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FDIs markedly

alfected as
foreign firms
quit Pakistan

About 80 years after its establishment, Pakistan is still largely
dependent on foreign loans and Foreign Direct Investments (FDIs)
to sustain its economy, instead of developing its indigenous and
human resources, as China did during the Cold War era when the
Iron Curtain was drawn at the global level.

It 1s a pity that every government in Pakistan cries over the
dwindling economy and adopts measures to bolster it, but they
have hardly been effective, and the situation remains the same.
This time around, when Pakistan is again beset by severe economic
woes, various efforts and experiments have been carried out to
bring in foreign investments, which mainly come through foreign
firms and companies when they do business in this country.
However, unlike the past, this time round the situation is quite
serious as never in history had foreign companies wrapped up
their business in Pakistan as done this time.

The government has claimed that during its tenure, FDI has
been injected into the country, as many companies are willing
to invest in various sectors, particularly energy, agriculture,
and telecom. However, on the contrary, dozens of companies
have exited Pakistan. Over the past several years, numerous
multinational corporations and tech startups have either exited,
scaled down, or restructured their operations in Pakistan due to
significant economic challenges. Prominent companies that have
left include Shell, TotalEnergies, Puma Energy, Telenor, Procter
& Gamble (P&G), Uber, Careem, SWVL, Airlift, Microsoft,
Yamaha, Bayer, Pfizer, Eli Lilly, and Sanofi.

The situation reveals a complex landscape in which the allure
of investment opportunities coexists with the harsh realities of
doing business in the country. Factors contributing to this trend of
quitting businesses include political instability, security concerns,
bureaucratic hurdles, and fluctuating economic conditions.
The Securities and Exchange Commission of Pakistan (SECP)
reported a troubling statistic as of January 20, 2026: 125 foreign
companies have formally ceased operations in the country. This
information highlights the struggles faced by international firms
as they navigate an increasingly challenging environment.

Although the government promotes foreign investments as a
cornerstone of its development strategy, the ongoing challenges
appear to be undermining these efforts. Furthermore, the
departure of these companies could signal a lack of confidence in
the country’s business climate. For many stakeholders, particularly
those in the local workforce or dependent on these businesses,
these closures raise serious concerns about future job prospects
and economic growth in the region. As the government attempts
to attract more foreign investment, understanding the underlying
causes of these exits will be essential in addressing the issues
that have led to declining investor confidence in the country’s
economic viability and stability.
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Revise curriculum

As a student, I strongly feel that Pakistan’s National
Curriculum plays a decisive role in shaping the future of
our youth. In today’s competitive world, education must
go beyond memorisation and rote learning. Our curriculum
should give greater emphasis on critical thinking, practical
skills, creativity and the meaningful use of technology.
Education can also become a powerful tool for strengthening
national harmony. A stronger focus on a shared national
language within the formal education system could help
create a more uniform academic platform across provinces.
This may support equal opportunities for students and
promote a stronger sense of collective identity. At the same
time, regional languages such as Sindhi, Balochi, Punjabi
and Pashto remain an important part of our rich cultural
heritage and should continue to be preserved and respected,
but within families and communities only.

Revisiting the National Curriculum, therefore, is not merely
an academic discussion — it is an investment in Pakistan’s
unity, strength and long-term progress.

Abdul Jabbar. Karachi

Pedestrian bridge

The township of Shahzad Town, with a population of around
10,000 and situated on National Park Road, Islamabad,
urgently needs an overhead pedestrian bridge for school-
going children, teachers, women, and elderly citizens to
cross the road safely. Previously, a traffic signal facilitated
safe crossing, but its removal by the Capital Development
Authority (CDA) has created a serious hazard. Recently,
two girl students were hit by a car while crossing the road,
and the situation is open to further accidents if no timely
steps are taken to address the issue.

In the interest of pedestrian safety, the CDA must construct an
overhead pedestrian bridge near the entry point of Shahzad
Town without delay. I therefore request the Chairman of the
Capital Development Authority to visit the site and issue
immediate instructions for its construction.

M. Sharafat Ali Zia, Islamabad

Heatwave and loadshedding

Through this column in your esteemed magazine, I draw
attention to the severe impact of heatwaves along with
prolonged loadshedding in our country. This double crisis
has made life extremely difficult for people, especially in
cities like Karachi.

With temperatures rising to unbearable levels, continuous
power outages have added to the suffering of citizens.
Without electricity, fans and air conditioners cannot function,
making it nearly impossible to cope with the intense heat.
Students are unable to focus on their studies, patients face
serious health risks, and daily life is greatly disrupted.
Moreover, this situation increases the risk of heatstroke,
dehydration, and other heat-related illnesses. The lack of
proper planning and management further worsens conditions,
leaving people helpless.

The government must take urgent steps to ensure an
uninterrupted electricity supply during extreme weather

Write us at: flare.mag@gmail.com

conditions. Additionally, public awareness campaigns, the
provision of clean drinking water, and the establishment of
cooling centres can help reduce the impact of heatwaves.
Immediate action is necessary to protect the lives and well-
being of citizens.

Manahil Habib, Karachi

Poor condition of government

hospitals

I would like to draw attention to the poor condition of
government hospitals in the country. These hospitals are
meant to provide affordable healthcare to the public, yet
their existing state reflects serious negligence.

Many government hospitals suffer from a lack of basic
facilities, including clean wards, proper sanitation, and
essential medical equipment. Patients often face long waiting
hours, overcrowded conditions, and the unavailability of
medicines. In some cases, there is also a shortage of qualified
staff, which further affects the quality of treatment.

Such conditions not only cause inconvenience but also put
patients’ lives at risk. Poor hygiene and mismanagement can
lead to the spread of diseases instead of curbing the spread
of diseases. It is deeply concerning that those who cannot
afford private healthcare are left with no reliable option but
to resort to the public hospitals, where the conditions are
Very poor.

The government must take immediate steps to improve
the healthcare system. Proper funding, regular inspections,
better management, and strict accountability are necessary
to bring positive change. Ensuring quality healthcare is
not a privilege but a basic right of every citizen. I hope the
concerned authorities will take urgent action to improve the
condition of government hospitals.

Saeed Nomi, Faisalabad

[llegal Immigration

I draw attention to the growing problem of illegal immigration
and visa misuse. An increasing number of Pakistani nationals
are reportedly seeking asylum in Europe and North America
on the grounds of political persecution after entering these
countries on student or visit visas and subsequently overstaying
or changing their immigration status.

In 2026 alone, around 10,000 Pakistanis who travelled to the
United Kingdom on student visas reportedly later claimed
asylum. Similarly, approximately 580 Pakistanis travelled
to Belarus, while around 7,000 travelled to Azerbaijan on
visit visas but did not return. Instead, many allegedly sought
employment and attempted to change their visa status. Such
practices create difficulties for bona fide travellers with valid
documentation, as illegal immigration damages Pakistan’s
international reputation and has become a matter of serious
concern for many countries, including members of the
European Union.

To curb illegal immigration, the Federal Investigation Agency
(FIA) should make greater use of modern technology, reduce
reliance on human discretion, strengthen laws and regulations
dealing with visa violations, and introduce effective tracing
mechanisms through e-passports.

Muhammad Yousaf, Lahore

We receive too many letters from our valued readers every month through mail and e-mail, however, due to shortage of space,

we are publishing only few selected letters.
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s the government is working to check

the smuggling of petrol from Iran, a

noticeable shift has been seen in Pa-

kistan’s retail market, where Iranian
products are being prominently displayed and sold
in major supermarket chains, including Imtiaz
Super Market, Hyperstar, Euro Store, and Metro.
These goods are also available online at Daraz.pk,
jodiabaazar.com, and many other online outlets.
For many years, a significant quantity of Iranian
goods reached Pakistani markets through informal
cross-border trade and smuggling routes, particular-
ly via the Taftan border. Customs authorities regu-
larly raid and seize smuggled consignments, but the
Iranian products continue to be found in wholesale
and retail markets across Karachi and other major
cities. It is particularly following recent diplomatic
developments involving Pakistan and Iran that con-
sumers see a growing presence of Iranian products
on the shelves of organised retail outlets. This de-
velopment has raised an important public interest
question: Are these products now being imported
through legal and documented channels after pay-
ment of all applicable customs duties and taxes, or
are the Iranian goods reaching Pakistan through an
unauthorised supply chain?

The appearance of these items in high-profile
retail spaces marks a departure from how they
were previously handled. Historically, these goods
were viewed as contraband, often associated with
grey-market activity that bypassed the standard tax
structures intended to support the national econo-
my. When products exist outside these formal struc-
tures, they create challenges for local manufacturers
who are playing by the rules and paying their re-
spective duties. The sudden visibility of these goods
suggests that the supply chain, at least in the eyes of
the retailers, has been formalised to a point where
they feel comfortable placing them on store shelves
alongside internationally recognised brands.

Trade experts believe that if these products
are entering Pakistan through officially approved
import procedures, it represents a positive shift
towards documented trade, increased government
revenue, and greater consumer confidence. A tran-
sition to legal importing would imply that the goods
are passing through designated customs check-
points, undergoing the required quality inspections,
and contributing the necessary tax revenue to the
national treasury. This would be a significant de-
velopment, especially considering the long history
of reliance on informal routes that provided little to
no financial benefit to the state. Furthermore, when
goods are imported legally, there is usually a paper
trail that helps track the origin and handling of the
products, which in turn offers a level of account-
ability that simply does not exist with smuggled
merchandise.

On the other hand, if the products are sourced
through undocumented channels, the relevant au-
thorities may need to clarify the regulatory posi-
tion. The presence of these items in large, reputa-
ble chains leads to an assumption by the average
shopper that they have been cleared for sale after
meeting all all necessary legal stepls. If this is not
the case, the implications are twofold: it could un-
dermine the efforts of regulators who have been
fighting to curb smuggling for years, and it could
mislead the public regarding the status of the goods
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(Question about
import authenticity
grips lranian products

in Pakistani maket

For many years, a significant quantity of Iranian goods
reached Pakistani markets through informal cross-border
trade and smuggling routes, particularly via the Taftan
border. Customs authorities regularly raid and seize
smuggled consignments, but the Iranian products continue
to be found in wholesale and retail markets across Karachi
and other major cities

garding cross-border trade are being applied in the
current climate. If trade relations between the two
countries have improved to the point where goods
are now flowing through formal channels, then a
simple acknowledgment of this change would go a
long way in calming public anxiety.

People want to know that the goods they take to
their homes are not part of an illicit ecosystem that
ignores the law.

The shift towards organised retail is a trend that
has been growing in Pa-

they are purchasing. The
retail sector in Pakistan
is increasingly becoming
organised, and consumers

The government is tasked wit
managing a delicate balance:

h kistan for over a decade.
Consumers have moved
away from traditional open

rely on the integrity of large encouraging trade that boosts the markets in favour of the

supermarkets
that what they are buying is

to ensureaconomy while ensuring that illicit

convenience, cleanliness,
and range offered by large

authentic, safe, and legally @CtiVities do not flourish under the sypermarkets. When these

sourced. When that trust is
tested, it creates a ripple ef-

guise of new diplomatic
agreements

retailers incorporate new
categories of goods, it is
usually because there is a

fect of uncertainty that can
be difficult to manage.
Industry observers say transparency from retail-
ers and government agencies, including customs
and trade authorities, would help remove uncer-
tainty and reassure consumers about the legality
and origin of these imported products. Transpar-
ency, in this context, is not just about showing the
invoices; it is about clarifying how the policies re-

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

strong demand for them.

Iranian products, ranging from food items to
household supplies, have long been popular in the
region due to their quality and competitive pricing.
By bringing them into the formal sector, these retail-
ers are clearly meeting a consumer need. However,
the move also places a greater responsibility on the
shoulders of the retailers to ensure their inventory is

X.COM/FLAREMAGAZINEPK |

compliant with national trade standards.

Retailers often rely on distributors and whole-
salers to supply their shelves. If the fault lies in the
upstream supply chain—where the origin of the
goods is obscured—then the retail stores themselves
might be unintentionally caught in the middle of
a complex regulatory problem. Still, the burden
of due diligence remains with the storefronts that
choose to display these items prominently to the
public. If the products lack the proper documen-
tation, the retail chains risk being associated with
the very practices the government has been trying
to curb. This is why many analysts call for a more
direct engagement between the business communi-
ty and the government departments responsible for
trade policy.

In the past, the focus was primarily on border
enforcement to block smuggled fuel and other con-
sumer goods. Now, the conversation has moved
from the border to the shopping aisle. The govern-
ment is tasked with managing a delicate balance:
encouraging trade that boosts the economy while
ensuvring that illicit activities do not flourish under
the guise of new diplomatic agreements. If legiti-
mate channels have been opened, the details of
these agreements must be shared with the public
and the business sector. This clarity would allow
for a more streamlined market where competition
is fair and everyone plays by the same set of rules.

JULY, 2026
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Ufone to reassess worth of over 500
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It is 1mp0rtant to note that followmg the legal merger of Telenor Pakistan into Pakistan
Telecommunication Mobile Limited (PTML), the networks, subscribers, assets, and
operations of both companies have been consolidated under a single entity

ollowing the legal merger of Ufone and

Telenor Pakistan, a major organisational

restructuring has commenced. Informed

sources indicate that over 500 employees
have been shortlisted for a comprehensive work-
force reassessment, which could ultimately result
in phased layoffs. Well-placed sources within the
merged company informed Flare that new manage-
ment held a meeting in which PTML President and
CEO Hatem Bamatraf briefed employees on the
post-merger strategy, new organisational structure,
and the company’s goals in the time to come.

According to these sources, employees were told
that all major departments, positions, and workforce
requirements would be reviewed to create a lean-
er, more efficient, and cost-effective organisation
post-merger. Sources also noted that the announce-
ment of the new executive management has led to
significant changes in the company’s leadership
structure. They claimed that only a limited number
of executives from the former Ufone management
will be retained in the new executive team, with most
senior officials continuing to serve within the PTCL
Group.

Furthermore, sources stated that over 500 em-
ployees have been directed to report to the former
Telenor office for a detailed assessment, which is be-
ing supervised by Chief People Officer, Areej Khan.
This evaluation will review employees’ performance,
skills, and suitability for the new organisational re-
quirements before decisions are made regarding their
future role within the merged company.

According to sources, preliminary departmental
lists have already been prepared, with further devel-
opments expected soon. The restructuring aims to
integrate the operations of both companies, elim-
inate overlapping positions and responsibilities,
reduce operating costs, and enhance overall organ-
isational efficiency. It is important to note that fol-
lowing the legal merger of Telenor Pakistan into Pa-
kistan Telecommunication Mobile Limited (PTML),
the networks, subscribers, assets, and operations of
both companies have been consolidated under a sin-
gle entity. During the Town Hall meeting and in the
announcement of the new executive management,
the company also confirmed its aim to undertake a
comprehensive review of its organisational structure,
workforce, and business strategy to foster a more effi-
cient and competitive organisation for the future.

‘While the company has officially confirmed an
ongoing post-merger organisational review, the re-
ported workforce reassessment and potential phased
layoffs are based on information from sources fa-

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

miliar with the restructuring process. Pak Telecom
Mobile Limited (PTML) announced its executive
management team in a press release, marking a new
chapter in the leadership of the recently amalgamat-
ed company.

Following the Competition Commission of Pa-
kistan’s (CCP) order for separate management from
the PTCL Group, Hatem Bamatraf has stepped
down as President and Chief Executive Officer of
PTCL. He will continue as President and Chief
Executive Officer of PTML, where he will lead the
newly amalgamated MergeCo (PTML) and focus on
its integration and growth.

The amalgamation, approved by the Islamabad
High Court (IHC) through a Scheme of Arrange-
ment, unites the strengths of both organisations
under PTML. This creates a unified telecommuni-
cations company poised to accelerate network lead-
ership, digital innovation, enhance customer experi-
ence, and drive sustainable growth across Pakistan.

In line with this amalgamation, the PTML lead-
ership team, under the President & CEOQ, includes:

While the company has officially
confirmed an ongoing post- merg-
er organisational review, the
reported workforce reassessment
and potential phased layoffs are
based on information from
sources familiar with the restruc-
turing process

® Atif Raza, Chief Commercial Officer
(CCO): With over two decades of experience in Pa-
kistan’s telecom industry, Atif brings deep expertise
in commercial strategy, business transformation,
customer experience, product development, pricing,
and revenue growth.

®  Awais Vohra, Chief Technology and AI Of-
ficer (CTO): Awais brings over 26 years of leadership
experience in networks, digital transformation, Al,
and telecom strategy across Pakistan, Scandinavia,
and the Asia Pacific region. He most recently served
as Interim CEO of Telenor Pakistan, successfully
navigating a complex ownership transition while de-
livering solid growth.

® Mudasser Shafig, Chief Financial Officer
(CFO): With nearly two decades of experience in
finance, business partnering, financial planning, and
mergers & acquisitions, Mudasser has been instru-
mental in shaping PTML’s trajectory from its incep-
tion.

X.COM/FLAREMAGAZINEPK |

®  Areej Khan, Chief People Officer (CPO):
Areej brings over two decades of leadership experi-
ence in people, digital, products, communications,
and organisational transformation. She has success-
fully led and contributed significantly to change and
integration initiatives. She will now lead efforts to
build a high-performing organisation where talent,
leadership, and culture foster long-term success.

®  Shan ul Haq, Chief Corporate Affairs Offi-
cer (CCAO): Shan possesses diverse leadership expe-
rience, having held senior roles in corporate affairs,
regulatory strategy, public policy, human resources,
and commercial functions. His broad industry un-
derstanding and strong stakeholder relationships will
be crucial in advancing PTML’s external engage-
ment and strategic priorities.

® Khawaja Shehzad Ullah, Chief Consumer
Business Officer (CCBO): With over three decades
of experience in consumer sales, channel manage-
ment, and retail operations, Khawaja has built and
led high-performing commercial teams nationwide.
As part of the commercial division, he will be re-
sponsible for driving PTML’s consumer business
and strengthening its market leadership.

® Bilal Javed Bhatti, Chief Business Officer
(CBO): Bilal brings over 20 years of experience in
enterprise sales, customer management, sales oper-
ations, and business growth. Having successfully led
Telenor Pakistan’s Business Division and consistent-
ly delivered strong commercial outcomes, he will
now lead PTML’s business segment as part of the
commercial division.

® Haider Latif Sandhu, Senior Vice Presi-
dent, Governance, Legal & Compliance, Company
Secretary: With over 26 years of experience in gov-
ernance, legal, and compliance, Haider has played a
central role in risk management, Board support, and
guiding major strategic transactions, including the
acquisition of Telenor Pakistan and the subsequent
amalgamation. He will continue to strengthen PT-
ML’s governance framework and legal foundation.

®  Abdullah Hameed, Head of Intermal Au-
dit: Abdullah brings over 25 years of experience in
internal audit, governance, and enterprise risk man-
agement. Previously, he held senior audit and risk
leadership roles within the PTCL Group for over
two decades. His experience spans financial, oper-
ational, and technology assurance, enterprise risk
management, governance, and leading key oversight
assurance assignments across group subsidiaries.
He brings extensive expertise in supporting organi-
sations to strengthen their assurance, risk manage-
ment, governance, and internal control frameworks.

JULY, 2026
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among women in Pakistan

Aalr Ibrahlm the Chalrman of TOA, said that the adancements Paklstan ha:-: made

Mobile Gender Gap
in Pakistan
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to reduce the gender gap in mobile ownership and internet access are noteworthy. He
highlighted that this progress illustrates the potential outcomes when government, industry,
and various stakeholders unite to pursue the common aim of digital inclusion

he Telecom Operators’ Association

(TOA), in collaboration with GSMA,

organised an event to launch the GSMA

Mobile Gender Gap Report 2026, high-
lighting Pakistan’s significant progress in narrowing
the mobile gender gap. The report indicates that
Pakistan achieved the largest improvement among
all surveyed nations in narrowing the gender gap in
mobile ownership, which has come down from 37%
in 2024 to 27% in 2025. This remarkable achieve-
ment illustrates the country’s commitment to pro-
moting digital inclusion for women. Furthermore,
Pakistan not only reduced the mobile ownership
gender gap but also ranked among the top perform-
ers across 14 low- and middle-income countries
(LMICs). The report details substantial gains across
nearly all indicators related to women’s access to
and use of digital technology.

One of the report’s standout findings was the
significant reduction in the mobile internet gender
gap, which decreased from 25% to 8% in just one
year. This sharp decline positions Pakistan among
the countries with the fastest improvements global-
ly in this area. As more women are adopting mobile
internet technology, men’s usage remains relatively
stable, indicating strong momentum in women’s
digital adoption. The data in the report shows that
94% of women who own personal smartphones use
mobile internet daily, in stark contrast to only 48%
of women who depend on shared devices for in-
ternet access. This statistic emphasises the critical
role of ownership in facilitating meaningful engage-
ment with digital platforms and services.

At the event, Aamir Ibrahim, Chairman of
TOA, shared his insights and said, “Pakistan’s
progress in narrowing the gender gap in mobile
ownership and internet use is a significant achieve-
ment and demonstrates what is possible when gov-
ernment, industry, and other stakeholders work
towards a shared goal of digital inclusion.” He em-
phasised the importance of sustaining this positive
momentum, stating that it would require a con-
tinuous focus on several essential areas, including
affordability, the development of digital skills, and
the creation of more opportunities for women to
participate independently in the digital economy.
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Julian Gorman, Head of Asia Pacific at GSMA,
addressing the audience, reinforced Pakistan’s posi-
tion as a standout performer among the countries
surveyed. He noted that the substantial reduction
in the gender gap is not merely a statistic but a re-
flection of meaningful progress that has been driv-
en by a collective effort from various sectors. Gor-
man pointed out that ensuring women have access
to their own devices, as well as a supportive digital
ecosystem, will be critical for maintaining the cur-
rent momentum. The collaborative efforts among
private and public stakeholders signal a dedication
to improving women’s access to technology and
closing the gender gap in digital resources.

The report sheds light on the challenges that still
exist in the pursuit of full digital inclusion. While
significant strides have been made, there are still
hurdles to overcome. Issues such as digital literacy
and economic barriers continue to limit the partici-
pation of women in the digital landscape. Ensuring
ongoing education and training programs tailored
to women’s digital needs can help further enhance
their skills and confidence in utilising technology
effectively. As women continue to take ownership
of devices and gain confidence in their digital skills,
the potential for their contribution to the economy
and society increases significantly.

The report pointed out that Paki-
stan achieved the largest improve-
ment among all surveyed nations
in narrowing the disparity in mo-
bile ownership between genders,
which fell from 37% in 2024 to
27% in 2025

Various community initiatives and programmes
can also play a vital role to empower women
through technology training. By providing access
to resources that enhance their understanding of
digital tools, local organisations can ensure that
women are not just passive consumers of technol-
ogy but active contributors and innovators. This is
paramount to building a robust digital economy
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that benefits everyone.

The findings from the GSMA Mobile Gender
Gap Report point to a growing recognition of the
unique challenges faced by women in accessing
digital technology. There is an increasing awareness
that closing the gender gap in mobile ownership is
not just about providing access; it also involves fos-
tering an environment where women can thrive in
the digital space. By nurturing a culture of innova-
tion and entrepreneurship among women, societies
can unlock new opportunities for growth and de-
velopment.

In conclusion, the progress shown in the report
is commendable and it serves as both an inspiration
and a call to action for stakeholders in Pakistan.
The reduction in the mobile gender gap highlights
the power of collaboration and the importance of
sustained effort. As the nation moves forward, a
continued focus on strategies that promote acces-
sibility, affordability, and education will be crucial.
By addressing these areas comprehensively, the
journey towards achieving full digital inclusion for
women can become a reality, thereby benefiting the
broader society as a whole. Participants identified
affordability, digital literacy and skills, as well as so-
cial norms and family disapproval, as key barriers
to women’s internet adoption. They emphasised the
need for a multi-dimensional approach, including
affordable devices, improved digital literacy, safe
and inclusive online environments, and efforts to
address structural barriers limiting women’s access.

Speakers at the event reiterated that mobile in-
ternet access enables education, healthcare, finan-
cial services, entrepreneurship, and broader eco-
nomic opportunity, making digital inclusion a vital
development priority for Pakistan.

