLED 120Hz 6.67"
P Front Camera:50MP _ - Front: BMP
U0 Rear Camera:50MP+8MP — Rear:50 MP
RAM/ROM
8GB+256GB Graa8n
Charginc 45W 45W, SUPER CHARGING
ey Fast Charging
SatTer 5560 mAH Raftery 5200 mAh
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Importer Name

JLﬁ})’ﬁ'déu}JZfL’x':ﬁubj}’;’u:Uu&
S TSirE pye e & bAIse (Feld

EC!

Qty Amt
TECH SIRAT (PRIVATE) LIMITED 2 | =
SMIART TECHNOLOGIES [ ) I 5

“PICK N SAVE T T 3 I 127
SKI R | - | -

“FORTLINE [PRIVATE) LIMITED T MOTOROLA L a I E

| ENERCOM TECHNOLOGIES (PRIVATE] LIMITED | NOKIA = -
TECNO PACK ELECTRONICS (PRIVATE) LIMITED | NOKIA - =
SICCOTEL TRADING | - -

: 5 .. . - :
YELLOSTONE TECHNOLOGIES (PRIVATE) LIMITED | “NOTHING 200 67,600
DEPLOY [PVT.) LIMITED [ NO NAME z 60
SWIFT BIZ SOLUTIONS PVT LTD | NO NAME -

5.A.0 COMMUNICATION | 2 =

5 TIC SERVICES (PRIVATE) LIMITED T . ] T T =

“LOGISTICS PROPEL ) | NO NAME = -
ACTION MOBILE | NO NAME - =
EDGE CONSULTING SOLUTIONS | NO NAME = =

£, ~ - — ISR - :
'ICONIC STARS ELECTRONICS | i m 4 =

“A.S. TELECOM (PRIVATE) LIMITED I = ”
AZURE TECH (PRIVATE) LIMITED | - | -

UROTELTRABING I - - =

| = 2

| EXERT TECH (PRIVATE) LIMITED | 74,500 | 7,794,500
IMPEL TECH (PRIVATE) LIMITED I OPPD = | =
UNITED COMMUNICATION ([PVT. | Q MOBILE - =

“EXERT TECH (PRIVATE] LIMITED I " REALME 9,000 1,134,000
‘SUNTON MOBILE TECH (PRIVATE) LIMITED i A 'REALME N T
LOGISTICS PROPEL | REALME 2 600
NAYYAR ENTERPRISES SAMSUNG =

SAMSUNG = =
SUNG = =
.| g SAMSUNG a2 | 5,022
ACTION MOBILE I SAMSUNG N | R

M/S BK TRADERS ] SAMSUNG 1,531 297,577

“MICROTEL TRADING L K N SAMSUNG I .

MOBCARRY (PRIVATE) LIMITED O IN ] “SAMSUNG | % T =
SICCOTEL TRADING I SAMSUNG 3 =
SMART TECHNOLOGIES | SAMSUNG - -
SMART SOLUTIONS | SAMSUNG - F

M/5 AS TRADING — SAMSUNG z =

“SHOPME | SAMSUNG aa4 | 70,363
PICK N SAVE [ SAMSUNG 1,346 | 203,102
5.A.0 COMMUNICATION | SAMSUNG - -
AL-BARKAT 5YSTEMS SAMSUNG 48 | 4,728

“SAMSUNG EC PAKISTAN (PRIVATE) LIMITED | | i "SAMSUNG T A W 4 N 1,870

"GREEN ENTERPRISES ki % SAMSUNG T i = B B i
LUCKY MOTOR CORPORATION LIMITED I SAMSUNG 111,233 26,047,440
SAHAA TRADERS [ SAMSUNG 3 F

=& i I I

L | T 1,927 0
EUROTEL TRADING | SAMSUNG = B
YOUNG TECH (PRIVATE) LIMITED | SD MOBILE - -
CORETRIX (PRIVATE) LIMITED TECNO Z | T

“AIR LINK COMMUNICATION LTD ] I “TECNO iFr 20,000 B 1,964,220

“ADVANCE TELECOM (PVT.) LIMITE F— - TECNO B 550 I 171,772

 TRANSSION TECNO ELECTRONICS [PRIVATE] LIMITED ] TECNO 68,008 7,887,349
CORETECH ] TECNO = B
UNITED MOBILE e b 1 N0 L - L -
SICCOTEL TRADING [ TECNO 5 =