The Association also welcomed ongoing policy
and industry initiatives aimed at expanding digital
access and inclusion. TOA commended the Gov-
ernment of Pakistan, the Ministry of Information
Technology and Telecommunication (MoITT), the
Pakistan Telecommunication Authority (PTA),
development partners, and industry stakeholders
whose collective efforts have advanced women’s
digital access and accelerated Pakistan’s journey to-
ward a more inclusive digital future.
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Telecom Bill put
before committee to
address fears over rights

-—

of private property

The celilar and teleeom.iustry strongly supports the

Pakistan Telecommunication (Re-organisation) Amendment
Bill because amendments are critical to modernising the
sector, expanding nationwide 5G infrastructure, and resolving

right-of-way (ROW) bottlenecks

he Pakistan Telecommunication (Reor-

ganisation Amendment) Bill, 2026, faced

widespread rejection and was halted in the

Senate due to clauses that allegedly vio-
lated the constitutionally provided property rights.
Following heavy backlash, the government revised
the Bill to require the mandatory consent of private
property owners before installing telecom infra-
structure on private property. In haste and without
understanding or reading the Bill, the National As-
sembly passed the Pakistan Telecommunication (Re-
organisation Amendment) Bill 2026, to accelerate
nationwide 5G and fibre-optic deployment. The Bill
missed the point that permission from private prop-
erty owners should be made necessary to install the
5-G towers, poles, etc. Rather, it suggested a heavy
penalty in case the owners would hinder or not allow
the installation of the infrastructure, facing intense
backlash from lawmakers, citizens, and housing so-
cieties regarding property rights, the Senate strongly
opposed the Bill.

The draft originally allowed telecom operators to
bypass housing society zoning rules and treat a fail-
ure to respond to two notices as “implied consent”.
It also proposed massive fines of up to Rs50 million
(approx. $175,000) for individuals who obstruct-
ed installations. The cellular and telecom industry
strongly supports the Pakistan Telecommunication
(Re-organisation) Amendment Bill, advocating that
the amendments are critical to modernising the sec-
tor, expanding nationwide 5G infrastructure, and
resolving right-of-way (ROW) bottlenecks. Howev-
er, this stance has faced major pushback. Operators
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strongly argue that existing, outdated telecommuni-
cation laws (from 1996) stifle the massive rollout of
fiber-optic cables and cell towers required to meet
modern digital demands.

Information Technology Minister Shaza Fatima
Khawaja stressed the need for the proposed chang-
es to telecommunication laws, as the existing legal
framework did not meet the demands of modern
technologies such as 5G.

The proposed Pakistan Telecommunication
(Re-organisation) (Amendment) Bill 2026 was ap-
proved by the National Assembly on June 11, but
amid controversy over its multiple clauses, a special
committee has been formed

TELEPEDIA | FLAREREPORT | |

The Minister said Pakistan had witnessed a near-
ly 25 per cent increase in data consumption over the
past two years, driven by population growth and the
rapid adoption of digital technologies.

“Spectrum availability has increased from
274MHz to approximately 750MHz through the
co ’s largest-ever spectrum auction, while the
rollout of next-generation telecommunications in-
frastructure was also underway.” The Minister said
the proposed Bill was aimed at facilitating invest-
ment in Pakistan’s digital infrastructure, expanding
high-speed internet access, and removing regulato-
1y barriers without compromising citizens’ funda-
mental rights. “The nationwide rollout of modern
telecommunications services required extensive in-
frastructure, including fibre-optic networks, telecom
towers, and both underground and overground in-
stallations.”

She emphasised that out of Pakistan’s population
of around 240 million, only three million house-
holds had fibre-based internet connections. Over the
past two years, Khawaja said, the number of fibre
connections had increased to more than five million
through various policy and technical interventions.

She said Prime Minister Shehbaz Sharif had set
a target of extending wired broadband internet to at
least 10 million households over the next three years.

However, Ms Khawaja said, the country’s ex-
isting regulatory framework had “not been condu-
cive” to attracting the investment needed to achieve
that objective. The Minister emphasised that the
proposed Bill was intended to improve the overall
regulatory environment and address long-standing
challenges related to the Right of Way (ROW) for
telecom infrastructure.

She added that all provincial governments had
played a “constructive role in implementing struc-
tural reforms”, while the Centre had also introduced
measures to encourage greater investment in the
sector. She said ensuring internet access for every
household in Pakistan remained one of her minis-
try’s primary responsibilities and pledged that the
government would continue its efforts to improve
nationwide digital connectivity.

The Minister said that PM Shehbaz had consti-
tuted a committee headed by the Law Minister to
examine the Bill after public concerns emerged.

Meanwhile, the Supreme Court of Pakistan has
ruled that the government can acquire private land
without the owner’s consent if the acquisition is
meant to serve public interest, while making clear
that the power to do so is not unconditional and
comes tied to fair compensation. Justice Muham-
mad Ali Mazhar authored the judgment and not-
ed that Articles 23 and 24 of the Constitution exist
precisely to keep state power in check and maintain
a balance between government authority and fun-
damental rights. The Court observed that property
owners must be given “gold for gold, not copper for
gold,” meaning the state cannot leave them in a fi-
nancial crisis or in a worse economic position than
before the acquisition. The verdict stated that land
valuation cannot be based only on official govern-
ment rates.

Authorities are instead required to work out the
compensation package by looking at current market
values, the land’s potential utility and prospects for
future development. The court also noted that if the

acquisition process gets de-

to effect major changes to 'The Pgkistan Telecommunication layed, any resulting fluctu-

its language.

Addressing a press con. (ReOTganisation Amendment) Bill, ation in market prices and

inflation must be factored

ference alongside Law Min- 2026, faced widespread rejection ino the final payout.

ister Azam Nazeer Taran, o] wag halted in the Senate due
to clauses that allegedly violat-

ed the constitutionally provided property anywhere in Paki-

property rights

Ms Khawaja noted the pro-
posed Bill sought to amend
the Pakistan Telecommu-
nication (Re-organisation)
Act of 1996, which she

Under Article 23, every
citizen has the right to ac-
quire, hold and dispose of

stan, the ruling explained,
while Article 24 protects

said no longer adequately
addressed the requirements of modern digital tech-
nologies.

Highlighting the rationale behind the proposed
amendments, Sheza Fatima Khawaja said the exist-
ing telecommunications law was enacted when 2G
technology was in use and was no longer sufficient
to meet the demands of modern technologies such
as 5G and next-generation digital connectivity.
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individuals from being deprived of their property ex-
cept through due legal process.

The court held that the judiciary is bound to act
as a guardian of constitutional rights, ensuring that
any forced acquisition is linked to a genuine public
purpose and matched with just and fair compensa-
tion. It added that affected owners are entitled to
complete financial justice to make up for the loss
they bear for the collective good.
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iSelect by Airlink opens at
Dolmen Mall, L.ahore, to buy
genuine Apple products

Apple enthusiasts with an opportunity to purchase genuine products in a sophisticated
environment. The opening was coordinated by Airlink Communication and GNEXT
Technologies to offer Pakistani customers a tailored, upscale shopping experience unlike any
other for authentic Apple devices

® Select by Airlink, Pakistan’s first official Apple
authorised reseller store, opened in Lahore’s
1Dolmen Mall. This landmark event marked

a significant development in Pakistan’s retail
landscape, providing Apple enthusiasts with an op-
portunity to purchase genuine products in a sophis-
ticated environment. The opening was coordinated
by Airlink Communication and GNEXT Technol-
ogies, with the aim of offering Pakistani customers
a tailored, upscale shopping experience unlike any
other for authentic Apple devices.

At the heart of this launch was Muzzaffar Para-
cha, the CEO of Airlink Communication, who for-
mally introduced iSelect to the public.

The store’s layout and design have been metic-
ulously crafted to enhance the shopping journey,
creating an inviting atmosphere that assures cus-
tomers of a premium experience. Shoppers can
now find a wide range of authentic Apple products,
including the latest iPhones, iPads, MacBooks, and

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

Apple Watches, all conveniently located under one
roof. This makes iSelect not just a retail location
but a true destination for high-end Apple merchan-
dise.

Visitors expressed considerable
excitement about having an
official Apple store in Lahore,
recognising the rarity and
significance of such an
establishment in the region

In accommodating the needs of its clientele,
iSelect offers various customer-friendly options.
Among these is the Buy Now, Pay Later facility
for a limited time, which provides flexibility in pur-
chasing, allowing customers to acquire the technol-
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ogy they desire with manageable payment plans.
At the store, a grand lucky draw was held, with 25
lucky winners taking home exciting Apple prizes.

This feature demonstrates the store’s commit-
ment to making Apple products more accessible to
a broader audience in Pakistan.

Additionally, the launch included a grand lucky
draw, where visiting clients had the chance to win
complimentary items, adding an element of excite-
ment and engagement to the shopping experience.

The successful opening of iSelect is seen as
more than just a new store; it suggests a transfor-
mation in the retail experience for Apple customers
in Pakistan. This store has the potential to serve
as a hub for tech enthusiasts, fostering a commu-
nity centred around innovation and cutting-edge
technology. Visitors appeared quite excited about
having an official Apple store in Lahore, recognis-
ing the rarity and significance of such an establish-
ment in the region.
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The event was marked by a palpable sense of mnot just their purchases but also a sense of pride new standard for the retail experience connected
joy among attendees, reflecting the anticipation in being part of a growing tech-savvy culture in  with Apple products in the country, fulfilling the
that has built up around the arrival of an autho- Pakistan. demand for authentic technology and high-quality
rised Apple reseller in the city. Customers left with The establishment of iSelect certainly sets a  service.
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vivo X300 FE launches in
Pakistan: ZEISS imaging excellence

meets Qualcomm Snapdragon®
8 Gen o performance

ZEISS Multifocal Portrait provides multiple classic focal lengths from 23 mm to 100 mm for
natural-looking portraits with refined background separation. X300 FE also supports a variety
of video formats to meet diverse creative demands: 4K at 60fps for effortless daily vlogging,

4K at 120fps for remarkably crisp and clear footage, and 8K at 30fps for stunning, ultra-high-

definition detail

ivo has launched X300 FE in Pakistan, a
lightweight flagship engineered for lead-
‘ ) ing imaging performance. Designed for
the modern urban explorer who demands
professional-grade imaging, productivity, and un-
compromising performance in a portable form fac-
tor, X300 FE integrates the vivo ZEISS Co-engi-
neered Imaging System, advanced Al capabilities,
and long-term software support within a compact
flat design. By combining flagship-level imaging
hardware, all-day battery endurance, and seam-
less ecosystem connectivity in a lightweight body,
X300 FE redefines what a light flagship device can
achieve without compromise.

Vivo X300 FE

"vivo also introduces compatibility with the vive ZEISS Telephoto

Extender Gen 2—an optional, highly compact Kepler optical accessory
shown for promotional purposes only"

A pro-grade telephoto in your pocket

X300 FE features a 50 MP ZEISS Super Tele-
photo Camera, a 50 MP ZEISS Main Camera,
and a 110° Ultra-Wide Low-Distortion Camera.
Designed to support a wide range of creative sce-
narios, from urban travel photography to dynamic
concerts, the system delivers clarity, accurate col-
or rendering, and flexible focal coverage. Powered
by AI True Clarity Engine, which combines the
NICE 3.0 Optical Reconstruction Engine, MAG-
IC 2.0 Image Restoration Engine, and Magic
Cloud, X300 FE improves image detail and tex-
ture reconstruction across diverse shooting condi-
tions, delivering clearer results even in challenging
light or long-range capture.

wivo X300 FE

X300 FE captures stage moments with clarity, preserving fine details
even in complex lighting

Stage Mode is optimized for concerts and live
events, combining telephoto hardware with al-
gorithm tuning to capture subjects clearly under
complex lighting conditions. Powered by the Tele-
photo Magic 2.0 algorithm and GTR 3.0 optimiza-
tions, Ultra-Clear Stage Photography significantly
enhances telephoto portrait clarity, rendering fa-
cial details with lifelike precision, accurate color
reproduction, soft tonal transitions, and vibrant
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yet balanced saturation. Dual-View Stage Vid-
eo further enables users to record both the stage
and their reactions simultaneously, preserving
every spotlight moment with greater energy and
emotional depth. Additionally, Flash Portrait en-
hances low-light performance with adaptive zoom
flash, delivering balanced illumination and real-
istic skin tones, ensuring both the stage and the
user’s personal concert experience are captured in
stunning detail.

Street Photography Mode celebrates the beau-
ty of imperfection, encouraging users to capture
fleeting, unpolished moments with authentic hu-
man presence. By preserving natural grain, subtle
motion blur, and ambient light variations, it con-
veys the atmosphere and emotional depth beyond
technical perfection. ZEISS Multifocal Portrait
provides multiple classic focal lengths from 23
mm to 100 mm for natural-looking portraits with
refined background separation.

vivo X300 FE m
X300 FE captures authentic, natural, and life-filled moments with
_a humanistic touch |

Moreover, the AI Creative Camera brings a new
dimension of creative freedom and playfulness to
the X300 FE. By seamlessly blending Al Portrait
with a diverse suite of artistic styles ranging from
Travel Portraits and Anime to Stage aesthetics,
it empowers users to weave a powerful narrative
into every frame. Complementing these tools is
a robust set of Al-driven features, including AI
Magic Move, Al Image Expander, AT Reflection
Erase, and AI Erase, all designed to maximize
creative flexibility and streamline post-processing
efficiency.

Dynamic comfort, inside and out

X300FE follows a clean and compact flat-de-
sign philosophy, offering a lightweight, comfort-
able feel that fits naturally in the hand. Its 6.31-inch
flat display features ultra-narrow bezels, present-
ing a symmetrical front profile that combines con-
fidence in one-handed use with refined elegance.
At just 191g and 7.99mm thin, the device delivers
a sense of lightness and effortless handling, while
the metallic back with matte texture and soft color
gradients reflects a sophisticated, contemporary
aesthetic. The overall design balances youthful vi-
brancy with a premium finish, creating a visually
pleasing and tactilely comfortable experience from
every angle.

The Metallic Sand AG glass back with upgrad-
ed matte texture provides a smoother tactile feel
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and improved fingerprint resistance. The Dynam-
ic Camera Module is harmoniously integrated
through a floating, droplet-shaped cold-sculpting
process, creating a seamless transition between the
camera module and the phone body.

X300 FE is available in Glow White, Urban
Olive and Luxe Black and it is developed to reflect
contemporary urban aesthetics, balancing subtle
texture with refined tonal depth. Aerospace-grade
aluminum framing ensures the device maintains
structural resilience without compromising porta-
bility.

That sense of comfort and sophistication
continues smoothly on the inside. Complement-
ing its design, X300 FE comes with OriginOS 6,
vivo’s latest operating system that redefines the
cross-platform experience by breaking down eco-
system barriers. It creates a fluid hardware-to-soft-
ware loop that delivers a truly unified, ‘one-expe-
rience-across-all-devices’ feel that is always within
reach. It offers a comprehensive vivo Office Kit for
seamless, enhanced productivity across Windows,
Mac, and iPad, alongside One-Tap Transfer for iP-
hone and the intuitive Origin Island for intelligent
intent recognition.

This interconnected digital life is fortified
by robust vivo Security and a dedicated Private
Space, establishing an exclusive, secure sanctuary
for users’ critical files, photos, and applications
through advanced isolation. Finally, the system
ensures peak performance longevity through the
Origin Smooth Engine, delivering exceptionally
fluid interactions and a guaranteed 5-Year Smooth
Experience that maintains flagship responsiveness
over time.

Mighty performance in a compact frame

X300 FE is powered by the flagship Snapdrag-
on® 8 Gen Splatform, ensuring fast data access,
efficient multitasking, and stable responsiveness
across demanding scenarios, from gaming to con-
tent creation.

To sustain performance, X300 FE features an
advanced Efficient VC Liquid Cooling System
with a 4005mm vapor chamber and high-perfor-
mance thermal graphite, maintaining stable tem-
peratures and consistent frame rates even under
extended high-load use.

Despite its slim body, X300 FE integrates a
6500mAhBlueVolt Battery, supported by 90W
FlashCharge and 40W Wireless Charge for rapid
power recovery while maintaining long-term bat-
tery stability. 4th-Gen Silicon Anode Technology
and the intelligent Energy Efficiency Engine en-
hance energy density and charging efficiency with-
out compromising safety or lifespan.

With IP68 and IP69 Dust and Water Resis-
tance, X300 FE combines flagship-level perfor-
mance with structural duvrability, adapting to
diverse daily environments while preserving its
compact profile. For long-term reliable use, X300
FE comes with five years of OS upgrades, seven
years of security maintenance, and five years of
smooth experience.
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Hashoo Hotels
stand apart for
offering top-notch
luxury hospitality

Services

Haseeb A. Gardezi

Executive Director | Hospitality & Education Division

Pear] Continental Hotel, Lahore

Pearl-Continental

INTERVIEW | FLARE REPORT

The Flare panel had the opportunity to chat with Haseeb A. Gardezi, the Executive Director of
the Hospitality & Education Division at Pearl Continental Hotel in Lahore. Haseeb A. Gardezi
is a highly experienced and respected figure in the hospitality sector. Sharing his professional
journey, Haseeb reflected on how it all began: “I started my career at Hilton Lahore (now Avari),
where [ was greatly impressed by the impeccable demeanour of the reception staff. Their

crisp burgundy-grey suits and warm energy caught my attention. Although I initially expected
to pursue a different path, fate led me into the hospitality industry. I quickly transitioned from
an aspiring Civil Services Officer to a Management Trainee at Hilton. In 1994,  became the
Assistant Front Office Manager at Pearl Continental Lahore, which marked the start of my
rewarding career with the Hashoo Group

Flare: Can you tell us about your personal
journey and how you came to be a part of Hashoo
Group? What inspired you to pursue a career in the
hospitality industry?

Haseeb A. Gardezi: My interest in the hospital-
ity industry was sparked in the 90s during my visit
to Hilton, Lahore (now Avari), where the impec-
cable demeanour of the reception staff caught my
eye and their crisp burgundy-grey suvits and warm
energy greatly impressed me. Despite initial expecta-
tions to pursue a different path, fate led me towards
the hospitality industry. I swiftly transitioned from
an aspiring CSP Officer to Hilton’s Management
Trainee, and later, in 1994, became Assistant Front
Office Manager at Pearl-Continental Lahore, which
marked the beginning of my rewarding career with
Hashoo Group.
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Flare: One of your notable achievements is in-
troducing the concept of Franchise Management in
the hospitality industry in Pakistan. What was the
motivation behind this initiative, and how has it
impacted the industry?

Haseeb A. Gardezi: Hashoo Hotels endeav-
ours to remain Pakistan’s leading hospitality enter-
prise and continues to expand its portfolio of hotels
through strategic joint ventures with new property
developers and owners of hotels and resorts.

By emphasising our operational efficiency based
on our extensive, firsthand hotel management ex-
perience, we actively manage and operate hotels on
behalf of owners, ensuring strict adherence to brand
standards. Our responsibilities include optimising
hotel operations and delivering essential services. We
currently run 29 hotels, operating under the brand

X.COM/FLAREMAGAZINEPK |

names Pearl Continental, Hotel One, and PC Lega-
cy. Furthermore, we anticipate adding 23 more prop-
erties to our portfolio by the year 2026.

Flare: Can you provide some insights into the
current state of the travel and tourism industry in
Pakistan and its recent trends?

Haseeb A. Gardezi: The travel and tourism in-
dustry in Pakistan is now regaining momentum,
aligning with the global uptick in the tourism and
travel sector following the downturn caused by
COVID-19. There’s renewed energy and growth in
the industry, with a particular emphasis on domes-
tic tourism, a trend that has emerged in response to
recent global challenges. Adventure tourism and cul-
tural exploration are becoming increasingly popular
as well, highlighting the multitude of diverse and
rich experiences Pakistan has to offer.
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A significant factor in this resurgence is the
growing recognition of Pakistan’s culture of tourist
hospitality. This aspect is crucial for international ac-
claim, as it underscores the country’s commitment
to providing safe, affordable, and hygienic facilities
for both local and international tourists. Such recog-
nition not only boosts Pakistan’s image as a desirable
travel destination but also plays a vital role in the
continued expansion and development of its tourism
sector.

Flare: Hashoo Group has been a prominent
player in the hospitality industry in Pakistan for
many years. What factors do you attribute to the
group’s enduring success in this sector?

Haseeb A. Gardezi: Hashoo Group’s sustained
success in the hospitality industry can be attributed to
its unwavering commitment to exceptional quality, a
diverse portfolio of offerings, and strategic collabora-
tions with investors and renowned brands. However,
I believe that the true cornerstone of our enduring
success lies in our adaptability and willingness to
embrace change. Staying abreast of new trends and
learning continuously are integral to our approach.

‘We substantially emphasise the exploration of
varied business models and seek to nurture a dynam-
ic, innovative team within our walls. This focus is
particularly evident in our commitment to the youth,
who bring fresh perspectives and energy to the indus-
try. In addition to our 5-star/4-star Pearl-Continen-
tal Hotels & Resorts chain, our select-service 3-star
chain, Hotel One, has become a thriving platform for
young talent.

Flare: How has digital marketing played a role
in promoting Hashoo Group’s hotels and resorts,
and what successful digital marketing campaigns
have you implemented in recent years?

Haseeb A. Gardezi: Digital marketing has sig-
nificantly improved our outreach and engagement,
particularly through targeted social media cam-
paigns, allowing us to offer bespoke packages and
promotions to our target audience, including exclu-
sive room packages, food and beverage deals, ban-
quet hall reservations, and conference room promo-
tions. Recently, Hashoo Hotels also introduced the
PC Mobile App, a platform designed to revolutionise
guest experiences through digitisation, offering new
features and ensuring guests have access to the best
of our offerings.

Flare: Travellers today are increasingly looking
for unique and immersive experiences. How does
Hashoo Group differentiate its properties to offer
distinctive experiences to guests?

Haseeb A. Gardezi: Hashoo Hotels offers a
diverse portfolio of 5-star, 4-star, and 3-star hotels
across major tourist and cultural hotspots in the
country. We also have a variety of restaurants spe-
cialising in different cuisines to cater to varied tastes
and preferences. Pearl Tours & Travel provides cus-
tomised tour packages for guests to explore the coun-
try comfortably. Hashoo Hotels also provides excep-
tional venues for events like destination weddings
and corporate retreats, offering picturesque natural
backdrops and top-notch luxury hospitality services.

Flare: Could you share some insights into Ha-
shoo Group’s approach to sustainability and re-
sponsible tourism? How does this align with cur-
rent market demands for eco-friendly and socially
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responsible travel options?

Haseeb A. Gardezi: Hashoo Group is commit-
ted to implementing green solutions and environ-
mentally friendly practices in all aspects of its oper-
ations. We regularly spearthead community wellness
initiatives such as tree plantation campaigns, promo-
tion of paperless solutions, and encouragement of
community involvement, aligning with eco-friendly
travel trends. Under Murtaza Hashwani’s vision-
ary leadership, Hashoo Group is working hard to

achieve Net Zero (Emissions) goals by the year 2030.

Additionally, our Corporate Social Responsibil-
ity (CSR) vertical, Hashoo Foundation, has been
actively advancing the green economy through a
multifaceted approach, encompassing the promo-
tion of SMaRT villages and the encouragement of
environmentally friendly green tourism. Hashoo
Foundation’s Smart Village project, implemented
in Gurunjor and Minapin, Gilgit-Baltistan, thus far,
has helped empower over 10,000 villagers.

By leveraging innovative technologies and com-
munity engagement strategies, the Hashoo Foun-
dation has managed to significantly improve wa-
ter quality, availability, and accessibility in regions
facing water scarcity. Hashoo Foundation has also
partnered with Every Water, a Pakistani startup that
develops water purification systems, to help provide
clean drinking water to thousands of people in Chi-
tral and Thakot, Khyber Pakhtunkhwa.

Hashoo Hotels endeavours to
remain Pakistan’s leading hospi-
tality enterprise and continues
to expand its portfolio of hotels
through strategic joint ventures
with new property developers and
owners of hotels and resorts

In a remarkable display of dedication to sustain-
able livelihoods and environmental stewardship, Ha-
shoo Foundation’s Honey Bee Training programme
has recently achieved significant milestones. Span-
ning over 5,000 beekeepers across Pakistan, this ini-
tiative has successfully overseen the management of
more than 15,000 beehives, yielding an impressive
annual honey production of 150 metric tons. This
endeavour is not only enriching livelihoods but also
contributing to a greener, more vibrant ecosystem.

Flare: Given the current competitive landscape,
how does Hashoo Group approach brand position-
ing and brand loyalty to attract and retain customers
in the hospitality sector?

Haseeb A. Gardezi: Our brand positioning is de-
fined by seamless luxury and unmatched quality. In
addition to our 5-star/4-star brand, Pearl-Continen-
tal Hotels & Resorts, delivering top-notch experienc-
es across all the major cities of Pakistan, our 3-star
select service brand, Hotel One, also provides excep-
tional, pocket-friendly guest experiences through 23
hotels across 16 locations nationwide. The Privilege
Club, our loyalty and rewards programme, offers the
best deals and discounts for our loyal guests and is
cultivated through personalised experiences and
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guest feedback integration.

Flare: The concept of experiential marketing is
gaining traction in the international markets. Can
you share any examples of innovative marketing
campaigns or initiatives where Hashoo Group has
focused on providing memorable experiences to
guests differently in Pakistan?

Haseeb A. Gardezi: The Hashoo Group in Pa-
kistan is implementing innovative experiential mar-
keting initiatives to provide guests with unforgettable
experiences. These include an exclusive Chef’s Table
concept, Destination Dining and Wedding Packag-
es, hosting Jeep Clubs and Harley-Davidson Owners
Groups, and collaborating with ShaukatKhanum
Memorial Cancer Hospital for breast cancer aware-
ness. Additionally, the group hosts regular Movie
Nights, Food, and Art Festivals to showcase local
talent and cuisine

Flare: Hashoo Group is known for its premi-
um 5-star hotels. How does the group maintain the
high standards of service and amenities across its
properties, and how is this reflected in its market-
ing strategy?

Haseeb A. Gardezi: We uphold high standards
of service and amenities through a meticulous ap-
proach. Our commitment to excellence is rooted in
rigorous training programs for staff, ensuring that ev-
ery team member is equipped to provide top-notch
service. Additionally, regular quality assessments
across all Hashoo Hotels ensure that these high stan-
dards are consistently met and maintained. In our
marketing strategy, we skillfully showcase these ele-
ments at every turn. By highlighting the exceptional
service, luxurious amenities, and unique guest expe-
riences available at our properties, Hashoo Group’s
marketing efforts effectively communicate the pre-
mivm quality and attention to detail that guests can
expect during their stay.

Flare: Hashoo Group also expanded into the
education sector; what is the inspiration behind es-
tablishing the Hashoo School of Hospitality Man-
agement (HSHM)?

Haseeb A. Gardezi: Mr. Sadruddin Hashwani,
the Chairman of Hashoo Group, has always envi-
sioned spreading the knowledge of hospitality and
tourism across Pakistan. This dream manifested in
the establishment of the Hashoo School of Hospi-
tality Management (HSHM) in Islamabad, a venture
that received an overwhelmingly positive response
despite the significant challenges posed to the hospi-
tality industry by the COVID-19 pandemic. Inspired
by this success, the initiative has now been extended
to Peshawar through a collaboration with IMScienc-
es, where the idea to further expand across other Pa-
kistani cities was conceived.

Following this vision, HSHM forged partner-
ships with Iqra University in Karachi and Beacon-
house National University (BNU) in Lahore, mak-
ing significant strides in bolstering hospitality and
tourism education nationwide. This expansion is
not just about geographical reach; it’s about ensuring
that hospitality and tourism literacy effectively per-
meates every corner of the country.

Hashoo Hotels is offering job placements to stu-
dents who complete their programs, fostering a new
generation of hospitality leaders in Pakistan.

Flare: In light of the current global challenges,
how does Hashoo Group envision the next decade
for the travel and tourism industry in Pakistan, and
what role will marketing play in this vision?

Haseeb A. Gardezi: The unprecedented events
of 2020, followed by the devastating floods, severely
impacted the tourism industry in Pakistan. Howev-
er, as travel gradually returns to normalcy, there’s a
growing optimism within the Hashoo Group about
the resilience and recovery of Pakistan’s tourism sec-
tor. We believe that the coming decade will be a time
of significant rebound and growth for the industry.

In this period of resurgence, marketing will play
a pivotal role. The focus will be on highlighting Paki-
stan’s rich, yet largely untapped, potential to the glob-
al audience. Our aim is to draw international visitors
by showrcasing the country’s diverse landscapes, rich
cultural heritage, and unique experiences. With stra-
tegic and innovative marketing efforts, the Hashoo
Group is committed to leading the charge in revital-
ising and elevating Pakistan’s position as a premier
travel destination on a global scale.
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Select Technologies
successfully completes PO,

raising PKR 3.02 billion
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seeee Aslam H. Piracha, Chairman of Airlink Communication, stated that the gong ceremony at the
eeeee PSE marks an important achievement for Select Technologies and the Airlink Group.
22222 Our successful listing reflects the solid trust investors place in our strategies and capabilities.
sesee We are committed to upholding the highest standards of governance and transparency.
00000
06000 elect Technologies Limited, a prominent Our successful listing demonstrates the strong con- Adnan Aftab, CEO of Select Technologies
::::: technology firm in Pakistan that focuses fidence investors have in our strategies and abili- Limited, expressed: “The listing of Select Tech-

on the production and assembly of smart-
phones and home appliances, has wrapped
up its Initial Public Offering (“IPO”) with impres-
sive interest from investors during both its book
building and the general public subscription stages.

The IPO generated PKR 3.02 billion, making it
one of the standout equity offerings in the technol-
ogy field in Pakistan. This offering included 88.9
million ordinary shares, which account for 10% of
Select’s paid-up capital post-issue.

Aslam H. Piracha, Chairman of Airlink Com-
munication Limited, remarked on this significant
achievement: “The gong ceremony at the Pakistan
Stock Exchange signifies a major milestone for Se-
lect Technologies Limited and the Airlink Group.
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ties. We are dedicated to maintaining the highest

The IPO generated PKR 3.02
billion, making it one of the stand-
out equity offerings in the technol-
ogy field in Pakistan. This offering

included 88.9 million ordina
shares, which account for 10% of
Select’s paid-up capital post-issue

levels of governance and transparency. This prog-
ress further enhances our connection with Paki-
stan’s capital markets. We appreciate the ongoing
support from our investors, SECP, and PSX.”
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nologies Limited on PSX is a day of pride for our
entire team. It validates our journey as a top local
manufacturer in the consumer tech industry.

‘We strive to provide sustainable, long-term val-
ue for our shareholders. Our priority remains on
innovation, quality, and earning customer trust.
This milestone motivates us to take on an even big-
ger role in Pakistan’s industrial expansion. ”

We would like to sincerely thank the Paki-
stan Stock Exchange (PSX), the Securities and
Exchange Commission of Pakistan (SECP),
Arif Habib Limited, Intermarket Securities
Limited, NCCPL, CDC, our investors, and all
stakeholders for their vital support and trust during
this journey.
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Hospitality means
welcoming guests from
the heart and making

them feel special

Kamran Subhani
General Manager
I'aletti's Boutique Multan

PROFILE

With over two decades of experience in Pakistan's hospitality sector, Kamran Subhani
has established a reputation as a distinguished professional recognized for
operational excellence, exceptional guest satisfaction, and people-focused
leadership. Throughout his career, he has been dedicated to providing
outstanding guest experiences while developing motivated and highly skilled
teams. His leadership approach highlights discipline, innovation,
teamwork, continuous learning, and exceptional service.
Currently, as the General Manager of Faletti's Boutique
Multan, Kamran Subhani leads one of South Punjab's top
boutique hotels. Under his guidance, the hotel prioritises
employee growth, customer satisfaction, adherence to

modern hospitality standards, and continuous
improvement in operational quality.

He firmly believes that hospitality goes beyond just

offering accommodation: it involves creating unforgettable
experiences, surpassing guest expectations, and ensuring
every visitor feels appreciated. His management philosophy
equally values well-being, professional development, safety protocols of

employees and personalised customer service.

Kamran also identifies himself as a passionate hotelier, proficient in operational excellence,
a trainer, and a motivational speaker. His goal is to support the growth of Pakistan's tourism and
hospitality industry by promoting global service standards while maintaining the country's traditional

culture of warmth and hospitality.

With a history dating back to 1880, Faletti's has become one of the most renowned hospitality brands in Pakistan.
Faletti's Boutique Multan continues this tradition by providing luxurious accommodations, fine dining, sophisticated

event spaces, and premium guest services for both business and leisure travellers.
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The Flare Magazine interviewed Kamran Subhani, General Manager of Faletti’s Boutique
Multan, who has extensive experience in the hospitality sector. He believes Pakistan
possesses immense tourism potential. With improved infrastructure, digital transformation,
enhanced international connectivity, and increased investment, the hospitality industry has

a very promising future

Flare: Tell us about your professional journey.

Kamran Subhani: My journey in hospitality
spans over two decades. Each position has provided
invaluable lessons in leadership, customer service,
teamwork, and continuous improvement. Hospital-
ity, for me, is a profession of perpetual learning.

Flare: What inspired your career choice in
hospitality?

Kamran Subhani: I have always enjoyed inter-
acting with people from diverse cultures. Hospitali-
ty offers the unique opportunity to create memora-
ble experiences for guests, and this has consistently
been my greatest motivation.

Flare: What sets Faletti’s Boutique Multan
apart from other hotels?

Kamran Subhani: Our greatest strength lies in
personalised hospitality. We blend the rich heritage
of the Faletti’s brand with modern luxury, profes-
sional service, elegant facilities, and genuine care
for every guest.

Flare: How would you describe your leader-
ship style?

Kamran Subhani: I believe leadership is funda-
mentally about serving your team. When employ-
ees feel respected, motivated, and properly trained,
they naturally deliver exceptional service to our
guests.

Flare: How crucial is employee training?

Kamran Subhani: Training is one of our high-
est priorities. Whether it’s customer service, emer-
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gency response, communication skills, or leader-
ship development, continuous learning is essential
for maintaining world-class hospitality standards.

Flare: What qualities define outstanding hos-
pitality?

Kamran Subhani: Professionalism, honesty,
empathy, attention to detail, consistency, and re-
spect. While guests may forget many things, they
will always remember how they were treated.

Flare: How do you ensure guest satisfaction?

Kamran Subhani: We actively listen to guest
feedback, diligently monitor service quality, and con-
tinuously refine our operations. Every guest deserves
a personalised and memorable experience.

Technology has revolutionised
hotel operations, improving reser-
vations, security, communication,

efficiency, and customer
convenience. However, technology
should always complement
human hospitality, never replace it

Flare: How do you envision the future of Paki-
stan’s hospitality industry?

Kamran Subhani: Pakistan possesses immense
tourism potential. With improved infrastructure,
digital transformation, enhanced international con-
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nectivity, and increased investment, the hospitality
industry has a very promising future.

Flare: What role does technology play in mod-
ern hotel management?

Kamran Subhani: Technology has revolution-
ised hotel operations, improving reservations, se-
curity, communication, efficiency, and customer
convenience. However, technology should always
complement human hospitality, never replace it.

Flare: What advice would you offer to young
professionals entering the hospitality industry?

Kamran Subhani: Remain humble, maintain
your passion, commit to continuous learning, and
always prioritise the guest. Hard work, patience, and
consistency are the true cornerstones of success.

Flare: What are your goals for Faletti’s Bou-
tique Multan?

Kamran Subhani: Our goal is to further solid-
ify Faletti’s Boutique Multan’s position as one of
South Punjab’s premier hospitality destinations by
continuously enhancing guest experiences and up-
holding the highest service standards.

Flare: What message would you like to share
with Flare Magazine readers?

Kamran Subhani: Success is born from hones-
ty, dedication, and continuous self-improvement. I
encourage young professionals to strive for excel-
lence, remain committed to their goals, and always
make a positive impact on people with sincerity and
respect.
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akistan Telecommunication Compa-

ny Limited (PTCL) and Ufone 4G have

successfully integrated Telenor Pakistan,

marking one of the most significant cor-
porate transactions in the country’s telecommu-
nications sector. Industry observers believe this
merger has not only reshaped the competitive
landscape but also strengthened investor confi-
dence, enhanced PTCL Group’s market standing,
and reinforced its long-term growth prospects. Af-
ter a two-and-a-half-year regulatory and legal pro-
cess, PTCL has completed one of Pakistan’s larg-
est telecom transactions, as investor confidence
strengthens.

When the acquisition was announced in De-
cember 2023, PTCL’s share price was trading at
approximately Rs22-24 per share on the Pakistan
Stock Exchange. After the transaction’s comple-
tion, the stock rose significantly to around Rs71
per share. This increase marks a sharp rise in mar-
ket confidence and represents one of the compa-
ny’s strongest performances in recent years. Inves-
tors reacted positively to the acquisition, driven
by the expectation that it would enhance PTCL’s
position in the telecommunications sector and im-
prove its overall financial health.

The announcement sparked interest among
both institutional and retail investors, as they rec-
ognised the potential for growth that could come
from the acquisition. Many analysts highlighted
that such strategic moves are essential for PTCL
to remain competitive in an ever-evolving market
landscape, where technology and customer needs
continuously change. Business experts noted that
the telecommunications industry is particularly
sensitive to mergers and acquisitions, as they can
lead to improved services and innovation, both of
which are critical for attracting and retaining cus-
tomers.

Group Chief Legal Officer & Com-
pany Secretary Zahida Awan and
the legal team played a crucial role
in managing the legal and regula-
tory aspects of the acquisition.

Additionally, the rise in PTCL’s share price re-
flects a broader trend of increasing investor enthu-
siasm in the technology and telecommunications
sectors. With digital transformation taking centre
stage in many economies, companies that position
themselves effectively tend to attract higher valua-
tions. PTCL’s acquisition is seen as a step towards
embracing this trend, signalling its commitment to
modernisation and growth.

Furthermore, the market typically tends to
reward companies that are proactive in seeking
expansion opportunities. As investors gauged the
potential impact of the acquisition on PTCL’s ser-
vice offerings, they expressed optimism regarding
revenue growth and market share. The telecom-
munications sector in Pakistan has seen significant
changes, with new players entering the market and
existing companies adapting to survive in a com-
petitive environment.

This performance can also be attributed to the
company’s strategic vision focusing on customer
satisfaction and technological advancements. PT-
CL’s management has made efforts to innovate
its service delivery and enhance user experiences,
which are crucial as customers increasingly seek
reliable and high-quality internet and telecom ser-
vices. The positive sentiment around the acquisi-
tion may be an indication that investors believe
PTCL is on the right path to realising its potential.

In addition to the internal improvements, the
acquisition positions PTCL better concerning
regulatory challenges and competitive pressures,
which have been longstanding concern in the in-
dustry. As the company navigates these complex-
ities, the support from its investors and stakehold-
ers will be vital in maintaining the momentum
generated by this transition.

Analysts say that the merger has significantly
improved PTCL Group’s corporate profile, mar-
ket valuation, and strategic position. With the ad-
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PTCL corporate
profile highly
improves after
takeover of 'lelenor

The successful completion of the transaction was supported
by the efforts of Group Chief Regulatory Officer Naveed
Khalid Butt, who led regulatory engagement throughout the
process. His team worked closely with relevant government
institutions and regulators to secure the necessary approvals

dition of Telenor Pakistan’s subscribers, network
assets, and operational capabilities, the Group
has further consolidated its position as Pakistan’s
second-largest mobile operator. It is now expected
to benefit from operational efficiencies and future
digital growth opportunities.

The transaction required approvals from mul-
tiple regulatory authorities and involved an ex-
tensive legal and administrative process spanning
nearly two and a half years. During this period,
the company fulfilled numerous regulatory, com-
pliance, and legal requirements before achieving
financial and operational close.

According to company sources, the success-
ful completion of the transaction was supported
by the efforts of Group Chief Regulatory Officer
Naveed Khalid Butt, who led the regulatory en-
gagement throughout the process. Sources indi-
cated that his team worked closely with relevant
government institutions and regulators to secure
the necessary approvals.

Sources further added that Group Chief Legal
Officer & Company Secretary Zahida Awan and
the legal team played a crucial role in managing
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the legal and regulatory aspects of the acquisi-
tion. The process involved coordination with the
Securities and Exchange Commission of Pakistan
(SECP), the Competition Commission of Pakistan
(CCP), the Pakistan Telecommunication Authori-
ty (PTA), and other relevant government bodies,
in addition to handling legal proceedings associat-
ed with the transaction.

Telecom analysts believe the successful inte-
gration will strengthen PTCL Group’s financial
position, expand its customer base, improve net-
work efficiencies, and support future investments
in next-generation digital infrastructure, includ-
ing 5G. They assert that the completion of this
transaction represents not only a major corporate
milestone for PTCL Group but also an important
development for Pakistan’s telecommunications
industry and investment climate.

Company sources describe the successful com-
pletion of the acquisition as the result of sustained
teamwork across the regulatory, legal, corporate,
and operational divisions, making it one of the
most significant corporate achievements in Paki-
stan’s telecom sector in recent years.
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Flare: What motivated you to create and lead
the Art & Decor Association of Pakistan (ADAP)?

Amna Khuram: The creative talent in Pakistan,
especially in art, handicrafts, furniture, interior dé-
cor, and traditional craftsmanship, is remarkable. I
noticed, however, that a lot of skilled artisans, de-
signers, and manufacturers did not have a common
platform to showcase their interests, connect to
markets, and foster innovation. This realisation led
me to start and head the Art & Decor Association
of Pakistan (ADAP). My goal has always been to
establish a space where creativity aligns with busi-
ness prospects, allowing our industry to thrive both
locally and globally while honouring Pakistan’s rich
artistic legacy.

Flare: How would you assess the current con-
dition of Pakistan’s art and décor sector?

Amna Khuram: The art and décor sector in
Pakistan is filled with promise and is progressing
steadily. Our nation boasts exceptional craftsman-
ship, distinctive cultural designs, and high-quality
handmade items that gain admiration around the
world. Yet, substantial investment is still needed
in areas like branding, product innovation, digital
marketing, and export growth. With rising interest
in interior design and the online marketplace, there
are fresh opportunities emerging for growth, partic-
ularly for young entrepreneurs and creative talents.

Flare: What are the main challenges facing
manufacturers, designers, and decorators in Paki-
stan today?

Amna Khuram: The industry is grappling
with several notable challenges, such as increasing
production costs, limited access to advanced tech-
nology, unreliable quality standards, and growing
competition from foreign products. Small enter-
prises frequently encounter difficulties in obtaining
financing, securing international certifications, and
engaging in global exhibitions. Moreover, many ar-
tisans do not receive adequate training in branding,
packaging, or digital marketing. Overcoming these
issues will necessitate cooperation among govern-
ment bodies, industry groups, and private business-
es to foster sustainable growth.

Flare: How can the government assist in ad-
vancing the growth of Pakistan’s creative and dé-
cor sectors?

Amna Khuram: The government has the poten-
tial to make a significant impact by implementing
helpful policies, making financing more accessible,
easing export hurdles, and offering incentives for
creative sectors. Investment in vocational training,
design schools, innovation hubs, and technology
integration would boost the industry’s competitive-
ness. By hosting international trade fairs, globally
promoting “Made in Pakistan” products, and sup-
porting participation in international exhibitions,
we could greatly enhance export capabilities and
create job opportunities.

Flare: As an Executive Member of the WCCI
Lahore, what are your main goals for support-
ing women entrepreneurs and fostering business
growth in Pakistan?

Amna Khuram: One of my top priorities is to
empower women entrepreneurs. 1 believe women
deserve equal opportunities in business education,
financial support, mentorship, and networking.
Through WCCI Lahore, I work to enhance wom-
en’s entrepreneurial skills by setting up training
sessions, business development workshops, digital
skills programmes, leadership training, and oppor-
tunities for international networking. By promoting
innovation, backing women-led startups, and form-
ing strong market connections, women can make
a more meaningful impact on Pakistan’s economy.

Flare: What are the main challenges that
women-owned businesses currently face, and
what practical steps should WCCI Lahore take to
help them to meet these challenges?

Amna Khuram: Women entrepreneurs fre-
quently encounter obstacles such as limited access
to funding, lack of market visibility, insufficient
professional guidance, gaps in digital skills, and the
difficulty of balancing business and family obliga-
tions. Many women also experience limited busi-
ness networks and are not fully aware of govern-
ment support programs. WCCI Lahore can tackle
these challenges by creating structured mentoring
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Amna Khurram
Chairperson, Art & Decor Association
of Pakistan (ADAP) & Executive
Member WCCI Lahore

entrepreneurs
face hurdles in

etforts for

economic growth”
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The Flare panel engaged in a conversation with Amna
Khurram, who serves as the Chairperson of the Art & Decor
Association of Pakistan (ADAP) and is also an Executive
Member of WCCI Lahore. She highlighted that the industry
is facing various significant challenges, including rising
production costs, restricted access to modern technology,
inconsistent quality standards, and intensified competition

from overseas products

programmes, improving access to financing op-
tions, providing export readiness training, promot-
ing digital entrepreneurship, organising business
matchmaking events, and launching incubation
programmes for startups. Such initiatives will em-
power women to establish sustainable and compet-
itive businesses.

Flare: As a leader of an industry association,
could you share your career path and the insights
you’ve gained along the way?

Amna Khuram: My path in this field has been
both difficult and fulfilling. Leading an industry
association demands commitment, perseverance,
ongoing education, and the skill to unite various
stakeholders. I’ve discovered that integrity, team-
work, consistency, and a dedication to serving oth-
ers are the foundations of success. Every obstacle is

By hosting international trade
fairs, globally promoting “Made in
Pakistan” products, and support-
ing participation in internation-
al exhibitions, we could greatly
enhance export capabilities and
create job opportunities

a chance to learn, and effective leadership involves
empowering individuals, creating opportunities,
and establishing institutions that will provide ben-
efits for future generations.

Flare: What initiatives and projects is ADAP
currently pursuing to support the industry?

Amna Khuram: ADAP is focused on boosting
the art and décor industry in Pakistan through net-
working events, industry partnerships, professional
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development programs, exhibitions, seminars, and
skill-building workshops. It fosters collaboration
among designers, manufacturers, architects, and
entrepreneurs while promoting innovation and
sustainable practices. We are also prioritising dig-
ital advancement, export boosting, and global part-
nerships to improve access to markets for Pakistani
products and businesses.

Flare: In what ways are digital technology and
e-commerce reshaping the art and décor sector
within Pakistan?

Amna Khuram: The business landscape has
been completely altered by digital technology. Plat-
forms for social media, online shopping, virtual
trade shows, artificial intelligence, and digital mar-
keting allow businesses to connect with customers
across the globe. Now, small and mediuvm-sized
enterprises can promote their products internation-
ally with a modest financial outlay. E-commerce
has made it easier for people to access services, en-
hanced customer interactions, and has created fresh
opportunities for exporting. Companies that adapt
to digital changes will maintain their competitive-
ness and sustainability in today’s fast-paced market.

Flare: What advice do you want to share with
aspiring women entrepreneurs looking to launch
or grow their businesses in this competitive envi-
ronment?

Amna Khuram: I urge each aspiring wom-
an entrepreneur to have faith in her skills and to
chase her dreams with assurance and commitment.
Achieving success involves ongoing education, re-
silience, flexibility, and an openness to innovation.
Don’t shy away from challenges, because each hur-
dle presents a chance to become stronger. Establish
solid professional connections, enhance your skills,
and use digital resources to your advantage.

JULY, 2026



Ne ¢l

INFINITY

ORANGE BODY | BOLD PERSONALITY

RS. 27,999/-

DUAL SIM

CARD SLOT

6.78”SCREEN

DISPLAY

15MP RARE

CAMERA

5000mAH

BATTERY

Powered by:

X

nu18(-0n1

www.nexel.pk




Business News Magazine I (=i Free download: flare.pk COVER STORY | ZUBAIR KASURI .