“CARLCARE SERVICE (PVT.} LIMITED I TECNO - "
EZEE SOLUTIONS ] ULEFONE = =
COASTAL JADE TECHNOLOGY (PRIVATE) LIMITED VIVOD

CARLCARE SERVICE (PVT.) LIMITED

M/5.ZENITH ENTERPRISE

INOVI TELECOM (PVT.) LIMITED

“EDGE CONSULTING SOLUTIONS

'CORETECH

TECH SIRAT (PRIVATE) LIMITED

'M/S GREEN GATE GLOBAL
L L LLETOMER CARE LLIMITED: .
STRATEGIC LOGISTIC SERVICES (PRIVATE) LIMITED

KIADMI

OPTIMUS.

Xiaomi

SELECT TECHNOLOGIES [PRIVATE) LIMITED

Xiaomi

42,400

MULPHICO TECHNOLOGIES (PRIVATE) LIMITED

ION (PVT.J UMITED

X MOBILE

XMOBILE

VERIBEST BRANDS PAKISTAN PRIVATE LIMITED

X MOBILE

'PREMIER CODE (PRIVATE) LIMITED
RIBEST | Ds STAI VATE LIMITED
SICCOTEL TELECOM (PRIVATE) LIMITED

_ZEEKER

SICCOTEL TRADING

AZURE TECH (PRIVATE) LIMITED

UNITED COMMUNICATION (PVT.) LIMITED

APPLE

20,333,618

“NEXEL

CALME

[ INFINTTY
MINTT

a0

SOLOKING

156

1,804,660

HELLO TECH

S

D CODE

“DIGNG

M-HORSE
FTeC

"HONGR

10,000

595,916

INFINIX
“MIONE

232,507

25,708,555

ITEL

5,500

541,002

33

2,233

|
7,794,500

NOTHING

67,600

G MOBILE

"REALMIE

1,134,600

SAMSUNG
5D MOBILE
TECNO

10,023,341

VIVO

11,026,680

20,009

T

5
1,015,312
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ZTE | 153,852 | 9,936,696
_ Total 899,857 120,866,665 |
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Importer Name Brand aty May-26 F
FUTURE TECH APPLE 38 41,796
BLUE BELLS ELECTRONICS APPLE - T
CELLXPRESS (PRIVATE) LIMITED APPLE 100 126,305
 APPLE HOUSE APPLE - -
IWORLD APPLE 92 92,052
10T TRADERS (SMC-PRIVATE) LIMITED APPLE - -
DB LINK (PRIVATE) LIMITED APPLE 101 22,561
INTRO TECHNOLOGY APPLE = =
M/S CELL CO APPLE 6,469 2,065,947
SELECTO RETAIL APPLE 157 196,391
NEXTWAVE DISTRIBUTION (PRIVATE) LIMITED APPLE - -
SKY LINK TECHNOLOGIES APPLE - -

M/S AS TRADING APPLE -
SKLINKER APPLE 5 E
10T TRADERS (SMC-PRIVATE) LIMITED APPLE - -
M/S BK TRADERS APPLE 2,047 583,482
“ROCKERS TRADING APPLE p B
AIR LINK COMMUNICATION LTD APPLE - -
NEXALINK DISTRIBUTION [PRIVATE) LIMITED APPLE 551 661,022
M/S NEXALINK APPLE - -
SMART FLOW (PRIVATE) LIMITED APPLE - -
"ENABLING SOLUTIONS (SMC-PRIVATE) LIMITED APPLE < E
CITI TECHNOLOGIES (PRIVATE) LIMITED APPLE - -
IPHONE CITY APPLE - -
SELECT TECHNOLOGIES (PRIVA TE) LIMITED APPLE - -
'SMART SOLUTIONS APPLE - -

AL NAFEESA ENTERPRISES APPLE - -
GNEXT SERVICES (PRIVATE) LIMITED APPLE 35 30,290
GNEXT SOLUTIONS (PRIVATE) LIMITED APPLE 1,676 2,045,077
GNEXT TECHNOLOGIES (PRIVATE) LIMITED APPLE 2,985 3,509,596
SAHAA TRADERS APPLE - -
ACTION MOBILE APPLE - -

“MOBCARRY (PRIVATE) LIMITED APPLE - -
MICROTEL TRADING APPLE 648 256,433
SHOPME APPLE 3,931 954,194
"DERIMOD ENTERPRISES APPLE 5 -