Security challenges,
unstable policies, hlgh tax
ratio hamperm I
investments in |
Pakistan %4 Y

Pakistan remains deeply dependent on external loans
and Foreign Direct Investments (FDIs) to Sﬁ&ain its
economy. Many multi-national firms have either
pulled out, scaled back, or restructured their presence
in the nation, encountering significant economic
hardships. This scenario creates a complex
landscape, where the investment potential coexists
with the harsh realities of doing business. Major
factors driving companies away include political
instability, concerns over safety, bureaucratic red
tape, and an unstable economy.
Investing in Pakistan is fraught with challenges like
security concerns, taxation issues, costly electricity
and gas, incentives [or local producers, and eflorts (o
boost exports while curbing imports. Such hurdles
make it exceedingly difficult for companies to
operate, prompting many to leave. On a positive
note, the highest levels of government are reassuring
foreign investors, especially from allied countries like
China, about safety, better business conditions, and
enduring partnerships. New deals and prospects for
investment in fields like pharmaceuticals, energy,
information technology, mining, and manufacturing
are highlighted as signs of economic progress.
Local manufacturers are already grappling with
soaring interest rates, high electricity costs, gas
shortages, currency fluctuation, weak demand, and
an unstable tax regime. Abrupt tariff reductions
could worsen their predicament, posing a grave
threat to Pakistan's industrial sector. The initial
problem has already surfaced due to security threats,
ri-;ing energy prices, and erratic policies. The next
challenge may stem from trade strategies formulated
without considering the real strengths and
weaknesses of local industries
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nvestors seek more than just incentives; they
require assurance regarding the safety of their
capital, workforce, production facilities, and
prospects.

Pakistan is currently engaged in discussions
aimed at fostering foreign investment, boosting in-
dustrial output, and enhancing export activities. At
the highest government levels, representatives from
allied nations, especially China, are being promised
security, better business conditions, and sustained
collaboration. New agreements and opportunities
for investment in sectors such as pharmaceuticals,
energy, information technology, mining, and manu-
facturing are being showcased as indicators of eco-
nomic advancement.

While these initia-
tives are commendable
and warrant attention,
it's important to note
that signing agreements
or providing assurances
does not automatically
translate into invest-
ment moving from dis-
cussions to actual pro-
duction.

Before making a
long-term capital commitment of ten, twenty, or
even thirty years, a prudent investor needs to ascer-
tain whether the country can safeguard their invest-
ments, facilities, workforce, foreign experts, import-
ed equipment, supply chains, and expected profits.

Recent news headlines illustrate the complexities
surrounding Pakistan’s current environment. On one
hand, the Prime Minister reassures Chinese investors
with promises of extensive security and underscores
significant agreements that could facilitate pharma-
ceutical production and research. Conversely, the
same publications also report instances of terrorist
activities, security challenges, armed attacks, fatali-
ties, protests, and political instability.

They question the reliability of law and order
and seek reassurance regarding the safety of foreign
engineers, managers, and technical personnel. Ad-
ditionally, they analyse whether economic policies
will remain consistent for the next five to ten years
or whether a new administration might overturn the
prior government’s initiatives.

Concerns are raised
regarding the availabil-
ity of electricity, gas,
and raw materials at
sustainable prices. Eval-
“. | vations are made about

/Y the potential for sudden
changes in tax rates, im-
¥ port regulations, tariffs,
and foreign exchange
policies. Investors seek
assurance that any
commercial  disputes
will be handled swiftly, equitably, and independently.

‘When uncertainties linger, investors choose to
postpone their projects, downsize them, or allocate
their capital to other markets. Capital itself isn’t in-
herently timid; rather, it exhibits extreme caution. It
tends to flow toward markets where risks are clear,
regulations are well-defined, and future conditions
are relatively predictable.

In Pakistan, security is commonly viewed
through the lens of police escorts, security person-
nel, bulletproof vehicles, and specialised protective
vnits. Yet, for investors, the concept of security ex-
tends far beyond these elements.

It encompasses not only physical safety but also
safeguarding capital, contracts, profits, data, intel-
lectual property, machinery, and business decisions.
Simply surrounding a factory with armed guards
proves insufficient if electricity costs fluctuate every
few months, importation of essential inputs is hin-
dered, profits cannot be sent abroad, tax demands
remain uncertain, or regulatory changes occur with-
out prior dialogue.

Offering enhanced security for one particular
project does not constitute a long-term fix. The over-
all perception of security within the country must
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see improvement. International investors assess risk
not just based on the specifics of a single project but
also look at the broader national risk landscape.
Discussions surrounding industrial policy in Pa-
kistan frequently center on whether tariffs should rise
or fall. Proponents of lower tariffs claim that cheap-
er imports can lead to decreased raw material costs,
stimulate competition, and boost exports. Converse-
ly, local manufacturers caution that sudden and dis-
proportionate cuts to tariffs could expose domestic
industries to lower-priced imported finished goods.
Both viewpoints hold merit, but considering
tariffs in isolation, disconnected from the larger in-

Both viewpoints hold merit, but
considering tariffs in isolation,
disconnected from the larger
industrial, financial, and security
environment, would constitute a
significant policy misstep

dustrial, financial, and security environment, would
constitute a significant policy misstep.

If domestic manufacturers face challenges such
as high interest rates, rising electricity costs, gas
shortages, unstable currency, sluggish demand, and
an erratic tax system, sudden tariff reductions may
lead them further into a crisis.

This could represent the second significant set-
back for Pakistan’s industrial foundation, with the
first being threats from security issues, soaring en-
ergy expenses, and unstable policies. The next blow
may stem from a trade policy that fails to acknowl-
edge the actual capacity and weaknesses of local
industries. While tariff adjustments might be nec-
essary, they should be implemented slowly, tailored
to specific sectors, and included in a comprehensive
industrial plan. It is essential to distinguish between
raw materials, intermediate goods, and finished im-
ported products.

Memorandums of Understanding (MOU) and
business agreements signify progress, but not every
declared agreement translates into active investment.
Real investment occurs when land is secured, financ-
ing is finalised, machinery is set up, jobs are created,
and production commences.

Thus, Pakistan needs to evaluate success by not
just the announced value of deals, but also by their
execution rates. How many agreements achieved fi-
nancial closure? How many projects started produc-
tion? How much technology was shared? How many
local jobs were generated? What export revenue was

achieved? Investors also consider the outcomes of
previous agreements. When past initiatives faced bu-
reaucratic delays, land disputes, payment issues, for-
eign exchange barriers, or abrupt policy shifts, new
government assurances are understandably viewed
with skepticism.

Although Pakistan’s ambition to draw foreign
investment is commendable, one fundamental truth
stands clear: foreign investors closely monitor the
actions of local business leaders. When Pakistani
entrepreneurs choose to invest in property, dollars,
gold, or overseas ventures rather than developing
factories domestically, it sends a strong signal to the
global market.

Foreign investors inevitably wonder: if local busi-
nesspeople lack confidence in their own country’s
policies and future, why should we?
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They require a reliable tax structure, affordable
energy sources, access to financing options, prompt
justice, meaningful involvement in policymaking,
and safeguards against unnecessary administrative
burdens.

Pakistani entrepreneurs possess a deeper under-
standing of the country’s economic challenges than
do many external consultants. If provided with a
conducive environment, they have the potential to
accelerate production, increase employment, and
boost exports far beyond the expectations of numer-
ous policymakers.

What Pakistan truly needs is not just another
round of tax incentives, but a comprehensive frame-
work to build confi-
dence.

First, law and order
should be regarded as
an essential element of
economic policy. The
protection of indus-
trial zonmes, economic
corridors, transport
networks, and foreign
technical experts re-
quires coordinated ef-
forts. Concurrently, there must be a lasting enhance-
ment of the overall national security landscape.

Second, Pakistan must establish a ten-year in-
dustrial and trade policy grounded in political and
parliamentary consensus. Fundamental economic
guidelines should not shift with each government
transition.

Third, the prices for industrial electricity and gas
must align more closely with those in competing
regional markets. Pakistan’s manufacturers cannot
achieve international competitiveness when facing
energy costs that render production economically
unfeasible.

Fourth, tariff reforms need to be implemented
gradually and only after thorough consultation with
industry stakeholders. Existing sectors that employ
hundreds of thousands must not suddenly face un-
checked import competition.

Fifth, the country requires a genuine one-win-
dow system for processing. Land approvals, electrici-
ty, gas, tax issues, environmental clearances, and im-
port permits should adhere to established timelines.

Sixth, there must be a reinforcement of commer-
cial courts and effective arbitration systems to ensure
that contractual and investment disagreements are
resolved swiftly, without excessive delays.

Seventh, the regulations concerning profit and
capital repatriation should remain straightforward
and stable. No foreign investor will risk long-term
investment if the process of transferring legitimate
profits is ambiguous.

Ultimately, rebuilding trust is the true essence of
economic reform.

Pakistan boasts a vast population, a youthful
workforce, a robust domestic market, strategic geo-
graphical location, abundant natural resources, and
ample potential for regional commerce.

The issue lies not in the lack of opportunities but
in the inability to transform those chances into a reli-
able, stable, and credible business landscape.

Investors are not overlooking Pakistan; instead,
they are observing the situation carefully. They rec-
ognise the market’s size and the extent of its possi-
bilities.

However, they are waiting to determine if Paki-
stan can provide more than just invitations, confer-
ences, and official assurances. The government must
realise that the best incentive for investment is not
merely a tax break but the establishment of trust.

Furthermore, the most reliable assurance is not
a public declaration,; rather, it is a robust system that
equally safeguards capital, contracts, employees, and
industrial assets. While Pakistan’s industrial revival
is achievable, matters such as tariffs, security, ener-
gy, taxation, law, and political stability should not be
considered in isolation. Instead, they need to be inte-
grated into a unified national economic framework.

Capital seeks out areas where profit is anticipat-
ed, but it remains only in environments character-
ized by trust, stability, and protection.
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or regular smokers, quitting smoking is

extremely challenging because their bod-

ies have become dependent on nicotine.

This dependency makes it hard to give up
smoking, but some opportunists have introduced
nicotine pouches as a substitute, which carry risks
similar to those of cigarettes, leading to addic-
tion. The market for nicotine pouches is expand-
ing quickly within the global tobacco sector. In re-
cent years, these pouches have gained traction as a
trendy alternative to smoking and vaping, providing
a discreet, convenient, and smoke-free option for
nicotine consumption. Notable brands in this space
include BAE Vapor, Velo, ZYN, On!, XQS, Nordic
Spirit, Pablo, Killa, White Fox, and Loop. In Paki-
stan, two brands, ZYN and Velo, are investing mil-
lions of rupees in advertising without considering
the potential negative impacts on people.

In Pakistan, common cigarette alternatives in-
clude Nicotine Pouches (like ZYN or VELO), Va-
pes & E-Cigarettes and traditional smokeless tobac-
co like naswar. Medical cessation aids like Nicotine
Replacement Therapy (NRT) gum and patches are
also available in pharmacies.

Velo and ZYN are not free of combustion;
these products remain highly addictive and are not
entirely risk-free. Despite being marketed as alter-
natives to traditional tobacco products, they still
carry significant risks that users should take into
consideration. The addictive nature of nicotine can
lead to develop a dependence that is hard to over-
come. Furthermore, while these products may be
perceived as less harmful, the long-term effects of
their use remain largely unknown, raising concerns
among health experts.

Users often underestimate the potential conse-
quences of consuming nicotine in any form. Many
assume that since Velo and ZYN don’t involve com-
bustion, they are a safer choice. However, this belief
can lead to a false sense of security. Potential health
risks can extend beyond addiction, including nega-
tive impacts on heart health and lung function. Ad-
ditionally, there is a growing body of evidence sug-
gesting that nicotine can have detrimental effects on
the developing brain, especially in adolescents and
young adults. As a result, both seasoned users and
newcomers should approach these products with
caution and remain aware of the ongoing debates
regarding their safety and long-term implications
for health.

Pakistan faces a significant public health chal-
lenge due to high smoking rates. Over the past de-
cade, Pakistan has witnessed a very slow decline
in smoking rates highlighting the need of adopting
effective strategies to reduce smoking prevalence in
the country. The economic burden of smoking in
Pakistan amounts to Rs 615.07 billion, which ac-
counts for 1.6% of the country’s GDP.

Given the persistent health and economic chal-
lenges associated with combustible cigarettes, ex-
ploring smokeless tobacco alternatives presents a
promising avenue for harm reduction. Smokeless
tobacco products, such as snus, chewing tobacco,
and nicotine pouches, offer a potentially and com-
paratively less harmful option for individuals who
are unwilling to quit nicotine use altogether. These
products reduce the harmful effects of smoking,
such as inhaling smoke and tar, while still provid-
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Nicotine pouches
slowly turning into a
worrying trend in
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In Pakistan, common cigarette alternatives include Nicotine
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Pouches (like ZYN or VELO), Vapes & E-Cigarettes and
traditional smokeless tobacco like naswar. Medical cessation
aids like Nicotine Replacement Therapy (NRT) gum and
patches are also available at pharmacies

tives as an effective tool to reduce its large number
of smokers. To effectively address the smoking epi-
demic in Pakistan, policymakers, public health au-
thorities should prioritise exploring and promoting
smokeless tobacco alternatives. Implementing evi-
dence-based regulations, awareness campaigns, and
programmes tailored to these alternatives can help
reduce smoking prevalence, improve public health
outcomes, and alleviate the health and economic

ing the desired nicotine
satisfaction.

Some countries have
already adopted smokeless
tobacco alternatives as a
successful strategy against
cigarette smoking. For ex-
ample, Sweden has the
lowest smoking prevalence
in Europe, largely due to
the widespread use of snus.

Snus has been shown to be
less harmful than cigarettes

Notable brands in this space in-
clude BAE Vapor, Velo, ZYN, On!,
XQS, Nordic Spirit, Pablo, Killa,
White Fox, and Loop. In Paki-
stan, two brands, ZYN and Velo,
are investing millions of rupees
in advertising without taking into
account their potential negative
impacts on people

burden caused by tobacco
consumption.

US Food and Drug Ad-
ministration (FDA) issued
Modified Risk Tobacco
Product (MRTP) orders for
nicotine pouch products
following extensive scien-
tific review, allowing Philip
Morris International US(P-
MI US) to market these
products in the United
States of America (USA)

and to help smokers quit
or reduce their cigarette consumption. Similarly,
the US has seen a decline in smoking rates, partly
attributed to the increased use of e-cigarettes and
other non-combustible tobacco products.

Pakistan can learn from these countries and
explore the potential of smokeless tobacco alterna-
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with a specific modified
risk claim.

A US FDA MRTP order authorises the mar-
keting of specific tobacco or nicotine products in
the United States with FDA-authorized modi-
fied-risk and/or modified-exposure claims, subject
to the terms of the order and applicable post-mar-
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ket surveillance and reporting requirements. Such
authorisation, for the 20 ZYN nicotine pouches, is
limited to the USA and applies only to the products
reviewed and authorised by the FDA under the rele-
vant orders and does not extend to an entire catego-
1y or class of tobacco or nicotine products.

The FDA issued the MRTP orders following
its scientific review of Swedish Match USA, Inc.’s
MRTP applications, including evidence relating to
the relative health risks of the product for individu-
als who use tobacco, consumer understanding and
perception of the authorised modified-risk claim,
data regarding youth risk, and the potential impact
on the population. Based on this review, the FDA
concluded that Swedish Match had demonstrated
that the specific modified-risk claim is scientifical-
ly accurate with respect to these 20 ZYN products,
that consumers understand the claim, and that
marketing the products with the authorised claim
would benefit the population.

With this issuance, these ZYN nicotine pouch
products, which were authorised for sale in the
USA through the Premarket Tobacco Product Ap-
plication (PMTA) pathway in January 2025, may
now be marketed in the USA with the following
FDA authorised risk modification claim: “Using
ZYN instead of cigarettes puts you at a lower risk
of mouth cancer, heart disease, lung cancer, stroke,
emphysema, and chronic bronchitis.”
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Flare: Can you share your career path and what
motivated you to engage with the Women Cham-
ber of Commerce and Industry Lahore?

Farzana Faisal: My career has revolved around
entrepreneurship, leadership, and a drive to uplift
others. My experience in business has provided me
with a clear understanding of the various opportu-
nities and obstacles women entrepreneurs face. This
realisation led me to become part of the Women
Chamber of Commerce and Industry Lahore, where
I have to mentor and speak for the rights of business-
women and help foster a more inclusive and robust
business network.

Flare: As an Executive Member, what are your
main duties and goals in supporting women entre-
preneurs?

Farzana Faisal: In my role as an Executive Mem-
ber, my duty is to advance the Chamber’s mission by
backing women-led businesses, fostering collabora-
tion, and facilitating learning and networking oppor-
tunities. My goal is to assist women entrepreneurs in
building their confidence, improving their business-
es, and connecting them with essential resources and
platforms for achieving sustainable growth.

Flare: What is your view on the current land-
scape of women’s entrepreneurship in Pakistan,
especially in Lahore?

Farzana Faisal: The landscape for women’s en-
trepreneurship in Pakistan, especially in Lahore, is
improving. An increasing number of women have
started their own businesses across a variety of sec-
tors. Yet, they still encounter hurdles such as limited
access to financing, market opportunities, and men-
torship. I believe that with enhanced institutional
support, improved networking options, and digital
tools, women entrepreneurs can significantly boost
their contributions to Pakistan’s economy.

Flare: What are the main challenges confront-
ing women-owned businesses today, and how can
they be tackled?

Farzana Faisal: Women-owned businesses face
several challenges, including limited access to cap-
ital, restricted market access, and the struggle to
balance business with family life. Addressing these
issues can be achieved through supportive policies,
improved funding access, mentorship initiatives,
skills training, and stronger networks that empower
women to thrive and achieve success.

Flare: In what ways does the Women Chamber
of Commerce and Industry Lahore assist wom-
en-led startups and SMEs in enhancing their com-
petitiveness in local and international markets?

Farzana Faisal: The Women Chamber of Com-
merce and Industry Lahore offers women-led start-
ups and SMEs training, mentorship, networking
possibilities, and access to business development ini-
tiatives. It connects entrepreneurs to platforms both
locally and internationally to broaden their markets,
improve competitiveness, and create sustainable
businesses.

Flare: What steps has the Chamber taken to
enhance access to financing, business training, and
networking for women entrepreneurs?

Farzana Faisal: The Chamber holds workshops
for business training, mentorship initiatives, net-
working gatherings, and informational sessions, be-
sides other allied programmes, for the business and
financial growth of women.

Additionally, it connects women entrepreneurs
with financial institutions, industry specialists, and
government assistance programmes, equipping them
with the knowledge, tools, and networks essential for
thriving businesses.

Flare: How do you believe that digital trans-
formation and e-commerce can empower wom-
en-owned businesses throughout Pakistan?

Farzana Faisal: Digital transformation and
e-commerce offer women entrepreneurs new avenues
by allowing them to reach customers beyond their
locality, lower operational costs, and compete more
efficiently. With adequate digital skills, technology
access, and online platforms, women-led businesses
in Pakistan can experience quicker growth, enhance
their visibility, and make a more considerable impact
on the nation’s economy.

Flare: How vital is mentorship in nurturing
future female business leaders, and what role does
the Chamber play in this area?

FACEBOOK.COM/FLAREMAGAZINEOFFICIAL |

Free download: flare.pk

INTERVIEW | FLARE REPORT .

Working together with

the chamber, public
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Farzana Faisal
Executive Member

Women Chamber of Commerce
and Industry, Lahore

Farzana Faisal, an Executive Member of WCCI Lahore,
shared her insights with the Flare team during an

interview. She explained that as an Executive Member,

her responsibilities involve promoting the Chamber’s
mission by supporting women-led enterprises, encouraging
collaboration, and providing opportunities for networking
and learning. Her objective is to help female entrepreneurs
enhance their confidence, develop their businesses, and
connect with vital resources and platforms that enable

sustainable growth

Farzana Faisal: Mentorship is crucial for cul-
tivating confident and successful women business
leaders. It offers guidance, practical insights, and
motivation to tackle challenges. The Women Cham-
ber of Commerce and Industry Lahore significantly
contributes by linking established professionals with
budding entrepreneurs through mentorship, training,
and networking opportunities, enabling them to de-
velop and lead with assurance.

Flare: What policy changes would you suggest
to the government to foster a better business cli-
mate for women entrepreneurs?

Farzana Faisal: I would suggest implementing
policies that enhance access to funding, streamline
the processes for business registration and taxes, and
offer more support for digital transformation and
skill-building. The government should also promote
women-led businesses by providing specific funding,
mentorship initiatives, and stronger partnerships be-
tween the public and private sectors to cultivate a
more inclusive and supportive environment.

Flare: In what ways can public, private, and
business chamber collaboration enhance women’s
economic involvement?

Farzana Faisal: Collaboration among the pub-
lic sector, private sector, and business chambers is
critical for expanding opportunities for women en-
trepreneurs. When they cooperate, these groups can
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enhance access to finance, training, mentorship, and
markets, while also crafting policies that support
businesses run by women. Such alliances bolster
women’s economic participation and play a key role
in fostering sustainable national growth.

Flare: How do innovation, sustainability, and
technology influence the future of women-led
businesses?

Farzana Faisal: Innovation, sustainability, and
technology are vital components driving the future
of enterprises led by women. They allow business-
es to enhance efficiency, expand their reach to new
markets, respond to shifting customer demands, and
establish enduring resilience. By embracing these ele-
ments, women entrepreneurs can develop businesses
that are more competitive, responsible, and equipped
for the future.

Flare: What tips would you offer to young
women who want to start and expand their own
businesses in Pakistan?

Farzana Faisal: My tip for young women is to
have faith in themselves, begin confidently, and
continuously seek knowledge. Be open to taking
measured risks, welcome innovation, and establish
robust networks. Achieving success takes time, but
with persistence, resilience, and a commitment to
growth, you can transform your vision into a thriv-
ing and impactful business.
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Mobile assembly of
global brands in
Pakistan boosts the
production of local 5G
smartphones

akistan’s progress

towards mnation-

wide 5G services

has been on the
rise, as the Pakistan Tele-
communication Author-
ity (PTA) states that 3.81
million devices compatible
with 5G have been reg-
istered nationwide. PTA
highlights that consumers
will need devices that can
support the designated 5G
spectrum bands to utilise
the next-generation mo-
bile services. It was also
mentioned by the regula-
tor that some of the com-
patible devices might need
software updates to acti-
vate their 5G capabilities.
The PTA reveals that the
local production of 5G
smartphones has picked !|
up pace significantly, with
renowned global brands
like Samsung, Vivo, ZTE g
by Nubia, OPPO, Infinix, #§
and TECNO now assem- "
bling their phones in Paki- |
stan.

The journey towards
this advanced mobile tech-
nology in Pakistan has _ * =
been marked by several
key developments, with = °
the increasing availabili- ¥
ty of compatible devices
being a crucial step. The
PTA’s figures reflect a
growing awareness and
a tangible shift in the de-
vice landscape towards
newer generations of mo-
bile communication. This
groundwork is essential for
the successful implemen-
tation and widespread use
of 5G technology, which
promises significantly fast-
er speeds, lower latency, |
and greater capacity com-
pared to previous mobile
networks.

The requirement for
devices to support specif-
ic 5G spectrum bands is a
technical but vital aspect
for consumers. It means

that not every smartphone
currently in use will auto-
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The journey towards this advanced mobile technology in
Pakistan has been marked by several key developments,
with the increasing availability of compatible devices being
a crucial step. The PTA’s figures reflect a growing awareness
and a tangible shift in the device landscape, towards newer
generations of mobile communication
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to April 2026 illustrate a
clear upward trend, with
a notable acceleration in
March and April. This
rapid increase from tens of
thousands to over 160,000
units in just a few months
highlights a successful
ramp-up in manufactur-
ing operations. The slight
dip in May’s productlon,
while still substantial, is
not uncommon in manu-
facturing cycles and can
be attributed to various
factors, including inven-
tory management, supply
chain adjustments, or sea-
sonal demand. Howev-
er, the overall trajectory
clearly points to a robust
expansion of domestic 5G
smartphone assembly.

The breakdown of
locally made 5G devices
by brand as of May 2026
provides a clear picture
of market leadership in
domestic assembly. Sam-
sung, being a major global
player, naturally takes the
top spot, demonstrating
significant investment in
Pakistan’s assembly lines.
Vivo’s strong showing
, indicates a substantial

~ presence and production
| capacity. The combined
efforts of Infinix and Tec-
no, both brands known
for offering feature-rich
smartphones at compet-
itive price points, collec-
tively contribute a signif-
icant number of devices,
suggesting a strong focus
' on the mid-range and bud-
get-conscious segments of
the market. Oppo and Nu-
bia also play a part in this
growing ecosystem. The
presence of these diverse
brands suggests a healthy
competitive environment
within the local assembly
landscape.

The regulator’s obser-
vation that this increasing
volume of locally assem-
bled 5G smartphones is
likely to drive down prices

OPPO || Infinix |5 TECND

matically be able to con-

nect to the new 5G net-

work, even if it has a 5G modem. The designated
bands are the specific radio frequencies that the 5G
network will operate on, and a device must be de-
signed to receive and transmit signals on these par-
ticular frequencies. This is why the PTA emphasises
the importance of device compatibility, ensuring
that users can seamlessly transition to 5G once it be-
comes more widely available.

Furthermore, the revelation that some existing
5G-compatible devices might require software up-
dates to fully unlock their capabilities adds another
layer to the process. Manufacturers often develop
hardware with future potential in mind, and some-
times, the full activation of certain features, like
specific 5G band support or performance enhance-
ments, is enabled through over-the-air software up-
dates. This is a common practice in the tech industry,
allowing devices to evolve and adapt to new network
standards and technologies without needing a hard-
ware replacement. It underscores the dynamic na-
ture of mobile technology and the ongoing efforts to
optimise user experience.

The surge in local production of 5G smartphones
is perhaps one of the most significant indicators of
Pakistan’s commitment to advancing its digital in-
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frastructure. The fact that major global brands are
now opring to assemble their devices within Paki-
stan signifies a growing confidence in the country’s
manufacturing capabilities and its potential market.
This not only benefits the local economy through job
creation and technological transfer but also plays a

The PTA reveals that the local
production of 5G smartphones
has picked up pace significantly,
with renowned global brands like
Samsung, Vivo, Z'TK. by Nubia,
OPPO, Infinix, and TECNO now
assembling their phones in
Pakistan

crucial role in making 5G-enabled devices more ac-
cessible to the Pakistani population. When devices
are manufactured or assembled locally, it often leads
to reduced import duties and logistics costs, which
can translate into more competitive pricing for con-
sumers.

The monthly production figures from January
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is a critical point. Afford-

ability is a major barrier
to the adoption of new technologies. If 5G-enabled
phones become more affordable due to local manu-
facturing, it will directly encourage more people to
purchase them, thereby accelerating the uptake of
5G services across the country. This creates a posi-
tive feedback loop: more compatible devices lead to
greater demand for 5G services, which in turn incen-
tivises further investment in network infrastructure.

The initial deployment of commercial 5G ser-
vices focused on major urban centres — Islamabad,
Rawalpindi, Lahore, and Karachi. These cities, be-
ing the most populous and economically vibrant, are
typically the first to receive new technological roll-
outs.

This strategic approach allows operators to estab-
lish a strong initial user base and refine their services
in concentrated areas before expanding. The inten-
tion for a gradual expansion to other urban areas
signifies a planned and methodical approach to cov-
ering more of the country, ensuring that the network
can be supported by adequate infrastructure and re-
sources as it grows. This phased rollout is common
globally for new mobile technologies, balancing the
need for rapid deployment with the practicalities of
building out an extensive network.

JULY, 2026
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Flare: Can you share a
bit about your background
and what drew you to the
camera industry?

Noraiz Nasir: My im-
aging journey stemmed
more from my intrigue
with how a single photo
can encapsulate a memory
than from any business mo-
tives. Since my father start-
ed this business, I have had
the honour of carrying on
his legacy — developing it
from his original vision into
a nationwide dealership
that caters to customers all
over Pakistan. Embracing
this responsibility has been
both a privilege and a duty,
reminding me of the im-
portance of our mission —
providing the right tools for
those eager to create.

Flare: As the CEOQO,
how do you define your
leadership approach?

Noraiz Nasir: My ap-
proach is straightforward:
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Nikon surpasses
competing brands
its outstanding - @
performance

and distinctive
characteristies g

clarity, accountability, and NORAIZ NASIR
consistency. I avoid lead- CEO, Camtronx
ing through fear or chaos. ~ Nikon Pakistan
Instead, I establish a clear
path, empower my team
—

to take ownership of their
choices, and hold everyone
— myself included — to

guidelines I follow include

patience in stuggish mar- FECOUNted how his father founded the business and how he now
kets, transparency when haq the privilege to continue that legacy. From his father’s initial

the statistics are tough to

face, and the humility to Vision, he has transformed it into a dealership to serve customers
across the entire nation. Taking on this role has been a blend of
than just from the board- honour and obligation, reinforcing the significance of our mission

learn continuously from re-
al-world experiences rather

room.

Flare: What initiatives — €qUIppINg those eager to create with the right tools

are you putting in place to

Noraiz Nasir, CEO of Camtronx — Nikon Pakistan
the same expectations. The entrepreneurial story with the Flare team in an interview. He

_shared his
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ly important, we want the
younger generation to
perceive photography and
filmmaking as genuine
career options rather than
just hobbies, and we tailor
our support to reflect that
understanding.

Flare: What signif-
icance do partnerships
with institutions and
clubs hold?

Noraiz Nasir: Partner-
ships extend our influence
far beyond what adver-

-\ 1 tising can accomplish by
" itself. Collaborating with
: " universities and design
schools allows us to con-
nect with future profes-
sionals. Photography clubs
offer us genuine, grassroots
insights and advocacy.
Corporate collaborations
create pathways for com-
mercial and event photog-
raphy opportunities. Each
partnership embeds Nikon
within a community in-
stead of merely promoting
it from the outside—this
is where sustainable, long-
term growth truly occurs.

Flare: What traits con-
tribute to a high-perform-
ing, innovative team?

Noraiz Nasir: Trust
and a clear sense of pur-
pose. 1 prioritise hiring
individuals with the right
attitude and curiosity,
and I invest substantially
in their skills. I seek out
team members who chal-
lenge my ideas rather than
just agreeing with them.
Innovation thrives in an
environment where trying
is safe, failing quickly is

ith

enhance Nikon’s market
position and share in Pakistan?

Noraiz Nasir: Our initiatives are founded on three
key elements. First, product relevance — making sure
that the right Nikon offerings, from entry-level mir-
rorless to the high-end Z-series, are available to the
appropriate customers at fair prices. Second, channel
strength — backing authorised dealers so that custom-
ers receive authentic products with valid warranties,
rather than grey-market alternatives. Third, commu-
nity — investing in Nikon School Pakistan, collabo-
rating with creators, and providing hands-on experi-
ences that allow individuals to try the products before
they commit to a purchase. Gaining market share isn’t
solely about discounts; it hinges on trust, which is es-
tablished through each honest transaction.

Flare: How is Nikon adapting to smartphones
and Al-powered cameras?

Noraiz Nasir: Smartphones haven’t eliminated
photography; rather, they have broadened its scope.
They've transformed billions into casual photogra-
phers, many of whom eventually seek more control,
enhanced optics, and genuine creative expression —
this is our target audience. Nikon’s strategy focuses
on delivering capability over convenience: offering
full-frame sensors, exceptional low-light performance,
professional-grade video, and lenses that smartphones
cannot match. We also incorporate Al in ways that
genuinely enhance the photography experience —like
subject-detection autofocus and in-camera processing
— ensuring the tech supports the photographer rather
than dictating terms.

Flare: How important are customer experience
and after-sales support?

Noraiz Nasir: For us, customer experience isn’t
just a department; it’s at the core of our strategy. A
camera represents a long-term investment, not merely
a single purchase. We’ve improved after-sales support
with authorised service options, quicker repair pro-
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cesses, and transparent warranty information, ensur-
ing customers feel secure. Additionally, we prioritise
the pre-sale experience by providing demo units, well-
trained staff, and honest guidance. A customer who
selects the right product for their needs becomes a
loyal advocate, which is far more valuable than any
advertisement.

Flare: What technologies will shape photogra-
phy over the next five years?

Noraiz Nasir: I foresee three significant transfor-
mations. Firstly, the transition to mirrorless systems
will be complete — optical viewfinders will become
specialised. Secondly, the development of computa-
tional and Al-assisted imaging will advance, taking
care of focus, stabilisation, and noise, allowing cre-
ators to concentrate on storytelling. Thirdly, hybrid
shooters will take precedence — individuals looking
for both still images and cinema-quality video from a
single device. Nikon’s Z mount and our latest models
are specifically designed for this integrated future, and
I predict video capabilities will soon be as critical as
the quality of still images. Connectivity will also gain
importance — rapid transfer and cloud-based work-
flows are becoming essential aspects of how creators
operate, rather than simply an addition made later.

Flare: How is Nikon aiding the development of
Pakistan’s creative community?

Noraiz Nasir: This community represents our fu-
ture, and we are dedicated to supporting it. Through
Nikon School Pakistan, we conduct workshops, pho-
to walks, and mentoring for new photographers and
filmmakers. We collaborate with content creators
to provide them with professional tools, and we en-
dorse events that enhance the community’s visibility.
Beyond merely supplying products, we aim to de-
velop skills—photographers who advance alongside
our equipment frequently remain loyal to the brand
for life, upgrading as their ambitions increase. Equal-
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acceptable, and learning is
expected. My responsibility is to eliminate barriers,
maintain focus, and ensure that excellent work is ac-
knowledged—people perform their best when they
truly own the results.

Flare: What advice would you offer to aspiring
photographers and young professionals?

Noraiz Nasir: Begin even if you don’t feel pre-
pared. Transforming your admiration for a brand
like Nikon into a career hinges on a single factor —
the readiness to start, experience failure, and persist.
Focus on perfecting your skill before seeking an au-
dience; true talent endures beyond any trend. The
creative abilities in Pakistan are exceptional. Don’t
hesitate to demonstrate this without approval.

Flare: What strategies are you implementing to
strengthen Nikon’s position and market share in
Pakistan?

Noraiz Nasir: Our strategy rests on three pillars.
First, product relevance — ensuring the right Nikon
lineup, from entry mirrorless to the professional Z-se-
ries, reaches the right customer at a workable price.
Second, channel strength — supporting authorised
dealers so customers buy genuine products with real
warranty, not grey-market imports. Third, commu-
nity — investing in Nikon School Pakistan, creator
partnerships, and hands-on experiences that let peo-
ple feel the product before they buy. Market share is
never won by discounts alone; it follows trust, and
trust is built one honest transaction at a time.

Flare: What message would you share with as-
piring photographers and young professionals?

Noraiz Nasir: Start before you feel ready. The
difference between admiring a brand like Nikon and
building a career with it comes down to one thing —
the willingness to begin, to fail, and to keep going.
Master your craft before you chase an audience; skill
outlasts every trend. Pakistan’s creative talent is world-
class. Don't wait for permission to prove it.
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Transforming smiles,
transforming lives

Professional profile

Dr. Sara H. Bajwa has earned her BDS,
RDS, C-Implants, and a Diploma in
Aesthetic Dentistry. Her expertise includes
dental implants, cosmetic dentistry, smile
makeovers, veneers, teeth whitening, and
preventive dentistry. Currently, she served at

Asas Medical & Rehabilitation Complex
(AMRC) located in F-8/4, Islamabad.

Contact: +92 333 5063247

and creativity. She posits that each smile narrates a unique story and that improving oral
health can profoundly affect an individual’s self-assurance, professional presence, and overall

quality of life

n our contemporary society, where personal

well-being and confidence are significantly in-

fluenced by one’s health and appearance, the

field of dentistry has advanced beyond stan-
dard treatments. Leading this change is Dr. Sara
H. Bajwa, a highly regarded Dental Surgeon, Im-
plantologist, and Specialist in Aesthetic Dentistry
who aids patients in attaining healthier smiles and
enhanced self-esteem.

Dr. Sara H. Bajwa’s impressive credentials,
which include BDS, RDS, C-Implants, and a Di-
ploma in Aesthetic Dentistry, have solidified her
reputation as a reliable expert in cosmetic and re-
storative dentistry. Located at Asas Medical & Re-
habilitation Complex (AMRC) in Islamabad, her
Ppractice serves as a premier choice for individuals
seeking cutting-edge dental services provided with
expertise, empathy, and accuracy.

For Dr. Sara Bajwa, her work in dentistry tran-
scends mere occupation; it blends science, health-
care, and creativity. She posits that each smile
narrates a unique story and that improving oral
health can profoundly affect an individual’s self-as-
surance, professional presence, and overall quality
of life.

A significant hurdle that Dr. Bajwa identifies
in Pakistan is the widespread lack of awareness
surrounding preventive dental care. Many patients
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tend to visit dental offices only when faced with
intense pain or distress, even though most dental
issues can be averted with regular visits and good
oral hygiene practices.

She stresses that maintaining oral health is cru-
cial to general well-being. Research increasingly
supports the connection between dental health and

Dr. Bajwa’s impressive
credentials, which include BDS,
RDS, C-Implants, and a Diploma

in Aesthetic Dentistry, have
solidified her reputation as a
reliable expert in cosmetic and
restorative dentistry

various conditions like diabetes, cardiovascular
issues, and other systemic health problems. Thus,
keeping teeth and gums in good condition is not
just about aesthetics; it is a vital aspect of a healthy
lifestyle.

As cosmetic dentistry ascends in global pop-
vlarity, Dr. Bajwa notes an increasing interest
among Pakistani patients in treatments like smile
makeovers, teeth whitening, veneers, and dental
implants. She attributes this surge to heightened
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public awareness, advancements in technology,
and the quest for boosted confidence in personal
and professional arenas.

Dr. Sara Bajwa has developed notable expertise
in dental implantology, viewing dental implants
as a highly dependable long-term solution for re-
placing lost teeth while restoring both function
and aesthetics. The integration of modern implant
systems with digital treatment planning has greatly
enhanced patient outcomes and comfort.

The dental profession has been transformed
by technology. With digital diagnostics, advanced
imaging systems, laser-assisted techniques, and
minimally invasive approaches, dentists can now
offer care that is faster, safer, and more precise than
before.

Looking forward, Dr. Sara wishes to advance
her skills further while raising awareness about
oral health across Pakistan. Her goal is to elevate
the quality of dental and aesthetic care by fusing
international best practices with a patient-centred
approach.

In a message for Flare Magazine readers, Dr.
Sara H. Bajwa emphasises: “Investing in a healthy
smile is invaluable. Regular dental visits, good oral
hygiene, and prompt treatment not only safeguard
oral health but also enhance confidence and overall

quality of life.
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Fralett’'s Hotel organises employee
function and birthday party

Faletti’s Hotel Lahore has hosted an event to  such events to encourage their team members. Re-  Operations, Irshad B. Anjum, was the centerpiece of :::::

honour its employees and to present the Employee  cently, the hotel celebrated a lively function and a fes-  the occasion. The event was marked by grace, mem- ©®©®®@®@®
of the Month Award, recognizing their hard work tive birthday party for its staff. A special cake-cutting  orable experiences, and an awards distribution cere- ®®®®®

and dedication. Each month, Faletti’s organizes ceremony, spearheaded by the respected Director of = mony aimed at inspiring the employees. : :: ::
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Flare: A few words on your education and vi-
sion for hospitality?

Sheikh Muhammad Ejaz: My foundation is in
hotel management and business administration,
sharpened by decades in the field and a Hotel Rev-
enue Management certification from Cornell Uni-
versity, plus executive courses at LUMS. My vision
is simple: Pakistan has the hospitality DNA to com-
pete globally; we just need consistency and brand-
grade training at every property, large or small.

Flare: How did your career in hospitality begin?

Sheikh Muhammad Ejaz: I earned my stripes
from the ground floor up, in front office and guest
relations, long before any GM title. Those early years
taught me that hospitality is won in micro-moments:
a warm greeting, an early room, a seamless recovery,
and that apprenticeship has shaped every leadership
role since.

Flare: Would you like to share your success
story?

Sheikh Muhammad Ejaz: In one line, 30 years
of staying curious. I spent 17 years as Cluster GM
at The Residency Hotel Lahore, from 2000 to 2018,
then moved into franchise partnerships with Double-
tree by Hilton, PC Legacy, Faletti’s [HMS, and Swiss
International, took on turnarounds like Smart Hotel,
and authored a handbook on four-star hotel develop-
ment. I've attended International Exhibitions on Ho-
tels, Amusements, and Sports in China, Dubai, and
Thailand, while trips to the UK, Canada, and the US
blended family time with the occasional conference.
Today, as GM of Faletti’s Grand Hotel Gujranwala,
that same curiosity still drives me.

Rising energy costs, a heavy tax
burden, and a shortage of formally
trained talent are the headwinds
[ hear most

Flare: Standout challenges at Faletti’s Multan
and Smart Hotel?

Sheikh Muhammad Ejaz: At Faletti’s Boutique
Hotel Multan, it was building a service culture in
a market still discovering boutique stays. At Smart
Hotel, it was a rapid turnaround, tightening SOPs
on a short runway. Both taught me the same lesson:
a GM builds systems and empowered teams rather
than personally fixing everything.

Flare: How did Hilton and Swiss International
shape your style?

Sheikh Muhammad Ejaz: International fran-
chise partnerships bring rigour that’s hard to rep-
licate solo, structured audits, scripted standards,
benchmarks that don't flex. That raised my bar per-
manently. My style today blends that discipline with
the warmth of running independent, locally rooted
properties.

Flare: How can Pakistan’s economy be turned
around?

Sheikh Muhammad Ejaz: Tourism and hospi-
tality are among the fastest ways to unlock foreign
exchange without years of waiting. We need poli-
cy consistency, accessible development financing,
stronger safety perception for inbound travellers, and
vocational upskilling for young talent entering the
sector.

Flare: What quality standards does your organ-
isation follow?

Sheikh Muhammad Ejaz: We benchmark ser-
vice, hygiene, and guest satisfaction against interna-
tional brand standards, calibrated for each property.
That means living SOPs, recurring training refresh-
ers, and guest feedback reviewed at the leadership
level, not filed away.

Flare: Major barriers facing the industry?

Sheikh Muhammad FEjaz: Rising energy costs, a
heavy tax burden, and a shortage of formally trained
talent are the headwinds I hear most. Add limited
development financing, and you get a sector eager to
expand but structurally held back.

Flare: Current state of the industry in Pakistan?

Sheikh Muhammad Ejaz: A market of real con-
trasts. Branded hotels in Lahore, Gujranwala, and
Multan see steady corporate demand, while tourism
circuits up north remain underdeveloped. Genuine
momentum, but it needs coordinated investment in
infrastructure and talent.
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Sheikh Ejaz - CHA
GM Development
Faletti’s Grand Gujranwala

& Operations

Faletti’s Grand

GUJRANWALA

Sheikh Muhammad Ejaz has over three decades of experience

in Pakistan’s hotel industry.

Known for his dedication,

discipline, and passion for service excellence, he has earned
a high reputation as a dynamic hotelier, strategic planner, and
development-oriented hospitality leader. Currently serving as
GMunderatFaletti’'s Grand Hotel Gujranwala, heisplayingavital
role in strengthening the hospitality sector through operational
excellence, effective team leadership, brand development, and
an unwavering commitment to guest satisfaction. An MBA in
Finance and Marketing, he is a Certified Hotel Administrator
(CHA) and has earned Hospitality Revenue Certification from

Cornell University

Flare: How important is staff training?

Sheikh Muhammad Ejaz: It's the single biggest
lever a GM has. Structured training turns a brand
standard into a lived experience and gives frontline
staff a real career path, not just a job. Every property
I've led treats it as ongoing investment.

Flare: How vital are corporate clients?

Sheikh Muhammad Ejaz: Extremely vital, espe-
cially in business hubs like Gujranwala and Multan,
where corporate travel and the MICE segment pro-
vide steady revenue year-round and help lift overall
service standards.

Flare: Does hospitality help promote tourism
globally?

Sheikh Muhammad Ejaz: Absolutely, one of the
most direct levers any industry has. A visitor’s first
impression of a country often forms in a hotel lob-
by, and every great stay becomes a story shared for
years. Hospitality is the front door to how the world
sees Pakistan.

Flare: What sets Faletti’s apart from other ho-
tels?
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Sheikh Muhammad Ejaz: Faletti’s carries genu-
ine heritage, paired with modern operational disci-
pline rather than resting on the name alone. What
sets us apart is the blend, a warm, personal experi-
ence rooted in local tradition, delivered with interna-
tionally benchmarked rigour.

Flare: What inspired your four-star hotel devel-
opment handbook?

Sheikh Muhammad Ejaz: A resource like it
simply didn’t exist. Hotel development in Pakistan
involves a hundred practical decisions rarely docu-
mented anywhere. My hope is that aspiring hoteliers
use it as a working reference, not another lesson
learned the hard way.

Flare: How will Lahore’s hospitality market
evolve?

Sheikh Muhammad Ejaz: Expect more inter-
national brands entering, a fast-growing mid-tier
segment for business travellers, and rising expec-
tations around technology and personalisation,
provided the city’s infrastructure keeps pace with its
ambition.
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vivo Yo0O goes on sale in Pakistan with
largest-ever battery and premium design

ombining eye-catching aesthetics with
dependable all-day battery life, the vivo

Y500 is now officially available in Paki-

stan. With sales now open, it’s an ideal

choice for users seeking immersive entertainment
With a design that instantly stands out, the
Y500 makes a bold fashion statement at first
glance. Its signature Nebula Window Camera
Module Design draws inspiration from the aes-
thetic of a spacecraft porthole. The floating lenses
create a highly recognizable visual identity, giving
the device a striking and futuristic look. Available
in two new trendy colors, Pearl White and Mid-
night Blue. The Y500 caters to different style pref-
erences while maintaining a refined premium feel.

The satin matte back panel features a dual-texture,
Dual-Plating Process with a Metallic Frame, cre-
ating a smooth and comfortable grip while helping
resist fingerprints and smudges during everyday
use. Complementing the refined design is the Ul-

tra-Thin Bezel display with an impressive 94.47%
screen-to-body ratio, creating an immersive near
full-screen viewing experience. More than simply
a communication device, the Y500 has become
a stylish accessory that allows users to showcase
their personality with confidence.

The experience goes far beyond appearance.
Despite its slim profile, the Y500 houses a mas-
sive 8100 mAhBlueVolt Battery and a 6nm Ul-
tra-Smooth Processor to support extended and
smooth entertainment and all-day connectivity
without the constant need to recharge. Whether
watching YouTube videos, gaming, browsing so-
cial media, or handling daily tasks, users can enjoy
reliable battery endurance throughout the day. It
also features a 1.5K Infinity AMOLED Display
with HDR10+ Visual Experienceand a 5000 nits’
Peak Brightness, delivering vivid colors, immer-
sive visuals, and enhanced clarity for streaming
and gaming.

Paired with Dual Stereo Speakers, the Y500
creates a cinematic audio-visual experience that
elevates everything from mobile gameplay to
streaming.

Furthermore, the device features flagship-grade
IP68 &IP69 Dust and Water Resistance, unlock-
ing creative new boundaries with dedicated IP69
Underwater Photography so users can confident-
ly capture brilliant moments in any environment.
To round out the daily user experience, the Y500
features a practical camera setup led by a 50 MP
Sony Main Camera and a 32 MP Front Camera,
allowing users to easily capture clear and reliable
everyday photos.

Free from battery anxiety, styled to stand out,
and built to last through years of seamless enter-
tainment, the vivo Y500 is designed to bring the
“Y so Cool” philosophy to life for consumers.
More than just a slogan of the vivo Y Series, it re-
flects the real-world experience the device is built
to deliver. The vivo Y500 arrives at the ideal mo-
ment for anyone looking to upgrade to a device
that truly keeps up with their lifestyle.

Availability: Combining eye-catching design
with dependable performance, the vivo Y500 is
built for users who want to stay powered, stay
entertained, and stand out with confidence every
day. Available in 8GB+128GB and 8GB+256GB
variants priced at Rs. 99,999 and Rs. 109,999 re-
spectively, the vivo Y500 is now available for pur-
chase through vivo retail stores and official online
platforms.

vivo YoOO pairs its largest-ever 8100
mAhBlueVolt battery with an ultra clear
LoK Infinity AMOLED display

ivo officially unveiled the new Y500 smart-

phone. Featuring a distinctive Nebula Win-

‘ ) dow Camera Module Design, the Y500

comes in two new trendy color options,

Pearl White and Midnight Blue. Blending aesthet-

ics with refined craftsmanship, the phone features

sleek body contours and a slim design for a com-

fortable grip. Stylish yet comfortable, the Y500 ef-

fortlessly reflects users’ individuality and modern
lifestyle preferences.