APPLE - -

APPLE 185 235,360
LEADING EDGE PAKISTAN (PRIVATE) IMITED APPLE 1,631 1,906,404
WAQAS MOBILES APPLE 5 e
MYSHA ENTERPRISES APPLE 3 z
NAYYAR ENTERPRISES APPLE 5 =

 YELLOSTONE TECHNOLOGIES (PRIVATE) LIMITED APPLE 1,229 1,538,503
M/S. C RIGHT MOBILE APPLE - »

"TRADE BATCH INTERNATIONAL APPLE 3 -
MY REHMAN| TRADERS APPLE - -

' GREEN ENTERPRISES APPLE - -
CORETECH APPLE 711 894,622
CORETRIX [PRIVATE) LIMITED APPLE 445 549,280
5.A.Q.CO ATION APPLE - -
"USRA COMMUNICATION APPLE 903 272,979
PICK N SAVE APPLE 9,509 2,533,845
EUROTEL TRADING APPLE 1,343 1,486,690
AL-BARKAT SYSTEMS APPLE &0 13,655
HEAVEN TECHNOLOGIES APPLE 257 317,134
GOLDEN TECHNOLOGICS APPLE - -
MMT RAPID (PRIVATE) LIMITED APPLE 2 E
SICCOTEL TRADING APPLE - -
UNITED TRADERS APPLE -
JINSUNG INTERNATIONAL MIONE - -
BELLCO TRADING COMPANY [PRIVATE) LIMITED E-TACHI - -

AA TRADING SOLOKING 3 156

"M/S BK TRADERS [T - E
SWIFT BIZ SOLUTIONS PVT LTD MINTT - -

SICCOTEL TELECOM (PRIVATE) LIMITED HMD - -
SICCOTEL TRADING HMD - -

G' FIVE MOBILE (PRIVATE) LIMITED GFIVE - -
INFOCOM GADGETS (PRIVATE) LIMITED CALME - -
FAYWA TRADING [PRIVATE) LIMITED FAYWA - -
NAYYAR ENTERPRISES GOOGLE - .
PICK N SAVE GOOGLE 4,675 503,862
INTRO TECHNOLOGY GOOGLE - -
USRA CO ATION GOOGLE 82 2,887

_FOCAL INTERNATIONAL GOOGLE - -
SKLINKER GOOGLE - -
M/S CELL CO GOOGLE 8,999 787,209
ACTION MOBILE GOOGLE - -
MY REHMANI TRADERS GOOGLE - -
M/S AS TRADING GOOGLE - -
CORETECH GOOGLE - -

DB LINK (PRIVATE) LIMITED GOOGLE 940 69,858
_SAHAA TRADERS GOOGLE - -
EUROTEL TRADING GOOGLE - -
M/S BK TRADERS GOOGLE 3,006 294,063
MICROTEL TRADING GOOGLE - -
SHOPME GOOGLE 1,287 128,753
SICCOTEL TRADING GOOGLE - -
5.A.Q.CO ATION GOOGLE - -
SMART TECHNOLOGIES GOOGLE - ¥
AL-BARKAT SYSTEMS GOOGLE 209 18,028
SMART SOLUTIONS GOOGLE - -
POLE COMMUNICATION TECHNOLOGY (PRIVATE) LIMITED HELLO TECH - -
EXPERT TECH SOLUTIONS BLACKVIEW 380 70,300

"UNITED COMMUNICATION (PVT.) LIMITED INFINITY 1 40
AZURE TECH (PRIVATE) LIMITED SEGO 17 1,140

'A.S.TELECOM (PRIVATE) LIMITED ALLCALL - -
UNITED COMMUNICATION (PVT.) LIMITED D CODE - -

 PREMIER CODE (PRIVATE) LIMITED D CODE = =

SWIFT BIZ SOLUTIONS PVT LTD DIGIT 4G - -
PICK N SAVE DIGNO 2 e

“ALPHA ENETWORK (PRIVATE) LIMITED M-HORSE - E
SICCOTEL TELECOM (PRIVATE) LIMITED MEIZU - -
A.S. TELECOM [PRIVATE) LIMITED ETEL - -
GOLDEN TECHNOLOGICS HONOR 10,000 595,916
INOVI TECHNOLOGIES HONOR
INOVI TELECOM (PVT.) LIMITED INFINIX 63,500 12,351,602
ZENITH ENTERPRISE ) Y INFINIX 7 1,280
CARLCARE SERVICE (PVT.) LIMITED INFINIX - -
SICCOTEL TRADING INFINIX . -