The defining story of the Y500 is its elite en-
durance, driven by the massive 8100 mAhBlueVolt
Battery, the largest capacity ever offered in the vivo
Y Series lineup. Pushing endurance boundaries
far beyond what users typically expect from this
segment, this hardware powerhouse is seamlessly
paired with an exceptional 6-Year Battery Health
guarantee and a 50-Month Smooth Experience
certificate. Utilizing vivo’sSelf-Developed Space
Stacking Technology and Magic Cube Expansion
Packaging Process, the ultra-large capacity battery
is intelligently housed within the slim body with-
out compromising portability, allowing for up to
10 hours of continuous gaming.

Whether commuting, enjoying entertainment,
working, or traveling, users can stay powered
throughout the day, leaving battery anxiety firmly
behind.

Featuring a flagship-level 1.5K Infinity AMO-
LED Display with HDR10+ Visual Experience,a
120 Hz refresh rate and a 5000 nits’ peak bright-
ness, the Y500 delivers vibrant colors, ultra-smooth
and responsive gameplay, and an immersive view-
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ing experience for video streaming. In addition,
Dual Stereo Speakers further enhance the immer-
sive audiovisual experience. The Y500 is equipped
with a 6nm Ultra-Smooth Processor. Designed for
immersive audiovisual and gaming experiences, it
handles routine daily operations, seamless multi-
tasking and casual gaming effortlessly without lag
throughout usage.

surface. Elevating the mobile experience further,
the Y500 boasts an advanced imaging system led
by a 50 MP Sony Main Camera and a 32 MPFront
Camera, capturing stunning clarity and excellent
detail in every shot.

Together, the Y500’s sophisticated design and
massive battery life complement its smooth perfor-
mance and elite durability, ensuring every feature

Vivo
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Y500

Engineered with flagship-grade IP68 & IP69
Dust and Water Resistance, the device unlocks
creative new boundaries with dedicated IP69 Un-
derwater Photography, allowing users to confi-
dently capture brilliant moments even beneath the
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works in perfect harmony. This powerful combi-
nation delivers an exceptional user experience that
surpasses expectations in its price range, offering
a feature-packed smartphone that is truly built to
last.
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significant drop
in the number
of Pakistanis
eking  jobs
overseas has raised alarms
in view of the country’s
remittance prospects, as
experts caution that this
trend could adversely im-
pact a crucial source of
foreign exchange for Pa-
kistan. Recent data from
Overseas Employment
Promoters indicates that
work visa approvals for
Pakistanis have decreased
by 20% compared to the
same timeframe last year.
In the first half of 2026,
317,000 Pakistanis secured
work visas to travel abroad.
This figure stands in stark -
contrast to the 381,240
individuals who left for
employment during the _
equivalent period in 2025,
showcasing a notable de- -
cline over the year. Experts
express concern that at the §
current rate, achieving the
government’s goal of send- =
ing 800,000 Pakistanis to |
work abroad by December | |8
2026 is becoming increas- %
ingly hard, perhaps result- 5
ing in far-reaching implica-
tions for countless families
who rely on the financial .
support from loved ones |
working abroad. o
The slowdown in over- ==
seas job opportunities is &
troubling since overseas
workers are vital for re-
mittance inflows, widely
considered essential for |
Pakistan’s economy. Re-
mittances contribute sig-
nificantly to the country’s
GDP and provide a neces- | =
sary lifeline for many fami-
lies, ensuring they can cov-
er housing, education, and
everyday expenses. Coun-
tries such as Saudi Arabia,
the United Arab Emirates
(UAE), Qatar, and Oman
are the main destinations
for Pakistani workers, pro-
viding a haven for those
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ernmental policies do not
align with the realities of
the international job mar-
ket, it can hinder workers’
ability to secure meaning-
ful employment opportu-
nities. Stakeholders have
voiced concerns that the
lack of effective training
programmes to prepare
workers for the types of
jobs available abroad may
also be contributing to this
predicament. For many in-
dividuals, being equipped
with the necessary skills
and knowledge is crucial
for successfully obtaining
work.

Beyond the immedi-
ate obstacles posed by the
New Tech Testing System
and the high costs, there
are broader economic and
structural issues at stake.
The demand for workers in
certain sectors abroad can
fluctuate based on global
economic trends, and if the
Pakistani workforce cannot
adapt to those changes, it
risks losing its competitive-
ness. The international job
market continues to evolve,
and workers who are un-
able to meet new demands
may find themselves at a
disadvantage. For nations
that depend heavily on
remittances, failing to pre-
pare and support potential
overseas workers can lead
to detrimental financial
impacts.

Experts stress the need
for a multifaceted ap-
i (2R proach to address these
| | Challenges_ They call for
~ reforms that enhance train-
| ing programmes, improve
~ access to technology, and
create more transparent,
manageable processes for
obtaining work visas. By
investing in the capabili-
ties of its workforce, Paki-
stan can better position its
citizens for success in the
global labour market. In
doing so, the country could

DP

seeking better economic

conditions and a steady income. Each of these coun-
tries has been a traditional hub for Pakistani labour,
drawing workers who are eager to improve their liv-
ing standards.

Experts warn that if the trend of declining over-
seas employment persists, reaching remittance targets
for the current fiscal year will become increasingly dif-
ficult for Pakistan. The impact can resonate through
various sectors of the economy, possibly leading to
reduced consumer spending at home, affecting busi-
nesses, and ultimately resulting in a slowdown of
economic growth. Overseas Employment Promoters
indicate that multiple factors are deterring workers
from seeking international job opportunities. They
point out that the rollout of the New Tech Testing
System, along with high processing fees, poses a con-
siderable challenge for would-be overseas employees.

The New Tech Testing System was introduced to
streamline the process for applying for work visas.
However, many potential applicants find it intimi-
dating and confusing. Especially for workers who
may not be familiar with technology or who possess
limited computer skills, navigating the requirements
can often feel daunting. This system needs users to
engage with digital platforms that may be new to
them, making the task considerably harder. Promot-
ers argue that those who are less tech-savvy are often
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discouraged from applying altogether, fearing they
cannot meet the criteria or comply with the new pro-
cesses.

In addition, the high costs associated with pro-
cessing fees can be prohibitive for many prospective
workers. Even those who are eager to find better-pay-
ing jobs abroad may find themselves unable to af-
ford the upfront costs required to obtain a work visa.
These financial barriers disproportionately affect

Pakistani expatriates remitted an
unprecedented $41.5 billion in
the 2025-26 fiscal year. For the

upcoming fiscal year 2026-27, the

government has set a challenging
remittance goal of $44 billion

lower-income individuals, who may already struggle
to make ends meet. The increasing burden of fees
can also result in many potential candidates decid-
ing to stay back, thus further diminishing the pool of
skilled labour available for overseas markets.
Moreover, ineffective policy decisions play a crit-
ical role in limiting job prospects for Pakistanis in
the labour markets of the Middle East. When gov-
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revive the number of work-
ers traveling abroad each year and prevent further de-
clines in remittance inflows. This could ensure that
those families who depend on support from abroad
can continue to receive the financial assistance they
need to thrive.

If these issues are not addressed, the trend of de-
clining job opportunities abroad and the accompany-
ing decrease in remittances could cripple vital aspects
of Pakistan’s economy, leaving many families in a
precarious situation without sufficient support.

Furthermore, individuals looking for jobs
now need to allocate an additional Rs100,000 to
Rs150,000 for testing, medical checks, and document
processing before they can go abroad.

Industry leaders have called on the government
to lower these expenses in order to enhance the ac-
cessibility and affordability of foreign employment
opportunities. Even though there has been a recent
dip in overseas job placements, Pakistani expatriates
remitted an unprecedented $41.5 billion in the 2025-
26 fiscal year. For the upcoming fiscal year 2026-27,
the government has set a challenging remittance goal
of $44 billion.

Nevertheless, experts warn that unless there is a
recovery in the number of Pakistanis landing jobs
abroad, reaching this target may prove to be increas-
ingly tough.
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China signs MoU to
help Pakistan
manufacture advanced
lithium-ion batteries

1 L

Lithium-ion batteries are used to power devices people
frequently use, such as mobile phones, electric vehicles and
wearables. These batteries can store energy from renewable
resources like solar, wind, tidal currents, biofuels and
hydropower, creating fewer carbon emissions than fossil fuels

akistani industrial conglomerate Saigol

Group and China’s Juhang Energy Tech-

nology Group have signed a memorandum

of understanding (MoU) to manufacture
lithium-ion batteries in Pakistan as Islamabad shifts
to cleaner energy resources.

Lithivm-ion batteries are used to power devices
people use frequently, such as mobile phones, elec-
tric vehicles and wearables. These batteries can store
energy from renewable resources such as solar, wind,
tidal currents, biofuels and hydropower, creating
fewer carbon emissions than fossil fuels.

Pakistan has sought to transition towards clean-
er sources of energy, like solar and wind, in recent
years. Solar power grew from 4 percent of the ener-
gy mix in Pakistan in 2021 to over 14-25 percent in
2024-2025, official figures show.

Pakistan and China have signed a Memoran-
dum of Understanding to cooperate on advanced
lithivm-ion batteries, energy storage systems, EV
charging infrastructure, and other clean energy
technologies. The proposed establishment of a lith-
ium-ion battery assembly and manufacturing facility
in Pakistan represents not merely a single investment
but the beginning of an entirely new industrial eco-
system combining Chinese technological expertise
with Pakistan’s entrepreneurial capabilities and
strategic geographic location. Special Assistant to
the Prime Minister on Industries and Production,
Haroon Akhtar Khan, said this while addressing an
event to celebrate the Memorandum of Understand-
ing (MoU).

The MoU between Saigols Group (Pakistan) and
Hebei Juhang Energy Technology Group (China)
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aims to establish collaboration in advanced lithi-
um-ion batteries, energy storage systems, electric ve-
hicle charging infrastructure and other clean energy
technologies. Haroon Akhtar Khan described the
partnership as far more than a commercial agree-
ment, calling it “a declaration of confidence in Paki-
stan’s industrial future and in the enduring strength
of Pakistan-China cooperation.”

Haroon Akhtar Khan said that the Pakistan-Chi-
na relationship has continuously evolved with
changing global realities and new economic oppor-
tunities. What began as a partnership built on trust

The government’s reform agenda
aimed to reduce the cost of doing
business, simplify regulatory pro-
cedures, and create a transparent,
predictable, and investor-friendly
business environment

has now emerged as one of the world’s most success-
ful models of strategic cooperation, entering a new
era driven by innovation, advanced manufacturing,
clean energy, technology transfer and industrial col-
laboration.

He noted that China’s remarkable transformation
into a global leader in innovation, electric vehicles,
battery technologies, renewable energy, artificial
intelligence and advanced manufacturing provides
valuable lessons for developing economies. Pakistan,
he said, is proud to strengthen its partnership with
China as both countries work together to shape the
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industries of the future.

The Special Assistant emphasised that the glob-
al economy is undergoing profound transformation,
with technological innovation, intelligent manufac-
turing and green industries becoming the defining
drivers of economic competitiveness.

Haroon Akhtar Khan highlighted that the gov-
ernment’s reform agenda includes the National In-
dustrial Policy, the National Tariff Policy and a com-
prehensive Regulatory Reform Programme aimed at
reducing the cost of doing business, simplifying reg-
ulatory procedures and creating a transparent, pre-
dictable and investor-friendly business environment.

“As I have often said, we are replacing red tape
with red carpets for investors,” he remarked.

The Special Assistant further noted that Pakistan
is witnessing one of the fastest expansions of solar
energy adoption in the region, making reliable en-
ergy storage systems increasingly important. Local
manufacturing of advanced lithium-ion batteries, he
said, will reduce dependence on imports, strengthen
Pakistan’s clean energy supply chain, create high-val-
ue employment, develop indigenous engineering ca-
pabilities and stimulate supporting industries across
the manufacturing sector.

Calling battery manufacturing one of the most
strategic industries of the 21st century, Haroon
Akhtar Khan said that industrialisation must be driv-
en by innovation, technology and sustainability to
ensure long-term national prosperity.

He reaffirmed the Government of Pakistan’s
commitment to facilitating strategic investments and
ensuring that Pakistan remains a reliable, competitive
and rewarding destination for international investors.
He expressed confidence that the Memorandum of
Understanding (MoU) would mark the beginning of
a new chapter in Pakistan’s industrial transforma-
tion, inspiring further investment, technology trans-
fer and long-term economic cooperation. Recently,
Treet Corporation Limited, a Pakistani diversified
business group, has entered Pakistan’s fast-growing
lithium-ion battery segment as it positions its battery
business for the country’s accelerating shift towards
solar energy and modern storage solutions.

“We've partnered with a major Chinese manu-
facturer to launch lithium-ion batteries plus invert-
ers—about five SKUs across different sizes, includ-
ing tower and wall-mounted solutions,” said Syed
Sheharyar Ali, CEO of Treet Corporation Limited,
in an interview. Treet Corporation Limited was in-
corporated in Pakistan as a publicly listed company
in 1977. The company is engaged in the manufactur-
ing and sale of razors and razor blades, along with
other trading activities. The company has a product
range of over 75 SKUs, including shaving razors,
body razors and feminine razors.

However, unlike most market players that rely
purely on imports, Treet plans a phased approach.

“We will start with imported solutions first so
we can learn what works locally—what SKUs click,
which don’t. After that, we plan to assemble locally,
and eventually, we want to develop battery manage-
ment systems in Pakistan too,” he shared.

There has been a growing shift towards alter-
native energy sources in Pakistan, especially solar,
which has become increasingly popular among resi-
dential and commercial sectors.

According to the Policy Research Institute for
Equitable Development (PRIED), an independent
think tank, Pakistan is experiencing unprecedented
solarisation of its energy sector, with solar photo-
voltaic (PV) panels with a capacity of 33 gigawatts
already installed across the country.

Sheharyar noted that the prices of lithium-ion
batteries have come down substantially over the last
2-3 years, and with solarisation expanding, demand
for storage solutions will rise.

The CEO believes Treet’s nationwide distribution
network and seven-decade operating history give it
an edge in a warranty-driven lithium-ion market.

“Lithium-ion warranties are long—three years
up to ten years. So, the real question for consum-
ers is: will the seller exist in five years to honour the
claim? Many of the new importers might not.

“We believe we can build a stronger, more reli-
able value proposition for consumers compared to
short-lived sellers who may not sustain quality and
services,” the CEO said.
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he situation arising from attacks on tele-

com towers and tower theft in Pakistan

has escalated to a level that demands that

the authorities concerned act promptly
to save this sector from huge financial losses. The
Pakistan Telecommunication Authority (PTA) in-
formed a Senate sub-committee that within just 11
months, the nation experienced more than 9,200
cases of theft and vandalism, which have disrupted
mobile and internet services and affected roughly
16 percent of the country’s cellular network. As
work on 5G has begun, this crisis casts a signifi-
cant shadow over the country’s digital future.

Among the most alarming statistics presented
at the Senate hearing, it was revealed that diesel
theft alone accounted for over 9,200 incidents
during the last eleven months. This figures out
to an average of more than 800 cases per month,
roughly 27 occurrences daily.

Officials noted that telecom towers have been
repeatedly targeted for diesel theft, equipment
theft, and vandalism, leading to service interrup-
tions in various areas and increasing the costs as-
sociated with maintaining vital communication
infrastructure. These events have posed opera-
tional and financial hurdles for telecom providers
while compromising service reliability for millions
of users.

Among the most alarming
statistics presented at the Senate
hearing, it was revealed that
diesel theft alone accounted for
over 9,200 incidents during the
last eleven months. This figures
out to an average of over 800
cases monthly, roughly around 27
occurrences daily

Reportedly, Sindh had the highest incidence
rate, with 3,938 cases across 31 districts, followed
by Punjab with 2,827 cases in 38 districts. Khyber
Pakhtunkhwa saw 1,668 cases in 25 districts, and
Balochistan had 716 incidents across 26 districts.

Industry specialists emphasise the critical need
to safeguard telecom infrastructure to maintain
dependable digital connectivity, support emergen-
cy communications, facilitate online businesses,
bolster financial services, and ensure seamless dig-
ital government functions. By enhancing the secu-
rity of infrastructure and fostering better collabo-
ration between telecommunications operators and
authorities, it could significantly minimise service
outages and promote the growth of Pakistan’s dig-
ital economy.

It underscores how vital it is to protect essential
communication systems as the nation enhances its
digital connectivity and broadband reach.

According to a report from the Pakistan Tele-
communication Authority (PTA), presented to
the Senate Sub-Committee, districts such as Lakki
Marwat, Bannu, Turbat, and Killa Abdullah have
been identified as the most vulnerable in Pakistan
for telecom tower theft and vandalism.

The findings revealed that 287 incidents of
theft and vandalism occurred over the last year.
Bannu had 178 of these cases, Lakki Marwat came
next with 100, followed by Turbat with eight, and
Killa Abdullah with only one.

Breaking it down by operator, Jazz recorded
110 incidents, which comprised 50 in Bannu, 55
in Lakki Marwat, and five in Turbat. Zong had
177 reported incidents: 128 in Bannu, 45 in Lak-
ki Marwat, three in Turbat, and one in Killa Ab-
dullah. The report indicated that merely 98 cases
were officially logged, suggesting that roughly 34
percent of all incidents went unregistered.

In the identified districts, Zong faced the high-
est number of incidents. According to the PTA
findings, fuel theft emerged as the most frequent
occurrence, with a total of 114 cases. This was
trailed by 56 instances of power theft, 10 involv-
ing stolen telecom assets and equipment, nine in-
cidents of vandalism or militant activity, and 98
various minor incidents, while Ufone and Telenor
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Theft and attacks on
towers cause huge
financial losses to
cellular operators

Huge financial

) losses for operators
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Stronger security
is the need of
the hour
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Sindh had the highest incidence rate, with 3,938 cases across
3l districts, followed by Punjab with 2,827 cases in 38 districts.
Khyber Pakhtunkhwa saw 1,668 cases in 25 districts, and
Balochistan had 716 incidents across 26 districts

did not report any theft or vandalism occurrences
during the specified timeframe.

The document also brought attention to issues
expressed by telecom operators, stating that many
incidents were left unregistered by local authori-
ties.

The document states that the Senate Sub-Com-
mittee has suggested choosing Lakki Marwat,
Bannu, Turbat, and Killa Abdullah as pilot dis-
tricts. This selection aims to investigate the rea-
sons behind the deterioration of internet services
and the frequent theft of diesel from telecom tow-
ers. To tackle the issues, the Committee proposed
stricter enforcement strategies, better communi-
cation among involved parties, and more diligent
follow-ups on First Information Reports (FIRs).

Furthermore, the Senate Sub-Committee ad-
vised the Ministry to implement a Standard Op-
erating Procedure (SOP) requiring telecom com-
panies to file FIRs for every instance of theft from
telecom towers.

They pointed out that without an FIR, inci-
dents could not be described as theft.

In situations where police or other officials
fail to assist, the Committee suggested utilising
Sections 200 and 22A of the Criminal Procedure
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Code (C1PC) and other applicable laws to ensure
that FIRs are registered.

The Sub-Committee noted that the PTA has
already dispatched necessary guidelines to the rel-
evant stakeholders. However, it also emphasised
the need for the Ministry of Information Technol-
ogy and Telecommunication to start discussions
to create a detailed plan for implementation and
enhance collaboration with all involved parties to
safeguard telecom infrastructure in the identified
high-risk regions. Theft and vandalism alone do
not explain the full damage to mobile services.
Load-shedding is directly making telecom tower
attacks Pakistan-wide more damaging than they
would otherwise be.

PTA’s report identifies load-shedding as a
major challenge for service continuity. The two
problems are directly connected: when power cuts
force towers onto diesel generators, that diesel
becomes the most valuable and most vulnerable
asset at each site and the primary target for theft.

Operators are facing up to twelve hours of
load-shedding daily, which their infrastructure
simply cannot absorb. Battery backup at telecom
towers, PTA confirmed, cannot sustain operations
beyond one to two hours.
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eading Islamic scholar Mufti Muhammad
Taqi Usmani has issued a fatwa (decree) de-
claring cryptocurrency trading impermissi-
ble under Islamic law. The ruling, issued in
June 2026 and shared by scholars associated with
Darul Uloom Karachi, states that cryptocurrencies,
crypto tokens, and stablecoins, including assets such
as Bitcoin, Ethereum, and USDT, do not meet the
Islamic definition of wealth or property. As a result,
buying, selling, or investing in these digital assets is
considered impermissible according to the fatwa.

The ruling further explains that using different
terms, such as virtual currency, token, or stablecoin,
does not change the religious position, as they all fall
under the same category of digital assets.

While the fatwa represents a religious opinion
and is not legally binding or a state law, it is expected
to influence how many Muslims view cryptocurren-
cy trading and investment. The announcement adds
to the ongoing discussion surrounding digital assets
from religious, financial, and ethical perspectives.

Pakistan’s top crypto regulator called for digital
assets to be assessed individually under Islamic law
after meeting with a prominent scholar whose recent
fatwa broadly rejected purchases made with crypto-
currency. “I had a constructive discussion with Mufti
Taqi Usmani Sahib about digital assets and the on-
going debate over their Shariah status. We are united
on one fundamental objective: protecting Pakistanis
from fraud, exploitation, and financial harm.

I shared that blockchain, digital assets, stable-
coins, and tokenised real-world assets represent a
broad spectrum of technologies and use cases. As
such, they merit careful technical assessment along-
side rigorous Shariah examination, rather than being
viewed through a single lens.

As this field continues to evolve, I look forward to
continued engagement between respected scholars,
regulators, and industry experts so that Pakistan’s
approach is guided by both Islamic principles and a
comprehensive understanding of emerging technol-
ogies.” The SBP already legalised the use of virtual
assets in April through the enactment of the Virtual
Assets Act 2026, allowing banks to open accounts
for licensed virtual asset service providers.

In May, the crypto czar said Pakistan was mov-
ing ahead with developing a regulatory framework
for digital assets as the adoption of blockchain-based
technologies continues to expand, and around 40
million Pakistanis were already engaged with digital
assets, largely through informal platforms operating
outside regulatory oversight, creating both opportu-
nities and risks.

Pakistan Virtual Assets Regulatory Authority
(PVARA) Chairman Bilal bin Saqib said that he held
a “constructive discussion” with Mufti Tagi Usmani
about digital assets and the continuing debate over
their Sharia status.

Saqib said the two agreed on the need to protect
Pakistanis from “fraud, exploitation, and financial
harm,” but argued that blockchains, stablecoins,
tokenised real-world assets and other digital assets
represent different technologies and use cases that
should not be evaluated as a single category.

“They merit careful technical assessment along-
side rigorous Shariah examination, rather than be-
ing viewed through a single lens,” Saqib said in an
X post. His comments followed the circulation of a
fatwa issued by Usmani and six other scholars affil-
iated with Darul Ifta at Jamia Darul Uloom Kara-
chi. The ruling said cryptocurrencies do not qualify
as “maal,” or wealth, under Sharia and described
them as fictitious numerical entries recorded in an
account.

The fatwa explicitly applied its reasoning to
USDT and other crypto tokens. In response to
questions involving books and an online course pur-
chased using cryptocurrency, the scholars said the
transactions were invalid and that the buyer did not
acquire lawful ownership of the products.

It directed the purchaser to return the books and
delete the course materials rather than use or transfer
them. The ruling’s inclusion of both physical goods
and digital services gives it a broader scope than a
prohibition limited to speculative crypto trading.

Bilal bin Saqib did not say that Maulana Usmani
had revised his position following the meeting. In-
stead, he called for continued engagement among
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Crypto trade
protected by law
despite fatwa against
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the course materials rather than use or transfer them.
The ruling’s inclusion of both physical goods and digital
services gives it a broader scope than a prohibition limited to

speculative crypto trading

religious scholars, regulators and industry experts as
Pakistan develops its approach to emerging financial
technology.

The dispute has direct implications for Paki-
stan’s developing crypto framework. The country’s
parliament passed the Virtual Assets Act in March,
making PVARA a permanent federal regulator with
powers to license exchanges, custodians and token
issuers.

Saqib did not say that Usmani
had revised his position following
the meeting. Instead, he called for

continued engagement among
religious scholars, regulators and

industry experts as Pakistan
develops its approach to emerging
financial technology

Firms seeking licenses must ensure their services
comply with Sharia law under the guidance of a
committee of Islamic finance scholars. That pro-
cess could allow regulators to distinguish between
instruments such as unbacked cryptocurrencies, fi-
at-backed stablecoins and tokenised securities — the
distinction Bilal emphasised following the meeting.

The fatwa, by contrast, treated USDT alongside
other crypto tokens when assessing whether crypto-
currency constitutes recognisable wealth. The dis-
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agreement therefore turns partly on whether prod-
ucts using blockchain infrastructure can be separated
according to their underlying assets and economic
functions for Islamic finance.

Pakistan has rapidly expanded its digital asset
plans since early 2025. PVARA previously invited
regulated international crypto firms to apply for lo-
cal licenses, citing an estimated 40 million users in
the country.

Binance and HTX received preliminary clearanc-
es in December, although neither clearance permit-
ted the exchanges to begin operating.

The Finance Ministry also signed a non-binding
agreement for Binance to advise on tokenising up to
$2 billion in sovereign bonds, treasury bills and com-
modity reserves.

Bilal bin Saqib has separately said Pakistan plans
to launch a sovereign stablecoin, while the govern-
ment previously announced plans for a state-held bit-
coin reserve and allocated 2,000 megawatts of elec-
tricity for bitcoin mining and artificial intelligence
data centres.The discussion signals that the religious
classification of those products may become an im-
portant part of how, and whether, those initiatives
proceed.

The development is particularly notable in Pa-
kistan, where nearly the entire population identifies
as Muslim. The fatwa is expected to reignite debate
over whether cryptocurrencies can be structured in
a way that complies with Islamic finance principles,
an issue that has divided Shariah scholars for years.
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he growing trend of short videos, such as

Instagram Reels and YouTube Shorts, is

proving hazardous for both the eyes and

the brain. Experts have expressed con-
cerns, emphasising that continuous viewing on
small mobile screens significantly increases eye
strain and negatively impacts attention span. The
fast-paced nature of these videos, characterised by
rapid images and bright colours, keeps the eyes con-
stantly engaged. As a result, this can lead not only
to eye fatigue but also to mental stress.

Furthermore, this habitual consumption of
quick video content may increase visual impatience
among viewers. Many people are finding tradition-
al activities, such as reading a book or studying, in-
creasingly dull compared to the stimulation offered
by short videos. The instant gratification these vid-
eos provide undermines longer forms of engage-
ment, reducing the ability to concentrate on more
extensive or complex tasks.

To mitigate these negative effects, experts rec-
ommend implementing strategies such as the 20-20-
20 rule. This guideline advises individuals to take a
brief 20-second break every 20 minutes of screen
time, during which they should look at something
located at least 20 feet away. This simple practice
can help alleviate strain by allowing the eye mus-
cles to relax, ultimately supporting better overall
eye health.

Additionally, experts stress the importance of
maintaining good posture while using mobile de-
vices or laptops. Poor posture can compound the
issues caused by screen time, leading to discomfort
and a lack of focus. Being mindful of one’s seated
position can significantly enhance the overall expe-
rience of using technology.

Another useful suggestion is to consciously
remember to blink while engaging with screens.
Many people tend to blink less when they are fo-

cused on a screen, which can lead to dryness and ir-
ritation of the eyes. Keeping the eyes well-hydrated
is crucial for comfort, especially when using digital
devices for prolonged periods.

Another recommendation from specialists is to
reduce screen time, particularly in the hour lead-
ing up to bedtime. Allowing the eyes a chance to
rest before sleep can improve overall sleep quality,
which is often disrupted by prolonged exposure to
screens. The blue light emitted by screens can inter-
fere with the body’s natural sleep cycles, making it
harder to fall asleep and stay asleep.

As an alternative to scrolling through videos
at night, experts encourage adopting the habit of
listening to audio content, such as podcasts or au-
diobooks. This can provide the same level of enter-
tainment without the associated strain on the eyes.
Shifting to audible formats can also foster a more
relaxed atmosphere conducive to winding down at
the end of the day.

Moreover, it’s worth considering the impact
that these short videos and the culture surrounding
them have on social interactions. As individuals be-
come more absorbed in their devices, the quality of
face-to-face interactions may diminish. Attention
may drift away during conversations, with people
frequently checking their devices instead of engag-
ing fully in the moment. This can lead to feelings of
social isolation despite the increased connectivity
offered by social media platforms.

In workplaces, the prevalence of short video
consumption during breaks instead of engaging in
conversation or taking a walk may reduce oppor-
tunities for team-building and collaboration. Short
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Take precautionary
measures to avoid
the hazardous effects
of short videos on
mobile devices

As individuals become more absorbed in their devices, the
quality of face-to-face interactions may diminish. Attention
may drift away during conversations, with people frequently
checking their devices instead of engaging fully in the moment

videos provide short bursts of entertainment, but
they do not foster the connection and creativity that
can arise from face-to-face interactions. Therefore,
while they may seem like harmless fun, the long-
term habits formed by continually engaging with
this content could undermine important social
skills.

what and how much they consume, individuals can
enjoy the fun and informational opportunities that
short videos offer while safeguarding their well-be-
ing.
The rapid rise of this trend calls for a more
robust conversation about digital health literacy
in the context of social media usage, especially

Conversely, the discus-
sion also brings to light the
potential benefits of short
videos when consumed
mindfully and in moder-
ation. In educational set-
tings, these tools can serve
as effective methods for de-

ly and engagingly. When
implemented thoughtfully,

among younger audiences.

Poor posture can compound the Teaching awareness of the
issues caused by screen time,
leading to discomfort and a lack
of focus. Being mindful of one’s  er users to make more con-
seated position can significantly
tivering information quick- €Nhance the overall experience of

using technology

impact of excessive screen
time on attention span and
mental health can empow-

scious choices about their
media consumption.

In conclusion, while
short video content can be

short videos can complement traditional learning
methods, providing visual aids that can enhance
understanding and retention.

Ultimately, balance is crucial. Recognising
when video consumption becomes excessive is an
essential skill in today’s media-saturated environ-
ment. People benefit from learning to set boundar-
ies around their screen time to protect their health,
both physical and mental. By being deliberate about

X.COM/FLAREMAGAZINEPK

a compelling source of en-
tertainment and information, the need for moder-
ation and self-care remains vital. Building healthy
habits around viewing practices and emphasising
the importance of rest for both the eyes and the
mind can help individuals navigate this new land-
scape more effectively. Centring attention on these
considerations ensures that the engaging nature of
short videos does not overshadow the health and
well-being of the viewer.
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Nubia unveils NaviX
Ultra as "world's first
Al agent smart-
phone"

Beijing: With the Nubia
NaviX Ultra, ZTE is introduc-
ing what it claims is the world's
first Al agent smartphone. The
device combines a modern de-
sign, complete with an Al but-
ton, with software that puts Al
assistants front and center.
However, ZTE has not yet con-
firmed any details about the
hardware.

Replacing apps with Al
agents is by no means a new
idea. In practice, however, the
systems that have become es-
tablished so far tend to con-
tinue offering apps while
simplifying the use of this soft-
ware through AI assistants.
The Nubia NaviX Ultra is set
to change that.

According to ZTE, it is the
world’s first "AI agent smart-
phone." Aside from the fact
that the smartphone comes
with a special Doubao Al as-
sistant, ZTE has not yet con-
firmed any details about which
Al features the device offers, or
whether the smartphone runs
on Android and supports tradi-
tional Android apps. ZTE has
also not yet confirmed details
regarding specifications, price,
or availability.m

Supernet Tech-
nologies advances
with Rs915 million

rights issue

Islamabad: Supernet Tech-
nologies Limited has ap-
proved a rights issue of
approximately Rs914.77 mil-
lion to enhance its capital base
and support its growing tech-
nology projects. The company
will issue 91,476,554 ordinary
shares at Rs10 per share, offer-
ing around 85 rights shares for
every 100 ordinary shares
held by eligible shareholders.

This decision follows a
strategic transformation, in-
cluding the merger with Su-
pernet Limited and expansion
through the Supernet Global
platform. The merger has
strengthened Supernet’s abil-
ity to deliver integrated solu-
tions across various sectors.
Supernet is actively pursuing
business opportunities in the
UAE and beyond, including a
recent contract worth Rs1 bil-
lion for enhancing communi-
cations infrastructure in
Pakistan. =
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JazzWorld and PCP collaborate to advance
inclusive digital development

Islamabad: On World Pop-
ulation Day, JazzWorld and
Population Council Pakistan
have signed a two-year Letter
of Intent (LoI) to leverage dig-
ital platforms, data, and inno-
vation to expand access to
trusted information, improve
health outcomes, and create
greater opportunities for
women and young people
across Pakistan.

The partnership reflects a
shared commitment to equip-
ping Pakistan’s women and
youth with the knowledge,
digital tools, and opportunities
needed to contribute to the
country’s long-term social and
economic development.

As Pakistan’s young popu-
lation continues to grow, ex-
panding access to trusted
information and digital oppor-
tunities will be critical to en-
suring that this demographic
dividend becomes one of the
country’s greatest strengths.

The collaboration brings
together JazzWorld’s exten-
sive digital reach and cus-

tomer engagement capabilities
with Population Council Pak-
istan’s research and develop-
ment expertise to design and
scale initiatives that promote
digital inclusion, empower
women and youth, expand ac-
cess to trusted reproductive

and maternal health informa-
tion, and support evidence-in-
formed policymaking.

Initial areas of collabora-
tion include nationwide digi-

tal awareness campaigns,
Al-enabled innovation chal-
lenges, joint research, and dig-
ital engagement initiatives
focused on maternal health,

reproductive  health, and
youth empowerment.
Commenting on the part-
nership, Aamir Ibrahim, CEQ,
JazzWorld, said, “Our respon-
sibility extends beyond con-
necting people. We must also

connect them to knowledge,

opportunity, and the services
that improve their lives. By
combining Population Coun-
cil Pakistan’s research expert-
ise with JazzWorld’s digital
reach, we can empower mil-
lions of Pakistanis to make
better-informed decisions, im-
prove health outcomes, and
unlock greater opportunities

PTCL confirms Nadeem Khan as CEO

Islamabad: The Board of
Directors of Pakistan
Telecommunication Company
Limited (PTCL) have con-
firmed Nadeem Khan as the
company's Chief Executive
Officer.Nadeem Khan's
telecommunication career in-
cludes over two decades of as-
sociation with the PTCL and
Ufone and prior to that more
than 7 years of international
assignments with Millicom In-
ternational Cellular. He joined
Ufone as Chief Financial Of-
ficer in 2003, a role he held for
a decade. He was appointed at
PTCL and Ufone in 2017 as

Group Chief Financial Offi-
cer, going on to oversee the
company's financial strategy
through a period of major
transformation, including the
Telenor Pakistan acquisition.
He also sits on the Board of U
Microfinance Bank. He is a
Chartered Accountant and a
member of Institute of Char-
tered Accountants of Pakistan
and Institute of Chartered Ac-
countants of England &
Wales. He currently serves as
a Member of the Accounting
Standards Board of the Insti-
tute of Chartered Accountants
of Pakistan.m

for women and young people.
Together, we are advancing
our purpose of creating a Bet-
ter Life for All by harnessing
technology to solve real socie-
tal challenges at scale.”

Dr. Zeba Sathar, Country
Advisor, Population Council
Pakistan, said, “Population
Council Pakistan has long be-
lieved that research, innova-
tion, and strong partnerships
are essential to addressing
complex development chal-
lenges. This collaboration en-
ables us to combine our
development expertise with
JazzWorld’s digital scale to
reach millions of Pakistanis
more effectively. Our focus is
on women and young people,
particularly those living in un-
derserved communities, by
raising awareness, providing
trusted information that em-
powers informed decision-
making, and connecting them
with practical solutions that
improve their lives while
strengthening their contribu-
tion to Pakistan’s future.”n

EBM and NOW-
PDP launch
neuro-inclusive

discovery room

Karachi: English Biscuit
Manufacturers (EBM), in part-
nership with NOWPDP inaugu-
rated Neuro-Inclusive Discovery
Room at Center of Excellence
for Disability Inclusion (CEDI)
in Korangi, Karachi. The Dis-
covery Room is designed for
children with autism, ADHD
and other developmental condi-
tions, providing an engaging
learning environment where in-
teractive play supports cognitive,
sensory, motor and social devel-
opment.s

InfraZamin, BOP completes PKR 4.76 billi

on Islamic fi-

nance for Airlink and Select Technologies

Lahore: A consortium of
banks, managed by the Bank of
Punjab, together with InfraZa-
min Pakistan Limited, an-
nounced the  successful
financial close of a PKR 4.76
billion 10-year Islamic Syndi-
cated Term Finance Facility for
Airlink Communication Lim-
ited and Select Technologies
Limited.

The financing consortium
comprises Askari Bank Lim-
ited, The Bank of Punjab,
BanklIslami Pakistan Limited,
and Pak China Investment
Company Limited, acting as
Mandated Lead Advisors and
Arrangers (MLAAs), while
Infra Zamin Pakistan Limited
is providing a credit guarantee
of PKR 3.57 billion that has

enabled a 10-year financing so-
lution for the project.

The financing will support
the expansion of state-of-the-
art manufacturing facilities at

the Sundar Green Special Eco-
nomic Zone, strengthening

Pakistan’s local manufacturing
of smartphones, consumer
electronics, and home appli-
ances, and advancing the coun-
try's industrialization and

import substitution agenda.
Commenting on the trans-

action, Muzzaffar Paracha,
CEO of Airlink Communica-
tion Limited said: “Airlink and
Select Technologies are work-
ing to advance the ‘Made in
Pakistan' agenda. The ten-year
financing facility, backed by an
InfraZamin credit guarantee,
will play a pivotal role in driv-
ing innovation, introducing
more products, and, above all,
creating direct and indirect job
opportunities for Pakistan’s
youth, especially women.”

Airlink Communication
Limited is a prominent player
in Pakistan’s technology and
consumer appliances sector,
with expertise in distributing,
retailing, and manufacturing
mobile phones and other elec-
tronic products.m
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Ufone secures major NEOC-UNICEF
connectivity project for national polio
program

Islamabad: Ufone, part of
the merged PTCL-Telenor en-
tity, has secured a landmark en-
terprise contract for Pakistan's
National Polio Immunization
Program, in collaboration with
the National Emergency Oper-
ations Centre (NEOC) and
UNICEEF, according to an in-
ternal company announce-
ment.

The project is being de-
scribed by the company as the
largest GSM enterprise acquisi-
tion in Pakistan's telecommuni-
cations sector, involving up to
360,000 postpaid GSM/IUC
connections. The total value of
the project is estimated at ap-
proximately PKR 2.3 billion
over a two-year period, with an
expected monthly recurring
revenue (MRC) of around
PKR 90 million upon full de-
ployment.

The National Polio Immu-
nization Program is one of
Pakistan's largest donor-backed
and manpower-intensive initia-
tives, operating nationwide.

Under the agreement, Ufone
will provide GSM connectivity,
tracking services, BSMS, MAD
solutions, tablets and handsets,

the third quarter.

The company also stated
that the successful acquisition
of Telenor Pakistan played a

along with whitelisting of se-
lected applications to enable
free allocated data for program
operations.

According to the announce-
ment, the contracts are cur-
rently undergoing legal vetting,
while UNICEF is reviewing
provincial rollout plans. Serv-
ice activations are expected to
begin during the second half of

significant role in securing the
project, particularly due to its
extensive rural network cover-
age in Khyber Pakhtunkhwa
and other underserved areas.
The announcement ac-
knowledged the support of sen-
ior management and members
of the enterprise sales, product,
and planning teams for their
contributions to the successful

award of the project.

The details have emerged
through an internal corporate
communication. An official
public announcement from
Ufone, NEOC, or UNICEF re-
garding the project was not im-
mediately available.m

PTCL Flash Fiber
surpasses
900,000 sub-
scribers

Islamabad: PTCL has
achieved another significant
milestone as PTCL Flash
Fiber, the company's flagship
fiber-to-the-home (FTTH) serv-
ice, surpassed 900,000 sub-
scribers. The achievement
reflects the growing trust that
customers across Pakistan con-
tinue to place in PTCL's high-
speed broadband services and
further strengthens the com-
pany's position as the country's
largest internet service
provider.m

Fuel prices now change daily basis

Lahore: Federal government has approved
a major overhaul of the country’s fuel pricing
mechanism, with the Oil and Gas Regulatory
Authority (OGRA) set to determine petrol and
diesel prices on a daily basis instead of the ex-
isting fortnightly system.

Federal Petroleum Minister Ali Pervaiz
Malik announced the decision during a joint
press conference with Information Minister At-
taullah Tarar, saying Prime Minister Shehbaz
Sharif and the federal cabinet had approved
the move as part of broader reforms aimed at
gradually deregulating Pakistan’s petroleum
sector.

Explaining the new pricing mechanism,
Malik said Pakistan is moving toward the
deregulation of petroleum products, with
OGRA becoming responsible for daily price
adjustments.

Malik said the decision comes at a time
when escalating tensions in the Middle East
have once again pushed global crude oil prices
higher, triggering a fresh rise in energy costs

worldwide.

He warned that fears of another regional
war have significantly affected international
fuel markets, noting that diesel prices have
surged from around $110 to nearly $140 per
barrel in recent days.

Despite the sharp increase in international
oil prices, the minister insisted that the govern-
ment has continued to shield consumers from
the full impact of the global surge.

He said the federal government has spent
around Rs. 130 billion to support consumers
and maintain targeted fuel subsidies, adding
that no additional financial burden has been
placed on the public. He also said the petro-
leum levy and carbon support levy rates re-
main lower than previous levels.

Ali Pervaiz Malik also warned that the gov-
ernment would launch a strict crackdown on
profiteering and fuel hoarding, saying authori-
ties would not tolerate attempts to manipulate
the market or create artificial shortages as the
new pricing system is implemented.=

China makes
major break-
through in
solar cell

Beijing: Chinese scientists
have developed a record-break-
ing perovskite-organic tandem
solar cell that achieved a certi-
fied steady-state power conver-
sion efficiency of 28.04%,
marking a major breakthrough
in next-generation solar tech-
nology. The achievement, led
by researchers at the Institute of
Chemistry, Chinese Academy
of Sciences (CAS), was pub-
lished in the prestigious journal
Nature. The research team also
reported a peak laboratory effi-
ciency of 28.80%, making it one
of the world’s most efficient tan-
dem solar cells.m

Guinea-Bissau reaffirms support for Morocco’s territo-

rial integrity and sovereignty

Rabat: Minister of Foreign
Affairs, International Coopera-
tion, and Communities of the
Republic of Guinea-Bissau Fa-
tumata Jau reiterated on Mon-
day in Rabat her country’s
steadfast and unwavering posi-
tion in support of Morocco’s
territorial integrity and sover-
eignty over its entire territory,
including the Sahara region.

In a statement to the press
following her talks with Minis-
ter of Foreign Affairs, African
Cooperation, and Moroccan

Expatriates Nasser Bourita, Jau
also reaffirmed Guinea-Bis-
sau’s full support for the auton-
omy plan presented by the
Kingdom as the only credible
and realistic solution to resolv-
ing this artificial dispute. In this
regard, she emphasized the im-
portance of the Republic of
Guinea-Bissau’s opening of a
Consulate General in Dakhla
(Morocco) in October 2020, a
move that confirms the strength
of the partnership between the
two brotherly countries.

Jau noted that this opening
falls in line with the interna-

tional momentum spearheaded
by His Majesty King Mo-
hammed VT in support of the
autonomy plan and Morocco’s
sovereignty over its Sahara. In
the same vein, the Guinean-
Bissau foreign minister wel-
comed the adoption of Security
Council Resolution 2797,
which establishes the Plan for
Autonomy under Moroccan
sovereignty as the basis for a
just, lasting, and mutually ac-
ceptable solution to this dis-
pute.m
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Mobilink Bank
named Pakistan's
Best Digital Bank,
secures 3 awards

Islamabad: Pakistan's
leading digital microfinance
bank, Mobilink Bank, has se-
cured top honors at the Fi-
nanceAsia Awards 2026,
being recognized as Pakistan's
Best Digital Bank, Best Bank
for Financial Inclusion, and
Best Bank for Use of Technol-
ogy in the domestic category.
Organized by FinanceAsia,
the premier capital markets
platform in Asia Pacific, the
awards recognize the region's
leading financial institutions
for innovation, performance,
and impact across Asia Pa-
cific's capital markets.

Commenting on the
achievement, President &
CEO, Mobilink Bank, Haaris
Mahmood Chaudhary said,
“Winning three FinanceAsia
Awards is a testament to our
commitment to building a dig-
ital-first, inclusive financial
ecosystem for Pakistan. As we
continue to empower women,
small businesses, and under-
served communities through
technology, we remain fo-
cused on expanding access to
innovative financial solutions
that create lasting economic
opportunity and drive sustain-
able growth.”s

Govt collects Rs.

1.47 trillion in pe-

troleum, climate
levies

Islamabad: The federal
government collected more
than Rs. 1.478 trillion through
petroleum and climate-related
levies during fiscal year 2025-
26, helping contain the coun-
try’s budget deficit despite
rising debt servicing costs.

According to official fiscal
data for the first 11 months
(July 2025 to May 2026), the
government limited the federal
budget deficit to Rs. 3.34 tril-
lion, equivalent to 2.6% of
GDP, largely due to strong
non-tax revenues generated
from the Petroleum Levy (PL)
and Climate Support Levy
(CSL).

Under Pakistan’s agree-
ment with the IMF, the
provinces generated a com-
bined budget surplus of Rs.
1.31 trillion during the same
period. As a result, the coun-
try’s overall fiscal deficit nar-
rowed to Rs. 2.03 trillion, or
1.6% of GDP.=
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Zong, WWEF drive environmental sustainability through
conservation of the endangered Indus River dolphin

Islamabad: Zong has part-
nered with WWF-Pakistan to
strengthen conservation efforts
for the endangered Indus

River dolphin (Platanista
minor), one of the world’s
rarest freshwater dolphin

species and an iconic symbol
of Pakistan’s natural heritage.
Through its support of WWF
Pakistan's ongoing Indus Dol-
phin conservation program,
Zong is contributing to en-
hanced rescue operations, eco-
logical monitoring,
community engagement, and
environmental awareness to
help safeguard the species and
its fragile river ecosystem.
The partnership was
marked by the inauguration of
the Indus Dolphin Rescue and

Mobile Awareness Ambu-
lance, held at the WWF Pak-
istan office in Islamabad. The
ceremony was attended by the

CEO Huo Junli, Director
General WWF Pakistan Ham-
mad Naqgi Khan, His Excel-
lency Yang Guangyuan of the

Federal Minister for Climate
Change and Environmental
Coordination, Dr. Musadik
Malik, Zong Chairman and

Chinese Embassy, alongside

senior dignitaries from the

partner organizations.
Federal Minister for Cli-

mate Change and Environ-
mental Coordination, Dr. Mu-
sadik Malik said: “The Indus
River Dolphin is older than
every civilization that has
flourished along the Indus. On
behalf of the Prime Minister,
I thank the Chinese Embassy
and Zong not only for support-
ing this initiative, but also for
strengthening connectivity,
reaching remote communities,
and improving livelihoods
across Pakistan. I also appreci-
ate WWF Pakistan and our
Chinese partners for advanc-
ing a shared commitment to
conservation and the enduring
friendship between Pakistan
and China.”

Speaking of this flagship
initiative, Chief Regulatory

Officer Zong, Kamran Ali,
stated: “It is a great honour to
be part of this moment. For
Zong, the Indus Dolphin Res-
cue Ambulance is a concrete
expression of our commit-
ment to inclusive growth and
environmental stewardship —a
meaningful initiative rooted in
the enduring friendship be-
tween China and Pakistan. For
nearly two decades, Zong has
put down deep roots in Pak-
istan, dedicated to bridging the
digital divide and serving Pak-
istani society through cutting-
edge technologies. We hope this
project marks a new starting
point, enabling us to better pro-
tect the environment and con-
tribute to building a closer
China-Pakistan community”'=s

Jazz Business collaborates with Foodpanda to enhance con-
nectivity for delivery riders

Islamabad: Jazz Business
has entered into a strategic
partnership with Foodpanda to
provide customized connectiv-
ity solutions for the company’s
nationwide network of approx-
imately 40,000 riders, reinforc-
ing its commitment to enabling
digital-first enterprises through
tailored business solutions.