ADVANCE TELECOM (PVT.J LIMITED INFINIX a F
MOBICELL [PRIVATE) LIMITED INFINIX = 2

“TRANSSION TECNO ELECTRONICS (PRIVATE]) LIMITED B INFINIX 169,000 13,355,673
AIR LINK COMMUNICATION LTD TTEL . B
CARLCARE SERVICE [PVT.] LIMITED TTEL - N

“INOVI TELECOM (PVT.) LIMITED ITEL 5,500 541,002
ADVANCE TELECOM [PVT.) LIMITED TTEL s F

"ENERCOM TECHNOLOGIES (PRIVATE) LIMITED ITEL z E
TECNO PACK ELECTRONICS (PRIVATE) LIMITED TTEL = =

“TRANSSION TECNO ELECTRONICS (PRIVATE] LIMITED ITEL - -
ATIICON (PRIVATE) LIMITED OUKITEL . N

 SKYLINES INTERNATIONAL ASSOCIATES OUKITEL a =

UNITED COMMUNICA TION [PVT.) IMITED NENEL S z
YOUNG TECH (PRIVATE) LIMITED KXD = =

“ACTION MOBILE MOTOROLA -
/5 CELL CO MOTOROLA _ -

“5.A.Q COMMUNICATION "MOTOROLA P =

"™M/5 BK TRADERS MOTOROLA = E

AL-BARKAT SYSTEMS MOTOROLA 30 2,106
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) SECURITY

— A A AT

Trusted Security Solutions for :
Islamabad & Across Pakistan

— Professional | Reliable | Disciplined —

(v Armed & Unarmed Security Guards
@ Corporate & Commercial Security
(v Residential & Society Security
Event Security Management
VIP / Executive Protection

CCTV Monitoring & Surveillance

Suite No. 103, 1*t Floor, Victoria Heights, Service Road, Sohan, Islamabad
+92-51-2612089 ] skh.isbregion@gmail.com

www.skhsecurityservices.com @) www.skhsecurityservices.com
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g FEATURE PHONE INDUSTRY

o

A THREAT TO DIGITAL INCLUSION,
RURAL CONNECTIVITY AND INDUSTRIAL CAPACITY

MARGINALIZING LOW-INCOME CITIZENS.

Feature phones remain the primary, most affordable mode of essential
connectivity for millions of rural and financially vulnerable subscribers.

DISRUPTING LOCAL INDUSTRY.
A forced phase-out of 2G technology will cause a severe demand-supply
mismatch, devastating local assembly plants and retail ecosystems.

LET MARKET DYNAMICS NATURALLY
STEER THE CONSUMER TRANSITION
NOT FORCED REGULATORY BANS.
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SAVE 2G

FEATURE PHONE
MARKET DATA

(BASED ON VERIFIED CUSTOMS REPORTS)

@ Safeguard connectivity for the poorest

UNTAPPED GLOBAL EXPORT POTENTIAL. et o SRt

North American and Western markets have a rapidly growing demand for

S
8
-
72,
O
Q.

P " L . : : Year Volume (Units) MarketShare
minimalist "dumb" phones for digital detoxification and corporate securit 3 :
applications. 3 2 3 4 v Allow market forces to determine the = TN —
natural lifecycle of 2G devices. 2021 18, 422, 957 55%
& RISK TO FINANCIAL INCLUSION. 2022 12, 525, 537 5T%
l\ﬁi} Millions of citizens rely strictly on 2G ff;atqre phones for mobile banking, mohile Strengthen the export strategy to
wallets, and daily emergency communication. / facilitate exports of locally 2023 13, 175, 849 58%
IGNORED MARKET DYNAMICS. manufactured feature phones. 024 15, 119, 683 5%
@5 Forcing a technological transition prematurely destroys industrial volume before ! :
4G/5G alternatives become economically viable for the masses. Protect '!"dusmal Vol““:‘e and local 2025 17, 003, 224 5%
electronics manufacturing :
-+ REVENUE & JOB LOSSES. investments. 2026 0w 6, 217, 360 55%

Restricting a segment that represents half of the country's mobile ecosystem will
directly result in manufacturing job losses and reduced industrial activity.

Address:

2nd Floor, 72 Westend PlazaArea/Road:
The Mall RoadCity: Lahore, Punjab,
Pakistan (Postal Code: 54000)

PAKISTAN MOBILE PHONE MANUFACTURERS

ASSOCIATION (PMPMA)
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