As Foodpanda, Pakistan's
leading delivery platform, con-
tinues to scale its operations, re-
liable and  cost-effective
connectivity has become mis-
sion-critical to enabling seam-
less communication and
operational efficiency. Under
this partnership, Jazz Business
will deploy its Managed Pre-
paid solution, a flexible, enter-
prise-grade connectivity
platform designed to meet the
dynamic needs of distributed

China an-
nounces digital
skills training for
300,000 Pakista-
nis

Islamabad: Federal Minis-
ter Ahsan Igbal announced that
China will provide digital skills
training to 300,000 Pakistani
youths every year to strengthen
the country’s technology sector
and accelerate the growth of its
digital economy.

He made the announce-
ment while addressing the 3rd
LCCI IT Freelancing Awards
2026, organized by the LCCI.
He said Pakistan has become
the world’s fourth-largest free-
lancing country, with young
professionals making a signif-
icant contribution to digital

exports and generating valu-
able foreign exchange.m

workforces such as Food-
panda’s rider network.
Offered on a monthly sub-

nationwide connectivity. Be-
yond Foodpanda, this use case
serves as on-ground validation

transportation to field services
and the gig economy, where
managing large, mobile user

A

scription model, the solution
empowers businesses with real-
time control, scalability, and
cost optimization, while pro-
viding end users with seamless

BYD reaches

Islamabad: BYD celebrated
the production of its 17 mil-
lionth new energy vehicle
(NEV) at its Xi’an plant, with

of Managed Prepaid solution’s
versatility, demonstrating its
ability to address multiple busi-
ness scenarios across indus-
tries, from logistics and

bases is critical.

Speaking on the occasion,
Shahzad Rasheed, President
Enterprise Solutions, Jazz-
World, said, “At Jazz Business,

17 million new energy vehicle
milestone with Seal 08 launch

NEYV units produced, setting a
new acceleration benchmark
for the global NEV industry
and reaching new heights in

Q H TR 1700 F B SEEAE T

the all-new large flagship fam-
ily sedan, the Seal 08, marking
the milestone vehicle. With this
achievement, BYD officially
becomes the world’s first au-
tomaker to reach 17 million

the new energy sector.

As competition in the
global NEV market intensifies
and industry consolidation ac-
celerates, BYD has maintained
its leading position, under-

pinned by deep technological
expertise, a comprehensive
product portfolio, and a ma-
ture global footprint. In the
first half of this year, BYD
recorded cumulative sales of
1,808,511 vehicles, of which
overseas sales of passenger
cars and pickups reached
789,367 units, marking a 68%
year-on-year growth and
demonstrating strong momen-
tum in international markets.
The Seal 08 adopts the “Ocean
Aesthetics 2.0” design lan-
guage, featuring a closed front
fascia, slender headlights, and
a sculpted hood for a dynamic
look. The vehicle is equipped
with a roof-mounted LiDAR
and features the “God’s Eye
B” intelligent driving assis-
tance system.m

we are focused on developing
solutions that address the real-
world needs of enterprises and
their workforces. Our partner-
ship with Foodpanda demon-
strates how tailored
connectivity solutions can em-
power frontline teams with re-
liable digital access, enabling
greater efficiency and deliver-
ing better experiences for busi-
nesses and customers alike.”
The agreement reflects a
shared commitment to leverag-
ing technology to enhance op-
erational  excellence and
strengthen Pakistan’s digital
economy. Through such part-
nerships, Jazz Business contin-
ues to deliver innovative
connectivity and enterprise so-
lutions that help organizations
accelerate their digital trans-
formation journeys.=

Women OIC
Conference at-
tends Syrian
delegation after
14 years

Islamabad: 9th OIC Ministe-
rial Conference on Women
wrapped up, with Organization
of Islamic Cooperation urging
member states to strengthen
women'’s participation in politics,
the economy, education and soci-
ety.

Most significant statements
was its explicit reference to
Afghanistan, expressing deep
concern over restrictions on girls
education and women'’s employ-
ment, which it described as incon-
sistent with Islamic values. It
called for the removal of educa-
tional and professional barriers to
ensure the full, equal, and mean-
ingful participation of Afghan
women and girls in public life.m
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King Talker with Auta

PHILIPS

ereo Speakers
3 King Voice (Voice
assistance for
accessibility)

Display ] 3 Up to 70 Days
2.4inches

q
O
O
wn
=
=

www.advancetelecom.com.pk www.advancetelecom.com.pk

HUMAN A
] AapyANGE
(X1 X 1)
N 00000
2 00000
20000
L X1 X1
MUSIC
(X1 XX
ooweoe®
00000
20000
L4 ee000
No charging waorries 20000
with up to a month of eeeoe
standby. : :: : :
Play radio and MP3s'
through the loud rear
speaker.
Tough body and
dedicated music
playback buttons.
= Wireless Long-lastin =
= e | D oty "8 | < LED Torch

8 § X (@ /ADVANCETELECOM www.advancetelecom.com.pk © @ © 5 /ADVANCE TELECOM @ www.advancetelecom.com.pk
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AVAILABLE NOW
00000

00000 P R o 1 AVAILABLE
00000 . N s
CYYIY ) Capture stunning photos and videos’
00000 - with precision and clarity. o -
(X1 X X} ! b , '
9000 B

0000 :
(X X X X ]
(X 1 XX}
o900 00
o0o000
(X X X X ]
(X 1 XX}
(X 1 XX

G'FIVE

4
©]
¥ 5]
53]
Q
=
[ 2]
==
-
o
¥ 5]

MASSIVE QUAD CORE PBUNCH

s{arﬁm " 1 BATTERY PROCESSOR HOLE HD+
64GB ROM 5000mAh MediaTek GBS 6.6" Display

MOBILE

Hod e

MeMOBILE

MeMOBILE

AVd1SOd 95

SUPER POW
AVAILABLE NOW

AVAILABLE NOW
RS. 2,199/- i 08D e |
QUSRI 25 e -k T

o nexelpakistan @ nexelpakistan @ www.nexel.pk o nexelpakistan @ nexelpakistan @ www.nexel.pk
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Infinix Note 60

Chipset: Mediatek Dimensity
| 7400 GPU: Mali-G615 MC2

6.78 Inches

: Front: 13 MP
Back: Dual Camera
: ' 50 MP + 8 MP

Battery 6500 mAh

\U[=ie)a'l RAMBGB ROM 256GB

Infinix Hot 60 Pro

Chipset: MediaTek Helio G200

Processor CPU:Octa-core

Displa 6.78 Inches
= = Front: 13 MP
Camera Back: 50 MP
Battery 5160 mAh

Memo'ry RAM 8GB ROM 128GB

Xiaomi Redmi 15C

Rs.39,999

Chipset: Mediatek Helio G81
Ultra, CPU: Octa-Core

Display 6.9 Inches

- Front: 8 MP
Camera Back: 50 MP

Battery 6000 mAh

108l RAM 4GB ROM 128GB

r

Chipset: Qualcomm
SM7635-AC Snapdragon
75 Gen 4, CPU: Octa-Core

Display 6.78 Inches
: | Front: 13 MP

. C-amera Back: 50MP+ 8MP
Battery 6500mAh

0|

Memory

RAM 8GB ROM 256GB

Infinix Note 50 Pro

Chipset: MediaTek Helio G100
Ultimate, GPU: Mali-G57 MC2

y

6.78 Inches, AMOLED
Capacitive Touchscreen

Front: 32 MP
Back: 50 MP + 8 MP

5200 mAh

r

Memory RAM 12GB ROM 256GB

Xiaomi Redmi 15

Rs.52,500

Dlsplay 6.9 Inches
Front: 8 MP
Rear: 50 MP
Battery 7000 mAh

Memory

RAM 8GB ROM 128GB

§
(RO

Charging

33w
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VGO TEL

g eqooé_mh

Built-In B:

Smart O Ge)

k526,500
@®:

NEW 16 &

NiTE

Samsung Galaxy A17
Rs. 67,499

VGO TEL

New 1/
FEEL WHAT
YOURE MISSING

Vit

rs.24,500

90Hz 6.56" HD+
D Refresh Rate | Waterdrop Display Qrosr @ ek @nieiind

vGO TEL”®

B 3GB+32GB

3CB Extendable RAM

ovgmelpk @vgﬂtelpﬁ °www.ugubel.mm

Samsung A36

Rs. 119,999

<
Chipset: Mediatek
Helio G99 GPU: Chipset: Qualcomm SM6475-AB
Mali-G57 MC2 Processor sl
Cortex-AT8 + 4 x 1.8 GHz Cortex-A55)
. 6.7 Inches Super AMOLED
. D|Sp|ay Capacitive Touchscreen Displa 6.7 Inches, Super AMOLED
5 p y Capacitive Touchscreen
== anf: 120 Front: 12 MP, Main: Triple Camera
Camera Back: Triple Camera : = 50 MP, /1.8, (wide), 1/1.96",
; 50 MP +5MP +2 MP SELLEEN PDAF, OIS + 8 MP, f12.2, (ultrawide)
, 1/4.0" + 5 MP, f/2.4, (macro)
Battery 5000mAh Battery 5000 mAh
\ A \ RAM 8GBE ROM 256GB
Memory RAM: 6GB ROM: 128GB Me{nory
o
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HonorX6C

Rs. 41,999

HonorX7C
Rs. 47,999

Display 6.61 Inches
Came Front: 5 MP
Gl Rear: 50 MP

Memory

RAM 6GB ROM 128GB

6.77 Inches

Camera

Front: 8 MP
Rear: 108MP + 2 MP

RAM 8GB ROM 256GB

Charging 35w Charging W
Battery 5300 mAh Battery 6000 mAh
L
TECNO SPARK 40 PRO TECNO SPARK 40 PRO PLUS
& Disolay 6.78"AMOLED144Hz Display 6.78”AMOLED144Hz
 —— ——
P T Front Camera:13MP Carmerc Front Camera:13MP
Rear Camera:50MP Rear Camera:50MP
v prpe RAM/ROM RAM/ROM
—— 8GB+256GB 8GB+256GB
Che. 45W 45W Fast Charging
=SS 30W Wireless Chargin
iy Fast Charging ging
m 5200 mAh 5200 mAh
TECNO CAMON 40 PRO TECNO SPARK 40
6.8” AMOLED 120Hz m 6.67"
Front Camera:50MP 4 o Front: 8MP
Rear Camera:50MP+8MP pp—— — Rear:50 MP
RAM/ROM " A\ —
8GB+256GB ——— sbaesh
45W 45W, SUPER CHARGING
Fast Charging
5200 mAh Battery 5200 mAh
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SMART TECHNOLOGIES A i
PICK N SAVE A 38 2,738
SKLINKER A =
FORTLINE [PRIVATE) LIMITED MOTOROLA
ENERCOM TECHNOLOGIES (PRIVATE) LIMITED NOKIA
TECNO PACK ELECTRONICS (PRIVATE) LIMITED NOKIA
SICCOTEL TRADING NOKIA
UNITED NATION NOKIA £
YELLOSTONE TEC (PRIVATE) LIMITED NOTHING 300 98,100
DEPLOY {PVT.) LIMITED NO NAME %
SWIFT BIZ TLTD NO NAME
5A0C ATION NO
| STRATEGHC LOGISTIC SERVICES | 3 LIMITED MO MAME
LOGISTICS PROPEL NO NAME
NO NAME
} NO NAME z
NO NAME 5 1,270
NO NAME =
| ICONIC STARS ELECTRONICS NO NAME
5. TELECOM [PRIVATE) LIMITED NO NAME
| AZURE TECH [PRIVATE) UMITED NO NAME
EUROTEL TRADING NO NAME
PICK N SAVE NO NAME -
| EXERT TECH (PRIVATE) LIMITED 0oPPO 47,600 6,991,300
| IMPEL TECH (PRIVATE] LIMITED 0PPO 434 175,370
UNITED € ATION (PVT.) LIMITED 0 MOBILE !
|_EXERT TECH (PRIVATE) LIMITED REALME 42,000 4,023,000
| SUNTON MOBILE TECH [PRIVATE] LIMITED REALME -
| LOGISTICS PROPEL REALME :
| USRA COMMUNICATION [ 1015
NAYYAR ENTERPRISES -
OCAL INTERNATIONAL
MY TRADER'S
| DB LINK [PRIVATE] UMITED
ACTION MOBILE =
| M/5 BK TRADERS 881 157,373
MICROTEL TRADING . s
| MOBCARRY (PRIVATE) LIMITED
| CORETECH.
SICCOTEL TRADING i
SMART TECHNOLOGIES
SMART SOLUTIONS
M/5 AS TRADING =
| SHOPME 4428 802,757
PICK N SAVE SAMSUNG 2,361 415,693
] me 10 1346
EC PAKISTAN (PRIVATE) IMITED 35 21,110
GREEN ENTERPRISES o -
LUCKY MOTOR CORPORATION LIMITED SAMSUNG 123,085 12,517,845
SAHAA TRADERS =
SKLINKER
M5 CELL CO
EUROTEL TRADING AMSUNG
YOUNG TECH [PRIVA 5D MOBILE
CORETRIX (PRIVATE) LIMITED TECNO S
AIR LINK COMMUNICATION LTD TECND 15,000 1,283,580
SAHAA TRADERS TECND 3
ADVANCE TELECOM {PVT.) LIMITED TECND S
TECNO ELECTRONICS (PRIVATE) LIMITED TECND 15,005 1,285,843
CORETECH TECND -
UNITED MOBILE TECNO
SICCOTEL TRADING TECND
CARLCARE SERVICE (PVT.) LIMITED TECND
EZEE SOLUTIONS ULEFONE P
COASTAL JADE TECHNOLOGY [PRIVATE) LIMITED Vo 122,408 18,342,440
55H TELECOM {SMC-PRIVATE) VGOTEL 20,001 1,014,528
ADVANCE TELECOM (PVT.) LIMITED VILLAON =
CARLCARE SERVICE [PVT.) LIMITED VILLAON P
M/S.ZENITH ENTERPRISE VILLAON 2 160
INOVI TELECOM [PVT.) LIMITED VILLAON -
EDGE CONSULTING SOLUTIONS XIAOMI s
CORETECH Xiaomi 1,000 271,080
TECH SIRAT [PRIVATE) LIMITED XIADMI -
/5 GREEN GATE GLOBAL XIAOMI
GLOBAL CUSTOMER CARE [PRIVATE]} LIMITED XiAOMI -
STRATEGIC LOGISTIC SERVICES (PRIVATE) LIMITED XiAOMI 3 2,000
OPTIMUS. XIAOMI -
SELECT TECH (PRIVATE) LIMITED XIAOMI 66,400 3,961,061
MULPHICO TECHNOLOGIES (PRIVATE) LIMITED X MOBILE 5
UNITED COMMUNICATION [PVT.) LIMITED X MOBILE
DEPLOY [PVT.) LIMITED X MOBILE
VERIBEST BRANDS PAKISTAN PRIVATE LIMITED XMOBILE 2
PREMIER CODE (FRIVATE} LIMITED ZEEKER
VERIBEST BRANDS PAKISTAN PRIVATE LIMITED Fai3
SICCOTEL TELECOM (PRIVATE} LIMITED e
SICCOTEL TRADING e -
AZURE TECH {PRIVATE] UMITED e
| UNITED € ATION (PVT.) LIMITED e
APPLE 38,276 21,745,984
NEXEL Z
| CALME
INFINITY
MINTT
[ SOLOKING. =
HMD 3 10
ALLCALL E
GFIVE 10,000 360,000
GOOGLE 16,185 1,590,236
E-TACHI 7
&
DUKITEL
[ FAYWA
ULEFONE
HELLO TECH -
| $EGO 2,122 950,719
BLACKVIEW E
D CODE 5,000 455,450
DIGIT4G 5,000 171,600
DIGND =
M-HORSE
297,500 41,301,666
110,002 6,473,118
46 3,229
5 1,270
48,094 7,166,670
300 98,100
42,000 4,023,000
130,804 23,917,640
30,005 2,569,023
122,408 18,342,440
2 160
20,001 1,014,528
67,409 4,234,141
ZEEKER -
ZTE
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Import Data Smart Phones (Importer Wise) | . . . . .
Importer Name Brand ay i Amt
_FUTURE TECH APPLE 58 59,444 : : : : :
M/S SPACE TRADERS. APPLE 10 2,400
M/ FONE SHOP APPLE 300 389,585 HPEOBD
ECTRONICS APPLE 125 163418 . . . . .
s (P e APPLE 195 255,746
APPLE HOUSE APPLE - 20000
"HUGGLO [PVT.] LIMITED, APRLE 10 16,350 00000
_WORWD APPLE 281 365,226
10T TRADERS (SMC-PRIVATE] LIMITED APSLE z 0000
DB LINK [PRIVATE] LIMITED APPLE 7 o0o00®
_INTRO TECKNOLOGY ABRLE 1978 333,860 o0000®
M/ CELLCO APPLE f
SELECTO RETAIL APPLE E
_ NEXTWAVE DISTRIBUTION (PRIVATE] LIMITED APPLE F
SKY LINK TECHNOLOGIES APPLE 332 476,248
M/S AS TRADING APPLE .
APPLE E
y ERS APPLE 2
/s DERS APPLE 7,029 1,709,148
APPLE .
APPLE 248 306,363
APPLE 782 1,010,589
M/S NEXALINK APPLE 3
ENABLING SOLUTIONS [SMC-PRIVATE] LIMITED APRLE -
CITI TECHNOLOGIES [PRIVATE) LIMITED APPLE .
IPHONE CITY APPLE s
_SELECT TECHNOLOGIES [PRIVATE] LIMITED APPLE
SMART SOLUTIONS APPLE .
ALNAFEESA ENTERPRISES APPLE z
_ GNEXT SERVICES [PRIVATE} IMITED APPLE 56 54,120
GNEXT SOLUTIONS (PRIVATE] LIMITED APPLE F
GNEXT TECHNOLOGIES [PRIVATE] IMITED APPLE 2,869 3,641,566
SAHAA TRADERS APPLE =
ACTION MOBILE APPLE E
MOBCARRY [PRIVATE] LIMITED APPLE .
_ MICROTEL TRADING APPLE nz 930,712
sH - 1 APPLE 8,921 1,595,769
DERIMOD ENTERPRISES APPLE 5
_MOBO MOBILE (PVT.) LIMITED APPLE =
SMART TEC APPLE -
" LEADING EDGE PAKISTAN (PRIVATE) IMITED APPLE 1,409 1,767,678
WAQAS MOBILES APPLE P
_ MYSHA ENTERPRISES APPLE E
NAYYAR ENTERPRISES APPLE .
YELLOSTONE TECHNOLOGIES (PRIVATE] LIMITED APPLE 1420 1,829,150
_M/s. CRIGHT MOBILE APPLE . P
TRADE BATCH INTERNATIONAL APPLE E
MY REHMANI TRADERS APPLE .
_GREEN ENTERPRISES APPLE -
CORETECH APPLE 2,495 3,175,680
CORETRIX (PRIVATE) LIMITED APPLE g
_5.A.0 COMMUNICATION APPLE -
APPLE 1,647 342,460
APPLE 6.747 1,768,250
APPLE 883 1,154,331
_AL-BAR} EMS APPLE 123 2,137
HEAVEN TECHNOLOGIES APPLE 285 345,433
GOLDEN TECHNDLOGICS APPLE .
_MIMT RAPID (PRIVATE) LIMITED APPLE -
SICCOTEL TRADING APPLE %
DEPLOY {PVT.} IMITED APPLE 100 29,341
_UNITED TRADERS. APPLE -
INSUNG INTERNATIONAL MIONE -
BELLCO TRADING COMPANY [PRIVATE] LIMITED E-TACHI z
_AA TRADING SOLOKING =

_M/SBKT 15 -
SWIFT BIZ SOLUTIONS PVT LTD MINTT =

_SICCOTEL TELECOM (PRIVATE] LIMITED HMD -

_siceon NG HMD 3 110
' FIVE MOBILE {PRIVATE] LIMITED GFIVE 10,000 360,000
INFOCOM GADGETS (PRIVATE} LIMITED CALME y
FAYWA TRADING [PRIVATE] LIMITED FAYWA F
NAYYAR ENTERPRISES GOOGLE -

PICK N SAVE GOOGLE 7,095 692,439

INTRO TECHNOLOGY GOOGLE 140 13,608
GOOGLE 3 205
GOOGLE
GOOGLE
GOOGLE =

ACTION MOBILE GOOGLE .

MY REHMANI TRADERS GOOGLE .

_M/5 AS TRADING __ GOOGLE =

_CORETECH GOOGLE :

DB LINK [PRIVATE] LIMITED GOOGLE -

_SAHAR TRADERS GOOGLE
EUROTEL TRADING GOOGLE -

M/S BK TRADERS GDOGLE 5359 514,760
MICROTEL TRADING GOOGLE :

o o 3441 361,049 (X I X1}
SICCOTEL TRADING GOOGLE - TP
-y sooas ‘ T Y
AL-BARKAT SYSTEMS GDOGLE 137 8,175 92990000
SMART SOLUTIONS GOOGLE :

_POLE COMMUNICATION TECHNOLOGY [PRIVATE] UMITED HELLO TECH - 00060
EXPERT TECH SOLUTIONS BLACKVIEW : 20000
UNITED COMMUNICATION (PVT.] LIMITED INFINITY - . . . . .

_ AZURE TECH [PRIVATE] LIMITED SEGD 211 950,719
AS, TELECOM [PRIVATE) LIMITED ALLCALL - 2908000
UNITED COMMUNICATION {PVT.) UMITED D CODE 9,000 455,450 (YT I XX

_PREMIER CODE (PRIVATE] LIMITED D CODE =
SWIFT BIZ SOLUTIONS PVT LTD DIGIT46 5,000 171,600 006060
PICK N SAVE DIGNO z 00000

RE (PRIVATE] LIMITED M-HORSE = . ' . . .
) UMITED ETEL -
. : T
HONOR : 20000
e 128,500 26,452,484 00000
1. -
CARLCARE SERVICE [PVT.] LIMITED INFINIX %
SICCOTEL TRADING INFINIX :
ADVANCE TELECOM {PVT.] LIMITED INFINIX .
MOBICELL [PRIVATE] LMITED INFINIK .
TECNO ELECTRONICS [PRIVATE] LIMITED INFINIX 169,000 14,819,183
AIR LINK Ct ATION LTD ITEL =
CARLCARE SERVICE [PVT.) LIMITED ITEL F
INOVI TELECOM [PVT.) LIMITED TEL E
ADVANCE TELECOM (PVT.] UMITED ITEL 2 160
ENERCOM TECHNOLOGIES [PRIVATE} LIMITED TEL 110,000 5,472,958
TECND PACK ELECTRONICS (PRIVATE] LIMITED TTEL E
TECNO ELECTRONICS (PRIVATE) LIMITED ITEL E
ATIICON {PRIVATE) LIMITED OURITEL =
UNITED ¢ ATION (PVT,] LIMITED NENEL .
YOUNG TECH [PRIVATE} LIMITED ) E
ACTION MOBILE MOTOROLA F
M/S CELLCO MOTORDLA :
5.A0( ATION MOTORDLA -
M/S BK TRADERS MOTOROLA _ o
AL-BARKAT SYSTEMS MOTOROLA 7 291 I}
TECH SIRAT [PRIVATE] LIMITED MOTOROLA [
P ——
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) SECURITY

— A A AT

Trusted Security Solutions for :
Islamabad & Across Pakistan

— Professional | Reliable | Disciplined —

(v Armed & Unarmed Security Guards
@ Corporate & Commercial Security
(v Residential & Society Security
Event Security Management
VIP / Executive Protection

CCTV Monitoring & Surveillance

Suite No. 103, 1*t Floor, Victoria Heights, Service Road, Sohan, Islamabad
+92-51-2612089 ] skh.isbregion@gmail.com

www.skhsecurityservices.com @) www.skhsecurityservices.com
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